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I. BACKGROUND & OBJECTIVES 

With the establishment of Canada's 200 mile economic fishing zone, 

substantial increases in fish landings are expected, By 1985, exports 

could be as high as $2.5 bill ion. 

Although Canada is one of the largest fish producing and exporting 

countries in the world, it has one of the lowest per capita consumption 

rates (approximately 8 kg). Without viable market outlets at home as 

well as abroad, economic returns from the fishery could be eroded by 

the existing surplus of catches. 

The Marketing Services Branch has the on-going responsibility of assist

ing in the development of a viable domestic market for Canadian fish 

products. Its promotional endeavors, such as the November Fish and 

Seafood Month promotion campaign, are designed to increase Canadian per 

capita consumption of seafood products. 

To help frame marketing policies and strategies, attitudinal research is 

required to meet the following objectives: 

(a) To determine consumer attitudes toward the consumption 

of fish and seafood products in order to isolate the 

key motivating factors influencing consumption and non

consumption of these products. 
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(b) To isolate other economic, demographic, social and psycho

graphic factors that correlate with consumption of non

consumption of fish and seafood products. 
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I I. RESEARCH METHODOLOGY 

To meet the objectives of this research, it was determined that a 

customized consumer survey was required in order to obtain~~ 
..... .__ ,0, I• '-""- ~~.La,.., ~ 

information( Initially, however, in order to identif.y the potentially 

important variables, both a review of existing literature and qualitative 

focus group research were undertaken. The findings of this exploratory 

phase have been separately reported: "Summary of Existing Information of 

Fish Consumption in Canada (1976-1980) 11 and 11A Qualitative Evaluation of 

Consumer Attitudes and Behaviour Patterns as they relate to . fis~'. 

F ~ '..,.~4--b ii.~rr:-'- ~ ~.~....ft ! ? 
- s~ a:.tile~ ~ I 

Based upon these findings a questionnaire was developed (see Appendix 

____ to this report). This questionnaire was mailed out to a nationally 

representative sample of 3,00!) Canadian households .. The sample was 

random computer-selected from Market Facts' total Consumer Mail Panel 

resource of 16,000 households within defined regional and demographic 

strata. According to latest census data, strata were first defined 

by province - and then within province by population density, house-

hold income, age of female head (and by language in Quebec). Respondents 

were female heads of households. 

Questionnaires were mailed out on March 19, 1980 and returns were cut-

off on April 9, 1980. Normally, at least four weeks•are allowed for 

returns but time constraints permitted only a three week mail-back 

period for this survey. Nevertheless, net returns were 1869 questionnaires. 

Some weighting was required to bring sample back to true 

population parameters (see Appendix ( to this report). 
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To meet study objectives, the main thrust of the analysis was to 

determine relationships between the consumption of fish/seafood products 

and other behavioural, attitudinal, psychographic and de~ographic 

variables. In this way it is possible to make interpretations about 

motivating factors and describe characteristics of heavy user groups. 
( ? ) ~d'\ l.o ? 

Multi-variate analytic techniquesAwere used to more succinctly and 

precisely define relationships. Firstly, fish attitude variables 

were ~actor analysed and reduced to a more manageable group of twenty ,__ 
factors which accounted for the majority of variance. Similarly, life-

style variables were reduced to eight factors. Secondly, to relate 

these factors and other variables to indices of consumption, correlation 

and multiple regression were employed, in addition to deter~ining 

mean scores among heavy and light user groups. 

Relative levels of in and out-of-home consumption were also analysed 

against the same range of variables in order to isolate key relationships. 
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I I I EXEC UT I VE OVERV I HI 

o In terms of attitudes, overall consumption of fish/seafood can be 

prtmari ly explained by the degree of knowledge about fish and its 

preparation, attitudes to the smell and appearance of fish (which 

are mainly preparation-related), the level of enthusiasm of the 

family and the suitability of fish as a proper meal. Thus, light 

users tend to lack knowledge about fish and its preparation and 

consequently feel that fish prepared out of the home is better. 

They don't like the smell or appearance of fish when they have 

to prepare it themselves and are also influenced by their 

families' lack of enthusiasm for the food. 

Another important attitude variable is the perception of fish/ 

seafood as a 1 ight and easy meal. In fact, recent increases in 

consumption are explained by this factor at least as much as by 

the other above mentioned factors. 

Of secondary importance are the healthful image of fish (in 

explaining consumption) and a fear of fish bones (in explaining 

non-consumption). 

While perceptions of the relative price of fish are not strongly 

related to existing consumption, perceived good value does appear 

as a secondarily important factor explaining recent consumption 

increases. 
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Heavy users of fish/seafood in general also tend to hold positive 

attitudes to shellfish and sole (~nd to some extent halibut but 

not cod). 

While poor supermarket merchandising is not strongly consumption-

related, it may nevertheless be an important variable affecting 

consumption among both heavy and 1 ight users since most consumers 

tend to have a lower opinion of supermarket handling and knowledge 

of fish/seafood. 

When developing advertising/promotional strategy, attention must 

l 

l 
l 
l 

1 
l 
j 

J 

be paid to certain differences In the importance of attitude_s -.JJl J 
both regionally and by type of fish/seafood. For example, t~ ' 

promotion of fish as a light and easy meal would be quite 

appropriate in Ontario but not in Quebec. Also most of the above 

mentioned attitude variables are seen to be related to fresh or 

frozen unprepared fish rather than canned or frozen battered fish. 

Differences in cooking and serving methods tend to support the 

above findings. Heavy usage is related to a greater diversity 

in methods of cooking and preparing. When they do serve fish, 

light users are more likely to fry or to serve "take-out'' or 

canned. They are also more 1 ikely to serve fish that is battered. 
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Fish and seafood consumption is not strongly related to differences 

in life-style. There is however some tendency for heavier users 

to be •meat rejectors•, to be 'nutrition-minded' and to be 'happy 

homemakers' (e.g. enjoy shopping and cooking). Among those who 

have recently increased consumption, they are also some\vhat more 

1 ikely to be •creative cooks and entertainers•. 

Fresh and unprepared frozen fish heavy users also tend to be 

•convenience food rejectors•. 

In general, fish/seafood consumption is heavier (per capita) in 

Eastern Canada, urban markets and among older, 1 to 2 person 

househo 1 ds. Recent grow th, hm·1eve r, has been stronger among 

younger families and higher socio-economic groups. 

Demographic profiles do, however, differ by type of fish/seafood. 

For example, canned fish consumption is heavier in Western 

Canada, while Lattered frozen fish shows strength in Ontario and 

low-middle income groups. 

Propensity to eat fish/seafood out-of-home rather than in home 

is stronger in major urban markets and among smal 1 adult households 

with either lowest or highest incomes and with female heads either 

under 25 or over 65 years. This group is also characterized as 

convenience orientated and not hurting by inflation. Their 

Market Facts 



• 

• 

-8-

attitudes to fish/seafood tend to reflect reasons for not eating 

it more at home but they are much more 1 ikely to feel that fish 

prepared out-of-home is the best. 

There are a variety of demographic differences in attitudes to 

fish and seafood and in cooking and serving methods. These are 

summarized in sections 'E' and 1 F1 of the Summary of Main Findings. 

In general, they correspond with above findings in that high 

consumption-related attitude and behaviour variables tend to 

match with high consumption-related demographic variables. 

Those ftsh/seafood types/species that are regarded as having the 

most appetite appeal (.such as shel lflsh and canned salmon and tuna) 

are also perceived to be the most expensive. It is interesting 

to note, however, that halibut and unbattered cod score relatively 

better on appetite appeal than they do on expensiveness. 
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A. DETERMINANTS OF THE OVERALL LEVEL OF CONSUMPTION 

As a measure of overall fish/shellfish consumption, frequency of 

serving in the home was used. Responses were weighted (as shown below 

in parentheses) to reflect number of servings per month: 

Total Sample 
% 

,, 
~·~ 

Five or more times a week 

Three or more times a week 

Twice a week 

Once a \·1eek 

Three times a month 

Twice a month 

Once a month ~}>t 
~~;} Less often than once a month 

~~ ~~- tlever or rarely 

~ ~~ 

(x24) 

(xl4) ~ 
(x8) 

(x4) 

(x3) 
(x2) 

(x l) 

(x0.3) 
(xO.O) 

~~ Average number servings per household per month: 
S<. 
· y'\, (c.f. Beef 11.2; Pork 5.5; Poultry 6.1) 

~ 
~ (i) Relationship with Demographic Variables 

2 

6 

14 

33 
10 

10 

8 

8 

7 
2 

4.4 

• Fish/seafood consumption is heaviest in Eastern Canada and 

lowest in Ontario and the Prairies: 

Ave. number servings 

Atlantic s.6 
Quebec 4.8 
Ontario 4.0 
Prairies 4.0 
B.C. 4.2 
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Consumption is also stronger in urban markets: 

lOOM+ urban 

Under lOOM urban 

Total ru ra 1 

Av. number servings per h/d p.m. 

4.5 
4.5 
3,9 

Heavier consuming households tend to be smaller, without children, 

and with older female head: 

Size of household: 

1-2 person 

3-4 person 

5+ person 

Presence of children: 

Age 

With chi l d ren 

Without children 

of female head: 

Under 25 yrs. 

25-34 yrs. 

35-44 yrs. 

45-64 yrs. 

65+ yrs. 

Av. number servings per h/d p.m. 

4.7 
4.2 

4. 1 

4.2 

4.7 

3.6 

4. 1 

4.3 

4.7 
5. 1 

Socio-economic variables are not significantly related to overall 

fish/seafood consumption. 

ii) Relationship with Attitudes to Fish/Seafood 

The questionnaire contained 94 statements about fish and seafood to 
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which respondents were asked to state their level of agreement or 

disagreement. While responses to each of these statements are contained 

within the detailed tables, for purposes of summary analysis these 

· responses were reduced by factor analysis to twenty 'key issue' factors 

which accounted for the majority of variance. 

These factors are listed below. The given names of these factors 

have been selected to summarise the essense of their meaning. However -

the full meaning can only be understood with reference to the composite 

statements 1 isted under each factor (note the sign - some statements 

are negatively related): 

Fae tor 1: FI SH NOT A PROPER MEAL 

11 1 do not eat fish now because I had to in the past'' (+) 

11 1 serve fish only as an appetizer" (+) 

"Fish is not filling enough for a meal" 

11 I w i 11 eat f i sh on 1 y if i t is fried' 1 

"Fish is a nice change from meat and poultry" 

Factor 2: FISH IS LIGHT AND EASY MEAL 

"Fish is easy to cook11
· 

"Fish makes a nice light meal" 

"A fish mea 1 is quick to pre pa re" 

"Fish is great for dieting'' 

"Fish is easy to digest" 

(+) 

( +) 

(-) 

( +) 

( +) 

(+) 

(+) 

(+) 
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Factor 3: POSITIVE SHELLFISH ATTITUDES 

11 1 would buy shellfish more often if it were less 
expens ive11 

"My fa m i 1 y l ov es she l lf i sh 11 

11 1 often eat shellfish out of home" 

"Shellfish makes good 1 company fa re"' 

Factor 4: FRESH FISH IS BETTER THAN FROZEN 

"Fresh fish is better quality than frozen fish" 

"Fresh fish has more flavour than frozen f ish 11 

"Frozen fish doesn't have a fresh taste" 

"You can not trust the quality of frozen fish" 

"When I buy fish, I like to see what I am buying" 

"Fresh fish is usually more attractively displayed in 
stores than is frozen fish" 

Factor 5: KNOWLEDGEABILITY ABOUT FISH (PREPARATION) 

"You can stretch fish the same way you can stretch 

(+) 

( +) 

(+) 

( +) 

(+) 

(+) 

( +) 

(+) 

(+) 

(+) 

hambu rgers 11 ( +) 

"I have lots of different receips .for fish preparation (+) 

"There are so many ways to serve fish to make it 
interesting and different'' (+) 

"There are so many varieties of fish that you never get 
bored with it" (+) 

11 1 usually make a sauce to go with fish" (+) 

"I don 1 t know how to judge the quality of fresh or frozen 
fish" (-) 
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Factor 6: PREFERENCE FOR BRANDED PRODUCT 

"It's worth paying the extra money for a good brand name 
when you buy frozen fish" (+) 

11 1 do not trust frozen fish unless it carries a well-knovm 
brand name11 (+) 

"Branded fish is more reliable in quality than unbranded 
fish" (+) 

11 1f unbranded fish is available at a lm·1er price than 
branded fish, 1 1 11 always buy the unbranded" (-) 

Factor 7: POSITIVE HALIBUT ATTITUDES 

11 1 1 ike halibut because it is a meaty fish" (+) 

11 1 would buy halibut more often if it weren't so 
expensive" (+) 

"Halibut is the best kind of fish you can buy" (+) 

11 I wou 1 d buy ha 1 i but more of ten it were more vJi de 1 y 
available" (+) 

Factor 8: FEAR OF FISH BONES 

11Bones are a big problem with fish" . (+) 

11 1 have a real fear of choking on fish bones" (+) 

"I am afraid to serve fish to my children because the 
fish may have bones in it" (+) 

Factor 9: ANTI-COD ATTITUDES 

"I associate cod with poverty and the Depression" 

11 1 hate the name 'cod'. They should give the fish a 
new name" 

11Cod takes a long time to cook" 

"Cod has a strong 'fishy 1 taste" 

11 I do not buy cod because it may have worms in it'' 

( +) 

( +) 

( +) 

(+) 

(+) 
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"I won't buy cod because it is a scavenger fish" 

Factor 10: POSITIVE CANNED FISH ATTITUDES 

"Canned fish is convenient" 

"You can trust the quality of canned fish" 

"Canned fish is better value for money than fresh or 
frozen f ish 11 

Factor 11: POSITIVE SOLE ATTITUDES 

"I like sole because it is a mild tasting fish" 

"Sole is the best fish you can buy" 

"I'd buy more sole if it weren't so expensive" 

11So 1 e has too watery a texture for me" 

Factor 12: CANNED FISH IS EXPENSIVE 

"White tuna is getting too expensive" 

"Canned salmon is getting too ex pens ive 11 

Factor 13: FISH IS EXPENSIVE, NOT BEST VALUE 

"Fresh fish is more expensive than frozen fish" 

"If you want good fish you have to pay beef prices" 

"Fish is better value for money than meat or poultry" 

Fa~tor 14: POOR SUPERMARKET MERCHANDISING 

"Fish sold by supermarkets is badly displayed" 

"Fish sold at the fish counter in supermarkets looks 
unappetizing" 

( +) 

( +) 

(+) 

(+) 

( +) 

( +) 

( +) 

( -) 

(+) 

( +) 

(+) 

(+) 

(-) 

(+) 

( +) 
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"You can not trust the quality of frozen fish 11 (+) 

••supermarket store personnel are knm·lledgeable about f ish11 
(-) 

Factor 15: FISH IS GOOD FOR YOU 

11Fish is better for your health than meat or poultry" 

11Fish is low in cholesterol 11 

"Fish has more protein than meat or poultry•• 

11Fish is extremely nutritious•• 

11Fish has fe1r1er calories than meat or poultry 11 

Factor 16: FAMILY DO NOT WANT FISH 

11There are only a few kinds of fish that my family will 
eat 11 

11 lf I didn 1 t serve fish to my family, they'd never ask 
for it'' 

11 lf I serve fish to the family I have to disguise its 
taste11 

11My family prefers canned fish to fresh or frozen fish 11 

·~ost children will only eat fish it if is battered or 
breaded 11 

Factor 17: YOU CAN KEEP FISH 

11 You can keep fish as long as meat or poultry in the 
f reezer 11 

11You can not keep fish as long as meat·or poultry 11 

11You have to eat fresh fish the day you buy it" 

(+) 

( +) 

(+) 

(+) 

(+) 

(+) 

( +) 

( +) 

(+) 

(+) 

(+) 

(-) 

(-) 
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Factor 18: POSITIVE COD ATTITUDES 

"People buy cod because there are many \'Jays it can be 
served11 

"The main reason people buy cod is because it 1s not 
ex pens ive' 1 

Factor 19: OUT-OF-HOME FISH IS BEST 

(+) 

(+) 

11 l 1d rather eat fish in a restaurant than cook it at home11 (+) 

11Fish & Chip Shops make the best fish 11 

11 1 buy the brand of frozen fish that has the most 
attractive packag e 11 

Factor 20: DISLIKE FISH SMELL/APPEARANCE 

11 1 hate fish that has a strong 'fishy 1 smell 11 

11 1 do not like to cook fish because of the odour that 
remains in the air 11 

"I hate to see raw f ish 11 

11 lf I had a fresh fish store nearby, I would buy fish 
more of ten• 1 

(+) 

( +) 

( +) 

(+) 

(+) 

(-) 

Not all of the above factors were important in terms of explaining the 

overall amount of fish/seafood consumed. In order of degree of correlation 

with consumption, the following factors were significantly correlated 

at better than a 95% level of statistical confidence: 
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+ +Corre 1 at ion 
with 

Factor Description 

FS 

F20 

Fl9 

Fl6 

F3 

F2 

Fl5 

F8 

F 11 

F7 

Fl4 

Fl3 

[

Knowledgeabil ity about fish (preparation) 

Dislike of fish smell/appearanc;-' 

Fish not a proper meal 

Out-of-home fish is best 

Family do want fish 

Positive shellfish attitudes 

Fish is a 1 ight and easy meaJ 

is good for you Fish 

Fear of fish bones 

Positive sole attitudes 

Positive halibut attitudes 

Poor supermarket merchandising 

Anti-cod attitudes 

Fish is expensive, not best value 

Bracketed factors show inter-correlations exceeding 

1:Fl and Fl9 also show inter-correlation exceeding 0.4) 

-.20 

-.20 

- • 18 

- • 17 

+. 16 

+. 16 

+. 12 

- • 11 

+. 10 

+.06 

-.06 

-.06 

-.05 

• The single most important factor explaining (non) consumption 

degree of knowledge about fish and its preparation. This 

is in turn related to a dislike of fish smell and appearance -

In turn , 
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this is related to a feeling that fish prepared out of the home 

is best. Other key variables explaining low consumption were 

a low enthusiasm by the family and a feeling that fish is not 

a proper meal. This last factor (Fl) has rather mixed content 

and tends to reflect a generally low level of personal enthusiasm 

(which is common among those holding a poor image of cod.) 

Secondarily, the extent to which fish is perceived as making 

a I ight, easy and healthful meal determines the degree of consumption. 

(In viewing the detailed tabular results, it is clear that health

related variables (while important) are not of primary importance 

because most people, including light users, tend to perceive fish 

as hea I thfu I to some extent.) 

Also of secondary importance in explaining (non) consumption is 

the level of fear about fish bones. It is worth noting that fully 

63% of the total sample felt that bones are a big problem in fish. 

While positive attitudes to canned fish are unrelated to overall 

fish/seafood consumption, positive attitudes to shel !fish (and sole, 

and halibut to a lesser extent) are related to overall consumption. 

While poor supermarket merchandising is not revealed as a major 

factor explaining level of consumption between households, there 

is reason to believe that it is a market condition which depresses 

the consumption of both heavy and I ight users. Only 10% of total 

households agreed that supermarket store personnel are knowledgeable 
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about fish and there is a tendency to agree that supermarkets don't 

display fish well to look appetizing. Furthermore the majority of 

households said they would buy fish more often if they had a fresh 

fish store nearby. 

( ii i)Regional Differences in the Importance of Attitude Variables 

The same analysis was conducted within each region to determine if 

different factors might be important in different regions of Canada. 

The below table summarizes correlation coefficients with overall 

consumption above 0.1 which are statistically significant at better 

....p~5 
~ 

than a 95% confidence level: 

±Correlation Coefficient with Consumption 

Factor Description Atlantic Quebec Ontario Prairies B. C. 

FS Knowledgeability about 
I+. 21 I fish (preparation) +. 16 +.22 l+.261 

F20 Dis! ike of fish smell/ 
appearance C!J -.21 - • 14 - • 17 

Fl Fish not a proper meal -.24 - • 12 - • 11 2 

Fl9 Out-of-home fish is best - • 16 -.21 - • 16 

Fl6 Family do not want fish - • 14 -.20 1-.201 -. 13 

~ F3 Positive shellfish 
[ +~!~-attitudes +. 16 I+. 21 I 

F2 Fish is I i g h t and easy \ '-.\' 
meal I+. 24 I +. 17 

=~ 
FlS Fish is good for you l+.23 I +.10 +. 10 +.11 

F8 Fear of fish bones - • 13 -. 11 - • 16 

Fl 1 Positive sole attitudes I+. 1a I 
F9 Anti-cod attitudes - .10 

F18 Positive cod attitudes +. 15 

J' 
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While no new consumption-related variables are revealed in regional 

analysis (excepting Fl8 in B.C.), there are some interesting 

differences in the relative importance of attitude variables. 

• In the high per capita consumption Atlantic region, the only key 

attitude determinant of consumption is the healthful image of 

• 

fish - consumption increases as its image as a healthful food increases. 

In Quebec, concern over the smell and appearance of fish assume 

greater importance, and also feelings t hat fish does not make a proper 

meal. Since appreciation of fish as a light and easy meal does 

not increase with consumption, the 1 proper meal' factor would appear 

to more directly imply meal substantiality. Positive shellfish 

attitudes also correlate more strongly wi~h overall fish consumption. 

• In the lesser developed Ontario market, all factors revealed in 

the national analysis are important. In this market 'fish as a 

• 

light and easy meal 1 assumes as much importance as the key preparation/ 

smell and appearance/proper meal and family factors. Also - positive 

attitudes to sole are quite strongly correlated with overall fish 

consumption. Since attitude factors show a generally high correlation 

with consumption in Ontario, it is likely that advertising/ 

promotional efforts can pay higher dividends in this market. 

In many respects the Prairies (the other lesser developed market) 

exhibit a reverse emphasis of factors to Quebec. Smell and appearance/ 
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proper meals factors are of relatively less importance, while 

preparation/family/! ight and easy meal factors are of more importance. 

• The key factor in B.C. was kno~Jledge about fish preparation, although 

this was not associated with importance of the 'out-of-house fish 

is best' factor. Positive shellfish attitudes also showed quite 

strong correlation with overall fish consumption. 

(iv) Relationship with Lifestyle 

Thirty-nine statements were included in the questionnaire to reflect 

differences in lifestyle. Responses to each statement are contained 

within the detailed tables, however, responses ~1ere reduced to a list 

of eight distinct factors which are 1 isted belcM: 

Factor 1: I NF LAT I ON SUFFERER 

11 1 will be eating out less often in expensive restaurants 
i n the n ex t f ew yea rs 11 

( +) 

"My 1 ife-style has been hurt by inflation'' (+) 

11 1 eat out in restaurants less often today" (+) 

11 1 (my family) can not seem to save money anymore 11 

11 1 feel optimisti.c about my (own family's) economic 
prospects•' 

Factor 2: CAREER-ORIENTED WOMAN 

11 1 like the idea of a woman having a career outside 
the home'' 

"Having a job outside the home increases a woman's 
satisfaction in 1 ife 11 

(+) 

(-) 

(+) 

(+) 
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11My personal I ife is more important to me than things 
I i ke a career outside the home'' 

11Homemaking should be more important to a woman than 
a career outside the home' 1 

Factor 3: HAPPY HOMEMAKER 

11 lt makes me feel good when I spend time cooking" 

11 I am a good cook'' 

"I enjoy shopping for food" 

11 1 prefer to make meals than can be prepared quickly" 

Factor 4: CONVENIENCE FOOD REJECTOR 

11 I buy snack foods I ess of ten today•• 

11 1 buy convenience foods Jess often today" 

11 1 rarely throw out left-overs" 

11 1 will use 'fast food' restaurants more often in the 
·next few years" 

Factor 5: THRIFTY SHOPPER 

11 1 usually go from store to store when I buy food 
items so that I can take advantage of store specials" 

11 1 buy 1 no frills' generic products" 

11 1 use cents-off coupons" 

11 1 buy more of the cheaper cuts of beef today" 

11 1 am more bargain conscious today when it comes to food 
shopping" 

Factor 6: MEAT REJECTOR 

"Canadians eat too much mea t 11 

11 1 buy I ess beef today" 

11Meat is the best source of protein available" 

(-) 

(-) 

(+) 

( +) 

(+) 

(-) 

(+) 

(+) 

(+) 

(-) 

( +) 

(+) 

(+) 

(+) 

(+) 

( +) 

( +) 

(-) 

l 
l 
l 
1 
] 

J 
J 
l 
1 
J 

J 

1 

J 

J 
J 
J 

J 
J 
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Factor 7: DEFENDER OF HIGHER EATING STANDARDS 

"When I find a brand I like, I continue to buy it" (+) 

"If I had to cut my grocery bill, there are several things 
I could stop buying that would not prevent me from 
eating we I 111 ( +) 

'~ore women today are working outside the home to add 
to the family income (+) 

Factor 8: CREATIVE COOK AND ENTERTAINER 

"I entertain at home more often today" (+) 

"I like other members of my family to help with the 
cooking" (+) 

"I would be interested in taking a cooking course" (+) 

11 1 use my freezer more efficiently these days" (+) 

Factor 9: NUTRITION-MINDED 

11 1 am more aware of nutrition in general today" (+) 

Lifestyles were not strongly related to overall consumption. Most 

strongly related were: 

• 

Description Correlation Coefficient with Consumption 

The meat rejector 

The nutrition-minded 

The happy homemaker 

+.12 

+. 10 

+.09 

It is of interest to note that the 'happy homemaker' factor - reflecting 

an enjoyment in the spending of time in cooking and shopping - was 

quite highly correlated with the 'knowledgeability about fish 

preparation' attitude factor. 
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• It would be reasonable to assume that the 'creative cook and 

entertainer' factor should be related to an increased propensity 

to learn about different food preparation methods. However, this 

factor was not related to either the 1 knowledgeabil ity about fish 

preparation' factor or to overall fish/seafood consumption. This 

Jack of relationship would seem to emphasize the need for consumer 

education. 

