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ks BACKGROUND & OBJECTIVES

With the establishment of Canada's 200 mile economic fishing zone,
substantial increases in fish landings are expected. By 1985, exports

could be as high as $2.5 billion.

Al though Canada is one of the largest fish producing and exporting
countries in the world, it has one of the lowest per capita consumption
rates (approximately 8 kg). Without viable market outlets at home as
well as abroad, economic returns from the fishery could be eroded by

the existing surplus of catches.

The Marketing Services Branch has the on-going responsibility of assist-
ing in the development of a viable domestic market for Canadian fish
products. |ts promotional endeavors, such as the November Fish and
Seafood Month promotion campaign, are designed to increase Canadian per

capita consumption of seafood products.

To help frame marketing policies and strategies, attitudinal research is

required to meet the following objectives:

(a) To determine consumer attitudes toward the consumption
of fish and seafood products in order to isolate the
key motivating factors influencing consumption and non-

consumption of these products.
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(b)

To isolate other economic, demographic, social and psycho-
graphic factors that correlate with consumption of non-

consumption of fish and seafood products.

Market Facts




i1, RESEARCH METHODOLOGY

To meet the objectives of this research, it was determined that a
customized consumer survey was required in order to obtain uSZZZzﬁszz
rhtmmak < %
information. |Initially, however, in order to identify the potentially
important variables, both a review of existing literature and qualitative
focus group research were undertaken. The findings of this exploratory
phase have been separately reporteds ''Summary of Existing Information of
Fish Consumption in Canada (1976-1980)" and '"A Qualitative Evaluation of

Consumer Attitudes and Behaviour Patterns as they relate to fish''.
« g 7
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Based upon these findings a questlonnaire was developed (see Appendix
to this report). This questionnaire was mailed out to a nationally
representative sample of 3,000 Canadian households. .The sample was
random computer-selected from Market Facts' total Consumer Mail Panel
resource of 16,000 households within defined reaional and demographic

strata. According to latest census data, strata were first defined

by province - and then within province by population density, house- \Q‘§,§}

hold income, age of female head (and by language in Quebec). Respondents

were female heads of households.

Questionnaires were mailed out on March 19, 1980 and returns were cut-
off on April 9, 1980. Normally, at least four weeks:are allowed for
returns but time constraints permitted only a three week mail=back

period for this survey. Nevertheless, net returns were 1869 questionnaires.

Some weighting was required to bring sample back to true househol

population parameters (see Appendix ' to this report).

d f%@
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To meet study objectives, the main thrust of the ana{ysis was to
determine relationships between the consumption of fish/seafood products
and other behavioural, attitudinal, psychographic and demographic
variables. In this way it is possible to make interpretations about
motivating factors and describe characteristics of héavy user groups.

(7 )whih o
Multi-variate analytic techniquesjpwere used to more succinctly and
precisely define relationships, Firstly, fish attitude variables
wereﬁ}actor analysed and reduced to a more manageable group of twenty
factors which accounted for the majority of variance. Similarly, life-
style variables were reduced to eight factors. Secoédly, to relate
these factors and other variables to indices of consumption, correlation

and multiple regression were employed, in addition to determining

mean scores among heavy and light user groups.

Relative levels of in and out-of-home consumption were also analysed

against the same range of variables in order to isolate key relationships.
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EXECUTIVE OVERVIEW

In terms of attitudes, overall consumption of fish/seafood can be
primarily explained by the degree of knowledge about fish and its
preparation, attitudes to the smell and appearance of fish (which
are mainly preparation-related), the level of enthusiasm of the
family and the suitability of fish as a proper meal. Thus, light
users tend to lack knowledge about fish and its preparation and
consequently feel that fish prepared out of the home is better.
They don't like the smell or appearance of fish when they have

to prepare it themselves and are also influenced by their

families' lack of enthusiasm for the food.

Another important attitude variable is the perception of fish/
seafood as a light and easy meal. |In fact, recent increases in
consumption are explained by this factor at least as much as by

the other above mentioned factors.

O0f secondary importance are the healthful image of fish (in
explaining consumption) and a fear of fish bones (in explaining

non-consumption) .

While perceptions of the relative price of fish are not strongly
related to existing consumption, perceived good value does appear
as a secondarily important factor explaining recent consumption

increases.

g
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Heavy users of fish/seafood in general also tend to hold positive
attitudes to shellfish and sole (and to some extent halibut but

not cod).

While poor supermarket merchandising is not strongly consumption-
related, it may nevertheless be an important variable affecting
consumption among both heavy and light users since most consumers
tend to have a Iower-opinion of supermarket handling and knowledge

of fish/seafood.

When developing advertising/promotional strategy, attention must
be paid to certain differences in the importance of attitudes
both regionally and by type of fish/seafood. For example, the
promotion of fish as a light and easy meal would be quite
appropriate in Ontario but not in Quebec. Also most of the above
mentioned attitude variables are seen to be related to fresh or

frozen unprepared fish rather than canned or frozen battered fish.

Differences in cooking and serving methods tend to support the
above findings. Heavy usage is related to a greater diversity
in methods of cooking and preparing. When they do serve fish,
light users are more likely to fry or to serve ''take-out' or

canned. They are also more likely to serve fish that is battered.

mmﬂxﬁ%
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Fish and seafood consumption is not strongly related to differences
in life-style. There is however some tendency for heavier users

to be 'meat rejectors', to be 'nutrition-minded' and to be 'happy
homemakers' (e.g. enjoy shopping and cooking). Among those who
have recently increased consumption, they are also somewhat more

likely to be 'creative cooks and entertainers'.

Fresh and unprepared frozen fish heavy users also tend to be

'convenience food rejectors'.

In general, fish/seafood consumption is heavier (per capita) in
Eastern Canada, urban markets and among older, 1 to 2 person
households. Recent growth, however, has been stronger among

younger families and higher socio-economic groups.

Demographic profiles do, however, differ by type of fish/seafood.
For example, canned fish consumption is heavier in Western
Canada, while battered frozen fish shows strength in Ontario and

low-middle income groups.

Propensity to eat fish/seafood out-of-home rather than in home

is stronger in major urban markets and among small adult households
with either lowest or highest incomes and with female heads either
under 25 or over 65 years. This group is also characterized as

convenience orientated and not hurting by inflation. Their
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attitudes to fish/seafood tend to reflect reasons for not eating
it more at home but they are much more likely to feel that fish

prepared out-of-home is the best.

There are a variety of demographic differences in attitudes to
fish and seafood and in cooking and serving methods. These are
summarized in sections 'E' and 'F' of the Summary of Main Findings.
In general, they correspond with above findings in that high
consumption-related attitude and behaviour variables tend to

match with high consumption-related demographic variables.

Those fish/seafood types/species that are regarded as having the
most appetite appeal (such as shellfish and canned salmon and tuna)
are also perceived to be the most expensive. |t is interesting

to note, however, that halibut and unbattered cod score relatively

better on appetite appeal than they do on expensiveness.
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IV SUMMARY OF MAIN FINDINGS
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A. DETERMINANTS OF THE OVERALL LEVEL OF CONSUMPTION

As a measure of overall fish/shellfish consumption, frequency of
serving in the home was used. Responses were weighted (as shown below

in parentheses) to reflect number of servings per month:

—

\.
(X Total Sample
%
Five or more times a week (x24) 2
Three or more times a week (x14) é:a?:b 6
Twice a week (x8) 14
Once a week (x4) 33
Three times a month (x3) 10
T Twice a month (x2) 10 '
ﬁk Once a month (x1) 8 3
% <%;?m Less often than once a month (x0.3) 8
45% 4% Mever or rarely (x0.0) 7
~~_Not stated 2
}e"{‘w Pt
ﬁ;b Average number servings per household per month: 4.4
%
@ié;j (c.f. Beef 11.2; Pork 5.5; Poultry 6.1)
(i) Relationship with Demographic Variables
® Fish/seafood consumption is heaviest in Eastern Canada and

lowest in Ontario and the Prairies:

Ave. number servings per h/d pj;a:?l\

Atlantic 5.6
Quebec L.8
Ontario 4.0
Prairies 4.0
B.C. : 4,2
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® Consumption is also stronger in urban markets:

Av. number servings per h/d p.m.

100M+ urban 4.5
Under 100M urban 4.5
Total rural 3.9
® Heavier consuming households tend to be smaller, without children,

and with older female head:

Av. number servings per h/d p.m.

Size of household:

1-2 person 4.7
3-4 person 4.2
5+ person 4.1

Presence of children:
With children 4.2
Without children 4.7

Age of female head:

Under 25 yrs. 3.6
25-34 yrs. L1
35-44 yrs, 4.3
L5-64 yrs. 4.7
65+ yrs. 5.1
° Socio-economic variables are not significantly related to overall

fish/seafood consumption.

ii) Relationship with Attitudes to Fish/Seafood

The questionnaire contained 94 statements about fish and seafood to
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which respondents were asked to state their level of agreement or
disagreement., While responses to each of these statements are contained
within the detailed tables, for purposes of summary analysis these
"responses were reduced by factor analysis to twenty 'key issue' factors

which accounted for the majority of variance, \

These factors are listed below. The given names of these factors

have been selected to summarise the essense of their meaning. However -
the full meaning can only be understood with reference to the composite
statements listed under each factor (note the sign - some statements

are negatively related):

Factor 1: FISH NOT A PROPER MEAL

"I do not eat fish now because | had to in the past'" (+)
""| serve fish only as an appetizer" (+)
“"Fish is not filling enough for a meal" (+)
"l will eat fish only if it is fried" (+)
"Fish is a nice change from meat and poultry' (-)

Factor 2: FISH IS LIGHT AND EASY MEAL

"Fish is easy to cook'" (+)
""Fish makes a nice light meal' (+)
“"A fish meal is quick to prepare' (+)
""Fish is great for dieting' (+)
"Fish is easy to digest" (+)
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Factor 3: POSITIVE SHELLFISH ATTITUDES

"I would buy shellfish more often if it were less

expensive' (+)
"My family loves shellfish" (+)
"l often eat shellfish out of home' (+)
"Shellfish makes good 'company fare'" (+)

Factor 4: FRESH FISH IS BETTER THAN FROZEN

"Fresh fish is better quality than frozen fish" (+)
"Fresh fish has more flavour than frozen fish' (+)
“"Frozen fish doesn't have a fresh taste'’ (+)
""You can not trust the quality of frozen fish" (+)
"When | buy fish, | like to see what | am buying" (+)

"Fresh fish is usually more attractively displayed in
stores than is frozen fish'" (+)

Factor 5: KNOWLEDGEABILITY ABOUT FISH (PREPARATION)

"You can stretch fish the same way you can stretch
hamburgers!' (+)

"I have lots of different receips for fish preparation (+)

"There are so many ways to serve fish to make it

interesting and different" (+)
""There are so many varieties of fish that you never get

bored with it" (+)
""| usually make a sauce to go with fish" (+)

""| don't know how to judge the quality of fresh or frozen
fish" (-)
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Factor 6: PREFERENCE FOR BRANDED PRODUCT

"It's worth paying the extra money for a good brand name

when you buy frozen fish"

"l do not trust frozen fish unless it carries a well-

brand name!'

""Branded fish is more reliable in quality than unbranded

fish"

"I'f unbranded fish is available at a lower price than

branded fish, 1'11 always buy the unbranded"

Factor 7: POSITIVE HALIBUT ATTITUDES
"1 like halibut because it is a meaty fish'

"I would buy halibut more often if it weren't so
expensive"

""Halibut is the best kind of fish you can buy"

"I would buy halibut more often it were more widely
available"

Factor 8: FEAR OF FISH BONES
"'Bones are a big problem with fish"

""| have a real fear of choking on fish bones!'

""| am afraid to serve fish to my children because the

fish may have bones in it"

Factor 9: ANTI-COD ATTITUDES
"] associate cod with poverty and the Depression"

""| hate the name 'cod'. They should give the fish a
new name''

""Cod takes a long time to cook
'"Cod has a strong 'fishy' taste'

"l do not buy cod because it may have worms in it"

(+)
known

(+)

(+)

(-)

(+)

(+)
(+)

(+)

(+)
(+)

(+)

(+)

(+)
(+)
(+)
(+)
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"| won't buy cod because it is a scavenger fish' (+)

Factor 10: POSITIVE CANNED FISH ATTITUDES
"Canned fish is convenient' (+)
""You can trust the quality of canned fish" (+)

""Canned fish is better value for money than fresh or
frozen fish" (+)

Factor 11: POSITIVE SOLE ATTITUDES

"l like sole because it is a mild tasting fish" (+)
""Sole is the best fish you can buy" (+)
""I''d buy more sole if it weren't so expensive" (+)
'"Sole has too watery a texture for me" (=)

Factor 12: CANNED FISH IS EXPENSIVE
"White tuna is getting too expensive'' (+)

'"Canned salmon is getting too expensive' (+)

Factor 13: FISH IS EXPENSIVE, NOT BEST VALUE

"Fresh fish is more expensive than frozen fish" (+)
"If you want good fish you have to pay beef prices" (+)
""Fish is better value for money than meat or poultry" (=)

Factor 14: POOR SUPERMARKET MERCHANDISING
"Fish sold by supermarkets is badly displayed" (+)

"Fish sold at the fish counter in supermarkets looks
unappetizing" (+)
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""Wou can not trust the quality of frozen fish" (+)

'Supermarket store personnel are knowledgeable about fish' (-)

Factor 15: FISH IS GOOD FOR YOU

"Fish is better for your health than meat or poultry" (+)
“Fish is low in cholesterol (+)
"Fish has more protein than meat or poultry' (+)
'Fish is extremely nutritious' (+)
""Fish has fewer calories than meat or poultry'" (+)