(v) 

~~~ Relationship~ith Serving Habits 

The following table indicates that: 

• 

• 

• 

Heavy fish/seafood consumers serve a relatively higher proportion 

of unprepared (uncooked) frozen fish, while I ight users are 

rather more I ikely to favour canned fish or 11 take-out11 fish and 

chips. This behavioural data helps explain the fact that the 

canned fish attitude factors, and the 'fresh fish is better than 

frozen' factor are unrelated to overall fish/seafood consumption -

also that the'out-of-home fish is best' factor is negatively 

related to consumption. 

About one half of I ight user serving occasions involve either 

frying or ready-to-serve methods, while heavy users favour a 

variety of cooking methods. For example, they are more I ikely 

to favour- boiling/poaching, broiling/grilling, baking in foil 

or steaming than are I ight users. This behavioural data supports 

the finding that 'knowledgeabil ity about fish preparation is 

a key attitude determinant of consumption. 

In turn, heavy users are more I ikely to favour serving plain fish 

with vegetables and perhaps with a sauce, while I ight users favour 

j 

J 

1 

l 
] 

) 

J 

J 

] 

J 

J 

J 
serving (canned) fish in a sandwich or serving (convenience) 

battered fish. ] 
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Type of fish/seafood served: 

Canned fish 
Fr-esh fish 
Battered/coated frozen fish 
Unprepared frozen fish 
Any shellfish 
Other fish/seafood 
11Take-out11 fish & chips 

Method of cooking fish/seafood: 

Baked-in foi I 
Baked-not in foi 1 
Boiled or poached 
Broiled or grilled 
Deep-fried 
Pan-fried 
Steamed 
Stewed/Casseroled 
Re-heated left-overs 
Other method 
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Not cooked at home/ready-to-serve 

Ways of serving fish/seafood: 

Battered 
Breaded/coated 
In a casserole 
In a sandwich 
Mixed w i th r ice 
Plain (with vegetables) 
With a sauce 
With/in a salad 
In some other way 

Share of Last 

Tota I 
Users 

1704 
% 

34 
12 
17 
21 
7 
3 
6 

% 

8 
I 7 
6 
8 
7 

22 
2 
7 
3 
5 

14 

% 

14 
18 
7 

19 
3 

17 
7 
9 
5 

Ten Serving Occasions 

Heavy~~ Li ghtint: 
Users Users --

405 306 
% % 

34 :39. 
14 I 1 
14 19 

[ill 13 
6 6 
4 3 
4 []] 

% % 

ITQ] 6 

I:~ I 
17 
3 
6 

5 l2~ I 19 
3 1 
7 7 
4 4 
4 6 

12 [ill 

~ % 

JO QI] 
16 17 
8 8 

15 ~ 
4 3 

1 2~ I 12 
5 

12 7 
6 6 

. 
(Note: Boxed figures indicate that the proportion is significantly higher 

than the corresponding user group at better thqn 90% statistica~ 
confidence.) ! (O ~ 

'1~· -~ ~ 
'fi.ftr"l2J_V :>-~ ~ * Serve fish/seafood twice a week or more often. 

** Serve fish/seafood once a month or less often. 

""~ {~ ~ ~ 
-......;~o/ ~ 
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B. DETERMINANTS OF INCREASING CONSUMPTION 

While the classical method of determining the importance of variables is 

to establish relationships with the amount of existing consumption, 

another useful analysis relates variables to a measure of increasing 

consumption, irrespective of the actual amount of existing consumption. 

Thus we can determine the importance of factors in explaining changes 

in consumption. 

To measure change, respondents were asked to say how much more or less is 

now being served in the home versus three years ago: 

Fish/ 
Beef Pork Poultry Seafood 

OI ,, % .% % 

Much more often (x5) 4 4 11 9 

A little more often (x4) 5 17 23 19 

t- About the same <@] 50 50 55 51 

A little less often (x2) 23 15 6 9 

< Much less often (x l) 16 8 2 8 

Not stated 6 ~ 3 5 . 
~Mean change rating* 2.6 2.9 3.4 3. 1 

(*Above 3.0 indicates overa 11 increase, and below 3.0 indicates 
overall decrease.) 

~ 

?.tJ ~ v-~\L 

(i) Relationship with Demographic Variables 

• Strongest gro.-tth has occurred in Eastern Canada, while Western 

Canada - particularly the Prairies - has shown I ittle or no grc:Mth. 
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Reg ion: 

Atlantic 

Quebec 

Ontario 

Prairies 

B.C. 

Population density: 

IOOM+ urban 

Under lOOM urban 

Total rura I 
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Mean Change Rating 

3.3 
3,3 

3. I 

3.0 

3. I 

3.2 

3. 1 

3. I 

The demographic profile of fish/seafood consumers appears to be 

changing somewhat. Stronger increases have been coming from 

younger farnil ies, also from the higher socio-economic groups: 

Size of household: 

1-2 person 

3-4 person 

5+ person 

Presence of children: 

With children 

Without children 

Age of female head: 

Under 25 yrs. 

25-34 yrs. 

35-44 yrs. 

45-64 yrs. 

65+ yrs. 

Mean Change Rating 

3. I 

3,2 

3.2 

3.2 

3. I 

3.0 

3,3 

3 .2 

3. I 

2.9 
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Household income: 

Under $10M 

$1 OM to $14 • 9M 

$15M to $24.9M 

$25M or over 

Occupation of household head: 

Professional/managerial 

Sales/clerical 

B 1 ue co 11 ar 

Mean Change Rating 

3.0 

3. 1 

3.3 

3.2 

3.3 

3.2 

3. 1 

(ii) Relationship with Attitudes to Fish/Seafood 

While the same variables are seen to be important in explaining changes 

in consumption as those explaining the overal 1 level of consumption, 

there is some difference in their relative importance: 

• The 'fish is a 1 ight and easy meal' factor appears as the 

most important determinant of increasing consumption. 

• 'Fish is expensive, not best value' also appears as a 

relat~vely more important factor. Consumption increases 

as the perceived value of fish improves. 

] 

1 

] 

1 
J 
l 
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Description 

The meat rejector 

The nutrition-minded 

The creative cook and entertainer 

The happy homemaker 

+ Correlation 
Coefficient 
W i th Pos i t i v e 
Consumption 
Shift 

+.16 

+. 13 

+. 12 

+.08 

(iv) Relationship with Serving Habits 

• Like heavier users, those users who have increased consumption 

(in the past 3 years) tend to serve a relatively greater 

proportion of unprepared frozen fish than do those who have 

decreased consumption. Those who have decreased consumption 

tend to favour canned and 'take-out' fish more than those 

who have increased consumption. 

• It is interesting to note, however, that the greater the 

shift toward increased fish/seafood consumption the less is 

the propensity to pan-fry and the greater the shift to 

other cooking methods. This relationship is stronger than 

the earlier described relationship between overall level 

of consumption and cooking methods. 

• The increasing consumption group are also relatively more 

1 ikely to serve fish with vegetables or rice than the decreasing 

consumption group - who are relatively more likely to serve 

fish in a sandwich or in battered form. 
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+ Correlation 
Coefficient 
With Positive 
Consumption 

Description Shift -------
Fish is light and easy meal +. 19 

Family do not want fish. -.17 

Knowledgeabil ity about fish (preparation) +.17 

Positive shellfish attitudes +. 17 

Dislike of fish smell/appearance -. 16 

Fish not a proper meal -.16 

Out-of-home fish is best -;.15 

Fish is expensive, not best value -. 14 

Fish is good for you +. 11 

Fear of fish bones -. 11 

(Note: The above factors show significant correlation at better than 

95% statistical confidence level). 

(iii)Relationship with Lifestyle 

The previously identified 1 ifestyle factors were also found to be 

related to changes in con sum pt ion. The re 1 at ionsh i ps were somewhat 

stronger, however. Also the 'creative cook and entertainer• factor 

appeared as a determinant of change in consumption: 
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C. DETERMINANTS OF LEVEL OF CONSUMPTION BY TYPE OF FISH/SEAFOOD 

A measure of the level of consumption of each type offish/seafood was 

calculated by weighting the proportion of servings (out of ten occasions) 

of each type by the overall amount of fish/seafood consumed to obtain 

number of servings in a month per household: 

Canned fish 

Fresh fish 

Ave. number of servings per h/d p.m. 

Battered/coated frozen fish 

Unprepared frozen fish 

1. 6 

0.6 

0.7 
1 • 1 

0.3 

0.2 

0.3 

Any shellfish 

Other fish/seafood 
11Take-out 11 Fish & Chips 

(i) Relationships with Demographics 

The chart below summarises those demographic characteristics associated 

with above average consumption of each type of fish/seafood: 

Type of fish/seafood 
Type of fish/seafood 

Canned fish 

Fresh fish 

Battered/coated frozen 
fish 

Unprepared frozen fish 

Any shellfish 

Other fish/seafood 

11Take-out 11 fish & chips 

Demographics associated with above average 
consumption 

• Western Canada, major urban markets, 
older 1 or 2 person households 

• Atlantic, (low in Ontario and 
Prairies), older l or 2 person 
households 

• Atlantic, Ontario, low to middle income 

• Atlantic, Quebec, older household 

• B.C., (low in Ontario and Prairies) 

• Atlantic 

• B.C. 
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(ii) Relationship with Attitudes to Fish/Seafood 

As the table below shows the key determinants of overall fish/seafood 

consumption are mainly operational in reference to fresh fish consumption 

and particularly to unprepared frozen fish consumption: 

Canned 
Description of Factor Fish 

Knowledgeabil ity of 
fish (preparation) 

Dis 1 i ke of fish sme 11 I 
appearance 

Fish not a proper meal 

Out-of-home fish is best 

Family don't want fish 

Positive shellfish 
attitudes 

Fish is 1 ight & easy 
meal 

Fish is good for you 

Fear of fish bones 

Positive sole attitudes 

Positive halibut 
attitudes 

Poor supermarket 
merchandising 

Anti-cod attitudes 

Fish is expensive, 
not best value 

Fresh is better tr.an 
frozen fish 

Positive canned fish 

+. 13 

attitudes +. 15 

CORRELATION COEFFICIENT 
WITH LEVEL OF CONSUMPTION OF 

"Take-
OU t 11 

Fish 

+.08 

+.08 

+.09 

+.08 

Fresh 
Fish 

+.22 

-. 15 

- . 12 

- . 12 

- • 12 

+. 11 

+. 10 

-.08 

+. 16 

-. 11 

Bat- Un-
tered 
Frozen 
Fish 

- .10 

+.21 

- • 14 

- • 14 

-.22 

-. 16 

+.20 

+. 11 

-. 13 

+. 10 

-.09 

-. 11 

- . 11 

+.22 

-. 11 

-.09 
-. 12 

+.30 

-.09 

1 
1 
l 
J 
J 
J 
J 
] 

J 
1 

J 

J 
J 
J 
J 
J 
J 

(Note: Correlations of .08 or higher are shown which are statistically 
significant at the 95% level) J 
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Consumption levels of fresh fish, unprepared frozen fish and 

to some extent shellfish are related to the previously identified 

key attitude variables 

• Consumption of unprepared frozen fish, however shows a higher than 

usual positive relationship with the 'fish is a light and easy 

meal 1 factor and negative relationship with the 'out-of-home 

fish is best' factor. 

(iii)Relationships with Lifestyle 

• The tables belm·J reflect a similar pattern in that fresh and 

unprepared frozen fish consumption tend to be related to previously 

identified lifestyle variables. Additionally consumption of 

these types of fish are related to the 'convenience food rejector; 

factor, and fresh fish consumption shows some negative correlation 

with the 'thrifty shopper' factor. 

• Shellfish consumption shows a positive correlation with 'career

oriented woman', 'happy homemaker' and to some extent, with 

'creative cook and entertainer' and negative correlation with 

the 'thrifty shopper' and less so with 1 inflation sufferer'. 
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Canned 
Fish 

Meat Rejector +. 11 

Nutrition-Minded 

Happy homemaker 

Convenience food 
rejector 

Thrifty shopper 

Career-oriented 
woman 

Inflation sufferer 

Creative cook/ 
entertainer 

CORRELATION COEFFICIENT 
WITH LEVEL OF CONSUMPTION OF 

11 Take
out11 
Fish 

Fresh 
Fish 

+. 10 

+.08 

+.09 

-.09 

Batter- Un-
ed pre pa red 
Frozen Frozen Shell-
Fish Fish fish 

+.09 

+. 11 

+.08 

+.14 

+. 11 

- • 12 

+. 12 

-.08 

+.08 

l 
J 

] 

] 

J 
J 

(Note: Correlations of .08 or higher are shown which are statistically 
significant at the 95% level) J 
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D. DETERMINANTS OF OUT-OF-HOME CONSUMPTION 

In terms of eating occasions, 81Z of respondents' fish/seafood consumption 

was in-home and 19% was out-of-home. The following analysis looks at 

those variables which are most related to a tendency to eat out-of-home 

rather than in-home. 

(i) Relationship with Demographic Variables 

• The proportion of out-of-home consumption is lowest in the Atlantic 

region while other regions show 1 ittle variance. The proportion of 

out-of-home consumption is highest in major urban markets. 

Region: 

Atlantic 

Quebec 

Ontario 

Prairies 

B.C. 

Population Density: 

lOOM+ urban 

under lOOM urban 

Total rural 

Proportion of eating occasions 
out-of-home 

% 

11 

19 

21 

19 

21 

21 

16 

17 
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Small one or two person households without children and with 

female heads either young (under 25) or old (over 65) are more 

likely to favour out-of-home consumption, as are either low or 

high income groups and those with sales or clerical household 

head occupations: 

Size of household: 

1-2 person 

3-4 person 

5+ person 

Presence of children: 

With chi 1 d ren 

Without children 

Age of female head: 

Under 25 yrs. 

25-34 yrs. 

35-44 yrs. 

45-64 yrs. 

65+ yrs. 

Household income: 

Under $10M 

$10M to $14.9M 

$15M to $24.9M 

$25M or over 

Household head occupation: 

Professional/managerial 

Sales/Clerical 

B 1 ue Co 11 a r 

Proportion of eating occasions · 
out-of-home 

% 

25 

16 

15 

16 

24 

23 

18 

17 

19 

24 

21 

14 

18 

22 

19 

23 

17 

] 
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(ii) Relationship with Attitudes to Fish 

The importance of attitude variables in explaining propensity to 

eat out-of-home rather than in-home are shown below: 

Description of Factor 

Out-of-home fish is best 

Fish is not a proper meal 

Family not want fish 

Fear of fish bones 

Anti-cod attitudes 

Correlation Coefficient with 
Proportion of Out-of-Home 

Consumption 

Fish is expensive, not best value 

Dislike fish smell/appearance 

+.28 

+. 17 

+. 15 

+. 14 

+. 13 

+. 11 

+. 10 

(Note: Correlations of .10 or higher are shovm that are statistically 
significant at the 95% confidence level of better). 

With the exception of the top factor, the variables are best viewed 

as reasons for not eating more fish in the home - rather than reasons 

for eating more fish outside the home. 

(ii i)Relationship with Lifestyle 

As the proportion of out-of-home consumption increases, consumers 

tend to be more convenience food oriented and less inclined to feel 

affected by inflation: 

Description of Factor 

Convenience food rejector 

Inflation sufferer 

Correlation Coefficient with 
Proportion of Out-of-Home 

Consumption 

- • 12 

- • 10 

Market Facts 



E. 

-38-

THE RELATIONSHIP BETWEEN FISH ATTITUDE FACTORS AND 
DEMOGRAPHIC CHARACTERISTICS 

The chart below summarizes those demographic characteristics scoring 

noteably high on each fish attitude factor: 

Description of Factor 

Fish not a proper meal 

Fish is 1 ight and easy 
mea 1 

Positive shellfish 
attitudes 

Fresh is better than 
frozen fish 

Knowledgeable about fish 
( pre pa r a t i on ) 

Preference for branded 
product 

Positive halibut 
attitudes 

Fear of fish bones 

Anti-cod attitudes 

Positive canned fish 
attitudes 

Positive sole attitudes 

Canned fish is expensive 

Fish is expensive/not 
best value 

Poor supermarket 
merchandising 

Fish is good for you 

Family not want fish 

High Scoring Demographic Variables 

• Quebec, Ontario, Prairies, low income 
65+ yea rs 

o 45+ yea rs 

• Atlantic, Quebec, B.C., urban, smaller 
households, higher socio-economic groups 

• Atlantic, B.C., 1 or 2 person households, 
65+ years, low income 

• Atlantic, Quebec, 1 or 2 person households, 
45+ years, without children, low income 

• Quebec, Ontario, urban, 1 or 2 person 
households, 45+ years, without children, 
1 O\•J income 

• Atlantic, Ontario, 1 or 2 person 
households, 45+ years, without children, 
low income 

• B.C., 65+ yeras, Canadian-educated, 
1 ow education 

• Quebec, Ontario, Prairies, 65+ years, 
Canadian educated, lower income 

• Western Canada, 45+ years 

• Quebec, urban, 45+ yeras, educated 
outside Canada 

• Atlantic, Ontario and West 

• Quebec, 65+ years 

• All demos about equal 

• Al 1 demos about equal 

• Quebec, Ontario, Prairies 
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Description of Factor High Scoring Demographic Variables 

You~ keep fish • Atlantic, younger age groups, Canadian 
educated 

Positive cod additudes • 65+ years 

Out-of home fish is best • Ontario and West, 1 or 2 person 
households, 65+ years 

Dislike fish smell/ • Ontario and Prairies, urban, 65+ years 
appearance 
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THE RELATIONSHIP BETWEEN SERVING HABITS AND DEMOGRAPHIC 
CHARACTER I ST I CS 

The chart below summarizes those demographic characteristics associated 

with a noteably above average serving frequency for each cooking 

method or way of serving: 

Cooking Method 

Baked in fo i 1 

Ba ked - not i n f o i 1 

Boiled or poached 

Broiled or grilled 

Deep-fried 

Pan-fried 

Steamed 

Stewed/casseroled 

Re-heated left-overs 

Other cooking method 

Not cook/ready-to-serve 

Ways of Serving 

Battered 

Breaded or coated 

In casserole 

In a sandwich 

Demograhpics Associated With 
Higher Serving Frequency 

• Quebec, B.C., lower income, 1 or 2 
persons 

• Ontario (B.C. low), urban, higher 
socio-economic, young to middle years, 
large family 

• Atlantic, older age 

• Quebec 

• Atlantic, smaller urban, middle income, 
blue collar, younger families 

• Atlantic, Quebec, Prairies, smaller 
urban and rural, lower income, blue 
collar, older larger households 

• B.C., educated outside Canada 

• Atlantic, B.C., white collar 

• Atlantic, low income, 65+ years 

• Rural, higher income, 3-4 person household 

• Ontario and West, middle income, younger 

• Ontario, middle-income, blue collar, 
younger families 

• Quebec, Ontario and Prairies, middle to 
higher income, blue collar, larger 
fami 1 i es 

• B.C., professional/managerial, older 
1-2 person households 

• Ontario and West, rural, younger families, 
educated in Canada 

1 
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Ways of Serving 

Mixed with rice 

Plain (with veg.) 

With a sauce 

With or in a salad 

In some other way 
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Demographics Associated With 
Higher Serving Frequency 

• Quebec 

• Atlantic, Quebec, low or high income, 
professional/managerial, older, small or 
larger households, educated in Canada 

• Atlantic, Quebec, white collar, 25+ years 

o Quebec, B.C., larger urban 

• Older, educated outside Canada 
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ATTITUDES TO SPECIFIC SPECIES/TYPES OF FISH/SEAFOOD 

As the following national summary chart shows, there tends to be 

an inverse relationship between perceptions of appetite appeal 

and expensiveness. Thus, those types/species (such as shellfish 

and canned tuna/salmon) regarded as most appetising are also 

viewed as most expensive. The relationship for haddock and 

unbattered cod is a little more favourable since they rate 

relatively higher in appetite appeal than expensiveness. 

Serving frequency appears to be more a function of availability 

and appetite appeal than availability and price. 

The subsequent chart looks at regional differences in attitude • 
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SUMMARY OF ATIITUOES TO SPECIFIC SPECIES/TYPES (NATIONAL) 

SERVE OFTEN READILY AVAILABLE 

8 8 

7 7 

6 6 

CANNED TUNA 

CANNED SALMON 

5 5 

SOLE 
HADDOCK 

Ii Ii 

FISHSTI CKS 

CANNED SALMON & 

TUNA 

Fl SHSTI CKS 

COD & SHRIMP 

SOLE 
HADDOCK 

~OSTON BLUE Fl SH 
HERRING 

HALIBUT 

LOBSTER 

MACKEREL 

COD (NOT BATTERED) 

3 

2 

SHRIMP 
BOSTON BLUEFISH 

HALI BUT 
COD (BATIERED) 

LOBSTER 
HERRING 
MACKEREL 

SERVE 
RARELY/NEVER 

3 

2 

NOT READILY 
AVAILABLE 

EXPENSIVE VERY APPETIZING 

8 

7 

6 

5 

LOBSTER 

SHRIMP 
CANNED SALMON 

CANNED TUNA 

HALIBUT 
SOLE 

HADDOCK 

FISHSTICKS 
HERRING 
COD (BATTERED) 

8 

7 

6 

5 

CANNED 
SALMON 

SHRIMP 

CANNED TUNA 
LOBSTER 

SOLE 
HALIBUT 
HADDOCK 

COD (NOT 
BATTERED) 

Fl SHSTI CKS 

COD (NOT BATTERED) COD 
(BATTERED) 

BOSTON BLUEFISH 

MACKEREL 

3 

2 

NOT EXPENSIVE 

Ii 
HERRING 
MACKEREL 

BOSTON 

3 
BLUEFISH 

2 

NOT ALL 
APPETIZING 

Market Facts 
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-44- 1 

J 
TABLE 

SUMMARY OF REGIONAL DIFFERENCES IN ATTITUDE TO SPECIFIC SPECIES/TYPES 1 

Atlantic 
By appetite appeal 

Lobster 
Haddock 
Shrimp 
Canned salmon 
Halibut 
Canned tuna 
Cod (not battered) 
Sole 
Fishsticks 
Bluefish 
Mackerel 
Cod (battered) 
Herring 

By expens iv.eness 

Lobster 
Canned salmon 
Shrimp 
Halibut 
Canned tuna 
Haddock 
Sole 
Fishst icks 
Cod (battered) 
Cod (not battered) 
Bluefish 
Herring 
Mackerel 

By ava i I ab i I i ty 

Canned tuna 
Canned salmon 
Fishsticks 
Cod (not battered) 
Cod (battered) 
Haddock 
Bluefish 
Halibut 
Herring 
Lobster 
Shrimp 
Sole 
Mackerel 

By serving frequency 

Canned tuna 
Haddock 
Cod (not battered) 
Fi shs ticks 
Canned salmon 
Bluefish 
Halibut 
Sole 
Mackerel 
Lobster 
Cod (battered) 
Shrimp 
Herring 

RANK ORDER OF SPECIES/TYPES 

Lobster 
Shrimp 
Sole 
Canned salmon 
Haddock 
Canned tuna 
Halibut 
Fishstlcks 
Cod (not battered) 
Bluefish 
Cod (battered) 
Herring 
Mackerel 

Lobster 
Shrimp 
Canned salmon 
Canned tuna 
Sole 
Halibut 
Haddock 
Fishsticks 
Cod (battered) 
Cod (not battered) 
Herring 
Bluefish 
Mackerel 

Canned salmon 
Canned tuna 
Fishsticks 
Haddock 
Cod (not battered) 
Cod (battered) 
Shrimp 
Sole 
Bluefish 
Halibut 
Lobster 
Herring 
Mackerel 

Canned salmon 
Sole 
Haddock 
Canned tuna 
Shrimp 
Fishsticks 
Cod (not battered) 
Halibut 
Bluefish 
Lobster 
Cod (battered) 
Herring 
Mackerel 

Ontario 

Canned salmon 
Canned tuna 
Shrimp 
Lobster 
Sole 
Halibut 
Haddock 
Fishsticks 
Bluefish 
Cod (battered) 
Cod (not battered) 
Herring 
Mackerel 

Lobster 
Shrimp 
Canned salmon 
Canned tuna 
Halibut 
Sole 
Haddock 
Herring 
Fishsticks 
Cod (battered) 
Cod (not battered) 
Bluefish 
Mackerel 

Canned salmon 
Canned tuna 
Fishsticks 
Cod (battered) 
Cod (not battered) 
Bluefish 
Hal I but 
Shrimp 
Haddock 
Sole 
Herring 
Lobster 
Mackerel 

Canned tuna 
Canned salmon 
Haddock 
Sole 
Fishsticks 
Bluefish 
Cod (not battered) 
Halibut 
Cod (battered) 
Shrimp 
Lobster 
Herring 
Mackerel 

Prairies 

Canned salmon 
Shrimp 
Canned tuna 
Lobster 
Halibut 
Cod (not battered) 
Cod (battered) 
Sole 
Fishsticks 
Haddock 
Bluefish 
Herring 
Mackerel 

Lobster 
Shrimp 
Canned salmon 
Canned tuna 
Halibut 
Sole 
Herring 
Cod (battered) 
Fishsticks 
Haddock 
Cod (not battered) 
Bluefish 
Mackerel 

Canned salmon 
Canned tuna 
Fishst icks 
Cod (battered) 
Cod (not battered) 
Herring 
Haddock 
Bluefish 
Shrimp 
Halibut 
Sole 
Lobster 
Mackerel 

Canned salmon 
Canned tuna 
Fishsticks 
Bluefish 
Cod (battered) 
Cod (not battered) 
Shrimp 
Sole 
Halibut 
Haddock 
Herring 
Lobster 
Mackerel 

B.C. 

Canned salmon 
Shrimp 
Lobster 
Tuna 
Sole 
Cod (not battered) 
Ha I i but 
Cod (battered) 
Fishsticks 
Haddock 
Bluefish 
Herring 
Mackerel 

Lobster 
Shrimp 
Canned salmon 
Canned tuna 
Halibut 
Sole 
Cod (battered) 
Fishsticks 
Cod (not battered) 
Haddock 
Herring 
Bluefish 
Mackerel 

Canned salmon 
Canned tuna 
Fishsticks 
Cod (not battered) 
Cod (battered) 
Sole 
Herring 
Lobster 
Shrimp 
Halibut 
Haddock 
Bluefish 
Mackerel 

Canned tuna 
Canned salmon 
Cod (not battered) 
Sole 
Shrimp 
Cod (battered) 
Fishsticks 
Halibut 
Bluefish 
Haddock 
Herring 
Hacke rel 
Lobster 

J 

1 
l 

'} 

) 

J 

J 
J 
( " 

J 

J 

J 
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CONS UM PT I ON (A) 

Order of Presentation 

• Frequency any kind of beef served at home 

• Frequency any kind of pork served at home 

• Frequency any kind of pou 1 try served at home 

• Frequency any kind of fish/seafood served at home 

• Change in frequency of serving beef 

• Change in frequency of serving pork 

• Change in frequency of serving poultry 

• Change in frequency of serving fish/seafood 

• Number of times (out of last ten occasions) that fish/seafood 

• 

• 

• 

eaten at home (versus out-of-home) 

Average number of servings per month of each type offish/ 
seafood 

Average number of times (out of last ten occasions) for each 
method of cooking fish/seafood 

Average number of times (out of last ten occasions for each 
way serving fish/seafood 

Each of the above analyzed by: 

• Region 

• 
• 

Population density 

Household income 

• Occupation of Head of Household 

Market Facts 



1 JOB tm;iBER 521801 CARD llUiiBER 01 

J FREQUENCY AtlY l{!ND OF BEEF SERVED AT HOi1E QUESTIOtl 1 

1 
*···········REGION ••••••••••• *POPULATION DENSITY* ••• HOUSEHOLD IHCOHE •.• **H. H. OCCUPATION• 

TOrAL 1001i UNDER HOii 115li $2511 SALES/ 
CAN- A1LAN QUE- mn- PRAIR AND 100M- UNDER TO TO OR PROF/ CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL ·H 011 U4.9 ~24.9 OVER MGR CAL aJLIJ,R 

J FIVE O~ HORE TIMES A 14-1 208 7 91 39 53 18 87 53 68 75 40 52 42 60 25 54 
WEEI{ 11.14 4 .• 4Z 18.57. 5.7% 17.1% 8.2% 8.6% 11.8% 17.0Z 12.1% 11.9% 9.3% 11.6% 11.3% 9 •. Si. 9.4% 

THREE OR FOUR TIMES A 14-2 746 52 211 245 137 102 401 1B6 159 214 128 249 156 226 9B 250 
UEEK 39.9% 33.0i. 42.8% 35.5% 43.BZ 47.0h 39.5% 41.0Z 39.9% 34.6% 38.2% 44.9% 43.0Z 42.3% 37.5% 43.9% 

J TVICE A UEEK 14-3 531 55 124 221 73 57 300 132 98 157 97 163 115 160 75 160 
28.4% 35.3% 25.1% 32.1% 23.4% 26.2~ 29.5% 29.1% 24.JZ 25.4% 28.97. 29.4% 31.SZ 30.0Z 28.7% 28.2% 

1 ONCE A \!EEK 14-4 233 30 45 108 29 21 135 so 48 103 41 55 34 56 47 62 
12.4% 19.IX 9.U: 15.7% 9.27. 9.6% 13.3% 10.9% 12.1% 16.7% 12.2% 9.9% 9.2% 10.5% 18.2% 10.8% 

) THREE TIHES A MONTH 14-5 48 6 4 21 B 9 27 10 11 21 11 10 6 12 6 11 
2.5% 3.9% .8% 3.0% 2.4% 4.3% 2.6~ 2.2z 2.77. 3.5% 3.2% 1.BZ 1.6% 2.2% 2.3% 1.9% 

J TUICE A HONTH . 14-6 32 3 2 21 3 3 18 10 4 15 3 B 6 6 4 10 
1.7% LIZ .4% 3.17. .9% 1.4% 1.7% 2.3% .9% 2.5% .Bi. 1.4% 1.6% 1.1z 1.47: 1.BZ 

OHCE A HONTH 14-7 21 1 5 10 3 2 12 5 4 9 4 B 1 5 - 9 

l 1.14 • 77. 1.1% 1.57. .91. .97. 1.2% 1.14 1.0% 1.4% 1.37. 1.47. .3I 1.07. 1.67. 

LESS o:::Trn THAN ONCE A 14-8 19 - 4 a 4 2 15 3 1 11 6 1 1 3 2 4 
l MOilfH 

J 
NE:VER Of\ RARELY 

l ww T KNOY 

NOT SfATED 

, l 
l!LIHBER OF RESPDl'WENTS 

) liEAN 
STD I1EV 

l 
1 

J 
J 

1.07. .97. 1.27. 1.37. 1.07. 1.57. .6% .27. 1.n: 1.Bi. .2:i: .37. .6'1. • 77. .n 

14-9 1B 2 3 11 2 - 13 2 3 7 3 s 3 5 3 5 
1.07. 1.2% .57. 1.67. .77. 1.3i: .47. .7% 1.17. .9% .9% .8% .9% 1.27. .9% 

14-X 

14-R 14 1 4 5 1 3 8 3 3 6 3 4 1 1 1 4 
.n .n .9% .Tl. .37. 1.4:.! .8:t .n .77. .n .87. .n .3% .2% .4% .77. 

18.S9 157 494 689 312 217 1017 454 399 617 3.34 554 364 533 261 570 
99.87.100.07.100.17.100.17.100.07.100.07.100.07.100.17. 99.97. 99.9Z100.0% 99.9%100.27.100.17.100.07. 99.97. 

11.24 9.48 12.95 9.76 12.61 11.36 10.69 11.53 12.32 10.72 11.23 11.46 11.79 11.57 10.72 11.29 
6.14405.19256.47395.58946.51465.60095.91246.0B306.61066.58446.2389S.68775.B3215.95026.00625.B394 

PAG~ 



( 
JOB NUMBER 521801 CARD NUMBER 01 p J1: 

FREQUENCY ANY KIND OF PORK SERVED Al HOHE QUESTIOii 1 l 
* ........... REGION ••.•••••••• *POPULATION DENSITY;; ••• HOUSEHOLD INCOME. •• HH. H. OCCUPATION* l TOfAL !OOH UNDER ~lOM U5M $25H SAL.ES/ 

CfiN- ATLAN 1]1JE- OHT- PRAIR AND 1001i- u.imrn iO ro OR PROf/ CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL $10M $14.9 $24.9 OVER HGR CAL COLLAR 

1 FIVE OR liORE TIMES A 15-1 27 2 7 9 7 2 10 9 8 12 3 7 5 5 2 5 
~EEK 1.4Z 1.D: 1.47. 1.3% 2.4'.l .8% 1.0i! 2.1% 1.9Z 2.o:z .8% 1.2% 1.47. .97. .87. 1.0% 

THREE OR FOUR TIMES A 15-2 188 17 21 81 47 20 78 42 67 64 45 45 34 48 15 62 l 
IJEEK 10.0k 11.0X 4.3Z 11.8/. 15.27. 9.4% 7.7'/. 9.47. 16.8h 10.4k 13.3Z 8. li: 9.3% 9.0% 5.8:! 10.9! 

HIICE A WEEK 15-3 41l 32 61 1'12 79 47 205 113 93 125 71 140 75 118 59 135 1 22.0h 20.4Z 12.4Z 27.8% 2~.4% 21.6% 20.lZ 25.0Z 23.3% 20.3% 21.2% 25.3k 20.57. 22.27. 22.67. 23.77. 

ONCE A \.JEEK 15-4 611 53 1.s9 220 93 n 3.SO 132 119 1.sa 114 189 140 205 85 189· i 
32.?l 33.5~ 34.lZ 32.0X 29.9Z 34.97. 35.4Z 29.07. 29.9% 27.2~ 34.07. 34.17. 38.57. 38.57. 32.37. 33.17. 

THREE TIMES A MONTH 15-5 1M 15 54 r:~ 24 16 94 38 33 ~a 26 60 32 49 24 sa I .J.J 

8.87. 9.8% 10.9Z 8.0~ 7.8'.~ 7 .3"!. 9.27. 8.4% 8.27. 7.7% 7.n 10.n 8.n 9.2% 9.U: 10.1% 

TIHCE A MON rH 15-6 147 17 51 4·1 22 1"' 75 46 27 1i.n 29 45 26 43 23 45 

J 
.:. .J .o 

7.9Z 10.7! 10.3% 6.2% 7. Tl. 6. 9"/. 7.4i. 10.1% 6. 7'/. 7.7'.4 0.n 8.D: 7 .1% 8.0% 8.9'.t 8.0"!. 

OIKE A MONTH 15-7 77 4 34 20 5 14 50 17 10 24 17 17 19 17 23 15 

] 4.1% 2.87. 6.97. 3.0:;: 1. 51. ' ('I 4.97. 3.8Z 2.5"!. 3.9i: 5.1% 3.0/: 5.3Z 3.ll 8.8% 2.7'/. o.~ .... 

LESS OFTEN THAN ONCE A 15-B 80 3 37 n 17 1iJ 48 14 18 44 9 16 10 17 10 17 
MONTH 4.3:.: 1.7'.4 7.6~ L9i: 5.5! 4.47. 4.7% 3.17. 4.5! 7.H 2.Bi. 3.0'.'4 2.87. 3.37. 4.0Z 3.0A 1 
NE~1ER OR RARELY 15-9 103 9 33 38 10 12 68 'l'J 

L~ 13 47 18 23 15 26 15 26 
5.5X 6.0% 6.7i. 5.t.X 3.4% 5.5"!. 6.77. 4.9I 3.27. 7.77. 5.3X 4.2% 4.1Z 4.8:t s.n: 4.51; 

DON 1 T rrnOlJ 15-X 

NOT STATED 15-R 61 5 27 17 6 6 30 19 12 37 4 12 8 6 6 18 
} 

3.37. 3.17. 5.57. 2.Si. 1.87. 2.9': 2.9! 4.37. 3.0i. 6.1': 1.1% 2.17. 2.2t 1.0% 2.2i. 3.1% 

NUHBER OF RESF'mrnans 1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 1 
100.0i.100.17.100.17.100.17.100.11.100.07.100.07.100.17.100.0i.100.17.100.0% 99.8% 99.9%100.07.100.27.100.1% 

HEAN 5.47 5.48 4.14 6.02 6.45 5.22 4.96 5.71 6.50 5.43 5.65 5.46 5.40 5.33 4.75 5.64 J 
SHI DEV 4.48574.36733.98524.45455.01144.18834.11074.66724.97144.91774.43864.13214.30174.07953.86024.2694 

J 
J 
r 
J 
J 



l JOB NUHBER 521801 

1 

] 
") 

J FIVE OR HORE T!HES A 
IJEEK 

\ THRE~ OR FOUR TIMES A 
IJEEK 

J TIHCE A UEEK 

l ONCE A WEEK 

1 
THREE THIES A ~lmlTH 

( H!ICE A MONTH 

ONCE A MONTH 

l 

CARD HUMBER 01 

FREQUENCY AHY l(lH[I OF POUL TRY SERVED AT HOHE QUESTIOH 1 

• ••••••••••• REGION •••••.•••.• •POPULAlION DEHSITY• ••• HOUSEHOLD INCOME ••• ••H. H. OCCUPATION* 
TOfAL 1001i UNDER $10li H5tt ·~2Stt SALES/ 
CAN- AlLAN QUE- ONT- PRAIR AND 10011- UNDER TO TO OR PROF/ CLER- BLUE 
ADA TIC BEG ARIO IES B.C. OVER URBAN RURAL i!Ni H4.9 ~24.9 OVER MGR CAL COLLAR 

16-1 26 5 9 B 3 2 15 6 5 14 4 6 3 3 5 6 
1.4% 2.94 1.84 1.27: .n .8% 1.54 L44 1.2% 2.2% 1.1% 1.07. .84 .. Si. 1. 97. 1.04 

16-2 202 19 63 68 21:· 2t.. 114 56 32 7i 40 52 39 57 27 60 
10.84 11.94 12.94 9.8% 8.5% 11.84 11.24 12.4% 7.9% 11.6~ 11.9% 9.3% 10.74 10.77. 10.57. 10.5% 

16-3 523 40 167 193 61 63 298 126 99 173 82 159 110 168 66 141 
28.0% 25.6% 33.84 28.0!. 19.5% 28.St 29.3% 27.7% 24.9% 28.li. 24.5% 28.6% 30.14 31.57. 25.34 24.7% 

16-4 716 68 175 2/3 122 79 380 175 162 206 127 229 154 213 101 242 
38.37. 43.27. 35.47. 39.67. 39.17. 36.37. 37.37. 38.6% 40.6~ 33.5~ 37.87. 41.47. 42.47. 39.97. 38.7% 42.57. 

16-5 153 13 35 51 27 ?"" _, 81 41 31 50 26 55 23 43 26 44 
8.27. 0 •. n 7.07. 7.~"/. 8.7% 12.3Z a.oz 9.0'.4 7.17. 8.07. 7.67. 9.9! 6.2% 8.i7. 9.97. 7.8~ 

16-6 117 5 21 39 38 13 57 23 37 43 27 29 17 23 17 40 
6.27. 3.47. 4.24 5 .17. 12, 27. 6 'i"' ... 1. 5.6! 5.07. 9.2% 7.07, s.n r: 7.'/ 

.J •-.JI• 4.67. 4.34 6.61. 7.0i. 

16-7 59 2 9 27 19 'l 35 B 16 28 13 12 7 11 9 14 I.. 

3.27. 1.27. 1.9% 3.9Z 6.17. .BZ 3.5% 1.8/; 4.07. 4.57. 3. 91. 2.u 1.Bi. 2.07. 3.47. 2.47. 

LESS OFTEN THAN OHCE A 16-8 
J MOliTH 

39 
2.14 

2 
1.24 

6 15 
1.27. 2.27. 

12 4 17 12 
3.81. 2.07. L67. 2.6% 

11 17 13 5 4 . 11 5 12 
2.67. 2.77. ".ox .87. 1.27. 2.14 1.87. 2.11: 

NEVER OR RARELY 16-9 15 1 3 8 2 10 2 3 5 2 5 4 4 2 4 

1 I10N 1T KNOii 

.87. .6i. .sr. 1.27. .7% .6i: 1.07. .4% • 77. O"f .67. .Bi. 1.14 .n .Bi. .6% .u .... 

16-X 

) NOT srATE[I 16-R 19 3 7 7 2 10 5 5 11 1 4 4 1 3 8 

J NUMBER OF RESF'ONDEtlfS 

J MEAN 
STD DEV 

0 
) 

J 
J 

1.0Z 1.7% 1.37. 1.17. .6'/. .57. .9Z 1.0% 1.34 1.?t .3~ .7"!. 1.1% .27. 1.1% 1.4:4 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 2.s1 570 
100.07.100.07.100.0A100.17.100.17.i00.1~ 99.97. 99.97.100.17.100.1~ 99.9Z 99.9Z100.07.100.17.100.07.100.07. 

6.09 6.58 6.15 5.93 5.13 6.13 6.21 6.30 5.53 6.27 5.88 5.96 6.17 6.11 6.02 5.86 
4.21354.6B994.33614.08903.96873.99104.25654.28683.96334.63164.2B193.87143.8B393.7925~.37804.0096 

Pl1GE 



JOB NUH~ER 521%1 

FIVE OR HORE TIMES A 
IJEEK 

THREE OR FOUR fI~ES A 
YEH'. 

TlJICE A WErn 

ONCE A wm; 

THREE TIHES A i10IHH 

HHCE A Mi.!t~ fH 

ONCE A Motl fH 

CAR[I NUHBER 01 

FREQUENCY ANY KH!D OF FISH/SHELLFISH SEF:VED A·1 HQliE QUESTIOH 1 

if ••••••••••• REGION ••••••••••• itPOFULATION [:t:NSIT'flt ••. HOUSEHOLD rnco:1E ••• 'OH. H. CCCIJPATION* 
. TOTAL 100i'i UNI1ER Hvi'I H 5M ~25i~ SALES/ 

CAN- ATLM~ @E- ONT- PRAIR AND 100M- UH[ifF: fO ro OR f'RQf/ CLER- BLUE 
ADA TIC BEC N.:IO IES B.C. OVER URBAH RURAL ~10M $14.9 ~24.9 OVER iiGR CAL COLLAR 

17-1 33 2 11 11 I 4 •1') 7 5 13 8 9 3 6 5 9 0 Li.. 

1.8'.t 1.1% 2.2% 1.6Z 1.n 1.B:Z 2.17: 1.5~ 1.2:4 2.2.~ 2 ~ 3~! 1.6~ .87. 1.1! 2.oz 1.6'.4 

17-2 111 14 33 7' v.l 20 14 62 31 18 4i 1.s J.l ·n .. ~ 35 18 24 
6.•J'.l 9.0Z 6.67. 4.5/. 6.57. 6&2~ 6. rz 6.BZ 4.6'.l ' /U o.o.i. 4.BZ 5.8'.l 6.2Z 6.57. 6.9% 4.3~ 

17-3 2.S1 .H 93 15 29 27 134 69 57 95 4) 69 55 79 30 73 
13.9h 23.87. 1B.9X 10.8~ 9.1Z 12.4:z 13.27. 15.37. 1~.4Z 1s.4z 12.4~ 12.sx 15.11. 14.BZ 11.47. 12.0~ 

I. 
]· 

l 
I 

612 58 137 243 90 64 155 151 1C•6 184 104 202 121 116 78 209 1 
32.8% 3/.0! 31.B~ 35.2X 29.0Z 29.S:Z 34.9i 33.37. 26.67. 29.9:Z 31.17. 36.5! 33.3~ 32.97. 29.7% 36.77. 

. 17-4 

J 
17-5 19;) 21 36 79 32 22 98 41 so 4.; 39 63 42 sa 28 61 

10.2k 13.47. 7.3z 11.4% 10.47. 10.1z 9.7:z 9.1% 12.6% 7.5% 11.1z 11.4z 11.6% 10.az 10.9% 10.1:z 

17-6 190 9 41 73 39 29 103 49 38 53 34 57 46 68 29 49 
J 10.2~ 5.6'/.. 8.24 10.6% 12.64 13.4% 10.2% 10.8~ 9.5! 8.6% 10.3! 10.3% 12.7% 12.7% 10.9% 8.67. 

17-7 153 5 54 44 31 19 76 32 46 56 33 47 18 35 30 47 

l 8.2% 3.2l 10.9Z 6.3% 10.l:Z 0.n 7 .4'!. 7.0'J. 11.4'/.. 9.0'/.. 9.n 8.57: 4.91 6.5% 11.6% 8.2I 

LESS OFTEN rnM.i ONCE A 17-8 153 4 •")C" 
<..! 63 40 21 77 35 41 .so 25 39 28 42 19 46 

tlONTH B.2Z 2.5% 5.(1'/.. 9.2z 12.n 9.n 7 .6'1. 7.7% 10.2% 9. 77. 7 .6'!. 7.1% 7.8% 7.9'/.. 7.3% 8.0i; 1 
NEVER OR RAF:EL Y 17-9 134 4 36 58 22 14 72 30 32 57 31 26 21 30 20 44 

7.2Z 2.61. 7.37. 8.4!. 7 .1% 6.3% 7.1% 6.6'/.. 8.0'/.. 9.n 9.24 4.7% 5.8'/.. 5.6% 7.7% 7.7'1. 
J 

[IOt1 1T •mo1.1 17-X 

NOT STATEU 17-R 31 3 9 14 2 4 17 B 6 12 3 9 7 6 4 B 

~l 

1. n: 1.8% 1.84 2.07. • .Si. i.n: 1.6% 1.n 1.4% 2.0% .9% 1.6% 1.9% 1.1% 1.5% 1.4X 

t!UHBER OF RESF'DilDEtlTS 1B69 157 494 689 312 '}·""> 
... 1 ! 1017 454 399 617 334 554 364 533 261 570 1 

100.27.100.0/.100.0%100.07.100.07.100.0% 99.97.100.0'/.. 99.9%100.1%100.27:100.0'/..100.1~ 99.9'/.. 99.9%100.0% 

HE.AN 4.37 5.56 4.82 4.01 3.9B 4.22 4.48 4.54 3.91 4.48 4.18 4.39 4.3b 4.39 4.30 4.13 ] 
srn DEV 4.35/64.06534.61594.~8194.46644.39524.49024.32464.00714.68594.~8414.18583.BB6B4.06214.55894.0468 

J 

J 

J 
J 



1 JCIB NUMBER 5218;)1 

l 
) hUCH MURE OFTHl 

A LITTLE HORE onrn 

l AP.OUT THE SAME 

~ A LITTLE LESS CFTEH 

' MUCH LESS OFTEH 
1 

' DON'T KHO\J 

MOT SrATED 

) 

NUME:EF: ff F:ESPONDEN rs 

J 
HEAN 

J 
srn DEV 

J 
1 

) 

J 
l 
J 
J 

CARD HUMBER 01 

COMPtiF:ED UI rH 3 YRS. AGO, HOIJ MLICH HORE OR LESS OFTEll SEF:VED E:EEF QLIESTION 2 

*···········REGION ••••••.•••• *POPLILAT!OH DENSITY, ••• HOUSEHOLD IHCOHE ••• •1H. H. OCCUPATION• 
TOTAL 1oott urwrn ~1011 $15li ~25tt SALES/ 
CAN- AlLAN QUE- ONT- PFiAIR A~HI 10•:lH- UHI!ER TO TO OR F'F:OF/ CLER- FLUE 
ADA TIC BEC ARIO IES B.C. Ol.IER URBAN F:URAL i Hiti ~14.9 124.9 OVER MGR CfiL COLLAR 

18-1 78 2 30 21 15 11 37 27 14 24 19 ')' 
1..t• 10 19 12 33 

4.2% 1 •. 34 6. lX 3.07; 4.8% 5.o;; 3.6% 5. 91. 3.67. 3.94 C" ,., 
.J.•..Jt. ti.64 2.77. 3.6Z 4.71. 5.8% 

18-2 93 4 36 25 22 6 43 26 24 37 19 24 13 21 13 ~C' 

"" 5.04 2 • .S4 7.2% 3.71. 7.0/. 2.n; 4.2% 5.n 6.1!. 6.lZ s .. ~z 4.3i.: 3.5% 4.0% 5.1% 6.2Z 

18-3 937 79 292 29B 164 104 472 236 230 3C•7 162 274 193 259 130 280 
50.2% 50.4% 59.2% 43.2% S2.6X 47.97. 46.4% 52.0% 57.6% 49.84 48.5% 49.6X 53.1% 48.4% 49.JZ 49.1% 

18-4 432 33 82 194 69 5~· 276 90 66 122 76 141 92 152 61 115 
23.14 21.0Z 16.57. 28.14 22.27. 25.2i. 27.2% 19.8t 16.7% 19.SZ 22.9% 25.5% 25.3% 28.64 23.3/. 20.1! 

18-5 303 39 43 141 41 38 168 73 62 114 52 84 54 79 41 100 

18-X 

18-R 

16.2Z 24.7% 8.8% 20.SZ 13.1% 17.6% 16.6% 16.0Z 15.5% 18.SZ 15.4% 15.1% 14.7% 14.l'!. 15.5% 17.5% 

25 
1.4i! 

11 10 
2.2% 1.4h 

1 4 21 
.3Z 1.n: 2.oz 

3 
.6% 

2 12 7 5 
• Si. 1. 9'.~ 2.0Z 9 .. • J. 

2 
.6'!. 

4 -4 7 
• 77. 1.6% 1.2! 

rn.s9 157 49-4 689 312 211 1017 454 399 617 334 554 364 533 2.s1 s10 
100.1z100.oz100.0% 99.9Z100.0Z100.!t ! 00.0%100.0Z100.0%10D.OX100.0X100.0~ 99.9%100.0% 99.9% 99.9% 

2.57 2.35 2.:35 2.40 2.68 2.51 2.50 2 •. s.s 2 .. ss 2.::;.s 2.c.2 2.57 2.:54 2.53 2 • .so 2.62 
.9637 .9227 .9097 .9555 .9536 .9819 .94661.0103 .9375 .99311.0031 .9566 .8~28 .9192 .97371.0329 

PAGE 
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JOB NUHBER 521801 

MUCH MOr:E OFTEN 

A LITTLE f1(!RE GFTEN 

ABOUf THE SAHE 

A LIHLE LESS OFTEN 

MUCH LESS OFTEN 

t!OT STAlED 

HUMBER OF F:E.SPOHDENT5 

HEAN 
STD DEV 

CARD NUMBER 01 

COMPARED YITH 3 YRS. AGO, HQ~ MUCH MORE OR LESS OFTEH SERVE pom: QUESTION 2 

19-1 

19-2 

t9-3 

19-4 

19-5 

19-X 

19-R 

it,, ......... REGION ••••••••••• lfPOPULAfION DENSITYl< ••• HOUSEHOLB INCOViE. •• HH, H. OCCUPATION* 1 
TOTAL !OOH UNI.tF: HOi'i $15M ~25H SALES/ 
CM- A TL AH l]UE- l][H - rnfi!R AND 1 OOH- UNDER ro fO OR PRGF I CLER- BLUE 
AtiA TIC BEC AHIO IES B.C. O'JER U~:BAN HUF:AL HOM $14. 9 $2~.9 OVER liG~: CAL COLLAR l 

79 7 9 ~·) 10 13 42 18 19 :28 18 17 15 19 9 32 
4.27. .. 01 '-1,,,.. 3.1% 5.8% 4.1% 3.9% 4.Bl 4.6% 5.4% 3.2% 4.1% 3.61 3.3% 5.6% 

309 20 .s3 1.34 3'7 J3 183 14 s2 85 . 51 117 so ·n 4.S 102 l 
16.51 12.6Z 12.8% J9.4h 19.07. 15.0A 18.0~ 16.37. 12.9% 13.77. 15.3~ 21.vZ 15.Sh 13.24 17.51 17.9% 

9.35 85 232 3i13 W3 107 489 234 213 247 179 296 214 305 132 283 l 
50.0:Z 54.3% ~l.9X 49.8% 53.87. 49.3% 48.li: 51.5% 53.5!.'. 40.(•'.·: 53.5X 53.4X 58.77. 57.2!. 51).4'.'.:'. 49.li: 

218 23 86 90 51 28 149 b3 .s5 118 50 .SS 45 64 37 7E 1 
14.8% 14.3% 17.5!. 13.0h 16.3/. 12.9Z 14.7X 13.9X 16.47. 19.24 14.8% 11.7~ 12.4Z 12.07. 14.1~ 13.BA 

153 14 38 41 15 24 86 37 30 .s9 ')C" 
~.J 34 24 33 27 . 45 

8.2'.( 9.1% 11.B;; 5.9Z 4.8'.~ 11.3% S.4i: 8.2% 7.4% 11.3X 7.5~ 6.U 6.?Z b.1!: 10.3'.i: a.oz 

lit· 8 45 41 9 p 68 28 20 ts 12 25 10 15 11 29 
6.n 5.14 9 .14 s.n: 3.0/. C" .,"I 

J~/n 6. n. 6.2% 5.01. 11.2% 3.51. 4.6% 2.7% 2.8% 4.3% 5.0Z 

1869 157 494 t.89 3"1 j <. 2'"1 l 1 1017 4'."A 3S'9 617 334 55~ 3M s:l,3 2t.1 570 
99. n. 99 .s;. 99. n 99. n:100.01.100.0~100.~1z100.or.100.oz1 oo.0;;100. o:uoo.01.100.n 99. n 99. n100.oz 

l 
J 
l 
) 

2.93 2.BB 2.73 3.07 2.99 2.91 2.94 2.93 2.91 2.79 2.96 3.04 2.93 3.01 2.89 2.99 
.9264 .9184 .9215 .9112 .83021.0062 .9414 .9128 .90291.0196 .9185 .8549 .8544 .8438 .9428 .9521 J 

J 

J 
(J 

J 

j 

j 

J 



l JOB NUMBER 521801 

1 
1 
'" 1 

J HUCH WJr!E OFTEN 

1 A LITTLE M~1~:E OFTEll 

l AI!OUT THE SAHE 

~ A LITTLE LESS CFTEH 

J HUCH LESS OFTEN 

J 

l IION'T KHO~ 

NOT Sf ATED 

\ 
Nl.ll~Bf.R OF RESPQN[1EN rs 

MEAN 

\ 
srn r1Ev 

J 
J 
J 
'j 

J 
J 

J 

CARii HUHBER 0 i 

COMPARED IJI fH 3 YRS. AGO, HOW lilJCH t!ORE OR LESS OFTEtl SERVE POULTRY QUESTiotf 2 

~ ••••••••••• REGION ••••••••••• *POPULATION DEHSIT'<* ••• Hi)lJSEHOLD IHCOilE. •• nH. H. OCCUPATION* 
fOTAL lOOH UN[IER ·HOH 11511 ~2SH SALES/ 
CAN- A llAN QUE- ONT- PRA rn AND 1 OOH- UNDER TO TO OR Pf.:uF I CLER- KUE 
ADA TIC BEC ARIO IES !l.C. OVER URBAN RUF:AL ·HOH ~14.9 $24.9 OVER MGF: CAL CGLLAR 

20-1 206 19 52 82 24 30 113 60 34 79 37 61 29 55 32 55 
11.04 12.14 10.57. 11.9% 7.7~ 13.67. 11.14 13.27. 8.54 12.8% 11.17. 11.0~ 7.9i. 10.3% 12.47. 9.74 

20-2 427 32 119 159 58 58 248 107 72 123 74 128 102 139 57 140 
22.8% 20 • .Si. 24.2! 23. t;~ 18.77. 26.67. 24.4i. 23 .. S'.'4 H!.Oi. 19.94 22.0i. 23.2Z 28.li. 26. 1Y4 21.8% 24.54 

20-3 1024 86 272 3{.6 187 112 551 241 232 315 180 31f.· 213 292 147 306 

20-4 

20-5 

20-X 

20-F: 

54.8~ 35.0i. 55.1! 53.lZ 60.07. 51.67. 54.27. 53.1Z 58.2% 51.1% 53.87. 57.li. 58.57. 55.67. 56.3~ 53.8% 

106 12 ..,., .... 38 26 7 50 25 3i 44 27 23 12 28 12 36 
5.n 7.JZ 4.5% 5.6% 8.21. 3.4~ 4.9% 5.5% 7.8% 7.27. 7.97. 4.27. 3.27. s .. 37. 4 .:5'.i.: 6.3'.I: 

43 3 10 19 6 5 20 10 13 20 9 10 3 6 8 14 
2.3% 2.ox 2.04 2.7% 1.97. .., .~ 

.:.o•JI. 1.94 2.24 3.3X 3.2X 2.81.: 1.94 .9% i.n 2.9% 2.54 

63 4 18 ")C' 
... J 11 .s 35 11 17 3.s B 15 5 8 6 18 

3.4'.i: 2.6% 3. 7'/. 3.6% ... r•1 
J .. -.Jk 2.b"J. 3.57. 2.5% 4.3% 5.8! 2.37. 2.n 1.4% 1.5% 2.U 3.27. 

rn.s9 157 494 689 312 217 1017 454 399 617 334 5511 3M 533 2.Sl 570 
100.oz100.oz100.oh100.0~100.0%100.1z100.oi100.11.100.1x100.01. 99.9%100.1x100.oz100.01.100.0~100.o;i; 

3.36 3.34 3.Ja 3.37 3.23 3.47 3.39 3.41 3.22 3.34 3.32 3.36 3.39 3.4o 3.37 3.34 
.8470 .8(.85 .B202 .8/44 .7898 .85% .8!.00 .B/20 .8455 .9234 .8808 .8148 .7221 .7880 .8703 .8421 

PAG~ -



JOB NIJHP.tR 521801 

hUCH HO:~E OFTEN 

A LITTLE r!ORE Cf rm 

ABDUT THE SPl'i:: 

A LITTLE LES~ G~TEN 

MUCH LESS OFT~I! 

DON'T KHUU 

HOT STATEl 

HE Ai~ 
STD DEV 

CARD Nl!Mt:ER 01 

COi'IPARED TO 3 YRS AGfJ1 HO~ ML!CH MDRULESS OFTEN SEP.VE FISH/ SHELLFISH QUESTION 2 J 
1 ••••••••••• REGION ••••••• : ..• tPOPULATION DENSITY1 ••• HOUSEHOLD INCDME ••. 1JH. H. OCCUPAfION• l 

TOiAL 100n urrnrn '!-10M H5M ~'.!5M SALES/ 
CAN- A fLAH QUE - OH r - PRtll F: AHD l()('•M- LINDER ii] ro GR PROF I CLER- BLUE 

21-1 

ADA iIC BEC AHIO !ES B.C. OlJER URBAN RURAL ~10n U4.9 $24.9 Qi,!ER HG!"\ CAL COLLAR J 

116 21 28 :59 18 20 103 41 32 54 25 65 32 38 28 56 
9.4Z 13.4% 11.8% 8.6% 5.BX 9.0% 10.1% 9.0Z 8.1% 8.7% 7.5% 11.8% B.9% 10.81 10.6% 9.8X 

21-2 35; n rn9 ns ::;i:; 3:3 21.~ 85 S6 98 65 1 os 89 122 45 10.s l 
21-3 

21-4 

21-5 

21-X 

21-F: 

19.lX 14.7% 22.1% 19.8~ 16.12 17.6: 21.32 18.7% 14.0Z 15.9% 19.6% 19.0Z 24.3% 22.9% 17.3% 18.7% 

945 86 230 348 1.n w~ 485 21~ 2n 2n 175 297 180 2.~s 137 2B9 l 
50.6~ 54.6Z 46.6' 50.5% 55.2% 50.2~ 47,8~ 51.21 57.0Z 47.4Z 52.3~ 53.7Z 49.6Z 50-3~ 52.bZ 50.Bh 

48 i 
8.5! 

15 83 .38 .w :58 33 36 32 47 17 
6.9~ 8.14 8.3Z 9.Bh 9.4i 10.0X 6.6Z 8.7Z B.9X 6.5Z 

159 44 49 17 
0.5% 10.9Z B.9X 7 .oz 1i. r~ 

141 '· .32 59 25 ·1 • 80 ., .:.'.l 40 27 71 ')t" 
.:.J 31 20 23 24 50 

7.9''/. 2.6! 6.5!: 8.6): B .. 2% 12.2.Z 7.9% 8.BZ 6.8~ 11.5X 7 .4"/. 5.64 5.67. 4.3! 9.0% a.n 

84 6 20 38 11 9 49 18 17 44 11 19 11 16 11 20 
4.31.: 3.94 4.04 5.4'.4 3. 77. l ..... 

'f. (I, 4.8~ 4.04 4.2Z 7.1~ 3.37. 3.'14 ~ {';"f .:i. :J.~ 3.0t.: 4.14 3 •. sz 

1Bb9 157 49~ 609 312 217 1017 454 399 617 334 554 364 533 261 570 
10(! .Oi:!tjO .1~ 99. 'ii.: 99. 9/.:100 .1Z100 .0'.:100 .0~100.07. 99. 91:100. 07.100. !ZH/1.17.10(1. H100 .27.H>0.17.100.lZ 

l 
J 

l 
1 

3.14 3.26 3.25 3.14 3.00 3.0~ 3.19 3.11 3.07 3.01 3.10 3.26 3.23 3.28 3.15 3.13 
.99/•) .92831.01.52 .9966 .92831.MSSl.01581.0055 .93191.0687 .9551 .9590 .9401 .93211.02141.0166 J 

J 
J 

J 

J 
1 
J 



) JOB NUMBER 521801 
1 

1 
J 

\ TUICE 

l THREE TI HES 
~ 

1 FOUR TIHES 

l FrVE TIMES 
J 

l SIX TIMES 

SEVEN THIES 

~ 
EIGHT THIES 

J 
NINE THiES 

1 tlONE 

r l 

] 
, I 

J 

TEH OR HORE TIMES 

NOT STATED 

ANAL YlED F:ESPOHiiHlTS 

MEAtl 
srn DEV 

CARD tlLIHBER 01 

NUMBER OF TIMES (OUT OF LAST 10 OCCASIONS> AfE FISH/SHELLFISH AT HOME QUESTIOH 3 

* ........... REGION ••••••••••• *POPULATION DENSITY~ ••• HUUSEHOLD INCOME ••• nH. H. OCCUPATION• 
TOTAL lOOH UNOER HOH U5H $2SH SALES/ 
CAM- Al LAN QUE- ONT- PP.ftIR AND lOOH- UNiiER TO TO OR PHOF/ CLER- BLUE 
ADA TIC BEC AR[Q !ES B.C. OVER URBAN RURAL 'HOH ~14.9 12'1.9 OVER liGR CAL COLLAR 

22-1 25 2 4 10 5 4 15 6 5 10 5 4 7 5 6 8 
1.s:i: Ln • 9'I. 1.67. 1.77. 2.24 1.6% 1.5% 1.3% 1.84 1.57. .87. 2.0% 1.1% 2.5% 1.6% 

2?-? ~ ~ 79 4 19 28 16 13 44 15 19 36 10 14 18 20 11 20 
4.67. 2.:5% 4.24 4.5% 5.4i. 6.4! 4.8% 3.7% 5.2% 6.5% 3.47. 2.87. 5.4% 4.1% 4 • .S7. 3.8% 

22-3 54 14 2l· 7 6 34 6 14 16 9 16 14 15 8 15 
3.2Z 3.2% 4.27. 2.57, 3.27. 3.6% 1.5'.~ 3.li. 2.87. 2.87. 3.0% 4.2% 3.1% 3.S:! 2.9Z 

22-4 5L 'l 1B 20 8 5 39 12 1 17 4 1B 12 14 15 15 .:. 

3.0% 1.37. 4.0i. 3.27. 2.67. 2.47. 4.2% 2.8% •. 3% 3.1!. 1.4% 3.5% 3./% 2.9% 6.17. 2.9X 

22-5 110 10 32 42 13 12 61 21 23 31 17 33 28 31 13 36 
6.4~ 6.:3% 7.17. 6.137. 4.7% 6.07. 6.6'.'( 5.1% 7.6% 5.7% 5.7% 6.3% 8.4% 6.2% 5.6% 6.9% 

22-6 77 8 16 31 12 9 47 17 13 28 12 25 13 24 14 17 
4.5~ 5.27. 3 •. sz 5.1% 4.3% 4.6Z 5.1% 4.1% 3 .. S~ 5.17. 3.9% 4.7% 3./% 4.97. 6.04 3.27. 

22-7 bb " J 14 30 10 7 37 lt0 13 21 13 21 11 21 11 19 
3.n 3 .. S4 3.0i 4.9% 3.67. 3.5% 4.0% 3.87. 3. l'!. 3.9% 4.3% 4.1% 3.3% 4.24 4.S% 3.Bi: 

22-B 281 22 50 115 56 39 155 73 53 80 42 90 69 90 43 89 
16.5% 14.57. 11.27. 18.6% 19.37. 19.3% 16.77. 17.5!. 14.6% 14.77. 13.87. 17.4% 20.4% 18.0% 18.0% 17.2! 

22-9 202 23 47 68 37 27 106 53 43 49 39 69 44 75 26 55 
11.87. 15.17. 10.5!. 11.0% 12.77. 13.67. 11.5% 12.87. 11.8% 9.07. 13.17. 13.3% 13.1% 15.1% 10.9% 10.6! 

22-0 13 - 4 5 3 1 11 1 1 4 1 5 3 7 2 -
.77. .9% • J'I. 1.17. .4Z 1.2% .2% •J'f .... ,, • 77. .3% • 97. 1.0% 1.4% .13% 

22-X 568 63 156 197 93 59 296 144 128 171 125 173 10-0 164 71 184 
33.37. 42.2% 34.87. 31.9% 32.34 29.4k 31.9% 34.8% 35.4% 31.1% 41.4% 33.37. 29.8% 33.07. 30.0% 35.6% 