Factor 16: FAMILY DO NOT WANT FISH

"There are only a few kinds of fish that my family will

eat" (+)
"If | didn't serve fish to my family, they'd never ask
for it" (+)
"If | serve fish to the family | have to disguise its

taste" (+)
"My family prefers canned fish to fresh or frozen fish" (+)

""Most children will only eat fish it if is battered or
breaded" ' (+)

Factor 17: YOU CAN KEEP FISH

""You can keep fish as long as meat or poultry in the

freezer" (+)
"You can not keep fish as long as meat or poultry" (=)
""You have to eat fresh fish the day you buy it'" (-)
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Factor 18: POSITIVE COD ATTITUDES

""People buy cod because there are many ways it can be
served" (+)

""The main reason people buy cod is because it's not
expensive'" (+)

Factor 19: OQUT-OF-HOME FISH IS BEST
"1'd rather eat fish in a restaurant than cook it at home' (+)
""Wish & Chip Shops make the best fish!" (+)

"I buy the brand of frozen fish that has the most
attractive package' (+)

Factor 20: DISLIKE FISH SMELL/APPEARANCE

""| hate fish that has a strong 'fishy' smell" (+)
"I do not like to cook fish because of the odour that

remains in the air' (+)
""| hate to see raw fish' (+)

"If | had a fresh fish store nearby, | would buy fish
more of ten' (=)

Not all of the above factors were important in terms of explaining the
overall amount of fish/seafood consumed. |In order of degree of correlation
with consumption, the following factors were significantly correlated

at better than a 95% level of statistical confidence:
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+Correlation
- with
Consumption
Factor Description -Coefficient
F5 Knowledgeability about fish (preparation) +,22 £
F20 Dislike of fish smell/appearance | -.20
Fl= Fish not a proper meal -.20
F19 Out-of-home fish is best -.18
F16 Family do want fish -.17
F3 Positive shellfish attitudes +.16
F2 Fish is a light and easy meal +.16
F15 Fish is good for you +.12
F8 Fear of fish bones -. 11
F11 Positive sole attitudes *..10
F7 Positive halibut attitudes +.06
Fl4 Poor supermarket merchandising -.06
F9* Anti-cod attitudes -.06
F13 Fish is expensive, not best value ~-.05
)
(Note: Bracketed factors show inter-correlations exceeding 0.4 i;
%*F] and F19 also show inter-correlation exceeding 0.4) \15
d&Q 3
° The single most important factor explaining (non) consumption ' \\ '
is the degree of knowledge about fish and its preparation. This
factor is in turn related to a dislike of fish smell and appearance -
which is mainly associated with the preparation stage. In turn,
LY
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this is related to a feeling that fish prepared out of the home
is best. Other key variables explaining low consumption were

a low enthusiasm by the family and a feeling that fish is not

a proper meal. This last factor (F1) has rather mixed content
and tends to reflect a generally low level of personal enthusiasm

(which is common among those holding a poor image of cod.)

Secondarily, the extent to which fish is perceived as making

a light, easy and healthful meal determines the degree of consumption.
(In viewing the detailed tabular results, it is clear that health-
related variables (while important) are not of primary importance
because most people, including light users, tend to perceive fish

as healthful to some extent.)

Also of secondary importance in explaining (non) consumption is
the level of fear about fish bones. It is worth noting that fully

63% of the total sample felt that bones are a big problem in fish.

While positive attitudes to canned fish are unrelated to overall

fish/seafood consumption, positive attitudes to shellfish (and sole,

and halibut to a lesser extent) are related to overall consumption.

While poor supermarket merchandising is not revealed as a major
factor explaining level of consumption between households, there
is reason to believe that it is a market condition which depresses
the consumption of both heavy and light users. Only 10% of total

households agreed that supermarket store personnel are knowledgeable
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about fish and there is a tendency to agree that supermarkets don't
display fish well to look appetizing.

households said they would buy fish more often if they had a fresh

fish store nearby.

(iii)Regional Differences in the Importance of Attitude Variables

Furthermore the majority of

The same analysis was conducted within each region to determine if
different factors might be important in different regions of Canada.
The below table summarizes correlation coefficients with overall

consumption above 0.1 which are statistically significant at better

than a 95% confidence level:

Factor

E5

F20

Fl
F19
F16
F3

F2

F15
Fo
F11
F3
F18

>

% Correlation Coefficient with Consumption

Description Atlantic Quebec Ontario Prairies

Knowledgeability about
fish (preparation)

Dislike of fish smell/
appearance

Fish not a proper meal
Out-of-home fish is best
Family do not want fish

Positive shellfish
attitudes

Fish is light and easy
mea |

Fish is good for you
Fear of fish bones
Positive sole attitudes
Anti-cod attitudes

Positive cod attitudes

+.16

=23
=22

-.]6
- 14

L*-.?-EJ"

+.2 +.10
“o )3

-.10

B.C.
+.22| [+.26] [+.21]
-.21 -. 14 =-.17
-.24 -.12 -.11
-.21 -.16
-.20 -.20 -.13
+.16 +.21
+.17 %
+,10 +,11

S

!+.18i

o
w3
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While no new consumption-related variables are revealed in regional
analysis (excepting F18 in B.C.), there are some interesting

differences in the relative importance of attitude variables.

In the high per capita consumption Atlantic region, the only key
attitude determinant of consumption is the healthful image of

fish - consumption increases as its image as a healthful food increases.

In Quebec, concern over the smell and appearance of fish assume
greater importance, aqd also feelings that fish does not make a proper
meal. Since appreciation of fish as a light and easy meal does

not increase with consumption, the 'proper meal' factor would appear
to more directly imply meal substantiality. Positive shellfish

attitudes also correlate more strongly with overall fish consumption,

In the lesser developed Ontario market, all factors revealed in

the national analysis are important. |In this market 'fish as a

light and easy meal' assumes as much importance as the key preparation/
smell and appearance/proper meal and family factors. Also - positive
attitudes to sole are quite strongly correlated with overall fish
consumption, Since attitude factors show a generally high correlation
with consumption in Ontario, it is likely that advertising/

promotional efforts can pay higher dividends in this market.

In many respects the Prairies (the other lesser developed market)

exhibit a reverse emphasis of factors to Quebec. Smell and appearance/
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proper meals factors are of relatively less importance, while

preparation/family/light and easy meal factors are of more importance.

° The key factor in B.C. was knowledge about fish preparation, although
this was not associated with importance of the 'out-of-house fish
is best' factor. Positive shellfish attitudes also showed quite

strong correlation with overall fish consumption.

(iv) Relationship with Lifestyle

Thirty-nine statements were included in the questionnaire to reflect
differences in lifestyle. Responses to each statement are contained
within the detailed tables, however, responses were reduced to a list

of eight distinct factors which are listed below:

Factor 1: INFLATION SUFFERER

"I will be eating out less often in expensive restaurants

in the next few years" (+)
"My life-style has been hurt by inflation" (+)
""| eat out in restaurants less often today' (+)
"I (my family) can not seem to save money anymore'' (+)

'"| feel optimistic about my (own family's) economic
prospects' (-)

Factor 2: CAREER-ORIENTED WOMAN

""| like the idea of a woman having a career outside
the home'! (+)

""Having a job outside the home increases a woman's
satisfaction in life" (+)
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"My personal life is more important to me than things
like a career outside the home'"

""Homemaking should be more important to a woman than
a career outside the home'

Factor 3: HAPPY HOMEMAKER
"It makes me feel good when | spend time cooking'
"] am a good cook'
"'l enjoy shopping for food"

"] prefer to make meals than can be prepared quickly"

Factor 4: CONVENIENCE FOOD REJECTOR
"I buy snack foods less often today'
""| buy convenience foods less often today"
"| rarely throw out left-overs'

"I will use 'fast food' restaurants more of ten in the
next few years!''

Factor 5: THRIFTY SHOPPER

"] usually go from store to store when | buy food
items so that | can take advantage of store specials

| buy 'no frills' generic products"
"l use cents-off coupons'

'""| buy more of the cheaper cuts of beef today"

"| am more bargain conscious today when it comes to food

shopping"

Factor 6: MEAT REJECTOR
'"Canadians eat too much meat!
""| buy less beef today"

""Meat is the best source of protein available'

I

(-)

=2

(+)
(+)
(-)

(+)
(+)
(+)

(=)

(+)
(+)
(+)

(+)

(+)
(+)
(=)
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Factor 7: DEFENDER OF HIGHER EATING STANDARDS
"When | find a brand | like, | continue to buy it" (+)
"If | had to cut my grocery bill, there are several things
| could stop buying that would not prevent me from

eating well" (+)

""More women today are working outside the home to add
to the family income (+)

Factor 8: CREATIVE COOK AND ENTERTAINER
"'l entertain at home more often today" (+)

"I 1ike other members of my family to help with the

cooking" (+)
"I would be interested in taking a cooking course' (+)
"| use my freezer more efficiently these days' (+)

Factor 9: NUTRITION-MINDED

"] am more aware of nutrition in general today' (+)

Lifestyles were not strongly related to overall consumption. Most

strongly related were:

Description Correlation Coefficient with Consumption
The meat rejector +.12
The nutrition-minded +.10
The happy homemaker +.09
® It is of interest to note that the 'happy homemaker' factor - reflecting

an enjoyment in the spending of time in cooking and shopping - was
quite highly correlated with the 'knowledgeability about fish

preparation' attitude factor.
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® It would be reasonable to assume that the 'creative cook and
entertainer' factor should be related to an increased propensity
to learn about different food preparation methods. However, this
factor was not related to either the 'knowledgeability about fish
preparation' factor or to overall fish/seafood consumption. This
lack of relationship would seem to emphasize the need for consumer
education.
jwww»ﬁ@ﬂ«f

(v) Relationshi;;;ith Serving Habits

The following table indicates that:

® Heavy fish/seafood consumers serve a relatively higher proportion
of unprepared (uncooked) frozen fish, while light users are
rather more likely to favour canned fish or ''take-out'' fish and
chips. This behavioural data helps explain the fact that the
canned fish attitude factors, and the 'fresh fish is better than
frozen' factor are unrelated to overall fish/seafood consumption -
also that the'out-of-home fish is best' factor is negatively

related to consumption.

® About one half of light user serving occasions involve either
frying or ready-to-serve methods, while heavy users favour a
variety of cooking methods. For example, they are more likely
to favour boiling/poaching, broiling/grilling, baking in foil
or steaming than are light users. This behavioural data supports
the finding that 'knowledgeability about fish preparation is

a key attitude determinant of consumption.

® In turn, heavy users are more likely to favour serving plain fish
with vegetables and perhaps with a sauce, while light users favour
serving (canned) fish in a sandwich or serving (convenience)

battered fish.
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Share of Last Ten Serving Occasions

Total Heavy®*  Light#%
Users Users Users
1704 _ bos 306
Type of fish/seafood served: % T % L4
Canned fish 34 34 39,
Fresh fish 12 14 11
Battered/coated frozen fish 17 14 19
Unprepared frozen fish 21 13
Any shellfish 7 6 6
Other fish/seafood 3 b 3
"Take-out' fish & chips 6 b 9]
Method of cooking fish/seafood: % y 4 b3
Baked-in foil 8 6
Baked-not in foil 17 17 17
Boiled or poached 6 9 3
Broiled or grilled 8 10 6
Deep-fried 7 5 8
Pan-fried 22 19 22
Steamed 2 3 |
Stewed/Casseroled 7 7 7
Re-heated left-overs 3 ] ]
Other method 5 L 6
Not cooked at home/ready-to-serve 14 12 [:E]
Ways of serving fish/seafood: b3 Z 2
Battered
Breaded/coated :g . :2 [%I
In a casserole 7 8 8
In a sandwich 19 15
Mixed with rice 3 i @
Plain (with vegetables) | 5
With a sauce 7 0 12
s . 7 9 5
With/in a salad 9 > 7
In some other way 5 6 6

(Note: Boxed figures indicate that the proportion is-significantly higher
than the corresponding user group at better than 90% statistical \
confidence.)

IP ]lw( %*
* Serve fish/seafood twice a week or more often. g‘;{}‘%ﬂ; ?{(-”a,\-
& )
s

** Serve fish/seafood once a month or less often.

~
b 3\ tr-‘_‘; '5 =

o
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B. DETERMINANTS OF INCREASING CONSUMPTION

While the classical method of determining the importance of variables is
to establish relationships with the amount of existing consumption,
another useful analysis relates variables to a measiire of increasing
consumption, irrespective of the actual amount of existing consumption.

Thus we can determine the importance of factors in explaining changes

in consumption.

To measure change, respondents were asked to say how much more or less is

now being served in the home versus three years ago:

Fish/
Beef Pork Poultry Seafood

% % % %

Much more often (x5) 4 4 11 9

A little more of ten (x4) g 17 23 . 19

o s .

About the same (XSJJ 50 50 55 5l

A little less often (x2) 23 15 6 9

1? Much less often (x1) 16 8 8
\Not stated 1 6 :3 5
Mean change rating* 2.6 2.9 3.4 3.1

(*Above 3.0 indicates overall increase, and below 3.0 indicates
overall decrease.) 2.0 g (5gkjaﬂfxfﬂ\ e

(i) Relationship with Demographic Variables

® Strongest growth has occurred in Eastern Canada, while Western

Canada - particularly the Prairies - has shown little or no growth.