22-R 17B 11 74 4(, 2B 18 82 51 45 8:. 25 51 17 31 18 59 
10.5% 7.6% 16.SZ 7.5% 9.8% 9.2% 8.8% 12.3% 12.5% 15.57. 8.37. 9.97. 5.1% 6.2% 7.4% 11.47. 

1704 150 449 b18 288 200 928 415 361 548 301 519 336 498 237 518 
99.97.100.07. 99.9%100.07.100.0/.100.27.100.0%100.17. 99.9~ 99.97. 99.9%100.07.100.17.100.2% 99.9% 99.9% 

8.09 8.85 8.14 7.93 8.09 7.88 7.B8 8.42 6.25 7.85 8.60 8.24 7.76 8.12 7.72 B.29 
2. 99882 .50993.10572. 99283.00613.02883.01912. 77772. 93r)93 .174~.2 .83002.82033.05612. 92633.08332.8857 

PAGE 7 



( 

JOB HUKBER 521801 
AVERAGE NUMBER OF SERVINGS PER HOHTH OF ••• 

CANNED FISH 

*· .......... RE6Iott •••••••••• •POPUlATION rirnsITY* ••• HOUSEHOLD INCOiiE ••• HH. H. OCCUPATION• 
TOTAL 1001i UNDER $1Ni $1Sli $2Sli SALES/ 
CAN- ATLAH QUE- OOT- PRAIR AND lOOH- UNDER TO TO OR PROF/ CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL $101i $14.9 $24.9 OVER MGR CAL COLLAR 

HEAN 1.60 1.42 1.34 1.61 1.88 1.81 1.72 1.55 1.33 1.59 1.63 1.58 1.60 1.62 1.65 1.45 
S.D. 2.28181.33051.98252.30622.79272.46582.56002.08491.60351.93692.84422.26952.24002.35792.78271.8127 

FISH AND CHIPS FROM A MEAN .24 .18 .20 .28 .14 .38 .28 .23 .15 .27 .28 .19 .23 .19 .22 .23 
FISH ~ CHIP SHOP S.D. .9224 .4736 .7976 .7548 .46741.87861.0862 .7958 .4833 .84171.4699 .7008 .6743 .5817 .6918 .7731 

FRESH FISH HEAN .64 1.38 .92 .33 .27 .95 .67 .51 .70 .81 .48 .52 .69 .57 .62 .56 
S.D. 1.62792.89591.6264 .9318 .77192.35021.62991.16082.02431.90861.60121.40251.45411.44631.42531.5177 

FROZEN COATED/BATTERED HEAN .76 .98 .66 .87 .64 .66 .73 .as .75 .79 .94 .78 .55 .68 .72 .77 
FISH S.D. 1.46121.47571.17611.43911.26202.11831.54701.38871.30051.45481.92271.3988 .99051.27131.SJ;~ll.1727 

FROZEN FILLETS/BLOCKS HEAH 1.13 1.38 1.48 1.06 .86 .80 1.19 1.0B 1.03 1.13 1.15 1.13 1.11 1.13 1.12 1.02 
S.D. 1.95442.04302.29341.73711.40142.27732.08681.91071.61441.95762.11991.83201.97501.71252.03921.7948 

SHELLFISH HEAN .37 .41 .52 .22 .27 .65 .43 .33 .27 .29 .36 .40 .47 .4-0 .45 .34 
S.D. 1.12221.01531.1546 .T339 .78362.05241.3024 .8517 .8496 .84161.49851.1923 .9921 .88721.3581 .9476 

OTHER FISH/SHELLFISH t\EAN .26 .79 .19 .14 .24 .40 .21 .28 .37 .30 .22 .28 .22 .17 .23 .33 
S.D. 1.20762.3024 .8101 .6856 .87461.97721.12/4 .97331.58481.33271.45861.1425 .7765 .65851.21241.4141 

PAG ; 
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l JOB NUHBER 521801 PAGE 
J AVERAGE HUHBEF: Or THIES <OUT OF LAST 10 srnvnm OCCASIONS) FOR EACH OF FOLLO\JING COOKrnG t!ETHODS OF FISH/SHELLFISH 

1 
l BAKED - IN FOIL 

) BP~:EU - NOT IN FOIL 

' BOILED OR POACHED 

n BROlLED OR GRILLED 

1 DEEP-FRIED 

, PAN-FRIED 

SfE{lNED 

SfEWED OR CASSEF:OLE[I 

J 
RE-HEATED LEFT -0~1ERS 

'1 
OTHER coo~mm METHOD 

J NOT CQG!<ED AT HOHE I 

j 

J 

l 
r I 

J 

J 

READY-TO-SERVE 

* ..... , ..... REGION ........... *F'OPULATiotl DENS I f'(li ••• HOUSEHOLD INCOl1E •• ,uH. H. OCCUPATION* 
TOIAL 10011 rnmrn ~10H $15M $~5ii SALES/ 
CAN- ATLAN ~)l!E- ONf- PRflIR AHD 10011- UN[O:R ro ro OF: PROF/ CLER- BLUE 
ADA TIC BEC A~:IO IE:.S B.C. OVER Ui\BAN F:LIRAL $10li $14.9 $24.9 OVER MGR C~l COLLAR 

MEAN .80 .53 1.13 ./;/ .62 1.03 .82 .72 .86 .93 .81 .75 .68 .77 .16 .67 
S.D. 1.73021.53662.01721.65131.36551.81881.71471.57711.92511.88161.78471.64351.55531.74591.59601.5519 

MEAN 1.19 1.73 L·S1 2.18 1.67 1.16 1.94 1.67 1.53 1.26 i.s.s 2.11 2.03 2.13 2.05 1.83 
s.ri. 2 .t.4242.36732.43652. 97462.49372.15422.73022. 59112. 43492 .1ns2. 77432. 8')262. 78972 .a2272.B9232. 7125 

MEAN .58 1.51 • .S8 ,1!5 .29 .44 .55 .58 •. s4 •. s3 •. ss .48 .56 .'19 ,.S9 .51 
S.D. 1.39242.43421.45651.1592 .886?1.03011.31991.40601.54771.57711.61821.17861.15151.25461.36971.2440 

MEN! .79 • .s3 i.09 •. SJ .1.s •. sa .83 .77 .10 .19 .e.s .12 .a2 .83 .81 .75 
s .u. 1. 64•'31.68181. 72691.54931. 7 4591.43971.6(.701.46211.75791. 75161. 84231. 44891. 54741. 54381. 57601. 6992 

HEM! .10 i.23 .. s5 .. s9 .59 .57 .59 .91 .73 .53 .a·1 .a1 •. s1 .54 .. ss 1.04 
S.U. 1.68552.39f.81.63401.67f.71.29841.56951.62731.S8001.56391.47f.32.04571.74881.49501.41281.70612.0259 

HEAN 2.17 2.34 2.55 1.92 2.35 1./1 1.98 2.32 2.47 2.48 2.02 1.95 2.15 1.90 1.67 2.24 
s.u. 2 .60%2.69672. 78'.02.56:?22.54272.14472 .52932.53822. 8•)432. 75302.48252.54202. 50562.50132 .(•63•}2.6758 

HEAH .1.s .23 .19 • to .08 •. 38 .19 .1') .17 .15 .21 .15 .17 .17 .09 .i.s 
S.D. .7150 .8070 .7797 .4341 .44941.2546 .7886 .5935 .6360 .6304 .9970 .6587 .6154 .6~39 .4131 .7373 

HEAN .72 1.0v .36 ./6 .68 1.16 .73 .65 ./6 .11 .59 ./9 .74 .84 .11 .62 
S.D. 1.48891.65601.02831.58011.47251.70721.57701.31G21.44061.47381.33721.56361.51271.56591.37591.4319 

MEAN .33 .63 .32 .29 .31 .2.s .34 .33 .30 .53 .35 • 1.s .28 .21 .25 .30 
S.l!. 1.00221.76471.0208 .Bt64 .7939 .71911 .0777 .80561.00671.23441.0570 .54491.0448 .6142 .71351.1251 

MEAN .49 .:~9 .47 .47 .51 •. SJ .SO .41 .56 .50 .32 .44 .69 .59 .35 .48 
S.D. 1.32181.24701.20551.31941.42351.44231.40481.07141.35981.4081 .95021.19181.59511.5711 .86991.2990 

HEAN 1.38 .84 .79 1.71 1.61 1.64 1.47 1.32 1.21 1.17 1.48 1.52 1.37 1.58 1.56 1.41 
S.D. 2.34971.45261.76112.60992.47672.63282.45102.29932.12082.20512.31072.47942.37112.516B2.47B92.3909 



JOB NUHBER 521801 f' l: · 
AVERAGE t!U~BER Or THIES ( OIJT o~ LAST 10 SERVING O[;CASIOi~S) FOR EACH o~ FOLLO~HiG UAYS OF SFF:VIHG FISH/SHELLFISH 

BATTERED 

BREADE(I OR COATED 

IH A CASSEROLE 

*· .......... REGION •••••••••• ,lfPOPIJLATIOH [IENSITYit ••• HOLIStHOL[1 INCOME ••• uH. H. OCCUPATION+. 
TOH1L 100H UNDER $l0ii HSM }'.:'5H SAl_ES/ 
CAN- ATLAH QUE- ON f - PRA IR AND 1 OOM- UN[ltR ro ro OR P~:OF I CLER- BLUE 
ADA TIC BEC ARIO IES F.C. OVER URBAN RURAL $10H ~14. 9 $24. 9 OVER HGR CAL COLLA~ 

ttEAH 1.37 1.59 .86 1./7 1.39 1.02 1.30 1.S9 1.32 1.13 1.68 1.54 1.22 1.21 1.54 1.69 
S.D. 2.17792.38631.69~82.41072.12681.92632.12172.33372.11432.11772.43212.20911.9?021.8~082.16602.5003 

HEA~ 1.89 1.42 2.07 1.99 2.05 1.33 1.91 1.94 1./6 1./0 2.21 1.92 1.85 1.77 1.SS 2.15 
s.r1• 2. 51852 .10212. 72Bfl2 .53672.5ti172 .07452.54792.39722 .51432.43532. 75522 .58462.28722.515?2 .33662.5605 

MEM~ .69 ./3 .32 .JS .16 1.19 .73 .63 .67 ./4 .·~'J •. s9 ./2 .82 .67 .52 
s .[I. 1. 35901. 2/85 • 943'')1. 44001.41121. 58i 41. 39221.23601. 40471. 53141. 24641. 26831. 3()3i)1.45841 . 16891.07 46 

l 
l 
J 

1 
1 

.-Sb L 97 2 .38 2 .18 1.68 1. /4 1. /0 i.:59 1..S4 1. /6 1.82 1.81 1.63 1.B3 1 
S.D. 2.05711.54531.32342.21742.07752.25162.09092.06821.97971.97121.92042.16422.11932.2494!.93222.0720 

IN A SANDUICH MEAN 1.10 1.46 

MIXED t.llfH RICE MEAtl .30 .17 .59 .20 .13 .31 .34 .27 .23 .32 .29 :29 .28 .35 .35 .24 
S.D. .9293 .65031.2425 .8MO .4805 .91121.00/1 .Bff/4 .7425 .9324 .9660 .9080 .9237i.0646 .9678 .8475 

F'LAUl WITH VEGETABLE MEAtl 1. /8 2. 71 2.06 1.S5 1. 40 1. 73 1.85 1.46 1. 97 1. 94 1.49 1. 75 1. 82 1. 95 1. 0S5 1.55 
OTHER m;~ S~LAD) s.ri. 2.53383.16852.41122.55862.181£02. 40212.59 i02.26302.64612.5B792.27762. 57342.57792 .69752.30472. 2881 

UI fH A SP.LlCE 

UITH OF: It! A S?.LAD 

IN SOME OTHEF: !JiiY 

MEAN .70 1.06 1.04 .SS .42 .54 .79 .59 . .SO ./3 .60 .77 .6.s .73 .84 .60 
S.[I. 1. 37422.14291.437~1.3•)39 .a~,841.0/941.45411.20971.32471.39071. 2i'161.48H1.26981.30361.56061.3~40 

MEAN .Bl1 .56 L'.22 ./1 ./.3 1.00 .94 .81 .71 .83 .% .75 .93 .82 .94 .91 
S.[I. 1.50171.19061.60271.42131.50791.57941.59071.37231.39011.42561.69911.37601,59171.57721.52321.5262 

HEAtt .51 •. S9 .67 .'12 •. :i;.s .54 .48 .53 .s.s .59 .:58 .47 .56 .51 .43 .44 
S.P. 1.39461.70681.54631.25901.12211.51271.40571.28741.48091.55101.17811.25131.50731.48641.22131.2423 

J 

J 
) 

J 

] 

J 
J 
I 

l 
J 
J 
J 



J 

J 

} 

l 

J 

I 
J 
0 

J 
1 

J 

l 

J 

CONSUMPTION (8) 

Order of Presentation 

• 
• 
• 
• 

• 
• 
• 
• 

• 

• 

• 

• 

Each 

• 
• 
• 
• 
• 

Frequency any kind of beef served at home 

Frequency any kind of pork served at home 

Frequency any kind of poultry served at home 

Frequency any kind of fish/seafood served at home 

Change in frequency of serving beef 

Change in frequency of serving pork 

Change in frequency of serving poultry 

Change in frequency of serving fish/seafood 

Number of times (out of last ten occasions) that fish/seafood 
eaten at home (versus out-of home) 

Average number of servings per month of each type of fish/ 
seafood 

Average number of times (out of last ten occasions} for each 
method of cooking fish/seafood 

Average number of times (out of last ten occasions for each 
way serving fish/seafood 

of the above analyzed by: 

Age of female head 

Household size 

Presence of children 

Country of education 

Proportion of in and out-of-home consumption 

Market Facts 



l JOB NUiiBER 521801 CARD NUHBER 01 PAGE l 

FREQUENCY ANY KIND OF BEEF SERVEfl Al HOliE QUESTION 1 
1 

l 
PRESENCE OFnCOUtHRY OFn •• PROPORTION OF IHI ... * 

J FIVE O~ MORE THIES A 
IJEEf( 

THREE OR FOUR TIMES A 
\.!EEf{ 

J HJICE A UEEK 

l ONCE A ~EEf( 

' ) THREE THIES A MONTH 

J TIJICE A WJNTH 

ONCE A MONTH 

J 

H-1 

14-2 

14-3 

14-4 

14-5 

14-b 

14-7 

LE.SS on rn THAN OHCE A 14-B l HONlH 

NEVER OR RARELY 14-9 

\ 
J IiDWT KNOii 14-X 

~ ..... AGE Or FEMALE HEAD ..... H .. FAHILY SIZE. •• n.CHILDREN.nEDUCATION.H.OUT-HOliE CONSUMPTION.' 
5 OR 6 OR 

TOTAL 65YR 1-2 3-4 5+ LESS HORE 
CAN- utlDER 25-34 35-44 45-64 AND PER- PER- PEP.- IHTH- rn- · rn-
ADA 25 YR YEARS YEARS YEARS OVER SONS SONS SONS llITH OUT CANADA OTHER HOl1E HOl'IE 

209 15 44 49 n 24 70 76 62 144 64 200 2 34 122 
11. 14 7.1% 9.4t 14.14 12.87. 9.8% 9.2% 9.74 19.17. 12.37. 9. 24 11.5"! 1.9% 10.3'4 10.24 

746 66 196 166 236 82 247 337 162 517 230 704 27 119 491 
39.94 30.9% 42.24 47.4% 39.57. 33.74 32.87. 42.77. 49.87. 44.07. 33.1% 40.77. 28.97. 35.8% 41.14 

531 74 126 92 175 64 21B 236 76 332 199 4BC. 33 104 357 
28.44 34.57. 27.~t 26.14 29.37. 26.37. 29.0% 29.97. 23.37. 23.34 28.67. 28.17. 35.07. 31.44 29.94 

233 38 61 31 62 40 122 94 16 123 109 212 16 47 148 
12.47. 17.84 13.2~ 9.04 10.47. 16.27. 16.2% 11.97. 5.07. 10.57. 15.87. 12.27. 16.9% 14.24 12.44 

43 10 10 4 lb 8 33 12 3 15 32 43 2 6 32 
2.57. 4. 77. 2. tt 1.14 2.77. 3.2% 4.4% 1.5~ .n 1.34 4.61. 2.5!. 1.97. 2.04 2.n 

32 2 5 4 14 7 20 B 4 12 19 2b 4 6 18 
1.7% 1.01. Lvf. 1.1! 2.3t 2.94 2.77. 1.07. 1.2% 1.14 2.84 1.57. 4.07. 1.14 1.54 

'1' ..! 2 6 1 {, 6 12 B 1 10 11 19 1 5 9 
1.1% .9% 1J1Z .34 • 97. 2.57. 1.6'% 1.14 .• 3'1; .n 1.64 1.n: • 9'% 1.57. • 74 

15' 3 5 1 3 I 13 6 6 13 17 2 0 4 B 
1.01. 1.51. 1.H .34 .Sk 2 •. sz i.n .84 C'" 

•. J~ 1.8Z 1.(•4 2.14 1.27. .74 

18 3 6 1 4 2 9 9 - 9 9 11 7 4 9 
1.07. 1.6% 1.7% .37. •. sz ()';' 

•'Jn. 1.21. 1.1'.t. .84 1.34 .sr. 7.27. 1. l! .n 

J NOT STATED 14-R 14 3 1 5 5 10 3 1 6 8 13 1 3 1 

\ NUMBER OF RESPONDEN rs 

J 
J 
J 
J 
J 

MEAN 
STD I1EV 

• 7'J. .7% .3% .87. 2.0h 1.3% .4Z .3% .5! 1.1% .7X 1.2X 

1869 213 4.s5 3So 597 244 754 789 326 1115 694 1730 94 
99.8%100.0ZlOO.OZlOO.OZ 99.87.100.0Xi00.1%100.1% 99.9%100.24 99.9% 99.9%100.0Z 

11.24 9 •• s7 1t.os 12.sa 11.59 10.2c1 10.10 11.29 13.73 1i.n 10.09 11.41 0.22 
6.14405.76185.97775.91916.22506.39566.22475.81215.99035.983&6.24276.13325.1360 

.0z .1z 

332 1194 
100.0I!OO.OZ 

10.76 11.23 
6.12445.9184 



JOB NUMBER 521801 

FIVE Oh: HORE TIMES A 
UEEK 

THRE£ O~: FOUR TI liE:S A 
!.!EEK 

HHCE A ~EEf( 

ONCE A YEEK 

THREE TIMES A MOHTH 

TYICE A MONTH 

ONCE A llotHH 

CARD NUiiBER 01 r ) 

FF.:EQUENCY ANY KIND OF PORK srnvrn Al HOME QUESTION 1 

15-1 

15-2 

PRESENCE OF**COUNTRY GFn •• PROPORTION OF IN1. 
*· .... AGE O~ FEMALE Ht-AD ..... n .. FAMILY SIZE. .. o.CHILfiREN.uEDUCATIO~.H.OIJT-HOME CONSUH?TiD,!. • 

5 OR 6 OR l 
TO r ~L . 6SYR 1-2 3-4 5+ LESS MORE 
C!Vl- UNDER 25-34 35-44 45-64 Arm PER- PE.R- Pm- IHTH- rn- rn-
A[IA 25 YR YEARS YEiiF:S YUiF:S OVER SONS SONS SONS IH rH OU r CANADA OTHER HOHE HOHE l 

4 15 27 2 5 12 7 12 9 5 16 11 27 
1.47. .57. .44 1.6~ 2.04 Vl4 

188 2/ 5! 34 59 17 
10,07. 12.77. 10.94 9SI. 9.BZ 7 .14 

1.lX 1.24 1.64 1.34 

63 SB 37 129 
8.37. 11.1~ 11.5! 10.94 

1.64 1.67. 

59 176 
8.54 10.24 

-

B 
8.57. 

1.27.: 1.34 

19 126 l 
5.9% 10.64 

15-3 411 41 115 83 124 49 135 208 68 290 121 380 21 75 271 
22.n 22.n 

1 
22.07. 19.37. 24.77. 23.6Z 20.77. 20.07. 17.94 26.44 20.87. 24.7% 17.47. 22.07. 21.8% 

15-4 611 74 151 131 191 64 229 264 118 399 212 565 31 
32.77. 34.67. 32.5~ 37.57. 31.9% 26.31. 30.34 33.47. 36.44 34.07. 30.57. 32.77. 33.07. 

118 397 1 35.67. 33.37. 

15-5 164 25 49 31 46 13 67 59 38 105 59 157 5 
8.87. 11.97. 10.57. 9.07. 7.m: 5.17. 8.9'.4 7 .5'1. 11.?i: 9.07. 8.57. 9. tz 5.84 

29 112 ] 8.71. 9.44 

15-6 147 17 31 27 49 23 67 61 19 85 63 136 9 21 93 
7. 97. 7.rl. 6. 7'1. 7 .91. 8 .. 27. 9.37. 8.94 7 .l'I. 5.87. 7.21. 9.0i. 7.97. 9.14 6.44· 7.84 

15-7 77 2 22 8 36 9 36 28 13 42 35 68 5 
4.17. 1.1% 4./Z 2.24 6.17. 3.67. 4.84 3 •. S'I. 4.0% 3 .. S'I. 5.0~ 3.n 5.2'! 

15 47 

l 4.57. 4.0'1. 

LESS OFTEN THAN ONCE A 15-B 80 12 11 11 28 17 44 26 9 37 43 71 5 21 44 
MONTH 

NEVER OR RARELY 

NOT STATED 

NUliBER OF RESPOtlDEN rs 

MEAN 
srn DEV 

15-9 

15-X 

15-R 

4.37. 5./4 2SI. 3.17. 4.t/. 7.07. 5.9% 3~3% 2.n 3.1% 6.2Z 4.n: s .. sz 

103 11 25 15 33 20 56 33 14 r;r) 
J~ 51 93 8 

5.5'.! 5.1'1. 5.3'1. 4 •l"f . .:. .. 5.5'1. 8.37. 7.41. 4.27. 4.34 4.44 7.34 5.4% 8.1'1. 

61 2 8 5 20 2.S 44 13 3 21 40 57 3 
3.3:£ 1.27. 1.8'1. 1.4'1. 3.3! 10.6:4 5.9'1. 1.n 1.oz 1.8~ 5.B'I. 3.3! 2.n 

1869 213 465 350 597 244 /54 /89 326 1175 694 1730 94 
100.oz100.oz100.oz100.1z100.otioo.1z100.oz100.1zioo.oz100.oh 99,az100.2x100.oz 

5.47 5.43 5.51 5.65 5.43 5.27 5.02 5.80 5.67 5./4 5.00 5.53 4.82 
4.48574. 23784 .07074.34884. 71835.07784 .57534 .35824. 50394 .411204 .59134 .52813.8400 

6.24 3.77. 
J 

16 65 
4.84 5.5t J 

13 24 J 
4.0'1. 2.0'1. 

332 1194 J 
100.0%100.3'1. 

5.00 5.53 1 
4.04994.4214 

J 

J 
j 

J 



l JOB NUMBER 521801 CARD NUHBER 01 PAGE 

FREQUENCY MlY f( IND OF POUL TRY srnva1 AT HCfrlE QUESTION 1 J 
1 

PRESENCE OF+lCOLINf~Y OF*~· .f'F:DF'ORTION OF IIV •.. 
* ..... AGE OF FEMALE HEAD ••••• •~ •• FAMILY SIZE ••• 11.CHILDREH.**EDUCATION.1~.0UT-HQHE CONSUH?TIDN.• 

J F IIJE o~: MQ!\E TI HES A 16-1 
~!EEK 

j THRFE O!-i FOUR TIMES A 16-2 
WEEK 

l HJICE A IJEH( 16-3 

ONCE A IJEH: lt.-4 

} THREE THIES A MONTH 16-5 

1 
Tl.IICE A lia?HH 16-6 

ONCE A HOHTH 16-7 

l 
LESS oqrn THAH OliCE A 1{.-a l MONTH 

NEVER OR RARELY 16-9 

) IiON'T KNO\.I 16-X 

ro~L 6~R 
CAN- UNHEP. 25-34 35-44 i\5-b·\ MW 
ADA 25 YR YEARS YEARS YEARS OVER 

2b 1 4 3 13 5 
1.4/. .5:t .8% 1.07. 2.2i: 2.07. 

202 14 49 3i 76 :n 

1-2 3-4 5+ 
PfR- PER- PER- IJITH-
SONS SDHS SONS \lITH O!JT CAf'lA(!A OTHER 

12 13 14 12 26 
1.6% 1.64 .4! 1.24 1.84 1.5Z 

92 77 33 119 83 189 a 
10.8Z 6.3'.l: 10.57. 8~7Z 12.8~ 13.34 12.2Z 9.7% 10.IZ 10.1% 11.9% 11.0Z 8.54 

523 52 123 10.~ j (,5 78 215 2'jt:" ~J 83 33~; 194 485 23 
28.0t 24.'2'.t 26.47. 30.41. 2/ .61. 32.04 28.54 28.54 25 . .S:t i'.8.(14 27.n 28.0!. 24.BZ 

71/· 85 184 152 227 69 252 321 143 483 231\ 661 38 
38 •. 3% 40.0Z 39.54 113.44 38.0Z 28.27: 33.-44 40.7!. 44.•)! 41.1~ 33.6'! 38.24 40.0'f. 

153 22 -41 25 46 19 61 60 32 % 57 136 10 
8.24 10.14 8.87. 7.04 7.8! 7.9! 8.1% 7.6! 9.7% 8.14 8.24 7.9'f. 10.9% 

117 18 38 16 27 17 49 45 23 69 47 109 5 
6.~~% 8.'.5Z 8 .,.., 

-~~ 4.51: i\ •• s:i: 7.04 6.5% 5 •. S4 7.0'f. 5.'i>X 6.8'!. 6.34 5.84 

59 9 8 11 21 10 32 23 4 o/.• ,_ 7 30 Sb 2 
3.2% 4.4% 1.8% 3.0% 3.57. 4.0! 4.2% 2.94 1.4% 2.5% 4.34 3.27. 1.97. 

39 9 12 2 10 5 24 13 2 17 22 35 i\ 
2.14 4.2'! 2.7'1. •• s:i: 1.17. 2.2k 3.2% Ln • .S'f. 1.44 3.2Y. 2.04 3.8'!. 

15 4 4 1 5 2 7 t_, 2 9 6 12 3 
.Si. 1.74 • 97. .34 .37. • 77. .9% .8% •• S'f. .8% .n • 7i. 3.3% 

\ NOT Sf ATEB 16-R 19 - 2 4 7 7 9 B 2 10 9 18 1 
1.oz .4% 1.2% 1.1% 2.7'!. 1.3% 1.0Z .7% .9% 1.3% 1.1% .9Z 

1 NLIHBEH DF ~·ESF'ONDEtHS 1869 213 4.ss 350 59 7 244 751\ 1a9 326 1115 694 1130 94 
100.ox 99,9i100.ox100.1z100.11100.ox 99,9z100.1z1od.1:i:100.0% 99.9% 99.9% 99.9Z 

J MEAN 
SHI £tEV 

6.09 5.07 5.84 6.02 6.47 6.62 6.22 6.08 5.79 6.03 6.19 6.14 5.30 
4. 21353.Sf.273. 981\63. 76734.585·54.61484 .47374.17313. 63894. 03234. 50354. 26363.5357 

l 
1 

J 
., 

5 OR 6 GR 
LESS HORE 
IH- rn
HOi1E HOME 

1 16 
.37. 1.3% 

33 137 
10.lZ 11.5% 

87 359 
26.2'f. 30.U: 

135 466 
40.l'i: 39.04 

32 92 
9.54 7.7% 

20 67 
6.07. 5.6i 

12 31 
3.64 2.6~ 

7 16 
2.14 1.44 

2 4 
• .Si. .34 

3 6 
.9% .5% 

332 1194 
100.0Zl00.0% 

5.70 6.29 
3.69364.1429 



JOB NUMBER 521801 CARD Hl'HBER 01 p, f . . 

FP.EOIJENCY ANY ~'.HJ[I OF FISH/SHELLFISH SERVEII A.I HOME QUESTION 1 
PRESENCE OFHCOUNfRY OFH •• PROPORTION OF HI/ ..... 

FIVE OR nORE TIHES A 1/-1 
IJE[f( 

THREE OR FOUR TIM~S A 17-2 
IJEEf( 

* ..... AGE OF FEMALE HfA9 ••••• *• .. FAttILY SIZE .•. •l.CHILDREN.~'EDUCATION.•~.OUT-HDHE CONSUHPTION.• 
5 OR 6 OR 

J 

1 

TO f AL 65YF: 1 ··2 3-i1 5+ 
CA'I- UHllER 25-34 35-44 45-64 AND PER- PER- f'EF'.- IJl TH-
ti[tA ;25 YR YEAF:S YEAHS YEARS ovrn SONS SIJNS SOHS IH fH GIJT U1Jti[lA OTHER 

33 2 7 3 14 7 19 13 2 17 17 31 -
1.87. t.n 1.5!: .n 2.47. 2.77. 2.54 1.6% .6'1. 1.44 2.4~ 1.87. 

111 13 19 22 35 ')r/ 
/..i.. 60 34 17 53 5g 101 9 

6.C1/. 6. l? 4.2!. 6 •. 37. 5.91: 9 ,(ii. 8.0k 4.37. 5.37. 4.54 8.4% 5.87. 9.4'.% 

LE'.3S MOR£ 
HI- IH
HOME HOHE 

8 19 
2.4% 1.6'1. 

13 91 
3.13% 7.6'1. 

TIJICE A \.!EEK 17-3 261 24 61 40 92 43 111 104 46 161 99 241 13 36 205 
10.37. 17.2'1. 

) 

] 

ONCE A IJEH'. 17-4 

THREE TIHES A MONTH 17-5 

TIJICE A MONTH 17-6 

OHC'E A HON TH 17-7 

LESS OFTEH THAN O~!CE A li'-B 
MONfH 

tlEVrn O'i RARELY 

DOH'T KHO!J 

NOT SfATEfl 

NUllB::R OF F:ESPONL1Et! rs 

MEAN 
STD DEV 

17-9 

17-X 

17-R 

13.97. 11.34 13.2!. 11.37. 1S.3Z 11.7% 14.8% 13.14 14.0~ 13.74 14.34 14.07. 13.94 

612 47 152 135 202 76 223 273 117 407 206 566 34 
32.8'.4 22.27. 32.n 38.77. 33.97. 31.0Z 29.54 34.67. 35.ez 34,.st. 29.6% 32.n 36.st 

19.J 24 54 39 62 10 66 91 34 13•) 60 172 12 
10.27. 11.44 11.7% 11.17. 10.54 4.27. 8.7% 11.57. 10.34 11.17. 8.77. 9.94 12.27. 

190 17 57 41 63 13 65 94 31 130 60 179 7 
10.27. 8.2% 12.27. 11.6Z 10.57. S.6Z 11.9% 9.64 11.1% 8.7% 10.4Z 7.3% 

153 27 36 2(. 41 22 59 59 37 98 55 143 4 
8.2Z 12.8% 7.87. 7.47. 6.9Z 9.27. 7.8% 7.3% 11.34 8.4% 7.9% 8.24 3.9~ 

153 29 39 2t. 37 22 69 61 23 91 62 142 B 
8.27. 13.5% 8.5!. 7.3% 6.27. 8.97. 9.17. 7.74 7.17. 7.17. 9.07. 8.27. 8.7% 

134 29 32 13 41 19 67 52 15 71 63 126 6 
7.2% 13.4Z 7.07. 3.87. 6.87. 7.87. a.az 6.6'1. 4.74 6.14 9 .1Z 7.37. 6.14 

31 6 .4 10 10 16 11 4 17 14 28 2 
1.n: 1.3'.Z 1.2Z 1., 77. 4.3'.i: 2.n: 1.4Z 1.37. 1.4!. 2.oz 1.6'.Z 1.97. 

1869 213 4,)5 350 59/ 244 754 /89 326 11/5 694 1730 9'1 
100.2z100.oz100.1i100.0~100.1z100.1% 99.9z100.oz100.oz100.oz100.1~ 99.9Z 99.9A 

4.37 3.57 4.06 4.28 4.66 5.13 4.72 4.15 4.13 4.18 4.71 4.35 4.55 
4.35764.18994.01643.83894.56365.10114.90804.04103.64233.98674.9069~.35703.8079 

90 472 1 
27.24 39.5'f. 

35 141 
10 •. Si. 11.B'f. 

39 131 
11.8"1. 11.(11, 

so 71 
15.2'1. 6.01. 

61 63 
18.24 5.3t 

332 1194 
100.o:uoo.oz 

3.:32 5.06 
4.41374.1885 

J 
] 

1 
1 

1 

J 
1 

1 

J 
) 

J 
J 



I. JOB NU1iBER 521801 

l 
J 

J tllJCH HDRt O~ TEN 

J A unu: MORE onrn 

l ABOUT HIE SAHE 

~ A LITTLE LESS OFTEN 

1 HUCH LESS OFTEH 

DON'T KNQIJ 

NOT SfATED 

1 
NllMBER OF RESf'QtJ[IE!'HS 

} 
MEAN 

~1 
SHI £1EV 

0 
j 

\ 

j 

j 

J 
1 

CARD NL'MBER 01 

COMPARED ~ITH 3 YRS. AGO, Hoµ HlJGH liQRE OR LESS OFTEN SEF:VEU BEEF QUESTHIN 2 
PF:ESEtJCE OFnCOUtHR{ OFH •• PROf'ORTIOH OF Ill/ ... 

* ..... AGE OF FEMALE H~ AD ..... ** .. FAHILY SIZE ... H .CHILDRErL HHIUCATION. u .OUT-HiJ;.\E CONSUiiPTION. • 

TOfAL 65YR 1-2 3-4 5+ 
CA~- LIHBER 25-34 35-44 45-64 AND PEJ:- PEP.- PER- UITH-
ADA 25 YR YEARS YEARS YEARS OVER SONS SONS SONS l.IITH OUT CANADA OTHER 

18-1 7B 12 2r J 13 22 7 27 32 19 54 24 75 2 
4.27. 5.8% 5.5'4 3 •. s't 3.6Z 2. 77. 3.67. 4.07. 6.0k 4.64 3.57. 4.47. 1.87. 

18-2 93 16 31 15 ?~ 
~j 8 45 32 16 51 .. 

't! BB -
5,04 7.7% 6 .. S4 4 . .37. 3.87. 3 •jW . .:.~ 5.94 4.0Z 5.(l~ 4.4~ 6.(17. 5.14 

18-3 937 91 2.15 183 3'.!1 127 358 397 182 t.03 329 8/6 4(t 

50.24 42.BZ 46.34 52.24 53.?Z 51.YX 47.47. 50.34 S6.1jz 51.84 47.44 50 . .Si. 42.n 

llH 432 60 lat. 86 128 52 174 189 69 270 163 395 27 
23.17. 28.17. 22.8~ 24.74 21.57. 21.4h 23.1% 23.9% 21.3t 23.04 23.4~ 22.97. 28.47. 

18-5 303 33 84 so 91 44 134 137 32 182 120 272 25 
16.21. 15.14 18.17. 14.24 l5.2h 18.2t 17.BX 17.34 9.77. 15.57. 17.4't 15.n 26.94 

18-X 

18-R 25 - 3 3 1.3 .s 16 3 6 9 16 23 -
1.44 .6~ 1.0% 2.1~ 2.bX 2.1% .4Z 1.9~ .8~ 2.3A 1.3X 

rn.s9 213 465 3so 597 244 754 789 326 1175 694 1130 94 
100.1z100.1z100.1klOO.OX 99.9hl00.0% 99.9% 99.9Z 99.9Z!00.14100.0A100.0Xi00.07. 

2.57 2.60 2.SB 2.38 2.58 2.49 2.S3 2.53 2./6 2.59 2.5~ 2.59 2.21 
• %371.02651.0341 • 9145 • 9:i38 • 92~·3 • 9766 • 9595 • 9220 • 9596 • 9698 . 9638 • 9044 

5 OR 6 OR 
LESS NO~:E 
rn- rn
HOHE HOiiE 

14 45 
4.3% 3.8% 

19 51 
5.7% 4.37. 

178 579 
53.i'l. 48.47. 

67 297 
20.37. 24.94 

43 217 
14.4~ 19.24 

5 5 
1.57. .4X 

3-32 1194 
99.9Z100.0Z 

2 •. ss 2.so 
.9491 .9645 



JOB NIJHBER 521801 CARD Nl.lllBER 01 

COHPARrn ~ITH 3 YRS. AGO, Hoµ HIJCH HORE 0'; LESS Of-TEN Stf<VE f'O~f: . QUESTION 2 1 
. PRESEHCE OFHCOUIHRY OFn •• P~·of·ORTION OF Ill/ •• 

l': ... .. AGE OF FEt!ALE Hf AD ..... u . .FAHILY SIZE ... H .CHILDREN. HEf!LICATION. H .OUT-H!JHE CDNSU!PTID~. • 

MIJC4 MORE OFTEN 19-1 

TOr1\L 65'rR 
CMI- UHfiER 25-34 35-44 45-64 AHD 
ADA 25 YR YEARS YEARS YEr.F:S OV::R 

1-2 3-4 5+ 
f'[R- F'Ek- PER-
SONS SONS SONS 

UITH-
IJI rH OUT CAHAf1A 0 rHER 

79 21 22 10 21 5 31 3& 12 49 30 75 4 
4.2Z 10.0Z 4.8% 2.8Z 3.5% 1.9t 4.1Z 4.6Z 3./Z 4.27. 4.3Z 4.3Z 4.0Z 

A LITrt.E HURt OF THI 19-2 309 37 88 70 90 24 101 155 52 220 89 289 16 
16.5% 17.3% 19.0Z 20.0Z ts.ox 9.9% 13.4% 19.7? 16.0Z 18.7% 12.8? 16.7% 16.BZ 

All'JLIT nlE SAHE 19-3 935 9B 233 203 303 97 341 405 139 620 316 874 36 
50.01. 46.1'.l: so.:37. 58.l"t, 5(l.8% 39.84 45.24 51.37. 38.n 52.n: 45.SZ 50.SZ 38.74 

A LITTLE LESS O~TEH 19-4 278 35 73 39 87 44 132 104 42 154 124 247 21 

tllJCH LESS Of TEN 

I10N'T KHO\J 

NOT STATE[i 

NUMBER OF F:ESF'GtJ £iEHTS 

HEAN 
SHI DEV 

19-5 

19-X 

19-F: 

14.81. 16.27. 15.lt 11.oz 14.67. 10.oh 11.sr. 13.14 12.&4 13.14 11.a~ 14.37. 22.sz 

153 15 35 20 50 31 72 M 17 Bf, 0 142 B 
s.n 7.2'!. 7.67. 5.87. s.47. 12.n 9.5'/. 8.14 5.3Z 7.3~ 9.n 8.24 a.n 

116 7 13 8 4.~ 4~ j 77 •1C' 
LJ 13 47 69 l(l3 s 

6.2% 3.2% 2.n 2.3'.Z 7.6'.Z 17.5Z 10.3~ 3.2.~ 4.0~ 4.0/: 10.0;'. 5. 9:! B.Si: 

1869 213 4.s3 3so 59 l 244 754 lB9 326 111s 694 1130 94 
99.9/.100.0%100.1%100.0~ 99.9%100.0h100.0X100.0X 99.9X100.0~100.lh 99.9A100.0~ 

2.93 3.07 2.98 3.03 2.90 2.64 2.83 3.00 3.00 2.99 2.82 2.94 2.83 
.92641.0~~46 .929b .B.i76 .9105 .9593 .9599 .9283 .8~33 .8996 .9634 .9275 .9852 

5 OR 6 OR } 
LESS MOF:E 
H!- IN-
HOHE HOME . J 

14 50 
4.2'.t 4.14 

53 219 l 
16. D: 18.44 

609 1 
50.87. 51.(17. 

169 



) JQfl NUMBER 52.1801 

J 

J HUCH MORE Of TEN 

} A LITTLE ttO~E OFTEtl 

l ABOUT THE SAHE 

1 A LITTLE LESS onrn 

J HiJCH LESS O~TEH 

J DON'T KHO!) 

J NOT SfArED 

NIJH~EF: OF RESF'OiiDEN iS 

J 
J 
J 
J 
J 

J 

\ 

J 
J 

MEAN 
5TII flEV 

CARD NIJMP.ER 01 PAGE ·: 

COtlPAF:CII IJITH 3 YRS. ASIJ' HOV nlJCH MIJRE OR LESS onrn SERVE POOL TRY QUESTION 2 
f'REW~CE GFHCGUNTRY OF** .. F'RGPORTlON OF IN/ .. > 

20-1 

20-2 

20-3 

20-4 

20-5 

20-X 

20-R 

*· .... AGE OF FEHALE Ht.AD ..... H .. FAHILY SIZE ••• H.CHILDr:EH. HE[!UCATION.u.mJT-HOHE CONSUliPTIOtU. 

TOfAL 65YR 
CAN- UHDER 25-34 35-44 45-M AtW 
ANi 25 YR YEARS YEARS YEARS OVER 

20b 2P. 43 29 78 29 

1-2 3-4 5+ 
PER- PER- PER- V.ITH-
SOHS SONS SOf1S IHTH OUT CMlADA OTHER 

100 BO 27 118 88 188 9 
1L07. 12.n 9.37. 8.37. 13.07. 11.BZ 13.34 10.14 8.2~ 10.17. 12.77. 10.9X 9.87. 

4-r ~t 46 113 105 116 47 156 189 82 281 146 3% 20 
22.07. 21.57. 24.37. :29.n 19.47. 19.4:4 20.n 23.n: 25.2r. 23.97. 21.11. 22.n 21.47. 

1024 102 256 194 351 122 388 444 192 b67 357 949 54 
54.87. 47.77. 55.07. 55.4! 53.87. 49.8t 51.57. 56.34 58.8Z 56.8"1. 51.41. 54.94 57.04 

106 18 35 10 26 16 49 43 14 58 ~8 104 2 
5.JZ S.5~ 7 • .S"I. 2.n: 4.44 6.h/, 6.57. 5.44 4.44 4.n 6.94 6.0'1. 1.94 

43 13 9 7 5 9 1B 19 C' 28 14 3B 5 .J 

2.34 5.n 2.0~ 2.0% .87. 3.87. 2.4% 2.57. 1.54 ? b.w ..... ·" 2. li: ') ?M 
t... .... 1. 4.84 

,53 7 8 5 'Vi 
l..l. 21 43 15 6 23 41 55 5 

3.44 3.5:4 1.8'.( 1.57. 3.6k BS! 5.n: 1.9Z 1.9% 1. 9% s.n 3.2% 5.0:4 

18.S9 213 4.~J 350 591 244 154 189 326 1175 .~94 1730 94 
1oo.0~1 oo .o:i:ioc1• ornio .0%100 .oz 99. n .i oo .1!100. u1 oo. o:zrno. OAl 00. n1 C•Ci .1 :i: 99. n 

3.36 3.28 3 •. ~2 3.40 3.41 3.31 3.38 3.34 3.35 3.35 3.38 3.35 3.31 
.84701.0059 .8257 .7679 .8059 .9:'34 .8989 .8315 .7l.OO .8246 .B85i) .8447 .8149 

5 OR 6 OR 
LESS nORE 
IN- Ul-
HOilE HOME 

37 141 
11.04 11.84 

76 313 
22.n 26.2"1. 

182 651;. 
54.8~ 54.9% 

24 59 
7 .34 5.0"1. 

7 18 
2.0Z 1.5~ 

6 8 
1.9% .b"/. 

332 1194 
99. 9:Z100 .0% 

3.34 3.42 
.8500 .8191 



JUB NUHBER 5211301 CARD NUMBER 01 

COMP'1f\ED TO 3 YP.S AG!J, H!Jl.J li!JCH HORE/LESS onrn srnvr: F1SH/ SHELLFISH QUESTIO~ 2 
f'~:ESENCE OF'<·itCGWHRY ()fh •• F'!iOF'ORTIGtl OF WI. ., 

*· .... AGE OF FEtitiLE W·Ait ••••• u •• FAMlLY SIZE ••• H.CHILWEN.HEDUCATION.o.O'Jl-HtJHE CONSU:FfION, • 
5 OR 6 CR 

TO r AL h'.SYR 1-2 3-4 S+ 
CAN- UHDER 25-34 35-44 45-64 AlHi PfR- PEF:- PER- UITH-
ADA 25 YR YEARS YEl'lRS YEARS OVER SONS SIJHS SOHS \H rH OUT CANADA OTHER 

HIJCH HORt OfTEf! 21-1 17t. 20 54 31 55 16 77 76 23 10b 70 15g 11 
9.4% 9.67. 11.n s.n 9.2z 6.47. 10.21. · 9.67. 7.n 9.17.: 10.17. 9.1~ 1i..s~ 

A LITTLE ~ORE o~ ml 21-2 357 33 113 70 108 34 110 180 67 252 105 330 16 
19.1% 15.3'.t 24.27. 20.0% 18.07. 1-4.17. 14 •. 67.: 22.87. 20.3~ 21.47. 15.24 19.17. 17.2! 

ABOIJT THE SAliE 21-3 9 45 1 OB 205 198 3L1 1 H 377 386 182 597 343 838 42 

A LITTLE LESS OFTEN 

HUCH LESS OFTEN 

DON'T Y.NO~ 

NOT STATED 

NIJliBfR OF RESPOiWENTS 

ME~N 
STII DEV 

21-4 

21-5 

21-X 

21-F: 

so.6t 5o.st. 44.0'.4 36.67. 53.77. 46.6'.'I. so.07. 48.87. 55.1'7. :so.ax so.n 51.37. 44.S'4 

1C'"Q ,J, 24 45 26 41 24 62 73 24 100 59 140 11 
8.54 11 •. 34 9. 77. 7.T4 6.9'1. 9.84 B."24 9.24 7.5'!. s.:1i B.54 8.1% 11.74 

147 ,..,,, 
'-'- 30 17 43 31 78 49 20 79 68 136 9 

7.97. 10.n 6.4'1. 4. 9'1. 8.0'1. 12.SX 10.3'1. 6.3'Y. 6.l7. 6. J7. 9 .Bl. 7. 9Y. 9.n 

84 7 19 8 ')C'" 
<..J 

')<:" 
L·J 50 ')!:" 

<..J 9 4•) 44 77 5 
4.5'.'l 3.2% 4.0% 2.3% 4.2': 10.3% 6.6'1. 3.2Z 2.8~ 3.4% 6.3Z 4.5~ 5.0:! 

1869 213 465 330 59 7 244 134 /89 326 1115 .S94 1731j 94 
100. Or.100. OZ100. OX1{;0. O'.t.100. 0;!100 .O:t. 99. 9'/. 99 .9''/.. 99. 9'J. 99. 9Z100 .C1~10·'.l. (l:l100. H 

3.14 3.03 3.26 3.21 3.14 2.91 3.07 3.21 3.15 3.18 3.08 3.14 3.10 
.99701.04181.0181 .8943 .9J841.05661.05B4 .9716 .B99B .9~521.0468 .98801.0909 

LESS hO~"E J 
IN- rn-
HOiiE HOHE 

J 20 147 
6.07. 12.37. 

so 290 1 
15.14 24.3~ 

185 6'~ iJ 

35.,S/; 31.3~ 
) 

40 93 1 12. l '1. 7.7~ 

29 48 
J a •. ~x 4.n 

J 
8 4 

l 2.Sh .3'l 

332 1194 
99.94100.0;; 

J 
2.98 3.33 

.9374 .9316 J 
J 

1 

J 

J 

J 
j 

J 



} JOB Nl.IMBfR 521801 

~ ONCE 
l TIJlCE 

n FOUfi TIMES 

J FIVE THIES 

l SIX THIES 

SEVPfl TIMES 

] 
EIG>lT THIES 

{ l 
tHHE TIM~S 

J HONE 

' l TEN O~: MORE TIMES 

1 HOT STAlED 

' I t_.) ANAL YZEil RESPmWH!TS 

J 
HEAN 
srn [IEV 

J 
J 
] 

CARii NVilBER 01 PAGE ·. 

NUMBEF: OF TIMES WLIT OF LAST 10 OCCASiONS) ATE FISH/SHELLFISH AT HOME QUESTIIJN 3 
PRESENCE OFHCOUtHRY OF** •• PPOPORTION OF Hi/ ... • 

22-1 

'°)rJ-'l 
~.:.. ~ 

22-3 

22-4 

22-5 

22-6 

22-7 

?')-" ~~ 0 

22-9 

22-0 

22-X 

22-R 

* ..... AGE OF FEHALE HE.Aii ..... ;<:it •• FA!ULY SIZE. •• H .CHILDRE:tl. titHIUCATIOH.**.OUT-HO!iE CONSUMPTION.• 

rornL 65~tR 1-2 3-4 5+ 
CM- UNDER 2~-34 35-44 45-64 AHil PE.R- PER- PER- IHTH-
A[IA 25 YR YEARS YEARS YEARS OVER SONS SOHS SOHS IJITH OUT CAN .~DA OTHER 

25 7 3 6 10 4 14 a 3 13 12 23 1 .. 
1.5Z L9% .!% Ln 1.87. LJ:Z 2.1% 1.1% LU 1 .,., 

aL.I. 2.0~ 1.4"1. 1.14 

79 13 12 11 27 16 46 19 14 38 41 73 4 
4.67. 6.8% 2.8~ 3.41. 4.9Z 7 •. S(; 6.8% 2.71. 4.54 3.51. 6.67. 4.6"1. 4.14 

54 7 14 13 12 9 19 26 9 37 17 50 4 
3.2Z 3.J'J. 3.i~ 3.134 2.17. 4. 34 2.84 3.5(. 3 .14 3.44 2.7'1. 3.27. 4.3'.1.: 

5~ 7 13 12 17 3 27 19 5 28 24 47 1 
3.0"1. 4.0"1. 3.0"/. 3 •. S7. 3.17. 1.34 4.1I 2.n: 1.6% 2.64 3.94 3.0I 1.04 

110 9 27 ')'.I ,_ .... 39 12 52 40 1B 63 46 9[. 7 
6.4% 5.07. 6.21. b.91. 7.07. C' 1W 

.J, /I., 7 .77. 5.54 5.87. 5.87. 7.54 6.14 8.67. 

77 7 u. 22 20 12 35 29 13 45 32 73 4 
.it.57. 3./% .., ,~."I 

J. ! ;... 6.77. 3.67. C' =:-...,· 
"'··Jk 5.27. 4.0Z .it.27. 4.17. c: •)'f t.J.t;. .. 4.lt 4.17. 

bf, 12 14 11 24 4 35 21 10 32 34 63 4 
3.9% 6.57. 3 .. n 3.44 4.57. 2.17. . 5.11. 3.07. 3.4% 3.07. 5.54 4.07. 4.34 

281 39 77 43 98 24 102 132 47 Hl7 94 266 12 
16.Si 21.0Z 19.2% 12.8% 17.97. 11.2% 15.27. 18~17. 15.li. 17.2% 15.3Z 16.97. 13.BZ 

202 14 71 38 60 18 . 68 9c· ·' 38 142 60 185 14 
11.87. 7.77. 16.7% 11.6% 11.0Z 8.37. 10.24 13.17. 12.57. 13.17. 9.77. 11.87. 15.87. 

13 7 - 2 4 9 3 1 5 B 13 -
• 7i. 1.77. .4% 1.64 1.37. .44 .37. .57. 1.27. .87. 

568 51 138 131 184 64 185 262 121 394 174 523 2B 
33.37. 27.8% 32 •. JZ 39.57. 33.?Z 29.87: 27.67. 36.07. 39 •. sz 36 •. 37. 2B.2Z 33.27. 32.4l 

178 22 34 22 55 45 BO 72 26 103 76 165 9 
10.57. 11.137. 8.07. 6.77. 10.17. 20.87: 11.97. 9.9i.: a .. Si. 9.4% 12.37. 10.47. 10.67. 

1704 185 426 333 547 2i4 671 726 306 1087 617 1575 87 
99. 97. 99. 9!100 .OZ100.1Z100.1/. 99. 9Z100 .0'.4100.07.100.07.100. Hl 00.1Z100.1i:!00.17. 

B.09 7.70 B.22 8.29 8.14 7.63 7.52 8.43 8.47 B.36 7.58 8.09 8.19 
2. 99883, 03052.85/02. 9'1382, 9'1683.42693.19572. 77902.87952 .85593. lUC•S~. 99272.8472 

5 IJR 6 OR 
LE'.~S MORE 
rn- It!-
HOflE HOliE 

25 -
7.b"t. 

79 -
23./X 

54 
16.27. 

52 -
15 •. S1. 

110 -
33.0Z 

77 
6.47. 

66 
5.67. 

281 
23.5".! 

202 
16.9% 

13 -
3.8'% 

568 
47.6'/. 

332 1194 
99.91.100.0Z 

3.31 9.41 
1.50581.6643 



JOB NUMBER 521801 PAG : 
AVERAGE NUttBER OF SERVINGS PER tlOttTH OF ••• 

PRESENCE OF*lfCOUHTRY OF** •• PROPORTIOH OF IN/ •• ] 
* ..... AGE OF FEHALE HEA[r ••••• H •• FA/iILY SIZE. •• H.CHIL[1REN.HEWCATION.n.OUT-HOl1E CONSUMPTION.• 

CANHEfl FISH 

TOrAL 6SYR 1-2 3-4 5+ 
CAN- UNDER 25-34 35-44 45-64 AHD PER- PER- PER- UITH-
ADA 25 YR YEARS YEARS YEARS OVER SONS SONS SOllS !.!ITH OUT CANADA OTHER 

HEAN 1.60 1.45 1.56 1.60 1.55 1.94 1.76 1.52 1.43 1.48 1.80 1.59 1.57 
S.D. 2.28182.13912.44952.15932.07692.68292.58942.18391.69292.05162.62952.24091.9821 

FISH AtlD CHIPS FRDtl A HEAN .24 .23 .H .25 .26 .39 .29 .20 .23 .21 .29 .24 .27 
FISH b CHIP SHOP S.D. .9224 .9722 .6'l2.6 .7497 .62701.83731.1697 .6912 .7728 .72621.1924 .9450 .6607 

FRESH FISH llEAN .64 .46 .42 .Sb .n 1.12 .78 .52 .59 .54 .81 .62 .75 
S.D. 1.62791.05791.03201.32761.89072.41741.94041.37801.38191.36661.99711.62011.6888 

FROZEN COATED/BATTERED HEAN .76 .84 .77 .77 .67 .91 .72 .79 .BO .78 .73 .76 .78 
FISH S.D. 1.46121.34821.25641.30591.29182.32511.65241.36461.21311.31211.69281.47481.3478 

FROZEN FILLETS/ItOCKS IEAH 1.13 .79 .99 1.06 1.23 1.55 1.24 1.03 1.12 1.09 1.20 1.11 1.20 
S.D. 1. 95441.52101.56032.11281.80442.83022.1%91.79231. 73641.84302.13671. 90591.5122 

SHELLFISH HEAN .37 .24 .35 .40 .34 .54 .41 .37 .28 .34 .43 .38 .22 
S.D. 1.1222 .7395 .8415 .94071.00222.05171.3762 .9782 .7647 .91271.41861.1428 .7204 

OTHER FISH/SH~LLFISH llEAH .26 .03 .13 .27 .31 .54 .30 .23 .25 .24 .30 .26 .30 
S.D. 1.2076 .3939 .5586 .90451.38842.13461.35451.1807 .89091.09901.37921.2336 .9511 

5 OR 6 OR ) 
LESS liORE 
IH- IM-
HOliE HOtlE 

1.02 1.77 
2.00182.3648 

.29 .23 
.7613 .9812 

.39 .68 } 
1.15821.6516 

.50 .84 
1.23991.5070 

.59 1.29 
J 1. 74871. 9873 

~26 .41 

J 1.00381.1519 

.14 .29 

J .89231.2790 

J 
1 

J 
1 

J 
J 

J 
J. 
I 



JOB NUMBER 521801 PAGE 
1 AVERAGE Nl!nBER OF TIMES rnur OF LAST 10 SERVHlG OCCASIONS) FUR EACH OF fOLLOIJii'iG COOt:H!G MEfHQ[iS OF FISH/S~ELLFISH 

J BAKED - Hi FOIL 

J F.;Kr::ti - tiOl lH FOIL 

BOILED OR POACHED 

t1 BROILl:.:[1 OR G~:ILLHI 

l I1EEP-FRI Et1 

l PAN-FldED 

j 

j 

' 
\ 

SiEAi'ED 

srrnrn OR CASSEROLED 

RE-HEATED LEFT-OVERS 

OHIER COOKING HETHOD 

Pf:ts!:HCE O~HCOUNTRY OFH .. PRO?orHJON o~ IHi .. > 
• ••••• AGE OF FEMALE HEM ••••• H,.fAMILY SIZE ... H.CHILDF'.Etl.-nE[:IJCATiot!.H.OUT-HOi~E CG~Sl!:-iPTIOfl.·· 

fOfAL 65YR 1-2 3-4 5+ 
CAN- UNDER 25-34 35-4'! 45-64 Ai.JI: PER- F'ER- PLR- l..lITH-
ADA 25 YR YG1RS YEARS YEARS OVER Sl.it~S SONS SONS ~I rH OIJT CAi'!AM OTHER 

HEAN .BO .M .77 .74 .85 1.02 .90 .68 .90 .73 .S'4 .81 .O.S 
S .D. 1. 73021. 49271. 8(1991. 77931.676.Sl. 788.Sl. 79691. 52612. 00121. 65891. 84471. 75181.5192 

MEAN 1.79 1.77 2.19 2.00 1.56 1.13 1.44 2.01 1.99 1.97 1.46 1.81 1.65 
S.D. 2.64242.29J52.95542.84302.51091.87522.2J902.82642.88352.81262.26182.67582.3583 

MEAN .58 .49 .34 .62 .68 .84 .63 .49 .68 .54 .65 .57 .57 
S.D. 1.39241.1Wi1. 02441.36381.'!6381. 91!6M J15481.18441.67441.33411.118951.39701.31S3 

HEAN .79 .B~~ .BO .7B .81 .70 .82 .73 .85 .75 .BS .77 .B) 
S.D. 1.64031.73361 • .S15S1.53811.70981.S7741.69171.53351.76.s61.S8l51.729l1.63841.5782 

t!EAN .70 .71· .BB .81 .60 .3iJ .43 .80 .99 .84 .44 .69 .65 
S.D. 1.68551.61451.92501.&2141.55581.07491.29161.74862.13061.84861.30181.69221.4407 

HEAN 2.17 1.58 1.86 2.19 2.45 2.58 2,17 2.02 2.46 2.20 2.11 2.18 2.12 
S.D. 2.60061.9/472.52182.65082.64542.87652.49862.49822.98952.67412.45%2.64391.9918 

tlEAN .16 .oa .12 .18 .17 .29 .18 .14 .16 .14 .19 .15 .37 
S.O. .715{> .4195 .5023 .69.SS .12791.110/ .8016 .6159 .7233 .6.3.~3 .83?.:> ,.)9581.0795 

HEA:i .72 .M .69 .70 .77 .75 .81) .65 .70 .67 .81 .72 .73 
S.fl. 1. 48891. :t2111. 46491. 46891. 56541.51iS.31. 57101.41421. 47.~31. 43001.58h31.50101. 4910 

t!EAN .31 .30 .2t .213 .3'.! .14 .41 .29 .27 .29 .41 .34 .23 
S.D. 1.0022 .7007 .81851.0706 .92201.4171 .91851.00541.14441.0368 .93061.0230 .7759 

i'ffAN .49 .49 .5B .51 .40 .2i .40 .62 .37 .53 .41 .50 .42 
S.D. 1.32181.20691.34071.37491.38511.05821.12171.56551.01881.41991.11801.33861.2543 

5 OR 6 OR 
LESS HOr:E · 
rn- rn-
1-!0fiE HOME 

.71 .82 
1. '•1181.8213 

1.26 1.94 
2. (13352. 7594 

.35 .63 
.88'.)91.4719 

.77 .Bi 
1.53511.6940 

.61 .71 
1.48041.7393 

1.73 2.27 
2.28312.673? 

.10 .18 
.'!8'l5 • 7522 

.65 .73 
1.44181 .5002 

.36 .3i 
.9951) .9378 

.52 .49 
1. 26591. 3236 

HOT COIJKHI Al HOME I HEAN 1.38 1.63 1.l.O 1.59 1.14 .B9 1.31 1.43 1.37 1.43 1.28 1.39 1.27 
REA[IY-fO-SERVE S.D. 2. 34972 • .ti 1042. 60502. 47212.13921. 827.12. 39042.3•)072. 37362. 330.s2. 38142.37 421. 9859 

1.41 1.41 
2.29932.3986 

LJ 

0 
0 
0 
J 
J 
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JOB HUttaER 521801 
AVERAGE i-IUMBER OF TIM€S ( OUT OF LAST 10 SERVIHG OCCASIONS> FOR EACH OF fOLLO\JING WAYS OF SEF:VHIG FISH/SHELLFISH 

PRESENCE Of HCOLINTF:Y oi: ·~ .• F'f-'O?D;::T ION OF I H/ .•. • 
il:, •••• AGE OF FEHt'H HEM ••••• :o: •• FAHILY S!LE. •• H.CHILDREtl.\,,;E[tlJCATIOH.u.OUT-l·WIE CONSUhPTIOi!. · 

5 OR 6 OR 
fO f1il 65YR 1-2 3-4 5+ LESS MORE j 

BAT1£F:ED 

Bf\EAliED O~: COA TtD 

IN A CASSEF:OLE 

HI A SAHD~ICH 

MIXED IJITH RICE 

CAN- Ui.fDE~ 25-34 35-44 45-64 A~[1 PEI<- PER- FU:- IJITH-
ADA 25 YR YEARS YEARS YEA~:S OVER SONS S1JNS SONS \JI rH GIJT CAl~ADA OTHER 

MEAN 1.37 1.87 1.65 1.46 1.18 .67 1.11 1.52 1.58 1.53 1.10 1.39 1.37 
S .D. 2 .17192. 48502.33312.14582,t){l551. 734/2.05172.1408"2. 44722 .23452.04102. t 9732.0N3 

MEAN 1.89 1.77 2.01 1.91 1.85 1.83 1.71 1.99 2.03 1.98 1.72 1.89 2.00 
S.D. 2.51852.27l92.75952.41832.40372.63732.42632.53542.64272.54662.45722.54752.20S9 

MEf1N .6S' .58 .55 .61 .82 • 91 .B2 .63 .5.S .62 .84 .70 .79 
S. [I. 1.35901.18251.09981.20:381.548:31 .. S5421.55781.23141.163(>1. 21811. 57501.36891.3400 

HEAH 1.70 2.05 1.64 2.11 1.53 1.23 1.56 1.77 1.82 1.76 1.58 1.73 1.32 
S.D. 2.05711. 98422.09472.35l81.89201 • .S873!. 94492.07982.20892 .10081. 96852.C•81•)1. 7273 

HEAN .30 .35 .3t. .22 .29 .27 .32 .~9 .27 .27 .36 .30 .19 
S.D. .9293 .93031.1350 .7867 .8189 .7442 .9282 .9000 .9961 .9069 .9664 .9423 .6782 

PLAIN (UITH VEGETABLE MEAN 1.78 1.56 1.59 1.79 1.89 2.08 1.89 1.61 1.94 1.71 1.90 1.77 1.48 
OTHER THAN Sr~LAD> s.n. 2.53382 .30132.39152. 46112 .59672. 927(12.683'12. 33872.384:~2.'12912. 71(!42.53982.5442 

UITH A SAUCE 

UITH OR IN A SALAD 

IH SOME OTHER ~AY 

HEAN .70 .48 .72 .74 .68 .87 .lb .67 .t.8 .66 .79 .70 .78 
S.D. 1.3742 • 82361.53171,43291. 26991.S4'291.'16TH. 29451. 36311.30311 J19191.371'.51.'1595 

MEAN .86 .?lo .81 .94 .78 .97 .95 .81 .80 .81 .94 .8'1 .81 
S.D. 1.50171.50831.56091.64ll1.36331.42351.59151.42441.47l41.44J31.600J1.52751.2093 

HEAN .51 .27 .40 .53 .64 .58 .53 .50 .48 .50 .53 .50 .74 
S.D. 1.3946 .76551.11401.50701.64011.43231.38651.33351.54J81.38771.40661.37751.7410 

rn- rn-
HOHE HOl4E 

1.2B 1.4~ 

2.10062.2057 

1.28 2.09 
1.74992.6M7 

.65 .7!) 
1. 25°S21. 3806 

1.53 1. 75 
1. 9Si72.080·S 

~") 

.J..:.. .30 
.8146 .9711 

1.29 1.93 
2.09082.6521) 

.67 .72 
1.26971.4178 

.83 .a.~ 

1.36191.5434 

.59 .49 
1.50?21.3412 

l 
) 

] 

1 
l 
J 

l 
J 
J 
J 
J 
J 
J 
J 
J 
J 



1 

l 
l 
1 

l 
l 
n 
J 

l 
0 

J 

D 
0 
J 

) 

] 

J 

J 
j 

FISH ATTITUDES AND LIFESTYLE FACTORS 

Order of Presentation 

• Fish attitude factors by region, population density, household 
income and occupation 

• Fish attitude factors by age of female head, household size, 
presence of children, country of education and proportion 
of in/out-of-home consumption 

• Lifestyle factors by region, population density, household 
income and occupation 

• Lifestyle factors by age of female head, household size, 
presence of children, country of education and proportion of 
in/out-of-home consumption 

Market Facts 
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B NUHBER 521801 
ISH ATTITUDES 

1 ••••••••••• REGIOH ••••••••••• *POPlll.ATIOH DENSITYt ••• HOUSEHOLD INCOME ••• 111H. H. OCCUPATION• 
TOTAL 10011 UNDER $101i $15/i $25H SALES/ 
CAN- ATLAH QUE- ONT- PRAIR AND 100H- UHIIER TO TO OR PROF/ CLER- FLUE · 
ADA TIC BEC ARIO IES B.C. OVER URBAH RURAL $1011 $14.9 $24.9 OVER HGR CAL COLLAR 

i FISH NBT A HAIN HEAL' HEAN 1.77 1.44 1.85 1.82 1.78 1.65 1.77 1.78 1.77 1.91 1.79 1.69 1.64 1.67 1.71 1.74 
S.D. .9362 .7706 .9638 .9852 .8766 .8369 .9328 .9660 .90981.0836 .8547 .8573 .8107 .7967 .8438 .9106 

J'FISH LIGHT AND EASY H HEAN 4.26 4.31 4.34 4.26 4.14 4.22 4.27 4.29 4.20 4.32 4.26 4.23 4.21 4.24 4.23 4.20 
EAL' S.D. .6697 .7092 .5949 .6854 .7038 .6716 .6787 .6486 .6663 .6686 .6467 .6301 .6694 .6m .6109 .6742 

t SHElLFISH POSIT!~~' HEAN 3.19 3.50 3.34 3.02 3.0-0 3.46 3.29 3.20 2.94 3.12 3.07 3.18 3.43 3.32 3.39 3.0B 
S.D. 1.1102 .91481.01871.19191.08891.04641.10951.10411.07781.14641.08481.07951.08391.12601.04851.0583 

FRESH IS BETTER THAM HEAM 3.50 3.65 3.53 3.38 3.55 3.66 3.48 3.52 3.54 3.63 3.46 3.46 3.42 3.40 3.47 3.48 
ROZEN' S.D. .7758 .7623 .7763 .7907 .7207 .7551 .7905 .7600 .7532 .7909 .7757 .7733 .7292 .7415 .7374 .7657 

1'•(NOULE£1GEAitE AOOUT HEAN 3.34 3.64 3.61 3.20 3.07 3.35 3.33 3.39 3.31 3.49 3.25 3.27 3.27 3.26 3.29 3.29 
FISH PREPARATION' S.D. .8426 .8128 .7964 .8307 .7957 .8297 .8566 .8275 .8209 .8600 .7435 .8609 .8363 .8289 .8465 .7995 

'ffiAIID ORIENTED' 

l 
'HALIBUT POSITIVE' 

J 
'FISHBONE FEARS' 

l ANTI-COI•' 

'CANNED - POSITIVE' 

1 

J 
j 

J 
J 

HEAH 3.34 3.27 3.45 3.38 3.22 3.22 3.37 3.40 3.19 3.46 3.23 3.27 3.36 3.23 3.30 3.24 
S.D. .9163 .9738 .8996 .9340 .8777 .8690 .9330 .8975 .8767 .9418 .9194 .8963 .8767 .8927 .9246 .9123 

HEAH 3.18 3.45 3.00 3.27 3.16 3.11 3.17 3.27 3.11 3.36 3.11 3.06 3.12 3.09 3.14 3.09 
S.D. .8703 .9892 .9192 .8347 .7571 .8367 .8823 .8462 .8580 .8864 .9027 .8163 .8454 .7935 .9126 .8425 

HEAN 3.17 3.03 3.27 3.18 3.26 2.86 3.17 3.27 3.06 3.27 3.12 3.20 3.01 3.02 3.25 3.15 
S.D. 1.19131.18431.24471.19741.12031.08731.17161.19821.22321.24541.17441.16041.14311.14601.18221.1885 

HEAN 2.34 2.24 2.44 2.39 2.33 2.02 2.34 2.39 2.28 2.46 2.37 2.27 2.21 2.27 2.31 2.30 
S.D. .8769 .9790 .8732 .8743 .8237 .8054 .8915 .8700 .8428 .9435 .8175 .8504 .8278 .8194 .8086 .8654 

HEAM 3.48 3.13 3.43 3.52 3.60 3.59 3.50 3.51 3.40 3.54 3.41 3.48 3.47 3.44 3.46 3.40 
S.D. .7429 .6994 .7542 .7481 .6903 .7155 .7248 .7687 .7533 .7955 .7560 .7019 .6938 .6754 .6975 .7309 

PAGE 1 



JOB NUHBER 521801 
FISH ATTITUDES 

*··· ........ REGION ........... *POPULATION [IBISITY*·· .HOUSEHOLD INCOME .. ,HH. H. OCCUPATION• 
TOTAL 1001i UNDER $101i '>15H $25H SALES/ 
CAN- ATLAN QUE- ONT- PRAIR AND !OOH- UNDER TO TO OR PROF/ CLER- FLUE 
A[IA TIC BEC ARIO IES B.C. OVER URBAH RURAL UO!i $14.9 $24.9 OVER Kffi CAL COLLAR 

'SOLE - POSITIVE' KEAN 3.37 3.17 3.58 3.37 3.18 3.33 3.46 3.32 3.19 3.45 3.29 3.30 3.42 3.34 3.43 3.27 
S.D •• 7972 .8519 .7852 .7995 .• 7049 .7865 .7968 .7940 .7656 .8275 .8427 .7422 .7649 .7664 .8037 .7651 

'CANNED - EXPENSIVE' KEAN 4.09 4.30 3.71 4.24 4.14 4.24 4.12 4.06 4.04 4.15 4.06 4.05 4.08 4.02 4.15 4.05 
S.D. .9056 .8553 .9642 .8474 .8395 .8202 .8949 .8350 .9506 .9312 .9079 .9<:J96 .8482 .8770 .8923 .9277 

'FISH EXPENSIVE I HOT HEAN 3.24 2.87 3.SO 3.14 3.20 3.31 3.28 3.28 3.11 3.29 3.24 3.24 3.16 3.15 3.31 3.21 
BETTER VALUE' S.D. .8549 .9264 .8152 .8298 .7612 .9193 .8393 .8915 .8390 .8564 .8564 .8688 .8!24 .8382 .8033 .8840 

'POOR SUPERMARKET KEAN 3.15 3.20 3.06 3.18 3.14 3.23 3.14 3.19 3.13 3.17 3.16 3.16 3.10 3.14 3.16 3.13 
MERCHAHDISING' S.D. .7718 .7~0 .7688 .7631 .7720 .7648 .7941 .7600 .7243 .7801 .7537 .7627 .7857 .7482 .7361 .7765 

'FISH IS GOOD FOR YOU' HEAH 3.96 4.12 3.95 3.97 3.86 4.02 3.98 3.96 3.91 3.97 3.97 3.93 3.99 3.99 3.99 3.90 
S.D. .6813 .6763 .6968 .6737 .6576 .6787 .6852 .6815 .6682 .7015 .67"18 .6956 .6253 .6588 .6732 .6877 

'FAMILY NOT YANT FISH' HEAM 2.82 2.44 2.86 2.92 2.83 2.65 2.87 2.BO 2.72 2.84 2.88 2.76 2.82 2.79 2.88 2.77 
S.D. .9467 .9560 .9414 .9750 .8356 .9215 .9377 .9697 .9335 .9477 .9464 .9479 .9390 .9494 .9334 .9319 

'C~ KEEP FISH' 

'COI1 - POSITIVE' 

KEAN 2.84 3.05 2.81 2.94 2.73 2.64 2.84 2.85 2.85 2.84 2.93 2.78 2.86 2.89 2.86 2.89 
S.D. .9066 .9734 .8239 .9089 .9077 .9599 .9139 .8620 .9369 .9260 .8532 .5~27 .9350 .8912 .8927, .8824 

KEAN 2.96 2.89 2.95 2.97 2.92 3.08 2.94 3.01 2.98 3.08 2.93 2.92 2.86 2.89 2.91 2.94 
S.D. .7838 .9014 .8548 .7460 .6864 .7554 .7461 .8430 .8042 .8518 .7639 .7473 .7022 .6965 .6991 .7723 

'OUT-Cf-HOME FISH BEST HEAN 2.45 2.24 2.20 2.62 2.53 2.47 2.46 2.50 2.35 2.54 2.38 2.39 2.44 2.41 2.43 2.38 
S.D. .9608 .9105 .9129 .9890 .9155 .9289 .9913 .9211 .91771.0332 .9048 .9364 .9113 .8962 .9520 .9361 

'NOT LIKE FISH SHELL/ KEAN 2.71 2.27 2.59 2.87 2.78 2.66 2.79 2.69 2.51 2.74 2.68 2.70 2.68 2.70 2.68 2.66 
APPEARANCE' S.D. .9433 .9189 .9271 .9619 .8816 .8834 .9401 .9448 .9189 .9691 .9057 .9201 .9659 .9l:fj6 .9147 .9175 

PAG } 
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OB NUMBER 521801 
ISH ATTITUDES 

PAGE 1 

PRESENCE Of**COIJHTRY OF**··PROPORTIOH OF IN/ ••• 1 

* ..... AGE OF FEMALE HEAD ••••• ** .. FAHILY SIZE ••• **.CHILDREH.**EDUCATION.**.OUT-HOl'E CONSUHPTIOH.* 

TOTAL 65YR 1-2 3-4 5+ 
CAN- UNDER 25-34 35-44 45-64 AHD PER- PER- PER- UITH-
ADA 25 YR YEARS YEARS YEARS OVER SONS SOHS SONS UITH OUT CANADA OTHER 

] FISH HOT A HAIN HEl'L' l'EAH 1.77 1.82 1.68 1.68 1.74 2.11 1.88 1.71 1.68 1.72 1.86 1.77 1.75 
S.D. .9362 .8555 .7888 .8478 .93231.26011.0648 .8420 .8020 .85921.0483 .92981.0357 

l FISH LIGHT AHD EASY H HEAH 4.26 4.08 4.17 4.21 4.34 4.48 4.33 4.21 4.23 4.21 4.34 4.25 4.36 
EAL' S.D. .6697 .6503 .6455 .6772 .6725 .6303 .6748 .6589 .6715 .6696 .6627 .6719 .6372 

JsHELLFISH POSITIVE' HEAM 3.19 3.09 3.23 3.17 3.24 3.13 3.29 3.19 2.99 3.13 3.30 3.20 3.04 
S.D. 1.11021.07591.07061.04711.13651.23101.16741.07891.02281.06801.17321.10621.1575 

FRESH IS BETTER THAN HEAH 3.50 3.46 3.42 3.42 3.54 3.76 3.60 3.45 3.41 3.45 3.60 3.51 3.44 
, ROZEN' S.D. .7758 .7117 .7053 .7637 .8193 .8096 .7974 .7471 .7705 .7576 .7980 .7730 .8000 

KHOYLEDGEABLE A~UT HEAN 3.34 3.23 3.17 3.25 3.43 3.6B 3.48 3.24 3.25 3.26 3.47 3.32 3.49 
ISH PREPARATION' S.D. .8426 .8695 .7767 .8528 .8091 .8783 .8599 .8060 .8456 .8224 .8602 .8405 .8160 

i BRAHD ORIENTEB' 

'HALIBUT POSITIVE' 

l 
'FISHBONE FEARS' 

] 

] 

J 
] 

CANNED - POSITIVE' 

J. 
J 
J 

HEAH 3.34 3.13 3.13 3.25 3.43 3.84 3.49 3.26 3.21 3.26 3.49 3.35 3.23 
S.D. .9163 .8256 .8673 .9100 .9504 .7644 .91.S2 .9092 .8863 .9047 .9172 .9143 .9163 

HEAH 3.18 3.02 3.00 3.01 3.29 3.66 3.32 3.08 3.10 3.11 3.30 3.18 3.24 
S.D. .8703 .7640 .7511 .8467 .9028 .9153 .9134 .8339 .8126 .8433 .9020 .8755 .8243 

MEAN 3.17 3.14 3.11 3.11 3.16 3.45 3.22 3.15 3.10 3.15 3.20 3.18 2.99 
S.D. 1.19131.13971.15321.19361.19181.26911.21561.16451.19611.17431.21981.19621.0289 

HEAN 2.34 2.35 2.29 2.19 2.34 2.66 2.42 2.29 2.25 2.29 2.43 2.34 2.16 
S.D. .8769 .8192 .7412 .8625 .92091.0056 .9363 .8423 .8015 .8-391 .9327 .8701 .9812 

HEAN 3.48 3.41 3.31 3.41 3.57 3.80 3.58 3.42 3.42 3.43 3.58 3.49 3.49 
S.D. .7429 .6923 .6704 .7021 .7388 .8611 .7759 .7084 .7255 .7182 .7747 .7425 .7598 

5 OR 6 OR 
LESS HORE 
It!- IH
HO/£ HOHE 

1.91 1.54 
.9494 .6980 

4.22 4.30 
.7032 .6408 

3.43 3.24 
1.13051.0551 

3.57 3.44 
.7964 .7767 

3.31 3.35 
.8239 .7984 

3.42 3.27 
.9210 .9460 

3.17 3.18 
.8571 .8526 

3.37 3.02 
1.13751.1763 

2.44 2.23 
.9134 .8318 

3.51 3.47 
.7325 .7350 



JOB HUMBER 521801 
FISH ATTITUDES 

PRESEtlCE OF**COUNTRY OF*• •• PROPORTIOtl OF IHI •• ~ 
* ....• AGE OF FEMALE HEAD ..... H •• FAMILY SIZE ••• **.CHILDREN.ofDUCATIOH.n.OUT-HC.M CDtlSUliPTIOtf.* 

'SOLE - POSITIVE' 

'CA~ED - EXPEHS-IVE' 

TOTAL 65YR 1-2 3-4 5+ 
CAN- UNiiER 25-34 35-44 45-64 AND PER- PER- PER- YITH-
ADA 25 YR YEARS YEARS YEARS OVER SONS SONS SONS l.IITH OUT CANADA OTHER 

HEAN 3.37 3.17 3.27 3.30 3.45 3.63 3.46 3.32 3.28 3.31 3.47 3.36 3.56 
S.D. .7972 .6445 .7002 .7662 .8769 .8390 .8263 .7595 .7985 .7774 .8204 .7942 .8212 

HEAN 4.09 4.08 4.01 4.01 4.16 4.20 4.16 4.06 4.01 4.07 4.13 4.09 4.15 
S.D. .9056 .8443 .9297 .8886 .9086 .9015 .89~9 .9197 .8819 .8964 .9203 .8991 .9746 

'FISH EXPENSIVE I NOT HEAH 3.24 3.16 3.16 3.20 3.26 3.48 3.28 3.21 3.22 3.21 3.29 3.24 3.14 