Market Facts
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Mean Change Rating

Region:
Atlantic 3.3
Quebec 3.3
Ontario R 13|

Prairies 3.0 S

%
B.C. e

Population density:

100M+ urban 3.2
Under 100M urban 3.1
Total rural %ol

The demographic profile of fish/seafood consumers appears to be

changing somewhat. Stronger increases have been coming from

younger families, also from the higher socio-economic groups:

Mean Change Rating

Size of household:

1-2 person 3.1
3-4 person 32
5+ person 3.2

Presence of children:
With children 3.2
Without children 3.1

Age of female head:

Under 25 yrs, 3.0
25-34 yrs. 33
35-4h yrs, 32
L5-64 yrs. 3.1
65+ yrs. 2.9
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Mean Change Rating

Household income:

Under $10M 3.0
$I10M to $14.9M 35
$15M to $24.9M 3.3
$25M or over 3.2

Occupation of household head:

Professional/managerial 3.3
Sales/clerical 3.2
Blue collar 3.1

(ii) Relationship with Attitudes to Fish/Seafood

While the same variables are seen to be important in explaining changes
in consumption as those explaining the overall level of consumption,

there is some difference in their relative importance:

@ The 'fish is a light and easy meal' factor appears as the

most important determinant of increasing consumption.

° 'Fish is expensive, not best value' also appears as a

relatively more important factor. Consumption increases

as the perceived value of fish improves.
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+ Correlation
Coefficient
With Positive
Consumption

Description Shift
The meat rejector +.16
The nutrition-minded +.13
The creative cook and entertainer +.12
The happy homemaker +.08

(iv) Relationship with Serving Habits

® Like heavier users, those users who have increased consumption
(in the past 3 years) tend to serve a relatively greater
proportion of unprepared frozen fish than do those whﬁ have
decreased consumption. Those who have decreased consumption
tend to favour canned and 'take-out' fish more than those

who have increased consumption.

® It is interesting to note, however, that the greater the
shift toward increased fish/seafood consumption the less is
the propensity to pan-fry and the greater the shift to
other cooking methods., This relationship is stronger than
the earlier described relationship between overall level

of consumption and cooking methods.

® The increasing consumption group are also relatively more
likely to serve fish with vegetables or rice than the decreasing

consumption group - who are relatively more likely to serve

fish in a sandwich or in battered form.

Market Facts



_30_

Factor

F2
F16
F5
F3
F20
F1
F19
F13
F15
F8

(Note:

Description
Fish is light and easy meal
Family do not want fish.
Knowledgeability about fish (preparation)
Positive shellfish attitudes
Dislike of fish smell/appearance
Fish not a proper meal
Out-o%—home fish is best
Fish is expensive, not best value
Fish is good for you

Fear of fish bones

The above factors show significant correlation at better than

95% statistical confidence level).

(iii)Relationship with Lifestyle

The previously identified lifestyle factors were also found to be
related to changes in consumption.

stronger, however. Also the 'creative cook and entertainer' factor

appeared as a determinant of change in consumption:

The relationships were somewhat

+ Correlation
Coefficient
With Positive
Consumption
Shift

+.19
“ull
417
+.17
«. 16
=5 16
215
- 14
+.11

=l
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C. DETERMINANTS OF LEVEL OF CONSUMPTION BY TYPE OF FISH/SEAF00D

A measure of the level of consumption of each type of fish/seafood was
calculated by weightiﬁg the proportion of servings (out of ten occasions)
of each type by the overall amount of fish/seafood consumed to obtain

number of servings in a month per household:

Ave, number of servings per h/d p.m.

Canned fish 1.6
Fresh fish 0.6
Battered/coated frozen fish 0.7
Unprepared frozen fish 14}
Any shellfish 0.3
Other fish/seafood 0.2
"Take-out' Fish & Chips 0.3

(i) Relationships with Demographics

The chart below summarises those demographic characteristics associated

with above average consumption of each type of fish/seafood:

Type of fish/seafood Demographics associated with above average
Type of fish/seafood consumption
Canned fish e Western Canada, major urban markets,

older | or 2 person households

Fresh fish e Atlantic, (low in Ontario and
Prairies), older 1 or 2 person
households

Battered/coated frozen e Atlantic, Ontario, low to middle income

fish

Unprepared frozen fish e Atlantic, Quebec, older household

Any shellfish o B.C., (low in Ontario and Prairies)

Other fish/seafood e Atlantic

"Take-out' fish & chips e B.C.
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(ii) Relationship with Attitudes to Fish/Seafood

As the table below shows the key determinants of overall fish/seafood
consumption are mainly operational in reference to fresh fish consumption

and particularly to unprepared frozen fish consumption:

CORRELATION COEFFICIENT
WITH LEVEL OF CONSUMPTION OF ..

Bat- Un=
"Take- tered prepared
Canned out" Fresh Frozen Frozen Shell~-

Description of Factor Fish Fish Fish Fish Fish fish

Knowledgeability of

fish (preparation) +.22 +.21 +.22
Dislike of fish smell/

appearance -. 15 - 14 S B
Fish not a proper meal +.08 .12 -.14
Out-of-home fish is best +.08 -, 12 -.22 -.09
Family don't want fish -5 12 -, 16 -.12
Positive shellfish

attitudes +.11 +.30
Fish is light & easy

mea | +.13 +.10 +.20

Fish is good for you +.11

Fear of fish bones +.09 -.08 -.13 -.09
Positive sole attitudes +.10

Positive halibut
attitudes

Poor supermarket
merchandising

Anti-cod attitudes -.09

Fish is expensive,
not best value +.08 =11

Fresh is better than
frozen fish +.16 -.10 -. 11

Positive canned fish
attitudes +.15 -.11

(Note: Correlations of .08 or higher are shown which are statistically
significant at the 95% level)
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° Consumption levels of fresh fish, unprepared frozen fish and
to some extent shellfish are related to the previously identified

key attitude variables

° Consumption of unprepared frozen fish, however shows a higher than
usual positive relationship with the 'fish is a light and easy
meal' factor and negative relationship with the 'out-of-home

fish is best' factor.

(iii)Relationships with Lifestyle

® The tables below reflect a similar pattern in that fresh and
unprepared frozen fish consumption tend to be related to previously
identified lifestyle variables. Additionally consumption of
these types of fish are related to the 'convenience food rejector;
factor, and fresh fish consumption shows some negative correlation

with the 'thrifty shopper' factor.

° Shellfish consumption shows a positive correlation with 'career-
oriented woman', 'happy homemaker' and to some extent, with
'creative cook and entertainer' and negative correlation with

the 'thrifty shopper' and less so with 'inflation sufferer’'.
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CORRELATION COEFFICIENT
WITH LEVEL OF CONSUMPTION OF ...

Batter- Un-
"Take- ed prepared
Canned out" Fresh Frozen Frozen Shell-

Description of Factor Fish Fish Fish Fish Fish fish
Meat Rejector +.11 +.09
Nutrition~-Minded +.10 +.11
Happy homemaker +.08 +.08 +.11
Convenience food

rejector +.09 +.14
Thrifty shopper -.09 -.12
Career-oriented

woman +.12
Inflation sufferer -.,08
Creative cook/

entertainer +.08

(Note: Correlations of .08 or higher are shown which are statistically

significant at the 95% level)
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D. DETERMINANTS OF QUT-OF-HOME CONSUMPTION

In terms of eating occasions, 81% of respondents' fish/seafood consumption

was in-home and 19% was out-of-home. The following analysis looks at

those variables which are most related to a tendency to eat out-of-home

rather than in~-home.

(i) Relationship with Demographic Variables

[-] The proportion of out-of-home consumption is lowest in the Atlantic

region while other regions show little variance.

out-of-home consumption is highest in major urban markets.

The proportion of

Proportion of eating occasions

out=of-home

Region:

Atlantic
Quebec
Ontario
Prairies
BCs

Population Density:

100M+ urban
under 100M urban

Total rural

%

11
19
Z
19
21

21
16
17

Market Facts




Small one or two person households without children and with
female heads either young (under 25) or old (over 65) are more
likely to favour out-of-home consumption, as are either low or
high income groups and those with sales or clerical household

head occupations:

Proportion of eating occasions
out-of-home

Size of household:
1-2 person ' 25
3-4 person 16
5+ person 15
Presence of children:
With children 16
Without children 24
Age of female head:
Under 25 yrs. 23
25-34 yrs. 18
35-44 yrs. 17
L45-64 yrs. 19
65+ yrs. 24
Household income:
Under $10M 21
SIOM to $14.9M 14
$15M to $24.9M 18
$25M or over 22
Household head occupation:
Professional/managerial 19
Sales/Clerical 23
Blue Collar 17
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(ii) Relationship with Attitudes to Fish

The importance of attitude variables in explaining propensity to

eat out-of-home rather than in-home are shown below:

Correlation Coefficient with
Proportion of Out-of-Home

Description of Factor Consumption
Out-of-home fish is best | +.28
Fish is not a proper meal +.17
Family not want fish +.15
Fear of fish bones +.14
Anti-cod attitudes +.13
Fish is expensive, not best value +.11
Dislike fish smell/appearance +.10

(Note: Correlations of .10 or higher are shown that are statistically
significant at the 95% confidence level of better).

With the exception of the top factor, the variables are best viewed
as reasons for not eating more fish in the home - rather than reasons

for eating more fish outside the home.

(iii)Relationship with Lifestyle

As the proportion of out-of-home consumption increases, consumers
tend to be more convenience food oriented and less inclined to feel

affected by inflation:

Correlation Coefficient with
Proportion of Qut-of-Home

Description of Factor Consumption
Convenience food rejector -.12
Inflation sufferer -.10
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E. THE RELATIONSHIP BETWEEN FISH ATTITUDE FACTORS AND
DEMOGRAPHIC CHARACTERISTICS

The chart below summarizes those demographic characteristics scoring

noteably high on each fish attitude factor:

Description of Factor

Fish not a proper meal

Fish is light and easy
meal

Positive shellfish
attitudes

Fresh is better than
frozen fish

Knowledgeable about fish
(preparation)

Preference for branded
product

Positive halibut
attitudes

Fear of fish bones
Anti-cod attitudes

Positive canned fish
attitudes

Positive sole attitudes

Canned fish is expensive

Fish is expensive/not
best value

Poor supermarket
merchandising

Fish is good for you

Family not want fish

High Scoring Demographic Variables

e Quebec, Ontario, Prairies, low income
65+ years

o L5+ years

e Atlantic, Quebec, B.C., urban, smaller
households, higher socio-economic groups

e Atlantic, B.C., 1 or 2 person households,
65+ years, low income

e Atlantic, Quebec, 1 or 2 person households,
L5+ years, without children, low income

@ Quebec, Ontario, urban, 1 or 2 person
households, 45+ years, without children,
low income

e Atlantic, Ontario, 1 or 2 person
households, 45+ years, without children,
low income

e B.C., 65+ yeras, Canadian-educated,
low education

e Quebec, Ontario, Prairies, 65+ years,
Canadian educated, lower income

e Western Canada, 45+ years

e Quebec, urban, 45+ yeras, educated
outside Canada

e Atlantic, Ontario and West

e Quebec, 65+ years
e All demos about equal

e All demos about equal

e Quebec, Ontario, Prairies
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Description of Factor High Scoring Demographic Variables

You can keep fish e Atlantic, younger age groups, Canadian
educated

Positive cod additudes e 65+ years

Qut~of home fish is best e Ontario and West, 1 or 2 person
households, 65+ years

Dislike fish smell/ © Ontario and Prairies, urban, 65+ years
appearance
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F. THE RELATIONSHIP BETWEEN SERVING HABITS AND DEMOGRAPHIC
CHARACTERISTICS '

The chart below summarizes those demographic characteristics associated
with a noteably above average serving frequency for each cooking

method or way of serving:

Cooking Method

Baked - in foil

Baked - not in foil

Boiled or poached
Broiled or grilled

Deep~fried

Pan-fried

Steamed
Stewed/casseroled
Re-heated left-overs
Other cooking method

Not cook/ready-to-serve

Ways of Serving

Battered

Breaded or coated

In casserole

In a sandwich

Demograhpics Associated With
Higher Serving Frequency

e Quebec, B.C., lower income, 1 or 2
persons

e Ontario (B.C. low), urban, higher
socio-economic, young to middle years,
large family

e Atlantic, older age
e Quebec

e Atlantic, smaller urban, middle income,
blue collar, younger families

e Atlantic, Quebec, Prairies, smaller
urban and rural, lower income, blue
collar, older larger households

B.C., educated outside Canada
Atlantic, B.C., white collar
Atlantic, low income, 65+ years

Rural, higher income, 3-4 person household

Ontario and West, middle income, younger

e Ontario, middle~-income, blue collar,
younger families

e Quebec, Ontario and Prairies, middle to
higher income, blue collar, larger
families

e B.C., professional/managerial, older
1-2 person households

e Ontario and West, rural, younger families,
educated in Canada
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Ways of Serving

Mixed with rice

Plain (with veg.)

With a sauce
With or in a salad

In some other way

Demographics Associated With
Higher Serving Frequency

e Quebec

e Atlantic, Quebec, low or high income,
professional/managerial, older, small ‘or
larger households, educated in Canada

Atlantic, Quebec, white collar, 25+ years

@ Quebec, B.C., larger urban

e Older, educated outside Canada
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ATTITUDES TO SPECIFIC SPECIES/TYPES OF F1SH/SEAF00D

As the following national summary chart shows, there tends to be
an inverse relationship between perceptions of appetite appeal
and expensiveness. Thus, those types/species (such as shellfish
and canned tuna/salmon) regarded as most appetising are also
viewed as most expensive. The relationship for haddock and
unbattered cod is a little more favourable since they rate

relatively higher in appetite appeal than expensiveness.

Serving frequency appears to be more a function of availability

and appetite appeal than availability and price.