BETTER VALUE' S.D. .8549 .8516 .8031 .8464 .9098 .7767 .8464 .8493 .8836 .8528 .8559 .8468 .9441 

'POOR SUPEP.11iRKET HEtvl 3.15 3.18 3.20 3.12 3.09 3.21 3.17 3.17 3.06 3.14 3.16 3.16 3.07 
HERCHANDISING' S.D. .7718 .7171 .7044 .7829 .7919 .8511 .ao.s9 .7370 .7647 .7437 .8171 .7&S4 .8507 

'FISH IS GOOD F~ YOU' HEAN 3.96 3.87 3.92 3.96 3.99 4.07 4.00 3.97 3.88 3.94 4.00 3.95 4.05 
S.D. .6813 .7300 .6533 .6648 .6739 .7159 .7104 .6590 .6602 .6706 .6982 .6844 .5947 

'FAMILY HOT UA~T FISH' MEAN 2.82 2.84 2.68 2.87 2.84 2.94 2.83 2.78 2.89 2.82 2.82 2.83 2.67 
S.D. .9467 .9031 .91241.0387 .9202 .9231 .9373 .9545 .9440 .9506 .9399 .9470 .9100 

'CAN KEEP FISH' 

'COD - POSITiVE' 

HEAN 2.84 3.12 2.96 2.91 2.70 2.64 2.82 2.85 2.89 2.87 2.80 2.86 2.66 
S.D. .90.SO .7945 .8092 .9225 .9420 .9518 .9474 .8615 .9148 .892'1 .9288 .89871.0099 

HEAN 2.96 2.93 2.94 2.83 3.00 3.15 3.01 2.95 2.89 2.94 3.00 2.96 3.09 
S.D. .7838 .6323 .6188 .7515 .85321.0073 .8376 .7218 .7973 .7515 .8364 .7816 .7949 

'OUT-OF-1-lJHE FISH BEST MEAN 2.45 2.51 2.31 2.34 2.49 2.73 2.56 2.41 2.27 2.38 2.56 2.45 2.45 
S.D. .9608 .9232 .8860 .9093 .94861.15631.0148 .9340 .8630 .92441.0104 .9589 .9246 

'HOT LIKE FISH SMELL/ MEAN 2.71 2.74 2.65 2.69 2.66 2.91 2.78 2.66 2.63 2.66 2.77 2.71 2.57 
APPEARANCE' S.D. .9433 .94/8 .9190 .9647 .9179 .9867 .9642 .9273 .9194 .9219 .9747 .9370 .9994 

5 OR 6 OR 
LES.S HORE 
IN- IH-
HOHE HOME 

3.43 3.37 
.7811 .8068 

4.05 4.12 
.9023 .8871 

3.39 3.14 
.8326 .8562 

3.19 3.11 
.7898 .7596 

3.97 3.98 
.6845 .6648 

2.99 2.66 
.9102 .9251 

2.87 2.89 
.9759 .8954 

2.93 2.96 
.8012 .7560 

2.79 2.27 
1. 0232 • 8833 

2.78 2.56 
.9026 .8978 

] 

J 
] 

LJ 

J 
] 

J 

J 
J 
J 
J 

J 
1 

J 



OB NUMBER 521801 
IFESTYLE ATTITUDES 

JINFLATION SUFFERER' 

*·· ......... REGION ........... *POPULATIOM IIEtlSITY* ••• HOUSEHOLD INCOHE ••• nH. H. OCCUPATION* 
TOTAL 100/i UNDER $101i $15M $251i SALES/ 
CAN- ATLAM QUE- ONT- PRAIR Al!II 100H- UNDER TO TO OR PROF/ CLER- FLUE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL $101i $14.9 $24.9 OVER HGR CAL COLLAR 

HEAN 3.50 3.60 3.47 3.54 3.41 3.52 3.45 3.54 3.58 3.69 3.57 3.45 3.20 3.31 3.50 3.56 
S.D. .8214 .8483 .7735 .8347 .8143 .8591 .8346 .8055 .7965 .7718 .8108 .8214 .8144 .8470 .8103 .8057 

] cAREER-ORIENTED UOHAN HEAM 2.93 2.95 2.74 3.03 2.90 3.04 3.00 2.88 2.80 2.79 2.B9 2.95 3.17 3.07 3.09 2.97 
S.D. .9733 .95B6 .9930 .9656 .9568 .9425 .9843 .9763 .9237 .9110 .9622 .99251.00b91.0497 .9823 .9063 

]HAPPY HOMEMAKER' 

1 coNVEHIENCE FOOD 
~.ECHm' 

~THRIFTY SHOPPER' 

'HEAT REJECTOR' 

'DEFENDER OF HIGHER 
J AHNG STANDARDS' 

'CREATIVE COOK AND 
NTERTA HIER' 

HEAN 
S.D. 

HEAM 
S.D. 

HEAN 
S.D. 

HEAN 
S.D. 

3.35 3.36 3.51 3.29 3.34 3.20 3.33 3.37 3.39 3.48 3.35 3.25 3.28 3.26 3.26 3.33 
.8146 .8629 .8074 .8000 .7994 .8058 .8288 .7627 .8327 .7775 .8226 .9330 .8083 .8396 .7980 .8035 

3.87 4.05 3.84 3.80 3.79 3.90 3.86 3.85 3.B9 3.94 3.BO 3.83 3.B5 3.82 3.7B 3.Bl 
.7652 .7401 .6730 .7757 .B329 .B206 .7BJ4 .7528 .7311 .7427 .74.SB .7779 .7'ifJ9 .7927 .7811 .7490 

3.69 3.96 3.42 3.83 3.65 3.76 3.67 3.73 3.70 3.84 3.72 3.67 3.45 3.55 3.56 3.72 
.B272 .7531 .BOBO .B03B .8110 .B412 .B370 .B114 .8186 .B404 .7919 .B042 .B140 .843B .7911 .8026 

4.29 4.35 4.31 4.29 4.15 4.36 4.35 4.26 4.15 4.15 4.31 4.31 4.45 4.43 4.32 4.28 
.6419 .654B .6186 .6353 .6751 .6274 .6266 .6318 .6641 .6611 .6264 .6295 .5943 .5973 .5874 .6497 

HEAN 4.25 4.33 4.15 4.31 4.24 4.24 4.25 4.28 4.19 4.27 4.19 4.22 4.30 4.26 4.22 4.21 
S.D. .6649 .6620 .6432 .6555 .7026 .6594 .6646 .6513 .6775 .6886 .6619 .6389 .6603 .6443 .6988 .6756 

HEAN 3.26 3.22 3.37 3.23 3.27 3.16 3.21 3.32 3.34 3.29 3.23 3.29 3.20 3.25 3.21 3.28 
S.D. .7903 .8845 .7689 .B055 .6857 .8335 .B024 .7730 .7675 .8500 .7774 .7567 .7442 .7631 .7348 .7885 

I AK HORE A41ARE OF HEAN 4.34 4.47 4.39 4.30 4.28 4.34 4.34 4.40 4.25 4.36 4.30 4.3B 4.28 4.35 4.31 4.25 
UTRITION' S.D. .8743 .7654 .BOBO .9118 .B924 .9311 .B915 .8037 .8999 .8B46 .8582 .8370 .9219 .B717 .B821 .8932 

J 
j 

J 

J 

J 
J 
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JOB tllHBER 521801 
LIFESTYLE ATTITUDES 

PAG J 

PRESENCE OF**COUNTRY OF•• •• PROPORTIOH OF IHI •• ~ 
*····.AGE OF FEMALE HEAD ••••• ** .. FAMILY SIZE ••• **.CHILOREH.**EDUCATION.**.OUT-HG'tE CONSIJHPTION.* 

TOTAL 6SYR 1-2 3-4 5+ 
CAN- utlDER 25-34 35-44 45-64 AND PER- PER- PER- UITH-
ADA 25 YR YEARS YEARS YEARS OVER SONS SONS SONS IHTH [dJT CA»ADA OTHER 

'INFLATION SUFFERER' HEAN 3.50 3.53 3.51 3.44 3.45 3.68 3.51 3.49 3.49 3.51 3.48 3.50 3.58 
S.D. .8214 .7499 .8734 .7878 .8252 .7890 .8416 .8234 .7671 .8110 .83.84 .8210 .7646 

'CAREER-ORIENTED YOMAH HEAH 2.93 3.26 3.06 2.96 2.84 2.53 2.93 2.99 2.75 2.92 2.94 2.93 2.91 
S.D •• 9733 .8902 .97491.0080 .9712 .8229 .9799 .9630 .9615 .9683 .9815 .9748 .9366 

'HAPPY IJ.JHEHAKER' 

'CONVENIENCE FOOD 
REJECTOR' 

'Tl-RIFTY SHOPPER' 

'HEAT REJECTOR' 

'DEFENDER OF HIGHER 
EATING STAtWARDS' 

'CREATIVE COOK AND 
ENTERTAINER ' 

'I AH HORE AUARE If 
NU"TRITIOH' 

HEAN 
S.D. 

HE~ 

S.D. 

HEAN 
s. [I. 

HEAN 
S.D. 

HEAN 
S.D. 

HEAM 
S.D. 

MEAN 
S.!I. 

3.35 3.28 3.31 3.23 3.40 3.53 3.45 3.28 3.29 3.28 3.48 3.35 3.23 
.8146 .8186 .7879 .8308 .8209 .7795 .8449 .7923 .7700 .78.l9 .8445 .8149 .8372 

3.87 3.55 3.81 3.84 3.94 4.09 3.92 3.82 3.86 3.84 3.91 3.86 4.0S 
.7652 .8254 .7595 .7449 .7517 .6780 .7942 .7545 .7128 .7409 .8027 .7704 .6636 

3.69 3.57 3.6-0 3.63 3.74 3.94 3.70 3.68 3.71 3.69 3.69 3.68 3.87 
-~272 .8076 .7876 .8213 .8423 .8289 .8691 .8065 .7774 .7972 .8764 .8303 .7342 

4.28 4.26 4.36 4.34 4.26 4.13 4.22 4.34 4.31 4.32 4.23 4.28 4.35 
.6419 .6738 .5886 .63b7 .6496 .6672 .6523 .6145 .6688 .6335 .6520 .6388 .7047 

4.25 4.26 4.14 4.21 4.30 4.37 4.30 4.22 4.19 4.21 4.31 4.24 4.35 
.6649 .6592 .6689 .6447 .6673 .6514 .6710 .6667 .63b2 .6566 .6748 .6657 .6288 

3.26 3.41 3.34 3.22 3.19 3.23 3.25 3.26 3.29 3.27 3.25 3.26 3.21 
.7903 .7305 .7605 .6864 .8196 .9308 .8300 .7643 .7595 .7644 .8333 .7851 .8221 

4.34 4.18 4.39 4.22 4.36 4.50 4.38 4.32 4.28 4.31 4.38 4.33 4.45 
.8743 .9070 .7897 .9293 .9137 .7652 .8741 .8769 .8636 .8¢11 .8954 .8775 .8579 

5 OR 6 OR 1 
LESS HORE 
IN- IN-
HOIE HOliE 

3.37 3.50 
.8270 .8043 

2.98 2.95 
.9899 .9711 

3.28 3.37 
.8229 .7967 

3.71 3.92 
.8302 .7451 

3.59 3.73 
.8223 .8177 

4.27 4.34 
.6497 .6311 

4.27 4.24 
.6393 .6669 

3.29 3.24 
.8210 .7670 

4.25 4.39 
.9339 .8340 

l 
J 
J 
o 
u 
J 

. ] 

J 
J 
J 
J 
J 
] 

J 
J 
J 
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DETAILED FISH ATTITUDE DATA (A) 

Order of Presentation 

The extent of agreement/disagreement with each fish .attitude statement 

presented in the same order as listed in the questionnaire appendixed 

to this report. 

Each statement analyzed by: 

• Region 

• Population density 

• Household income 

• Occupation of head of household 

Market Facts 



l ·JOB NUMBER 521801 CARD NUMBER 02 

'HY FAMILY LOVES SHELLFISH' QUESTION S 

* ........... REGimt .......... •POPLILA TION r1EHSITY * ... HOUSEHOLD HICOME ... uH. H. OCCU?A TIOH* 
WfAL 1001i UNDER HOM HSli ~2511 SALES/ 
CAN- ARAN QUE- ONT- PRAIR AND 100li- UNDER TO TO OR PROF/ CLER- FLUE 

~ COHPLETELY AGREE CX5> 15-1 

ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL UO!i ·H4.9 $24.9 O\IER MGR CAL COLLAR 

423 57 125 122 51 67 247 104 73 123 74 123 103 141 68 117 
22.6% 36.3% 25.4i. 17.7% 16.5% 31.0Z 24.2% 23.0i. 18.2% 19.94 22.3% 22.2% 28.3! 26.4% 26.li. 20.SI 

l SOMEYHAT AGREE <X4> 15-2 361 30 115 108 54 53 195 102 64 101 63 110 87 118 63 113 
19.34 19.44 23.4% 15.7% 17.4% 24.34 19.24 22.4% 16.1% 16.4% 18.97. 19.8% 23.9% 22.1% 24.3% 19.9% 

NEITHER AGREE NOR 15-3 333 23 Bl 124 59 39 176 83 74 113 50 112 58 82 38 110 
DISAGREE CX3) 17.8% 14.9% 17.77. 18.17. 19.0% 18.0% 17.44 18.4% 18.5% 18.4% 14.9% 20.2i. 15.9% 15.4% 14.4% 19.3% 

~ SOHEUHAT DISAGREE CX2> 15-4 2Bi 29 79 105 48 21 151 56 74 84 56 89 53 91 44 86 
15.1% 18.4% 16;0% 15.2% 15.2% 9.87. 14.9% 12.34 18.6% 13.6% 16.84 16.0% 14.S% 17.04 16.7% 15.1% 

COHPLETELY DISAGREE!!) 15-5 399 11 69 201 90 28 208 89 101 151 84 107 57 93 45 127 
21.3% 7.2% 14.0% 29 :2z 28.7% 12.Bh 20.5% 19.7% 25.4% 24.5% 25.14 19.3% 15.6% 17.5% 17.1% 22.4% 

l f1QN'T KHOll 15-X 

] 

I 
J 

J 
J 
l 

NOT STATED 

NIJitBER OF RESPONDENTS 

MEAN 
STD flEV 

15-R 71 6 18 28 10 9 39 19 13 45 7 14 6 9 4 16 
3.8% 3.8% 3.6% 4.1% 3.2% 4.2% 3.9% 4.2% 3.2% 7.'21. 2.0% 2.5% 1.71 1.61 1.4% 2.9% 

ts.59 157 494 6139 312 217 1017 454 399 611 334 554 3M 533 261 570 
99.9%100.07.100.1Z100.0%100.0%100.1%100.1%100.0%100.0%100.0%100.0%100.0% 99.9%100.0%100.0%100.1% 

3.07 3.61 J.31 2.77 2.77 3.53 3.12 3.17 2.82 2.93 2.96 3.10 3.35 3.23 3.26 3.01 
1.47691.35051.39381.49171.46641.37Bb1.48331.45381.45921.49451.51501.43491.43341.45891.44921.4575 
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JOB NUMBER 521801 CARD NUHBER 02 1 ... I~ •. . 

'CANNED FISH IS BETTER VALUE FOR HONEY THAN FRESH OR FROZEN FISH' QUESTION 8 l 
* .........•. REGION ••••••••••• *POPULATION DEtlSITY * ... HOUSEHOLD INCOliE. •• **H. H. OCCUPA TI Otf* 

TOTAL !OOH UNDER UOM U5M ~25li SALES/ 
CAN- ATLMl QIJE- ONT- PRAIR AND 1 OOH- UNDER TO fO OR PROF I CLER- BLUE 

COMPLETELY AGREE <XS> 16-1 

ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL $1011 $14.9 $24.9 OVER HGR CAL COLLAR I 
77 - 15 30 12 19 38 22 17 38 10 21 8 15 6 20 

4.1Z 3.17. 4.4% 3.9% 9.0% 3.7% 5.0% 4.2% 6.2% 2.9% 3.9% 2.1% 2.7% 2.2% 3.6% 

SOMEWHAT AGREE <X4> 16-2 251 20 48 84 65 34 135 63 53 103 34 69 45 60 33 . 67 I 
13.4% 12.4% 9.8% 12.2% 20.8% 15.9% 13.3% 13.97. 13.37. 16.7% 10.2% 12.4Z 12.4% 11.2% 12.7% 11.8% 

I 
NEITHER AGREE NOR 16-3 680 30 118 273 116 83 397 162 121 189 123 217 151 217 99 209 J 
DISAGREE <X3) 36.4% 19.4! 36.0% 39.6% 37.3% 38.0% 39.1% 35.87. 30.2% 30.6% 36.9% 39.1% 41.67. 40.77. 37.9% 36.7% 

SOHEUHAT DISAGREE (X2) 16-4 ~ 47~ 4~ 142 1~?, 66 50 249 109 116 139 92 . 145 98 139 73 161 ~ 
2J.4! 30.8! 28.7% 24.Jk 21.0% 22.8% 24.5% 24.0% 29.2% 22.6% 27.6! 2o.1% 26.9% 26.1% 27.7% 28.2% 

COMPLETELY DISAGREE<!> 16-5 312 52 89 104 43 24 163 17 72 104 63 90 55 94 46 92 

DON'T KNO!.I 

NOT STATED 

NUMBER OF RESPONDENTS 

HEAN 
STD IIEV 

16-X 

16-R 

16.7% 33.2% 18.0% 15.1% 13.7% 10.8% 16.0% 17.0! 18.0% 16.8% 18.9% 16.2! 15.1% 17.7% 17.6% 16.1% 

- r 

75 7 21 29 10 7 35 20 20 43 12 13 7 9 5 20 J 
4.0% 4.2% 4.3% 4.3% 3.3% 3.47. 3.4% 4.57. 5.0% 7.0% 3.5% 2.4% 1.9% 1.6% 1.8% 3.6% 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 2b1 570 
100.0%100.0% 99.9%100.1%100.0% 99.97.100.0Zl00.2% 99.97. 99.9%100.0%100.1%100.0:!100.0% 99.n:l00.0% 

J 
2.61 2.12 2.49 2.65 2.79 2.89 2.63 2.64 2.54 2.71 2.49 2.61 2.59 2.55 2.53 2.57 

1.05901.02691.01281.03521.05721.09981.03441.08921.08371.15311.01541.0294 .96611.0016 .99981.0232 ~ 

1 

] 

J 
J 
J 
] 

J 



1 JOB HUMBER 521801 CARD NUMBER 02 

1 'I ~OULD NEVER SERVE FISH ro ·coHPANY"' QUESTION 8 

I 
* ••••••••••• REGION ••••••••••• *POPULATION DENSITY* ••• HOUSEHOLD rnco;;E. •• oH. H. OCCUi'ATION* 

TOTAL 1001i UNDER 110li H5M $2Sli SALES/ 
CAN- Al LAN QUE- mn- PRi!IR AHD 10011- UHDEF: TO TO OR PROF/ CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER URflAI+ RURAL )!OH H4.9 ~24.9 OVER HGR CAL COLLAR 

1 COliPLETEL Y AGREE <XS> 17-1 153 3 32 82 20 7 87 35 30 54 29 34 36 48 19 37 
S.24 2.07. 6.5% 12.0i.: 8.94 3.4'/. 8.64 7.74 7 •. sz 0.n 8.74 6.1% 9.94 9.04 7.2% 6.5% 

l SOMEUH..+ T AGREE CX4> 17-2 199 6 47 93 40 13 118 50 31 59 27 63 5() 58 29 56 
10 •. sz 3.7% 9.44 13.54 13.0/. 6.07. 11. 7% 10. 9% 7.77. 9.6'/. 8.1% 11.47. 13.6% 10.9% 11.2% 9.84 

J HEITHER AGREE NOR 17-3 265 16 72 97 58 22 140 69 57 89 50 84 41 67 38 93 
DISAGREE (X3> 14.24 10.4% 14.5% 14.0% 18.67. 10.2% 13.7% 15.1% 14.2% 14.5% 14.9% 15.2% 11.4'/. 12.6% 14.77. 16.3% 

~._ ,. SOliEUHAT DISAGREE CX2) 17-4 424 2t· 122 1£.1 73 41 223 104 97 117 98 132 76 117 58 143 
~J 22.7% 16.6'/. 24.8% 23.4'/. 23.3% 19.0'/. 21.9% 22.9% 24.4% 19.0% 29.3'/. 23.97. 20.9% 22.0% 22.1% 25.0% 

l
, COMPLETELY DISAGREE<!> 17-5 752 100 201 223 103 126 411 180 161 252 123 226 151 234 112 219 

40.2% b3.S% 40.6% 32.3% 33.07. 58.0'/. 40.5'/. 39.6% 40.4'/. 40.9'/. 36.6% 40.8% 41.5% 43.8% 43.01. 38.4% 

l 

j 

1 

1 

J 
j 

J 
J 

DON'T KNOii 17-X 

NOT STArED 

NUMBER OF RESPONDENTS 

MEAN 
STD I1EV 

17-R 77 6 20 33 10 7 37 17 23 45 8 14 10 9 5 22 
4.lI 3.8% 4.1% 4.8'/. 3.3% 3.3'/. 3.6'/. 3.8% 5.7% 7.3'/. 2.3% 2.6% 2.7% 1.64 1.8% 3.9% 

1869 1~7 494 689 312 211 1017 454 399 617 334 554 364 533 261 570 
100.0%100.0% 99.9Z100.0%100.1% 99.9%100.0%100.0%100.0%100.0% 99.9%100.0%100.0% 99.9%100.0% 99.9% 

2.21 1.59 2.13 2.47 2.39 1./4 2.23 2.21 2.13 2.20 2.21 2.16 2.28 2.18 2.16 2.18 
1.3177 .9/.721.25131.40161.31BB1.09751.34001.30281.27231.34771.27231.25721.39451.34621.29601.2484 

PAGE 3 



JOB NUMBER 521801 CARD NUMBER 02 

'CANNED FISH IS CONVENIENT' QUESTIOH 8 

l· 
l 

*···········REGION ••••••••••• ¥POPULATION DENSITY11 ••• HOUSEHOLD INCOHE ••• HH. H. OCCUPATIOMt 
TOTAL lOOM UNDER $1011 USH i-25M SALES/ 
CAN- ATLAN QUE- ONT- PRAIR AND lOOM- UNDER ro ro OR PROF/ CLER- BLUE 
ADA TIC BEC ARIO !ES B.C. OVER URBAN RURAL $10H $14.9 $24.9 OVER MGR CAL COLLAR 

COMPLETELY AGREE (XS) 18-1 a.s9 SB 173 325 182 131 480 210 179 293 142 257 177 251 136 '119 

SOHEUHAT AGREE <X4> 18-2 

NEITHER AGREE NOR 18-3 
DISAGREE (X3) 

SOHEUHAT DISAGREE (X2> 18-4 

COMPLETELY DISAGREE(!) 18-5 

DON'T KNOY 

NOT STATED 

NUMBER OF RESPO~DENTS 

HEAN 
STD £!EV 

18-X 

18-R 

46.57.. 36.87. 35.0Z 47.27. 58.37. 60.2l 47.2% 46.37.. 44.Bi. 47.4% 42.3% 46.57. 48.6i. 47.17. 51.9% 40.2% 

674 68 199 241 98 68 361 170 143 205 137 197 135 197 90 232 
36.07.. 43.07. 40.3% 35.0% 31.57. 31.3% 35.5% 37.5% 35.8% 33.2l 41.0% 35.67. 37.0% 36.9% 34.4% 40.7% 

177 18 67 64 17 11 98 38 41 52 31 61 32 '57 21 64 
9.5% 11.6% 13.5! 9.3'.4 5.4% 5.1/. 9.67.. 8.57.. 10.2% B.5% 9 .47. 11.0% S.9% 10.6% 8.07. 11.2% 

44 6 22 13 2 1 20 8 15 12 10 13 8 13 7 15 
2.37.. 4.0% 4.4% 1.9% .6% .47.. 2.0% 1.97.. 3.n 2.0% 2.9i: 2.4% 2.37. 2.3% 2.87. 

r~ 
2.6% l_ 

28 1 10 1.s 1 - 18 4 7 13 6 6 3 7 2 10 
1.57.. .77. 2.1'.t 2.3% .3% 1.77. .az 1.7% 2.1% 1.8% 1.n: .az 1.2% .7'1. 1. 7'I. 

78 6 23 30 12 6 40 23 15 42 9 19 9 10 6 21 
4.27. 3.87. 4./% 4.4% 3.9% 3.0% 3.9% 5.1% 3.87. 6.8% 2.67. 3.47.. 2.57. 1.BI 2.2% 3.7% 

1069 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
100.0i. 99.97.100.0/.100.17.100.07.100.07.. 99.97..100.1%100.0%100.0h100.0%100.0i.l00.17. 99.91.100.0%100.14 

"':\ 

4.29 4.16 4.07 4.29 4.53 4.56 4.30 4.33 4.23 4.31 4.22 4.28 4.34 4.29 4.37 4.19 
.8589 .8450 .9423 .8951 .6585 .6142 .8.S.S6 .7888 .9101 .8914 .8752 .8486 .7997 .8454 .8086 .8733 J 

J 
J 
1 

I 
J 
J 
J 



l JOB NUHBER 521801 

1 
] 

CARD NUMBER 02 

'IF I HAD FRESH FISH STOF:E NEARBY, I IJOULI} BUY FISH MORE OFTEN' QUESTIOH 8 

*·· ......... REGION ••••••••••• 1POPULATIOH DENSITY* ••• HOUSEHOLD INCOME ••• HH. H. OCCUPATION* 
TOfAL 1001i UNDER $10H $15li ~25li SALES/ 
CAN- AlLAN QUE- ONT- PRAIR AND !OOH- UNDER TO TO OR PROF/ CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL i101i ~14.9 $24.9 OVER MGR CAL ClJLLAR 

J COHPLETEL Y Af§REE CX5l 19-1 561 68 167 186 89 50 275 140 145 215 94 146 106 135 73 170 
30.0% 43.6% 33.9% 27.1% 28.4% 22.97. 27.1% 30.8% 36.4% 34.8% 28.2% 26.3% 29.1% 25.3% 27.8% 29.8% 

l SOHEIJHAT AGREE CX4l 19-2 460 35 113 177 Bl 54 243 119 9a 140 BO 151 89 138 74 134 
24.6% 22.0% 22.9% 25.7% 26.0% 24.9% 23.9% 26.2% 24.5% 22.8% 23.8% 27.3% 24.4Z 25.8% 28.2% 23.6% 

l HEITHER AGREE NOR 19-3 391 25 104 129 78 55 231 95 65 99 80 122 91 130 56 129 
DISAGREE CX3> 20.9': 16.0% 21.U: 18.8% 24.9/: 25.27. 22.7% 20.9% 16.4% 16.0% 23.8% 22.1% 24.9% 24.3% 21 •. S! 22.74 

Lf SOMEIJHAT DISAGREE CX2l 19-4 190 15 36 BB 27 25 103 49 38 55 34 60 41 65 21 62 
l 10.2% 9.6% 7.3% 12.8% 8.5% 11.44 10.2% 10.8% 9.5% 9.0% 10.2% 10.9% 11.2Z 12.2% 7.84 10.9% 

COHPLETELY DISAGREE<!> 19-5 202 9 48 86 29 30 126 35 40 68 39 60 35 59 32 56 

I !ION' T l<NO\I 

NOT STATE[I 

1 
NUMBER OF RESPOl'HIENTS 

1 
MEAN 

J 
STD I1EV 

1 
~ , 

J 
1 
J 
j 

j 

10.8% 5.6% 9.6% 12.5% 9.3% 13.97. 12.4% 7.8% 10.2% 11.0% 11.7% 10.9% 9.6% 11.0% 12.3% 9.8% 

19-X 

19-R 65 5 25 22 9 4 37 16 12 40 8 14 3 7 6 18 
3.5% 3.1I 5.1% 3.2% 3.0% 1.BZ 3.7% 3.5% 3.0% 6.5% 2.3% 2.5% .9% 1.3% 2.2% 3.2% 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
100.0% 99.9Z 99.9Z100.1%100.1Z100.1!100.0%100.0%100.0%100.1Z100.0h100.0X100.1Z 99.9% 99.9%100.0% 

3.55 3.91 3.68 3.43 3.57 3.32 3.45 3.64 3./0 3,.)6 3.48 3.49 3.53 3.43 3.53 3.54 
1.32351.23661.30271.3SB21.25651.32751.33921.25581.33691.36661.32371.29651.2B161.29471.31651.3024 
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JOB NUMBER 521801 CARD NUHBER 02 

'FISH SOLD AT THE FISH COUNTER IN SUPERMARKETS LOOKS UNAPPETIZIHG' QUESTIO}I 8 I 
*· .......... REGION ••••••••.•• *POPULATION DENSITY*·· .HOUSEHOLD IHCOHE ••• nH. H. OCCIJPATION* l 

TOlAL 1001i UHllER UOH U51i $25li SALES/ 
CAN- ATLAN QUE- ONT- PRAIR AND 100t!- UNDER TD TO OR PROF/ CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL $1011 $14.9 $24.9 OVER MGR CAL COLLAR 

COttPLETELY AGREE <XS> 20-1 245 23 44 100 39 38 146 53 45 89 44 73 39 68 30 6b 
13.1% 14.9% 9.0% 14.5% 12.5% 17.6% 14.4% 11.8% 11.4% 14.4% 13.3% 13.1% 10.87. 12.7% 11.7% 11.6% 

SMUHAT AGREE CX4> 20-2 543 63 111 218 82 63 294 139 110 159 111 169 104 169 90 154 
29.0Z 40.1% 22.6% 31.7X 26.2% 31.3% 2B.9% 30.5% 27.7% 25.7% 33.14 30.5% 2B.6% 31.6% 34.5% 26.9% 

NEITHER AGREE t!OR 20-3 552 27 170 rn.s 115 53 28B 13B 127 163 110 166 113 168 77 176 
DISAGREE (X3) 29.5% 17.SZ 34.4% 27.0% 37.0% 24.6% 2B.3% 30.4% 31.8% 26.5% 32.BX 30.0% 31.1% 31.6% 29.6% 30.9% 

SOHEUHAT DISAGREE (X2) 20-4 302 25 109 93 44 31 155 76 71 101 44 BB 70 80 40 112 
16.2% 16.0% 22.lZ 13.5% 14.2% 14.2% 15.3% 16.8! 17.8% 16.4% 13.0% 15.9% 19.1% 15.0% 15.3% 19.7% ' 

COMPLETELY DISAGREE<!> 20-5 159 14 39 63 23 20 98 29 31 59 19 46 34 43 19 44 

DON'T KNOU 20-X 

NOT STATED 20-R 

HUttBER OF RESPONDENTS 

B.5% 9.0% 7.B% 9.1% 7.3% 9.3% 9.6% 6.5% 7.B% 9.64 5.8% 8.3% 9.4% B.1% 7.2% 7.7% 

68 4 21 28 B 7 36 18 14 46 7 12 3 6 5 18 
3.6% 2.5% 4.2% 4.1% 2.77. 3.0% 3.5% 4.1% 3.5% 7.5% 2.0% 2.2% .9% 1.1% 1.B% 3.2% 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
99.9%100.0%100.1% 99.9% 99.9I100.0%100.0%100.1%100.0%100.1%100.0i.100.0I 99.9%100.1%100.17.100.0I 

HEAN 
STD DEV 

3.23 3.37 3.03 3.30 3.23 3.35 3.24 3.25 3.lB 3.20 3.36 3.25 3.12 3.26 3.29 3.16 
1.14SB1.19101.07951.16911.0B611.20621.1B131.09071.11261.20351.05931.13471.13231.11471.09111.11BB j 

-~ 

1 
J 
J 
J 
J 
J 



1 JOB NUHBER 521801 CARD NUHBER 02 

'YOU CAN NOT TRUST THE QUALITY OF FROZEll FISH' ldLIESTIOt+ 8 

* ••••••••••• REGION ••••••••••• *POPULATION DEHSITY* ••• HDIJSEHOLI1 INCOME.; ,HH. H. OCCUPATION* 
TOTAL 100H UN[IER UOli U51i ~2Sii SALES/ 
CAN- A.ILAN QUE- mn- PRAIR AND 100li- UNDER TO TO OR PROF/ CLER- FLUE 

~ COMPLETELY AGREE <X5) 21-1 

ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL "HOH "H4.9 ~24.9 OVER MGR CAL COLLAR 

18'2 1B 65 54 25 21 89 46 47 75 28 55 23 36 17 62 
9.77. 11.4% 13.1% 7.8% 7.9% 9.7% 8.87. 10.1% 11.77. 12.2% 8.4% 10.07.. 6.37. 6.7% 6.5% 10.97. 

I SOME~HAT AGREE <X4> 21-2 480 34 151 139 91 65 242 137 101 163 98 124 95 115 78 153 
25.7% 21.6% 30.5% 20.2% 29.2% 30.0i. 23.8% 30.2% 25.37. 26.4% 29.2% 22.5% 26.1! 21.6% 29.9% 26.97. 

1 NEITHER AGREE N~R 21-3 506 47 112 189 95 63 267 117 122 162 94 153 98 167 70 150 
1 DISAGREE <X3) 27.1% 30.1% 22.7% 27.5% 30.5% 28.9% 26.3% 25.8% 30.7% 26.3% 28.0% 27.67. 26.9% 31.4% 26.97. 26.4% 

1 SOliEYHAT DISAGREE (X2> 21-4 399 35 9[. 169 63 35 231 99 69 104 67 135 93 128 56 127 
21.3% 22.4% 19.5% 24.5% 20.3% 16.3% 22.77. 21.7% 17.3% 16.8% 20.07. 24.4% 25.5% 24.0% 21.64 22.2% 

1 COHPLETELY [1ISAGREE(l) 21-5 228 17 48 109 28 26 148 37 42 64 39 74 51 BO 33 60 
12.2% 10.87. 9.7% 15.BZ 8.97. 12.27. 14.6% 8.27. 10.6% 10.3% 11.77. 13.37. 14.1% 15.17. 12.67. 10.5% 

J DOli'T KHO\.I 

J NOT STATED 

) 

l 
J 

·1 

J 
j 

J 
j 

J 

NUMBER OF RESPONDENfS 

MEAN 
STD DEV 

21-X 

21-R 74 6 22 29 10 6 38 19 17 49 9 12 4 7 7 17 
4.0X 3.87. 4.57. 4.27. 3.2% 2.9% 3.87. 4.1% 4.47. 8.0% 2.6% 2.27. 1.27. 1.37. 2.57. 3.07. 

1869 1s1 494 689 312 217 1011 454 399 617 334 554 364 533 2.s1 570 
100.0%100.17.100.0k100.0%100.0%100.0Z100.0%100.1%100.0Z100.0l 99.9~100.0%100.1%100.1%100.07. 99.9% 

2.99 3.00 3.19 2./9 3.07 3.09 2.09 3.13 3.11 3.15 3.03 2.91 2.85 2.81 2.96 3.06 
1.18411.17361.20221.18581.09521.16991.20181.13381.16891.19451.15431.19361.15071.14311.14481.1781 

PAGE 7 



( 
JOB NUNBER 521801 CARD NUl'iflER 02 

'I FUY THE FRAND Or FROZEN FISH THAT HAS HOST ATTRACTIVE PACKAGE' QUESTIOH B 
J 

*· .......... REGION ••••••••••• *POPULATION [IENSIT'f* ••• HOLISEHOLD INCOHE ••• HH. H. OCCUPATIOtf+ l 
TOlAL 100li UNDER $10:1 U5H ~25H SALES/ I 
CAN- ATLAN QUE- ONT- F'RAIR AND !OOH- IJNDER TO fO OR PROF/ CLER- BLUE 
ADA TIC FEC ARIO !ES F.C. OVER URBAN RURAL $10H $14.9 $24.9 OVER HGR CAL COLLAR 

COnPLETELY AGREE (X5) 22-1 37 1 7 17 6 7 24 8 6 17 6 B 7 7 4 12 
2.0% .6% 1.3Z 2.4% 2.0% 3.2% 2.4'.'! 1.7% 1.4% 2.7% i.n: 1.5% 1.8% 1.4% i.n: 2.0% 

SOME~IHAT AGREE CX4> 22-2 79 5 12 36 t.S 10 44 19 16 27 14 18 19 23 11 22 I 
4.2% 3.5% 2.4% 5.2% 5.1% 4.5% 4.3% 4.3% 4.0% 4.5% 4.3% 3.3% 5.2I 4.3% 4.H. 3.9% 

NEITHER AGREE NOR 22-3 332 20 63 128 75 47 181 89 62 111 59 100 63 93 50 107 l 
DISAGREE CX3) 17.8% 12.7% 12.7% 18.5% 24.0Z 21.6% 17.8% 19.7% 15.5% 17.9% 17.5% 18.1% 17.3% 17.4% 19.0% 18.7% 

SOMEUHAT DISAGREE CX2) 22-4 394 35 103 143 66 47 213 97 84 113 74 130 78 126 60 105 

COl1PLETEL Y DISAGREE {1) 22-5 

DON'T ~NIN 22-X 

NOT STATED 22-R 

NUMBER OF RESPmmENTS 

HEAN 
STD DEV . 

21.lZ 22.4% 20.8! 20.7% 21.2% 21.8% 21.0% 21.3% 21.2% 18.3% 22.2! 23.5% 21.3% 23.6% 22.8% 18.4% 

943 89 280 336 138 101 510 220 213 297 172 282 192 275 129 304 
50.4% 56.5% 56.6% 48.77. 44.2% 46.3% 50.1% 48.4% 53.5% 48.1% 51.4% 50.8% 52.8X 51.5% 49.5% 53.4% I 

l 
84 7 30 30 11 6 45 21 17 53 10 15 6 10 8 20 

4.5I 4.34 6.1% 4.4% 3.5% 2.6% 4.4% 4.7% 4.4% 8.5% 2.9% 2.7% 1.74 1.8% 2.9% 3.6% l 
1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 

100.0%100.0% 99.9% 99.9ZlOO.Oi.100.0i.100.0i.100.1%100.0%100.0%100.0% 99.9%100.1Z100.0%100.0%100.0% 1 
1.81 1.63 1.63 1.87 1.96 1.94 1.83 1.84 1.73 1.86 1.79 1.78 1.80 1.78 1.82 1.78 

1.0210 .8854 .91031.06411.05121.00261.04111.0123 .97431.07/9 .9993 .96861.0228 .97901.00151.0256 

J 

I 
J 

J 

J 
J 

J 



} JOB HUMBER 521801 CARD NUHFER 02 

'I !JOULO BIJY SHELLFISH MORE OFTEN IF IT UERE LESS EXPENSIVE' QUESTION a 

* ........... REGION ••••••••••• *PDPULA TIOH IIEHSITY* ... HOUSEHOLD INCOHE ••• nH. H. OCCUPf\ TIDH• 
TOfAL lOOH UHI:ER ~101i $151i $251i SALES/ 
CAN- AlLAN QUE- OIH- PHAIR AND 100li- UNDER TO TO OR PF:OF/ CLER- BLUE 
A[IA TIC BEC ARIO IES B.C. OVER URBAN F:URf~L ~!OH ~14.9 $24.9 OVER HGR CAL COLLAR 

1 COMPLETELY AGREE CX5) 23-1 754 84 224 241 105 99 427 183 144 226 131 230 167 237 117 231 
40.37. 53.4% 45.4% 35.07. 33.7% 45.8% 42.0% 40.37. 36.2% 36.7% 39.17. 41.57. 45.9% 44.5% 44.6% 40.6% 

( SOiiBIHA T AGREE CX4l 23-2 352 33 90 117 60 52 194 100 58 95 60 118 80 111 62 103 
18.87. 20.8% 18.37. 17.0i. 19.3% 23.97. 19.1% 22.0~ 14.67. 15.3% 17.97. 21.3% 21.9% 20.7% 23.5% 18.0% 

l NEITHER AGREE NOR 23-3 259 10 67 102 5/ 22 140 52 66 82 49 B/ 40 71 30 92 
DISAGREE CX3> 13.8% 6.7% 13.57. 14.8% 18.4% 10.1% 13.8% 11.4% 16.li. 13.3% 14.8% 15.7% 10.9% 13.27. 11.6% 16.2% 

~ SOliEUHAT DISAGREE CX2l 23-4 112 B 32 40 22 9 51 32 29 42 25 27 18 27 18 33 
6.0i. 5.3% 6.47. 5.8% 7.1% 4.4% 5.0% 6.9% 7.4% 6.7% 7.4% 4.9% 5.0% 5.1% 6.8% 5.9% 

l 
COMPLETELY I1ISAGREE (1) 23-5 308 15 55 159 'S7 23 164 64 80 118 61 77 52 78 30 89 

16.57. 9.4% 11.17. 23.0% 18.27. 10.Bk 16.2% 14.0% 20.27. 19.2% 18.2% 13.9% 14.3% 14.6% 11.3% 15.7% 

J 

l 
j 

l 
] 

f 

j 

1 

J 
j 

J 

ItON'T ~NOIJ 

NOT SfATED 

NUliBER OF F:ESPOHDENTS 

MEAN 
STD r1EV 

23-X 

23-R 85 7 26 30 10 11 41 24 20 54 9 15 7 10 b 21 
4.5% 4.5% 5.4% 4.4% 3.2Z 5.0% 4.0% 5.27. 5.07. B.7% 2.7% 2.7% 2.0% 1.9% 2.2% 3.7% 

1869 157 494 699 312 217 1017 454 399 617 334 554 364 533 261 570 
99.9X100.1%100.1%100.0% 99.9Z100.0X100.1% 99.8%100.ll 99.9Z100.1%100.0%100.0Z100.0%100.0%100.1% 

3.63 4.0B 3.85 3.37 3.45 3.94 3.68 3.71 3.41 3.48 3.54 3.74 3.82 3.77 3.85 3.64 
1.49631.31461.38711.59071.49081.33731.48471.44591.55981.56901.52451.41621.43721.44311.36791.4730 

PAGE c 



( 

JOB NUMBER 521801 CARD NUHBER 02 

'I AH AfRAID OF SOME FISH BECAUSE OF THE PUBLICITY ABOUT MERCURY' QUESTION 8 I 
*· .......... REGION ••••••••• ··*POPULATION DENSITY* ... HOUSEHOLD INCOME ••• nH. H. OCCIJPATION* } 

TOTAL !OOH UNIIER UOH $15M i25M SALES/ I 
CAN- ATLAN QUE- ONT- PRAIR AND !OOH- UNDER ro TO OR PROF/ CLER- BLUE 

COMPLETELY AGREE <X5) 24-1 

A!IA TIC EEC ARIO IES B.C. OVER URBAN RURAL UOH U4.9 $24.9 OVER HGR CAL COLLAR l 
145 8 43 69 19 6 82 35 29 71 27 33 15 28 14 43 

7.8% 5.0% 8.84 10.0% 6.17. 2.9% 8.1% 7.7% 7.2% 11.5% 8.0% 6.0i 4.0% 5.3% 5.3% 7.5% 

SOMEWHAT AGREE <X4> 24-2 360 29 97 151 55 28 185 95 80 134 54 103 70 97 42 103 
19.3% 1B.5% 19.77. 22.07. 17.57. 12.77. 18.2% 20.9% 20.1% 21.7% 16.1% 18.5% 19.1% 18.2% 15.9% 18.1% 

NEITHER AGREE NOR 24-3 534 43 142 181 102 67 299 127 108 142 109 179 104 171 89 173 1 
DISAGREE <X3) 2B.6% 27.3% 28.8% 26.2% 32.57. 30.7% 29.5% 27.9% 27.0% 23.1% 32.57. 32.37. 28.6% 32.0% 34.1% 30.3% 

SOHEYHAT DISAGREE <X2> 24-4 313 2·S 91 104 48 43 178 79 56 80 65 97 70 106 46 91 i 
16.7% 16.9% 18.5% 15.1% 15.47. 19.7% 17.5% 17.5% 14.0% 13.0% 19.6% 17.5% 19.2% 19.8% 17.7% 15.9! 

COMPLETELY DISAGREECU 24-5 454 46 96 1.s5 80 61:, 242 99 113 151 72 130 102 126 66 143 

DON'T KNOii 

NOT STATED 

NUHBER OF RESPONDENTS 

ttEAH 
STD flEV 

24-X 

24-R 

24.3% 29.1% 19.S"l 24.0% 25.77. 30.6% 23.87. 21.9% 28.3% 24.4% 21.5% 23.5% 27.9% 23.6% 25.1% 25.1% 

l 
62 5 23 18 8 7 31 19 13 38 8 12 4 6 S 17 

3.3% 3.1% 4.7% 2.74 2.7% 3.4% 3.0% 4.1% 3.3% 6.2% 2.3% 2.2% 1.24 1.17. 1.8% 3.17. 1 
1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 

100.04100.0%100.0%100.07. 99.91.100.01.100.1%100.0% 99.9% 99.9%100.07.100.07.100.0%100.0% 99.9%100.0% 

2.68 2.52 2.79 2.70 2.62 2.35 2.68 2.74 2.63 2.82 2.69 2.65 2.51 2.61 2.58 2.66 
1.26S21.24281.24211.31601.22531.141S1.2S751.25141.29711.36751.21441.20591.20161.18491.18531.2567 J 

~ 

J 
J 

1 

] 

J 
J 
J 



} JOB NUMBER 521801 

1 
l 

CARD NUMBER 02 PAGE U 

'THE APPEARANCE OF BOSTON BLUEFISH PUTS HE OFF BUYING IT' QUESTIOH 8 

*···········REGION ••••••••••• *POPULATIOH DEHSITY* ••• HDUSEHOLD INCOME ••• **H. H. OCCUPATION* 
TOfAL 100tt UNDER $10tt U5tt $25li SALES/ 
CAH- ATLAN QUE- O!H- PRAIR AND !OOH.,. UNDER TO TO OR PROF/ CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL ~10H ~14.9 ~24.9 OVER MGR CAL COLLAR 

J COnPLETELY AGREE (X5) 25-1 8/ 15 20 36 12 5 53 14 20 38 13 25 12 18 11 24 
4.li. 9.2% 4.0% 5.24 3.8% 2.3% 5.2% 3.24 5.0% 6.1% 3.8% 4.5% 3.2% 3.3% 4.0% 4.2% 

l SOHEYHAT AGREE <X4> 25-2 138 7 33 62 20 15 71 44 23 55 27 35 21 33 19 32 
7.4% 4.4% 6.6% 9.1% 6.51. 6.9% 7.0% 9.6% 5.7% 8.9% 8.0% 6.3% 5.9Z 6.2% 7.4% 5.7% 

J NEITHER AGREE tlOR 25-3 836 62 175 304 164 131 459 202 175 242 147 265 182 267 120 258 
DISAGREE (X3> 44.7% 39.Si. 35.4% 44.1% 52.6% 60.34 45.2% 44.5% 43.84 39.3% 44.04 47.8% 49.9% 50.1% 46.0% 45.2% 

i SOliEt.IHAT I1ISAGREE <X2> 25-4 274 23 81 102 43 25 151 64 59 84 51 76 63 81 43 87 
14.6% 14.5% 16.5% 14.8% 13.9% 11.3% 14.8% 14.04 14.9% 13.6% 15.3% 13.7% 17.3% 15.3% 16.4% 15.3% 

J 
COMPLETELY DISAGREE(!) 25-5 436 42 152 154 63 2l· 235 101 100 135 85 138 79 127 63 138 

23.3% 26.8% 30.7% 22.34 20.17. 12.0i. 23.14 22.3% 25.1% 21.9% 25.3% 24.8% 21.8% 23.9% 24.1% 24.ZZ 

l DON'T l{HOU 

] NOT STATED 

NUHBER OF RESPONDEIHS 

MEAN 

J 
STD DEV 

J 

J 
} 

1 
J 

J 
l 

25-X 

25-R 99 9 33 31 10 16 48 29 22 64 12 16 7 7 6 31 
5.3Z 5.6% 6.8% 4.5% 3.2% 7.2% 4.7% 6.4% 5.5% 10.4% 3.5% 2.9% 1.9% 1.2% 2.24 5.4% 

1869 157 494 689 312 211 1017 454 399 617 334 554 364 533 2.s1 570 
100.0Z100.0%100.0Z100.0%100.1Z100.0%100.0Z100.0%100.0%100.2% 99.9%100.0%100.0%100.0%100.1%100.0% 

2.53 2.52 2.32 2.58 2.59 2.74 2.54 2.55 2.48 2.60 2.48 2.51 2.50 2.49 2.50 2.48 
1.09191.22381.13031.lOBOl.0124 .86501.09871.06461.10311.15511.08441.08141.005~1.02931.06741.0721 



JOB NUMBER 521801 CARD HUMBER 02 

'A UELL BALANCED DIET SHOULD INCLUDE FISH' QUESTION 8 l 
*· .......... REGION ........... *POPULATION DENSITY* ... HOUSEHOLD INCOHE ••• HH. H. OCCUPATION* 1 

TOTAL 100M UNDER $10n USM $25M SALES/ 
CAN- ATLAN QUE- ONT- PRAIR AND 1001i- UNDER fO TO OR PROF/ CLER- BLUE 
ADA lIC BEC AkIO IES ll.C. OVER URBAN Rrn;:AL $101i $14.9 $24.9 OVER tiGR CAL COLLAR 

COMPLETELY AGREE <XS) 26-1 1285 127 360 453 204 141 /OB 307 270 412 230 385 258 374 193 377 
68.7'/. 80.7% 73.04 65.7% 65.3X 65.0'/. 69.6% 67.6% 67.7'/. 66.84 68.8% 69.5% 70.8/. 70.2'/. 73.7% 66.1% 

SOMEWHAT AGREE (X4> 26-2 405 19 95 159 77 54 226 104 74 123 66 125 88 117 52 137 
21.6% 12.2% 19.3Z 23.1% 24.8!. 24.7% 22.3% 23.0% 18.6% 20.3% 19.9'/. 22.5~ 24.3% 22.0Z 19.9% 24.1% 

NEITHER AGREE NOR 26-3 87 5 17 38 16 11 33 20 33 31 24 21 11 25 7 31 
DISAGREE <X3> 4.6% 3.3% 3.4% 5.5% 5.0Z 5.0% 3.3Z 4.54 8.3'/. 5.0'/. 7.3% 3.7'/. 3.0% 4.77. 2.8% 5.5% 

SOHE~HAT DISAGREE <X2) 26-4 17 - a 5 5 13 2 3 9 3 2 3 7 4 2 
.9% 1.1% 1.5z 2.3% 1.2% .4% .Tl. 1.5! .9% .4Z .8% 1.37: 1.5% .3% 

COMPLETELY DISAGREE<!> 26-5 16 - 5 6 " 2 9 2 5 6 3 7 - 4 2 5 
.9% .9% .8% 1.3% .8:t. .9'/. .5% 1.2% .97. • 91. 1.3% .7% .n. .9% 

DON'T l<NOU 26-X 

NOT STATED 26-R 60 6 17 26 6 5 27 19 14 34 8 14 4 6 4 17 
3.2% 3.13% 3.44 3.74 2.n: 2.24 2.7% 4.14 3.5% 5.4% 2.3/. 2.5'/. 1.24 1.1'/. 1.47. 3.0% 

i 
l 
J 

l 
t!UiiBER OF RESPOi'IDENTS 1869 157 494 6P.9 312 217 1017 454 399 617 334 554 364 533 261 570 

99.9%100.04100.0% 99.9%100.01.100.0%100.0%100.1%100.04 99.94100.14 99.9%l0-0.1%100.04100.0% 99.94 J 

HEAN 
STD IrEV 

4.62 4.80 4.69 4.58 4.55 4.54 4.63 4.64 4.56 4.59 4.SB 4.63 4.67 4.61 4.67 4.59 
.7042 .4765 .6327 .7268 .7769 .7687 .6976 .6387 .7845 .7508 .7445 .7034 .5743 .7066 .6747 .7027 J 

J 

J. 
1 

J 
J 
J 
J 



1 JOB NUMBER 521801 CARI• NUMBER 02 PAGE 1 ~ 

l 'FRESH FISH USUALLY HORE ATTRACTIVELY ItISPLAYED rn STORES THAI~ FROZEN' QUESTION 8 

* ••••••••••• REG I mt .......... *POPULA 1 IOH DEHSITY• ... HOUSEHOLD HICO!iE ... nH. H. OCCIJPATIOH* 
TOTAL 1001i UNDER UOli HSli $2~ SALES/ 
CAN- ATLAN QUE- ONT- PF<AIR AHD 10011- UNDER TO TO Ok PROF/ CLER- BlUE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL i101i j14.9 $24.9 OVER MGR CAL COLLAR 

\ COMPLETELY AGREE CXS> 2/-1 330 34 90 105 46 55 194 62 74 127 56 82 64 83 31 101 
17.77. 21.4% 18.37. 15.37. 14.7l 25.34 19.0% 13.7% 18.6% 20.7% 16.97. 14.8% 17.6% 15.57. 11.8% 17.7% 

I SOHEUHAT AGREE CX4> 27-2 417 32 102 164 58 61 221 120 76 140 76 118 84 129 51 127 
22.37. 20.3% 20.6% 23.9% 18.6% 28.17. 21.77. 26.57. 19.07. 22.6t 22.6% 21.47. 23.0% 24.17. 19.47. 22.4% 

) t!EITHER AGREE NOR 27-3 675 50 167 249 143 65 356 163 156 198 127 215 136 206 106 209 
DISAGREE CX3> 36.17. 32.07. 33.97. 36.27. 45.97. 30.07. 35.07. 36.07. 39.17. 32.1% 37.8% 38.87. 37.3% 38.7% 40.77. 36.6% 

SOHE\!HAT DISAGREE CX2) 27-4 240 25 78 79 38 21 130 60 50 70 49 76 44 70 44 75 
12.97. 15.7% 15.87. 11.5% 12.1% 9.5% 12.84 13.37. 12.5% 11.47. 14.7% 13.87. 12.2% 13.07. 16.97. 13.17. 

l COMPLETELY IIISAGREE (1) 27-5 134 12 36 60 1B 8 81 27 26 35 19 48 32 39 25 41 
7.27. 7.S% 7.47. 8.li. 5.87. 3.6% 7.9i. 6.07. 6.5% 5.6% 5.6% 8.7% 8.87. 7.3% 9.4% 7.27. 

l ItON' T KNO\! 27-X 

tlOT STATED 27-R 73 5 20 31 9 7 35 20 17 47 8 14 4 8 5 17 

1 
J 

J 
l 
J 
."l 

) 

J 

NUMBER OF RESPONDENTS 

HEAN 
STD I1EV 

3.9% 3.1% 4.1% 4.5% 2.9k 3.47. 3.5% 4.4% 4.3% 7.67. 2.3Z 2.5% 1.1% 1.47. 1.8% 3.0% 

1a,s9 157 494 689 312 217 1017 454 399 617 334 554 364 533 2.s1 570 
100.1z100.oz100.1z100.1z100.oz 99.9% 99.97. 99,9z100.ox100.o:t 99.9%100.ox100.oz100.oz100.ox100.or. 

3.32 3 •. 33 3.28 3.27 3.25 3.64 3.32 3.30 3.32 3.45 3.31 3.20 3.29 3.28 3.07 3.31 
1.13941.20551.17081.14091.04771.08491.17111.07301.12971.14231.09911.13371.15831.10541.10731.1389 



JOB NUMBER 521801 CARD NUHBER 02 

'I DO HOT TRUST FROZEN FISH UNLESS 11 CARRIES A UELL-KNOUH BRAND NAnE' QUESTION 8 l 

COHPLErELY AGREE <XS> 28-1 

SOMEUHAT AGREE <X4> 28-2 

NEITHER AGREE NOR 28-3 
DISAGREE (X3) 

SOHEYHAT DISAGREE (X2) 28-4 

COMPLETELY DISAGREE(!) 28-5 

[ION'T l<t!OU 

NOT STATED 

NUMBER OF RESPONDEHTS 

tlEAN 
STD flEV 

28-X 

2B-R 

*· .......... REGION ••••••••••• •POPULATION [IENSITY* ••• HOUSr:HOLD INCOME ••• nH. H. OCCUPATION* J 
TOTAL 1001i UHIIER UOH $15M 1-25!i SALES/ 
CAN- ATLAH QUE- OIH- PRAIR AND 1001'1- UNDER ro TO OR PROF/ CLER- BLUE 
ADA TIC BEC ARIO IES F.C. OVER URBAN RURAL $10M $14.9 $24.9 OVER MGR CAL COLLAR 

1 286 27 81 119 33 26 158 74 54 116 43 75 52 71 32 70 
15.37. 17.17. 16.3% 17.2% 10.6Z 12.2% 15.5% 16.3% 13.5% 19.87. 12.87. 13.57. 14.4% 13.3% 12.17. 12.37. 

462 40 117 178 72 55 264 115 83 149 77 141 95 118 64 151 J 
24.7% 25.4% 23.77. 25.9% 23.17. 25.3X 26.07. 25.3X 20.97. 24.2% 23.17. 25.4% 26.0% 22.2% 24.5Z 26.5% 

503 35 117 178 107 6l:i 260 123 120 141 95 157 109 164 79 151 1 
26.9% 22.4% 23.6Z 2s.9z 34.2% 30.4% 25.67. 27.17. 30.17. 22.0z 20.5i 28.47. 30.1z 30.77. 30.o7. 26.57. 

327 31 97 10.s 57 36 t7o 77 so 94 63 101 62 114 39 106 
17.5% 19.SI 19.7% 15.37. 18.37. 16.67. 16.SZ 16.9% 20.07. 15.27. 19.0% 19.47. 17.07. 21.37. 15.0~ lB.57. 

218 19 59 /8 34 28 124 47 47 73 47 57 40 59 41 73 
11.6% 11.9% 12.0% 11.3% 10.8% 12.87. 12.2% 10.3% 11.87. 11.8% 14.17. 10.37. 11.17. 11.0% 15.SZ 12.87. 

74 6 23 30 9 6 41 19 15 44 9 16 5 8 a 19 
4.0% 3.67. 4.n.: 4.47. 2.97. 2.67. 4.0% 4.1% 3.74 7.27. 2.67. 2.97. 1.47. 1.44 2.97. 3.4% 

1869 157 494 6B9 312 217 1017 454 399 617 334 554 364 533 261 570 
100.07. 99.9%100.0%100.04 99.9% 99.9!100.1%100.0%100.0%100.04100.17. 99.9%100.0% 99.9%100.0Z!OO.Ok 

3.15 3.17 3.13 3.24 3.05 3.08 3.17 3.21 3.05 3.25 3.02 3.13 3.16 3.06 3.03 3.07 

1 
l 

1.24011.28111.27581.25251.14351.20501.2S331.22661.21461.29701.23B11.19491.20201.19481.24181.2251 1 

l 
1 

] 

1 
~ 

J 
J 
J 



JOll HUMBER 521801 CARD Nlli'IBER 02 PAGE 1_ 

l 'THERE ARE SO MANY !JAYS TO SERVE FISH TO HAKE IT INTERESTIHG ll DIFFERENT QUESTION B 

l 
*· •••••••••• REGION ........... *POPULATION DEHSITY* ••• HOUSEHOLD INCOME ••• HH. H. OCCUPATION!f 

TOTAL 10011 UNDER $10H '>15H 125li SALES/ 
CAN- AlLAN QUE- ONT- PRAIR AHD 100n- wmrn TO TO OR FROF/ CLER- I<LUE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL ~10H ~14.9 i24.9 OVER MGR CAL COLLAR 

1 COttPLETE~Y AGREE (X5) 29-1 880 108 292 275 110 96 481 214 186 327 141 248 163 230 130 264 
47.1% 68.77. S9.27. 39.97. 35.17. 44.0% 47.4% 47.17. 46.57. 53.07. 42.3% 44.97. 44.9% 43.14 49.8% 46.4% 

l SOME~HAT AGREE <X4) 29-2 554 31 137 208 107 71 304 136 113 154 117 174 109 175 78 173 
29.6% 19.87. 27.87. 30.24 34.27. 32.5% 29.97. 30.14 28.47. 25.07. 35.0% 31.57. 29.8% 32.97. 29.8% 30.37. 

l t!EITHER AGREE NOR 29-3 270 9 31 134 60 36 142 67 62 69 53 BO 68 86 33 88 
DISAGREE <X3> 14.4% 5.6% 6.37. 19.5'.'I: 19.37. 16.4% 13.97. 14.7% 15.54 11.17. 16.07. 14.47. 18.7% 16.17. 12.87. 15.5% 

J 

~ 

J 

J 
1 
J 
l 
l 
J 
j 

J 

S011BIHAT DISAGREE (X2) 29-4 81 3 11 39 22 6 45 17 19 22 12 30 17 30 13 18 
4 •. 3% 2.1% 2.2% 5.77. 6.97. 2.87. 4.5% 3.77. 4.7% 3 • .S7. 3.57. 5.47. 4.6% 5.67. 5.17. 3.2% 

COMPLETELY DISAGREE(!) 29-5 20 5 7 5 3 12 2 5 6 4 7 3 7 2 8 

IIOtPT KNO\l 

NOT STATED 

NUHBtR OF RESPONDENTS 

HEl'lM 
STD DEV 

29-X 

29-R 

1.1% 1.07. 1.07. 1.67. 1.67. 1.27. .47. 1.37. .94 1.27. 1.37. .94 1.27. .8% 1.47. 

64 6 18 2.S 9 6 32 19 14 39 7 14 4 6 5 18 
3.4i 3.8% 3.6% 3.7% 2.9% 2.6% 3.1% 4.1Z 3.57. 6.3% 2.0% 2.6% 1.2% 1.1% 1.B! 3.2% 

1069 157 494 689 312 217 1017 454 399 617 334 554 3M S33 2.s1 570 
99.9%100.0Zl00.1%100.0%100.07. 99.97.100.0%100.1% 99.9% 99.9%100.0%100.1%100.1%100.0%100.1%100.0Z 

4.22 4.61 4.47 4.07 3.97 4.18 4.22 4.25 4.18 4.34 4.16 4.16 4.1S 4.12 4.25 4.21 
.9320 .6970 .7966 .9683 .9966 .9235 .9398 .8B19 .9651 .8998 .9061 .9608 .9418 .9602 .9241 .9274 



JOB NUMBER 521801 CARD NUMBER 02 

'I I1D NOT BUY COD llECAUSE IT HAY HAVE IJOkMS IN IT' QUESTION 8 

COMPLETELY AGREE <X5) 30-1 

SOMEWHAT AGREE <X4> 30-2 

NEITHER AGREE NOR 30-3 
DISAGREE <X3) 

SOMEWHAT DISAGREE <X2> 30-4 

COMPLETELY DISAGREE<!> 30-5 

DON'T KNO\I 30-X 

HOT STATED 

NUHBER OF RESPONDENTS 

HEAN 
STD DEV 

30-R 

*· .......... REGION ••••••••••• *POPULATION DENSITY* ... HOUSEHOLD INCOME ••• HH. H. OCCUPATION* 
TOTAL lOOli urWER $10li USli $25M SALES/ l 
CAN- ATLAN QIJE- ONr- PRAIR AND lOOM- UN[b':R TO TO OR PROF/ CLER- BLUE 
ADA TIC BEC ARIO !ES ll.C. OVER URBAN RURAL $10M il4.9 $24.9 OVER tl!iR CAL COLLAR 

111 26 34 33 13 5 62 33 15 45 21 31 14 24 17 35 I 
5.9X 16.5'/. 6.8~ 4.8'/. 4.2% 2.2% 6.1% 7.3% 3.8'!. 7.3'/. 6.2% 5.6% 4.0% 4.4% 6.6'!. 6.2% 

122 22 43 28 16 13 61 40 21 43 30 31 17 31 20 32 I 
6.5'!. 13.8'!. 8.7% 4.0'!. 5.14 6.1% 6.0% 8.8% 5.4'/. 7.0'/. 9.lI 5.6% 4.77. 5.9'/. 7.5'/. 5.5'!. 

500 30 134 192 91 54 264 124 112 170 97 151 82 139 73 152 l 
26.8% 19.2'/. 27.lZ 27.8'!. 29.1'/. 24.9'/. 26.0'/. 27.4% 28.2'!. 27.6'!. 29.1'!. 27.3% 22.4'!. 26.0Z 28.0'/. 26.6'/. 

336 20 106 117 54 39 175 83 78 97 53 111 75 112 43 112 
18.07. 12.5'/. 21.5! 17.0'!. 17.3'/. 18.0% 17.2% 18.3% 19.5'!. 15.7% 15.9'!. 20.0'/. 20.6% 21.1'!. 16.3'/. 19.7'/. 

719 54 150 289 129 98 411 151 157 210 125 215 170 220 103 218 1 
38.5% 34.1% 30.4'/. 42.0% 41.4'/. 45.0'!. 40.5'!. 33.3'!. 39.4'/. 34.1% 37.4'!. 38.8% 46.6'/. 41.2'1. 39.4'/. 38.2'/. 

J 
81 6 · 27 31 9 B 44 23 15 52 B 15 6 8 6 21 

4.3'!. 3.9'/. 5.4'/. 4.5'/. 3.0'/. 3.8'/. 4.3'/. 5.0% 3.J'!. 8.4'/. 2.3'/. 2.8'/. 1.0'/. 1.57. 2.2'!. 3.7'!. I J 
1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 

100.0'/.100.0'/. 99.97.100.17.100.17.100.0'/.100.l'!.100.1'/.100.04100.1'/.100.0'/.100.1'/.100.l'/.100.1'/.100.0'/. 99.9% 1 
2.20 2.65 2.37 2.09 2.11 1.99 2.16 2.35 2.11 2.32 2.29 2.17 1.97 2.10 2.24 2.19 

1.21311.50131.22181.15851.14651.09051.22081.25311.12691.26-041.23901.18221.12051.14581.24381.2031 ~ 

J 
J 
J 
J 
'l 

J 

J 



l JOB t!Ul1BER 521801 CARD NUHBER 02 PAGE 1 

'IF YOU IJAIH GOOD FISH YOU HAVE fO PAY SEEF PRICES' QUESTIOH 8 

*···········F:EGION ••••••••••• *POPULAlIOH DEHSITY* ••• HOUSEHOLD INCOHE ••• 11tH. H. OCCIJPATION* 
TOrAL 1001i UNDER $!Ott $15tt $2Slf SALES/ 
CAN- AlLAN QUE- ONT- PRAIR AfW 10011- UHDER TO TO OR PROF/ CLER- I<l.UE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL $10!i ~14.9 $24.9 OVER MGR CAL COLLAR· 

l COMPLETELY AGREE (X5) 31-1 365 28 168 85 41 42 210 92 63 138 66 107 54 80 57 100 
19.54 17.6% 34.1% 12.4% 13.17. 19.6% 20.67. 20.3% 15.8% 22.4% 19.84 19.3% 14.7% 14.94 22.0% 17.54 

l SOMEl.!HAT AGREE <X4l 31-2 444 37 147 152 60 47 245 109 90 132 84 133 95 137 59 142 
23.8% 23.8% 29.8% 22.17. 19.4% 21.64 24.1% 24.0I 22.6% 21.57. 25.0% 23.9% 26.2% 25.7% 22.4% 24.9% 

j NEITHER AGREE NOR 31-3 421 2& 70 163 98 64 219 104 98 134 77 126 85 135 67 122 
DISAGREE <X3) 22.54 16.6% 14.1% 23.6% 31.5% 29.6% 21.5% 23.0% 24.6% 21 •. S% 23.0% 22.8% 23.2% 25.3% 25.7% 21.3% 

, SOMEUHAT DISAGREE (X2) 31-4 305 34 57 135 53 26 168 75 62 79 55 103 67 94 48 97 
. r 16.3% 21.5% 11.5% 19.5% 17.0% 12.1% 16.5% 16.5% 15.7% 12.9% 16.4% 18.6% 18.5% 17.6% 18.4% 17.0% 

l COHPLETELY DISAGREE(!) 31-5 255 27 27 119 51 31 131 54 69 83 46 72 55 79 24 89 
J 13.7% 17.4% 5.5% 17.3% 16.2% 14.2% 12.9% 12.0% 17.4% 13.4% 13.7% 13.0% 15.1% 14.8% 9.3% 15.6% 

t DON'T KHOll 

NOT STATED 
l 
J 

NIJli3ER OF RESPONDENTS 

J 
HEAN 

I 1 
STD [1EV 

'j 

] 

0 
l 
j 

J 

J 

31-X 

31-R 79 5 25 35 8 7 44 19 15 51 7 13 8 9 6 21 
4.2% 3.1% 5.0% 5.07. 2.7% 3.0% 4.37. 4.3% 3.9% 8.3% 2.0% 2.4% 2.3% 1.6% 2.27. 3.6% 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
100.0%100.0%100.0% 99.9% 99.97.100.1% 99.9%100.1%100.0%100.1% 99.9%100.0%100.0% 99.9%100.0% 99.9! 

3.20 3.03 3.80 2.92 2.96 3.21 3.24 3.25 3.04 3.29 3.21 3.18 3.07 3.09 3.30 3.12 
1.32801.3B311.21151.29781.25681.30161.33021.306B1.33391.36001.32131.31361.29281.28111.26771.3396 



JOB NU~BER 521801 CARD NUHBER 02 

'THE TEXTURE OF HADDOCK IS TOO COARSE FOR ME' QUESTION 8 

COMPLETELY AGREE (X5> 32-1 

SOHEIJHAT AGREE <X4> 32-2 

NEITHER AGREE NOR 32-3 
DISAGREE <X3) 

SOt!EIJHAT DISAGREE (X2) 32-4 

COMPLETELY DISAGREE(!) 32-5 

DON'T KHO\I 32-X 

HOT STATED 

HUMBER OF RESPONDENTS 

HEAH 
STD IIEV 

32-R 

* ........... REGION ••••••••••• *POPllLA TION DENSITY* ••• HOUSl'.:HOLD INCO?IE ••• ll*H. H. OCCUPA TIOH* 
TOTAL !OOH UNDER HOH $15M ~25M SALES/ 
CAN- ATLAN YUE- ONT- PRAIR AND !OOH- UNDER ro ro OR PROf / CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL ~!Ott ~14.9 ~24.9 OVER t!GR CAL COLLAR 

46 5 10 17 4 B 26 14 6 18 9 10 8 10 5 14 
2.5% 3.57. 2.1% 2.5% 1.4% 3.BZ 2.6% 3.1% 1.4% 2.9% 2.87. 1.9% 2.2! 2.0% 2.1% 2.5% 

128 9 31 43 28 16 71 33 24 SS 16 36 20 28 19 30 
6.8% 5.8X 6.4I 6.3% 8.8% 7.57. 7.07. 7.27. 6.0X 8.97. 4.87. 6.57. 5.5Z. 5.2% 7.37. 5.2% 

J 

1 

1 

763 38 131 288 189 117 417 172 174 232 151 230 150 234 108 237 1 
40.87. 24.27. 26.6% 41.8% 60.37. 53.97. 41.0% 37.9% 43.67. 37.6% 45.27. 41.6% 41.27. 43.8% 41.27. 41.6% 

i 326 23 148 140 40 36 212 96 78 111 73 118 83 120 49 125 
20.6I 14.5% 29.97. 20.3% 12.77. 16.5% 20.8% 21.27. 19.47. 18.17. 21.77. 21.47. 22.Bt 22.4% 18 .• 8% 21.97. 

459 76 146 166 41 31 244 114 101 142 77 144 97 135 73 140 l 
24.6% 48.17. 29.5% 24.1% 13.17. 14.3% 24.0% 25.2% 25.47. 23.07. 23.17. 25.97. 26.5% 25.2% 28.07. 24.5% 

J 

s0 6 27 35 11 9 47 24 17 59 0 15 6 0 7 24 
4.7% 3.97. 5.5% 5.0% 3.67. 4.0% 4.6% 5.4% 4.3% 9.5% 2.3% 2.7% 1.87. 1.54 2.57. 4.3Z J 
1869 157 494 6B9 312 217 1017 454 399 617 334 554 364 533 261 570 

100.0%100.0%100.0%100.0% 99.97.100.07.10-0.0%100.07.100.1%100.0% 99.97.100.0%10-0.07.100.17. 99.97.100.07. 
l 

2.39 1.98 2.17 2.40 2.72 2.69 2.41 2.39 2.36 2.45 2.41 2.35 2.33 2.35 2.35 2.37 
1.02541.14911.01571.0189 .8643 .95271.025.Sl.0573 .98691.0708 .99331.00571.0048 .98181.03951.0051 J 

l 

J 

J 

1 

J 

J 

j 



J JOB NUHBER 521801 CARD NUMBER 02 PAGE F 

'I UON'T BUY COD BECAUSE IT IS A SCAVENGER FISH' QUESTION 8 

1 
* ........... REGION ........... *F'OPULA no~ r1ENSITY * ... HOUSEHOLII INCOME ••• HH. H. OCCUPATION* 

TOTAL !OOH UNDER ·HOtt H5tt $25'ri SALE')/ 
CAN- A·1LAN QUE- ONT- PRAIR AND !OOH- UNDER TO TO Of< H:OF/ CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER URP.Atl RURAL i10H $14.9 $24.9 OVER MGR CAL COLLAR 

l COHPLETELY AGREE CXS> 33-1 68 8 21 24 9 6 43 17 8 30 15 14 9 12 B 19 
3.6% 5.14 4.2% 3.4% 3.0% 2.9% 4.24 3.8% 2.1% 4.8% 4.3% 2.6% 2.6% 2.3'.1. 3.1% 3.3% 

] SOHEYHA T AGREE CX4> 33-2 73 10 27 26 8 3 34 25 14 30 16 21 7 11 8 32 
3.n b.U 5.4% 3.13% 2.7% 1.3'4 3.4% 5.5% 3. '.5% 4.81. 4.7% 3.7% 2.0% 2.04 2.9% 5.n 

l HEITHER AGREE HOR 33-3 574 31 157 213 120 54 307 138 129 179 109 182 104 177 82 163 
1 DISAGREE (X3) 30.7% 19.6% 31.84 30.9% 38.54 24.74 30.24 30.44 32.57. 29.17. 32.5% 32.8% 28.74 33.2% 31.5% 28.6% 

~ SOliE~HAT I1ISAGREE CX2) 33-4 361 31 110 131 50 39 195 90 76 115 65 102 79 119 48 112 
I i 19.3% 20.ox 22.Jx 19.ot 16.oz 11.ez 19.2t 19.1x 19.14 10.6% 19.5% 10.4t 21.1z 22.3% 1s.2x 19.7% 

l 
COHPLETELY flISAGREE (1) 33-5 705 72 153 258 113 108 394 lt.1 150 209 120 218 158 206 107 221 

37.7% 46.0% 31.0% 37.44 36.3% 49.94 33.7/. 35.44 37.74 33.9% 35.84 39.4% 43.4% 38.6% 41.0% 38.9% 

\ DON'T 1-'.HO\J 

NOT STATED 
, l 
l 

J 

1 
J 
I 
l 
] 

J 

J 
J 

NUHBER OF RESPOHDENTS 

MEAN 
STD I1EV 

33-X 

33-R SB 5 27 37 11 7 44- 23 21 54 11 17 6 9 9 22 
4.7% 3.2% 5.4% 5.4% 3.6% 3.4% 4.3% 5.2% 5.2% 8.8% 3.2% 3.0% 1.7Z 1.6% 3.3% 3.8% 

1869 157 494 689 312 217 1017 454 399 617 334 554 364. 533 261 570 
99.9%100.0%100.lZ 99.9%100.17.100.0%100.0%100.0%100.1%100.0%100.0% 99.9%100.1%100.0%100.0%100.0% 

2.12 2.01 2.25 2.12 2.17 1.BS 2.11 2.18 2.08 2.21 2.20 2.09 1.97 2.06 2.06 2.12 
1.10041.18511.10651.09341.06631.03511.11521.11061.03691.15421.12381.06421.02371.01011.07351.1113 



JOB NUMBER 521801 CARD NllliBER 02 

'I'D BUY HORE SOLE IF IT UEREN'T SO EXPENSIVE' QUESTION B 

* ........... REGION ••••••••••• *POPULA TIOll DENSIT'f * ... HOUSEHOLD ItlCOriE ••• nH. H. OCCUPATION* ) 
TOTAL 10011 UNDER HOM H51i ~25M SALES/ J 
CAN- ATLAH QUE- ONT- PRAIR AND 1001i- UNDER ro ro OR PROF/ CLER- BLUE 

COMPLETELY AGREE CX5) 34-1 

ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL $1011 $14.9 ~24.9 OVER HGR CAL COLLAR I 
427 29 140 1SB 47 54 269 89 69 173 73 110 71 103 68 112 

22.6% 18.4% 28.3% 22.9% 15.1% 25.0% 26.5% 19.6% 17.3% 28.1% 21.7% 19.9% 19.57. 19.3% 25.9% 19.6~ 

SOMEWHAT AGREE CX4> 34-2 420 37 1?.5 155 64 39 233 103 84 126 67 12.S 100 126 51 136 
22.5% 23.4% 25.3% 22.5% 20.6% 18.0% 22.9% 22.7% 21.0% 20.4% 20.1% 22.8% 27.6% 23.7% 19.4% 23.8~ 

NEITHER AGREE NOR 34-3 
DISAGREE <X3) 

579 45 109 212 140 74 273 154 152 167 114 194 104 176 84 197 l 
31.0% 28.8% 22.1% 30.77. 44.7% 33.9% 26.9% 34.0% 38.0% 27.0% 34.2% 35.lZ 28.6% 33.1% 32.2% 34.5i 

183 16 55 65 24 23 95 47 41 62 32 53 36 57 25 48 i 
9.8% 9.9% 11.2% 9.5% 7.6% 10.7% 9.4% 10.3% 10.2% 10.11 9.5% 9.6% 9.8% 10.7% 9.7% 8.4% 

SOliE:WHAT DISAGREE CX2> 34-4 

COHPLETELY DISAGREE(!) 34-5 j 1'13 25 49 72 28 20 111 43 39 45 42 59 48 64 29 61 
10.3% 15.7% 9.9% 10.4% 8.87. 9.3% 10.9% 9.5% 9.8% 7.3% 12.5% 10.6Z 13.lZ 11.9% 11.0% 10.7% 

ItOM'T KN@ 34-X 
J 

HOT STATEU 34-R 67 6 16 28 10 7 35 18 15 44 7 11 5 7 5 17 
3.6% 3.87. 3.2% 4.1% 3.27. 3.1% 3.4% 3.9% 3.7% 7.1% 2.04 2.0% 1.5% 1.3% 1.9% 3.0% l 

NUMBER OF RESPONDENTS 

MEAN 
STD I1EV 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
100.07.100.0Z100.0Z100.17.100.0Z100.07.100.07.l00.0/.100.0Z100.0%100.0Z100.0%100.1%100.0Z100.1Z100.0% 

3.39 3.20 3.52 3.40 3.26 3.40 3.46 3.34 3.27 3.56 3.30 3.32 3.31 3.28 3.40 3.34 
1.24801.31291.29591.25021.09911.24631.29171.19881.17431.24101.26851.21231.26711.23921.28031.2091 

] 

l 
j 

l 
l 

J 

J 
J 

l 