The subsequent chart looks at regional differences in attitude.
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SUMMARY OF ATTITUDES TO SPECIFIC SPECIES/TYPES (NATIONAL)

SERVE OFTEN

READILY AVAILABLE

£ A
| CANNED SALMON &
TUNA
8 — 8
— FISHSTICKS
7 7
— COD & SHRIMP
— SOLE
L HADDOCK
3 671 _BosTon BLUEFISH
—HERRING
— CANNED TUHA
— CANMED SALMON — HALIBUT
— LOBSTER
5 5
L SOLE -~ MACKE REL
- HADDOCK
L 4 -
— FISHSTICKS
- COD (NOT BATTERED)
L SHRIMP
— BOSTON BLUEFISH
37 wavteur 33
— COD (BATTERED)
271 LoBSTER 2 -
— HERRING
— MACKEREL
1 1 J
SERVE NOT READILY
RARELY/NEVER AVAILABLE

EXPENSIVE VERY APPETIZING
A A
— LOBSTER
8 - 8 -
— SHRIMP
L CANNED SALMON
— CANNED
SALMON
— SHRIMP
7 —F—CANNED TUNA 79
| CANNED TUNA
— LOBSTER
—SOLE
6 - HALIBUT 6= HALIBUT
SOLE — HADDOCK
— HADDOCK
L cop (NOT
— FISHSTICKS BATTERED)
5 —— HERRING 5 —— FISHSTICKS
L cOD (BATTERED) o
— COD
—cOD (NOT BATTERED) (BATTERED)
BOSTON BLUEFISH
MACKEREL
4 b
— HERRING
— MACKEREL
— BOSTON
BLUEFISH
3= 35
2 2 —
1. -
NOT EXPENSIVE NOT ALL
APPETIZING
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TABLE

SUMMARY OF REGIONAL DIFFERENCES IN ATTITUDE TO SPECIFIC SPECIES/TYPES

RANK ORDER OF SPECIES/TYPES

Atlantic

By appetite appeal

Lobster
Haddock
Shrimp

Canned salmon
Halibut
Canned tuna
Cod (not battered)
Sole
Fishsticks
Bluefish
Mackerel

Cod (battered)
Herring

By expensiveness

Lobster

Canned salmon
Shrimp
Halibut

Canned tuna
Haddock

Sole
Fishsticks
Cod (battered)
Cod (not battered)
Bluefish
Herring
Hackerel

By availabilitz

Canned tuna
Canned salmon
Fishsticks
Cod (not battered)
Cod (battered)
Haddock
Bluefish
Halibut
Herring
Lobster
Shrimp

Sole

Mackerel

By serving freguency

Canned tuna
Haddock

Cod (not battered)
Fishsticks
Canned salmon
Bluefish
Halibut

Sole

Mackerel
Lobster

Cod (battered)
Shrimp
Herring

Quebec

Lobster
Shrimp
Sole

. Canned salmon

Haddock

Canned tuna
Halibut

Fishsticks

Cod (not battered)
Bluefish

Cod (battered)
Herring

Mackerel

Lobster
Shrimp

Canned salmon
Canned tuna
Sole

Halibut
Haddock
Fishsticks

Cod (battered)
Cod (not battered)
Herring
Bluefish
Mackerel

Canned salmon
Canned tuna
Fishsticks
Haddock

Cod (not battered)
Cod (battered)
Shrimp

Sole

Bluefish
Halibut
Lobster
Herring
Mackerel

Canned salmon
Sole

Haddock
Canned tuna
Shrimp
Fishsticks
Cod (not battered)
Halibut
Bluefish
Lobster

Cod (battered)
Herring
Mackerel

Ontario

Canned salmon
Canned tuna
Shrimp
Lobster

Sole

Halibut
Haddock
Fishsticks
Bluefish

Cod (battered)
Cod (not battered)
Herring
Mackerel

Lobster
Shrimp

Canned salmon
Canned tuna
Halibut

Sole

Haddock
Herring
Fishsticks

Cod (battered)
Cod (not battered)
Bluefish
Mackerel

Canned salmon
Canned tuna
Fishsticks

Cod (battered)
Cod (not battered)
Bluefish
Hallbut
Shrimp
Haddock

Sole

Herring
Lobster
Mackerel

Canned tuna
Canned salmon
Haddock

Sole
Fishsticks
Bluefish

Cod (not battered)
Halibut

Cod (battered)
Shrimp

Lobster
Herring
Hackerel

Prairies

Canned salmon
Shrimp

Canned tuna
Lobster
Halibut

Cod (not battered)
Cod (battered)
Sole
Fishsticks
Haddock
Bluefish
Herring
Mackerel

Lobster

Shrimp

Canned salmon
Canned tuna
Halibut

Sole

Herring

Cod (battered)
Fishsticks
Haddock

Cod (not battered)
Bluefish
Hackerel

Canned salmon
Canned tuna
Fishsticks
Cod (battered)
Cod (not battered)
Herring
Haddock
Bluefish
Shrimp

Halibut

Sole

Lobster
Mackerel

Canned salmon
Canned tuna
Fishsticks
Bluefish

Cod (battered)
Cod (not battered)
Shrimp

Sole

Halibut
Haddock
Herring
Lobster
Mackerel

B.C.

Canned salmon
Shrimp

Lobster

Tuna

Sole

Cod (not battered)
Hal ibut

Cod (battered)
Fishsticks
Haddock

Bluefish B
Herring

Mackerel

Lobster
Shrimp

Canned salmon
Canned tuna
Halibut

Sole

Cod (battered)
Fishsticks
Cod (not battered)
Haddock
Herring
Bluefish
Mackerel

Canned salmon
Canned tuna
Fishsticks
Cod (not battered)
Cod (battered)
Sole

Herring
Lobster
Shrimp
Halibut
Haddock
Bluefish
Mackerel

Canned tuna
Canned salmon
Cod (not battered)
Sole

Shrimp

Cod (battered)
Fishsticks
Halibut
Bluefish
Haddock
Herring
Hackerel
Lobster
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CONSUMPTION (A)

Order of Presentation

Frequency any kind of beef served at home
Frequency any kind of pork served at home

Frequency any kind of poultry served at home

Frequency any kind of fish/seafood served at home

Change in frequency of serving beef
Change in frequency of serving pork

Change in frequency of serving poultry

Change in frequency of serving fish/seafood

® Number of times (out of last ten occasions) that fish/seafood
eaten at home (versus out-of-home)

° Average number of servings per month of each type of fish/
seafood

® Average number of times (out of last ten occasions) for each
method of cooking fish/seafood

@ Average number of times (out of last ten occasions for each
way serving fish/seafood

Each of the above analyzed by:

Region
Population density

Household income

Occupation of Head of Household
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JOB NUMRER 521801

FIVE OK HORE TIMES A
WEEK

THREE OR FOUR TIMES A
WEEK

TWICE A WEEK
OHCE A VEEK
FTHREE TIHES A HONTH

TUICE A HONTH

DHCE & HONTH

LESS GFTEM THAN ONHCE A 14-8

HOHTH

HEVER OR RARELY

LON'T Knoy

NOT STATED

NUSBER OF RESPONDENTS

HEAN
STD DEV

CARD HUHBER 01

FREBUENCY ANY KIND OF REEF SERVED AT HOVE

IES

a3
17.1%

137
43.B1

73
23,42

29
9.2%

8
2.4

3
9%

3
9%

4
1.3%

2
Jh

o3&

*l
TOTAL
Ci- AILAN QUE- OHT- PRAIR
A TIC EEC  ARID
-1 208 7 9 ¥
.11 4.47 18.5%7 5.7%
142 746 52 21 25
39.9% 33.0% 42.8% 35.5
143 531 55 124 22
28.47 35.3% 25.1% 32.1%
14-4 233 30 45 108
12,47 1912 9.1% 15.7%
45 8 & 4 2
2.5 3.91 .81 3.0%
s R 3 2 2
L7014 4% 3.0
#7 2 1 5 10
LA W0 1A% 152
19 - 4 8
1.0% 9% 1.2
49 18 2 3 1
107 1.2 .51 1.7
wx - - - -
4k 4 1 4 5
JEOTL 9T T
1859 157 494 699

32

B.C.