I JOB NUMflER 521801 CARD NUMBER 02 PAGE 2 

1 'FISH IS NOT FILLING ENOUGH FOR A HEAL' QUESTION 8 

1 ••••••••••• REGION ••••••••••• 1POPULATION DENSITYlf ... HOUSEHOLD INCOME ... uH. H. OCCU?ATION1t 
TOfAL !OOH UNDER 'U0H H5H ~2Slf SALES/ 
CAN- AllAH QUE- ONT- Pi<AIR AND !OOH- LINDER TO TO OR PROF/ CLER- BLUE 
A£!A TIC P.EC ARIO IES B.C. OVER URBAN RURAL ~10H H4.9 :>24.9 OVER MGR CAL COLLAR 

l COHPLETEL Y AGREE <X5) 35-1 60 3 16 27 7 8 32 13 14 30 5 16 9 16 s 13 
3.2't 1./% 3.2'1. 3.94 2.2'1. 3.74 3.2Z 2.91. 3.6"!. 4.n 1.4'1. 2.91. 2.4'1. 3.0% 1. 9% 2.4'1. 

] SOHBIHAT AGREE <X4> 35-2 120 7 20 51 26 16 M 26 30 35 22 41 21 34 15 33 
6.4'1. 4.4'1. 4.14 7.4"!. 8.3'1. 7 .rr. 6.3'1. 5.6% 7.5"!. 5.JZ 6.74 7.4'1. 5.94 6.34 5 •. sz 5.8'1. 

J HEITHER AGREE NOR 35-3 184 10 52 68 38 16 95 43 46 69 41 45 30 43 25 70 
DISAGREE (X3) 9.9% 6.3% 10 •. sz 9.9% 12.1% 7.57. 9.4'1. 9.4'1. 11.6% 11.u; 12.H s.n 8.14 8.04 9.7"/. 12.3% 

A SOHEIJHAT DISAGREE (Y.2) 35-4 431 25 118 1{.5 79 44 234 111 86 139 81 131 80 123 62 131 
~ J 23.0'1. 15.8'1. 23.9"!. 23.9'1. 25.4% 20.1'1. 23.0'1. 24.54 21.5'1. 22.54 24.34 23.7'1. 21.3"!. 23.1'1. 23.8"!. 23.0'1. 

1 COMPLETELY DISAGREE(!) 35-5 1005 108 267 350 153 128 555 242 209 302 177 30b 221 311 147 305 
53.8'1. 68.6"!. 54.0"!. 50.8'1. 49.0% 58,8'1. 54.6'1. 53.37. 52.4'1. 48.9'1. 53.0'1. 55.2'1. 60.64 58.J"!. 56.2'1. 53.5'1. 

J DOH' T 1rnm1 

r ) 

J 
j 

I 

HOT STATED 

NUMBER OF RESPON[IENTS 

MEAN 
STD I1EV 

35-X 

35-R 69 5 21 28 9 6 36 19 13 42 8 15 4 7 7 17 
3.7% 3.2'1. 4.2'1. 4.1% 3.07. 2.64 3.6% 4.3'1. 3.4% b.9% 2.3'1. 2.6'1. 1.2% 1.3'1. 2.7'1. 3.0% 

1869 157 494 689 312 217 1017 454 399 617 334 554 3M 533 2.s1 570 
100.0%100.0%100.0%100.0%100.0~100.1%100.1!100.0Z100.0%100.0% 99.8%100.0%100.0hlOO.OZ 99.9!100.0X 

1.10 1.so 1.13 1.85 1.86 1.14 1.16 1.75 1.a4 1.a1 1.76 1.16 1.66 1.11 1.10 1.77 
1.0342 .92561.03471.13141.07381.12161.07971.04781.1322i.16111.00921.07791.01641.0S72 .99791.0410 



JOB ~lUHBER 521801 CARD NUMBER 02 

'FRESH FISH IS HORE EXPENSIVE THAN FROZEN FISH' QUESTION 8 1 
*· .......... REGION •••••••••• ,itPOPULATION DENSIT'f* ... HOUSEHOLD INCOliE ••• nH. H. OCCUPATION* ) 

TOlAL 1001'1 U~DER $10M U51i $2511 SALES/ / 
CAN- A TLAN QUE- ON r - PRA IR Mm 1 OOli- UNDER ro ro OR PROF I CLER- BLUE 
AitA TIC BEC ARIO IES Ic.C. OVER URI«AN RURAL UOM U4.9 ~24.9 OVER liGR CAL COLLAR 

460 29 144 171 63 59 266 120 BO 166 BS 145 70 111 68 139 I COMPLETELY AGREE (X5) 30-1 
24.9% 1B.4Z 29.1% 24.8!. 20.24 27.3% 26.1% 26.3% 20.1% 26.8% 25.4% 26.1% 19.3% 20.8% 26.1% 24.4% 

SOliE~HAT AGREE <X4> 36-2 514 34 123 199 93 64 291 125 98 151 85 148 129 167 67 156 1 
27.5% 21.7% 25.0% 28.9% 29.9% 29.6% 28.61. 27.SZ 24.5% 24.S! 25.5% 26.7% 35.67. 31.3% 25.6% 27.4% 

NEITHER AGREE tlOR 36-3 s4a 37 133 198 111 .s1 293 120 1.34 169 1oa 165 106 173 01 166 l 
DISAGREE (X3) 29.3% 23.2% 27.0% 28.S!. 3B.1Z 27.9% 28.8% 26.5% 33.7% 27.4% 32.4% 29.7% 29.0% 32.5Z 31.1% 29.1% 

SOHEUHAT DISAGREE (X2) 36-4 159 29 48 52 16 15 79 40 41 52 29 49 30 45 24 46 ~ 
8.5% 18.3% 9.7% 7.6% 5.0% 6.9% 7.7% 8.8% 10.2% B.4% 8.6% 8.9% 8.1% 8.5% 9.4% 8.1% 

COMPLETELY DISAGREE(!) 36-S 

[ION'T KtlOU 36-X 

NOT STATED 36-R 

t!UMBER OF RESPONDENTS 

HEAN 
STD I1EV 

109 24 21 40 11 12 48 29 32 38 17 32 21 27 14 44 
5.BZ 15.1% 4.3% 5.8% 3.6% 5.7% 4.7% 6.3% 8.0% 6.2% 5.2% s.n: 5.8% 5.0% 5.3% 7 .77. 

74 5 25 28 10 6 40 21 14 41 10 15 8 10 6 19 
4.0% 3.2% S.0% 4.1% 3.2/. 2.6! 3.94 4.5'% 3.4% 6.7% 2.9% 2.7% 2.1% 1.94 2.5% 3.37. 

1869 157 494 6B9 312 217 1017 454 399 617 334 554 364 533 261 570 
100.0% 99.9%100.1%100.0%100.0%100.0X 99.8'% 99.9% 99.9%100.0%100.0i. 99.Bi.100.0%100.0%100.0%100.0% 

3.60 3.10 3.68 3.62 3.60 3.68 3.66 3.62 3.40 3.61 3.59 3.60 3.56 3.56 3.59 3.55 
1.14031.33701.14131.1298 .99191.12761.10661.17061.16751.17971.12331.14661.0/871.07201.13831.1833 

l 
l 
1 
J 

j 

} 

J 
J 
l 
J 
j 



l JOB NUMBER 521801 CARD tlUMBER 02 PAGE 2 

l 
1 

'I HATE FISH fHAT HAS A STRONG "FISHY" ShELL' QUESTION 8 

* .......•... REGION •••••••••• .*F'DPULA l ION DENSITY* ••• HOUSEHIJLD INCOME ••• nH. H, OCCUPATION• 
TOrAL !OOH UNDER 110H ~15H ~25tt SALES/ 
CAN- A"ILAN QUE- OHT- Pf:AIR AND !OOH- UHflER TO TO OR PROF/ CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER URBAH RURAL 11011 114.9 $24.9 OVER MGR CAL COLLAR 

l COMPLETELY AGREE CXS) 37-1 621 45 135 2b4 109 68 373 140 108 206 100 179 136 185 79 176 
33.2% 28.7% 27.3% 38.44 35.04 31.3h 36.7% 30.9% 27.14 33.4% 29.9% 32.4% 37.47. 34.6% 30.37. 30.9% 

] SQHEUHAT AGREE <X4) 37-2 481 35 115 185 99 47 252 127 102 138 87 159 97 154 77 143 
25.7% 22.1?: 23.2% 26.9% 31.8% 21.~ 24.8% 27.9'1. 25 • .S4 22.4% 26.07. 28.7Z 26.7% 28.94 29.57. 25.1% 

J NEITHER AG~'.EE HOR 37-3 315 25 9l. 100 49 45 165 71 79 99 59 101 56 84 3B 108 
DISAGREE (XJ) 16.9% 15.6% 19.54 14.64 15.8% 20.7% 16.3% 15.7% 19.8% 16.1% 17.74 18.2% 15.4% 15.74 14 .. S! 18.9X 

-l SOil81HAT DISAGREE CX2> 37-4 189 2•) 61 59 25 24 88 53 48 72 39 53 25 48 30 65 
r 10.1% 12.8% 12.47. 8.57. 8.07. 10.94 8.6% 11.6% 12.14 11.74 11.64 9.6% 6.9% 8.9% 11.57. 11.5% 

J COMPLETELY DISAGREE(!) 37-5 184 28 58 53 20 25 93 41 50 55 41 47 41 50 32 57 
9.84 17.5% 11.sx 7.74 6.57. 11.4~ 9.1% 9.01. 12.14 0.ax 12.4x 0.4% 11.3% 9.44 12.4x 10.oz 

I10H'T l<HO\J 37-X 

NOT STATED 37-R 79 5 29 27 9 8 45 22 11 47 8 15 9 13 5 21 

u 
l 
0 
0 
j 

1 

J 

j 

l 

tllJliBER OF RESF'Otl[:EIHS 

MEAN 
STD DEV 

4.2% 3.2% 5.8% 4.ox 2.9z 3.9% 4.57. 4.9Z 2.0z 7.67. 2.47. 2.7% 2.4% 2.s% 1.0x 3.6% 

1869 157 494 689 312 217 1017 454 399 611 334 554 3M 533 2~1 510 
99.9Z 99.9%100.0X100.1Z100.0Z100.0h100.0Z100.0%100.1%100.0Z100.0%100.0%100.1%100.0%100.1%100.0Z 

3.65 3.33 3.44 3 •. 83 3.83 3.53 3.75 3.63 3.44 3.65 3.51 3.69 3.74 3.72 3.55 3.57 
1.32211.47151.35701.26421.19341.35701.30781.30091.35401.33361.36441.26411.33891.29421.36121.3213 



JOB NUMBER 521801 CARD NUHBER 02 

'FRESH FISH HAS MORE FLAVOUR THAN FROZEH FISH' QUESTION 8 

COMPLETELY AGREE <XS> 38-1 

SOMEUHAT AGREE (X4> 38-2 

NEITHER AGREE NOR 38-3 
DISAGREE (X3) 

SOHEUHAT DISAGREE <X2> 38-4 

COMPLETELY DISAGREE(!) 38-5 

I10N'T KNOU 38-X 

*· .......... REGION ........... *POPULATION DENSITY* .•• HOUSEHOLD INCOME ... nH. H. OCCUPATION* l 
TOTAL !OOH UNDER HOH USH ~25tt SALES/ l\ 
CAN- ATLAN l]UE- mu- PRAIR AND 100li- UNDER TO fO OR PROF/ CLER- BLUE 
AIIA TIC BEC Arno IES F.C. OVER URBAN RURAL UO!i U4.9 $24.9 OVER MGR CAL COLLAR 1 

713 75 196 237 108 98 384 177 152 252 116 203 141 189 105 207 
3B.1% 47.8% 39.7% 34.3% 34.6% 45.0% 37.Bi. 39.0Z 38.1% 40.9% 34.7% 36.7% 3$.Bi. 35.4% 40.2% 36.3% 

519 49 133 195 87 54 276 123 120 162 84 159 115 160 72 163 
27.8Z 31.5% 27.0% 28.3% 28.0i. 25.0% 27.2% 27.lI 30.0i. 26.3% 25.0% 28.6~ 31.5X 29.9% 27.67. 28.6% 

404 16 94 165 SB 42 222 96 86 104 95 133 72 129 52 140 
21.6% 10.2% 19.0% 23.9% 28.2% 19.3% 21.9% 21.2% 21.5% 16.9% 28.3% 24.0% 19.9Z 24.2% 19.8% 24.6% 

1 

l 
97 5 31 39 12 11 59 23 14 30 16 33 18 30 16 22 J 

5.2Z 3.0% 6.2% 5.7% 3.9Z 4.9% 5.8% 5.2I 3.6% 4.9% 4.7Z 6.0% 5.0% 5.7% 6.1% 3.9% 

62 7 19 24 5 6 35 15 12 23 15 13 11 16 9 20 
1 3.3% 4.4% 3.9% 3.5% 1.87. 2.7% 3.4% 3.37. 3.0% 3.7% 4.4% 2.3% 3.0% 3.0% 3.6% 3.6% 

1 
NOT STATED 38-R 74 5 21 30 11 7 40 19 15 45 10 13 6 10 7 17 

3.9% 3.2% 4.2~ 4.4% 3.6% 3.0% 3.9% 4.3% 3.7% 7.3% 2.9% 2.4% 1.7% 1.8% 2.8% 3.0% ) 

NUMBER OF RESPONDENTS 

HEAN 
STD DEV 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
99.9%100.1%100.0%100.1%100.1% 99.9%100.0%100.lt 99.9%100.0%100.0%100.07. 99.9%100.0%100.lXl00.0% ] 

3.96 4.19 3.96 3.88 3.93 4.09 3.94 3.98 4.00 4.03 3.83 3.94 4.00 3.91 3.97 3.93 
1.07081.04461.11311.07/0 .98661.0S431.08611.07331.02631.09351.10611.037l1.03931.05111.09541.0554 ] 

J 

J 

1 

l 
J 
l 



l JOB NUMBER 521801 CARD NUMBER 02 PAGE 2"" 

1 
l 

'YOU CAN TRUST THE QUALITY OF CANNED FISH' QUESTION 8 

*···········REGIOH ••••••••••• *POPULATIOH DEHSITY* ••• HGUSEHOLD INCQHE ••• **H. H. OCCUPATION* 
TOfAL 100tt UNDER HOtt ~15H $25li SALES/ 
CAH- AlLAli QUE- mn- PRAIR ANfl !OOH- UNDER TO TO Of< PROF/ CLER- KUE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL 'HOH U4.9 ~24.9 OVER HGR CAL COLLAR 

l COMPLETELY AGREE <XS> 39-1 287 14 91 107 39 36 173 64 49 102 50 86 49 64 38 81 
15.34 9.2% 18.44 15.5% 12.47. 16.5% 17.0% 14.2% 12.4% 16.5% 14.87. 15.64 13.5% 12.07. 14.4% 14.2% 

l SO!iEYHAT AGREE (X4> 39-2 618 38 186 233 106 55 340 160 110 184 111 192 131 195 93 176 
33.1% 24.4% 37.7% 33.9% 33.8% 25.3% 34.2% 35.3% 27.57. 29.8!. 33.3% 34.6% 36.lZ 36.54 35.5% 30.8% 

J HEITHER AGREE NOR 39-3 587 50 150 210 103 74 310 132 145 183 116 175 113 183 83 185 
DISAGREE (X3) 31.4% 31.9% 30.4% 30.5% 33.0i. 34.0% 30.5% 29.1% 36.4% 29.7% 34.8% 31.7% 30.9% 34.47. 31.67. 32.4% 

j SOMEYHAT DISAGREE <X2> 39-4 255 39 39 94 46 37 124 63 68 Sb 38 73 S"l 74 37 89 
13.6% 24.6% 7.9% 13.6% 14.6% 17.2% 12.2% 13.9% 17.0% 14.0% 11.27. 13.3% 15.37. 13.97. 14.2% 15.6% 

J COMPLETELY DISAGREE (1) 39-5 61 11 13 17 11 9 31 15 15 26 11 15 8 10 5 24 
3.27. 6.8% 2 •. S% 2.4% 3.57. 4.3% 3.0% 3.3% 3.8% 4.24 3.3i. 2.77. 2.2'.1. 1.94 1.87. 4.37. 

J 

l 

lJ 
0 
'J 
J 

j 

J 
J 
] 

J 

DOH'T KHOU 39-X 

NOT STATED 

NUHBER OF RESPONDENrs 

MEAN 
STD [IEV 

39-R 6~ 5 15 28 8 6 31 19 12 36 9 12 5 7 6 15 
3.37. 3.2% 3.07. 4.1% 2.6X 2.67. 3.0I 4.3% 3.07. 5.97. 2.b7. 2.27. 1.4% 1.3% 2.57. 2.77. 

18.S9 157 494 689 312 217 1017 454 399 617 334 554 3M 533 2.s1 570 
99.9X100.17.100.07.100.0Z 99.97. 99.9% 99.97.100.1%100.17.100.17.100.07.100.1% 99.9X100.0h100.0h100.07. 

3.45 3.os 3,.s3 3.48 3.Js 3.33 3.52 3.45 3:29 3.43 3.46 3.48 3,44 3.43 3.43 3.36 
1.02351.0783 .9b661.00431.00351.08771.018B1.01941.02111.0776 .99431.0036 .9876 .9424 .97341.0511 



JOB NUMBER 521801 CARD NUHBE:R 02 Pi l : 
'BRANDED FISH IS HORE RELIABLE m QUALITY THAN UNBRANDED FISH' QUESTION 9 1 

*· .......... REG IOU ••••••••••• *POPULATIOll DENSITY* ••• HOliSEHOLD INCOHE ••• nH. H. OCCUPArION~ ) 
TOTAL lOOM UNDEF: HOH $15M ~25li SALES/ 
CAN- AT'-At' QLIE- mu - PRAIR AHD 1 OOM- UN[rER fO TO OR PROF I CLER- BLUE 

COMPLETELY AGREE (X5) 40-1 

ADA TIC BEC ARIO ItS B.C. OVER URBAN RURAL ~10M $14.9 $24.9 OVER HGR CAL COLLAR l 
342 31 111 131 38 30 189 95 58 160 52 85 45 59 51 83 

18.3X 19.77. 22.57. 19.0Z 12.2Z 14.0Z 18.6% 20.9% 14.5% 26.0X 15.7% 15.37. 12.2% 11.1% 19.6% 14.6~ 

SOMEWHAT AGREE (X4> 40-2 465 40 125 173 77 50 248 115 102 138 73 148 106 146 67 124 ] 
24.9Z 25.3% 25.3X 25.1! 24.Bt 22.9% 24.47. 25.4% 25.6% 22.4% 21.7% 26.8Z 29.ZI 27.3% 25.6% 21.Bi 

NEITHER AGREE NOR 40-3 724 56 160 269 1i!.3 96 397 161 1.)6 200 140 230 155 232 106 2~9 1 
DISAGREE (X3) 38.BZ 35.Bi. 32.4Z 39.17. 45.7% 44.4% 39.0% 35.5! 41.7% 32.4% 41.8Z 41.6% 42.5% 43.5% 40.5% 43.6~ 

167 17 47 53 31 19 86 45 35 49 34 48 36 60 17 58 l 
8.9% 11.0% 9.4% 7.6% 10.1% B.8% 8.57. 9.9% 8.9Z 7.9% 10.3% 8.6% 9.8% 11.2% 6.57. 10.lZ 

SOMEWHAT DISAGREE (X2) 40-4 

89 6 21 34 15 13 53 14 21 26 23 26 14 23 12 36 J 
4.7% 3.9% 4.3% 4.9% 4.7% 6.0% 5.2% 3.2Z 5.4% 4.2% 7.0% 4.6% 3.8% 4.4% 4.5% 6.3% 

COMPLETELY DISAGREE (1) 40-5 

DON'T KNOIJ 40-X 
1 

llOT STATED 40-R 82 7 30 29 8 8 43 23 16 44 12 17 9 13 9 20 
4.4% 4.3% 6.0% 4.2% 2.6% 3.9% 4.2% 5.2% 4.0% 7.27. 3.6% 3.17. 2.5% 2.4% 3.37. 3.6% l 

NUMBER OF RESPONDENTS 

MEAN 
STD DEV 

1869 157 494 6B9 312 217 1017 454 399 617 334 554 364 533 261 570 
100.07.100.07. 99.94 99.97.100.17.100.07. 99.94100.17.100.17.100.1%100.1%100.07.100.0% 99.9%100.07.100.0% J 

3.45 3.48 3.56 3.48 3.31 3.31 3.45 3.54 3.36 3.62 3.30 3.41 3.37 3.30 3.Sl 3.29 
1.05SBLO.S561.09.s41.0543 • 97791.03191.06761.04801.02·S21.11161.08731.0112 • 9586 • 96881.03391.0547 J 

J 
l 
J 
l 
J 
J 
J 



l JOB NUMBER 521801 

l 
l 
I COliPLETEL Y AGREE 

l SOHE\JHAT AGREE 

CARD NllliBER 02 PAGE :· 

'SUPE~:MARKET STORE PERSOMNEL /\RE l(NO\.JLE[l~EABLE ABOUT FISH' QUESTIO.~ B 

*···········REGIOH ••••••••••• *POPULATIOH DEHSITY* ••• HOUSEHOLD INCOHE ••• •*H. H. OCCUPATION* 
TOTAL 1001i UNDER $1011 $15H ~251t SALES/ 
CAN- AlLAN QUE- mn- PRAIR AHD 100}!- UHDER TO TO OF: PROF/ CLER- BLUE 
ADA TIC f!EC ARIO IES B.C. OVER URBAN RURAL !10li U4.9 $24.9 OVER MGR CAL COLLAR 

<XS> 41-1 62 8 23 20 4 7 35 15 12 32 14 11 4 6 6 21 
3.37. 5.07. 4.l'f. 2.n LH 3.34 3.47. 3.47. 2.94 s .. 37. 4.37. 1.97. 1.2% 1.0% 2.2% 3.7% 

CX4> 41-2 123 11 47 34 16 14 68 27 28 53 18 28 19 24 20 33 
6 •. S'f. 7.37. 9 •. S7. 4.9% 5.17. 6.47. 6. 7'f. 5.87. 7.07. 9 .47. 5.47. 5.17. 5.17. 4.57. 7.b'I. 5.7% 

J NEITHER AGRE:E NOR 41-3 f.30 40 1M 220 131 74 342 141 146 209 117 190 114 170 79 200 
DISAGREE (X3) 33.77. 25.S'f. 33.27. 32.07. 41.9Z 34.37. 33.67. 31.17. 36.77. 33.87. 35.0'f. 34.27. 31.4% 31.97. 30.37. 35.27. 

:--1 SOHB!HAT I1ISAGF:EE <X2) 41~4 550 47 127 217 86 72 282 148 120 158 111 165 116 182 92 153 
I J 29.47. .30.0'f. 25.l'f. 31.67. 27.67. 33.47. 27.87. 32.77. 30.0'f. 25 •. SZ 33.17. 29.9% 32.07. 34.17. 35.3% 26.87. 

J 
COHPLETELY I1ISAGREEW 41-5 430 4f. 107 H.8 bl 43 250 103 77 117 65 143 105 143 SS 143 

23.0'f. 29.07. 21.6% 24.47. 21.4% 19.6% 24.64 22.7! 19.2% 18.9% 19.4% 25.84 28.B'f. 26.9% 22.0i. 25.04 

1 rio;;r T Krm11 

NOT SfArED 

NLlliB::R OF RESPONDENTS 

j 
NEAi-i 

r J 
SHI I1EV 

J 
J 

l 
'J 
j 

J 

J 

41-X 

41-R 75 5 25 29 9 7 39 19 17 43 10 17 5 9 7 20 
4.0i. 3.2% 5.1I 4.3% 2.9% 3.0% 3.8% 4.3% 4.2% 7.0% 2.9% 3.1% 1.5% 1.6% 2.6% 3.6% 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
100.0%100.0i. 99.9Z100.1%100.0i.100.0I 99.9Z100.0%100.0i.100.0i.100.1%100.0~100.0X100.0Z100.0i.100.0A 

2.35 2.~7 2.47 2.27 2.35 2.39 2.34 2.32 2.42 2.53 2.40 2.25 2.17 2.17 2.31 2.34 
1.02491.12011.0973 .9965 .91?2 .98921.04391.0126 .98601.09411.0081 .9723 .9492 .9195 .97771.0455 



JOB NllttBER 521801 CARD NUMBER 02 PA l, · 
'I HAVE LOTS OF f1IFFEF:ENT RECIPES FOR FISH DISHES' QUESTION 8 1 

\ * ........... F:EGION ........... *POPULATION DENSfff',: ••• HOUSEHOLD INCOHE ••• HH. H. OCCUPATION~ 
TOTAL lOOM UNDER UOM H5M $25M SALES/ 
CAN- ATLAH @E- ON r - PRAIR AND 1 OOM- UH[l£R ro ro OR PROF I CLER- BLUE 

COMPLETELY AGF:EE CX5> 42-1 

ADA TIC FEC ARIO IES P..C. OVER URBAN F:URAL $10H U4.9 $24.9 OVER MGR CAL COLLAR l 
550 70 167 1/'J 62 71 290 139 121 212 75 152 110 150 70 149 

29.4% 44.6% 33.9X 26.07. 20.0% 32.7X 28.5% 30.6X 30.2l 34.47. 22.4i. 27.5X 30.37. 28.21 26.9~ 26.21 

SOHEWHAT AGREE <X4> 42-2 510 53 139 163 92 63 270 131 109 158 110 152 91 153 74 162 1 
NEITP.ER AGF;EE NOR 42-3 
f1ISAGHEE CX3> 

SOMEMMAT DISAGREE CX2) 42-4 

COMPLETELY DISAGREE <1) 42-5 

HOT STATED 

NUMBER OF RESPONDEHTS 

MEAN 
STD DEV 

42-X 

42-R 

27.37. 33.4% 28.17. 23.77. 29.37. 29.27. 26.67. 28.87. 27.31 25.5% 32.87. 27.4k 25.07. 28.87. 28.37. 28.41 

273 8 711 104 55 31 148 56 69 90 59 68 36 73 45 89 l 
14.6~ 5.1% 15.0i. 15.1% 17.7% 14.57. 14.5Z 12.3X 17.4% 14.6% 17.5% 12.3X 15.47. 13.7% 17.17. 15.7Z 

292 11 58 135 60 28 168 73 51 68 51 106 68 99 39 % i 
15.67. 7.1Z 11.7Z 19.67. 19.lZ 13.17. 16.67. 16.17. 12.7% 11.07. 15.2% 19.1% 18.67. 18.5Z 15.07. 16.9X 

1.s5 9 34 11 35 1.s 96 35 34 46 29 59 31 48 21 49 
8.8Z 5.SZ 6.97. 10.3I 11.27. 7.5t 9.4/. 7.7Z B.6X 7.5% 8.7% 10.7% 8.47. 8.9% 10.3% 8.6% l 

1 
80 7 22 37 8 7 44 21 15 43 11 17 9 10 6 24 

4.37. 4.37. 4.57. 5 •. n: 2.67. 3.0i. 4.47. 4.67. 3.74 7.04 3.47. 3.17. 2.57. 1.n 2.47. 4.24 ) 

1869 157 494 6B9 312 217 1017 454 399 617 334 554 364 533 261 570 
100.07.100.0%100.17.100.07. 99.97.100.0%100.07.100.17. 99.97.100.07.100.0Z100.1i.100.24100.07.100.0i.100.04 I ) 

3.55 4.09 3.74 3.37 3.29 3.68 3.50 3.61 3.60 3.74 3.47 3.43 3.51 3.50 3.48 3.49 
1.31971.15041.25731. 35991 .30331.2/5.Sl .33581.30271.29281.28:581.25271.36651.32921.32241.31971.2993 l 

J 
J 
] 

1 

J 
I. 

J 



l JOB NUMBER 521801 CARD tlUiiBER 02 PAGE 2: 

'YOU CAN "STRETCH" FISH SAME UAY YOU CAN "STRETCH" HAMBURGER' QUESTION S 

* ........... REGION ••••••••••• *POPULATION DE~SITY* ••• HOUSEHOLD HICOHE ••• uH. H. OCCUPATIOH1t . 
fOfAL !OOH UNDER $1011 ~1SH )2SH SALES/ 

CAt!- A1LMI QUE- om- PHAIR AND 100li- UNDER TO TO Of( PROF/ CLER- BLUE 

'l COnPLETELY .AGREE CX5) 43-1 

ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL ·HOH ~14.9 $24.9 OVER MGR CAL COLLAR 

399 42 137 123 43 54 215 104 79 153 t.a 107 70 102 sa 103 
21.3Z 26.5%· 27.7!. 17.97. 13.81. 24.8% 21.14 23.0i. 19.94 24.n 20.47. 19.34 19.27. 19".2i. 22.1"!. 13.14 

1 SOHEIJHAT AGREE <X4) 43-2 491 45 151 150 B7 57 239 141 110 156 92 145 98 149 63 153 
26.2"!. 28.74 30.6% 21.87. 27.84 26.34 23.6! 31.04 27.14 25.3/. 27.44 26.17. 26.9% 27.97. 24.1% 26.94 

] t!EITHER AGREE NOR 43-3 405 24 99 157 85 39 241 78 86 114 76 120 95 127 61 143 
[IIS1iGREE (XJ) 21.67. 15.57. 20.17. 22.7'1. 27.27. 18.24 23.7! 17.24 21 •. s;, 18.4!: 22.77. 21.7!. 26.0'.! 23.n 23.37. 25.1% 

rl SOliEYHAT DISAGREE CX2> 43-4 331 26 53 156 58 3B 180 79 71 96 62 108 65 98 51 97 
J 17.77. 16.34 10.n: 22J1i. 18.7': 17.47. 17.84 17.4% 17.9% 15 .. S4 18.54 19.54 17.BI 18,34.19.7% 17.0i. 

t COliPLETEL Y DJ SA GREE (1) 43-5 177 15 37 70 32 22 106 33 38 59 27 61 30 49 24 54 
9.54 9.a;, 7.5"!. 10.24 10.u:: 10.37. 10.4z 7.37. 9 •. s"!. 9.sr a.n 10.9z 8.3% 9,3;, 9.tx 9.5! 

] DON'T KNO\I 

NOT STATED 
I \ 

J 
NUMBER OF RESPotJitENTS 

l 
tiEllN 

0 
srn ItEV 

0 
D 
J 

J 
J 

J 
J 

43-X 

43-R 68 5 17 32 J J 35 18 14 39 10 13 6 S 5 19 
3.6"!. 3.2i. 3.4% 4.7% 2.3% 3.0% 3.5% 4.1Z 3.5% 6.3% 2.9% 2.4% 1.7% 1.5% 1.8% 3.4% 

1869 157 494 699 312 217 1017 454 3'19 617 334 554 3.54 533 261 570 
99.9~100.0%100.0/. 99.9% 99.9Z100.0!100.1%100.0Z100.2X100.0%100.0"!. 99.9% 99.9%100.1%100.1%100.0X 

3 •. 34 3.47 3 •. S2 3.15 3.17 3.39 3.28 3.47 3.32 3.43 3.34 3.24 3.31 3.30 3 •. 31 3.28 
1.27331.32001.22201.27401.19541.32181.28651.24371.26161.31011.23651.28471.21591.23891.27181.2329 



JOB NUHBER 521801 CARD NUHBER 02 

'FISH IS EASY TO DIGEST' QUESTION 8 1 
*· .......... REGION ••••••••••• *F'OPLILATION DENSITY* ••• HOUSEHOLD INCOHE ••• nH. H. OCCUPATION* } 

TOTAL 100M UNDER ~10M U5M $25M SALES/ 
CAN- A TLAN 11111=- ON r - f'RAIR Af'l[I 1 OOM- UNDER fO ro OR PROF I CLER- BLUE 

COMPLETELY AGREE <XS> 44-1 

ADA llC BEC ARIO IES B.C. OVER URBAN RURAL $10H U4.9 $24.9 OVER HGR CAL COLLAR l 
831 82 281 275 105 94 461 216 160 311 136 229 1.SO 229 111 226 

44.8X 52.14 56.9% 39.9Z 33.5! 43.5~ 4S.4Z 47.5Z 40.1% 50.5! 40.67. 41.4% 44.07. 43.07. 42.6% 39.6% 

SOMEWHAf AGREE CX4> 44-2 606 39 152 231 117 68 332 147 128 111 115 203 118 182 87 205 l 
32.4k 24.9% 30.n: 33.5'.! 37.4'.Z 31.3'.t 32.67. 32.3'.Z 32.2% 27.8'! 34.3Z 36.6% 32.3'.Z 34.2% 33.54 36.0:Z 

NEITHER AGREE NOR 44-3 307 20 35 133 73 4.s t.S6 63 18 eo 64 93 69 99 45 106 l 
DISAGREE CX3) 16.4Z 13.0Z 7.0Z 19.4Z 23.3h 21.oi 16.37. 13.9Z 19.6X 13.1% 19.37. 16.9% 18.87. 18.6% 17.2% 18.7% 

i 47 9 11 15 8 4 22 13 12 17 11 9 10 13 11 11 
2.2l 2.57. 2.0% 2.27. 2.8% 3.17. 2.7% 3.3~ 1.7% 2.9Z 2.4Z 4.3% 2.07. 

SOnEIJHAT DISAGREE CX2> 44-4 
2.5X 5.5~ 2.37. 

COHPLETEL Y DISAGREE ( D 44-5 17 2 
.9'/. 1.2~ 

4 7 4 -
.n i.1z i.2z 

8 2 7 7 1 6 3 4 - 6 l .BX 4·1 1.6% 1.1% .37. 1.1% .8Z • 7'I. 1.1% . ~ 
[ION' T f(NO\J 44-X 

1 
t!OT STATEI! 44-R 5~· 5 11 28 6 5 28 14 14 30 8 13 4 6 6 1 S 

3.0i. 3.~4 2.34 4.0i. 2.17. 2.24 2.74 3.04 3.4% 4.9% 2.34 2.37. 1.24 1.14 2.5% 2.74 l 
NUtiBER Of- Rt.SF'OiWENTS 

MEAN 
srn r1Ev 

1B69 157 494 689 312 217 1017 454 3S'9 617 334 554 364 533 261 570 
100.0% 99.94 99.9i.100.17.100.0Z100.04100.04 99.97.100.04100.17.100.14100.07.100.07.100.04100.17.100.14 J 

4.21 4.25 4.44 4.13 4.02 4.19 4.23 4.28 4.10 4.30 4.14 4.18 4.17 4.17 4.17 4.14 
.8783 .91.SO .7817 .8884 .8899 .B.393 .8.S26 .8451 .9425 .8889 .8672 .B563 .8915 .8103. .8721 .8729 1 

J 
J 
J 
J 

j 

J 
J 



l JOB NUMBER 521801 CARii NLIMBER 03 PAGE 3. 

l 
1 

'FISH IS EXTF:EliELY NUTffffluUS' QUESTION o 

* ........... REGION ........... *POPULAlION [iEJ-lSITY* ••• HO!JSEHiJLD Il·ICOML •• HH. H. OCCUPATION* 
fOfAL !OOH UNDER i1NI ·H5N ·~2SH SALES/ 

CAN- AllAN QllE- om- PRAIR ANH 100/i- UHfiEF: TO TO OR PROF/ CLEP.- Bl UE 

l COMPLETELY AGREE CX5) 15-1 

ADA TIC BEC ARIO IES B.C. OVER LIRP.AH RURAL ·HOH )14.9 $24.9 OVER MGR CAL COLLAR 

1061 113 237 414 1M 134 605 247 209 323 195 320 223 319 147 309 
56.87. 71.9% 47.97. 60.n: 52.47. .Sl.67. 59.57. 54.47. 52.4'4 52.47. SB.27. 57.87. 61.37. 59.97. 56.17. 54.24 

J SOllBIHAT AGREE (X4> 15-2 604 32 181 214 107 70 311 154 139 195 110 180 119 169 91 194 
32.3~ 20.37. 36.74 31.17. 34.27. 32.2X 30.67. 33.94 34.87. 31.57. 33.07. 32.6i. 32.6~ 31.77. 34.97. 34.17. 

' NEITHER AGREE NOR 15-3 124 3 45 37 29 10 59 32 33 ""'J J~ 20 37 15 28 17 47 
DISAGREE <X3> 6.67. 1.9Z 9. tx 5.47. 9.n 4.77. 5.8?.: 7.07. 8.37. 8.34 6.07. 6.6'/. 4.17. 5 • .3'.i: 6.57. 8.37. 

H SOMEYH~T Il!SAGREE <X2i 15-4 15 2 10 'i 2 - 7 4 4 9 1 3 'l 6 4 L L 

.87. 1.07. 2.07. .:rz .67. ,l'/. 1.07. .n 1.47. .37. .6"/.. .64 LOY. .47. .67. 

f COMPLETELY DISAGREE(!) 15-S 9 1 7 1 - 6 1 3 - 6 - 2 1 4 
.51. .IJ'I. 1.4'.t .17. .6"/. ")" .4~ .4% 1.1/. .47. .4Z .8% ·~" 

15-X l I10M'T KNO~ 

NOT STATE[! 15-R 56 7 14 21 11 3 28 16 13 35 8 8 5 9 5 12 

1 

u 
0 

J 

0 
J 

j 

] 

f 1 

NUMBER OF RESPONDENTS 

MEAN 
STII DEV 

3.0% 4.3% 2.9% 3.0% 3.oZ 1.5% 2.7% 3.5% 3.3% S.7% 2.Sh 1.41. 1.4% 1.6% 1.7A 2.11. 

1869 157 494 689 312 217 1017 454 399 C.17 334 554 :'."·M 533 261 570 
100.or.100.oz100.oz100.oz100.01.100.oh. 99.9r.100.oz100.1r. 99.9z100.oxioo.1k100.oz 99.9Z100.ox100.1% 

4.49 4 •. S9 4 • .52 4.55 4.44 4.58 4.52 4.47 4.43 4.42 4.53 4.47 4.57 4.32 4.'tB 4.4:~ 

.7036 .6256 .B359 .6264 .6896 .5s21 .1004 .6920 .1202 .7534 .62t.a .7444 .6046 .60sa .6737 .7408 



JOB NUMBER 521801 CARD NUl'IBER 03 

'FISH HAS HORE PROTEIN THAN HAVE MEAT OR POULTRY' QUESTION a 1 

COMPLETELY AGREE (X5) 16-1 

SOME\.IHAT AGREE (X4) 16-2 

NEITHER AGREE NOR 16-3 
DISAGREE (X3> 

SOMEUHAT DISAGREE (X2> 16-4 

COMPLETELY DISAGREE (1) 16-5 

DON'T l(NOIJ 

HOT STAlED 

HUMBER OF RESPONDENTS 

HEAN 
STD DEV 

16-X 

16-R 

*···········REGION ••••••••••• *POPULATIOtt DENSirYf •• ,HOUSEHOLD INCOHE ••• *iH. H. OCCUPATION• ) 
TOTAL lOOM urmrn $10}1 $15M ~25H SALES/ 
CAN- ATLAll QUE- ONT- PRAIR AHD 10(.iti- urwrn TO ro OR PRGr/ CLER- BLUE 
AIIA lIC BEC ARIO IES B.C. OVER URBAN F:URAL UOM U4.9 $24.9 OVER MGR CAL COLLAR ] 

354 J5 96 126 s2 45 199 89 66 112 72 103 .s2 as 51 11.s 
lB.9% 22.0% 19.47. lB.2% 16.8!. 20.9% 19.6% 19.6Z 16.4% 18.1% 21.SX 19.SZ 17.0% 16.07. 19.7% 20.3% 

596 51 1.sa 240 74 63 321 139 13.s 205 104 173 113 11a 84 175 ] 
31.9% 32.2% 34.1% 34.8% 23.8% 29.0% 31.6% 30.64 34.24 33.3Z 31.2t 31.3X 31.1% 33.4% 32.17. 30.8~ 

6/.S SO 117 2.38 135 J.S 3.S8 164 i44 203 123 201 145 211 96 208 ] 
36.2Z 31.9% 35.8% 34.5Z 43.3'.' 35.2t 36.2'.'! 36.n: 36.2k 33.6~ J~ .• n 36.3Z 39.8!. 39.6% 36.64 3b.4% 

120 5 29 36 30 19 64 28 27 42 16 35 26 34 13 39 
6.4Z 3.3Z 5.9Z 5.2% 9.67. 8.9% 6.3% 6.2% 6.9Z 6.8~ 4.9X 6.4Z 7. 2"1. 6.4% 5.lZ 6.9Z 

52 s 8 21 10 5 30 10 11 10 11 21 10 15 7 18 
2.8Z 4.9% 1.7% 3.0% 3.2% 2.4i 3.0Z 2.3% 2.0x 1.?X 3.2% 3.7% 2.87. 2.81. 2.6'.l: 3.21. 

7'l 9 15 29 10 8 34 24 14 40 8 16 7 10 10 14 
3.13i. 5 •. sz 3.17. 4.2Z 3.44 3.77. 3.37. 5.2"/. 3.5% 6,.S"/. ·1 r:1 

~ • .J .. 2.87. 2.or. 1.B"/. 3.9'1. 2.44 

1869 157 494 6B9 312 217 10i7 454 399 617 334 554 3M 533 261 57•'.l 
100.07. 99.97.100.07. 99.9%100.17.100.1%100.0%100.0i.100.07.100.1Z100.0Z100.0"/. 99.97.100.07.100.07.100.0Z 

i 
1 
] 

J 
] 

3.60 3.67 3.6b 3.~3 3.43 3.59 3.61 3.62 3.57 3.64 3.t:.5 3.58 3.53 3.54 3.64 3.59 
.96911.0340 .92J9 .9540 .99391.0042 .9/93 .9608 .9509 .9328 .98281.0024 .9581 .9350 .9526 .9918 1 

J 
l 
J 
j 

J 
J 



J JOB NUMf!ER 521901 CARD t!UHBER 03 PAGE 3 

l 
1 

'FISH IS LOY Hl CHOL ES fEROL' QUESTION B 

*···········REGION ••••••••••• *POPULAlIOH DENSilY* ••• HOUSEHOLD INCOHE ••• 11H. H. OCCUPATION* 
TOfAL 100tt UNf:ER HOii )15li ~25H SALES/ 
CAN- All.Ail BUE- mn- PRA IF: AND 1 OOM- UHDER TO TO OR PROF I CLER- Bl UE 

'"1 CQHPLETELY AGF:EE (X5J 17-1 

ADA TIC BEC ARIO IES B.C. m1ER URP.AH F:lJF'.AL ~!Ni 114.9 '524.9 OIJER MGF: CAL COLLAR 

71P. 73 173 204 113 9L 409 169 137 231 134 212 137 207 93 214 
38.2/. 46.24 35.11. 38.3k 36.1% 42.2Z 40.2/. 37.2Z 34.3~ 37.4/. 40.0Z 38.3! 37.77. 38.74 37.3/. 37.5! 

l SD~BIH4T AGREE (X4l 17-2 583 44 169 214 89 68 326 135 121 182 103 171 127 187 82 162 
31.2/. D.87. .34.14 31.ll 28.41. 31.27. 32.1! 29.8/. 30.57. 29.4Z 30.94 30.8'1. 35.0'! 35.Cri. 31.:i! 28.57. 

} HEITHEF: AGREE HOR 17-3 414 30 9~· 157 90 42 199 113 102 144 74 126 71 101 62 152 
DIS1'\GREE <X3) 22.17. 19.1% 19 .. 37. 22.7'1. 28.9!. 19.44 19.67. 24.87. 25.67. 23.31. 22.04 22.77. 19.5'.4 18.97. 23 .. S7. 26.71. 

~ SDHEWHAl DISAGREE (X2) 17-4 

l l COMPLETELY DISAGREE (1) 17-5 

17-X 

51. 2 17 21 6 6 29 14 9 11 14 16 10 19 7 12 
2.8% 1.JZ 3.44 3.17. 1.8% 2.7Z 2.sz 3.1% 2.24 1.84 4.lZ 2.91. 2.9% 3.5Z 2.7% 2.1Z 

22 
1.27. 

1 12 4 4 2 11 3 8 9 
.61. 2.5% .5Z 1.1% .9% 1.1Z .7Z 2.lZ 1.4'.4 

1 9 4 5 4 B 
.3% 1.6'.t L0'.4 .9'.4 1.47. 1.44 

] DC1 ''l 'T KHO\J 

NOi SfAfED 17-R 84 8 28 29 12 8 43 20 21 41 9 20 14 16 10 22 
, 1 

J 

J 

J 
J 
0 
0 
J 

J 

NIJHBrn OF HESPONi)EN rs 

MEAN 
STII DEV 

4.5k 5.0Z 5.6~ 4.3Z 3.7% 3.7% 4.3% 4.4% 5.3% 6.6% 2.7% 3.7% 3.9% 3.0Z 3.7% 3.9% 

1869 157 49~ 689 312 217 1017 454 399 617 334 554 364 533 2.51 570 
100.oz100.oz100.oziOO.OZ100.0Z100.1Z100.1Z100.0l100.0A 99.9X100.0Z100.0~100.0Z100.0Z100.0Z100.11. 

4.07 4.24 4.02 4.08 4.00 4.15 4.12 4.04 3.98 4.07 4.09 4.05 4.10 4.10 4.04 4.03 
.9249 .8603 .9i'78 .9008 .925.S .8993 .9090 .• 9185 .9629 .9286 .9077 .9492 .8957 .8995 .9330 .9392 



JOB tlUHBER 521801 CARD NUMBER 03 

'BONES ARE A BIG PROBLEM UITH FISH1 QUESTION 8 

*· .......... REGION ••••••••••• *POPULATION DENSITY* ••• HOUSEHOLD IHCOHE., .u-H. H. OCCUPATION* 
TOHIL 10011 UNflE.R ~10H H5M ~25M SALES/ 
CAN- ATLAN GIJE- ONf- PRAIR Alm 100M- UNDER flJ fO OR f'F:OF/ CLER- BLUE 
AIIA TIC P.F.C ARIO IES P..C. OVER URBAN RURAL HOM U4.9 ~24.9 OVER HGR CAL COLLAR 

COMPLETELY AGREE <X5) 18-1 538 47 141 202 100 49 297 134 107 193 98 1.s2 85 131 71 181 
28.87. 29.8X 28.5! 29.4Z 31.9Z 22.47. 29.2% 29.6Z 26.8i. 31.2% 29.4% 29.2% 23.4Z 24.6% 27.0Z 31.7% 

SOME!JHA T ii GREE <X4l rn-2 634 50 u1 24'• 119 89 344 1.ss 121 179 11.s 193 146 211 97 167 
33.9Z 31.67. 20.6k 35.4% 38.37. 41.lX 33.9Z 37.lZ 30.57. 29.07. 34.6% 34.9k 40.1% 40.67. 37.0i. 29.4% 

) 

] 

1 
NEITHER AGREE NOR 18-3 265 25 134 85 34 37 148 49 67 19 S5 75 55 73 35 95 ] 
DISAGRF.I <X3l 14.2Z 15.9Z 17.0~ 12.3! 10.9% 16.8% 14.67. 10.9% 16.9% 12.9% 16.5~ 13.5% 15.1% 13.6h 13.5% 16.67. 

SOMEIJHAT DISAGREE (X2) 18-4 i 246 16 /8 95 3'! 24 130 57 59 18 39 79 50 .s4 34 89 
13.2! 10.0% 15.71 13.87. 10.97. 10.9~ 12.8Z 12.5Z 14.9% 12.7% li.5% 14.2% 13.8k 12.0i. 13.0i. 15.7~ 

120 13 41 39 14 13 60 27 33 SS 19 27 19 36 13 26 ] 6.44 8.4% B.2:£ 5.n 4.67. 6.0h 5.9X 5. 9;t; 8.3'.% 9.0!: 5.6% 4.9% 5.2% 6.8% 4.9% 4.6:£ 
COMPLETELY DISAGREE (1) 18-5 

DOWT f(NO\J 18-X 1 
HOT STATED 18-R bi 7 20 24 10 6 38 1B 11 32 8 18 8 13 12 12 

3.6% 4.3% 4.0% 3.4!. 3.37. 2.84 3.7% 4.04 2.84 5.34 2.54 3.24 2.34 2.47. 4.4Z 2.1% ] 

NUMBER OF RESPO~WFNTS 

HEAN 
S rn DEIJ 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
100.11.100.ox100.oz100.or. 99,9i100.01.100.1x100.ox100.21.100.1z100.1x 99.94 99.9%100.ox 99.87.100.1z 

3.68 3.67 3.54 3.72 3.85 3.65 3.70 3 .• 75 3.54 3.64 3.72 3.72 3.64 3.66 3.71 3.69 
1.21971.25571.29751.20331.14031.13311.20431.19811.27061.312/1.17471.18591.14631.17881.16291.2094 

) 

1 
J 

J 
J 

J 
J 
J 



} JO fl 1-mrnER 521BO1 CAR[! NUMBER 03 PAGE 3·_ 

l 'I HAVE A REAL FEAR OF CHOKING OH FISH E:Ollts' f:.JUESTIUH 8 

] 
*···········REGION ••••••••••• ,POPULAlION DENSITY• ••• H8USEHOlD INCOttE ••• **H. H. OCCU~ATI0~1 

TO r AL !OOH LINDER $H1rl ·H5H 12511 SALES/ 
CAH- A'ILAN QUE- mn- PRAIR Mm 10011- UHDER TO TO OR p~:OF/ CLER- FLUE 
A[IA TIC BEC ARIO IES B.C. OVER URBAH RUF:AL ~10M H4.9 $24.9 OVER HGR CAL COLLAR 

l COHPLETELY AGRff (X5) 19-! 323 23 110 121 49 20 16B 91 64 124 58 101 40 65 50 106 
17.37. 14.8% 22 .. 57. 17.Si: 15.67. 9.3% 1.s • .sz 20.04 16.04 20.11. 17.21. 18.34 11.0Z 12.27. 19.2Z 18.?Z 

l SuHEY~:A l AGREE (X4) 19-2 349 26 94 126 66 36 195 Bi 73 118 56 105 71 99 SB 92 
1B.7Z 16.lZ 19.LX 18.3? 21.3% 16.BZ 19.2% 17.BZ 18.37. 19.14 16.7% 18.9Z 19.4Z 18.5% 22.lX 16.27. 

J HE.ITHER AGREE NOR 19-3 326 29 B2 120 49 45 1BO 86 59 9:i 60 109 67 99 42 111 
DISAGF:EE (X3) 17.4% 18.37. 16.?X 17.ij'.4 15.87. 20.54 17.rt. 18.94 14.94 14.84 1/.9Z 19.tiz 18.4'.Z 18.5Z 16.17. 19.4% 

H SONalHAl t:ISAGR~E (X2) 19-4 292 21 B~· 114 4/, 29 162 b3 67 BO 5~ BB 69 89 33 93 
15 .. SZ 13.SZ 16 .. Si. 16.54 14.67. 13.3Z 15.9% 13.n 16.'n; 13.(14 16.57. 15.84 18.9% 16 . .SX 14 • .Si. 16.3'.4 

J 
COi~?LETELY I1ISAGF:EE (1) 19-5 511 50 106 185 90 80 274 116 121 ll.7 9£: 135 112 169 64 152 

27.3% 32.1'.4 21.47. 26.9% 28.Bi. 3.S.BZ 26.9'.4 25.67. 30.47. 27.07. 29.24 24.3Y. 30.9'.4 31.7% 24.44 26.74 

l DON'T KNOIJ 

NOT STAfED 

'l 
{J 

] 

1 

1 

J 

1 

J 

J 

J 

NUMBER OF RESPONDENrs 

MEAN 
SHI DEV 

19-X 

19-R .SB 7 19 23 12 l 31 17 14 31 8 18 5 12 9 16 
3.7% 4.3% 3.9Z 3.37. 3.9% 3.3t 3.7% 3.BZ 3.6Z 6.0Z 2.5% 3.3% 1.4Z 2.3% 3.67. 2.Bi. 

18.~9 157 494 6$9 312 217 1017 454 399 6tl 3.34 554 36't 533 261 570 
100.0% 99.9%100.oz 99.9%100.0%100.01100.0%100.oz100.1z100.oi100.0%100.oz100.oz 99.s~100.ox100.1h 

2.82 2.67 3.04 2.83 2.79 2.47 2.32 2.92 2./2 2.92 2.76 2.91 2.60 2.62 2.97 2.84 
1.47561.47281.47961.47221.4/601.39031.46201.49031.48531.52891.4/801.45341.38981.42031.48021.4736 



~· 

JOB NUMBER 521801 CAR[I NUHBER 03 

'I AH Af-RAI[I TO SERVE FISH TO MY CHILDREN AS IT MAY HAVE BONES HI IT' QUESTION 8 1 
* ••••••••••• REGION ••••••••••• *POPULATION DENSITY* ••• HOUSEHOLD INCOHE.. ,HH. H. OCCIJPATION* J 

TOTAL 100H UNltER HOM $151'1 ~25M SALES/ 
CAN- ATLAN QUE- OIH- PRM F: AND 1 ONi- UNDER iO iO OR PROF I CLER- BLUE 
ADA TIC IH ARIO I[S B.C. OVER URBAN RURAL uo:; $14.9 ~24.9 OVER MGR CAL COLLAR 

] 
248 15 86 90 42 14 120 76 52 100 53 67 28 44 36 79 COHPLEfELY AGREE CX5> 20-1 

13.2Z 9.6% 17.5% 13.17. 13.5Z 6.3% 11.87. 16.77. 13.0Z 16.2! 15.7Z 12.0% 7.87. 8.3% 13.8% 13.9% 

SOMEWHAT AGREE CX4> 20-2 430 36 113 154 89 39 234 104 93 142 60 139 90 134 61 124 1 
23.0% 22.87. 22.87. 22.4% 28.47. 18.0% 23.0% 22.8% 23.2% 23.0% 17.8~ 25.07. 24.7% 25.17. 23.31. 21.8% 

NEITHER AGREE NOR 20-3 388 20 'f3 150 78 46 23,5 82 71 112 82 114 BO 113 64 123 ] 
ItISAGRF.E CX3) 20.8~ 13.0~ 18.9% 21.8!. 25.17. 21.2! 23.27. 18.0Z 17.87. 18.1% 24.67. 20.6% 22.0% 21.lZ 24.6% 21.6% 

303 J2 88 103 45 35 148 79 76 79 ~8 97 68 96 37 106 ~ 
16.27. 20.17. 1/.8% 15.0% 14.57. 16.0~ 14.6% 17.5~ 19.0% 12.8~ 17.47. 17.67. 18.87. 18.17. 14.3~ 18.6~ 

SOHrnl-IAT DISAGREE (X2) 20-4 

COliPLEfEL Y IIISAGREE (1) 20-5 396 44 90 143 '15 74 220 86 90 . 117 73 120 86 BO 53 119 ] 
21.2i 28.37. 18.2! 20.7114.47. 34.1~ 21.67. 18.BZ 22.7X 18.9~ 22.0X 21.7% 23.5% 24.4Z 20.27. 20.9% 

DON'T W·!OIJ 20-X 

HOT STAlEit 20-R 104 10 24 49 13 10 59 28 17 68 8 17 12 16 10 18 
5.67. 6.27. 4.84 7.04 4.27. 4.47. 5.87. 6.24 4.37. 11.0i. 2.4i. 3.07. 3.27. 3.07. 3.31. 3.24 ] 

NUM.BER OF RESPONDENTS 

HEAN 
SrD DEV 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 57Cr 
100.0%100.0i.100.0!100.07.100.17.100.0/.100.07.100.07.100.07.100.07. 99.9~ 99.9/.100.07.100.07.100.07.100.0X 

2.90 2.63 3.04 2.92 3.13 2.44 2.88 3.01 2.84 3.05 2.88 2.88 2.74 2.74 2.96 2.89 
1.36551.39091.38:301.35951.26331.31551.34311.39451.38161.40/>51.37531.34741.29331.31311.34321.3584 

) 

l 
J 
J 
] 

J 

J 



l JOB HUMBER 521801 CARD HLIMBER O~~ PAGE :: 

] 

1 

'YOU CAH NOT l(EEP FISH AS LONG AS !·;EAT OR POULTRY' QUESTION S 

*···········REGION ••••••••••• *PDPULAlION DENSITY* •.• HOUSEHQLD INCOME ••• *•H. H. OCCU?ATION1 
TOl'AL 10NI UNDER )lC•H ~15li ·)2:5tt SALES/ 
Cf1H- A'I LAN QUE- OH I- f'f.:AIR ANil 1 OOH- UNDER TO TO OR Pr-:OF I CLER- Bl UE 

l COMPLETEL'f AGREE iX5l 21-1 

ADA TIC f:EC ARIO IES B.C. OVER URBAN RURAL ~10M ~14.9 ~24.9 OVER MGR CAL COLLAR 

463 37 110 152 90 73 257 106 99 1u. 7s 141 83 107 sa 131 
24.77. 23.67. 22.44 22.11. 28.Bi. 33.57. 25.34 23.34 24.94 26.97. 21.87. 25.5% 22.74 20.14 22.24 23.0% 

l SGHBJHAT AGREE CX4) 21-2 528 45 155 1B7 80 61 286 133 109 1~7 104 163 113 165 77 157 
28.24 28.5'4 31.51. 21.'2'1. 2s.sz 27.9!. 2s.11.: 29 •. 34 27.37..23.n 31.li. 29.47. 31.27. 31.0! 29.47. 27.67. 

t!EITHff'. AGREE Hu~: 21-3 37i'J 20 97 143 74 3'.:! 214 B3 73 102 M 129 73 110 59 141 
DISAGREE iX3) 19.87. 12 .. sz 19.n 20.lY. 23.81. 16.3i 21.04 18.37. 18 •. 34 16.67. 19.67. 23.34 20.0% 20.6i. 22.l"i. 24.7:4 

H SONEIJHAT DISAGREE (X2l 21-4 250 22 65 102 3/ 24 12B 68 54 m. 47 Cl 53 83 33 76 
13.4% 14.3% 13.2Z 14./Z 12.0Z 10.9i 12.6% 15.0% 13.5Z 13.5i 13.9% 12.1% 14.6% 15.6% 12.4% 13.3% 

r 

J 

L 
0 
0 
J 

j 

J 

J 
J 
J 

COHPLETEL Y DISAGREE m 21-5 18/ 22 45 77 23 20 96 42 49 ]l. 39 40 32 55 23 51 
10.0~ 14.01. 9.n u.n 7.47. 9.o: 9.s:i; 9.2% 12.2~ 12 .. 3'~ 11./7. 7.14 a.n 10.s~ 10.3't. a.n 

21-X 

NO I STArED 21-R 72 11 20 28 S 5 35 22 15 42 .s 14 9 12 6 15 

NU:iBER OF PESF'OHDEi'I f'3 

MEAN 
SHI DEV 

3.9% 7.0X 4.0X 4.lZ 2.SZ 2.3% 3.5% 4.BX 3.7% 6.BZ 1.9% 2.6Z 2.6% 2.2Z 2.4% 2.6% 

1s.s9 137 494 689 312 211 1017 4'.54 399 611 334 554 364 533 2.s1 57'J 
100.0%100 .0%100,(1%100 .0:<:100. 0;;100 .OXiOO.OZ 99. 9Z 99. 9:t.100.0Z100 .0%100 .OH00.0~100.0Z 99. 9%100. 1:l 

3.46 3.36 3.47 3.36 3.58 3.67 3.49 3.45 3.41 3.42 3.38 3.55 3.45 3.35 3.41 3.44 
1.29081.3?531.25031.30311.2~801.29841.27461.27841.34271.38021.29531.20781.25001.26561.27031.2398 



( 

JOB NIJHBER 521801 CARD NL'liBER 03 

'IT IS HAH!LY "HEU CANA[IIANS" IJHO EAT FISH' QUESTION 8 

* ........... REGION ••••••••••• *F'OPLILATION DENSITY* ••• HOUSEHOl_[I IHCOl1E. •• HH. H. OCCIJPA TION* ) 
TOl AL 1 OOii UNDER $1 Ott $1 Stt $2'51t SALES/ 
CAN- ATLAN @E- mH- PF: AIR AHD 10011- UNDER ro rn OR PROF I CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER URBAN F:URAL HOM H4.9 $24.9 OVER HGR CAL COLLAR 

('()liPLEfELY AGREE <XS> 22-1 l2 3 32 24 .s 7 48 13 10 30 14 21 8 14 10 15 
3.87. 1.8% 6.5'.Z 3.4X 2.n: 3.2h 4.8Z 2.9/: 2.6t 4.n 4.0'/. 3.n 2.1% 2.6~ 3.n: 2.6'.t 

SOMHIHAT AGREE <X4) 22-2 1.s2 6 67 5't 13 17 101 34 2.7 C'•1 
JL 23 51 36 48 23 42 

a.n: 3. 9% 13.5~ 7. 9'/. 5./h s.o:t 10.o:z 7.5"/.. 6. 7'/. 8.5'/. 7.0~ 9 .2% 9.9~ 9.ll a.n: 7 .4'/. 

NEITHER AGREE NOR 22-3 617 41 152 234 12S .SS 336 157 124 192 119 192 114 176 97 189 
DISAGREE (X3) 33.0'.i 2l .• D: 30.?Z 34.0:Z 39.n 30.14 33.17. 34.5/: 31.n 31.1'/. 35.5% 34.7Z 31.4% 33.0'/. 37.2Z 33.2'/. 

SO~E\JHAT DISAG~:EE <X2) 22-'1 329 26 91 125 49 38 t.58 86 1'5 114 54 94 67 102 47 100 f 
17.6% 16.6% 18.Sl 18.1'/. 15.6% 17.6~ 16.6'/. 18.9'/. 18.8% 18.5'/. 16.1'/. 17.1'/. 18.4% 19.2~ 17.9Z 17.6'/. 

COMPLETELY DISAGREE(1) 22-5 605 73 123 223 104 82 323 141 1'11 1135 113 178 129 1/9 80 203 

HOT ST (-1 TE[t 

HUMP.ER O~ RtsPONDEtHS 

HEAN 
STD DEV 

22-X 

22-R 

32.4% 46.5~ 24.9Z 32.4'/. 33.4% 37.6~ 31.8~ 31.lZ 35.4% 29.9Z 33.8! 32.2Z 35.4% 33.5% 30.BX 35.6Z 

l 
K~ B 29 2B 10 B 39 23 21 44 12 17 1(.\ iq 4 20 

4.54 5.14 '5.n: 4.17. 3.34 3 .. S4 3.94 5.1! 5.34 7 .14 3.64 3.14 2.8% 2.67. 1.74 3.64 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
100.01.100.oz100.o:i: 99. n10-:).o;.1o·j .11.100 .n100.oz 99. n100.01.100.o:i:ioo. oz100.or.100.oz1•)0.oz100. 04 ] 

2.31 1.92 2.56 2.29 2.25 2.!9 2.37 2.29 2.18 2.35 2.29 2.33 2.23 2.26 2.36 2.21 
1.14.S41. 04381.21491.12301.059 /1. EPuS1 .18231.09511.09.Hl .16981.14141.14341.11181.10711.12151.1037 

J 
J 

J 
J 
J 

J 



l JOB NU!tBER 521801 CARD NUMBER 03 PAGE ~ 

'FISH IS BETfER VALIJE FOR MONEY fHAN liEAT OR POUUR'(' QUESTION 8 

] 

1 ••••••••••• REGIO~ ••••••••••• •PO?llLAlION [rEtJSITY;;.,,HOU3EHOLD HICOHE ••• nH. H. OWJPATIONt 
TO f AL !OOH UiWE:R ·HOH 'H 5H j 25/i SALE:3/ 
CAN- A"fLAN [IUE- OHT- PF\AIR AND !OOH- UHDER TO TO OR PROF/ CLER- Fl UE 
ADA TIC P.EC ARIO IES B.C. OVER URBAN F:URAL )101i ~14.9 ~24.9 OVER MGR CAL C.OLLAR 

1 COMPLETELY AGREE (X5l 23-1 213 36 53 77 24 24 124 4t. 44 72 39 60 42 68 27 60 
11.4% 22.ez 10.JZ 11.1% 7.7Z 11.0% 12.2Z 10.1i 11.0Z 11.71. 11.5% 10.97. 11.6? 12.7% 10.2% 10.6% 

l SOHEl.iHA 1 AGREE (X4l 23-2 409 34 93 1/5 69 38 223 99 82 137 61 129 82 117 bl 122 
21.9Z 21.8% 18.9Z 25.47. 22.27. 17.47. 22.54 21.8% 20.6% 22.2Z 18.3% 23.34 22.6~ 21.9Z 23.44 21.3Z 

J NEITHER AG~:t:E HOR 23-3 745 48 2(18 2/6 123 90 402 183 160 221 151 223 150 233 107 236 
DISAGREE (X3) 39.94 30.JZ 42.2'.4 40. 1.'1. 39 • .S'/.. 41.3% 39.6Z 40.'21. 40.2'.! .35.9% 45.24 40.34 41.14 43.n: 40.87. 41.41. 

J SOMEIJHtil ItISAGREE <X2l 23-4 287 19 SO 96 61 31 153 72 62 9J 45 92 59 BO 46 87 
15.4Z 12.24 16.27. 13.97. 19.6h 14.lZ 15.01. 15.97. 15.64 14.87. 13.64 16.74 15.9% 15.1~ 17.44 15.24 

J COhPLETfL Y DIS AGREE (1) 23-5 141 12 35 40 25 30 73 35 34 53 29 3t. 23 27 17 49 
7.67. 7.17. 7.14 5.81. 7.97. 13.87. 7.14 7.7% 8.3Z 8.54 S.74 6.64 6.44 5.04 6.4% 8.54 

J DOW T f(HO~J 

NOT SfATED 

] 
NLIMBE:F: OF F:ESF'OHDEN rs 

MEN1 

l 
srn w; 

0 
l 
J 

r J 

J 
J 
J• 

23-R J2 8 24 26 9 5 3.S 19 17 43 9 13 8 9 4 17 
3.9X 5.14 4.9h 3.7% 3.0~ 2.44 3.6% 4.34 4.24 6.9Z 2.64 2.34 2.3% 1.6~ 1.7% 3.0~ 

1869 157 4'74 689 312 217 1011 454 399 611 334 554 3M 533 2·S1 570 
100.lX 99.9Xl00.0~100.0h100.0Z100.0~100.0Al00.0h100.1!100.0Z 99.9Z100.1Z 99.9h100.0A 99.9~100.0Z 

3.15 3.42 3.to 3.23 3.02 2.98 3.1a 3.11 3.11 3.15 3.11 3.16 3.17 3.23 3.t4 3.11 
1.07511.21181.05251.02351.03621.15631.07641.06051.09521.11611.07101.04801.05051.02171.03611.0732 



JOB NUMBER 521801 CARD tlUMBER 03 Pl l · 
'I USUALLY HAKE A SAUCE TO GO UIIH FISH' QUESTION 8 

1 ••••••••••• REGIDN ••••••••••• fPOPULATIDN DENSITY1 ••• HOUSEHOLD INCOME ••• 11H. H. OCCUPATION• ) 
TOTAL !OOH UHDER HOM H5~1 $2511 SALES/ 
CAN- All.AN GUE- otH- PRt'\IR AND !OOH- UIHl:::F! ro fO IJR PROF/ CLER- BLUE 

COHPLErELY AGEEE <X5) 24-1 

ADA TIC BEC ARIO IES B.C. OlJER URBAN RURAL UOi'I U4.9 $24.9 OVER liGR CAL COLLAR J 

128 9 .Sl J9 11 8 72 23 33 5.} 23 36 16 24 13 38 
6.8~ 5.7% 12.3Z 5.6Z 3.67. 3.77. 7.0% 5.0Z 8.3Z 8.6Z 6.7Z 6.5% 4.57. 4.47. 4.9% 6.7% 

SOMEWHAT AGF:EE <X4) 24-2 299 34 110 88 31 29 1.S5 78 56 102 43 95 59 79 51 84 
16.0~ 21.7% 22.3t 12.BZ 12.0Z 13.3Z 16.3Z 17.2~ 13.9% 16:5~ 12.9% 17.lt 16.3i 14.9X 19.6t 14.SZ 

NEITHER f.GREE NOR 24-3 382 24 101 139 M 51 214 93 75 126 67 112 77 111 64 112 l 
DISAGREE <X3l 20.4Z 15.6~ 20.57. 20.27. 2i.2Z 23.5~ 21.0Z 20.6% 18.7% 20.5A 20.0% 20.2% 21.1% 20.74 24.5% 19.6% 

SOHEl!HAT DISAGF:EE (X2l 24-4 430 32 113 1~9 71 55 237 106 86 113 83 137 98 142 53 137 
23.0Z 20.14 22.9Z 23.lk 22.8/. 25.3Z 23.4% 23.4% 21.77. 18.3~ 24.7% 24.7Z 26.9Z 26.64 20.37. 24.17. 

COMPLETELY DISAGREE <D 24-5 5.s5 S•) 92 231 118 .S8 295 135 135 183 112 165 106 1.S8 74 18.S J 
30.2Z 31.8% 18.77. 34.47. 37.6~ 31.5~ 29.1Z 29.7Z 34.07. 29.77. 33.4% 29.7% 29.07. 31.57. 28.1% 32.6% 

DON'T Know 24-X 
1 

HOT STAlEII 24-F'. 65 8 16 2l· 9 6 33 19 13 40 7 10 8 10 7 13 

NUMBEF: OF RESPO~DENTS 

HEAN 
srn DEV 

3.57. 5.14 3.34 3.87. 2.l!. 2.87. 3.2~ 4.24 3.34 6.54 2.27. 1.87. 2.37. 1.87. 2.57. 2.27. 

1869 157 494 689 312 217 1017 4~4 399 617 334 554 364 533 261 570 
99.97.100.07.100.07. 99.94 99.9i.100.17.100.07.100.17. 99.97.100.11. 99.97.100.07.100.17. 99.97. 99.97.100.0~ 

2.44 2.47 2.86 2.29 2.19 2.31 2.47 2.42 2.39 2.53 2.33 2.45 2.39 2.33 2.52 2.38 
1.27641.31801.31521.24141.18061.16721.27371.23911.32181.33721.25821.26331.19971.19851.23801.2713 

] 

J 

J 
J 
J 



1 JOB NUi'IBER 521801 CARl1 HUMBER 03 

'FISH IS BETTER FOR YOIJR HEALTH rHAW MEAT OR POULTRY' QUESTIOll S 

* ........... REGION ........... f.f'OPLILATION DENSITY~, .. HDIJSEHiJ!..11 lNCOliE ••• HH. H. OCCIJf'ATIQN;; 
roTAL 10Nl UNDER ~10ii H51l nsH SALES/ 
CAN- Ai LAN QUE- ONT- .PRArn AND 100;1- mmrn TO TO OF< PHOF/ CLER- I!LLIE 
ADA HC BEC ARIO IES B.C. QlJER URBAN F:IJF:AL i10H 114.9 ~2'i.9 OVER MGF: CAL COLLAR 

l COHPLETELY AGREE (X5> 25-1 340 41 106 1i1 39 43 206 7B 55 118 66 96 60 97 48 99 
18.2% 26.2% 21.4% 16.0Z 12.4% 20.0% 20.2% 17.3% 13.97. 19.1% 19.6% 17.3% 16.6% 18.2% 18.2% 17.4% 

l SGHEIJHA l AGREE (X<i) 25-~ 534 45 131 199 91 67 2B3 126 125 lt.6 % 158 113 171 75 150 
2s • .sz ·~s.87. 26 •. S'f. 2s.n 29.2% 3o.n 21.az 21.sz 31.3% 21.01. 2s.az 28.57. 31.0Z 32.oz 28.:37. 26.3Z 

1 NEITHEP. AGREE HOR 25-3 686 52 177 248 128 82 361 186 139 217 111 215 142 195 95 231 
DISAGREE (X3) 36.77. 32.9% 35.8% 36.0'.1. 40.9'.4 37.87. 35.5% 41.H 34.9% .35 • .3'.7. .33.3/. 38.94 38.97. 36.5% 36.n 40.6% 

~ SOHE~HAT DISAG~EE (X21 25-4 

1 COHPLETELY IilSAGREE (1) 25-5 

J 
] 

lJ 
l 
] 

J 

J 

l 
J 
J 

J 

t1fJ!.p T KNO~ 

tmr SUITED 

NUMBER OF F:ESF'OHDENrs 

MEAN 
STD I:EV 

25-X 

25-R 

169 7 45 68 31 17 91 33 45 49 41 53 26 44 33 52 
9.0% 4.6% 9.2% 9.9Z 9.9% 7.7% 8.9% 7.2Z 11.2% 7.9% 12.lZ 9.6% 7.2Z 8.3% 12./Z 9.1% 

81 5 18 39 15 4 46 15 
4.37. 3.24 3./% 5.7% 4./7. 1./% 4.5% 3.34 

20 
5.0Z 

.s1 7 17 25 9 4 31 15 1s 
3.3Z 4.34 3.44 3.t.x 2.7"/.. 2.oz 3.1% 3.3~ 3.7% 

29 

38 
6.2:4 

14 20 18 16 
4.3Z 3.67. 4.9Z 3.vz 

.s 12 5 11 
1.9Z 2.14 1.4% 2.ox 

6 
2.47. 

26 
4.5% 

·~ 12 
i.n 2.n 

1B.S9 157 4'14 .S39 312 217 1017 454 399 617 3:311 554 364 533 261 570 
100.1%100.0Z100.1~100.17. 99.8%100.1X100.0Zi00.0A100.0Z100.1/.100.0Z100.0Z100.0X100.0h100.0~iOO.OZ 

3.49 3./3 3.S5 3.41 3.36 . 3.61 3.52 3.50 3.J9 3.51 3.48 3.47 3.48 3.55 3.48 3.44 
i.o:~s91. orn0i. c·~43i.Ot.39 • 9903 • 95141.ot.23 • 90121. ou.s1. 0593i. 07 t·51. 0102i .0140 • 98531. 01401. 03iB 



JOB NUMBER 521801 CAf<D NUHBER 03 F,, } 
I " 

'~!EAL THIER PEOPLE BUY W:JRE. FISH' QUESTION B 1 
*· .......... RF.GIOH ....... ., .. *POPULATION DENSITY-. ... HOUStHOU1 INCOi·iE ... uH. H. OCCUPArION~ J 

TOTAL !OOH UNDEF: HOM $15M ~25H SALES/ 
CAN- ATL;;H QUE- ON r - PR AIR AND 1 OOH- urwrn ro fO OR PF:GF/ CLER- BLUE 

CO!lF'LEfEL Y AGREE <XS) 2.s-1 

ADA TIC BEC AHIO !ES B.C. OVER U~BAN H!Rr1L ~lOii $14.9 n'i.9 OVER MGR CAL COLLAR j 
117 e 46 32 1.s ts 65 27 25 4.s 2.s 30 14 19 1s 3.s 

SOMEl.,IHAT AGREE <X4) 26-2 

6.37. 5.2% 9.2k 4.7~ 5.14 7.0h 6.4h 5.9h 6.4h 7.5~ 7.97. 5.5~ 3.BZ 3.5~ 5.9% 6.3~ 

] 
225 10 /8 l1 31, .30 128 53 43 .Sl 38 62 57 75 31 58 

12.QX 6.2% 15.8% 10.6X 11.0~ 13.7Z 12.6% 11.7Z 10.9Z 10.9Z 1i.4Z 11.3Z 1S.7Z 14.07. 11.7Z 10.14 

NEITHER AGREE HOR 26-3 828 75 192 303 155 104 433 187 1:34 2.s7 143 259 139 216 107 243 
DISAGREE (X3) 44.37. 4/.7% 3B.9~ 44.07. 49.5~ 47.7% 45.0Z 41.1! 46.1% 43.2k 42.77. 46.8! 43.B~ 51.7% 40.8~ 42.9~ 

SOHE!JHAT DISAGREE <X2) 2·S-4 308 21 79 131 52 2.S 157 BS 62 114 51 8'1 53. 75 50 87 1 
16.5~ 13.4% 15.9% 19.0% 16.6% 11.9% 15.5% 19.5~ 15.6A 18.5% 15.3Z 16.1% 14.6% 14.1% 19.lZ 15.3h 

COMPLETELY DISAGREE(!) 26-5 324 36 32 123 46 36 112 132 70 80 69 103 72 81 52 130 

I1Qtp T KNQIJ 

NOT STATEII 

NUMBER O~ RESPOHDEHT5 

HEAN 
SrD DEV 

26-X 

2l.-R 

17.3~ 23.1% 16.6Z 17.9Z 14.87. 16.57. 16.9Z 18.0~ 17.7% 13.0Z 20.6Z 18.64 19.87. 15.lZ 20.0Z 22.Bk 

67 7 1B 26 9 .., 37 17 14 42 7 10 8 9 6 15 I 

3 • .S7. 4 .5':! 3.6% 3.84 3.07. 3.27.: 3.64 3.7% 3.4i. b. 9'1. 2.1% 1.7% 2.3~ 1..SI 2.SZ 2.64 

1869 157 494 689 312 217 1017 454 399 617 334 55~ 3M 533 261 570 
100.0%100.1I100.0Z100.0i.100.07.100.0i.100.0Z 99.94100.1Z100.07.100.0%100.0Z100.07.100.0l100.07.100.0Z 

] 

J 

2.72 2.55 2.85 2.M 2.74 2.82 2.75 2.67 2.72 2.80 2.70 2.68 2.68 2.76 2.64 2.61 
1.09461.08861.17291.05641.01941.09161.09281.09981.09061.07501.16011.07681.0844 .99331.11571.1407 ~ 

J 
J 

J 

] 

J 
J 
J 



1 JOB tlUHBER 5218;}1 CMW HUHBEP. O~~ PAGE 4~ 

'FISH SHOULD BE i~UALITY GRADED ~ GRADE SHOULD BE PRINTED ON PACKAGE' GUESrION B 

"' ........... REGION ••••••••••• ~POPLILAl ION DEHSI1 Y* ... HCllJSEHOLD IHCOHE ••• oa. H. OCCUPATION* 
TOfAL l!)OM LIHOER HN1 H3M ~25H SALES/ 
CAN- AlLAN QUE- ONT- Pf.:AIR AND !OOH- UHDER TO TO OFi Pr{Of/ CLER- BlUE 
ADA TIC BEC ARIO IES B.C. OVER LIREW~ RURAL ~1NI ·H4.9 $24.9 OVER llGR CAL COLLAR 

COMPLETELY AC.f<EE CX5l 27-1 775 BO 159 318 130 P.i' 435 115 lf,5 2iB 132 224 141 194 99 221 
41.57. 31.14 32.34 46.17. 41.84 40.17. 42.84 39.67. 41.37. 45.14 39.57. 40.5!. 38.77. 36.34 38.07. 38.84 

I SOHEUH~l AGREE <X4l 27-? 621 41 HI•} 227 105 l.9 335 1{.1 125 198 115 1f.9 140 204 Bl• 195 
33.24 25.94 .36.47. 32.9i. 33./% 31.71. 32.94 35 .. S't 31.37. 32.(i/. 34.34 30.57. 38.57. 38.24 32.17. 34.27. 

l NEITHEF: AGF-:EE tWR 2/-3 315 23 89 98 59 46 163 77 75 7B M 114 59 107 56 94 
D!SAGREE (X3) 16.9Z 14.n 18.14 14.37: 18.87. 21.11. 16.14 17.0Z 18.77. 12,.S1. 19.24 20.T'f. 16.27. 20.0i. 21.4't 16 •. SZ 

I SGMElJHAT {l!Sf1G:.:~E <X~l 27-4 

] COMPLETELY flISAGREE<ll 2?-5 

DON'T KH01~ 27-X 

I 

47 

31 
1.17. 

4 19 
2.54 3.91. 

15 
2.24 

3 6 25 15 8 9 9 18 12 14 6 20 
1.0/. . 2 •. S!. 2.47. 3.2! 1.94 1.4Z 2.64 3.2~ 3.2% 2./7. 2.J4 3.64 

1 23 6 1 2 17 9 6 10 3 15 4 4 7 18 
.64 4.67. .ax .37. .97. 1.1z 1.97. 1.~4 1.s:i: 1.ox 2.77. 1.1z .1z 2.57. 3.li. 

NOT srATED 27-R 18 8 23 26 14 8 41 17 20 4S 11 13 8 11 7 22 

J 

1 

J 
] 

J 
1 
J 
J 
j 

NUMBER OF RESPONDENiS 

MEAN 
51 D I1EV 

4.2Z 5.1! 4.7% 3.7% 4.5% 3.6% 4.0Z 3.8Z 5.lZ 7.4% 3.4Z 2.4% 2.3Z 2.11 2.sz 3.8% 

18.S9 157 494 689 312 21/ 1017 454 399 617 334 554 364 5.33 2.s1 570 
100.0X 99.9ZJ00.0~100.0Z100.1Z100.0Z 99.9%100.lI 99.97.100.0Z100.0%100.0~100.0Z100.07. 99.9%100.1% 

4.15 4.31 3.92 4.26 4.21 4.12 4.18 4.10 4.15 4.27 4.12 4.05 4.13 4.09 4.05 4.06 
.9233 .s116i.o::.as .ai:;20 .arn1 .9036 .9ns .n67 .no1 .B725 .89061.0031 .8839 .at.30 .96781.0040 



~'OB t!l.!iiBER 521801 CARD NUMBER 03 Pt' I · 
'YOU CAH KEEP FISH AS LONG AS tif AT OR POUL TRY Hl n!F. Ff.:EEZER' QUESTION B 1 

COMPLETELY AGREE <XS) 28-1 

SOME\.!HAT AGF:EE: <X4> 28-2 

NEITHER AG~:EE NOR 28-3 
I1ISAGREE (X31 

SOMEIJHAT DFAGr:EE <X2) 28-4 

COl'iF'LETEl.Y flISAGHEE (1) 28-5 

DON'T f(NOW 

NOT STA1ED 

tlEAN 
SHI DEV 

28-X 

28-R 

* ...... , .... REGION ••• ' ••••••• *POPULATION DENS! rY* ••• HOUSEHOLD INCOME. •• uH. H. OCCUPATIOH* l 
TOTAL lOOM UNDER ilOM USM $25M SALES/ 
CAN- ATLAil !WE- ON r - PRArR AND !OOH-. UNDi:R ro fO OR PROF I CLER- P.LUE 
ADA lJC I:EC AF:IO IE.S B.C. OVER URBAN RURAL ~lOH ~14.9 $24.9 OVER ilGI( CAL COLLAR l 

t1J6 45 1.sb 189 47 28 272 121 B3 172 89 126 87 124 65 138 
25.4% 2B.4% 33.7Z 27.4Z 15.2Z 13.0~ 26.7% 26.64 20.9! 27.9Z 2b.7% 22.8% 24.0% 23.37. 24.9% 24.3! l 

498 35 152 196 15 40 296 lf!B 94 1~~') 87 1°Sl 101 1SS 75 163 
26.67. 22.6X 30.7X 23.4Z 23.97. 18.6Z 29.1% 23.SZ 23.57. 24.3Z 26.0k 29.0i 27.6% 29.0! 28.7! 28.6Z 

31.s 19 .s2 135 62 38 11a 73 .vi 98 s1 101 60 100 43 102 ] 
16.9Z 1~.24 12.SZ 19.6% 20.0:Z 17.3X 17.57. 16.2Z 16.1% 15.9% 17.0Z 18.3% 16.4% 18.8X 16.5% 17.9l 

i 3:H 26 61 107 14 62 147 97 86 R.8 69 10/1 67 101 53 101 
17.7Z 16.8% 12.4Z 15.5% 23.87. 28.7h 14.5! 21.4X 21.7! 14.3Z 20.Bi. 19.2k 1B.3Z 18.9Z 20.3% 17.87. 

118 22 32 39 44 41 88 37 J3 61 23 48 39 43 20 47 1 
9.57. 13.BX b.57. 5.7! 14.1Z 18.8h B.7% 8.1I 13.3% 10.9% 7.0Z S.7Z 10.7I B.1Z 7.SZ 8.3% 

J 
71 10 21 23 9 B 35 1B 18 41 8 11 11 10 5 18 ] 

3.87. 6.27. 4.34 3 • .3'.4 3.04 3.67. 3.3! 3.97. 4.57. 6.77. 2.5% 1.9Z 2.94 1.94 1.13% 3.14 

1069 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
99 s:z1 oo. o:u oo.1z 99. 97.1 oo. oz1 oo. ')7.10(1. or.100 .or.100.ox1 oo. o:z1 oo. o~ 99. 97. 99. 97.100 .ot100. oJ.100. oz ] 

3.42 3 •. 37 3.76 3.58 3.02 2.78 3.53 3.41 3.18 3.47 3.46 3.39 3.37 3.41 3.43 3.44 
1.31J01.44341.24541.21861.30351.32641.28161.32141.3b821.36211.28531.27581.32991.2b481.28231.2765 J 

J 
l 
J 

J 
] 

J 



I JOB NUMBER 521801 

l 
J 

CAR[! HLI;-IBER 0 :~ PAGE -

'A FISH MEAL IS QUICI( TO PREPARE' QUESTIOI~ 8 

* ........... Rf.GIO~l. •••••••••• *POPULA 1 ION DEHSil Y~ ••• HOIJ'3EHDLD JHCOME ••• nH. H. OCCIJPATION:t: 
TOrAL 10011 UNDER HNi 'H~·H 1~~51! SALES/ 
CAN- Al LAN (!LIE- ONT- PHAIF: ANII lOOH- Uf-H1EF'. TO TO OR f'~:OF/ CLH:- BLUE 

1 COliPLETELY AGREE <XS) 29-1 

ADA TIC BEC ARIO IES B.C. OVER URBi!il RURAL ~1M ·H4.9 ~24.9 OVER MGR CAL COLLAR 

634 60 174 232 90 77 357 1J2 125 233 110 176 115 171 BiJ 187 
33.9Z 38.3% 35.3'.'t. 33.74 29.0X 35.37. 35.1! 33.6'.'t. 31.3% 37.8Z 32.97. 31.81. 31.54 32.04 30.)% 32.94. 

l SOMrnHAl AGi-:EE (X4l 29-2 718 Sb 195 2/4 116 77 390 176 1~·2 210 137 234 137 224 115 211 
38.44 .35.4'.'t. .59.64 39.7'1.. 37.27. 35.57. 38.4'.4 38.:34 j8.14 .54.14 41.0:>: 42.27. 37.S:~ 42.0t 43.94 37.04 

J HEITHER AGREE NOR 29-3 310 18 a:~ 105 64 39 167 70 72 93 51 9.\ 71 94 46 102 
DISAGREE <X3i 16.64 11.64 1.S.84 15.n 20.6'1. 17.91. 16.54 15.54 18.l'.! 15.14 15.27. 17.1'.4 19.6! 17.57. 17./'t. 17.94 

~ SOHEYHAl [IIS{11JREE <X2l 29-4 119 10 20 44 29 17 61 32 26 36 25 29 29 29 15 41 
6.4Z 6.47. 4.0Z 6.47. 9.2Z 7.8/. 6.0i. 7.07. 6.67. 5.9~ 7.5Z 5.3% 7.97. 5.47. 5./% 7.24 

C!.iMPLETELY f1ISALiREE(1) 29-5 3! b b 12 3 3 11 8 11 12 5 B 5 7 1 14 
1.6X 4.14 1.3? 1.8% .9Z 1.4X 1.1% 1.9Z 2.8% 2.oz 1.6Z 1.sx 1.JZ 1.3% .4Z 2.4% 

] IiGN' 1 KHO',! 29-X 

NOT SfAr£B 29-R 58 7 15 22 10 4 31 15 12 32 6 12 B 10 5 15 
3.17. 4.3Z 3.1% 3.2% 3.1Z 2.ox 3.0Z 3.37. 3.17. 5.2% 1.9~ 2.1k 2.2~ 1.8~ 1.7h 2.6% 

NUilBER OF RESf'ONDEN rs 1a.s9 157 494 6B9 312 211 1011 11s4 399 .stl 334 ss4 364 533 2.s1 s10 

l J 

100.0Z100.1%100.1~100.0Z100.0Z 99.97.100.17.100.1Z100.0%]00.1Z100.J'l.100.0X100.0Z100.0h 99.9%100.0X 

HEAN 4.00 4.02 4.07 4.00 3.87 3.97 4.03 3.9B 3.91 4.05 3.98 4.00 3.92 4.00 4.00 3.93 

] 
SHI DEV • %791.0825 • 90L1 • %59 • 9/91 • 9963 • 9370 • 9B521.0l 88 • 99f:.5 • %89 • 9235 • 9/98 • 9158 .86971.0177 

D 
J 

j 

J 

J 

] 

J 



( 

JOB Hl!tiBER 521801 CARD NUMBER 03 

'I LIKE Ht1~IBUT BECAUSE IT IS A HEATY Flf:W QUESTION 8 

COMPLErELY AGREE CX5) 30-1 

SOME\.IHl'iT AGREE <X4> 30-2 

NEITHER AGF:EE NOR 30-3 
DISAGREE (X3) 

SOliE~IHiH DISAGREE <X2> 

COHPLETEL Y [II SA GREE (1) 

DOil 1 f l~NOIJ 

HOT STAlEii 

tlUnBER OF RESPONDENTS 

HEAN 
SID DEV 

30-11 

30-5 

30-X 

30-F: 

it ••••••••••• REGION ••••••••• ,. tF'OPIJLMllJN DENS!T'f it ••• HOLiSEHOUI INCOME. •• HH. H. OCCLIPATION<t l 
TOTAL 100M UNDER $10tl USM t25M SALES/ 
CAN- AfLAll ldUE- ONf- PRAIR AH[I 10011- UNDtR ro fO OR PROF/ CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL $10H ~l4.9 $24.9 OVER MGR CAL COLLAR I 

33.s s2 58 146 s1 28 1s9 90 57 14.s 56 79 56 01 47 a1 
18.0Z 3:.S.14 11.B'.4 21.24 16.3% 13.!Z 1B.6i: 19.?Z 14.37. 23.6'l 16.67. 14.2Z 15.4Z 15.3~ 18.0:t 14.24 l 

4.ss 46 98 133 n ,s1 257 12a 30 1s2 so 12a 106 B9 72 131 
24.94 29.0Z 19.Bk 27.4% 23.2Z 28.3A 25.3% 28.3% 20.1~ 24.6% .24.0h 23.0Z 29.0Z 26.lX 27.5% 23.0X 

810 41 228 29:'1 150 91 428 186 1'16 22S 1::i(1 219 155 251 103 28.4 ] 
43.3X 25.9% 46.37. 42.7% 48.0X 44.6~ 42.14 40.9Z 49.2l 36.4% 4).0% 50.4% 42.7i 47.0h 41.2~ 49.87. 

114 5 S5 2·1 ... 1~ 16 66 25 24 27 26 33 29 37 15 38 
6.14 2.9% 11.1! 3.2X 5.2% 7 .. ~1h 6.4% 5.5% s.n 4.3! 7.7'/. 6.0:! 7.9Z 7.0Z 5.87. 6. 7'/. 

73 6 -32 15 14 I 41 B 23 24 15 23 1{1 16 14 22 0 

3.9': 4.1': 6.SX 2.n 4 .4'.l 2.8~ 4.!Z 1. 9Z S.9Z 3. 9i: 4 .t.~ 4.n 2.8~ 2.9% 5.2t 3.9X 

J 
71 8 23 23 9 8 36 17 18 44 7 12 8 9 6 14 ] 3.84 5.04 4.64 3 • .3'.~ 3.04 7 1¥ 3.54 3.n: 4 •. s:,; 7 .14 2.n· 2.1% 2.34 1 .. si 2.1.'.Y. 2.44 ""•'"' 

1B69 157 494 6P.9 312 217 1017 454 399 6l7 33~ 554 364 5J3 261 571) 
10(>.0i.100. O~W1. lt:100.0i.10(>.17.10(1. (:1. !(l<). 0%100.0i.100.0i. '19. 9%11)0.(14 99. 9:z100.1'.4 99. 91. 99 .97.100.0't. J 

3.49 3.88 3.20 3.64 3.43 3. 43 3.50 3.61 3.33 3.64 3.41 3.38 3.47 3.45 3.48 3.38 
.99721.05/41.0243 .93i~6 .9792 .92121.0111 .93741.00.561.04161.011j9 .9519 .94.sb .93161.0280 .9497 ] 

] 

J 
J 
1 

J 

J 
J 



1 JOB tlUHBER 521801 CARit NLIHBER 03 

l 'I HATE NAME ·con·. THEY SHOULD GIVE THE FISH A NEU NAHE' QUESTION 8 

l * ........... REGION ••••••••••• 1POPULA TION I1EHSITYit ••• HOUSEHOLD HICOHE. •• nH. H. OCCUPATION* 
TOfAL 100H UNDER UOli ~15/i ~251i SALES/ 
CAN- Al LAN QUE- mn- PRAIR AND !OOH- UNDER TO TO OR PROF/ CLER- FLUE 

l COMPLETELY AGREE 

ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL ~10H U4.9 $24.9 OVER HGR CAL COLL11R 

<XS) 31-1 81 5 28 31 10 6 44 24 13 40 13 14 13 11 B 25 
4.3% 3.5% 5 •. sz 4.57. 3.2% 2.9% 4.3% 5.3% 3 •. 34 6.5% 3.9% 2.Si. 3./X 2.0% 3.1% 4.4% 

~ SOHEUHAT AGREE <X4) 31-2 112 6 42 46 13 s 65 26 21 45 15 2B 24 27 12 27 
6.0% 3.6% 8.5% 6.64 4.37. .., c-w 

L•J.4 6.4% 5.8% 5.2% 7.4"!. 4.44 5.1% 6.5% 5.1% 4.4% 4.8% 

l NEITHER AGREE NOR 31-3 679 45 137 2BS 141 71 362 U.7 150 209 124 211 134 217 93 209 
DISAGREE CX3) 36.34 28.5% 27.1% 41.4% 45.2% 32.8% 35.6% 36.7% 37.7% 33.94 37.2% 38.1% 36.8% 40.84 35.4% 36.7% 

:...:i SOHEUHAT DISAGREE <X2) 31-4 210 1B 92 64 24 20 109 52 57 75 53 5l 30 53 42 70 
11.7% 11.4% 18.7% 9.37. 7.6% 9.4% 10.7% 11.5% 14.4% 12.2% 16.0% 9.3% 10.5% 9.9% 16.2% 12.24 

I COMPLETELY ItlSAGREE (1) 31-5 705 76 175 236 112 106 399 166 140 201 122 237 144 213 102 226 
37.7% 48.6% 35.54 34.3% 35.8% 48.7% 39.3% 36.S! 35.1% 32.5% 36.6% 42.9% 39.7% 40.0% 39.1% 39.64 

ItOH'T KNOii 31-X 

NOT STATED 

NUMBER OF RESPONDENfS l . 

l 

J 
] 

'\ 
J 
J 

MEAN 
STD [1EV 

31-R 74 7 20 27 12 B 38 19 17 4.S b 12 11 12 4 14 
4.0% 4.5% 4.0% 4.0Z 3.9% 3.7X 3.B% 4.2% 4.3% 7.4% 1.9% 2.1% 2.9% 2.2% 1.7% 2.4% 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 2.:i1 570 
100.ox100.1z100.oz100.1z100.ox100.0%100.1z100.oi100.oz 99.9X100.oh100.ox100.1%1oo:oz 99,9z100.1z 

2.25 1.97 2.27 2.35 2.29 1.98 2.23 2.29 2.24 2.39 2.22 2.13 2.22 2.17 2.15 2.20 
1.16831.13321.21111.16671.112i1.105~1.1B011.19121.108B1.23371.11561.11B11.16041.09071.09581.1564 

PAGE : 



JOB NUMBER 521801 CARD NUHBER 03 

'I LIKE SOLE BECAUSE IT IS A HILD TASTING FISH' QUESTION 8 

p i 

1 

COMPLETELY AGREE (XS> 32-1 

SOHEYHAT AGREE CX4> 32-2 

NEITHER AGREE NOR 32-3 
DISAGREE CX3) 

SOMEWHAT DISAGREE CX2> 32-4 

COMPLETELY DISAGREE(l) 32-5 

DON'T fa-10!.J 

tlOT STATED 

HUl\BER OF RESPONIHITS 

HEAN 
STD [1EV 

32-X 

32-R 

*· .......... REGION ••••••••••• *POPULATION DENSITY* ••• HOUSEHOtD INCOME. •• nH. H. OCCUPATIONit J 
TO"IAL 100M UNDER $10il USM l25M SALES/ 
CAN- ATLAtl QUE- ONT- PRAIR AND 1001'1- UNDER ro ro OR PROF/ CLER- BLUE 
ADA lIC BEC ARIO IES B.C. OVER URBAN RURAL $10H $14.9 $24.9 OVER H5R CAL COLLAR l 

466 27 1.s9 177 44 49 30.s 102 59 173 66 110 111 125 76 114 
24.9Z 17.1% 34.3Z 25.7Z 14.0% 22.64 30.lZ 22.4% 14.7Z 28.lZ 19.6Z 19.9Z 32.1% 23.4% 29.0% 20.0% 

534 39 153 202 70 70 308 140 86 151 94 178 106 182 so 144 J 
28.6% 24.9Z 31.1% 29.3% 22.5! 32.3% 30.3% 30.9% 21.6% 25.4% 28.0% 32.1% 29.1% 34.1% 30.5% 25.3% 

667 67 114 245 164 77 304 168 195 203 143 207 115 188 86 248 J 
35.7! 42.8% 23.0% 35.6Z 52.5! 35.4% 29.9% 37.0% 49.0% 32.8% 42.6% 37.3X 31.6% 35.24 32.8% 43.4% 

63 4 15 21 15 8 33 9 21 19 8 24 12 18 3 25 i 3.4Z 2.3% 3.0% 3.1% 4.94 3.8% 3.3'.4 1.9% 5.4% 3.D: 2.5% 4.3% 3.4% 3.4% 1.0% 4.5% 

54 10 20 15 6 3 23 16 15 16 15 17 6 B 9 20 J 2.9Z b.67. 4.1% 2.2% 1.8% 1.2l 2.2'.Z 3.5% 3.9:£ 2.57. 4.5% 3. l:t 1. t:!. 1.6'.'4 3.6% 3.6% 

l 
84 10 23 2B 13 10 43 20 22 49 9 18 8 12 B 18 l 

4.sx 6.24 4.6t 4.tz 4.2x 4.87. 4.2I 4.34 5.sz a.oz 2.1x 3.27. 2.3z 2.Jr. 2.97. 3.24 
• 

1869 157 494 6B9 312 217 1017 454 399 617 334 554 364 533 261 570 
100.07. 99.97.100.17.100.0% 99.9h100.1i.l00.07.100.0%100.1! 99.97. 99.9! 99.97.100.1%100.04 99.87.100.04 

3.73 3.46 3.93 3.76 3.44 3.75 3.86 3.70 3.40 3.80 3.57 3.64 3.89 3.76 3.83 3.56 
.98641.04221.0505 .9518 .8695 .9044 .9166 .9672 .95441.0020 .9892 .9608 .9618 .9102 .9934 .9861 

J 
] 

J 
j 

] 

J 
, i 



I JOB NUMBER 521801 CARD t!UHBER 03 

'THERE ARE SO MANY VARIETIES OF FISH THAT YOU MEVER GET BORED WirH IT' QUESTIOU B 

* ........... REGION ........... *F'OPULA TION DEHSITY* ... HOUSEHOLD INCOME ... HH. H. OCCUPA TIONlf 
TOTt~L !OOH UNDER ~1Ni •H5ll ·~2~ SfiLES/ 
CAN- A1LAN QUE- mn- PF:AIR AND 10011- UNDER TO TO Of\ Ff.:uF/ CLER- Bl UE 
ADA TIC E!EC ARIO IES B.C. OIJER URP.AH RURAL $10!1 U4.9 $24.9 OVER MGR CAL COLLAR 

] CIJMPLETELY AGREE (X5) 33-1 391 4B 124 138 35 46 229 87 75 136 72 99 85 99 56 112 
20.9'.4 30.6% 25.1% 20.1% 11.4% 21.1% 22.64 19.2% 18.84 22.0% 21.5% 17.8% 23.3118.64 21..~% 19.64 

SDMEJ!HAT AGHEE CX4) 33-2 532 4B 155 1S'B 79 52 294 1~{2 107 175 105 160 93 148 87 169 
28.SX 30.87. 31.54 28.7% 25.2~ 24.1% 28.9% 29.14 26.84 28.4% 31.3% 28.9t 25.SZ 27.3~ 33.1% 29.64 

J HEITHER AG~EE NOR 33-3 594 37 133 223 125 76 317 144 133 169 100 193 126 194 75 193 
DISAGREE CX3) 31.BX 23.BI 26.9% 32.3% 40.04 35.2% 31.2% 31.64 33.44 27.57. 30.04 35.84 34.JI 36.4% 28.5% 33.94 

SOMEUHAl I1ISAGREE CX2) 33-4 187 12 39 70 42 24 9(. 44 48 S2 37 60 39 63 26 59 
10.0% 7.9% 7.84 10.1% 13.5% 11.2Z 9.4% 9.n. 11.n 8.44 11.14 10.8% 10.6i 11.7% 10.04 10.44 

] COMPLETELY DISAGREEC1) 33-5 8~ 4 20 32 21 8 41 24 19 32 13 26 14 21 13 19 
4.5'.~ 2.44 4.n 4,.s;: 6.67. 3.9i: 4.1% 5.34 4,:34 5.2t 3.94 4,.s4 3.9% 3.9% S.14 3.4% 

I@PT ¥.NOY 33-X 

NOT Sf ATE[I 33-R 79 7 23 29 1 O 10 39 23 17 53 7 11 7 9 4 1B 

r ' 

1 

1 
J 
j 

NUMBER OF RESPOt~[IENTS 

MEAN 
STD DEV 

4.2% 4.5% 4.6% 4.2% 3.37. 4.5t 3.9:4 5.0% 4.3% 8.6% 2.24 2.1% 2.0% 1.t.'.4 1.?h 3.1% 

1869 157 494 6ll9 312 211 1011 454 399 617 334 554 364 533 2.s1 570 
99.9i100.oz100.0~100.ox100.oz100.oz100.1z 99,9z100.0%100.1z100.oz100.ox100.oi100.0~100.0%100.oz 

3.54 3.83 3 •. S9 3.52 3.22 3.50 3.59 3.49 3.45 3.59 3.37 3.45 3.55 3.46 3.57 3.53 
1.0B591.04751.07841.0B021.04691.08301.07771.09371.09051.11641.07221.05661.09b-51.05121.09411.0372 

PAGE 



JOB NUHB£R 521801 

COMPLETELY AGREE 

SOME~!HA f AGREE 

NEITHER AGREE NOR 
DISAGREE 

CARD NUMBER 03 

'IF I SERVE FISH TO THE FAHILY I HA% TO DISGUISE ns TASTE' QUESTION B 

*· .......... REGION ••••••••••• *POPULATIOll DENSITY*·· .HOUSEHOl_D INCOME ••• HH. H. OCCUPATION* 
T01AL 100ii UHDER UO:i U5M ~25:1 SALES/ 
CAN- AT LAN tJUE- ONf- PRAIR AND lOOM- LJl![i~R ro fO OR PROF/ CLER- BLUE 
ADA TIC FEC ARIO HS B.C. OVER URBAN RU~AL $10li U4.9 $24.9 OVER MGR CAL COLLA?. 

<X5> 34-1 75 5 22 33 10 4 42 22 10 24 18 21 12 16 10 27 
4.0i: 3.4'.t 4.4% 4.8Z 3.3Z 1.n 4.lk 4.n 2.6% 3.9% 5.3X 3.7"/. 3.4% 2.9% 3.7% 4.8%. 

<X4) 34-2 132 5 48 45 20 15 76 30 26 29 22 53 29 49 22 34 
7.14 3.14 9.87. 6.5% 6.3% 6.8! 7.5% 6.67. 6.6% 4.6% 6 C"•' .J~ 9.5'.t 8.1% 9.2% 8.5'.4 6.1% 

34-3 311 12 95 1 ·n '-'- 5.1 30 187 60 .s4 108 54 82 67 92 SB 85 
(X3> 16.6% 7.5% 19.2Z 17.7% 17.0% 13.8% 18.47. 13.2% 16.2l 17.6% 16.1! 14.7% 18.4% 17.3! 22.0'.4 14.9% 

l 

l 

SOHEYHA'f DISAGREE <X2> 34-4 380 30 118 lW 67 35 201 103 16 120 83 104 72 115 50 12.S 
20.3% 19.2% 24.0Z 18.6% 21.6% 16.3% 19.7Z 22.6% 19.1% 19.5% 24.9% 18.BX 19.9% 21.6% 19.0% 22.17. 

CDMPLETELY DISi,GREEU> 34-5 896 98 189 3.33 151 1:26 472 218 206 291 150 282 174 253 116 278 
J 

£!0N'T KNOl.I 

tlOT STAlED 

HUMBER OF· RESPmWEHTS 

MEAN 
STII DEV 

34-X 

34-R 

47.9% 62.2Z 38.2% 48.3% 48.~ 57.9% 46.5% 47.9% 51.BZ 47.lZ 44.8% 51.0% 47.77. 47.4Z 44.3% 48.8% 

1 
75 7 22 28 10 8 38 22 15 45 8 13 9 9 6 19 rl 4.0% 4.54 4.4% 4. l4 3.4i: 3.6i. 3.8% 4.8% 3.8% 7 • .J% 2.5% 2.3% 2.57. 1.6~ 2.Si. 3.3% 

1869 157 494 689 312 217 1017 454 399 [,17 334 554 364 533 261 570 
99.9i. 99.9%100.0i.100.0/.100.17.100.17.100.0i.100,0%100.1~100.0Z100.17.100.07.100.07.100.0i.100.0i.100.04 1 
1.95 1.60 2.14 1.97 1.91 1.74 1.99 1.93 1.8.5 1.91 2.00 1.94 1.97 1.97 2.06 1.92 

1.15731.01331.18371.18811.11051.05681.17161. 17341.09371.12701.17351.18271.14881.13891.16?51.1609 J 

] 

] 

1 
l 
J 
j 



J JOB HUHBER 521801 CAR[I HUHBEF: 03 

'SOLE HAS TOO ~JATERY A TEX ru~:E FOR ME 1 QLIESTIOll 8 

*· .......... REGIOH ........... •POPULA1ION [IEHSITY* ... HOUSEHOLD HICOME ••• nH. H. OCCUPATIDrl* 
TOfAL lOOM UNDER ·itOH ~1SH )250 SALES/ 
CAN- ATLAN t!UE- Q;f1- PRAIR AHD 100:-i- UNDER TO TO OR F'HOF/ CLER- FLUE 
A[IA TrC BEC ARIO IES B.C. OVER URBM RURAL ·HM U4.9 $24.9 OVER :1GR CAL COLLAR 

COHPLETELY AGREE CX5l 35-1 46 7 13 17 6 3 23 13 10 26 5 11 4 6 6 11 
2.47. 4.3% 2.14 2.57. 1.37. 1 '1" a~J.. 2.3% 2.84 "') r:-~ 

.:.1 ·Jf. 4.1% 1.57. 2.17. LO~ 1.17. 2.Tt 1.9% 

l SOMEWHAT AGREE CX4l 35-2 1{19 8 3i 37 17 16 59 30 20 40 22 31 16 25 15 29 
5.84 4.n 6 .. 3'.1. 5.47. s .. sr. 1.:~% 5.8% 6.61, 5.H 6.57. 6S~ 5.67. 4.37. 4.67. 5 •. S% 5.1% 

i HEITHER AGREE ~WR 35-3 83•} 73 158 3~(l 184 9~ 397 215 218 268 159 2bB 136 238 120 2B2 
flISAGREE CX3l 44,41( 46 •. S"f. 31.n 46.5'.1. 59.0Z 43.6~ 39.1% 47.3% 54.:34 43.47. 47.Si; 48.37. 37.47. 44.6% 46.ll. 49.4% 

SOHEV.HAT DISAGREE CX2) 35-4 352 22 124 128 48 29 223 74 55 90 64 100 98 124 46 101 
1s.s1, 13.n 2s.21. rn .. sr. 13.57. 13.47. 21.n 16.2% 13.87. 14.st 19.2% 10.n 26.94 23.n 11.sz 17.87. 

I 1 
CQHPLETELY DISAGREE(l) 35-5 447 37 147 150 ~6 66 2U. 9t. 74 145 72 128 101 1~10 69 126 

23.9X 23.87. 29.BI. 21.34 14.8/. 30,5Z 27.24 21.24 18.64 23.57. 21.57. 23 .. 1% 27.97. 24.4t 26.5% 22.17. 

} 

] 

0 
-
j 

J 

l 
] 

} 

J 

ItON'T l<NO\I 

NOT STATED 

NUHBER OF RESPOf![;EN rs 

MEAN 
STD ItEV 

35-X 

35-R 86 11 21 36 10 9 38 27 21 49 13 15 9 11 5 21 
4.6X 6.77. 4.2X 5.27. 3.3i 4.07. 3.87. b.OI 5.2% 7.9X 3.87. 2.8% 2.~ 2.1% 2.1I 3.8% 

1869 157 491t 1:,:39 312 211 1017 454 3"n 617 33't 554 364 533 261 570 
99.9X100.0X100.1Z100.0Z100.0Z100.0A100.1I100.1t100.0h 99.9l100.0A100.0i.100.0Z 99.9Z100.17.100.1I 

2.41 2.49 2.24 2.45 2.63 2.33 2.31 2.51 2.57 2.49 2.45 2.44 2.22 2.33 2.39 2.45 
1.00971.0b/61.0501 .9901 .87521.04011.02041.0096 .95081.0829 .9599 .9828 .9459 .93931.0178 .964b 

PAGE -



JOB NUHBER 521801 CARD NUMBER 03 

'MOST CHILDiiEH UILL ONLY EAT FISll IF IT IS FATTH:ED OR BREADED' QUESTION 8 1 
*· .......... REGION ........... *POPULATION DENSITY* ... HOUSEHOLD INCOHE ... HH. H. OCCIJPATION* l 

TOTAL 100il UHDER HOM $15M 1-25!'1 SALES/ 
CAN- ATLAN QUE- ON r - F'RAIR AND 1 OOH- IJNDER ro fO OR PROF I CLER- BLUE 

COMPLErELY AGREE CX5l 36-1 

ADA TJC BEC ARIO IES F.C. OVER URBAN RURAL HOli U4.9 $24.9 OVER HGR CAL COLLAR I 
244 18 72 110 27 17 134 62 47 93 44 72 36 47 29 84 

13.0% 11.1z 14.5h 16.oi a.bi. 7.7i. 13.:a: 13.6! 11.9z 1s.ox 13.1% 12.9z 9.sz 8.8% 11.0% 14.8% 

l SOMH!HAT AGREE CX4l 36-2 550 :50 129 22a 9.S 47 316 133 101 1.s3 91 117 119 169 85 112 
29.4Z 31.84 26.2% 33.li. 30.7% 21.6% 31.li. 29.3% 25.4% 26.5! 27.3% 31.9Z 32.6% 31.7% 32.4% 30.lZ 

NEITHER AGF:EE NOR 36-3 430 24 10s 161 83 53 249 97 84 149 75 110 a8 122 67 124 1 
I1ISAGREE CX3) 23.0X 15.5% 21.9Z 23.4% 26.7h 24.3% 24.5% 21.3i. 21.li. 24.2Z 22.5% 21.3% 24.2% 22.9% 25.BZ 21.ax 

J 

SOME\.IHAT DISAGREE CX2l 3.S-4 280 24 19 19 55 43 129 76 75 75 54 87 63 93 38 93 I 

COliPLE fELY DISAGREE (1) 36-5 

DON 1T KNlJ~ 3.s-x 

HOT STATED 36-R 

NUilBER O~ RESPOl\DHiTS 

MEAN 
srn DEV 

15.0% 15.3Z 16.0h 11.4i. 17.7% 19.BZ 12.7i. 16.Bi. 18.8% 12.2% 16.3% 15.8% 17.37. 17.4/. 14.4% 16.3t 

238 32 85 79 41 51 150 65 73 90 61 88 49 89 39 81 !1 
15.4Z 20.6% 17.24 11.57. 13.2% 23.4Z 14.BZ 14.4Z 18.3i. 14.77. 18.2% 15.9Z 13.5% 16.8Z 14.8~ 14.27. 

) 
77 B 21 32 9 7 33 21 18 46 9 12 9 13 4 16 r 

4.17. 5.0i. 4.24 4 •. Si. 3.0i. 3.LZ 3.7!. 4.6! 4.57. 7.57. 2.77. 2.27. 2.Si. 2.3% 1.n: 2.84 ] 

1~69 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
99.97. 99.97.100.07.100.0i. 99.97.100.07.100.0i.100.0i.100.0%100.17.100.17.100.0X 99.9% 99.9%100.17.100.04 

3.10 2.99 3,05 3.32 3.04 2.69 3.16 3.11 2.93 3.16 3.01 3.10 3.08 2.98 3.11 3.15 
1.woa1 .36:~41.32711.23091.1a231.2no1.2.s1n .2a201.3u11. 29431.31621.2a6s1.209s1.24s51.23041.2a30 l 

J 
] 

) 

J 

'J 
J 

'J 



l JOB NUHBER 521801 

1 
l 

'FISH IS A NICE CHANGE FROti HEAT AND POULTRY' QUESTION B 

f ••••••••••• REGION ••••••••••• itf-'OPULA TION DEHSITY * ... HOIJSEHOLD HlCDME ••• inH. H. OCCIJPA TION• 
TOfAL lOOM UNOER $10ii ·H5tt 12511 SALES/ 
CAN- All.AN QUE- ONT- PRAIR AND 100l1- UHDE~: 10 TO OR PROF/ CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RUPP.L ·HOii ~14.9 ">24.9 OVER MGR CAL COLLAR 

COMPLETELY AGREE (XS> 37-1 1035 107 259 374 174 122 564 256 214 343 1B5 305 202 290 147 306 
55.44 68.1!: 52.3% 54.24 SS.77. 56.37. 55.Sf. 56~4!. 53.8Z 55.Sf. S5.4!. 55.14 55.5~ 54.44 56.3% 53.77. 

SDHEµHAl AGREE <X4) 37-2 b10 3B 169 225 105 72 335 148 127 188 105 190 127 185 B7 193 
32 • .S?.: 24.n 34.31. 32.7% 33.8% 33.37. 33.(lf. 32.5!: 31.!3!. 30 •. .Sf: 31.37. 34.27. 3·L97. 34.3!: 33.4% 33.84 

.. } t!EITHEP. AGREE no~: 37-3 103 5 36 40 13 9 51 26 26 27 'JC 34 1B 28 13 42 J..•J 

DISfiGREE !X3> 5.5~ 3.3'.4 7.27. 5.n 4.17. 4 •. 31: 5.11. s .. S't 6,,.Si. 4.37. 7.h!. 6.1% 4.9:<: s.:n 43X 7.47. 

H SOHE.l.!HAT DISAG;EE (X2) 37-4 

] COHPLElELY DISAGREE(!) 37-5 

IIOH'T KNO~ 37-X 

NOT STATED 37-R 

r 
NLIMBER OF F:ESPDHDEtHS 

J 
MEAN 

] 
STD DEV 

0 

J 
~ 

1 
/ 

I 
j 

J 

23 - 4 11 6 1 12 4 6 9 5 3 6 10 4 4 
1.2% .n 1.6Z 2.0i: .4% 1.2% .91. 1.::)?; 1.4Z 1.SZ .S?: 1.6?: 1.84 1.47. .8Z 

21} 6 13 4 3 17 4 r. 10 4 10 2 9 5 9 J 

1.4Z Ln 1.94 1.24 1.57. 1.6Z • 91. 1.li: 1..S:~ 1.21. 1.87. .5" 1.7% 1. 97. 1.St 

73 7 21 2.s 1Ct 9 37 16 20 t,O 10 13 9 11 5 16 
3.9i: 4.SI 4.2X 3.7'.Z 3.3'.4 4.n 3.6% 3.6% 5.0:Z 6.6'/. 3.0:Z: 2.3% 2.6'.t 2,0'/. 2.1% 2.B'/. 

1869 157 494 689 312 217 1017 454 399 617 334 554 3M 533 2.s1 570 
100.oz100.1z100.ox100.o:z100.1z 99.9%100.ox 99.9% 99.9X100.oz100.0~100.0%100.oi100.oz100.oz100.ox 

4.45 4.68 4.42 4.41 4.46 4.49 4.45 4.48 4.42 4.47 4.42 4.43 4.47 4.41 4.44 4.41 
.7810 .5350 .7695 .8372 .77t.5 .7464 .7947 .7322 .7986 .7976 .8017 .7927 .7122 .8165 .8175 .7945 

PAGE 



JOB NUHBER 521801 CARD NUHBER 03 

'I IHLL ONLY BUY FISH THAT HAS A RF. ALLY ~HITE COLOUR' QUESTION 8 l 
l 

COMPLETELY AGREE <XS) 3!3-1 

SOMEWHAT AGREE (X4) 3!3-2 

NEITHER AGREE NOR 38-3 
I1ISAGF:EE (X3) 

SDMEWHAT DISAGREE CX2> 38-4 

COMPLETELY DISAGREE (1) 38-5 

[tON'T YJ~O\.I 

HOT STATEii 

HUMBER OF RESPO~DHHS 

tf EAN 
SfD DEV 

38-X 

3B-R 

* ........... REGiotl ••••• , ••••• *POPULATION DENS I ff~ ... HOUStHOLD INCOHE •• ,uH. H. OCCIJPATION* 
TOTAL !OOH LINDEf-i HOH USM -~25M SALES/ 
CAN- ATLAN QUE- ONf- PRAIR AND !OOH- UN[L".:R fO TO OR PIWF/ CLER- BLUE 
Alli\ TIC FEC Af\IO IES B.C. OVER URBAN RURAL lliJM $14.9 ~24.9 OVER tiGR CAL COLLAR 

I 216 28 97 .s2 rn 12 110 59 48 99 33 55 29 50 27 ss 
11.6k 17.BZ 1~.6% 8.9! 5.az 5.54 10.Bt 13.0h 11.9i 16.ll 9.9Z 10.0Z 7.9~ 9.3% 10.54 9.64 

311 29 94 tJ3 Ja 1a t67 so .ss 10s 61 84 sa 89 45 92 l 
16.7i 18.5Z 19.0X 19.3Z 12.24 a.1z 16.4% 17.7I 16.2Z 17.6Z 18.4Z 15.lZ 16.0A 16.Bh 17.4% 16.2% 

1 577 41 1.59 201 129 1/5 .301 139 u1 1J.S 104 191 10; 1M eo 201 
30.9Z 25.9Z 28.2% 29.5% 41.37. 30.0X 30.2% 30.7% 32.9Z 28.5~ 31.07. 34.5X 29.3X 31.2% 30.4% 35.3!. 

338 24 14 1-34 '57 50 190 78 70 ·74 . bl 104 73 102 55 107 i 
18.1% 15.44 14.9% 19.44 1B.4Z 22.9% 18.7Z 17.1! 17.7h 15.3% 20.1% 18.9Z 20.0% 19.24 20.9i 18.7% 

i .344 27 67 129 s.s .ss 200 1s .s6 n 5.s 101 90 11s 46 99 
18.4Z 17.4Z 13.7X 18.7% 17.9! 29.9% 19.74 17.lZ 16.7% 14.9% 16.7Z 19.3% 24.6! 21.6~ 17.57. 17.4% 

1 
82 B 

5.04 
23 29 

4 . .S4 4.lt 
14 

4.'5Z 
8 

3.77. 
12 8 10 9 17 

2.34 2.0% 3.34 2.97. J 
43 20 19 48 13 

4.4% 4.14 7.8% 4.0Z 4.3;: 2.2i.: 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
100.1/.100.0%100.0Z100.01.100.17.100.07.100.17.100.0%100.1Z100.2/.100.17.100.0i.100.1Z100.1i.100.0i.100.1Z 

2.84 3.04 3.17 2.80 2.69 2.34 2.79 2.92 2.BB 3.05 2.84 2.77· 2.62 2.72 2.82 2.81 
1.26191.3SS21.31241.23081.09941.1.SJ91.26301.27191.24131.30191.21691.22201.24581.24621.23311.19/8 . I 

I 

J 
J 
j 

J 
J 
1 



I JOB tlUiiBER 521801 

l 
l 
1 COHF'LETEL Y AGREE CX5l 

CAR£1 NUMBER OJ PAGE i 

'COD TAf(ES A I.ONG TiliE fO COOf(' QUESTION 8 

1t ••••••••••• REGION ••••••••••• Y.POPULAl IOH DEf!SITYt ... HOUSEHOLD INCOME ... nH. H. OCCUPATIOi1* 
fOffiL 100H Ul'WER ·HOH H5tt ·~251i SttLES/ 
CMl- A.ILAN QUE- mn- Pf\AIR AND !OOH- mrnrn TO TO OR F'f.:GF/ CLER- £11UE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL UOtt H4.9 ·W1.9 OVER MGR CAL COLLAR 

39-1 39 I. 13 13 4 3 17 11 11 25 6 5 4 4 5 12 
2.1/. 3.!3i. 2.n 1.87. 1.47. 1.44 1.li. 2.SX 2.8'1.: 4.0i. 1.91. .9% 1.0i! • 7'!. 1.74 2.1% 

·1 SOHEµH~l AGREE CX4) 39-2 113 15 3t. 33 17 13 51 4C. 16 52 20 22 18 20 12 37 
6.1% 9.44 7 •. 5t 4.:37. 5=14% C" ij ... 

,J .1 ... 1f. 5.04 10.14 4.1% 8.'.)Z 6.1% 4.0i! 5.04 3.7"/. 4.1% 6.54 

1 NEITH~F: ASREI NOR 39-3 B71 40 233 3'.·8 1i1 7iJ 497 197 1"17 248 113 277 173 278 136 2.~.5 
IIISAGPEE <X3l 46.64 25 • .3:4 47.17. 51.9X 54.64 32.44 48.94 43.5/. 44.47.: 40.2/. 51.87. 50.04 47.5't. 52.24 52.24 46.47. 

4 SO!iEPH.il IiISAliREE <X2) 39-4 347 30 78 124. 65 51 186 78 83 115 59 105 69 98 42 114 
18.64 19.1/. 15,84 17.97. 20.77. 23.57. 18,34 17.1!. 20.84 18.7k 17.67. 18.94 18.8!. 18.34 16.04 20.04 

J 
COHPLETEL'i l!ISAGREECli 39-5 41t· 60 Hi9 BO 45 72. 221 102' 93 129 65 131 91 122 61 123 

22.24 JS.Of. 22.04 18.97. 14.5i. 33.3Z 21.84 22.5/. 23.34 20.94 19.44 23.74 24.94 22.9!. 23.44 21.64 

r 

J 

' ) 

l 
J 
;] 

] 

} 

J 

NO r Sf ti fED 

NUMBER OF RESPOHDENfS 

hE?lN 
srn DEV 

39-X 

39-R 82 7 25 32 10 3 44 20 13 48 11 13 10 12 6 19 
4.4Z 4.54 5,14 4.6~ 3.3Z 3.7% 4.4% 4.4% 4.67. 7.8% 3.2Z 2.4% 2.BZ 2.2% 2.1~ 3.4% 

1869 157 4'i4 689 3U 217 1017 454 399 611 334 554 3M 5-33 2.s1 570 
100.0~100.1/.100.0% 99.9Z 99.9%l00.1 ~ i00.17.100.14100.0h100.1Z100.0A 99.9X100.0%100.0~ 99.9i100.oz 

2.45 2.18 2.50 2.51 2.57 2.15 2.44 2.51 2.40 2.52 2.52 2.38 2.37 2.40 2.44 2.46 
.98581.17491.0181 .9280 .8t351.0128 .95401.0432 .99471.0704 .9454 .9257 .9546 .9038 .9609 .9785 



JOB NUMBER 521801 CARD NUMBER 03 Pl } ~ 

'l ASSOCIA"IE COii UITH POVERTY AND THE I1EPF:ESSI01i' QUESTION B 1 
*···········REGIDN ••••••••••• *POPULATION DENSITY* ••• HOUSEHOLD INCOHE ••• *•H. H. OCCUPATION* l TOlAL 100M UNDER HOM $15M }''~· SALES/ .<.Ji'! 

CAN- ATLM~ QUE- ONr- PRAIR Att[I 100M- UNf!tR ro ro OR PROF/ CLER- P.LIJE 
ADA lIC !!EC MIO JES B.C. OVER URBAN RURAL $10M $14.9 $24.9 OVER MGR CAL COLLAR 

J COMPLETELY AGREE CX5> 40-1 58 5 19 21 9 5 33 16 9 28 7 14 10 13 6 15 
3.li: 2.9% 3.8% 3.1% 2.9% 2.1% 3.3% 3.4% 2.3% 4.5% 2.1% 2.5% 2.67. 2.5% 2.1% 2.6% 

SOMEWH1i T AGREE CX4> 40-2 77 4 21 35 H 3 44 1B 14 32 14 20 10 19 10 17 I 
4.!k 2.8% 4.2% 5.n. 4 .1:'! 1.6% 4.37. 4.1"1. 3.57. 5.2% 4.3% 3.6Z 2.91! 3.6% 4.0% 3.0% 

NEITHE:R AGREE NOR 40-3 53/ 40 131 221 98 47 294 132 112 171 92 169 99 l·W 80 153 
DISAGREE (X3) 2B.7X 25.3% 26.6Z 32.lZ 31.5% 21.n 28.n: 29.0Z 28.1% 28.n 27.4% 30.6Z 27.2"1. 31.6% 3·).6:4 26.B:l 

SOHE\.!HAT DISAGF:EE (X2) 40-4 282 17 100 95 48 22 143 /1 68 a.s 5/ 83 s.s 93 40 92 i . 
15.1% 11.0% 20.2% 13.8% 15.47. 10.2i 14.1% 15.67. 17.2% 13.9% 17.lX 15.1% 15.37. 17.3% 15.47. 16.2% 

COMPLETELY DISAGREE (1) 40-5 844 84 205 290 133 133 4°S5 199 1 /9 252 15.S 255 181 230 121 27 b 

[IOtl'T f'.NOIJ 

HOT SlATEfl 

t!UMBER OF RESPO~[fEtlTS 

t!EAN 
STD DEV 

40-X 

40-F'. 

45.24 53.6% 41.5h 42.1% 42.54 61.14 45.BZ 43.9% 45.0% 40.9Z 46.8~ 46.0X 49.6i 43.1% 46.1% 48.57. 

J 
71 7 1B 27 11 7 37 18 16 42 

3.134 4.54 3.14 4.0i. 3.6% 3.2': 3./7. 3.9Z 4.04 6.84 
B 

2.4Z 2.3h 
13 8 10 4 17 

2 •. 34 1.8i. i.n: 2.9% J 
1869 157 494 689 312 217 1017 4~,4 399 6i7 334 554 364 533 261 570 

100.0i.100.li.100.0%100.2%100.07. 99.94100.1% 99.9i.100.1i.100.0hi00.1/.l00.14 99.94 99.94 99.9%100.04 
J 

2.01 l.85 2.05 2.10 2.06 1.69 2.02 2.04 1.97 2.12 1.95 1.99 1.91 2.03 1.99 1.92 
1.10841.09271.11081.12J11.09611.01301.12231.11801.05901.17731.05981.07791.06631.06561.06671.0632 ] 

J 
J 

] 

1 

J 
J 
J 



1 JuB !ILJ;'lBER 521BO1 CARO NUHBER O:\ PAGE 1-

'I l.IOULD BUY HALIBUT HORE OFfEtl IF IT IJEPE MORE 1.JIDELY AVAILABLE' QUESTIOH B 

1 *···········REGION .•••.••••.• *PDPULAlION DENSITY1 ••• HOUSEHOLD INCOHE .•• *•H. H. OCCUPATION* 
j TOiAL !OOH UNDEF: ·HOH i15M ~2Slt SF.LES/ 

CM!- A"ILM! (JUE- om- P~:AIR AND !OOH- UH(IER TO TO Of\ f'f.:OF/ CLER- BlUE 

l 
ADA HC BEC ARIO IES B.C. OVER URP.AN RIJF:1\L ·HNI ~14.9 ·n4.9 OVER MGR CAL COLLAR 

COMPLETELY AGREE (X5) 41-1 243 · 42 6L Bi 29 24 131 64 48 9B 43 56 46 56 33 55 
13.o:i; :Z6.57. 12.57. 12 • .sz 9.27. 10.n 12.sz 14.24 1i.n 1s.n 12.n 10.n 12 •. sz 10 •. sz 12.n 9.77. 

/ l SOHBJH-i T AGREE (X4l 41-2 34{. 31 85 125 63 42 195 85 66 123 56 93 75 106 50 97 
18.5% 19.9% 17.2% 1B.2Z 20.3X 19.3X 19.2% 18.8% 1.S.5% 19.9% 16.7% 16.BZ 20.5% 19.8% 19.0% 17.0Z 

J tlEITHEF: AGREE tlOR 41-3 788 4i 183 32•j 151 8? 430 194 lt.4 230 144 265 150 253 116 255 
DISAGF:EE (X3l 42.27. JO.!% 37.1% 46.4Z: 48.5/. 40.1/. 42.34 42.87. 41.1% 37.27. 43.14 47.Bt 41.2% 47.3% 44.TI. 44.li: 

~ SOfE!Ji-!Al DISAGREE (X2l 41-4 224 13 74 76 32 30 114 54 56 59 44 74 47 64 29 79 
. ~ 12.07. 8.17. 15.0% 11.0i. 10.1% 13.91. 11.27. 11.94 14.17. 9.57. 13.37. 13.3'.t 12.BZ 12.0% 10.74 13.87. 

COMPLEl El Y DISAGREE (1) 41-S 
J 

\ [!OWT KHU\.! 41-X 

( ) 

J 
r 

J 
J 
J 
. l 
l 
J 
J 

NOT srtirrn 

NLlflP.ff; OF RESF'ONL!EN rs 

MUN 
srn r:Ev 

41-R 

183 16 60 51 28 27 104 36 43 57 3? 52 3.g 43 30 62· 
9.8i: H'iJ1Z 12.:~i; 7.4Z a.n 12 • .sz 10.2z s.o'l: 10.ffr. s .. :2z 1i.oz 9.44 10.4z a.oz 11 •• sz 10.n 

85 8 30 31 9 7 43 20 22 51 11 14 9 13 4 22 
4.6% 5~1Z 6~0% 4.3X 4.4Z 5.57. B.27. 3.2% 2.6% 2.4Z 1.77. 3.94 

13,59 137 '194 689 312 217 1017 454 399 617 3V1 554 364 533 2.S1 570 
100.1k100.1Z100.0X100.1i.i00.0Z100.0Z100.0%100.1% 99.9Z 99.9Ai00.0Z100.0h100.1%100.1i.100.0%100.0h 

3.14 3.46 3.03 3.18 3.11 3.02 3.14 3.20 3.05 3.26 3.07 3.05 3.12 3.13 3.11 3.01 
1.12061.27721.18161.05301.02391.14671.1?341.09811.13311.16161.13251.05241.12631.03311.13051.0946 



JOB NUMBER 521801 CARD NUMBER 03 

'I'D RAlHEP. EAT FISH IN A RESTAURANT THAN COOK 11 Al HOHE' QUESTION 8 

* ........... REGION ••••••••••• •POPULATION DENSITY1 ••• HOUSEHOLD INCOHE ••• *JH. H. OCCUPATION• t 
TOIAL 100M mrnrn Hoa $i5M $~~SH SALES/ 
CAN- AlLAN QUE- mH- f'RAIR AUD 100M- IJN[U:R ro iO OR f'F:OF/ CLER- BLUE 

COMPLETELY AGREE <XS) 42-1 

ADA nc BF.C ARIO JES B.C. OVER URBAN F:U~:AL HOH $14.9 $24.9 OVER HGR CAL COLLAR l 
289 18 49 1.36 53 33 l63 68 57 1M 45 89 49 82 41 72 

15.4Z 11.1X 9.9~ 19.BZ 1/.0Z 15.2% 16.lZ 15.0Z 14.3% 17.3/. 13.3% 16.0Z 13.4Z 15.4% 15.6! 12.6% 

SOhEl.IHAT AGREE <X4> 42-2 299 20 61 1V1 48 36 113 /2 55 89 SO s.s 74 96 42 86 
16.0Z 12.7% 12.4% 19.5/. 15.3/. 16.7% 17.0Z 15.B/. 13.7X 14.4Z 15.1% 15.5% 20.4h 18.1% 16.1% 15.1~ 

NEI rHER AGF:EE NOR 42-3 Joo 22 11 108 65 34 161 00 59 95 48 90 66 94 42 87 / 
DISAGREE <XJ) 16.0% 14.0% 14.3k 15.7Z 20.8% 15.6% 15.8% 17.5Z 14.9% 15.54 14.5% 16.3~ 18.0% 17.6% 15.9% 15.4~ 

SOKE\.JHAT DISAGREE <X2> 42-4 3% 27 104 10.S 61 44 l81 99 .S7 98 70 103 7.S 113 45 115 l 
18.5% 17.5% 21.1% 15.3% 20.7% 20.4% 17.8% 21.BI 16.7% 15.B! 21.0% 18.5% 20.B/. 21.2'. 17.24 20.24 

COMPLETELY [IJSAGREE<D 42-5 565 61 137 179 74 65 301 120 145 1'11 110 173 92 138 86 192 

[1Qtp T f~NO\J 

t!OT STATED 

HUMBER OF RtsPO~DENTS 

tlEAN 
srn DEV 

42-X 

42-R 

30.2Z 38.97. 37.9Z 25.9% 23.6% 29.8~ 29.64 26.3Z 36.44 30.9% 33.0Z 31.2Z 25.2% 25.9Z 33.0% 33.67. 

1 
70 9 22 27 8 C" 38 16 16 38 10 13 B 10 6 18 ,J \ 

3.87. 5.8't 4.4!. 3.n: 2.5% 2.44 3.n: 3.6!. 4.1'.4 6.24 3.1'.4 2.44 2.3'.4 1.134 2. l7. 3.17. \ 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 2(.1 570 
99.97.100.0%100.0%100.14 99.9!.100.17.100.0i.100.0Z100.1i.100.1Z100.0h 99.94100.1'.4100.04 99.97.100.04 

2.67 2.36 2.32 2.92 2.81 2.66 2.71 2.70 2.51 2.69 2.53 2.66 2.75 2.75 2.63 2.51 
1.46491.42691.37451.50181.41471.45211.41441.42031.47991.51061.43/61.47251.39211.42181.48051.4268 J 

J 
I 

(1 

l 
} 

1 

J 



I JOB tJllH!lFR 521801 

) 
) 

CARD NLIM~ER 03 F'AG~ i 

'I !JOUl.D BUY HALIBIJT MORE OFrEN IF IT !JEREN'T SO EXPENSIVE' our:snou a 

, ••••••••••• REGION ••••••••••• itPOf'llLA 1 ION DEHSITY* ••• HOIJSEHOL[i IMCOHE ••• ioH. H. O~CU?ATION• 

fO fAL rnott UNDER ~lOli H5!i ·~251! SALES/ 
CAN- AllAN QUE- ONl- PHAIR ANli !OOH- UHDEF: TO TO OR Pf.:OF I CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER LIRBAH F'.IJ?.AL ·HOH "H4.9 ~24.9 OVER 1iGF: C~L COLLAR 

J COMPLE1ElY t'IGREE (X5l 43-1 405 60 89 136 63 57 219 107 79 165 66 108 67 89 5B 109 
21.7% 38.4% 18.1% 19.7% 20.2% 26.2% 21.5% 23.5Z 19.9Z 26./Z 19.8% 19.4Z 18.3Z 16.Bi 22.lX 19.lZ 

} SO~ffJJHAT AGf:EE (X4 l 43-2 345 30 94 123 62 35 197 90 58 117 SS' 102 67 91 42 115 
18.44 18.9% 19.lZ 17.97. 19.8/. 16.3i. 19.4% 19.87. 14.57. 18.91. 17.61. 18.4% 18.44 17.lX 16.lX 20.2~ 

) HEITHEF: AGREE HO~: 43-3 C.75 30 15S 2BO 132 74 361 156 158 195 118 218 143 2~9 106 202 
} DISAG~:EE (X3) 3.~.17. 19.3Z 31.9Z 40./t 42.4% 34.1!. 35.5Z 34.44 .59.6'/. 31.n: 35.44 39.34 39.44 42.97. 40 .. S4 35.5Z 

-=\ SOME~H~T IiISAGREE (Xil 43-4 ie.; 14 5,~ 71 22 24 95 43 48 48 42 55 42 61 23 65 
I 10.0~ a •. sz 11.41. 10.3z 1.0'!. 10.n 9.34 9.54 12.0~ 7.rt. 12.s4 9.n 11.44 u.4t a .. sz 11.4t 

1. COHPLETEL Y DISAGRCE {1) 43-5 177 H 70 51 21 21 102 42 33 45 37 58 37 53 2B 62 
9.5i. 9.1~ 14.2~ 7.4i. 6.67. 9.7~ 10.14 9.24 8.44 7.34 11.1Z 10.51. 10.24 9,97. 10.37. 10.84 

I Nl'l'T KHO~ 

NOi SfMED 

J 
) 

l 
l 
J 
J 

HIJHf:~I( OF RESF°ClNl)EJl rs 

MEMI 
srn r•EV 

43-R 81 9 2~ 27 12 6 43 16 22 41 12 14 8 11 5 17 
4.3~ 5.7~ 5.4Z 4.0Z 3.9Z 2.BZ 4.2.Z 3.5~ 5.6~ 7.7l 3.54 2.5~ 2.37. 2.0Z 1.Si 3.QZ 

1869 t57 494 68'1 312 211 1011 454 :599 .s11 3.34 ss4 364 533 2.s1 s;o 
100.0h100.0Z100.17.100.0Z 99.9Z100.0Z100.0Z 99.9%100.0k100.0Z 99.9Z100.0h100.0%100.1i100.0Z100.0Z 

3.34 3./3 3.16 3.33 3.42 3.39 3.34 3.40 3.27 3.S4 3.23 3.27 3.24 3.20 3.30 3.26 
1.21731.33021.23811.1454i.10551.26501.22471.22441.18551.21121.24201.201B1.1BB91.15751.22381.2212 



JOB NUMBER 521801 CARD NUHBER 03 

'FISH SOLD BY SUPEHM4~KETS IS BADLY DISPLAYEU' QUESTION 8 

COHPLErELY AGREE <X5) 44-1 

SOliH!HAT AGREE <X4> 44-2 

NEITHER P.GREE NOR 44-3 
DISAGREE <XJl 

SOMEWHAT DISAGREE <X2> 44-4 

COMPLETELY DISAGREE (1) 44-5 

DON'T !<NOW 

NOT STAlED 

HUMBER OF RESPONDENTS 

tlEAN 
srn DEV 

44-X 

44-R 

1 ••••••••••• REGION ••••••••••• •POPULATION DENSirY• ••• HOUSEHOLD INCOME ••• 11H. H. OCCUPATION• l 
TOlAL !OOH UNDH: $10:1 }15M $25M SALES/ 
CAN- A TLAN l)UE- ON r- f'RA IR AND 1 OOH- UND::F: ro fO OR PROF I CLF.R- BLUE 
ADA TIC FEC ARIO JES F.C. OVER URBAN ~:URAL $10H l14.9 $24.9 OVER HGR CAL COLLAR 

1 209 20 39 92 29 29 123 46 39 7.3 35 62 39 53 29 57 
11.2% 13.0Z 7.8% 13.3Z 9.47. 13.2Z 12.17. 10.2% 9.BZ 11.97. 10.SZ 11.17. 10.7Z 9.97. 10.97. 10.17. 

380 35 .s9 171 64 42 217 94 70 91 .SS HO 79 135 60 104 ) 
20.4% 22.1% 14.0Z 24.8% 20.5% 19.3% 21.4Z 20.67. 17.5Z 15.St 19.3i. 25.2h 21.6Z 25.3Z 23.1% 18.2~ 

718 53 185 2.38 143 93 318 163 177 246 127 202 143 209 97 227 ) 
38.47. 33.7h 37.5Z 34.6X 45.9% 45.07. 37.2Z 35.87. 44.4~ 39.9% 37.97. 36.5% 39.3Z 39.1/. 37.0Z 39~8~ 

313 .33 114 98 44 25 159 92 62 97 64 8'1 68 88 47 1 l2 
16.7~ 20.77. 23.0Z 14.2Z 14.27. 11.3% 15.6X 20.3~ 15.54 15.BZ 19.lZ 15.1Z 18.7X 16.6Z 18.0h 19.7~ 

175 10 63 ~3 11 18 101 41 33 59 35 54 27 39 22 54 
9.4% 6.1Z 12.az 9.2% 6.8% 8.1Z 9.9Z 9.1Z 8.37. 9.67. 10.5Z 9.77. 7.5~ 7.37. 8.5% 9.4Z 

7 
4.37. 

24 2/ 9 7 39 18 18 44 9 13 8 10 
4.9Z 4.0Z 3.0Z 3.2% J.8% 4.0Z 4.6Z 7.1Z 2.BZ 2.4Z 2.3Z 1.8% 

7 
2.5% 

16 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
100.1i.100.17.100.0Z100.1Z 99.87.100.17.100.07.100.0i.100.1/.100.1Z100.1Z100.07.100.1Zl00.0%100.07.100.04 

i 

l 
J 

3.0B 3.16 2.80 3.20 3.12 3.19 3.11 3.03 3.05 3.05 3.00 3.13 3.10 3.14 3.10 3.00 
1.11161.1047l .10321. 14141.00741.07621.13~;t)l .10831.05011.12341.12111.11671.06991.05261.09l301.0919 J 

] 

f 

J 
J 

J 
J 
J 



I JGB NUHBER 521801 

l 
1 
-I 
I CO!iPLETEL y AGREE 

1 SOME~HAl AGREE 

CARD t!UnBER 04 PAGE L. 

'IF UNBRANDEfl FISH AVAIL. · AT LOW::F: PRICE rHAlf BRAND:'.:(11 I BUY UNP.RAl-IDEfl' QUES rrntt 8 

*···········REGIOH ••••••••••• *POPULAlIOH DEHSITYt ••• HOUSEHDLD INCOME ••• *•H. H. OCCUPATION• 
TCrAL 1 OOH UNDER $1 OH U511 -~25li SALES/ 
CAN- A ·1 LAN QUE- ONT- PR AIR AND 100M- UH[IEP. TO TO OR PROF I CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER URP.Atl RUF'.AL ~10H ~14.9 $24.9 OVER MGR CAL COLLAR 

(X5) 15-1 156 26 37 54 2B 12 71 37 48 69 36 38 14 31 20 57 
8.4h 16.4!. 7.5! 7.91. B.84 5.3% 7.07. 8.14 12.11. 11.1% 10.6% 6.97. 3.8% 5.94 7.57. 9.94 

<X4) 15-2 253 23 69 89 41 31 123 55 75 67 49 86 50 84 44 84 
13.5! 14.47. 1ft.Oi. 12.9% 13.31. 14.1% 12.1'% 12.0i. 18.84 10.94 14 •. S7. 15.6! 13.84 15.84 16.84 14.8'.I: 

} HE!THH: AGREE 1-;DR 1·5-3 545 39 120 199 101 8/ 297 130 117 1M 83 186 112 1C:.7 79 171 
DISAGREE <X3) 29.17. 24.87. 2·L3'1. 28.fl7. 32.27. 39.97. 29.24 28.n 29.41. 2.s .. st 24.74 33.64 30.7! 31.37. 30.04 30.04 

~ sm!El.JHAT IIISA:]!iff (X2i 15-4 322 24 91 125 51 32 17~ 83 66 100 68 83 71 97 43 93 
} 17.2% 15.li. 18.47. 18.14 16.4X 14.7Z 17.14 18.24 16.SZ 16.34 20.4Z 15.04 19.54 18.24 16.44 16.44 

l COMPLETELY IilSAG~EE(l) 15-5 509 40 151j 192 79 48 304 127 78 173 87 142 109 Hi 66 145 
I 

J IrON'T KNO\J 

I NOT SrArED 

NUMBER OF F:ESPOflDEN rs 

liEfil·! 

} STII ItEV 

} 

l 

J 
] 

l 
J 
J 

27.27. 25.74 30.4! 27.9% 25.27. 22.0Z 29.94 28.04 19.64 28.0% 25.9! 25.64 29.7% 26.4% 25.4% 25.5% 

15-X 

15-R 84 6 27 30 13 8 47 23 15 44 13 18 9 13 10 19 
4.5X 3.6! 5.54 4.4! 4.1% 3.84 4.6% 5.0% 3.6% 7.2! 3.BZ 3.3% 2.5! 2.4X 3.9% 3.4! 

1869 157 494 689 312 211 1011 454 399 617 3.34 554 3M 533 2.s1 570 
99.9~100.0X100.1Z100.0%100.0Z 99.8% 99.9%100.0Z100.0%100.1%100.0Z100.0~100.0%100.0%100.0Z100.0!. 

2.57 2.80 2.47 2.53 2.63 2.65 2.47 2.52 2.87 2.58 2.62 2.62 2.41 2.55 2.63 2.66 
1. 27 441. 4 i 961. 28991.26351.26051.14581.25341.2M.51. 2895!. 34171. 31931. 23%1.17021.21371.25691. 2942 



JOB l!IJHP.ER 521801 CARf1 NUflBER 04 P?. 1-

'FRESH FISH IS BETTEf\ QUALITY THAN rnozrn FISH' QUESTION B l 

COHPLEfELY AGREE <XS> 16-1 

SOM~LiP.A f i~GF:EE <X4l 16-2 

NEITHEF: t~GF:EE NOF: 16-3 
DISAG~EE <X3l 

SOMEklflAT DISAGREE <X2) 16-4 

CGHPLETELY DI'.3?.GREE (1) 16-5 

[ION' T f(HOl.J 

HOT STAlED 

NUliBEP. O~ RF SPO\iDENTS 
NLIHBER GF EESPONDENf$ 

MEAN 
STD DEV 

16-X 

16-R 

* ........... F:EGION •• ' •••••••• '-'F'OF'ULA rION DENS! rr.: ... HOUSEHOL [I INC0;1E. •• UH. H. OCCUPAT!Oi'I~ 

TOl AL 1 OOH mrnrn l1 OM $1 SH t 25H SALES/ 
CAN- ATLAll @JE- ONf- f'RAIR AND 10(1)1- UNDER fO ro OR PROF/ CLER- BLUE 
ADA TIC EEC AHIO JES B.C. OVER URBAN F:URAL $10:-1 $14.9 ~24.9 OVEP. HGR CAL COLLAR 

M'1 75 1,s2 1'19 11.s n 311 1.sa t.s5 240 114 1l9 111 i.so 110 179 
34.4Z 48.0% 32.8% 28.84 37.1Z 42.3Z 30.6% 37.0h 41.4Z 38.9Z 34.0h 32.4Z 30.4~ 29.9% 34.3Z 35.0% 

452 35 110 113 s2 s:~ 256 10s n 14s 63 141 97 142 ~a 139 
24.2% 22.li 22.34 25.1Z 2b . 4X 23.8~ 25.2% 23.1% 22.7Z 23.5~ 18.9~ 26.5~ 26.6~ 2~.7% 22.3% 24.4% 

387 22 99 1M 6.3 3'1 219 86 82 118 ll 119 73 122 bO 115 
20.7Z 14.0% 20.0Z 23.9% 20 . 2% 18.1Z 21.6% 18.9Z 20.bh 19.2! 23.1121.5~19.9h 22.9~ 22.8/. 20.2l 

194 10 61 81 2"' .J 

10.4j; 6.7k 12.4~ 11.7"J. 7.n 

117 9 
6.2'/. 5.8% 

75 5 
4.04 3.4'4 

36 
7 .4"!. 

25 
5.14 

44 15 
6.3"/. 4.BZ 

29 11 
4.1'/. 3.64 

17 116 51 27 46 47 53 48 59 30 63 
7.9h 11.4i 11.37. 6.Bi 7.5~ i3.n 9.6Z 13.2Z 11.0i. 11.Si. 11.0"J. 

12 
5.6/: 

5 
2.2! 

70 26 . 20 J1 '- 19 40 
6.9i. s.n: 5.1': 5.2% 5.7% 7 .2"/. 

43 18 14 35 15 16 
4.3'/. 4.0'/. 3.44 5.7'/. 4.44 2.B'/. 

26 
7 .1% 

10 
2.8!. 

34 l3 37 
6.4% 5.1"/. 6.6! 

16 10 16 
3.0'/. 3.94 2.7~ 

l 
J 
l 
] 

1 
l 
J 

I 
1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
11369 157 494 689 312 21; 1017 454 399 617 334 551i 3M 533 2.s1 s10 J 

99.9'/.100.0"/.100.0Z 99.9%100.0Z 99.9"/.100.0'/.100.0"/.100.0"/.100.0"/.100.0'/.100.0X100.0Z 99.9% 99.9"1. 99.9% 

3.?3 4.04 3.64 3 •. s1 3.86 3.91 3.64 3.77 3,92 3.:33 3 • .ss 3.69 3.62 3 • .ss 3.12 3.n.. 
1.2j301.20671.28411.21691.16401.20511.24i61.23971.17871.18971.26031.23261.25361.21191.21481.2460 J 

1 



I JOB NlliiBER 521801 CARD NLliiBER 04 PAGE 1: 

'I HATE TO SEE RAU FISH' QUESTION 8 

* ........... REGION ••••••••••• *POPLILAT ION DENS! TY* ••• HOLiSEHOl.D INCOHE ••• *~H. H. OCCUPATiotl* 
TOTAL 100ii UNDER UOM $15M $25H SALES/ 
CAN- ATLAH QUE- orH - PF:A IR AND 1 O(iM- UNDi:R ro ro OR PROF I CLER- BLUE 
ADA TIC FEC ARIO JES F.C. OVER URBAN F:URAL HOM $i4.9 $24.9 D'.JER MGR CAL COLLAR 

_I COMPLETELY AGREE <XS> 17-1 130 8 2B 611 19 11 79 29 21 62 25 29 16 35 17 3.3 
6.9Z S.1% 5.7% 9.3Z 6.1! 4.9'/. 7.87. 6.57. S.2% 10.0X 7.57. 5.07. 4.37. b.67. 6.4I S.8% 

J SDME\JHAT AGREE <X4) 17-2 172 10 2B 82 35 17 105 .35 31 41 37 53 41 47 31 52 
9.24 6.2% 5.77. 12.0~ 11.2% 7.97. 10.4Z 7.8k 7.9Z 6.7% 11.07. 9.5'/. 11.3~ B.Bl 12.8% 9.17. 

1 NEITHER AGREE t·lrJR 17-3 422 27 88 1.s8 83 55 231 102 90 Ul . 77 137 72 125 62 13.s 
I1JSAGREE <X3) 22.6'/. 17.34 17.8'.' 24.4:! 2{ •• 6'/. 25.5!. 22.n. 22.4~ 22.57. 22.n 2~.07. 24.n 19.8~ 23.3'/. 23.?h 23.84 

t-\ SOl~t!JHAT DISAGF:EE <X2l 1/-4 277 19 88 97 49 24 142 JS 59 87 57 7.S 57 82 37 89 
: ) 14.8'/. 12.07. 17.9~ 14.1Z 15.7% 10.97. 14.0Z 16.5~ 14.97. 14.1~ 16.9'/. 13.8{ 15.6'/. 15.47. 14.3Z 15.77. 

I COMPLETELY DISAG~:EEOl 11-5 773 89 22? 240 114 104 403 190 1ao 237 126 242 1.ss 231 103 236 

) [ION I T KNOU 

J tlOT STATED 

} HU.~E!ER Df RES'DODEHTS 

HEAN 

J 
} 

l 

) 

l 
J 
J 

STD DEV 

17-X 

41.3~ 56.5! 45.9Z 34.8% 3l .. 4'.'l 47.8'.t 39.6'!. 41.8Z 45.27. 38.47. 37.6'1. 43.?X 46.2% 43.47. 39.4::! 41.4: 

95 5 35 37 1~ 7 5.; 23 17 r"J 

"" 14 19 10 13 9 23 
5.14 2.94 7.0Z 5.4% 3.94 3.04 r C""' 5.04 4 •)"I s •. s-z 4.1/. 3.47. 2.34 2.5'1. 3 •. s:t. 4.17. .Jo ·J/, oL.lo 

1St.9 157 494 689 312 217 1017 4'.A 35•9 617 334 55~ 3M 533 261 570 
99. n100 .or.100.01.100.oz 99. n100.oz100 .01.100.01. 99. 97. 99. n100.1z100 .1noo.onoo.(1'4100.2i. 99. n 

2.22 1.88 2.00 2.44 2.32 2.09 2.29 2.16 2.09 2.30 2.31 2.16 2.09 2.10 2.30 2.19 
1.29371.21421.21l41.35011.26201.23521.32M1 .26101.23.501.36%1 .301 :21.24131.23901.27421.29901.2538 



JOB tlllHBER 521801 CARD HUMBER 04 

'FROZEN FISH DOESN'T HA\JE A "FRESH" TASrE' QUESTiotl 8 

COMPLETELY AGF:EE <X5l 18-1 

SOMEUHAl AGREE <X4l lB-2 

NEITHE~: AG~:EE HOR 18-3 
DISAGREE <X3> 

SO!iBIHAT DISAG~:EE <X2) 18-4 

COMPLETELY DISAGREE ( 1) 18-5 

[10!i' T KNO\.! 

NOT SfATED 

NUHI<l:R OF REEPONDEIHS 

HEAN 
STII DEV 

18-X 

18-R 

*···········REGION ••••••••••• *POPULAlION DENSITY* ••• HOUSEHOLD IHCOHE ••• *•H. H. OCCUPATION* l 
rorAL lr)(lH UNDER ~101i $15h ·~25:1 SALES/ 
CAN- A't LAN QUE- ONT- PR AIR AND 1 OOH- urmrn 10 TO OF! PROF I CLER- Bl u~ 
ADA TIC BEC ARIO JES B.C. OVER URBAN RURAL -HOM ->14.9 ~24.9 OVER HGR CAL COLLAR l 

191 23 39 69 35 26 93 45 54 73 28 57 34 52 21 50 
10.24 14.54 7.8% 10.07. 11.2i. 12.17. 9.17. 9.84 13.64 11.87. B.21. 10.37. 9.34 9.87. 8.1% 8.7% 

489 45 105 184 9{. t.O 260 120 109 1{,2 82 15~ 90 140 71 153 
26.27. 28.44 21.24 26.77. 30.61. 27.8/. 25.6Z 26.4k 27.41. 26.37. 24.77. 27.Bk 24.9Z 26.2Z 27.37. 26.97. 

485 31 132 180 85 57 280 108 97 140 10/ 140 98 145 74 153 
26.0Z l9.5i. 26.84 26.2~ 27.3/. 26.27. 27.57. 23.8/. 24.41. 22.7% 31.94 25.4% 26.9/. 27.l/. 28.47. 26.91. 

\ 

J 

398 3/ 113 148 55 45 204 111 83 127 66 120 85 128 51 12A i 
21.3! 23.2% 22.94 21.57. 17.8i. 20.57. 20.1% 24.44 20.8'Z 20.64 19.n; 21.6% 23.4% 23.94 19 •. S'.<: 21.7~ 

219 19 74 73 29 24 129 49 40 68 39 65 47 57 32 72 l 
11.7% 12.0Z 14.94 10.hZ 9.2% 11.2% 12.7% 10.BX 10.2Z l1.1Z 11.77. 11.7% 12.8% 10.6% 12.2% 12.7% 

J 
87 4 J2 .35 12 

4.6% 2.3Z 6.4X 5.0Z 3.9% 
51 22 14 4,~ 13 18 10 12 11 18 

5.0% 4.BZ 3.6% 7.5Z 3.8Z 3.2Z 2.7~ 2.3% 4.4% 3.1Z l 
13.S9 157 '194 689 312 217 1017 454 399 6 tJ 334 554 3M 5:B 2.s1 570 

100.0X 99. 9%100 Sl.100. o:u 00. OZiOO. O:Z10:}. 01;J 00. 0'.1:100 .0%i 00.0%100 .o:uoo. 0'.l'.100 .oz 99. 9:zioo .O:Z100. oz ) 

3.02 3.10 2.83 3.04 3.17 3.09 2.98 3.00 3.14 3.68 2.98 3.04 2.94 3.01 2.99 2.97 
1.19081.26571.18941.17211.15001.19961.18261.18321.21151.22111.13531.19071.18511.16221.15851.1766 ] 

J 
f 

J 
_J 

J 
J 
j 



J JOB NIJ!iBER 521801 CAR[I NUMBER 04 

'THERE IS TOO tlllCH FISH HI A FROtrn FISH PACKAGE' QUESTION 8 

* ........... REGION ••••••••••• *F'OF'IJLAT ION DENSITY., •• : HOUSEHOLD WCOHE ••• t:tH. H. OCCIJPA TIONit 
TOTAL. 100H UNDER i-10il ~15M $25H SALES/ 
CAN- ATLAN l]UE- ON r- PRAIR AND 10(:1-1- LIND::R ro fO OR PROF I CLER- BLUE 
ADA TIC BEC ARiO IES F.C. OVER URBAN F:Uf.:AL ~HiM U~.9 $24.9 O'JER MGR CAL COLLAR 

J cmnErELY AGREE (X5) 19-1 95 4 26 43 111 I Iii 16 18 33 7 28 22 24 12 14 
5.1% 2.3'!. 5.3Z 6.3Z 4.6~ 3.3~ 6.0% 3.4% 4.6~ 6.2Z 2.oz 5.0Z 6.0'J. 4.5Z 4.5% 2.4% 

J SOMELlHAT AGF:EE \X4l 19-2 197 4 57 88 31 1/ 123 37 37 71 47 44 36 53 41 38 
10.6Z 2.4'/. 11.6~ 12.az 10.0~ 7.C.~ 12.17. B.H 9.4% 11.5:: 14.0Z 7.9Z 9.87. 9.6'!. 15.87. 6.6'!. 

l NEl nlEF: AGREE HOR 19-3 5(12 31 137 111 90 73 212 12S 102 1.s3 92 152 95 152 65 16.S 
DI'Ri.GREE (X3) 26.9k 19.8'.Z 27.77. 24.8:4 28.n 33.ai 26.7"/. 28.24 25.n: 2b.4'J. 2/.6'!. 2?.4i: 26.1'!. 28.4i: 2t\.8'!. 29.1% 

l\ SONE\JHAT DISAGREE (X2) 19-4 .393 37 109 134 64 48 213 101 19 1l 9 /0 118 87 122 54 134 
21.0% 23.bZ 22.0Z 19.SX 20.b~ 22.2X 21.0% 22.2Z 19.7X 19.2% 20.8'!. 21.3~ 23.BX 22.84 20.6Z 23.6X 

COi!HETELY DISAGREE(l) 19-5 597 /8 134 219 100 .s,s .302 149 146 1/3 108 195 116 172 81 198 

) DOW r f(NO\.J 

, j l'DT srnm 

J 
l 

.,. 
J 

.l 

} 

J 

Nll~if;ER OF RE:.SPO~mt:ms 

If EAN 
srn flEV 

31.9X 49.5Z 27.2~ 31.BZ 32.07. 30,4Z 29.7Z 32.Bh 36.7Z 23.9Z 3t.3Z 35.2% 31.7X 32.2% 31.1Z 34.7X 

19-X 

19-R Bl· 4 30 34 12 6 46 24 16 48 11 18 9 12 B 21 
4.64 2.3% 6.1% 4.94 3.9% 2.b7. 4.b'!. 5.2% 3.94 7.8'!. 3.24 3.24 2.3% 2.3% 3.2% 3.64 

1869 157 494 6~9 312 217 1017 454 399 t.17 334 554 364 533 261 570 
100.lZ 99.9' 99.9':100.1i:Hii'.J.(1i: 99.97.100.1% 99.9%100.0'!.100.07. 99.9:!100.0Z 99.9%1'J0.(li.:100.07.100.0% 

2.33 1.82 2.42 2.39 2.32 2.29 2.41 2.23 2.23 2.42 2.30 2.24 2.33 2.30 2.40 2.15 
1.19'.55 • 99541.18831.25401.17'111. 09051.22201.12101.192.Sl .23391.13311.17581 .20221.15941.22081.0664 



JOB NUHBFR 521801 CARl1 HIJJiBER 04 PA 1 ~ 

'IF I DIDN'T SERVE FISH TO liY FAIHLY1 THEY'D NEVER ASK FOR IP i:lUESrION 8 1 
1 * ........... REG ION ........... i.: POPULA l ION IH!SITY * ... HOIJSE:HO!..D IHCOHE ••• oH. H. OCCUPATION* 

TOrAL 100H LINDER UOH ~15ii ~2SH SALES/ 
CAN- A·1LAN QUE- ONl- PRAIR MID 100!1- UHDER TO TO OR PF:DF/ CLER- BlUE 
A[IA nc BEC ARIO IES B.C. OVER URBAN RURAL 11Ni 'H4.9 ')24.9 OVER MGR CAL COLLAR 

1 41B 26 121 1~·5 71 46 232 96 90 13B BB 115 77 109 56 123 cm1PLETEl.Y AGF:Ef (X5) 20-1 

SOH£~HriT AGREE (X4> 20-2 

22.37. 16.3~ 24.4% 22.5Z 22.67. 21.17. 22.87. 21.17. 22.57. 22.44 26.27. 20.81. 21.1% 20.2~ 21.6% 21.57. .

1 393 32 9b 151 74 41 215 108 70 107 75 124 87 127 67 116 
21.07. 20.27. 19.57. 21.9f. 23.67. 18.81. 21.1% 23.87. 17.64 17.47. 22.SZ 22.3% 23.8~ 23.7i. 25.67. 20.47. 

NEITHER AG~EE NDR 20-3 238 9 52 90 SJ 36 149 41 49 99 38 59 43 67 36 63 J 
DISAGREE (XJ) 12.7Z 5.57. 10.67. 13.1% 16.2Z 16.7% 14.6% 9.0% 12.3% 16.1% 11.2% 10.67. 11.8% 12.SZ 13.67. 11.0Z 

SOHE!-IHA"I DISAGREE (X2i 2\H 368 31 111 1j1 47 48 1BB 95 B4 105 70 113 79 117 45 123 ~ 
19.7Z 19.9% 22.5% 19.07. 15.01. 22.1% 18.5% 21.0i 21.1% 16.94 21.0% 20.57. 21.8% 21.94 17.17. 21.64 

CO!iF'LETEL Y £1ISAGREE (1) 20-5 

20-X 

NOT S rAffD . 20-R 

MEAN 
STD flEV. 

37f.. Sb 90 12t· 62 41 185 9b 94 125 53 13i 68 103 47 131 
20.1% .35.84 18.2% 18 • .31. 19.92: 19.0i. 18.2'.4 21.24 23./% 20.2'% 15.8% 23.77. 18.6% 19.37. 17.84 22.97. 

J7 4 24 
4 .1 z 2' 3k 4' 9% 

8 
2.7"/.. 

5 
2.n 

47 18 12 43 11 12 11 13 11 15 
4.7% 3.9Z 2.9Z 7.0% 3.2! 2.2% 3.0% 2.57. 4.37. 2.67. 

18.S9 1S7 494 6:39 312 217 1017 454 399 611 334 554 3M 533 2.Sl 570 
99.9X100.0X100.1Zl00.07.100.0% 99.9Z 99.9Zl00,0X100.1%100.0% 99.9Z100.1h100.1Z100.1%100.0~100.0i 

3.06 2.60 3.10 3.12 3.14 3.01 3.12 3.03 2.94 3.05 3.23 2.96 3.07 3.04 3.17 2.96 
1.4Bv31.54581.49041.46261.45761.43551.45721.49211.51501.48251.45971.50111.44891.44331.43721.5012 

1 

l 
l 
) 

l 
1 
J 

J 

J 
J 
J 



J .JOB NUMBER 521801 CARD NIJHBER 04 PAGE . 

'FISH AND CHIF' SHOPS MM{£ Tiff Ff.Sl FISH' QUESTION 8 

* ........... REGION ••••••••••• *f'OPULA TION [IEHSITY * ... HOIJSEH[ll_D INCOME ••• **H. H. OCCIJPAT ION"+ 
TOlAL 100M UNDER HOM H5li )25M SALE:S/ 
CAii- ATLAl! QUE- ONf- PP.AIR AND !OOH- urmrn ro ro OF: PROf/ CLER- BLUE 

l 
ADA TIC P.EC ARIO n.s F.C. OVER u~:BAM RURAL ~lOM -tH.9 $24.9 OVER HGH CAL COLLAR 

COMPLETELY AGREE <XS) 21-1 135 12 16 90 24 15 84 47 24 59 22 45 29 35 21 43 
8.3k 7.3Z 3.27. 13.0i. 7.5% 6.77. 8.3~ 10.4Z 5.9% 9.6~ b.5h 9.1% 8.07. 6.SZ B.0% 8.57. 

I soHEtmAT AGREE <X4) 2t-2 212 17 JO n.s 47 41 155 10 47 84 s.J 79 56 64 47 ss 
14.67. 11.0% 6.1Z 19.87. 15.2X 18.87. 15.3X 15.4% 11.87. 13.6Z 15.9% 14.2I 15.47. 12.17. 18.17. 15.47. 

l NEITHER AGREE NOR 21-3 5,)6 40 1B2 171 109 64 277 144 144 18.3 114 1.s4 104 1.s9 /6 164 
I1ISAGREE CX3) 30.37. 2~.6X 36.8% 24.9'.I: 34.8;~ 29.37. 27.3% 31.?h 36.2% 29.6'!. 34.2k 29.7'/. 28.5:~ 31.6! 29.3% 28.?i: 

~ SOHE!JHAT IiISAGREE <X2) 21-4 34.s 32 /8 125 f:..s 44 186 87 72 110 62 109 65 106 53 109 
1S.5k 20.4% 15.87. 18.27. 21.27. 20.37. 18.3% 19.37. 18.07. 17.8~ 18.4% 19.77. 17.9% 19.9% 20.3% 19.1% 

) COMPLETELY DISAGF:EE(l) 21-S 448 53 138 131 58 49 2.sa as 95 132 74 142 100 145 57 14l 
) 24.0Z 33.5~ 31.9Z 19.1% 18.5/. 22.3% 26.4% 18.6~ 23.9Z 21.5% 22.lZ 25.6~ 27.3% 27.li 21.Bh 25.1! 

) 

) 

l 
J 
~I 

J 

0 
·1 

j 

1 

HOT STATED 

NUMBER OF RES~ONDEHTS 

tlE~N 
srn OEV 

21-X 

21-R 83 3 
4.4% 2.'tt 

31 
6.~% 

35 B 6 46 21 17 4B 10 15 10 15 
5.07. 2.J"i. 2.bi. 4.54 4.57. 4.:~4 7.84 2.94 2.77. 2.84 2.94 

7 
2.51. 

1B 
3.2Z 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
100.17.100.07.100.07.100.0i. 99.97.100.0i.100.lX 99.97.100.07. 99.97.100.0%100.04 99.97.100.14100.07.100.0i. 

2.63 2.37 2.28 2.89 2.71 2.66 2.59 2.79 2.56 2.70 2.l.5 2.58 2.58 2.49 2.69 2.62 
1.24861 .26191.10261.31931.16741.21651.2/80l .23921.16b31.264.S1 .18731.24941.27161.20741.23481.263.S 



JOB NUMBER 521901 CARD t!UHBER 04 P1' J: 
'I IJILL EAT FISH ONLY IF IT IS FRIED' QUESTION 8 l 

COMPLETELY AGREE (X5) 22-1 

so;'IEP.HAl AGREE (X4) 22-2 

NtITHER AG~EE HOR 22-3 
DISAGREE (X3) 

SOMEUHAT IlISAGREE (X2) 22-4 

COMPLETELY UISAGREE (1) 22-5 

DOii'T l(HO~ 22-X 

* ........... f.:EGION ........... *POPULATION DEHSITY* ... HOUSEHOLD INCO!·IE. •• HH. H. OCCUPATION it 1 
rorAL 10Cili UilDER $10M ~1511 )2Sli SALES/ 
CA~- A 1 LMl QUE- ONl - Pr:A 1 R AND 10011- UH DER TO TO Of< PROF I CLER- Fl UE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL ~10H U4.9 ~24.9 OVER HGR CAL COLLAR 

92 3 39 32 12 5 49 22 21 39 18 23 12 16 12 30 
4.9Z 1.9% 8.07. 4.7Z 3.8Z 2.37. 4.8% 4.9Z 5.2Z 6.JZ 5.4Z 4.17. 3.37. 2.9% 4.4% 5.3Z 

108 
5.87. 

41 36 24 
8.S4 s .. 3Z 7.77. 

6 52 32 23 42 26 20 12 25 9 40 
5.2% 7.0Z 5.9% 6.8~ 7.7% 5.0Z 3.47. ~.7% 3.SZ 6.9Z 

I 

l 
234 11 Sb 94 45 28 12l· 54 54 79 50 73 32 64 38 70 ) 

12.SZ 6.7% 11.4% 13.7% 14.4% 12.8% 12.44 11.9% 13.5% 12.7Z 15.0Z 13.27. 8.8Z 12.0Z 14.5% l2.3Z 

381) 14 120 138 68 40 206 92 82 112 67 112 89 120 55 121 ;j 
20.34 9.0Z 24.3Z 20.0Z 21.6Z 18 •. SZ 20.3'4 20.4% 20.5% 18.24 20.11. 20.37. 24.4Z 22.5% 21.0i. 21.lZ 

964 123 210 351 148 132 533 229 203 293 162 301 208 293 137 289 l 
51.6Z 78.4Z 42.SZ 50.94 47.4% 60.8/. 52.4% 50.4Z 50.8% 47.67. 48.44 54.37. 57.1% 54.9% 32.34 50.7% 

·1 
NOT STATE(! 22-R 92 6 27 .;a 16 6 51 25 16 52 12 17 11 16 l1 21 

4.9X 4.0% 5.4% 5.4% 5.0% 2.6% 5.0% S.4% 4.1% 8.4% 3.5% 3.1X 3.0! 2.9% 4.2! 3.7% t 
NUMBER OF RESPONDEtHS 

HEAN 
STD UEV 

18.S9 157 494 6:39 312 217 1017 454 399 617 334 554 3.s4 533 261 570 
100.0%100.0% 99.9Z100.0Z 99.9% 99.9Z100.1%100.0%100.0Z100.0%100.1%100.0%100.0Z 99.9% 99.9%100.0Z 

1.86 1.31 2.10 1.87 1.94 1.64 1.84 1.90 1.90 1.97 1.98 1.81 1.67 1.75 1.82 1.91 
1. ll.69 • 77341.29301.15501.1541 • 97471.15201.181'21.17971.25391.21591 .11751.00821.04511.10831.1945 

J 

J 
J 
J 

J 
j 

] 



l JOB NUMBER 521801 CARD NUHBER 04 PAGE ~ 

'FISH LOOKS "Ill AND" V.HD! )'OU srnvE I1' QUESTION 8 

*· ........ ,.REGION ••••••••••• 1.POPULA r IOrl DENSI fY'f. ••• HC:U3EHOl_[I INCOiiE ••• HH. H. ()CCLIPATIOH* 
TOlAL lOOM UNDEF: i-1011 $15~i t25ii SALES/ 
CAN- ArLAN !WE - ON r - PRA IR AND 1 OC-•M- UNDi:R TO ro OR PF:OF I CLER- BLUE 

1 
/ ((li1F'lETELY AGREE 

ADA TIC PEC A~:IO IE.S P. L OVER U~:BAN ~:URAL $1 OH $14. 9 ~ 24. 9 OVER HGF: CAL COLLAR 

CX5) 23-1 B.S 3 .3.S 31 1.S 1 49 16 21 41 13 21 10 21 6 13 
4.6i. 1.7Z 7.3% 4.57. 5.1Z .4% 4.9% 3.5% 5.24 6.7Z 3.9A 3.87. 2.9Z 4.0A 2.4% 2.3% 

l s1JHE!JH;'\T ACREE CX4) 21-2 258 7 47 129 48 21 14/ 63 49 8~ 44 74 S6 lb 39 71 
13.8t 4.SX 9.SX 18.8% 15.57. 12.4~ 14.4% 13.8~ 12.47. 13.8% 13.1Z 13.37. 15.47. 14.24 14.9% 12.47. 

1 tH fHEF: AGREE NO~ 23-3 359 15 116 124 10 35 190 90 80 108 18 J. 09 64 96 51, 123 
- £!IS!1G~EE CX3l 19.2Z 9.4X 23,6k 18.0Z 22.3i. 16.0Z 18.7% 19.7Z 20.0A 17.5~ 23.3X 19.7% 17.6i. 18.17. 20.sx 21.57. 

. 
- SOiiE~IHAT nISriGHI <X2) 23-4 441 .39 102 1.s5 8.3 52 223 118 10i) 1.30 85 ua 88 140 ~9 137 

23.6% 24.BX 20.T/. 23.n 21-.• 5% 24.1! 22.0Z 25.n 25.1'.I. 21.l'l 25.4:Z 25.0Z 24.!k 26.3% 26.5Z 24.4i. 

I COliPLETELY DISACREEm 21-5 61'1 87 1::;9 20;~ 1s 93 .54.s 142 u1 191 102 17'4 133 183 so 200 
33.1X s:i.67. 32.1X 29.3% 2~.1% 42.B:Z 34.0~ 31.4% 33.0h 30.9% 30.6Z 35.07. 36.5% 34.24 30.7% 35.1Z 

l DON'T l(f!O\~ 

!iOl' STATEr1 

1 

') 
HEP-I 

l 
S rn I!EV 

) 

1 

J 
] 

\ 

J 
J 

23-E 104 6 34 3B li' 9 62 25 17 61 12 17 13 17 13 24 
5.6% 4.04 6.8'.4 5.SZ 5.4% 4.37. 6.14 5.64 4.3% 10.0'.'<: 3.7'1. 3.lZ 3.64 3.2'.'4 5.07. 4.3% 

1069 157 494 6B9 312 217 1017 454 399 617 334 554 3~ 533 261 570 
99.97.l00.07.100.0%100.0Z 99.9%100.v'.!100.17. 99.9Z100.0ZH>0.0%100.07. 99.97.100.1%100.0%100.0i.100.0% 

2.29 l.66 2.35 2.42 2.46 1.99 2.30 2.28 2.29 2.38 2.32 2.24 2.21 2.25 2.28 2.19 
1.2227 .9S321.26141,24271.196l1.08101.24511.1l671.21651.29491.16991.18941.19221.19BS1.14651.1373 



JOB NllliBER 521801 CARD tllliiBER 04 P. 1 -
f ~ 

'I DON'T f:NOIJ HOU TO .JL1[1GE THE QIJALI rY OF FRESH OR FHOLEN FISH' QUESHOH 8 -\ 

COKPLETELY AGREE (X5) 24-1 

SO!iBIHA T AGREE (X4> 24-2 

NEITHEF: AGREE NOR 24-3 
DISAGREE (X3> 

SOMEt!HAT DISriGREE (X2) 24-4 

COttPLETEI. Y fl I SA GP.EE (1) 24-5 

DON'T l<tlOY 

NOT S'f ATED 

NLIHBER OF F:ESPONDHHS 

HEAN 
STD I1EV 

24-X 

24-R 

*···········REGION ••••••••••• *POPULATION DENSITY* ••• HOUSEHO~D INCDHE ••• *~H. H. OCCUPATION• 1 
TOrAL 1001i LINDER l10H ~1511 ·~25H SALES/ 
CAN- A TLAN QUE - mn- Pf.:A IR AND 1 OOM- UNDER TO TO OR PROF I CLER- Bl UE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL ~10H ~14.9 ~24.9 OVER lilJR Cf>L COLLAR 

255 12 32 124 61 26 146 55 54 89 52 77 37 69 36 82 
13.6% 7.84 6.64 18.04 19.5% 11.8i. 14.47. 12.1% 13.4% 14.57. 15.57. 13.9% 10.2% 13.0% 13.9Y. 14.47. 

4% 35 0:1 219 98 57 283 111 102 137 9:, 156 109 150 7B 150 
26.5% 22.54 17.7% 31.8% 31.3% 26.21. 27.8% 24.~4 25.57. 22.21. 28.34 28.1% 29.94 28.27. 29.87. 26.24 

1 

! 
340 24 n 122 58 43 178 73 B9 112 67 99 61 97 41 110 ) 

18.2% 15.0% 18.BX 17.77. 18./i. 19.li. 17.54 16.1% 22.37. 18.2i. 20.1% 17.87. 16.94 18.1% 15.3% 19.3l 

324 27 116 90 47 H 176 86 /.2 95 55 9l> 78 105 47 99 
17.3% 17.2% 23.5% 13.14 15.17. 20.3% 17.3% 19.04 15.67. 15.34 16.4Z 17.44 21.54 19.67. 17.84 17.47. 

376 55 137 102 38 43 189 10& 79 138 57 112 68 102 52 111 
20.14 35.27. 27.84 14.87. 12.2/. 19.&i. 18.64 23.77. 19.84 22.4X 17.14 20.24 18.77. 19.27. 19.97. 19.4~ 

19 4 28 32 10 
4.2Z 2.3% 5.7% 4.6% 3.2Z 

C' 
·J 

2.2~ 
45 

4.4% 
21 

4.54 
14 46 9 14 10 10 7 

3.4% 7.5% 2.6% 2.5% 2.8% 1.9X 2.87. 
19 

3.3% 

1869 157 494 .S89 312 217 1017 454 3'19 617 334 554 364 533 261 570 
99.9~100.0Z100.1~100.0/.i00.0Z100.0%j00.0Z100.0l100.0Z100.1%100.0A 99.9I100.0%100.0! 99.9%100.0X 

2.96 2.49 2.49 3.26 3.32 2.90 3.02 2.82 2.97 2.90 3.09 2.98 2.91 2.96 3.00 2.99 
1.36571.3B281.27721.33161.29961.32571.36031.3B721.34231.41031.33821.36591.30751.34071.37041.3600 

i 
l 
1 
l 

J 

J 
J 

J 

l 
l 
1 

J 



J JOB NUMBER 521801 CARD NLIHBER 04 

'PEOPLE BUY COD BECAUSE TllEF:E ARE Ml\NY WAYS rT CAN BF SFRVED' QUESTION B 

• ••••••••••• REGION ••••••••••• *PDPULAf!ON DENSifY1 ••• HOUSEHDLD INCOHE ••• *'H. H. OCCUPATIOK* 
TOTAL 100H UNDEF: HOM H5M ~25M SALES/ 
CAN- A Tl fifl IJLIE- OiH - PF:f\ IR AttD 1 OOH- UNDER ro fO OR PROF I CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER U~BAN RLIRAL l!OH H4.9 $24.9 OVER MGR CAL COLLAR 

,1 
COi·iF'LEfELY AGFJ.E (Y5) 25-1 175 :H 67 41 11 25 75 55 46 87 25 41, 19 25 16 59 

9.4% 19.BI 13.6Z 6.0Z 3.5% 11.4% 7.4% 12.1% 11.4Z 14.2i 7.6% 7.9% 5.3Z 4.6% 6.0% 10.4% 

l SOMEWHAT AGF:EE (X4) 25-2 3J'5 Jj 102 114 .S8 55 193 108 /3 Ul M 120 57 103 60 111 
20.0~ 22.3Z 20.6Z 16.64 2i.9Z 25.4Z 19.0:Z 23.8k 18.37. 21.3X 19.8~ 21.7% 15.6i. 19.2122.8%19.4% 

) !!EITHEH 1)GREE HOF~ 25-3 'i51 S.5 220 389 180 10.S 544 201 20.s 26:~ 17.S 292 221 310 1.37 298 
llISAGF:t:E (X3) so.ri: 3:,,9:z 44.6~ 5~.4Z 5/.6!: 48.8~ 53.6Z 44.2'4 51.7% 42.6t 52.t.~ 52.n 60.6~ 58.0% 52.n SL.3% 

H SOliE!.!l-IAT DiSAGREE (X2) 25-4 

1 COMFLETELY DISAGREE (1) 25-5 
) 

l [ION' T KNOl.J 25-X 

171 17 50 61 2.3 i~O 89 46 36 51 30 SS 34 52 
9.1% 10.6Z 10.1% 8.9Z 7.4% 9.2% B.BI 10.1% 8.9% 8.3% 9.0Z 10.0Z 9.4Z 9.8% 

108 14 .3o 4;~ 1.s .s 23 19 
5.BX 9.1% 6.2X 6.0X 5.1Z 2.6% 6.5!. 5.!Z 4.7"J. 

31 
7.C!. 

29 
5.2X 

23 33 
6.34 6.2Z 

25 
9.7'/. 9.1% 

16 
6.!Z 

31 
5.5% 

HOT STAlE[I 25-R 81 4 24 42 14 t. 49 21 20 54 12 14 10 11 B 19 

] 

) 

J 
J 
l 

J 

HUMBH: oc Rt.SPmWENTS 

tlEAH 
srn DEV 

4.8Z 2.JZ 5.0X 6.tz 4.4% 2.6Z 4.8% 4.7Z 4.9% 8.7% 3.5% 2.5Z 2.BZ 2.1% 3.2Z 3.3% 

1869 157 494 6B9 312 217 1017 454 35'9 617 334 554 364 533 261 570 
100.(17.100.0ZWi.1/.100 .OZ 99. 97.100. 0%100.1/.100.0X 9?. 9%1•)0.1%1')0 .17.100.0:4100.0i! 99. 9kl00.0i.100.0Z 

3.19 3.34 3.27 3.08 3.12 3.35 3.13 3.29 3.24 3.34 3.11 3.17 3.04 3.06 3.13 3.21 
.95221.18:581.0406 .8816 .:3C189 .8982 .9i~62 .9969 .95-.?2L•i217 .9558 .9118 .8553 .85!7 .90H .9534 

PABE 2.-



JOB NUMBER 5t1801 CARii NUHBER 04 PP. 1 ~ · 

'THERE ARE ONLY A FEIJ KINDS OF FISH MY FAMILY YILL EAT' QUESrIOll S l 
* ........... REGION ........... *f-'OPULAlIOH DEHSITY* ... HOUSEHOLD HICOHE. •• HH. H. OCCUPATION* l 

TOfAL 100ti UNDER $10tt $15H $2SH SALES/ 
CAN- A'I LAN QUE- mn- Pf.:AH: AND !OOH- UNDEH TO TO OR f'f-:OF I CLER- BLUE 
ADA TIC BEC ARIO I£S Et.C. OVER URBAN RURAL ·HNl ~14.9 "$24.9 OVER HGR CAL COLLAR 

COMPLETELY AGREE (X5) 26-1 408 33 136 139 M 40 227 100 81 139 85 122 63 102 68 121 
21.87. 20.BZ 27.6% 20.27. 19.27. 18.5% 22.3% 22.07. 20.44 22.5~ 25.3% 21.97. 17.47. 19.2% 25.87. 21.37. 

SOMaJHA l AGREE (X4) 26-2 552 38 153 201 95 M 312 121 u 9 u.a 1oc. 1M 112 174 00 167 ) 
29 .sz 24.5% 31.oz 29 .2z .3o.6:i:: 29 .3X 3o. n.: 26.6"!. 29 .84 27 .. 37. 31. n 29. 9'1. 30.6Z 32. n 30. 7% 29 .34 

HEITHER AG~EE HOR 26-3 264 9 57 108 52 38 135 65 63 9j 54 66 51 70 37 80 } 
DISAGREE (X3) 14.1% 5.BZ 11.67. 15.6% 16.6% 17.47. 13.3% 14.4% 15.9Z 15.0Z 16.lZ 12.07. 13.9% 13.0Z 14.1% 14.0? 

268 27 65 101 49 26 132 78 58 7l 33 91 73 95 38 82 i 
14.37. 17.14 13.1% 14.71. 15.67. 12.24 13.0% 17.24 14.4% 11.64 9.84 16.4/. 20.lZ 17.87. 14.4% 14.4% 

SOMB!H:\T DISAGREE (X2i 26-4 

COliPLEl El Y DISAGREE (1} 26-5 288 44 54 103 44 42 160 65 62 95 46 93 53 80 32 100 
J 

DON'T f{NOl.I 

HOT STAl[[I 

NUilBER OF RE.SPOHflENTS 

ME.AN 
SHI DEV 

26-X 

26-R 

15.47. 28.27. 11.07. 15.07. 14.27. 19.2h 15.8/. 14.47. 15.6/. 15.57. 13.7/. 16.9/. 14.6!. 15.07. 12.47. 17.5/. 

15.4Z 2B.2% 11.0% 15.0% 14.2! 19.2~ 15.Bk 14.47. 15.6!. 15.5/. 13.7/. 16.97. 14.67. 15.0% 12.4/. 17.5~ ] 

90 6 29 36 12 7 50 24 16 50 12 12 
3.4% 

12 
2.3% 

7 
251. 

20 J 
4.Bi. 3.6Z 5.87. 5.34 3.8/. 3.4h 4.9Z 5.4i. 3.9Z 8.~4 2.9~ 3.5% 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 57(1 
99. n100.01.100.1z100.oh100.oz100 .o:ooo.oxioo.or.100.ouoo.17.1co.11.100. 01.100.1moo.or. 99. 9z100.(r;c 

3.29 2.92 3.54 3.26 3.26 3.16 3.32 3.26 3.26 3.32 3.47 3.24 3.17 3.24 3.44 3.23 
1.39231.56861.34501.37141.34271.40131.39851.39161.37551.40401.35181.41941.34981.36361.35441.4159 

1 

J 

J 
1 

J 
1 

l 
J 
J 



J JOB NUMBER 521801 CARD Hlli·IBER M PAGE : 

1 IT IS THE PRICE OF BOSTON BLUEFISH MHICH HAKtS PEOPLE BUY Ir' QUESTION 8 

*· .......... REGiotL .......... •POPULAlION DE!'!SIT'f* ... MOUSEHOLD HlCOliE ... nH. H. OCCUPATIONli 
TO r1\t !OOH UNDER $1N1 $15H ~2511 SALES/ 
CA~- A.I LAN QUE- ONT- Pf.:AH: ANfl !OOH- UHDEf< TO TO OR Pf.:OF I CLER- FLUE 
ADA TIC BEC ARIO IES B. C. OVER URBAN F:URAL ~ 1 Ni ·H 4. 9 ~24. 9 OVER MGR CAL COLLAR 

l 
COt!PLETELY AGRff (X5> 2/-1 138 9 42 66 14 B 67 46 25 54 23 4~ 18 29 15 44 

7.41. 5.l/. 8.47. 9SI. 4,117. 3.n: 6.6'/. 10.21. 6.34 S.14 6.8% 8.07. 4.9Z 5.5'.4 5.li: 7.77. 

l SOHaJHA l AGREE (X4) 27-2 374 43 10/ 149 56 20 214 91 69 112 70 121 71 123 52 107 
20.0X 27.24 21.6Z 21.6~ 17.84 9.3/. 21.0% 20.14 17.31. t8.1Z 20.87. 21.8% 19.6% 23.1~ 20.07. 18.87. 

1 NEITHER AGREE l!l!f\ 27-3 950 79 214 331 18•) 146 511 214 2'.!5 29L 169 284 205 285 138 299 
DISAGREE (X3) 50.8~ 30.4't. 43.3'1. 48.1! 51.n 67.2'!. 50,3% 47.n: 56.54 '•7.31. 50.6/. 51.37: 56.44 53.37.: 52./% 52.44 

n SOHEl.:HAT DIS~G&:EE CX:'.l 27-4 

\ COH:JLETELY D1SAGREE(1) 27-5 
) 

l IIOl-l'T KHOl,1 27-X 

l 

17~ 10 47 67 32 18 105 36 32 49 35 54 35 53 32 52 
9,21. 6.34 9.5~ 9.77. 10.n a.iz 10.4'1. 7.9'1. 7.n 7.9'1. M.4~ 9.1'1. 9.77. 9.n 12.~z 9.u: 

121 
6.57; 

11 43 37 18 13 57 37 23 50 23 30 18 27 15 36 
6.8'1. 8.7% 5.4Z 5.6% 5.9'1. 5.6% 8.1% 6.9% 8.2'1. 6.JZ 5,5z 5.0Z 5.1% 5.7Z 6.4'1. 

NOT SiATED 27-R 112 6 42 .3'1 14 P .s2 30 20 '10 16 20 16 15 9 32 

I 
J 

1 

} 

J 
J 

j 

) 

J 

J 

MUllBER OF RESF'Oil [iEH rs 

11Ef.N 
STD ItEIJ 

6.0% 3.6% 8.4% 5.7% 4.5% 5.5~ 6.1% 6.6% S.lh 9.7X 4.7% 3.7% 4.5I 2.9% 3.5i. 5.6% 

H~.59 157 494 689 312 217 1017 454 3'19 611 334 554 3.s4 533 2·S1 570 
99. 9%10() .O'.l 99. 9X100' 1~100. lZ 99. 9/:iOO .O'.t.100.0i~iOO.O:Z. 99. 97:100 .Oli00.0%100 .1uoo.0:~100 .o:uoo.oz 

3.13 3.20 3.12 3.21 3.05 2.97 3.13 3.17 3.09 3.13 3.11 3.18 3.10 3.14 3.08 3.13 
.9f.Ob .90901.(i359 .9590 .8410 .7:'45 .9j441.02s,~ .90291.0100 .9396 .9238 .B428 .Bl.96 .as·ss .9352 



( 

JOB NUHBER 521801 CARD NUHBER 04 

'COit HAS A SlRONG "FISHY" TASTE' QUESl ION 8 1 
* ........... F'.EGiON •••••••••• ,it'POPULATION [{NSITY• ••• HOL'2.t~Ol_ [l INCOHE ••• iaH. H. OCCIJPATIONit l 

TOTAL 100:-1 UHDEF: $10M U5M $25H SALES/ 
CAN- ATLMl QUE- mH- f'RAIR AHD 10(1M- UNDER ro TO OR F'ROf/ CLER- BLUE 

COMPLE rELY AGF:t:E <XS) 28-1 

ADA TIC EEC ARIO IES F.C. O'JER URBAN RU~:AL HON ~14.9 ~24.9 OVER MGR CAL COLLAR 

214 12 83 85 22 12 122 59 33 74 47 62 31 44 35 63 1 
11.4Z 7.5~ 16.9% 12.3Z 7.1Z 5.4% 12.07. 12.9% 8.37. 12.0Z 13.9X 11.2% 8.57. 8.2% 13.24 11.0Z 

SOMEIJHAT AGREE (X4> 28-2 387 24 100 /4 46 215 103 70 117 74 113 83 126 59 101 l 
20.77. 15.17. 20.2x 20.81 23.97. 21.14 21.1z 22.6% 17.5! 19.0% 22.2z 20.4~ 22.7x 23.6h 22.0x 17.77. 

NEITHER AE.F:EE NOR 213-3 .SJB 49 1S8 2.S5 122 .s3 .347 154 157 1'16 BS 209 126 201 · 102 214 ) 
DISAGREE <X3) 35.2! 30.9% 32.1% 38.5! 39.1% 29.17. 34.1% 34.0Z 39.4% 31.8!. 37.7X 37.8~ 34.7Z 37.61 38.97. 37.61 

SOMEWHAT DISAGREE CX2i 28-4 304 29 t.B 107 51 4'i' 167 73 65 101 4.s 88 69 88 :55 99 i 
16.34 18.6% 13.8% 15.5X 16.5% 22.4h 16.4Z 16.1% 16.2l 16.4Z 13.7Z 15.8% 19.1~ 16.6Z 13.4% 17.4% 

213 40 47 SS 32 3'7 114 44 56 77 2S 68 43 62 22 69 ] 
11.4% 25.5% 9.5Z 8.0% 10.2% 18.2% 11.2z 9.6Z 13.9Z 12.4Z 7.6Z 12.3Z 11.BZ 11.67. e.sz 12.2z 

COliPLErELY ItISAGREE (1) 28-5 

DON'T f{NOW 28-X l 
HOT STAlED 2B-~: 9:'. 4 37 34 10 8 53 22 19 51 16 14 1l 12 8 23 

! 
J 

5.o:t. 2 •. JZ 7.47. 4.9i. 3.2z 3.87. s.2z 4.34 4 •. sz 8.34 4.n: 2.57. 3.D: 2.3i. 3.24 1t.1z 

NL!i'IBEP. O~ RE.S~'ONDENTS 1869 157 494 6B9 312 217 1017 454 399 61/ 334 5'.i4 364 533 2b1 570 

tff A~I 
SID DEV 

100.07. 99.94 99.9%100.01.100.0i.100.07.100.0Z100.0~ 99.94 99.9h100.01.100.0Z 99.9% 99.94100.0i.100.0Z 

3.05 2.59 3.23 3.15 3.01 2.72 3.07 3.14 2.90 3.02 3.22 3.02 2.97 3.00 3.20 2.98 
1.16 lftl. 231301.20721.101.H .06411.16~ . .Sl .17071.15541.12971.205.Sl .109 /1.15571.12751.10591.10961.1541 

J 

J 
} 

] 

1 
J 
J 

J 



' 1 JOB NflttBER 521801 CARD HLIHBER 04 f'AG': 3 

'WMEH I BUY FISH, I Lil(E TO SF.:E !JHAT I Ml BUYING 1 tlUESHotl 8 

+< ••••••••••• REG![IN ••••••••••• *POF'U!...A 1 ION IH1'3ITY *, .• HCIUSEH!JLD INCOME ••• oH. H. OCCIJPA TIOH* 
ro r AL 1 OOM UNDEF: ~ 10M ) 13H ~2311 SALES/ 
CAH- A"i LAN QIJE- ONT- PHAIR AND 1 oo;;- UNDER TO TO OR PHOF/ CLER- FLUE 
AOr't TIC BF.G ARIO IES B.C. OVER URf:~N F:URAL ~1011 ~14.9 ~24.9 OVER HGR CAL COLLAR 

J COMPLETELY AGREE (XS) 29-1 845 114 23t. 258 122 116 451 213 181 315 150 227 153 208 114 250 
45.27. 72.1/I. 47.n 37.57. 38.97. 53.IZ 44.44 4.s.n 45.47. 51.1% 44.7% 41.14 42.2Z 39.0Z 43 •. SZ 43.94 

) SOME~JHA'f AGf.:EE (X4) 29-2 556 2t.. 162 214 98 56 29S' 143 113 156 9b 185 118 175 SB 186 

1 NEITHE~ AGREE NDR 
DISAGF:EE CX3J 

t1 SOMEWHAT ItISAGREE (X2) 

l COMPLETELY I!ISAG~:EE (1) 

l DC.lNrT KNO~ 

NOT STArED 

J 
NUMBER OF RESPOlWEN fS 

29-3 

29-4 

29-5 

29-X 

29-H 

29.7Z 16.64 32.87. 31.17. 31.4% 25.7/. 29.44 31.5~ 28.44 25.4~ 28.74 33.44 32.54 32.8% 33.54 32.64 

281 7 
15.(IZ 4.4% 

'7 o, 2 
"I 'N 
""•'")/, 1.44 

38 3 
2. 1Z 2.0'Y. 

82 5 
4.4'.£ 2. 9Z 

48 129 65 A'' ~t. 152 C'C' 
.JJ 73 84 Sb BS 56 100 32 Bi) 

9.6% l8.8% 20.9% 14.7% 15.04 12.2? 18.3% 13.6% 16.7% 15.37. 15.4% 18.77: 12.lZ 14.04 

15 
3.14 

7 
1.44 

27 
5.5:4 

32 14 5 
4 .. Si. 4.4Z 2.1h 

22 4 2 
3 .. 34 1.27. L17. 

33 10 J 
4.Bi. 3.2X 3.2Z 

44 12 i1 11 16 25 16 27 9 19 
4.47.: 2.7Z 2.74 1.14 4.li. lt.57. 4.4% 5.0Z 3.44 3.44 

20 B 10 10 7 15 7 12 7 12 
2.01. 1.87. 2.)4 i..sz 2. n: 2. 77. 1.8% 2 •. 3% 2.Bk 2.24 

49 22 10 41 10 17 13 12 11 22 
4.87. 4.94 2.6% 6.64 3,1% 3.0Z 3.7Z 2.2~ 4.47. 3.9~ 

rn.s9 157 494 689 3U 21! 1011 454 39~ 617 334 554 3.s4 53.3 2.s1 570 
!GO.OX. 99. 9%100 .1'.i.HiO. li.:100 .0;~100 .17.10•;) .O:Zi 00.0X 99, 9Z1 1}:1.0%100 .OX100 .0'.4100.0/.100.07.100.0Zl00.0% 

4.18 4.61 4.JO 4.00 4.06 4.32 4.15 4.25 4.15 4.31 4.13 4.09 4.13 4.04 4.ll 4.17 
.9?12 .8139 .88231.04~3 .9~29 .8B/2 .9864 .9164 .9876 .90561.00271.0054 .96831.0016 .9820 .9582 



( 

JOB NUliBER 521801 CARD NIJHBER 04 

'IT'S \.IOF<IH PAYHIG EXTRA HONEY FOR GOOII BRA~D HAHE UHEN BUY FWI. FISH' QUESTION 8 

COMPLETELY AGREE <XS> 30-1 

SOliEMHAT AGREE CX4) 30-2 

NEITHER AGREE rmF: 30-3 
DfSAGREE (X3) 

SOMEWHAT DISAGREE CX2> 30-4 

COMPLETELY DISAGREE(!) 30-5 

DON'T Y.HOIJ 

NOT ST A'I Ef1 

t!UnBER o~ Rt.SPONDEHTS 

HEAN 
STD DEV 

30-X 

30-R 

*···········REGION ••.•••••••. JPOPULATION DENSifY~ ••• HGUSEPOLD INCOHE ••• **H. H. OCC~PATION* 
TOH1L 100rt UHIIER ~JOH U5ti }25li SALES/ 1 
CAN- ATLAN QUE- ONr- f'RAIR AND 100ii- UNDER fO ro OR PROF/ CLER- BLUE 
ADA TJC BE.C ARIO !ES F.C. ovrn URBAN ~:UH4L ~lOM $14.9 ~24.9 OVER ttGR CAL COLLAR 

531 49 176 185 67 54 287 138 107 209 98 13B 86 114 73 142 1 
2B.4Z 31.2I 35.7~ 26.8% 21.b:Z: 24.7% 29.2'.Z 30.47. 26.St 33.9Z 29.3A 24.9Z 23.5'.'~ 21.3A 28.1I 24.9Z 

33.S .35 144 215 87 54 .503 132 101 170 94 162 !Ht 162 79 170 1 
28.n 22.5'.Z 29.1i 31.2:Z: 28.0% 25.lZ 29.8% 29.0i: 2~•.4% 27.61. 28.C•Z 29.3~ 30.lZ 30.47. 30.Jt 29.BY. 

44.S .36 103 151 94 63 245 102 99 105 84 148 110 1.~(i .ss 144 
23.87. 2!.7Z 20.9h 21.9% 30,0X 28.BZ 24.1% 22.67. 24.7X 17.0h 25.0Z 20.7Z 30.1Z 30.1Z 24.7Z 25.3h 

J 

19s t5 .37 :1.s 37 30 99 42 55 .so 32 .sa 35 66 24 tis J 
10.4% 9.67. 7.5% 11.0Z 11.8h 13.9% 9 .. 7Z 9.2% 13.7Z 9.7% 9.5i. 12.3% 9.7% 12.4Z 9.2% 11.4Z 

82 16 12 29 15 10 3.s 19 26 30 20 20 12 17 12 31 
4.4Z 10.2% 2.5% 4.2% 4.8% 4,5% 3.57. 4.3Z 6.t.'/. 4.8! 6.C•% 3.6~ 3.3% 3.2! 4.6% 5.5% 

8•) b 21 34 12 .., 48 21 11 43 7 18 12 14 8 17 I 

4.3% 3.94 4.Jt 4.9'1. 3.84 3 .. ti: 4. Ii. 4.5'1. 2.8% 6. 9i. 2.n 3.34 3.2'1. 2 •. Si. 3.24 3.04 

1869 157 4S'4 689 312 217 1017 454 399 617 334 5J4 364 533 2~1 570 
100 .07.100. D.:1')(1. 0!100 .07.100 .0!100 .01.100.07.100 .0%100 .07. 99. 91:10(1. 0'.410() .14 99. 9X lOC• .OZl00.17. 99. 9"1. 

3.69 3.57 3.92 3.69 3.52 3.53 3.73 3.75 3.53 3.82 3.67 3.62 3.63 3.56 3.70 3.59 
1.13961.31421.06541.12841.11491.15~101.10291.13271.22041.1B131.17751.1(l831.0b051.06531.12.361.1:B.S 

1 

1 
l 
J 

J 

J 

J 

1 

J 
] 

1 

J 



1 JOB .t!UMBER 521801 CARI1 tlUHf:ER 04 PAGE 2 

1 'FISH HAS FEYER CALORIES THAN lirnT OR POUURY' QUESTION 8 

*···········REGION ••••••••••• *POPULAJIDN DENSITY* .•• HOUSEHOLD INCOHE ••• *1H. H. OCCUPATIOU* 
flJfAL 100H UNDER $H1H ~1511 ~25tt SALES/ 

C?1N- AlLAN QUE- mn- Pf.:AIR AND 100H- UfHIEF: TO TO OR PROF/ CLER- lllUE 

l COHPLETELY AG~EE (X5l 31-1 

MA TIC BEC ARIO IES B.C. OVER URBAN RUF:AL ·HOM ~111.9 '>2•L9 OVER MGR CAL COLLAR 

747 83 192 287 111 74 411 192 144 236 141 219 151 226 112 215 
40.07. 52.64 38.9i. 41.74 35.67. 34.17. 40.57. 42.24 36.24 ~8.34 42.1% 39.57. 41.67. 42.47. 42.84 37.Bi. 

l SOMEWH:i"I AGP.EE (X4l 31-2 574 33 143 213 108 78 303 135 131 165 109 185 115 178 72 191 
30.74 20.8~ 29.04 30.97. 34.57. 35.9Z 30.37. 29.8% 32.84 26.77. 32.64 33.47. 31.77. 33.3% 27.47. 33.67. 

1 N~IniER AGREE tDR 31-3 323 27 74 112 b7 43 171 71 81 126 46 92 53 84 47 99 
DISAGF:EE {X3) 17 .37. 17. n: 14. 94 1.s.24 21.57. 19. n 16 .• 97. 15.67. 20 •. 37. ·.~O.Si. 13.87. 16 • .Si. 16.0i. 15.87. 18.0i. 17 .37. 

i\ SOHHIMAT JllSA('i:.:EE <X2l 31-4 Bi' 3 31 28 13 12 51 19 17 21 18 25 1B 20 15 29 
4.67. 2.04 6.:~4 4.0'.t. 4.27. 5.5:': 5.0:4 4.1'1.: 4.3'.I: 4.3'.I: 5.27. 4.5'.I: 4.84 3.l'/. 5.67. 5.2Z 

1 COHPLETEL Y fllSAGRtE (1) 31-5 53 6 28 13 6 5 33 16 9 19 12 16 10 10 b 17 
3.17. 3.64 5.74 1.94 1.94 2.37. 3.24 3.64 2.~4 3.1% 3.14 2.9/. 2.84 1.94 2.34 3.14 

31-X l I!O!I' T KHO~ 

MOT S ftiTED 31-R 81 6 26 .37 l 5 43 21 16 44 9 17 11 15 10 18 

\ 

J 

J 
J 
0 
J 
\ 

) 

J 

J 

NiJHP.ER OF RESPG:IDENTS 

liEAN 
STD f!EV 

4.3Z 3.97. 5.2% 5.37. 2.4% 2.27. 4.27. 4.77. 4.1% 7.17. 2.6/. 3.17. 3.07. 2.87. 3.97. 3.1% 

1:369 157 494 .ss9 312 217 1011 454 399 617 334 554 3.s4 533 261 570 
100.0~100.07. 99.9Z100.0i.100.1i. 99.9Z100.17.100.0i. 99.97.100.07.100.0~100.0% 99.9Z 99.97.100.07.100.17. 

4.04 4.22 3.94 4.12 4.00 3.96 4.04 4.0B 4.01 4.00 4.07 4.05 4.08 4.14 4.07 4.01 
1.03961.04661.1713 .9726 .9627 .99461.05201.0531 .98971.05691.06071.01581.0247 .95531.03881.0323 



( 

.JOB NUMBER 521801 CARD NUMBER 04 

'HALI.BUT IS THE FEST KIND O~ F 15H YOU CAN Fl.IY' QUESTION 8 l 
if ••••••••••• F:EGIOfl ••••••••••• *F'OPIJLA TIOU DENSITY* ••• HOUSEHOl_D INCOHE ••• uH. H. OCCUPATION* 

WIAL 1001i IJ,WER $10M H5M $25;'1 SALES/ 1 
CAN- ATLAH @JE- ON r - PRA IR AUD 1 OOM- UNDER ro rn OR PROF/ CLER- BLUE 
ADA llC FEC ARIO H.S F.C. OVER URBAN RURAL ~10M H4.9 $24.9 OVER MGR CAL COLLAR 

COMPLETELY AGREE (X5) 32-1 151 17 22 8'1 18 11 s.s 39 27 .s9 2·~ 31 22 24 27 36 1 

SOHE\.!HAT AGREE (Xii) 3:~-2 

NEITHER AGREE NOR 32-3 
DISAGREE (X3) 

SOMEWHAT DISt~BREE (X2i 3:H 

COMPLETELY f:ISAGREE (1) 32-5 

DON'T 1aiow 

MOT STAlED 

NUMBER [If RcSPOlrnEHTS 

MEAN 
srn DEV 

32-X 

32-R 

8.1Z 10.9Z 4.47. 12.2Z 5.7Z 5.oi 8.4% 8.5! 6.8~ 11.2z 8.7% 5.6Z 6.1% 4.67. 10.57. 6.3% 

295 40 62 112 58 23 154 85 57 1 B 41 82 54 77 38 99 
) 

15.8~ 2S.7Z 12.67. 16.34 18.5% 10.4% 15.17. 18.77. 14.2~ 18.3% 14.1% 14.7Z 14.77. 14.5% 14.6% 17.3~ 

877 Ii3 245 317 1.s.1 110 467 215 1'i5 251 11.s 2.ss 116 2.s9 122 2s3 J 
46.9i 2/.2X 49.5% 46.0Z 52.2l 50,6% 45.9~ 47.57. 48.97. 41.67. 52.5k 48.4i 48.47. 50.57, 46.67. 49.6~ 

279 32 77 91 33 45 151 55 73 79 43 89 68 95 37 B2 i 
14.9% 20.34 15.7~ 13.27. 10.6% 20.Bh 14.9Z 12.14 18.3% 12.97. 12.7% 16.0Z 18.7% 17.84 14.14 14.4X 

!7.S 20 57 50 30 19 112 37 27 4,s 29 69 32 54 28 50 
9.4% 12.64 11.57. 7.2% 9.6% S.9Z 11.07. 8.1% 6.9% 7.57. 8.7% 12.4% 8.7Z 10.2% 10.6% B.7% 

91 5 31 35 11 9 4B 23 20 52 11 15 12 13 9 21 
4.94 3,.3'.'1, 6.27. 5.07. 3.57. 4.37. 4.n.: 5.2'.4 5.07. 8.57. 3.37. 2.87. 3.34 2.47. 3.67. 3.74 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
100.0%100.0I 99.9% 99.97.100.17.100.0ZlOO.Oi.100.17.100.17.100.0i.100.0i. 99.9% 99.9%100.07.100.0%100.04 

J 

] 

l 
J 

2.98 3.02 2.81 3.14 3.00 2.Bl 2.95 3.08 2.96 3.14 3.01 2.85 2.90 2.85 3.00 2.98 
1.02881.20.37 .97321.05.58 .%63 .93301.0.S151.0097 .95.SlLO.SlO .99841.0173 .9737 .95591.08-30 .9754 J 

J 
) 

J 
J 

l 

J 

J 

J 



1 JOB tlUMBf.R 521801 CARD tillHBER 04 PAGE : 

'THE MAHI F:EASOii PEOPLE BUY COD IS f:ECAUSE IT'S NOT EXPENSIVE' QUESrIDr~ 8 

~ ••••••••••• REGION ........... *F'OPUL.A l ION [1EHSITY * ... HOUSEHOLD HICOME ... H'H. H. OCCLlr' A TIO,~llo 
TOfAL 1001i UNDER $10H 'H5M ~2~H SALES/ 
CAN- AHAN tJUE- mn- PRAH: AND !OOH- UN[IER TO TO OR f'P.(IF/ CLER- BLUE 
AIIA TIC BEC ARIO IF.S B.C. OVER URBAN RU:~AL ">10H H4.9 $24.9 OVER MGR CAL COLLAR 

f I 
COHPLETELY AGREE CX5> 33-1 146 13 46 54 12 21 72 ~ 33 70 25 40 12 26 17 43 

7.87. B.27. 9.34 7.91. 3.91. 9.51. 7.14 9.11. 8.24 11.JI. 7.47. 7.27. 3.24 5.04 6.34 7.5~ 

l SO!itl!HAT AGfit£ CX4> 33-2 353 34 70 138 59 53 205 77 71 124 55 109 65 96 52 106 
a 

1a.n 21.57. 14.14 20.(1t.: 19.oz 24.n 20.21. 11.0'1.: 11.B-z 20.ti.: H.37. 19.n rn.or. ts.ox 19.n 1a.sz 

l HEITHER AGR~E HOR 33-3 
DISAGREE CX3) 

853 44 209 341 1?4 Bf. 476 200 177 241 172 249 191 281 124 268 
45.77. 21.n 42.44 49.57. ss .. sz 39.44 4.s.et 44.n 44.54 .w.1z 51.4~ 44.n 52.64 52 • .S'! 47.Tt. 47.C>4 

q SO!iE~H!\T DISAGREE CX2) 33-4 274 35 84 as 32 35 138 70 66 7{. 44 9/ 58 so 38 91 
~ } 14.7Z 22.57. 17.0Z 12.8Z 10.1Z 16.17. 13.64 15.47. 16.5Z 12.2~ 13.1~ 17.47. 16.07. 15.04 14.SZ 16.07. 

COMPLETELY DISAGREE(l) 33-5 1:a3 24 58 33 22 16 75 40 37 61 29 41 22 35 21 43 

l IIOtP T •(lo!0!,1 

I 
NOT STATED 

) 
NllliBtR OF F:ESF'GtlDEN rs 

' ) 
liEAN 

'1 
srn IIEV 

J 
1 
J 
1 
, l 

J 
] 

8.2Z 15.1Z 11.77. 4./Z 7.2Z 7.3Z 7.4Z 8.9? 9.2Z 9.94 B.64 7.34 6.17. 6.6? 8.0% 7.Si 

33-X 

33-R 90 7 27 35 13 8 50 25 15 45 11 19 15 15 11 20 
4.B! 4.7Z 5.5! 5.0Z 4.1Z 3.5Z 5.0Z 5.57. 3.67. 7.3% 3.2~ 3.57. 4.1% 2.87. 4.3Z 3.47. 

18.S9 157 49~ 6139 312 217 1011 454 3'19 611 334 554 364 533 2°Sl 570 
100.n 99.92100.oz 99.n 99,9z100.oz100.1z100.oz 99.B~ 99,9z10J.oz100.o:uoo.oz100.oz1·'0.n 99.9'/. 

3.04 2.:34 2.92 3.14 3.02 3.13 3.06 3.02 2.99 3.12 3.01 3.02 2.96 3.00 3.02 3.03 
1.01131.19051.1012 .9257 .87651.0470 .98061.05051.04031 .1186 .9815 .9934 .8~07 .9~29 .9763 .9897 



( 

JOB NUHBER 521801 CARD NUHf:ER 04 

'YOU HAVE TO EAT FRESH FI.SH HIE DAY YOU P.UY IT' QUESTION B l 
1 ••••••••••• REGION •••••..•••. 1POPULATION DENSITY1 .•• HOUSEHOLD INCOHE ••• *»H. H. OCCUPArION' 1 

TOTAL !OOH UNDER UOH $15H ~25M SALES/ 
CAN- ATLAN QUE- mH- PRAIR AND !OOH- IJNDF.:R ro ro OR PROF/ CLER- BLUE 

COMPLETELY AGREE (X5> 34-1 

ADA TlC BEC ARIO IES B.C. OVER URBAN RURAL $10ii U4.9 $24.9 OVER MGR CAL COLLAR 1 
341 20 1.59 109 41 32 200 l9 61 119 55 108 59 79 47 108 

SOMHIHAT AGREE <X4> 34-2 

rn.n 12.B! 28.1% 15.BZ 13.2% 14.n: 19.?Z 17.4i: 15.4/. 19.2t.. 16.6:£ 19.5Z 16.u: 14.Bh 18.0.Z 19.0.Z 

1 592 43 192 20~5 94 ss 318 uo 124 189 10.s 1.sa 129 rn1 :39 165 
31.7h 2i.b4 38.8% 29.7X 30.3% 26.6.Z 31.37. 33.0i: 31.lh 30.6~ 31.7Z 30.3l 35.6% 33.9/. 34.lZ 28.}Z 

NEITHER AGREE NOR 34-3 322 17 63 144 6.3 35 11a 75 .s9 '14 n 101 49 109 47 105 I 
[1ISAGREE CX3l 17.24 10.7Z 12.7X 20.9X 20.2i 16.lh 17.5% 16.57. 17.3A 15.2Z 21.5X 19.3Z 13.5t 20.5h 18.0Z 18.4Z 

SOMEWHAT DISAGREE (X2l 34-4 .35.s 47 57 120 6.3 62 1es 89 19 10s 59 100 84 114 4o 117 i 
19.li 29.77. 11.4% 18.5% 20.3/. 28.5% 1B.5Z 19.6t 19.9% 17.0i 17.7% 19.5% 23.lZ 21.3.Z 15.24 20.5% 

COMPLETELY DISAGREE (1) 34-5 184 26 24 /0 40 24 88 43 53 71 32 48 33 38 29 59 J 
9.8% lb.5% 4.9! 10.2.Z 12.B'l. 10.9h S.7% 9.4% 13.3i 11.5% 9.57. 8.7% 9.0i. 7.1Z 11.3~ 10.3! 

rimn KNOIJ 34-X l 
NOT S1ATED 34-R T:.J 4 20 34 10 7 43 19 13 40 1 O 15 10 13 9 16 l 

4.04 2.77. 4.0% 4.97. 3.27. 3.14 4.34 4.17. 3.27. 6.44 2.94 2.74 2.84 2.47. 3.54 2.94 ) 

tlUHBER OF RESPOl!DF.NTS 

MEAN 
SfD DEV 

1fl69 157 494 689 312 217 1017 454 399 t.17 334 554 364 533 261 570 
100. 0%100. 07. 99. 9t100.07.100 .0i. 99. 91.1 OCi .04101) .07.100 .24 99. 97. 99. 9Z100. 04100 .17.1'JO. O';!iiji). lr.100 JJI. 

r 
3.31 2.90 3.77 3.24 3.11 3.06 3.36 3.31 3.16 3.31 3.29 3.33 3.27 3.29 3.33 3.26 

1.26.S31. 33621.14341. 211221.258.31.27391.2:5481.25311.29151.31421.22501.24871.24'/51.17411.26911. 28'23 J 

] 

l 
J 
1 

l 
j 

J 



1 JOB HUMBER 521801 

1 
l 

' ] COMftETEL Y ASP.EE 

CARD HIJHBER 04 PAGE 3. 

'FISH Mi'.IKES 1i NICE LIGHT MEAL' QUESTION 8 

* ........... REGIOH ........... *f'OPULAl Im~ I1EN5Il'i* ... HOUSEHOLD H!COME ... HH. H. OCCUPATION* 
TOfAL 100/i Ui'IDER HCili ·H:5H ")2:51i SALES/ 
CAN- AH.AN QUE- OHT- PRAIR Atffl 1001i- UIUIER TO TO OR F'f-:OF I CLER- BLUE 
ADA TIC BEC ARIO IES B.C. OVER IJRBAH F:URAL ~!OH ~14.9 $24.9 OVER HJ.JR CAL COLLAR 

<XS) 35-1 69B 59 158 281 118 B2 391 1/6 131 255 122 202 118 190 89 182 
37.37. 37.n 31.n 40.7i. 37.77. 37.97. 38.47. 38.n: 32.87. 41.44 36.s~ 3.5.4% 32.54 35.64 33.n 32.ot 

CX4) 35-2 764 62 194 2E:3 132 93 41b 176 113 220 139 235 170 238 115 25-0 
40.94 .39.li. 39.44 111.0i. 112.31. 42.7"/. 40.94 38.T<: it3.4X :l5.7i. 41.57. 42.5h 46 .. S7. 44.67. 43.9'.: 43.8~ 

} NEITHER 1\GF:EE NOR 35-3 224 20 67 70 35 32 104 68 52 75 44 60 45 65 34 75 
DISAGREE (X.3) 12.(17, 12.137. 13 •. st. 10.14 11.37. 14.n; 10.37. 14.9% 13.0Z 12.1!. 13.n 10.n 12.41. 12.27. 12.n 13.24 

n SOH::U.HAT IIJSA:JREE CX2> 35-4 86 7 40 17 17 5 44 17 25 23 14 34 15 19 11 41 
4.61 4.//. 8.14 2.44 5.4/. 2.37. 4.3% 3.8% 6.44 3.7% 4.2% 6.2Z 4.0Z 3.5~ 4.47. 7.24 

COHPLETELY DISAGREE\!) 35-5 31 3 17 9 1 24 1 6 7 8 B B 10 6 8 

l 11011' T nm'~ 

NOT SfATtD 

~ 
t-!l.li1P.ER l!F F:ESF'ONDEN iS 

J 
liENl 

J 
srn r1PJ 

{} 
. l 
J 

J 
} 

'j 

1 
J 

t.n i..sz 3.sz t.37. .3Z .s;.i: 2.44 .24 1.54 1.2% 2.3't 1.sz 2.Jz Ln 2.1z 1.54 

35-X 

35-R .s.s 5 17 30 9 4 33 16 12 J.S 7 14 8 12 7 13 
3.5~ 3.3% 3.5% 4.4% 3.0A 1.8b 3.7Z 3.5% 3.0Z 5.9Z 2.2h 2.6Z 2.24 2.2! 2.84 2.3Z 

18.S9 137 494 .S89 312 217 li)17 454 399 617 334 554 3M 533 2.si 570 
100.0A100.0%100.0Z 99.9Z100.0h 99.9Xi00.07.i00.0Z160.1!100.0Z 99.9~100.lk100.0Z100.0X100.0Z100.0h 

4.12 4.11 3.91 4.23 4.15 4.17 4.13 4.16 4.03 4.20 4.08 4.09 4.05 4.11 4.06 4.00 
.9193 .9/461.0~21 .8412 .B~S2 .80~3 .9445 .8399 .9345 .8933 .9~23 .9307 .9125 .8935 .9247 .9460 



JOB NUMP.ER 521801 CARD NUMBER 04 

'FISH IS GHEAT FOR I1IElHIG' QUESTION B 1 

COMPLETELY AGF:EE <XS) 36-1 

SOMH.IHriT AGREE (X4) 36-2 

NEITHER AGF:EE N!JR 36-3 
[II SAG REE (X3) 

SOMEl.JHA T fl I S1~!Jr'.EE (X2) 3,)-4 

COMPLETELY Dl'.3~GF.:EE {1) 3,)-5 

DON'T f!rl01J 3.S-X 

r!OT ST A 1 Fii 36-F: 

NUMBER OF RESPONDENTS 

Hf AN 
STD DEV 

*· .......... RtGION ••••••••••• *POPULATION DENS I fY* ••• HOUSEHOLD INCOllE ••• uH. H. OCCUPATION* 1 
TOrnL 100H UNDER UOn $15H t25H SALES/ 
CAN- ATlf1N OUE- ON r - PRA rn AUD 1 OC•M- UND>:R ro fO OR PROf/ CLER.., BLUE 

10ii1 89 305 389 1""1 10.S :587 260 194 344 198 301 197 289 156 309 

ADA TIC BEC A~IO IES B.C. OVER URBAN F:URAL ~10H H4.9 $24.9 OVER tlGR CAL COLLAR } 

,J,;;. 

55.7Z 56.87. 61.SZ 56.5~ 48.7X 48.6k 57.7% 57.24 48.7% 55.8~ 59.2! 54.4Z 54.li 54.14 59.SZ 54.2Z 

386 49 152 198 us 12 300 137 150 11'1 101 182 124 181 75 187 
31.3Z 3i.3Z 30.7Z 28.7Z 37.0% 33.lZ 29.5Z 30.1! 37.54 29.0Z 30.1% 32.SZ 34.24 33.BZ 28.5% 32.SZ 

156 14 18 60 33 31 75 38 43 
8.3i B.7% 3.TJ. B.7% 10.7X 14.1% 7.4i. 8.3Z 10.BZ 

1·1 1 1 10 3 4 13 C" 1 ,; 
1 •.• , 

.\.'111 .6% .2% 1.57. • 97., 1.6% 1.2'.Z 1.1! .2% 

6 - 1 4 1 C" 1 "' • 3'.{ .3'.i "" • ..i., • 37. r::•1 
11J •• .2% 

62 4 1t. 28 7 6 37 14 11 
3.37. 2.n 3,.3:;.: 4.1~ 2.47. 2.6Z 3.n 3.01. 2.87. 

55 21 50 31 
8.8! 6.2% 9.0Z B.57. 

7 .s 4 2 
1.1/. 1.7% .az .5'.<'. 

1 3 2 
.3'.'! 

, .. 
.o.~ .5'.<'. 

32 9 13 8 
5.24 2.6% 2.4~ 2.27. 

43 
a.oz 

8 
1.5% 

2 
.4Z 

12 
2.24 

21 
B.1% 

2 
• 7'/. 

-

a 
2.n: 

54 
9.4:t 

4 
• Tl. 

4 
.BZ 

12 

1869 157 494 6B9 3i2 217 1017 4~,4 3S'9 617 334 554 364 533 261 570 

l 
J 

i 
1 

1 
l 

99. n100 .1z1 oo .01.100.oz10{1.0Y.1 co .07: too .oz 99. 97.t oo .or. 99. 91.1 oo .11.100. ox1 oo .o:zicio. 1j7:too. oz1 oo. o:i: } 

4.4t. 4.48 4.5~ 4.45 4.36 4.32 4.48 4.48 4.39 4.47 4.50 4.43 4.44 4.43 4.52 4.42 
.7235 .6306 .60/0 .7.S/3 .7406 .7/8.S .7.~82 .7176 .6B.S9 .7101 .71.S8 .7434 .7183 .7365 .6783 .7573 ) 

] 

) 

J 

J 
J 
J 



J JOB HUMBER 521801 CAR[I HUMBER 04 PAGE 3 ~· 

J 
1 

'FISH IS EASY ro COOK' QUESTION B 

*···········REGIDN ••••••••••• *POPULATION DEHSITY* ••• HQUSEHO~D INCOME ••• **H. H. OCCUPATION~ 
TO fAL 1 OCili UNDER $1 ON HSH 125H SALES/ 
CAN- AlLAN QUE- OlH- PRAlR AND lOOM- UNDER TO TO OR PP.OF/ CLER- BLUE 
AM TIC BEC ARIO IES B.C. OVER URBAN RURAL 'HOH ~14.9 ·~24.9 OVER HGR CAL COLLAR 

1 COMPLETELY AGREE <X5) 37-1 892 85 263 303 130 110 478 224 190 315 167 258 152 235 125 274 
47.77. 54.17. 53.3% 44.0% 41.87. 50.77. 47.1% 49.44 47.57. 51.07. 50.07. 46.67. 41.7% 44.0i. 48.07. 48.14 

l SOMEU.HAT AGREE <X4) 37-2 651 51 169 246 110 74 349 157 145 195 119 201 135 206 88 207 
34.87. 32.7% 34.37. 35.64 35.47. 34.2% 34.47. 34.67. 36.37. 31.74 35.5% 36.4! 37.2% JS.77. 33.77. 36.27. 

l NEITHER AGREE NOR 37-J 161 9 26 69 37 21 96 33 32 42 26 47 46 50 30 42 
DISAGREE (X3) 8.67. 5.6% 5.27. 10.14 11.8% 9.67. 9.47. 7.37. B.Oi. 6.rn: 7.n 8.67. 12.6% 9.47. 11.37. 7.47. 

fj SOMEYHAT DISAGREE <X2) 37-4 68 7 9 26 20 5 36 17 14 23 9 23 13 21 9 23 
3.6% 4.57. 1.87. 3.87. 6.57. 2.3% 3.67. 3.87. 3 •• S7. 3.n.: 2.67. 4.27. 3.57. 3.9I 3.4?.: 4.17. 

l COMPLETELY I1ISAGf<EE (1) 37-5 lb - 3 9 2 1 9 4 3 1 3 6 6 5 - 7 
.8% • 7'I. 1.47. .67. • 47. • 97. .97. .rt. .n: .87. 1.1% 1.67. .9X 1.37. 

DON'T KHOU 37-X 

NOT STATED 37-R 82 5 23 36 12 6 48 19 15 41 11 17 12 17 9 16 

ri 

J 
J 
l 
J 
] 

J 
J 

NUMBER OF RESPONDENTS 

MEAli 
STD IIEV 

4.4% 3.2% 4.77. 5.2% 3.9% 2.8% 4.7% 4.1% 3.8% 6.6% 3.47. 3.lZ 3.4! 3.2% 3.6% 2.97. 

13.S9 157 4•74 &'39 312 217 1017 454 399 617 334 554 364 533 2/il 570 
99.9%100.1%100.0%100.1%100.0%100.0%100.1%100.17. 99.9% 99.9%100.0%100.0%100.0%100.1%100.0%100.0~ 

4.31 4.41 4.44 4.24 4.16 4.36 4.29 4.33 4.31 4.39 4.36 4.27 4.18 4.25 4.31 4.30 
.8512 .7968 .7470 .8961 .9285 .7882 .8~84 .8475 .8360 .8001 .8088 .8783 .907b .8559 .8136 .8767 



( 

~!OB NUMBER 521801 CARD NUMBtR 04 

'I LH;E FISH THAT HAS A FIFiMr DRY TEXTURE' QUESTION 8 1 
* ..... , ..... REGION •••••• , ••• .'*POPULATION [IENSITY* ••• HOUSEHOLD INCOnE ••• **H. H. OCCUPATION* 1 

TOTAL 100li UNDER HOM H5M $25H SALES/ 
CAN- ATLAU QUE- ON f - PRAIF: Mm 1 OOM- UHii:::R fO ro OR PROF I CLER- BLUE 

COMPLETELY AGREE CX5) 38-1 

ADA TIC BEC AFilO IES Il.C. OVER URBAN RURAL UO!i $14.9 $24.9 OVER MGR CAL COLLAR J 
383 46 87 138 72 40 185 113 86 1.S5 75 83 55 87 37 98 

20.57. 29.6% 17.6Z 20.0% 23.lZ 18.57. 18.~ 24.9Z 21.5% 26.87. 22.3% 15.97. 15.27. 16.37. 14.37. 17.3% 

SOHrnHAT AGREE CX4) 38-2 487 48 116 17 J 88 58 255 118 11~ 155 90 140 103 146 .S2 149 

NEITHER AGREE NOR 38-3 
I1ISAGREE CX3) 

SOMEWHAT DISAGREE CX2) 38-4 

COMPLETEL '( DISAGREE (1) 38-5 

I10N' r KNO\.I 

HOT STATEII 

HUMBEP. Of RESPONDH!TS 

MEAN 
srn r1Ev 

38-X 

38-R 

26.1Z 30.S"l 23.47. 25.77. 28.3% 26.77. 25.1% 26.0Z 28.77. 25.1% 2b.9h 25.2Z 28.2Z 27.47. 23.77. 26.27. 

557 38 148 210 95 .sa 318 120 111 1s2 101 184 119 163 85 206 J 
29.BZ 23.9% 30.07. 30.4Z 30.3% 31.17. 31.3i 28.27. 27.87. 24.6% 30.77. 33.27. 32.6% 30.5% 32.77. 36.1% 

2s·~ 13 02 96 3.s 33 tso 59 5o 11 .39 95 54 91 so n i 
13.9i 8.37. 16.57. 14.0Z 11.5% 15.0Z 14.87. 13.lZ 12.6h 11.67. 11.7X 17.2% 14.7Z 17.0i. 19.0Z 13.5Z 

87 7 31 31 7 11 53 17 17 23 13 28 22 27 15 21 1 4.6% 4.27. 6.27. 4.5% 2.37. 5.3% 5.2Z 3.7% 4.2% 3.Bi. 4.0Z 5.0Z 6.17. 5.1% s.n 3. 7'/. 

1 
95 5 31 37 14 8 55 19 21 50 15 19 11 20 12 18 1 

s.17. 3.2% 6 • .3:'( 5.44 4.57: 3.5r. 5.4't 4.1% s •. n: 0.24 4.47. 3.47. 3.n 3.n 4.Ji. 3.2% 

1869 157 494 689 312 217 1017 454 399 617 334 554 364 533 261 570 
100.07.100.0i.100.0%100.07.100.07.100.li.100.0i.lOO.Oi.100.li.100.14100.0~ 99.94 99.9i.100.0hl00.1Z100.0i. } 

3.46 3.76 3.32 3.45 3.61 3.40 3.38 3.5B 3.53 3.65 3.54 3.31 3.33 3.34 3.23 3.41 
1.12S51.10761.15861.11771.05351.122S1.12471.12651.11031.14i01.10101.099/1.10311.11071.11101.0528 1 

J 
j 

J 
J 

J 
J 
J 



' JOP. tlUl'IBFR 521901 CARD t!U?lflER 04 PAGE • 

'MY FAIHLY PREFERS CANNED FISH TO FRESH OR FROZEN FISH' QUESTIOtl 8 

* ........... REGION ••••••••••• *POPULA l ION I:EHSITY* ••• HOUSEHOLD INCOME ••• nH. H. OCCU?ATION* 
rDfAL 100ii UNDER HOH $1'.):i ~25H SALES/ 
CAN- A"ILAN llUE- ONT- PRAH: ANfl 100ri- UNDEF: TO TO OR PROF/ CLER- Bl UE 
ADA TIC BEC ARIO IES B.C. OVER URBAN RURAL )1011 H4.9 )24.9 OliER MGR CAL COLLAR 

CDHPLETEL Y AGRE£ CXS> 39-1 151 3 31 t.5 31 21 BJ 36 33 54 27 42 29 40 15 41 
B.14 1.97. 6.3'Y. 9.3Y. 9.97. 9.5'.i:: B.r, 8.0'.l: 8.27. B.84 8.0~ 7.5% 7.91. 7.57. 5.9% 7.27. 

1 SOHEWHA'f AGREE CX4) 39-2 214 9 44 100 39 22 124 49 41 71 40 59 44 69 37 55 
11.3;:: s.s;:: 8.97. 14.54 12.6;:: 10.2;:: 12.2;:: 10.a;:: 10.47. 11.4;:: 12.11. 10.11. 12.01. 12.9;:: 14.27. 9.64 

J tEITHEP. A1"JREE NO~: 39-3 41~ 22 98 1t.3 82 55 235 101 Et3 141 78 115 85 125 56 123 
DISAGF:EE CX3) 22.4Z 13.97. 19.84 23.77. 26.1% 25.2% 23.lX 22.34 20.84 22.94 23.37. 20.87. 23.4% 23.44 21.44 21.64 

H SOHBIH4T I1ISAGREE CX2)" 39-4 410 39 117 133 70 51 221 10B Bl 119 7b 130 Bl. 124 58 138 
I j 21.94 l4.l7. 23.74 19.34 22.34 23.54 21.74 23.74 20.4% 19.2~ 22.6/. 23.47. 23.SX 23.34 22.37. 24.2% 

} 
CUHPLETEL'( I!ISAGR~E(l) 39-5 593 79 177 193 82 62 305 141 146 186 103 192 111 164 84 195 

31.7Z 50.07. 35.9X 28.14 26.1! 28.5X 30.07. 31.14 36.74 30.24 30.8~ 34.77. 30.44 30.7% 32.3% 34.2% 

j r10N' T KNOii 

NOT SfATEO 

J 
NUMBER OF RESPON[1£NTS 

lJ MEAN 

J 
STD ItEV 

J 
'} 

J 

1 
J 
J 
'] 

39-X 

39-R 82 6 26 J4 9 7 49 19 15 4-S 11 15 10 12 10 1B 
4.4% 4.0Z 5.3% 4.9% 3.0% 3.0% 4.BZ 4.1Z 3.7% 7.54 3.2% 2.8% 2.84 2.2l 4.0% 3.2? 

1869 157 '194 689 3U 217 1017 454 399 617 3.H 554 364 533 261 570 
100.oz100.0% 99.9%100.0%100.0Z 99.9% 99.9%i00.0Z100.27.100.0~100.0Z 99.9%100.0%100.0%100.1~10-0.0% 

2.40 1.80 2.22 2.56 2.57 2.47 2.44 2.38 2 •. 30 2.45 2.42 2.31 2.42 2.42 2.37 2.29 
1.28451.01391.23171.32001.28671. 27941.28271.26821.30211.31011.27541.27011.26591.26231.25171.2478 



( 

JOB NUHBER 521801 CARD NIJMBER 04 

'SHELLFISH HM(E:S GOOD "COHPANY" FARE' QLIESTIO~ B 

COMPLETELY 1iGREE CX5> 40-1 

SOMH!HAT AGREE. CX4) 40-2 

NEITHER AGREE NOR 40-3 
DISAGREE CX3l 

SOHEl.JHAT DISAGF:EE (X2) 40-11 

COHPLETEL'i DISAGREE (1) 40-5 

r11JCP T ~mow 

HOT STAlED 

NUMSER OF F:ESPO'{DH!TS 

MEAN 
STD DEV 

40-X 

40-R 

*···········REGION ••••••••••• ,POPULATION DENSITY* ••. HOUSEHOLD INCOHE ••• *1H. H. OCCUPAflON• 1 
TOTAL !OOH UrWEF: UOH U5M $25tt SALES/ 
CAN- ATIJ1N OUE- OiH- f'RAIR AND 1 OOM- UNDER TO fO OR PROF I CLER- BLUE 
AM TIC DEC Af\10 JES B.C. OVER URP.AN RURAL $10M $14.9 ~24.9 OVER HG~ CAL COLLAR 

435 S2 109 151, 49 71 271 105 :58 141 .S3 128 103 138 77 95 J 
23.3% 33.0~ 22.0% 22.37. 15.8% 32.9~ 26.7Z 23.2Z 14.6% 22.9/. 18.BX 23.1% 28.3~ 25.B~ 29.5% 16.7% 

498 42 145 11.s n :s.s 21s 121 93 136 91, 165 113 156 76 163 1 
2/:..,7'/. 2( •• 7'7. 29.3% 25.6'.l. 2~•.4'.{ 25.9% 27.4Z 28.0h 23.37. 22.1% 25.2% 29 .Bl 31.0Z 29.37. 29.D: 28.67. 

] 1i:H 44 141 245 132 h'i .HO 148 174 209 1.39 180 104 172 77 223 
33.BX 21.BZ 2B.5Z 35.67. 42.4/. 31.84 30.5X 32.6Z 43.6Z 33.9"/. 41.57. 32.4Z 28.5~ 32.37. 29.6% 39.lX 

104 6 33 ,59 17 9 54 21 29 32 17 35 19 34 11 
5.5z 3.n 6.6'!. 5.t.:" 5.6'!. 4.o:z s.37. 4.6i: 1.27. s.n 5.n 6.47. s.2X 6.3x 4.3? 

101 9 34 34 19 6 46 28 27 40 16 30 15 20 10 37 } 5.4Z 5.5:t 6.a·4 5.0Z 6.0% 2.77. 4.5'!. 6.2% 6.9"/. 6.5'!. 4.7% 5.5! 4. lZ 3.7:4 3. 7'I. 6.5'!. 

1 
99 5 34 40 15 

5.3~ 3.34 6.8~ 5.87. 4.7'/. 
6 58 24 lB 58 16 15 10 14 10 20 

5.4'/. 4.4Z 9.47. 4.7i. 2.84 V3% 2.64 3 •. S7. 3.6! ) 5.7i. 

1869 157 494 689 312 217 1017 4~4 399 617 334 554 364 533 261 570 
100.0i.100.0'/.100.04 99.9'/. 99.97. 99.97.100.17.100.0'/.100.0Zl00.0'/.100.0'/.100.0i. 99.97.100.0% 99.87.100.07. J 

3.60 3.81 3.57 3.58 3.42 3.84 3.70 3.61 3.33 3.55 3.51 3.60 3.76 3.69 3.79 3.45 
1.09171.12081 .13891.07511.033.31.02'1'.:il .0:3331.10331.05311.13381.02461.08821.06131.05051.04911.0541 

1 
. , 
"' 

j 

l 
J 

J 
j 

J 



1 JOB NUMBER 521801 CARii t/UHBER 04 PAGE ... 

't.IHHE TLINA IS GETTHJG TOO EXPENSIVE' QUESTION 8 

* ........... HEGION ........... ~f'OPULA l ION DEt!SITY!i ... HOUSEHDLD INCOME. •• oH. H. OCCU~'ATION* 

ro r AL 1 OOH UNDER ·HOH 'HSM ~2511 SALE:)/ 
CAN- All.AN (!LIE- mn- PRAIR AND !OOH- UHDER TO TO OR PROF/ CLER- P.lUE 
ADA TlC Btc ARIO IES B.C. OVER URBAN RURAL ~10fl ~14.9 "n4.9 OVER MGR CAL COLLAR 

COMPLETELY AGREE (X5) 41-1 729 82 122 313 119 92 408 lt.2 158 257 123 212 13!. 190 113 216 
39.0Z 51.9Z 24.7X 45.57. 38.27. 42.4Z 40.2Z 35.64 39.77. 41.77. 36.87. 38.3Z 37.34 35.6Z 43.4Z 37.84 

) SOliEl.IHA 1 AGREE (X~> 41-2 589 42 162 208 103 74 315 1t.2 113 165 111 175 137 186 73 1S4 

} HEITHER AGREE tWR 
DISAGREE <X3l 

LJ SOMEUHAT !IISAGREE (X2> 

J 
COMPLETELY I1ISAf:iREE (1) 

l [ION'T KNOY 

r1 

J 

.J 

J 
'] 

u 
l 

J 
J 

NOT srArED 

NUMBER OF F:ESPIJNDENrs 

MEAN 
SHI DEV 

31.5% 26.8~ J2.8!. 30.1~ 32.97. 34.24 31.0Z 35.67. 28.24 26.8~ 33.~4 31.67. 37.84 34.8~ 27.37. 32.3t 

41-3 351 25 12-1 % t.6 37 184 a~ 83 101 71 115 65 113 so 114 
18.SZ 15.BZ 25.BZ 13.9Z 21.1% 17.0% 18.1% 1B.7Z 20.?Z 16.3? 21.2Z 20.7% 17.8% 21.2% 19.2l 20.14 

41-4 80 4 35 29 10 3 42 18 20 29 9 24 1B ')'> 
.:..C• 11 'l"l 

L~' 

4.34 2.24 7.14 4.24 3.3/, 1.3Z 4,2z 4.(l't 5.0i. 4 • .S~ 2.8Z 4.4~ 5.07. 5Jl34 4.D: 4.14 

41-5 3L 1 16 B 3 3 15 7 10 13 B 10 1 4 4 14 
1. 77. •• S'.'£ 3.37. 1.27. .9% 1.67. 1.'.5Z 1.6~ 2.57. 2.17. 2.57. 1.87. .24 .n 1.67. 2.54 

41-X 

41-F: 89 4 31 31 11 J 53 20 15 52 12 17 7 13 10 18 
4.?A: 2.7l'. l .. 3! 5.07. 3.SZ 3.4'.'i: 5.2Z 4.57. 3.9:! 8.57. 3.f.~ 3.U 1.9i 2.47. 3.9Z 3.2! 

1869 157 '194 °S89 312 :U7 1017 454 399 617 334 534 3.s-4 533 2°Sl 570 
100.ox100.07.100.oz 99.97. 99.97. 99.97.ioo.2z100.ox100.oh100.oi100.1z 99,9x100.ox100.oi100.oz100.oz 

4.07 4.31 3.13 4.20 4.08 4.19 4.10 4.04 4.02 4.11 4.03 4.04 4.09 4.02 4.12 4.02 
.9713 .86511.0417 .9358 .9110 .8861 .9582 .93961.03441.0146 .9731 .9783 .8820 .9305 .9777 .9990 



JOB NIJllBtR 521801 CARD HUMBER 04 

'I O~ THi EA 1 SHELL FI SH OUT OF THE HflME' QUESTIOH a l 

COHPLE fEL'i AGRl:E <XS> 4·2-1 

SOME~lHAT AGREE <X4) 42-2 

NEITHER AGPEE NOR 42-3 
I1ISAGREE (X3> 

SOMEWHAT DISAGREE (X2) 42-1; 

COMPLETELY f:ISAGREE (1) 42-5 

NUMBER OF RFSPQ;~riEtff S 

HEAN 
SHI f:EV 

42-X 

* .. , ... , .. ,.REGION ••••••••••• JF'OPULATIOH DtNSI f'{:o: •• • HOUStHOLD IHCOHE.,. :oH. H. OCCUPATION'+ 1 
T01AL 10011 UNDER $10H H5M i25il SALES/ 
CAN- ATLAil QIJE- ONf- PRHIR AND lOC1M- UNDER ro ro OR PF:OF/ CLER- BLUE 
ADA TIC BEG ARIO IES D.C. OVER Uf<BAN RURAL llOH $14.9 $24.9 OVCR tlGF: CAL COLLAR 

2.SO 24 54 100 41 43 170 54 36 60 41 82 77 106 42 73 } 
13.9Z 15.1% 10.9Z 14.5% 13.0Z 19.6~ 16.7% 12.0Z 9.1% 9.7Z 12.4h 14.9Z 21.14 19.9Z 16.1% 12.St 

1 3(14 30 85 103 48 3/ 184 13 47 J2 43 100 89 108 :58 79 
16.2~ 19.3/. 17.24 15.0Z 15.3/. 17.27. 18.1! 16.0Z 11.7h 11.6% 13.0A 18.0~ 24.4% 20.3Z 22.2Z 13.9Z 

.337 23 82 LUt 72 35 177 83 77 117 63 104 54 94 41 111 1 
18.0Z 14.9Z 16.7Z 18.0% 23.14 16.2X 17.4% 1B.2Z 19.34 19.0Z 18.8Z 18.7Z 14.74 17.7X 15.6!. 19.4% 

277 23 91 s2 41 41 141 .sa 6B s1 .s3 78 49 10 46 90 
14.87. 14.4% 1B.St 11.9Z 13.0Z 18.8% 13.9Z 15.0Z 17.lZ 14.lh 18.9~ 14,0Z 13.5Z 13.2% 17.7% 15.B!. 

513 50 140 235 9.5 52 282 146 1'15 211 109 W3 84 14{1 63 191 J 
30.6% 3i.6Z 28.4k 34.1% 30.9l 23.9X 27.7% 32.3% 36.3% 34.24 32.7t 30.4% 23.2i 26.2% 24.1% 33.6~ 

~l 

118 7 41 46 15 9 63 30 26 70 14 22 11 15 11 25 
6.3% 4.6% 8.3% 6.6% 4.JX 4.2% 6.2% 6.5% 6.5% 11.4% 4.3% 4.0X 3.1! 2.8% 4.3% 4.4X l 
1B69 157 494 689 3l2 217 1017 454 399 617 334 554 364 533 2~1 570 

99.8Z 99.9ZlOO.OZlOO.lZ100.0% 99.9%100.0ZlOO.OZ100.0Z100.0X100.1%100.0~100.0Z100.1ZlOO.OZ 99.9% 

2.66 2.71 2.61 2.61 2.65 2.8? 2.81 2.58 2.36 2.42 2.51 2.72 3.07 2.9~ 2.88 2.54 
1.45S41.49301.3956t.48891.41931.477J1.48241.43031.35731.39121.40631.46301.48771.49511.44341.4298 

] 

J 
J 

J 
J 

J 

1 
J 
J 



) JOB NUMBER 521801 

1 
l 
l 

CARD tlUHBER 04 PAGE ~ 

'CANNED SALMON IS GEHING TOO EXPENSIVE' QUESrION 8 

* ........... l\EGION ••••••••••• *F'OPULAl ION fia!SITYit ••• HQUS~HOL D INCO~E ••• nit. H. OCCUPATimli~ 

TO r AL 1 OOH UNDER ~ 1 OH ~ 15H )25tt SALES/ 
CAN- A.I LAN QUE- ONT- f'RAIR AND 100M- urmrn TO TO OR PROF I CLER- FLUE 
M1i rIC BEC ARIO IES B.C. OVER URBAN F:IJRAL ~10H H4.9 ·i2i1.9 OVER HGR CAL COLLAR 

COMPLETELY AGREI <X5> 43-1 1045 103 1/.6 447 1B5 143 579 243 224 !.J..;f... 178 306 195 276 156 322 
55.9!.: 65.8'.t .33.l'.t 64.94 59.4/. 66.0/. 56.n 53.64 56.1'7.: ;~9 •. 3~ 53.37: S5.3:Z 53.6'.t 51.81. S9 •. S7. 56.5% 

J SOiiEWH!\l AGREE <X4l 43-2 501 33 175 153 90 51 270 129 102 135 100 157 110 159 69 151 

j tlEITHER AGREE HOR 43-3 
DISAGREE \X3i 

~ SOHE~HAT Ii!SAGREE CX2l 43-4 

( COMPLETELY DISAGRFEW 43-5 

[ DON'T KHO\J 43-X 

NOT STATED 43-R 

[ 
llUliBER OF RESPOIJDENTS 

MEAN 

} 
STU £1EV 

J 
J 
J 

) 

) 

J 
J 

26.87. 20.9~ 3S.3X 22.27. 28.74 23.44 26.6~ 28.5% 25.6Z 21.91. 29.84 28.37. 30.27. 29.81. 26.17. 26.5% 

149 9 Bl :n 
~· 18 

a.oz s .. S% 16.47. 4 .. sx 5.91. 

65 4 32 u. 9 
3.5'.£ ., r:-, 

,:11.JI-. 6.4! 2.J'.4 2.n 

36 2 17 12 2 
1. 97. 1..34 3.4% 1.8Z .67. 

72 6 23 29 8 
3.BX 3. 9X 4. 7% 4.2% 2. /'/. 

9 
4.37. 

6 
2.sz 

3 
1.64 

<: 
·J 

2.2Z 

7B 37 -c- 4'• 29 4(. 33 55 "' 49 j,J <. t.•~1 

7 .. SI.. 8.!Z S.84 6.:3~ B.n 8.37. 9.07. 10.3'4 7.Ti: 8.67. 

::P ~ .. 20 13 2•) 11 ')r1 
;..,;. 13 25 6 20 

3.14 4.5% 3 • .rt 3 •. 34 3.24 3.94 3 •. Si. 4.84 2 •. 37. 3.54 

18 6 12 16 7 9 5 5 5 12 
1.87. Ln 3.17. 2.S'Z 2.0i: 1.6/. 1.4% .97. 1./i: 2.14 

40 19 13 :19 10 14 a 13 7 16 
4.0X ~.U 3.2~ 6.3'.l 3.1~ 2.6~ 2.3% 2.4k 2~Bh 2.ai 

rn.s9 1s1 494 689 312 211 1011 454 399 617 3.34 55'1 364 s.33 2.si 570 
99.9%100.07:100.1%100.0X100.0Z100.0%100 ,0%i00.0%i00.1%100.14100.1Z100.0Z100.1%100.0Z100.0h100.0h 

4.37 4.53 3.94 4.53 4.47 4.53 4.39 4.34 4.33 4.41 4.33 4.35 4.34 4.30 4.43 4.36 
.9261 .82481.0525 .8426 .7854 .8293 .9•'J4t .• 9111 .9921 .9~·74 • 9219 .9138 .893~ .9081 .8/03 .9380 



JOB NUMBER 521801 CARD NUHBER 04 r~ I .. 

'SO!...E IS THE Ilf.ST FISH YOU CAN BUY' QUESTION S l 

COllPLETELY AGREE <X5) 44-1 

SOMEUHAT AGREE <X4> 44-2 

NEITHER AGREE NOR 44-3 
I1ISAGREE <X3> 

SotiE!JHAT DISAGREE (X2> 44-'t 

COliF'LETELY DISAGREE m 44-5 

HOT STATEit 

tiUM9EI\ O~ Rt.SPOlHiENTS 

tlEAN 
Sf[I DEV 

44-X 

44-R 

*···········REGION ••••••••••• JPOPULAfION DEHSITY* ••• HOUSEHOLD INCOHE ••• *•H. H. OCCUPATION* 
TOTAL 1 OOH UHDEF: $ j OM $15M $25!1 SALES/ l 
CAN- ATLAN QIJE- ONf- PRAIR AND lOOH- UNDtR TO ro OR PROF/ CLER- BLUE 
ADA TJC BEC Al'\IO IES B.C. O\lER UfiP.AN RURAL ~10li $14.9 $24.9 OVER MGR CAL COLLAR l 

179 6 88 .so 12 14 108 40 31 76 31 44 29 39 32 42 
9.64 3.8% 17.BZ B.7Z 3.9! 6.2% 10.6X B.9I 7.7X 12.2% 9.2% B.0% 7.B~ 7.3% 12.2% 7.3% 

324 19 121 HJ 30 37 :~04 ;3 47 117 45 s.s 7.s 102 47 11; 
17.3Z 12.lZ 24.SZ 17.0Z 9.6! 17.0A 20.1! 16.lX 11.BX 19.0Z 13.5~ 15.5Z 20.BZ 19.21 18.1% 13.3% 

907 67 1 n 333 199 111 4.s1 233 213 24.s 1s1 307 112 216 12s 311 
4B.5i 42.BZ 35.8~ 51.3X 63.6% 51.1% 45.37. 51.4% 53.4X 39.9i 54.2% 55.5% 47.24 51.7% 47.84 54.6~ 

191 28 48 .ss 29 21 91 44 56 .s.s 21 48 50 59 24 59 
10.24 1/.9% 9.n 9.4! 9.2% 9. 7'I. 8.9Z 9.6% 14.0Z 10.7% 8.1% B.6% 13.7% 11.0% 9.04 10.3% 

181 29 33 59 31 30 103 41 37 bl 37 55 27 46 24 62 
9.7"!. 18.2"4 t..n 8.5% 9.9% 13.7% 10.2% B.9% 9.3% 9. 9'/.. 11.24 9.9Z 7 r•· .JI. B.67. 9.2% 10.94 

BE< B 28 35 12 r 50 23 15 50 13 14 10 12 9 21 .J 

4.l'/. S."2% s .. sx 5.0i. 3. 91.: 2.24 4.94 5.0% 3.1! 8.2"4 3.8% 2.6% 2.8'~ 2.2~ 3 •. S4 3.64 

1B69 157 494 6B9 312 217 1017 454 399 61/ 334 554 364 5~.3 261 570 
100.07.100.0%100.1% 99.9%100.1% 99.97.100.07. 99.9% 99.9% 99.9/,100.0%100.1% 99.8/.100.07. 99.9%100.01. 

J 
} 

1 
J 

J 

) 

) 
3.07 2.64 3.39 3.0S 2.BB 2.92 3.13 3.07 2.94 3.14 3.02 3.03 3.03 3.06 3.16 2.96 

1.04491.05311.11.SB .99/9 .86721.04111.0/821.0091 .98.S6L 12.S91.{l3.~0 .9895 .9912 .9/771.0701 .9987 J 

J 
) 

l 
J 
J 



i JO~ HUHBEP. 521801 CARD NUHBER 04 PAGE , 

'I DON'T LIKE TO COOK FISH BEC~WIE OF THE ODOUR rHAr REMAINS rn THE AIR' QUESTION 8 

* ........... REGION ••••••••••• *f'O?ULAl ION DENSITY* ••• HOUSEHOU1 IHCOME ... uH. H. OCCUPATION* 
TO r AL 10(lli UNDER ~H:li ~15ii ">2Srl SALES/ 
CAH- AllAN QUE- ONT- PRAIR AHD 100H- rnrnrn TO TO OR PROF/ CLER- BLUE 
ADA TIC P.EC ARIO IES B.C. OVER URBAN RUF:Al ·HOH -> 14. 9 ~24. 9 OVER HGR CAL COLLAR 

1 COM?LEl ELY AGREE <X5) 45-1 190 4 52 79 3{, 19 111 46 33 61 38 57 33 45 27 54 
10.14 2,4% 10.6i. 11,54 11.5!. 8.57. 10.94 10.24 S.24 9.94 11.54 10.4% S.94 8.57. 10.24 9.44 

SOHBIHAl AG~:EE <X4) 45-2 394 2/ 70 170 74 53 237 94 t.2 12l. 59 11t. 93 125 61 105 
21.14 17.44 14.24 24.67. 23.8/. 24.57. 23.34 20.84 15.74 20.44 17.6Z 21.0% 25.64 23.41. 23.3% 18.44 

J 
NEITHER AGf\EE HOR 45-3 367 13 11t. 1'!9 /2 36 2i4 82 70 115 59 119 74 98 56 127 
DISAGREE <X3) 19.67. 8.14 23.54 18./t 23.1'.: 16.77. 21.14 18.14 17 .. S4 18.lZ 17.64 21.44 20.3% 18.Jt 21.24 22.24 

~ SOHEYH4T DISAG~EE <X2l 45-4 391 33 110 132 59 48 1P.3 99 99 117 77 120 60 113 52 129 
J 20.44 20.94 22.34 19.14 13.84 21.94 18.04 21.8% 24.84 19.04 23.04 21.6t 18.6% 21.1% 20.tt 22.64 

1 

l 
J 

J 

Q 

J 
J 

} 

J 
j 

J 

COMPLETELY DISAGREE (1) 45-5 469 75 122 151 f.4 57 23l 113 124 158 93 129 89 142 56 143 

DON'T KtlO~ 

NOT STATED 

NUMBER OF F:ESF'i:!fWENTS 

MEAN 
STII IiEV 

25.1% 47.84 24.84 21.91. 20.44 26.14 22.84 25.04 31.14 25.54 27.84 23.3% 24.44 26.7% 21.54 25.0!. 

45-Y. 

45-R 69 5 23 28 7 5 39 19 11 40 8 12 B 11 10 13 
3.7X 3.3Z 4.64 4.1i. 2.4~ 2.2% 3.9i. 4.2i 2.6! 6.5~ 2.sx 2.3Z 2.2X 2.0i. 3.6% 2.3% 

18.S9 157 '194 689 312 217 1017 454 399 617 334 S54 364 533 2°Sl 570 
100.0'.' 99.9X100.0% 99.9%100.0% 99.9i:100.0%100.1Z1{10.0%100.0Zi00.0!100.0~l00.0Z100.0i 99.91. 99.97. 

2.10 2.02 2 • .s2 2.84 2.a1 2.67 2.01 2 •• sa 2.44 2 •. sa 2.61 2.73 2.15 2 • .ss z.:30 2.64 
1.34221.23261.31031.35061.31421.33431.33951.34491.30871.35541.36971.31921.32521.33051.31391.3033 



JOB NUMBER 521801 

COMPLE rEl. Y AiJREE <X5) 

SOMEl.iH1iT 11GF:EE <X4> 

CARD NUHBER 04 

'I £10 HOT EAT FISH t!O~ BFCA\ISE I HAD TO EAT n rn TH~. PAST' QUESTION 8 

~ ••••••••••• REGION ••••••••••• :;p{)f'ULA TION DENSIT'i* ••• HOUSEHGl_D INCOME ••• HH. H. OCCIJPA TION:.. 
TO"IAL 100M UNDEr\ $lOM USM ~25M SALES/ 
CAN- ATltiii QUE- mn- PRtiIR ttr!D 100li- UNDER fO ro OR PROF/ CLER- BLUE 
ADA nc BEC ARIO IFS B.C. OVER URBAN F:URAL $iOM $14.9 $24.9 OVER t!GR CAL COLLAR 

46-1 47 1 16 211 .3 3 21 12 7 1.~ 10 14 7 9 3 19 
2.5~ .6'/. 3.3% 3.5Z 9·1 

• n 1.3% 2. 7'/. 2.BZ 1.8'/. 2.6:t 3.l't 2.5:£ 1.B'/. 1.7'.Z 1.1'/. 3.3% 

Pi- I 

l 
l 
) 

46-2 f. •1 ,,_ 2 11 17 9 3 2.s 11 s 14 12 6 9 14 J 10 J 
2.3~ 1.3Z 2.3'/. 'l A"f 

L n '·'- 2,,9k 1.4'/. '1 c~1 
La'-'.'• 2.5'/. 1.3X 2.3'.t 3. 7't. 1.n 2.57. 2.7'!. 2.0i 1.n 

NEITHEF: t1GF:EE NOR 46-3 241 12 54 98 46 30 tJ5 55 52 73 48 15 46 .s6 37 81 1 
I1ISAGR~E <X3l 12. 9Z 7.9'/. 11.0X 14.3'/. 14.7'/. 13.7'!. 13.2Z 12.0'/. 13.0Z 11.8'/. 14.3% 13.5% 12.6% 12.4'/. 14.0% 14.2% 

SOttEWH:H DISAGREE <X2l 46-4 3{16 2.s 89 105 51 3.s 161 14 71 89 59 87 71 98 37 94 i 
16.4% 16.3Z 18.1% 15.2% 16.3% 16.4'/. 15.8% 16.4% 17.9X 14.5% 17.6% 15.SX 19.4% 18.3% 14.3% 16.Si 

COMPLHELY fliSAGF:EE(l) 4.S-5 1147 111 29.S 409 19.3 1.37 622 216 249 314 19.3 357 222 3.32 1·S9 3A8 
61.4% 70.7l 60.0h 59.4% 61.8% 63.21 61.2% 60.9~ 62.3~ 60.7i 57.7% 64.S~ 61.lZ 62.3Z 64.6% 61.14 J 

DON'T ~(NOW 

NOT STAIEli 

NUMBEP. (I~ RE.SPO~DENTS 

HEAN 
srn DEV 

4.s-x 

St· 5 26 3£. 10 9 46 25 15 50 12 15 9 14 8 18 
4 • .S~ 3.S4 5.T~ C" •')II/ 

"'·~!. 3.2': 4.04 4.54 5.4% 3.84 8.17. 3.74 2.67. 2.54 2 .. si 3.24 3.24 

1369 157 494 6B9 312 217 1017 454 399 617 334 554 364 533 261 570 
100.17.100.14100.07.100.0i. 99.87.100.0X 99.9ZtOO.OZl00.1%100.0%100.17.100.0i. 99.97.100.0ZlOO.Oi.100.vZ 

) 

l 
J 

1.62 1.39 1.64 1.69 1.60 1.56 1.64 1.62 1.57 1.60 1.72 1.58 1.61 1.59 1.57 1.65 
.9815 .74121.01301.0533 .9171 .88751.0035 .9983 .9010 .99191.0543 .9485 .9318 .9309 .91841.0161 ] 

J 
] 

J 

1 

J 
J 
J 



l JOB NUMBER 5218')1 CARii tlUHBER 04 PAGE ~ 

'FROZEN FISH IS LESS SALT'{ THAN FPESH FISH' QUESTION B 

* ........... REGION ••••••••••• *F'OPULA 1 ION DENSITY*' •• HOUSEHOLD INCOME ••• oH. Ho OCCUPATIONll'-
ro rAL lOO!i UNDER HNI $13tl ~2SH SALES/ 
CAN- AlL'1N QUE- OHT- P~:AIR AND 100H- UHDEH TO TO OR Pr:OF/ CLER- FlUE 
MA nc BEC ARIO JES B.C. OVER URP.AH RU~:AL -HON H4.9 $24.9 OVER HGR CAL COLLAR 

J COMPLETELY AGREE CX5) 47-1 71 6 21 26 lj 5 34 2(.. 11 41 11 13 b 6 9 17 
3.8% 3.9% 4 • .3'4 3.71. 4.14 2.4Z 3.4% s.n 2.n 6. I'!. 3.24 2.4! 1.64 1.1Z 3 .. sx 3.04 

r l SOMBIHA.I AGf<EE (X4) 47-2 140 12 32 68 20 8 l.!3 42 30 4'' <. 29 43 26 42 20 39 
7.54 7S!. 6.5% 9.94 6 •. 34 3.8!: 6./Z 9.37. 7.SZ 6.84 a .. Si. 7.8Z 7.14 7.BZ 7.6'1. 6.84 

J tlEITHEH AGREE t!OR 47-3 892 57 225 3!.9 164 107 493 215 184 273 162 278 179- 2?1 138 280 
DISAGREE CX3) 47.7% .36.14 45.S! 49.2l 52.?Z 49.17. 48.5% 47.47. 46.24 44.27. 48.44 50.14 49.24 50.lt 52.94 49.14 

f,1 SOHEYHAl DISAGREE CX2) 47-4 259 22 77 91 34 35 145 55 59 78 53 73 56 75 35 87 
~} 13.n 13.87. 15.n: 13.27. 10.ez 16.21: 14.37. 12.n 14.77. 12.n 1s.n 13.27. 15.37. 14.n 13 •. n: 15.34 

] co:.iPLETELY DISAGREE (1) 47-5 422 5~ 112 131 70 5~ 228 95 98 136 68 132 85 126 52 128 
22.64 35.44 22.64 19.04 22.37. 24.94 22.54 21.04 24.6h 22.07. 20.41: 23.97. 23.57. 23.64 19.74 22.44 

l 

1 
J 
] 

J 

J 
J 
J 
'} 

0 
0 

Ii0:1'T KHOU 

NOT STATED 

NL!i1BER OF RESPOfHIEN rs 

HEAN 
srn I1EV 

47-X 

47-R 86 5 2.s 35 12 8 4'1 20 17 47 13 15 12 15 7 20 
4.6Z 3.3% 5.3k 5.0k 3.9~ 3.5h 4.B% 4.4Z 4.3h 7.6% 3.7Z 2.6% 3.4% 2.7% 2.8'.4 3.4% 

18°59 157 494 689 312 217 1017 454 399 617 3.34 55'1 364 5.33 2.S1 570 
100.1%100.0% 99.9Z100.0Z100.1Z 99.9%l00.2%100.0Z100.0%100.0X100.0%100.0%100.1%100.0~ 99.9l100.0% 

2.54 2.28 2.52 2.64 2.57 2.40 2.52 2.65 2.47 2.60 2.57 2.50 2.46 2.47 2.61 2.51 
1.05(,91.15421.06731.03531.0456 • 99211.03611.10541. 04321.13911.02351.0235 • 9894 • 98041.01181.0200 



JOB NUHBER 521801 

COHPLErELY AGREE <X3) 

SOMEWL~ T AGREE <X4> 

CARD NUiiBER Oft 

'I St.F:VE FISH ONLY AS AH APr'ErIZEf.:' QUESTION 8 

* ........... REGION •••••••••• .i>F'OPULATIOil DEN3I rY * ... HOUSEHOLD INCOi·IE ••• t'}H, H. OCCUPATION+. 
TO"IAL 100li UNDER HOH H5M ~25H SALES/ 
CAN- ATLMl QUE- OIH - PR AIR AND 100M- urwrn ro ro UR PROF I CLER- BLUE 
ADA TlC BEC Af\IO !ES F.C. OVER URBAN RURAL $lOM U4.9 $24.9 OVER fli3R CAL COLLAR 

48-1 8 - 6 1 2 s 3 1 4 1 3 3 1 1 
.4l'. .BZ .3% .9'1. • 5/. .6X . .2Z St. .J't .2Z • a:<: .5% .44 .2l 

46-2 13 9 3 ., n 3 'l 4 ·1 4 3 2 - 6 ;.. 0 <. '-

• 7'I. 1.n • 41. • 6'7. .Bl. .6!. r::•1 
• ,J,o.., .Cf. .6"t. .8~ .Bi: .4Z 1.n 

pf.. ] .. 

) 

l 
1 
] 

NEITHER AGREE NOR 48-3 LQ.S 10 46 91 39 20 lO.S 48 •:') 
.Ji. ~8 44 53 41 52 35 /0 J 

i 
l 

DISAGREE <X3) 11.o:i: 6.54 9.2Z 13.2% 12.St, 9.4% 10.4% 10.54 13.1% 11.0X 13.JZ 9 .67. 11.lZ 9.BZ 13.24 12.2Z 

SOME!.JilAT DISAGREE <X2> 48-4 277 13 97 83 54 30 l.SS 57 55 85 ii4 n 51 91 41 83 
14.Bk B.3% 19.6! 12.0h 17.5~ 13.6Z 16.2Z 12.5'7. 13.9% 13.B~ 19.17. 13.7'1. 14.1Z 17.0Z 15.B~ 14.6Z 

COHF'LETELY [llSAGREEm 413-5 1279 129 315 472 205 153 .SSS 324 2/0 40.s 214 402 256 373 1/6 391 
68.47. Bi.B% 63.8% 68.5% 65.5% 72.7i 67.44 71.4% 67.6t 6).9t. 63.BZ 72.6k 70.4Z 69.9% 67.4~ 68.57. 

[ION'T f(NOU 48-X 

MOT STA"fEri 4B-R at. 5 28 35 11 7 48 19 19 5-0 10 17 10 13 a 19 
4.67. 3.3t 5.67. 5.0% 3.67. 3.4Z 4.8Z 4.3% 4.6Z B.1Z 2.BZ 3.1% 2.8? 2.4% 3.2% 3.3Z 

NUMBER o;= RESPONDENTS 1869 157 494 689 312 2i7 1017 454 399 617 334 554 364 533 2c·1 5/0 

MEAN 
SHI DEV 

99. 97. 99. n 99. 9"!. 99. 97.100.07.100.(ti:lOO,1% 99. 9i. 99. 9%l00.<i4 99. 91.11)1) ,(!1.100 .o:uoO.O'.Zl{liJ.OZ 99. 9'1. 

1.43 1.22 1.46 1.45 1.47 1.37 1.43 1.40 1.45 1.44 1.50 1.37 1.43 1.41 1.45 1.45 
• 7593 .55.30 • 7447 .so11 .7639 • n2a . 7576 • 7:582 • 76.59 • 11.s1 • n21 • 7077 • 7837 • nn • 7509 .7681 

J 

) 

j 

J 

J 
] 

J 
] 

J 

j 

J 



J 
J 

~ 

J 

0 
0 
0 
0 
0 
0 
0 
J 

J 
J 

DETAILED FISH ATTITUDE DATA (B) 

Order of Presentation 

The extent of agreement/disagreement with each fish attitude statement 

presented in the same order as I isted in the questionnaire appendixed 

to this report. 

Each statement analyzed by: 

• Age of female head 

• Household size 

• Presence of children 

• Country of education 

• Proportion of in and out-of-home consumption 

l'ltarket Facts 



l JOB HUHBER 521801 CARI• NUHBER 02 PAGE 1 

'MY FAMILY LOVES SHELLFISH' QUESTION B 
PRESENCE OFHCOUNTRY OFn •• F'F:O?ORTIOH OF HI/ ••• ~ 

~ ••••• AGE OF FEMALE HEAO ••••• ** •• FAtHLY SIZE. •• **. CHILDREN. **EDUCATIOH. H .OIJT-HOHE CONSUHPTIOH • ., 

TO r Al 65YR 1-2 3-4 5+ 
CAN- UHitER 25-34 35-44 45-64 MUI PER- PER- PER- UITH-
A£1A 25 YR YEARS YEARS YEARS OVER SONS SONS SONS UITH OUT CANADA OTHER 

COMPLETELY AGREE (X5) 15-1 423 42 115 73 154 38 201 178 45 230 194 394 17 
22.6'1. 19.7% 24.87. 20.9% 2:5.94 15.7% 26.6% 22.5% 13.84 19.5% 27.9'1. 22.8'1. 17.6% 

l SOMBiHA 1 AGHEI <X4) 15-2 361 45 109 83 91 33 120 176 65 250 111 339 14 
19.3% 21.0'1. 23.54 23.74 15.3Z 13.3% 15.9'1. 22.37. 20.0'1. 21.3'1. 16.0t 19.6'1. 15.1'1. 

J NEITHER AGREE HOR 15-3 333 45 75 53 115 45 138 126 70 213 121 312 12 
DISAGREE CX3) 17.84 21.04 16.tI 15.1'1. 19.3% 18.6'.~ 18.3'/. 16.0'I. 21~4'1. 18.1'4 17.4'1. 18.04 13.0'1. 

~ SONEPHAT DIS~GREE (X2) 15-4 281 31 72 62 87 28 92 120 69 198 B4 255 19 
15.11. 14.6'1. 15.5'1. 17.B'I. 14.64 11.7'1. 12.2'1. 15.2'1. 21.34 16.8'1. 12.0'I. 14.7'1. 19.9'1. 

l 

l1 

[J 

u 
0 
[} 

J 
J 

J 
J 

COHPLETELY r1ISAGF:EEm 15-5 399 41 89 73 130 66 153 173 73 260 139 367 26 

DD:ln RHO\I 

NOT STATED 

NUliBER OF RESPONDENTS 

HEAN 
STD I1EV 

21.3% 19.2'1. 19.14 21.04 21.87. 27.0'I. 20.2'1. 21.97. 22.64 22.14 20.07. 21.24 27.7% 

15-X 

15-R 71 10 4 5 19 33 51 17 3 25 46 63 6 
3.B~ 4.5% .9! 1.57. 3.17. 13.7% 6.B% 2.2% 1.0% 2.1% 6.7% 3.6% 6.B! 

1869 213 4,55 350 59 J 244 /54 789 326 1175 694 1730 94 
99.9X100.0% 99.9%100.0~100.07.100.0%100.0%100.1%100.1% 99.9!100.0% 99.9%100.1% 

3.07 3.08 3.20 3.06 3.09 2.76 3.18 3.08 2.81 2.99 3.21 3.0B 2.73 
1.47691.41321.45891.45541.50541.48641.50991.48011.36031.44611.52001.47491.4980 

5 OR 6 OR 
LESS !'!ORE 
rn- rn
HOME HOnE 

86 3•)2 
25.8'1. 25.34 

72 256 
21.6% 21.4'4 

54 210 
16.1% 17.64 

54 192 
16.3'4 16.l't 

54 217 
16.34 18.24 

13 17 
3.9% 1.44 

332 1194 
100.0%100.0'.'4 

3.25 3.20 
1.44321.4503 



JOB NUMBER 521801 CARD NUMBER 02 

'CANNED FISH IS l!ETTrn VALUE FOR HOHEY THAN FRESH o~ FF:OZEH Fl SH' QUESTION a ] 
PRESENCE OF:oCOUNTRY [)Fu •• PROPORTION OF IN/. ' 

*· .... AGE Of FEMALE HEAJ1 ••••• H •• FAMILY SJZE. •• n.CHIL£iREH.nE[llJCATION.u.OIJT-HOME. CONSIJ:lPTI 1j • , 

5 llR 6 OR l 
TO f AL 65YR 1-2 3-4 5+ LESS MCRE ~ 
CAN- UHDER 25-34 35-44 45-64 ANr1 Pf.R- PER- PER- IHTH- IN- !H-
ADA 25 YR YEARS YEARS YEARS OVER SONS SONS SONS IJITH OIJT CANADA OTHER HOME HOiiE 

1 COMPLETELY AGREE <XS) 16-1 77 3 7 11 32 23 42 29 6 38 39 72 4 1B 41 
4.17. 1.54 1 • .sx 3,:54 s .. 3Z 9 •. s::: s.57. 3.74 1.9!. 3.27. 5.67. .ti.14 3.9! s.34 3.41. 

SOME~H>\T AGREE 

NE ITH ER AG~.;EE NOR 
DISAGREE 

(X4> 16-2 

16-3 
(X3) 

251 22 37 41 9/ 54 118 85 49 146 105 239 9 
13.47. 10.44 7.97. 11.84 16.2i. 22.1% 15.77. 10.77. 14.9! 12.47. 15.27. 13.Bi 9.77. 

680 86 187 144 205 58 264 2B6 130 431 249 631 33 
36.47. 40.37. 40.37. 41.17. 34.37. 23.87. 35.li. 36.27. 39.87. 36.)7. 35.97. 36.57. 35.17. 

SOHEUHAT DISAGREE (X2> 16-4 474 57 142 90 142 43 158 2:~4 B2 332 143 439 18 
25.4Z 26.9! 30.S4 25.7Z 23.87. 17.8~ 21.0i. 29.67. 25.37. 28.27. 20.67. 25.47. 19.0% 

CO~PLETELY DISAGREE(l) 16-S 312 31 85 59 102 34 125 135 52 19B 114 282 24 

DOii' T ~:t101~ 

MOT SfAfED 

HlliiBEF: OF RESPOHDEN fS 

MEAN 
STII I1EV 

16.77. 14.Si. 18.44 16.Bi. 17.1/. 14.1~ 16.Si. 17.27. 15.BI 16.87. 16.47. 16.37. 25.5% 

16-X 

16-R 75 14 6 4 2•:l 31 47 20 8 31 44 67 6 
4.0'J. 6.47. 1.3% 1.37. 3.37. 12.n 6.34 2.6'!. 2.47. 2.67. 6.47. 3.97. 6.8~ 

1s.s·; 213 4.S5 3:~0 s9; 244 754 739 326 11;5 694 1730 94 
100.0'/.100.0i.100.0%100.0A100.0i.100.1i.100.1i.100.0~100.1% 99.9'/.100.17.100.0'J.100.0i. 

2.61 2.~s 2.43 2.sa 2.68 2.95 2.11 2.53 2.61 2.56 2.71 2.63 2.44 
1.0590 .9358 .93591.0i031.11161.23961.11661.0242 .99081.02271.11331.05791.1193 

42 169 J 
12.57. 14.n 

137 416 J 
41.47. 34.9~ 

76 341 1 22.137. 28.5~ 

47 207 
J 14.37. 17.4~ 

] 
12 21 

] 3.61: 1.7l 

332 1194 
99.9Z100.0~ 

J 
2.71 2.57 

1.04591.0461 

J 

J 

J 
J 

J 
] 

J 
J 



1 JOic NUMBER 521801 CARD HLIHBER 02 PAGE 

'I UGULD NEVER SERVE FISH TO "COHPAHY"' QUESTION B J 
1 

f'RESEHCE (lFHCOUNTRY OFH •• PROF'ORTION OF Ill/ ... ..
*·····AGE Or FEMALE HEAD ..... u .. FAMILY SIZE ... n.CHILDREH.HEIIUCATION.H.OUT-HOHE CONSU11PTIO~.· 

TOfAL 65Y~: 1-2 3-4 5+ 
CAN- UNDER 25-34 35-44 45-64 AND f'ER- PEF:- PER- UITH-
ADA 25 YR YEARS YEARS YEAF:S OIJER SONS SONS SONS UITH OIJT CANADA 0 rHER 

] 
COtt~LElELY AGREE (X5> 17-1 153 15 27 25 61 r;~ 

<.J 72 54 27 gr• 
~ 65 136 15 

8.2% 7.17. 5.8% 7.27. 10.2% 10.14 9.57. 6. 97. 8.27. 7.57. 9.4t 7.9'1. 1554 

1 S01iBJHAT AGREE <X4> 17-2 199 1B 42 48 69 22 63 89 47 138 60 188 7 
1(1 •. S'f. 8.47. 9.07. 13.8% 11.54 9.04 8.4'1. 11.24 14.47. 11.84 s.n 10.n 7.87. 

HEITHER AGREE t!DR 17-3 265 36 68 49 74 38 110 109 45 164 101 24b 9 
DISAGREE <X3> 14.24 16./% 14 .• 77. 14.07. 12.47. 15.5'.4 14.6% 13.9% 13.87. 14.07. 14.54 14.27. 10.17. 

;:=i SOHEYHAT DISAGREE_ <X2) 17-4 424 45 135 71 121 51 151 203 70 287 136 · 395 20 
I J 22.77. 21.37. 29.oz 20.37. 20.37. 21.oz 20.oz 25.77. 21.)7. 24.54 19.67. 22.az 20.ar. 

1 
COiiPLETELY I•ISAGRF.E (1) 17-5 752 89 185 150 250 77 309 310 133 465 297 697 37 

40.27. -41.87. 39.97. 42.8~ 41.9Z 31.li: 41.0% 39.34 40.n 39.67. '•1.it~ 40.37. 39.3:4 

l {l(JH'T KNOil 

NOT STATEfl 

J 
tlLIHBER OF RESPONDENTS 

J 
MEAN 

l 
srn 11Ev 

1 
] 

J 

l 
J 
J 

J 

17-X 

17-R 77 10 7 7 22 31 48 24 4 32 45 68 6 
4.14 4.5% 1.57. 1.9X 3.7Z 12.7~ 6.4% 3.1% 1.3Z 2.7! 6.4Z 3.9~ 6.67. 

1869 213 465 350 597 244 754 789 326 1175 694 1730 94 
rno.o:z 99 .0:' 99. 9uoo .ozrno.0:'100. o:i: 99. 9:z100 .1z1 oo.1uoo. H100 .oz.too .o:i:100. n 

2.21 2.14 2.10 2.21 2.25 2.37 2.20 2.18 2.27 2.21 2.20 2.20 2.35 
1.31771.27281.20121.32551.38971.36q01.35171.27201.34671.29741.35261.310b1.4939 

5 OR 6 OR 
LESS MORE 
IH- IN
HOHE HOME 

28 69 
B.54 5.84 

36 128 
10.n 10.n 

51 146 
15.3k 12.27. 

73 294 
21.n ·24.64 

133 537 
40.1% 44.97. 

11 20 
3.4! 1.n 

332 1194 
100.D: 99.9"/. 

2.23 2.06 
1.32681.2435 



JOB NUHBEF: 521801 CtiRD NUMBER 02 

'CANflED FISH IS CONVENIENT' QU~STW! 8 1 
PRESEHCE OF HCOUfHRY OFH •• PROPORTION OF IN/ •.• 

'-· .... AGE o~ FEHALE HE AD ••••• n .. FAHILY SIZE ... H.CHILI1F:rn.HEDIJCAl IO~!.H.O!JT-HOME CONSmiPTIC • .• 
5 1JR 6 OR 1 

ro r AL 0S5YR 1-2 3-4 5+ . LESS HORE 
C4N- UHDER 25-34 35-44 45-64 AND PER- PER- PER- IJITH- IH- !H-
ADA 25 YF: YEARS YEARS YE~RS OVER SONS SONS SONS !.II fH OUT CAi~ADA OTHER HOnE HC!ME l 

COMPLETELY AGREE <X5l HH B69 93 190 147 303 136 377 360 131 519 350 815 41 146 589 
46.51. 43 .. Si. 40.8X 42.0/.: 50.74 55.8% 50.04 45.67. 40.3!: 44.1/. 50.5'.4 47.1'.'I. 43.41. 43.94 49.3% ) 

SOMaJHAT AGf\EE (X4> 18-2 674 83 194 152 1B7 58 242 303 128 452 222 624 32 120 444 

NEITHrn AG;.:EE mm 
DISAGF:EE (X3) 

SOHE11Htl T Ill sr1GREE (X2) 

COMPLETEL't IllSAGF:EE (1) 

DON'T HHO~ 

NOT SfAfED 

NLlhBEF: OF REE:PONDEN rs 

MEAH 
STII DEV 

18-3 

18-4 

lB-5 

1B-X 

18-F: 

3.s.07. .38.87: 41.7'% 43.st 31.37. 23.6/. 32.2x 38.4'.'I. 39.37.: .38.44 32.04 36.n 33.?t 36.0'.'1. 37.n 

177 19 C"• 
.JO 28 61 13 57 Bl 39 120 

9.SZ 9.U: 12.0i. 8.0'.'I. 10.14 5.41. 7.6% 10.3% 11.9% 10.27.: 

44 4 9 11 16 3 17 9 1B 31 
2.34 2.n: 2.04 3.11. 2.77. 1.21. 2.2;: 1.2Z 5.44 2 •. sz 

28 3 7 6 5 8 15 10 3 15 
1.54 1.44 1.3:( L.S~ .87. 3.H 2.04 1.34 .n 1.31. 

78 11 9 7 25 26 4,) 25 7 39 
4.2Z 5.0Z 1.9Z 1.9% 4.2% 10.9% 6.1X 3.2% 2.2% 3.3!: 

57 
B.2:4 

13 
1.84 

13 
1. 97. 

39 
S.6'.Z 

157 11 
9.14 11.4~ 

40 'l 
L 

2.34 2.04 

24 2 
1.4'1. 2.04 

69 7 
4.0Z 7.5~ 

1869 213 4.ss 3so 591 2';'1 754 789 326 11 /5 694 1730 94 
100.0%100.0~ 99.9%100.1;: 99.01.100.oi100.1x100.oz100.oz 99,9;:100.ox100.oh100.oz 

4.29 4.28 4.21 4.24 4.34 4.43 4.34 4.30 4.15 4.26 4.35 4.30 4.24 
.8589 .s:.~46 .8464 .8)01 .B423 .9344 .8821 .8118 .9010 .8511 .81>92 .8483 .902B 

. 40 100 
12.1% 8.4'.t. 

J 

10 
3.17. 

2B i 
2.41; 

J 
3 12 

.97. 1.0X 

J 
13 22 

1 3.9% 1.Bl 

3.32 1194 
99.9:t100.1/. ] 

4.211 4.34 
.8537 .8119 l 

] 

J 
J 
~] 

J' 
J 
J 



~ 

~ 

J 
J 
] 

JOB NUMBER 521801 CARD NUliBER 02 PAGE 

'IF I HA!I H:ESH FISH S10RE NEARBY, I IJOIJLD I!UY FISH HORE onEW QUESTION a 
PRESENCE C:F **COLIN fRY (!Fu .. PROPOF:TION OF HI/ ... · 

*··· .. AGE O~ FEHALE H~.AD •••• ,l'it •• FAMILY SIZE ••• n.CHIUF:a!.HEOUCATIOH.n.OUT-HOi'E CONSUi'IPTIO:l.• 

COMPLEIELY AGREE 

SOMEIJHAl AGHEE 

ror~ 6~R 

CAN- UHDER 25-34 35-44 45-t.4 A!ID 
ADA 25 YR YEARS YEARS YEi;r:s OVEF: 

1-2 3-4 5+ 
PER- PER- PH:- IJITH-
SOHS SllNS SONS lJITH OIJT CANADA OTHER 

(X5> 19-1 561 54 132 89 200 Bl. 260 220 80 315 245 511 36 
30.0% 25.2!. 28.4% 25.5'1. 33.5/. 35.1% 34.54 27.94 24.6!. 26.84 35.47. 29.5i. 38.5! 

(X4> 19-2 460 50 126 82 14? 53 172 209 79 302 158 426 23 
24.67. 23.57. 27.0!. 23.4!. 25.0/. 21.74 22.84 26.4'1. 24.44 25.74 22.74 24.64 24.04 

NEITHER A&REE HOR 19-3 391 45 101 95 118 34 132 183 76 270 121 361 20 
DISAGREE (X3) 20.9% 21.0!. 21..S!. 27.0/. 19.74 13.87. 17.64 23.2Z 23.27. 23.0'f. 17.51. 20.9': 21.24 

5 OR 6 OR 
LESS HORE 
IN- IH
HOi1E HOME 

110 379 
33.27. 31.B'f. 

95 307 
28.:3'~ 25.74 

63 249 
19. li.: 20.n 

A t J SOHFJ!HAT DISAGREE (X2) 19-4 190 32 50 46 46 16 59 83 48 136 54 177 6 
10.27. 15.1'.Y. 10.!% 13.3/. 7.71. 6 • .Si. 7.87. 10.6k 14.Bi. 11.67. 7.81. 10.37. 6.81: 

23 140 
6.a:i: 11.n 

[ COHPLE1EL Y DISfiGREE (1) 19-5 202 22 52 35 62 31 87 75 40 123 79 193 6 

l r1owr 1rno~ 

rl 

J 

] 

0 
J 
J 
J 

NOT STATED 

NU!iBER OF HESPONiiENTS 

MEAN 
srn IIEV 

10.84 10.17. 11.3!. 9.94 10.54 12.64 11.6i. 9.57. 12.37. 10.57. 11.34 11.1'1. 6.74 

19-X 

19-R 65 11 4 3 n 25 43 19 2 29 37 .s2 3 
3.5% 5.0h .97. 1.0i. 3.7A 10.lZ 5.Bt 2.5% .7% 2.47. 5.37. 3.6~ 2.8~ 

1869 213 4.ss 3.so 59/ 2'14 ;54 /89 326 1115 694 1130 94 
100.0i. 99.97. 99.9%100.1%100.1% 99.9i.100.1Z100.1Z100.0%100.0h100.0%100.0h100.0i 

3.55 3.40 3.51 3.42 3,66 3.67 3.65 3.54 3.34 3.48 3.67 3.53 3.83 
l.32351.31511.31281.27371.31581.41221.36481.27211.32751.29701.36051.32951.2192 

32 109 
9.67. 9.lY. 

9 10 
2.61: .s:z 

332 1194 
100.1%100.0:t 

3./1 3.60 
1.27171.2917 



JOB Nl_IHBER 521801 CARD NUMBER 02 

'FISH SOLil AT THE FISH COUNTER IN SIJPERH~RKETS LOOKS UNAPPETIZING' QUESTION 8 1 
. PF'.ESEHCE OFnCOUNrRY QFH •• PROPORTIOll OF 111; .. 

* ..... AGE O~ FEH!ILE HEAD ..... o .. FMIILY SIZE ••• H.CHILDF:EN.t~EIIUC!'ITIOH.H.OUT-HOME CONSIJ!'IPH0:1. • 

TOfAL ,fffR 1·-2 3-4 5+ 
C4!1- UNDER 25-34 35-44 4~.-64 AHD PER- F'EF:- PEP.- ~ITH-

ADA 25 YR YEAF:S YEARS YEARS ovrn SIJNS SONS SONS WI rH OUT Ctif·lAM OTP-ER 

COM?LElELY AGREE <X5l 20-1 245 28 57 38 74 48 107 104 34 146 99 230 13 
13.14 12.94 12.3!. 10.87. 12.37. 19.84 14.24 13.24 10.37. 12.57. 14.24 13.3Z 13.34 

sml~l.!H~1 AGREE <X4) 20-2 543 69 147 102 170 55 213 244 86 346 197 500 33 
29.07. 32.lt 31.77: 29.11. 28.47. 22.6Z 28.37. 30.9Z 26.31. 29.47. 28.47. 28.9~ 35.0k 

NEITHEF: AGREE NOR 20-3 552 53 153 113 175 58 201 232 119 370 182 516 20 
DISAGREE (X3i 29.54 24.9% 32.94 32.2% 29.47. 23.9% 26.77.. 29.4% 36.5% 31.5% 26.24 29.8~ 21.34 

SOMEl!HtiT I1ISAGREE <Xii 2C-4 302 34 8•) 6J 9B 29 106 138 59 202 100 281 13 
16.2Z 15.9Z 17.37: 17.SZ 16.4% 11.9% 14.0% 17.5% 18.1% 17.27. 14.4? 16.2% 13.9X 

COMPLETELY D!SAGREE(l) 20-5 159 20 23 30 60 25 79 54 25 St. 72 142 11 

NOT STATED 

NUHBER OF F:ESF·ON[tENTS 

MEAN 
STD DEV 

8.57. 9.64 4.9t 8.57. 10.lZ 10.44 10.SZ 6.94 7.77. 7.4Z 10.47. 8.2% 11.8% 

20-X 

20-R 68 10 4 .s 20 23 48 17 3 24 44 61 4 
3.67. 4.5% .9l 1.B~ 3.4% 11.4~ 6.3Z 2.2Z 1.0Z 2.1% 6.3~ 3.5! 4.7% 

1869 213 465 350 597 244 754 789 326 11/5 694 1730 94 
99.9% 99.9%100.0% 99.9XIOO.OZ100.0%100.0%100.1Z 99.9%100.1% 99.9% 99.9Z100.0Z 

3.23 3.24 3.JO 3.16 3.17 3.33 3.23 3.27 3.14 3~23 3.23 3.24 3.25 
1.14581.17901.04911.11201.16761.281bl.20461.11621. 07621.11031. 20601.14191 .22t·3 

5 IJR 6 OR l 
LESS MORE 
IN- IH-
HOHE HOHE l 

54 141 
16.37: 11.84 

99 374 l 
30.0Z 31.34 

92 346 ] 
27.:3'.'4 29.04 

47 211 l 14.lI 17.?Z 

27 109 ] s.n: 9. li. 

1 
12 13 

l 3. 77. 1.1Z 

3.32 1194 
100.0'.4100.0Z J 

3.34 3.19 
1.16551.1417 

J 
J 
J 
~ 

J 
J 
J 
J 



l JUB Nl.IMBER 521801 CARD l!LIHBER 02 PAGE 

'YOU CAN HOT TRUST THE QUALITY OF FROZEN FISH' QUESTION 8 
1 

J 
PF'ESEllCE OFoCOUNTRY OFn. ,f'ROPORTIOl! OF IN/.,. 

• ••••• AGE OF FEMALE HEAD .•..• •~ •• FAHILY SJZE ••• **.CHIL~REH.~~EDUCATIOH.*1.0Uf-HQHE CONSUMPTION.• 
5 OR 6 OR 

TO rt:L 65YR 1-2 3-4 5+ LESS HORE 
CA\1- UNDER 25-34 35-44 45-64 Aflt! PER- PEF:- f'ER- ~ITH- HI- HI¥ 
ADA 25 YR YEf1:iS YEARS YEARS ovrn SIJNS S!JliS SONS IJifH CUT CM4A[lil Ofl-IER HOHE HOME 

cmi?LETELY AGREE (X5) 21-1 182 15 42 27 60 37 81. 67 29 107 75 169 5 
9.7Z 7.0t 9.0Z 7.9Z 10.1% 15.2% 11.3% 8.5% 8.9Z 9.1? 10.8% 9.8Z 5.?i 

l smtEJ%il AGREE (X4l 21-2 430 48 122 83 166 61 190 211 80 304 176 449 18 
25.77. 22.hZ 26.37. 23.7% 27.8"1. 25.2~ 25.2t 26.7"1. 24.4t 25.9i. 25.47. 26.0Z 18.7Z 

J tiEITH:.R AGREE HOR 21-3 506 72 145 109 135 46 192 220 94 330 176 473 24 
DIMGREE (X3) 27.n 33.7! 31.1!. 31.1'4 22.6'1. 19. 1j4 25.SZ 27.9"1. 28.9"/. 28.n 25.4% 27.4'1. 25.9'4 

R soHEt.IHAT DISAGREE (X2l 21-4 399 so 111 78 120 40 141 186 71 2M 135 3:1s 1s 
~ J 21.3% 23.44 23.94 22.27. 20.1% 16.4~ 18.8% 23.64 21.84 22.5% 19.4% 21.9% 16.47. 

] COHPLETELY DISAGREE (1) 21-5 228 17 41 47 97 26 93 86 49 143 84 194 25 
12.2'!. 0.1z a.ax 13.57. 16.2! 10.si 12.4"1. 10.ar. 1s.oz 12.24 12.11. 11.2z 26.7% 

l 
] 

l 
J 

J 
J 

J 

u 
J 

NOT srnrrn 

MEAN 
ST[l I1EV 

'l' v .:.J-,.. 

21-R 74 11 4 .s 19 J3 52 19 3 26 48 .SS 6 
4.vA 5.2l .9Z 1.8% 3.2~ 13.7~ 6.9Z 2.47. 1.0~ 2.2~ 6.97. 3.Bi 6.5X 

rn.s9 213 4.~s 3:50 591 244 754 1s1 3:~6 111::; .s91, 1730 94 
100.oi100.oi100.oz100.2z100.0~100.oh100.1z 99,9z100.oz100.oi100.01.100.1z 99.97. 

2.99 2.97 3.03 2.90 2.95 3.21 3.05 2.98 2.90 2.97 3.04 3.01 2.53 
1.1~411.05821.10/31.150?1.25701.27591.21981.14391.19361.163i1.21091.17071.2586 

40 98 
12.0i. 8.24 

81 310 
24.57. 26.07. 

97 313 
29.2!. 26.27. 

b4 291 
19.27. 24.44 

39 162 
11.87. 13.6% 

11 19 
3.3Z 1.67. 

332 1191; 
100.07:100.0Z 

3.06 2.91 
1.19761.1787 



JOB NUMBER 521801 CARD NUMBER 02 

, I FllY lHE FRAr·Jll o~ rnozrn FISH THAT HAS HOST ATTF:ACTIVE PACt(AGE' QUESTION a 1 
PRESENCE [1h*COLINTRY DF** •• F'R(if'ORTIOH OF rn.: .. 

l!, .... AGE OF FEMALE HEAD ..... o .. FAlHLY SJZE ... H.C!JIL[1Rrn.ornucATION.u.our-wE~E CONSUnPT iO'• " 
5 OR 6 OR I 

ro r 1\I_ 65YR 1-2 3-'1 5+ LESS MORE 
CA~- UNDER 25-34 35-44 45-64 ANb PER- PER- PER- UITH-
Af:A 25 YR YEARS YEARS YtriRS OVER sons SONS SONS lJiTH OUT CAr!ADA OfHER 

C01PLEfELY AGREE (X5l 22-1 ~7 j, 1 4 4 17 12 25 7 b 15 '11 
<.J 35 3 

2.07. .:54 .8% 1. 17. 2.8h ft.8% 3.3% .137. 1.9'.4 1.2:! 3.3'.i: 2.0Z 2.9~ 

SOHEIJIW! AG~:EE <X4) ")")_,., 
~;., L. 79 3 19 15 29 14 37 'l~ 

~""' 16 4:, 34 73 5 
4.2i. 1.4% 4.0X 4 .. 3i 4.8/. 5.67. 4. 97. 3.24 5. ti. 3.84 4.94 4.2i. 5.74 

NEITHEF: AGREE rlOR 22-3 332 4~ 100 53 1\JO 38 136 B9 57 205 12a 310 14 
DISAGREE IX3) 17.8? 19.6% 21.5% l5.1t 16.7% 15.7Z 18.!Z 17.6% 17.SX 17.4% 18.4t 17.9% 14.6% 

SOHEUi-JAl IIISAGREE <X'li 22-4 394 54 104 73 124 39 148 181 65 2~·7 DB 3f.7 16 
21.11. 25.5% 22.4~ 20.71. 20.71. 16.27. 19.6'4" 23.07. 20.04 21.8'.4 19.84 21.27. 17.0% 

COli~'LEl ELY DISAGREE (1) 22-5 943 102 232 200 303 105 352 412 179 621 321 868 52 

NUMBEF; OF PESF·Ol{IENfS 

HEAN 
STD I1E'J 

50.4'.4 47.BZ 5(i.04 57.27. 50.8X li2.94 46.67. 52.2'4 5·L9k S2.9'.4 46.34 50.27. 55.2't 

22-X 

n-R 84 11 6 s 25 3.s 56 25 2 3.3 so 77 4 
4.5~ 5.2Z 1.3X 1.6% 4.24 14.BZ 7.5% 3.2X .7% 2.8i 7.37. 4.5% 4.7% 

rn.s9 213 4.ss 3::;0 597 244 754 /89 326 111s 69'1 1130 94 
100.oz100.ox100.0%100.oz100.oz100.0%100.oz100.oz100.1z 99,9z100.oh100.ox100.1I 

1.Bt 1.15 1.82 1.69 1.83 1.98 1.90 1.73 1.18 1.15 1.91 1.81 1.78 
1.0210 .8676 .9635 .9~831.06741.20311.1054 .92701.0271 .96621.10431.02081.0929 

rn- IN-
HOi-iE HOriE 

16 19 
4.:3Z 1.64 

19 46 
5.:37: 3. 9i: 

67 189 
20.21. 15.n 

., 
·0"1 274 

19.24 23.0t 

157 646 
47.34 54.n 

9 19 
2.87. 1.6!. 

332 119'1 
100.li:lOO.lh 

1.99 1.74 
1.1737 .9711 

l 
l 
] 

J 
] 

1 
J 

] 

] 

J 

J 

J 
J 
J 

' 



l JOB NllHBER 521801 CARD NUMBER 02 PAGE 

'I \ICJULD BUY SHELLFISH HORE OFTEN IF IT UH:E LESS EXPH!SIVE' QUESTION B J PRESENCE QFofOUNTR'f OFH·. ,H'OPORTION OF IH/ •.. • 
* ..... AGE OF FEHALE H~AD •••.• *• .. FAHILY SIZE ••• **.CHILDREH.•~EDUCATION.*1.ryJT-HO~E CGNSUHPTIO~. · 

TO r AL 6'.ffF: 1-2 3-4 5+ 
C(1N- UNDER 2~·-34 35-44 45-64 MW Pm- Pm- PEF:- UITH-
ADA 25 YR YEARS YEARS YEilRS OVER SONS SONS SONS UI rH OUT CAMA[IA OTHER 

COHPLETEL'( AGREE <X5l 23-1 754 72 198 150 262 72 297 322 B5 478 276 696 37 
40.3% 33.84 42.n 42.n 1!3.m: 29 .• ~z 39.34 40.84 41.6'1. 40.7'.1. 39.84 41).27. 39.44 

SOMrn:;,n AGREE <X4) 23-2 352 'it· 104 7·~ 101 32 135 15B SB 229 1'.!3 331 15 
18.BZ 21.44 22.3~ 19.97. 16.8% 13.3k 18.04 20.04 17.9% 19.5Z 17.81. 19.24 15.6~ 

J NEITHER AGf\EE NOR 23-3 
DISAGREE <X3l 

259 29 67 53 81 29 94 117 48 171 88 237 13 
13.BZ 13.6% 14.5Z 15.1% 13.57. 11.9% 12.4Z 14.BZ 14.9% 14.5% 12.74 13.lZ 14.0X 

Li 
SOi'IHIHAT DISAGREE (X2) 23-4 

COHF'LETELY DISAijRfE (1) 23-5 

, ] I10N' T KHO\.! 23-X 

112 
6.0Z 

18 2f. 
a s·i: s .. sx 

19 32 
5.54 5.47. 

16 
6.67. 

41 
5.4% 

47 24 73 38 10? 4 
s.n 7.47. 6.3~ 6.2Z 3.91.: 

309 39 t..3 52 100 55 133 120 55 . 189 119 280 21 
16.5% 1B.2Z 13.6% 14.8Z 16.7% 22.6% 17.6% 15.2Z 17.0Z 16.1% 17.17. 16.2% 22.5% 

NOT S rATEfl 23-F: 85 to 6 6 n 40 54 26 4 .35 49 1a 4 

1 

J 

I 
J 

I 
J 

] 

J 

J 

HE Ml 
STD I1EV 

4.54 4.5! 1.3% 1.8% 3.87. 16.3h 7.'21. 3.3% 1.3% 3.0Z 7.1X 4.5% 4.7~ 

1869 213 4°'i5 3SO:l 59 I 244 754 /89 326 1175 694 1730 94 
99.9%100.0Z100.0Z10~.0%100.0X100.1% 99.9Z100.0%100.1X100.1%100.0X100.0Z100.1Z 

3.63 3.46 3.16 3./2 3.68 3.24 3.60 3.68 3.61 3.64 3.62 3.64 3.48 
1.49631.50901.41081.44571.50951.63l21.53151.45891.50381.48i21.52241.49021.6042 

5 OR b OF: 
LESS HORE 
IH- IN
HOllE HOHE 

150 531 
45.3Z 44.4Z 

SS 258 
16.l'.'I. 21,64 

43 147 
13.tZ 12.34 

25 69 
7 .. S4 5.8~ 

46 172 
14.07. 14.4~ 

11 18 
3.3X 1.5% 

3:52 1194 
100.0Z100.0:Z 

3.14 3.77 
1.46741.4405 



JOB NU~BER 521801 CARD NlltiBER 02 

'I AH tH:AID o~ SOME FISH BECAUSE Or THE PLIBLICilY ABOUT HEF:Cllf<Y' QUESTION a 1 
. PRESENCE OFHCOUrHRY OFH •• F'R(tF'ORTIOH OF mi.' . 

*· .... AGE OF FEHAl_E Hf Aii .... ,H .. FAHILY SIZE ... n.CHILl!f\EN.nEDUCAlIOn.n.OUT-HOM: COHSU:'i;;TIG:i • 
5 OR 6 OR l 

TO r AL 6'.5YF; 1-2 3-4 5t LESS MORE 
CAN- WIDER 2~.-34 35-44 45-64 AN[! PER- Pm- F'EP.- IHTH- rn- H!-
ADA 25 YR YEARS YEARS YEAF:S OVER SONS SIJHS SOHS LJI fH OUT CANADA 0 mm HOHE HOHE 1 

COM~'LETEtY AGREE <X5l 24-1 145 12 21 15 58 40 88 44 14 64 82 129 15 2B 80 
7.BZ 5.5% 4.SZ 4.3% 9.7% 16.3Z 11.7Z 5.6% 4.2% 5.4Z 11.7% 7.5X 16.4% B.4Z 6.7Z 

SIJiieli-ll\T AGREE <X4l 24-2 360 28 91 £.6 U7 57 1~0 147 73 234 126 3:.';~ 19 
19.3i 13.2? 19.SZ 19.0Z 19.7Z 23.5% 18.6% 18.6% 22.5% 19.9% 18.1? 19.3X 20.ll 

HEITHER A:J":EE tlOR 24-3 534 67 152 107 160 48 192 2:s9 103 354 180 51)1 is· 
DISAGREE <X3) 28.6% .31.37. .32.7X 30 .. SI. 26.BX 19.8/. 25.4% 30.3!. 31.6'1. 30.17. 26.0'1. 29.0'i.: 20.0~ 

SDl'iEllHA 1 !IIS4G~EE <X2) 24-4 313 4f, 84 ld 93 29 125 136 52 198 115 286 17 
16.7% 21.74 18.14 17.47. 15.54 11.8k 16.6% 17.24 15.8% 16.84 16.67. 16.57. 18.47. 

cmiPLETELY r1ISAGF:EE(1) 24-5 454 51 113 95 152 44 168 206 Bi 302 153 423 2i 

DON'T KHOY 

NOT srATrn 

Hl.lttE:ER OF RESf'Qfl[IEN rs 

MEAN 
STD DEV 

24-X 

24-R 

24.34 23.8X 24.34 27.2i 25.44 17.9% 22.24 26.1! 24.87. 25.74 22.0Z 24.5i. 22.3% 

62 10 4 5 17 26 42 
3.34 4.5% .9~ 1.l% 2.9.% 10.6; 

17 
2.2% 

3 24 
1.0% 2.0:t 

39 
5.6'.4 

57 3 
3.3% 2.Bt 

1869 213 465 3J0 591 24'i 754 /'d9 3?6 1175 694 173~1 94 
100.0'.1:100 .Oi!lOO .Ot:HiO .1%100 .0% 99. n1oiJ.(1hlOO .o~ 99. 9"/. 99. 9%100.0%100. HlOO .0% 

2.68 2.53 2.61 2.55 2.72 3.10 2.BO 2.59 2.65 2.62 2.80 2.68 2.90 
1.26521.16991.18021.20311.31561.38511.32881.22331.19871.22471.32561.25961.405~ 

56 245 
17.04 20.51. 

95 340 
28.)'i.: 28.4" 

59 2'1?:'. ...... 
17.n 18.B~ 

BS 297 
25 .. S% 24.B~ 

a a 
2.6% .7Z 

332 1194 
100.0.% 99.9':; 

2.M 2.65 
1.27431.2426 

l 
i 
] 

] 

] 

] 

J 

J 

] 

J 

J 

j 

J 
J 



l JOB NUMBER 521801 CARD NLIHBER 02 PAGE 1' 

'THE APPEARANCE OF FOSTON BLUEFISH PUl S HE OFF FUYH!G Il' QUESTION 8 
PRESEHCE OFHCC:UtffRY OFH •• PROPORTION OF IN/ ... + 

'- ..... AGE OF FEHALE Hf.Mi ••••• H •• FAH!LY SJZE. •• ** .CHIU1f.:EH. oEDUCATION. **.OUT-MOM~ CQNSUMPTIO~I. + 
5 OR 6 OR 

TOrAL 65YF: 1-2 3-4 5+ 
CAN- UHflER 25-34 35-44 45-64 AND PH<- PER- PER- IJITH-
ADA 25 YR YEA~:S YEARS YEARS OVEF: SONS SONS SONS \IITH OLIT CA~AfiA OTHER 

1 COMPLETELY AIJREE IX5l 25-1 87 3 10 16 3~ 22 47 25 15 45 42 BO 6 
4.7% 1.67. 2.17. 4.6% 6.0% 9.0% 6.2Z 3.2Z 4.lZ 3.BZ 6.0Z 4.6% 6.8Z 

1 so•1::~HA1 AGREE \X4l 25-2 138 12 19 22 53 32 66 51 20 77 bi) 131 5 
7.47. 5.47. 4 .(l~ 6.2~ s.n 13,2~ B.8~ 6.5i! 6.27. 6.67. 8.7% 7 • .SZ 5,0Z 

J HEITPER AGF:EE fiQ!-; 25-3 B36 112 2~5 140 255 74 317 3/1 148 536 2r,·9 779 39 
DlSAGF:EE <X3) 44.?i: 52.5~ 54.8'.Z 40.17. 42.l'/. 3C;.n 42.04 47.07. '15.37. 45.14 43.14 45.C>Z 41.8~ 

M Sai'iEl!HAI DIS~GS:EE <X'2) 25-4 27~ 26 75 64 86 23 88 129 57 192 81 254 14 
14.6Z 12.37. 16.2% 18.27. 14.3% 9.4% 11.6% 16.37. 17.5% 16.4% 11.7? 14.7% 14.3Z 

J 
COMPLETELY DISAGF:EE(l) 25-5 436 47 102 101 134 52 169 188 79 285 151 396 24 

23.3Z 21.9!. 22.0!. 28.97. 22.54 21.2~ 22.44 23.9% 24.4% 24.34 21.84 22.9!. 25.54 

] !IUN' f KHOIJ 

NOf SfMED 

] 

J 

Nl!HBEH OF RESFON~1EN rs 

J 
J 

] 

J 
J 
j 

J 

liEAN 
STD I1Et) 

25-X 

25-R 99 13 4 7 33 41 68 25 6 J9 60 91 6 
5.34 6.3t .9h 2.0Z 5.5i 17.0h 9.0~ 3.14 1.9% 3.3% 8.7% 5.2% 6.67. 

1e61 211 4.~s 350 59 l 24~ 154 189 326 1115 694 1730 91t 
100.oz100.oz100.0~100.ox 99,9z100.oz100.oz100.ox100.oz100.1z100.oz100.oz100.ox 

2.53 2.49 2.48 2 .. ~8 2.59 2.75 2.61 2.47 2.48 2.48 2.62 2.54 2.50 
1.0919 .9l71 .95091.11041.13401.29001.15331.03501.07711.06031.13961.08771.1564 

LESS MORE 
IH- Iil-
HOHE HOHE 

16 43 
4.77. 3.6~ 

23 101 
6. rt. 8.44 

161 520 
48.57. 43.54 

39 207 
11.97. 17.34 

77 304 
23.li. 25.54 

16 19 
4.9% 1.6"/. 

3J2 1194 
100.oz 99.n 

2.56 2.47 
1.08371.0770 



JOB NUMBER 521801 CARD NUMBER 02 

'A \JELL BALANCEft DJ ET SHOULD H!CLUflE FISH' QUESrIOH 8 I 
PRESENCE ff~*COLlfHF:Y GFH •• f·EQF'ORTION OF Hl.1 • • . 

*- .... AGE Of FEHALE HHD ••••• n .. FM!JLY SIZE. •• o.CHILfiREH.HE[IUCATIOH.H.mJT-HOH:: CONSU'ViIG'.1 •• 
5 OR 6 CR l 

TO i f'.L 65YR 1-2 3-4 5+ LESS HORE 
C4ll- LIHLH: 2~-34 35-44 4~.-64 M!It f'ER- PER- PER- ~ITH- rn- rn-
A£1A 25 YR YEARS YE1iF;S YEARS O\i£R SlJHS SL\NS SOHS LJITH OUT CANADi1 0 rnrn HOHE HOME 

C01PLETELY i1Gi-:EE C~'jJ 26-1 1285 131 313 241 442 1~;7 51,~ 551 218 B07 478 1188 6? 213 912 
1 

.ss.77. 61..St. 67.37. .sB.81. 74.0!. 64.sz 68.4'.4 69.at. 66.n .ss.n .ss.8t 6:3.74 73.3i 

SOHE\JH;·; A!3f.H lX4i 26-2 405 54 10i 8? 106 50 150 178 77 2f..5 1~0 379 13 

NEITHEF: AS~:EE M@ 

DISAf.REE \X3i 

SOf\EU.HAT I1ISi1GREE \X2i 

COH?LETELi DI S~GRtE i1 i 

MUH~U: OF F:ESPQVi1EN rs 

~iEAN 

STit I:EV 

21.67. 2s.41. n.n: 25.0'i. 11.tt. 20.54 19.n 22.54 23.6'.t 22.5'1:: 2(i.n 2i.n n.B't. 

26-3 Bl' 11 31 11 n~ 

LJ r:; 31 35 21 60 27 79 5 
ii.bi: 5.4~ 6 •. s~ 3.11. 4.11. 3.8'.1, 4.14 4.44 6.4!: 5.14 3.8:4 4 •. s~ 5.01. 

26-4 17 "1 4 5 4 " 10 5 2 B 9 16 1 " ' 
• 97. 1.44 .n 1.4"/. • .SI. .l"I. 1.41. .6% •• sf. .n. 1.34 .n .n 

2l1-S 16 2 5 1 6 " 8 4 4 9 7 13 3 ' • 97. 1.2~ 1.17. .31. .9"/. .81. L .U .5'4 1 ·1~ • ..:....4 .17. 1.(ii. n~ 

• t: /~ 3.2'.Z 

26-X 

26-F: 6'J 11 4 5 16 23 33 17 4 26 34 54 4 
3.2X 5.0A .9h 1.5% 2.7% 9.6~ 5.1% 2.2% 1.31 2.2% 4.Bi. 3.17. 3.Bi. 

18.~·? 2 t3 4.ss 3:so 59 l 244 154 1s9 326 1115 694 1130 94 
99.9Z100.0Z100.1Z100.1i.100.0Z 99.9%100.0Z100.0%100.0% 99.9% 99.8%100.0%100.0i. 

4.62 4.:53 4.'.56 '1.h3 4.68 4 .. S3 4.61 4.64 4.56 4.61 4 • .S2 4.62 4.59 
.7042 .7732 .7504 .6433 .6/52 .b872 .7407 .64M .7491 .6894 .7292 .6942 .8989 

64.34 76.44 

BJ 225 
26.14 18.8"/. 

16 39 
4.97. 3.3~ 

4 7 
1.4:4 S f. 

1 5 
•. 37. .44 

10 7 
3.14 .6Z 

3.32 119-~ 
100.17.100.17. 

4.58 4.71 
.6799 .5935 

1 

J 

1 

] 

J 

J 

J 

J 
] 

J 

J 



1 JOB NlJiiBER 521801 CARD NUHBER 02 

'FP.ESH FISH USUALL y MDRE AlTF:ACTIVELY DISPLAYE!I rn s roRES TH4H FF:OZEN, QUESTIQ;1 B 
PRESENCE Cf HCOUtl fRY QFn •• PROF'ORTitJN OF Ill/ ••. 

i>, .... tM Of FEMALE HFAD ..... n .. FAMILY SIZE ... H.CHILDREi!.oEDUCATION.H.OUT-HO!iE CO!iSIJMPTI0!1-

] rnrAL b5YF: 
CAN- LINliEP. 25-34 35-44 45-64 M/11 

1-2 3-4 S+ 
PH:- PER- PER- \IITH-

J COliPLElEL Y AGREE <X5l 27-1 

A[1A 25 YR YEARS YEA~5 YEARS OVER SONS SIJNS SONS Lil fH OIJT CAl-!t1DA OTHER 

331) 28 52 55 135 bl 173 103 54 16t. 164 299 2i 
17.77. 13.0Z 11.24 15.74 22.57. 25.04 22.94 13.04 16.74 14.lh 23.6~ 17.3Z 21.B~ 

SOMBJH.;1 AGREE (Xftl 27-2 417 44 102 74 138 t.O 157 189 71 273 144 395 1£, 
22.37. 20.5~ 21.97. 21.27. 23.07. 24.34 20.97. 23.97. 21.74 23.27. 20.&4 22.P,7, 16.74 

] NEITHEH AGREE rlOR 27-3 675 7S 2i2 134 191 6i 2H 30J 1L7 453 222 6~4 35 
DISAGREE <X3l 36.11: .36.54 115.n .38.24 31.9% 24.8Z 32.2'1: 38.6~ 39.14 38.5'.'t. 32.Cii. 36.0Z 36.94 

~ SOMEUHAT DISAGREE (X2) 27-4 240 39 61 54 68 18 B4 113 43 164 n 221 13 
12.97. 18.54 13.ti. 15.37. 11.47. 7.37. 11.24 14.47. 13.14 13.91. 11.07. 12.87. 14.2% 

J 
COMPLETELY DISAGREE (1) 2/-S 134 14 33 2B 47 11 45 60 28 93 41 125 s 

7.27. 6 .. S"!.. 7.n 8.04 7.9'1. 4.5"!.. 6.0Y. 7.77. 8.li. 7.'?'t. 5.94 7.27. 5.8~ 

DON'T f(NO\J 27-X 

l 
NOT srArED 27-F: 73 11 4 5 19 34 51 19 2 27 46 66 4 

J 

] 

J 
I 
J 
J 

J 
J 

NUiiKR OF RESPON[IENTS 

MEAN 
srn DEV 

3.97. 5.0Z .9Z 1.5% 3.1Z 13.BZ 6.BX 2.4% .77. 2.3X 6.64 3.8~ 4.7% 

106·1 213 4.ss 350 597 2'•" 754 1a9 3:~6 111s 694 1130 94 
100.1z100.1z100.o~ 99.9% 99.Sl 99.9Ai00.0%100.0A100.0Z 99.9~ 99.9X 99.9Z100.0! 

3.32 3.l6 3.17 3.22 3.42 3.67 3.47 J.21 3.25 3.22 3.48 3.31 3.36 
1.13941.09941.03221.13411.19881.13331.16821.09361.14631.10991.17121.13701.1620 

5 OR 6 OR 
LESS MORE 
IN- rn
HOllE HOHE 

69 209 
20./'I. 17.57. 

73 270 
21.94 22.64 

124 435 
37.47. 36.47. 

36 175 
10.B'! 14.64 

20 92 
6.04 7.74 

11 H 
3.3"!.. 1.1% 

332 1194 
100.n 99.9"/.. 

3.42 3.28 
1.12451.1487 



JO£! NUMBER 521801 CARD NIJHBER 02 

'I f!O t!O'f Tf:UST Ff.'.OZEN FISH U:-!LESS I"I CA~:F:IES A ~FLL-f:'.1-lm!N P.F:AND HAriE' OUESTIO~ B n 
PF:ESENCE OFHCOLltHF:Y OFH •• PF:OF'ORTIOtl OF m: { 

.: ••••• AGE Of- FEMALE H~ AD .... ,H .. FAMILY SIZE ... n .CHILDREI!. HEI!UCATION.H .OUT-HQ!i: CONSU~F'TiiJ!. , 

5 OR 6 OR ·1 
rnr~:L 6'.:iY•: 1-2 3-4 5+ LE:1s !iUF:E 
CA~- U!UiEF: 25-3·' 35-44 45-64 MH; PH:- Pm- PEF:- IHTH- rn- rn-
A(IA ~~5 YR YEARS YEARS YEARS ovrn soNs s1JNs soNs m rn ou1 CN·!ADA OTHER HOflE HOHE J 

COHPLETEL Y AGREE (X5) 28-1 2Bt. 16 49 43 116 62 148 99 38 145 140 262 15 M 167 
15.37. 7.6'1. 10 •. sz 12.14 1·7.44 2s.st 19.n 12.6'4 11.n t2.1,;; -zo.21. 15.;~:r. 15.57. · 19.:n: 13.94 

SOHBJHtil ASREE (X4l 28-2 45 114 74 298 164 434 
24.7% 21.24 24.6'.'I. 23.2-Z 25.3Z 27.9~ 24.14 26.2:4 22.8'.Y. 25.4~ 23.77. 25.1% 24.97. 

tlEITHrn AGREE MOR 28-3 ~·03 68 1~1 U 1 141) ~3 178 224 101 337 lf.6 4t.B 22 
DISAGREE (X3) 2.~.97. 31.8'.4 31).44 31.h'I. 23.47. 17.7% 23 .. ~4 28.44 .3(l.9i:: 28.JX 23.97. 27.lZ 23.84 

SOME~HAl [1ISAGREE (X2l 28-4 327 47 100 58 98 :~ 1i3 148 M:i 224 102 295 20 
17.5Z 22.2% 21.5% 16.6% 16.3% 9.7: 15.0~ 18.7% 20.3% 19.1% 14.BZ 17.lZ 20.9Z 

COMPLETELY [l!SAGREE(!) 213-5 218 2b 56 50 70 ll· 85 89 43 140 77 202 11 

NOT SrATED 

NUllBrn OF RESPONL:Etl f S 

MEAN 
STII DEV 

28-X 

28-R 

11.6Z 12.2% 12.0\ 14.3% 11.7X 6.6% 11.2~ 11.Ji l3.3% 11.9i 11.tZ 11.7Z 11.2i 

Jli 11 4 5 
4.0Z 5.0Z .9i: 1.5! 

23 .~.1 . 

3.8Z 12.7Z 2.BX 1.0~ 

:~o 

2.5'.4 
4 

3.8'.! 

18.S9 213 4.s5 3'.50 59/ :?4~ /54 /89 326 1115 .)94 1730 94 
100.0%100.0ZlOO.OI 99.9% 99.9%i00.1%100.1%100.0Z100.GZ100.0X100.0X100.2Z100.1% 

3.15 2.89 3.00 3.03 J.25 3. 4 3.28 3.10 2.99 3.07 3.29 3.16 3.13 
1.24011.13131.17321.21771.28871.21 ~1.28871.19801.20261.20361.29031.23731.2526 



I JOF NUHFER 521801 CARD NUMBER 02 

'THERE Af.:E SO HMIY UAYS TO SE.RVE FISH TO MAKE IT IIHERESTHIG ~ IIIFFEf:EHT QUESTION B 
PRESENCE OFHCOUNTRY OF** •• PROPORHOU OF IN/ ... " 

* ..... AGE O~ FE.HALE H~.AD ••••• H •• FAMILY SIZE ••• H .CHIL[iRUi. nEDU~ATION. H .OUT-HOiiE CONSUiiPTIOtl. • 

TO rAL 65YF: 1-~2 3-4 5+ 
CAN- UHDEF: 25-34 35-44 45-M MU: PFR- PER- PER- \IITH-
ADA 25 YR YEARS YEARS YEARS OVER SONS SONS SONS IH fH OUT CAiJAIIA OTHER 

CO!iPLETELY AGREE <X5i 29-1 881) 80 207 149 320 125 388 345 148 520 3M 809 50 
47.1% 37.47. 44 •. SX '•2,47. 53.67. 51.lZ 51.11% 43.7% 45.5% 44.3% 51.n 46.Bi. 53.1% 

SUl'EUHAT AG~:t£ (X4) 29-2 554 85 149 122 142 Sf. 209 242 104 365 198 520 19 
29 .. ~7. 40.0i: 32.0~ -34.J"/.. 23.?k "23.17. 27.67. 30.6'.i'. 31.?i: 31.H 27.lZ 30.0i. 20.3Z 

J tlUTH:P AGf\EE HOR 29-3 270 26 75 48 95 26 81 135 54 194 76 247 19 
DISAGREE (XJJ 14,4% 12,1% 16.2% 13.BZ 15.9Z 10.5% 10.7Z 17.1% 16.5% 16.5% 11.0Z 14.3% 19.BZ 

i SOME~H~T f!ISAG~EE (X2) 29-4 

" 
Sl 9 24 24 17 7 27 42 11 C"Q 23 79 1 .J..., 

4.3:Z 4.n 5.24 6.87. 2.87. 3.04 3 •. ~'1. 5.4Z 3.51. 4.9% 3 •. 3'1. 4.6Z .94 

1 CDilPLErEL ~ DISAGREE (1) 29-S 20 3 s 3 B 7 7 6 13 7 18 1 
1.17. 1. .3t 1. lZ • 97. 1.37. .47. .9i. .94 . 1.84 1. tz .94 1.0Z 1.0Z 

29-X 

NOT %HED 29-R .s4 l 1 4 4 1.S 29 44 1B 2 25 39 58 S 

( 

l 

1 
) 

J 
J 
IT 

J 
J 

NiJilP.ER OF f\ESPGNI:EH rs 

MEAH 
STII DEV 

3.4% 5.0Z .9Z 1.3% 2.7% 11.9% 5.BZ 2.3Z .7Z 2.1% 5.6% 3.3Z 4.9% 

18.S9 213 ~.S5 350 591 244 JS4 189 3:~6 1175 694 1730 94 
99. 9zrno. OJ:lOO. O:l 99. 9h100 . (l:Z100. Q)'.j 00 .0%100 .ox 99. 97.10(1. C•Z 99 .8~100. OZ! 00. oz 

4.22 4.14 4.15 4.12 4.29 4. 38 4.33 4.13 4.17 4.15 4.33 4.21 4.30 
.9320 .8932 .9510 .9569 .9?87 .8530 .8877 .9530 .9511 .9499 .8876 .9343 .8999 

5 OR 6 CR 
LESS MORE 
HI- IH
HOHE HO~E 

141 615 
'12.54 51.54 

109 360 
32.8'.1; 30.24 

55 146 
16.4Z 12.24 

16 52 
4.n 4.34 

2 11 
.67. .94 

9 10 
2.8% .BZ 

332 1194 
100.0Z 99.97. 

4.15 4.28 
.9181 .9070 



~IOB NUMBER 521801 CARfl NUMBER 02 p 1 ~ 

'I IiO NOT BUY COD BECt':USE n MAY HAVE UOR!iS It! IT' OUESTION 8 
PRESrnCE 1:!F "- *COUNTRY OF'H •• PPOF'ORTIO!I OF IH. .. 

~ ..... tiGE OF FEHALE H~AD ••••• * ~ .• FAMILY SIZE. •• o:.CHILf!Rrn. uEflU!:ATION.n.O?JT-HOXE C ONSU:i? T j G.'i • • 

TO rAL 65YR 1-2 3-4 5+ 
CAN- UHDU: 2)-34 35-44 4:d4 AND H~:- PEf:- PEP.- V.ITH-
ADA ".25 YR YEAf.:S YEAPS YEARS GV:::R SOHS SONS SOHS ~ITH OIJT CAl~ADfl OTHtR 

COrlPLElELY AGREE (X5) 30-1 111 4 19 2~ 4(. 2(} 49 43 1B 65 46 100 6 
5. 9i; 1 ~,s4 4.~/; 6.:2"/. J .n. s.::.z 6.5!. 5.5'.t 5 . .S~ 5.S4 6 •. 54 5.87. 6.8~ 

SIJMEv.H;·;· f.tSREE (X4l 30-2 l'lrl B 26 19 41 'l""l ~· 39 27 73 48 113 7 I-£. ,_.., Jet 

6.5Z s.n 5.51. i:.- !:O~ .s .8h 9 ~·St 7 . 4~ !5.0:4 8.21. 6. ".2;4 7 .(ii, r -::., 7.21. J, .J t, o • .J1~ 

NEITHER AGREE NOR 30-3 50:j 70 78 138 69 207 70 295 473 
DISAGREE (X31 26.8~ .33.ot. .31.t:r. n.:5t n.21. 28.-4k 29.64 26.2~ 2t.6~ 25.tt 29.51. 27.Jz 10.01. 

SONEUH.H flISAG~:t:E !X2) 30-4 336 42 99 68 98 28 105 1~·7 73 234 101 309 20 
18.0% 19.57. 21.4% 19.SZ 16.4Z 11.6% 13.9? 20.0Z 22.5% 20.0? 14.6Z 17.9i 21.47. 

COHPLETELY DISAGREE(!) 30-5 719 75 172 1~·5 252 66 268 3Ll 130 474 246 6M 41 

NOT SfAfED 

HEAN 
STD !!EV 

30-X 

30-F: 

38.5~ 35.(i~ .3,s,·1~ 44."2! 42.n 27.21. 35.5"! 40.74 4•).l)Z /;1).37. .35.4Z 38.lZ 43.n 

81 11 4 8 22 37 53 21 7 .34 43 75 4 
4.3! 5.0:t .9Z 2.3/. 3.7~ 15.0~ 7.1Z 2.7Z 2.ll 2.9Z 6.9% 4.3Z 4.7% 

1369 213 4.s3 3:50 59 7 244 754 /:39 326 11 ;3 694 lt:SO 94 
100.0%100.0%100.0%100.0X1DO.OZ100.1%100.0%100.1%100.0%100.0~100.0% 99.9%100.0Z 

2.20 2.l5 2.18 2.08 2.18 2.53 2.31 2.12 2.15 2.14 2.30 2.21 2.07 
1.21311.04621.12051.21251.28351.30141.24/31.17621.20701.19161.24371.20361.2510 

5 OR 6 OR 
LESS ~iO~'E 
rn- rn-
P.OfiE HOHE 

19 73 
5,.S'l: 6.14 

25 83 
7.57. 6.94 

B/ 297 
26 •. 37, 24.97. 

J 

1 

57 225 i 
17.:r4 18.97. 

128 502 
38 •. )"! 42.07. 

l 
1.S 

4.n 14 l 1.!Z 

3.32 1194 
100.0'.l 99.9l 

2.21 2.15 
1.21931.2218 

J 
J 

J 
] 

J 
J 



J JOB NUMBER 521801 CARD NliHBER 02 PAGE i 

'IF YOU µANT GOOD FISH i'OLI HAVE TO PAY BfEF PP.ICES' QUESTION B ;i 

l 
PRESENCE OFHC-OUNTRY OFH •• F'ROF'ORfIOH OF IN/ •• • 

* ..... AGE O~ FEtlALE HE.Ail ..... u~.FAMIL'f SIZE. •• n.CHILDREN.HEDUCATION.n.OIJT-HiJi'IE CONSUHPTIOH . · 
5 OR 6 OR 

TOiAL 65YF: 1-2 3-4 5+ 
CAN- LINI1ER 2~-34 35-44 45-64 AND PER- PER- PER- \11 TH-
ADA . 25 YR YEARS YEARS YEAF:S ovrn SONS SONS SONS lH rH OIJT CANADA OTHER 

) COMPLETELY AGREE <X5) 31-1 365 15 63 6'!. 155 £.9 165 134 66 213 152 330 20 

l SO!E~!HA l AGREE 

) tlEITHEP. AGREE NOR 
DISAGREE 

(X4) 31-2 

31-3 
<X3) 

19.54 7.31. 13.54 17.77. 26.0Z 28.5h 21.94 17.07. 20.17. lB.17. 21.9/. 19.11. 21.44 

444 48 122 8/ 127 M 173 19B 73 281 11·3 412 20 
23.84 22.47. 26.47. 24.77. 21.31. 24.7': 22.9k 25.17. 22.57. 23.94 23.54 23.87. 21.21. 

421 58 129 78 !lb ~ 1} 162 181 79 2/3 148 390 15 
22.5% 27.47. 27.77. 22.4% 19.47. 16.~I. 21.47. 22.94 24.24 23.2~ 21.47. 23.07. 16.34 

~ 'SOHELl:iAl DISAGREE CX2) 31-4 305 50 78 61 95 2i 109 149 47 202 103 279 21 
1.s.3z 23.44 16.n 17.5% 1s.n s.6! 1'1.4X 18.94 14.3% 11.2~ 111.ar. 16.1'.4 22.ri; 

l COMPLETELY I'lSAGREE (1) 31-5 255 29 68 56 Bl 21 93 104 58 173 82 239 12 
13.74 13.44 14.6X 16.lY. 13.64 8.71 12.34 13.2% 17.84 14.7~ 11.8% 13.8! 13.3! 

] 
NOT SfATE[1 

MUHBff\ OF RESPGNDEN rs 

J 
HEAN 

J 
srn DEV 

J 
l 

~] 

J 
] 

J 

31-X 

31-F; 79 13 5 5 2.3 ~.2 53 23 3 34 45 73 5 
4.2Z 6.1Z 1.1X 1.6% 3,81 13.3Z 7.0Z 2.9h 1.0% 2.9~ 6.5! 4.2l 5.B! 

1869 213 465 351) 59 l 2·1·1 154 /89 326 1115 694 1730 94 
100.0%i00.0Z100.0Z100.0Z100.0Z100.1% 99.9%100.0Z 99.9%100.0Z 99.9%100.0%100.lZ 

3.10 2.86 3.07 3.10 3.32 3.64 3.30 3.14 3.13 3.14 3.31 3.19 3.16 
1.32801.16131.25211.33831.39041.29871.33571.29551.37451.32491.32651.32411.3796 

LESS MORE 
IH- IH-
HDHE HOHE 

72 219 
21.74 18.34 

63 285 
25. o: 23. 91.: 

Bl· 246 
25.94 20.64 

46 233 
13.'ll: 19.54 

34 192 
10.3! 16.17. 

10 19. 
3.D: 1.6'.~ 

332 1194 
100.0Z!OO.Ot: 

3.35 3.09 
1.26381.3528 



JOB NLIHBER 521801 CARD NUMBER 02 

'THE TEXTLIRE OF HADDOCK IS TOO COARSE FOR ME' QUESTION 8 
PRESENCE OFHCDUNTRY OFH • .PROPORTION OF Itl. · 

* ..•.. AGE o~ FElW.E HE AD ..... H .. FAMILY SIZE ••• H .nlILDf.:EH.HEIIU'.:ATION.:.o:.OUT-HOi!E cmBIJMPL . 
5 OR 6 OR J 

TO rAL 65YR 1-2 3-4 5+ LESS HORE 
CA~!- UNDER 25-34 3:i-44 45-M AND Pf:.F:- PU:- PER- \!ITH- Ill- !N-

COHF'LElELY AGREE <X5) 3~-1 

ADA 25 YR YEAF:S YEARS YEARS OVEF: SONS SONS SONS UirH OUT CAHADA OfHtR HOl1E HOHE 1 
46 3 1 8 2f.; B 21 16 9 2/ 19 40 4 19 22 

2.si. 1.34 .21. 2 •. 31; 4.34 3.47. 2.a7. 2.0'4 2 •. sz 2.34 2.7~ 2.31. 3.si 5.ax 1.a4 

SOMEUH~T AGREE <X4) 32-2 128 8 20 51 Z8 54 50 
6. 87. 3. /4 4 .. 3% 8.51. 11.57. 7.lX 6.47. 

24 
7.27. 

80 
6.84 

119 6 
5.97. 

~!EITHER AGRtE HO::: 32-3 7f:..3 102 221 148 215 78 295 333 135 491 272 707 36 
DISAGREE (X3) 40.8~ 47 •. S'/. 47.6'!. '12.2! 36.0i. 31.9% 39.n 42.24 i;!.t)t 41.84 39.17. 40.n 36.11. 

SOl-IEµ,HAT ItISAGREE <X2) 32-4 38t. 45 99 74 125 43 147 177 62 246 139 3f.2 15 
20 •. sr. 20.n 21.Ti. 21.n 2LC>% 17.5:t. 19.54 22.4x ta.n 2i.ot 20. n 20.n 15.4~ 

COHPLETELY UISAGREE(l) 32-5 459 4t· 117 92 157 48 177 192 90 297 163 421 29 

DON'T KNOW 

NOT srATt[I 

MEAN 
STfl r1EV 

32-R 

24.64 21.44 25.24 26.37. 26.2'!. 19.67: 23.54 24.47. 27.77. 25.3/, 23.~'1. 24.34 31.2~ 

88 11 6 7 24 3? .Si 
4.7% 5.0h 1.3,; 2.1z 4.0% 16.2~ a.oz 

21 
2.7Z 

6 34 54 81 
2.0h 2.9Z 7.7% 4.7% C" ~r 

.J, /J. 

1869 213 4!;5 350 59 / 24Il 154 139 326 11/5 694 1/3() 94 
100 .oh 9s·. 9'/. 99. 9,;100 "0%100. oz100. n100 .oz1 oo. iz100 .on oo. rz 99. n100 .o~rno. n 

2.39 2.J9 2.32 2.35 2.41 2.Sj 2.42 2.38 2.37 2.J8 2.41 2.39 2.32 
1.0254 • 9203 • 91071.01411.11211. 11011.0460 • 99461.05181.0li:!21.03791.01951.1156 

26 77 
7.:34 6.4'.Z 

126 473 
38.17. '10.0'1. 

70 262 
21.2'.Z 22.(•'1. 

77 336 
23.~~i. 28.24 

l3 19 
3.91,; 1.6% 

3.32 1194 
100.o:i:100.oz 

2.50 2.31 
1.12211.0133 

j 

-1 

) 

I 
l 
J 

] 

] 
(' 

I 
J 
J 
J 
J 
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