18
8.2%

102
47.0%

at
26.24%

21
9.6%

9
4.3%

3
1.4%

2
W9

2
1.0%

3
1.4%4

217

GUESTION 1

vevansasasREGION...00uu.. . ¥POPULATION DENSITY#., HOUSEHOLD INCOME...»*H. H. DCCUPATION®

1004 UNDER $108 $134  $23H SALES/
ANDL  100H- Uik 70 TO OR PROF/ CLER- BLUE
OVER URBAN RURAL $10H +$14.9 324.9 OVER N6R CAL COLLAR
87 93 68 75 40 52 42 & 25 M4
B.47 11.87 17.07 12.1% 11.9% 9.3% 11.8% 11,37 9.5% 9.4%
401 1B6 159 214 128 249 136 226 98 20
39.57% 41.0% 39.9% 34.6% 38.2% 44.9% 43.0% 42.3% 37.5% 43.9%
300 132 98 157 97 163 115 160 75 140
29.5% 2910 24.7% 25,47 28.97 29.4% 31.5% 30.0% 28.7% 28.2%
133 50 48 103 41 55 34 36 47 62
13.3% 10.9% 12.1% 16.77% 12,27 9.9% 9.2% 10.5% 18.2% 10.8%
27 1 u 2 11 1 6 12 6 11
2,87 2.2 2.7% 3.9% 3.2¢ 1.86 1.5% 2.2% 2.3% 1.9%
8 10 4 15 3 8 6 6 4§ 10
1.74 2,340 9% 2,54 .81 1.47 1.4% 1.1% 1.4%7 1.8%
12 ] 4 9 4 8 1 3 - 9
.27 1.0 1.0% 1.4% 1.3 1.4% .31 1.0% 1.6%
15 3 1 1 6 1 1 3 2 4
1.5%0 AL 2% 170 1.8% W28 WL WS W7 TR
13 2 3 7 3 3 3 3 3 9
L% A o L1l 9% 9% Bt 9 L
8 3 3 4 3 4 1 1 1 4
By S S SR ) SNt S S ) R S ) |
1017 454 399 417 334 G554 354 533 261 570

99.82100.072100.1%120.1%100.0%100.0%100.0%100.1% 99.9% 99.9Z100.0Z 99.92100.2%100.1%2100.0% 99.9%

11.24 9.48 12.95 9.76 12.561 11.34 10.49 11.53 12.32 19.72 11.23 11.46 11.79 11.57 10.72 11.29
6.14405.19256.47395.58946.51465.60095.91246.08306.61046.58444.23895.468775.83215.95026.00625. 8374
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JOB NUMBER 521801

FREQUENCY ANY KIND OF PORK SERVEL AT HOHE

FIVE OR HORE TIHES A
WEEK

15-1

THREE OR FOUR TIMES A 15-2
WEEK

THICE A WEEK 15-3

OHCE A WEEK 13-4

THREE TIHES & MOWTH  15-3
THICE A HOHTH 15-6
CHCE A RONTH 13-7

LESS OFTEH THAN OHCE A 15-8
fIONTH

NEVER OF RARELY 15-9
[ON?T KNOW 15-X
NOT STATED 13-R

NUHRER OF RESPONIENTS

HEAN
ST DEV

CARD NUMBER 01

BUESTION 1

¥ovavenawansREGION. o owauau.  ¥POPULATION DEHSITY#.. HOUSEHGLD INCGHE...%#H, H. QCCUPATICN#

TOTAL 1008 UNDER 100 $10M 4254 S4LES/
CAN- ATLAN QUE- ONT- PRAIR ARD 1001- UHRER 1D 10 OR PROF/ CLER- BLUE
A4 TIC BEC ARIO IES B.C. OVER UREAN RURAL $10H 414,9 $24.%7 OVER HoR CAL COLLAR
2 2 7 9 7 2 10 9 g 12 3 7 h] 3 2 9
1.42 1.47 1.4%0 1.3% 2.4% .BX 1.0 2.1% 1.9% 2.0%  .BX 1.20 1.4 .92 .BZ 1.0%
188 17 20 81 4 20 78 42 &7 64 A3 45 34 48 15 82
10.0¢ 11.0% 4.3%7 11.8%7 15.2% 9.4% 7.7% 9.4% 164.8% 10.4% 13,37 B.1% 9.3% 9.0%1 5.8% 10.9%
411 32 61 1322 79 47 205 113 93 125 M 140 75 118 59 135
22,0% 20.47 12,474 27.8% 25.4% 21.6% 20.1% 25.0% 23.3% 20.3% 21.2% 23.3% 20.5% 22.2% 22.6% 23.7%

611 5 1A% 2200 93 76 340 132 119 148 114 189 140 205 85
32.7Z 33.5% 34.1% 32.0% 29.9% 34.9% 35.4% 29.02 29.9% 27.2¢ 34.0% 34.1% 38.5% 38.5% 32.3% 33.1%
154 15 54 35 24 16 94 38 33 48 2 &0 F2 49 24 98
8.87 9.8% 10.9Z2 8.07 7.8%7 7.3% 9.2% B.4Z 8.2% 7.7% 7.7% 10.7% 8.7% 9.2% 9.1% 10.1%
147 17 31 4 2 15 73 4 27 48 2 4 2% 43 2B 4
7.9% 10,77 10,30 6.21 7.2% b.9% 7.44 10.1% 6.7% 7.74 8.7% 8.1% 7.1 8.0% 8.9% B8.0%
77 5 3 2 5 W% 17 w0 24 17 17 19 17 2 15
4,17 2.8% 6.94 3.0% 1.0% 6.3% 4.9% 3.8k 2.9% 3.9% D.0%1 3.0Z 5.3 3.14 8.8% 2.7
80 3 % 13 17 1 & 14 18 44 g 16 10 17 10 17
430 1.70 7.61 1.9% 5.5Y 4.4% 477 3% 451 7.%% 2.8L 3.0% 2.8% 3.3% 4.0% 3.0%
103 9 3 3¥ 10 12 6 2 13 4 18 2 15 2 15 2%
5.5% 6.07 .71 5.6% 3.4% 5.5% 674 4.94 324 7.7% 5.3 4.21 A% 4.8% G.7% AL5E
61 5 27 17 6 6 30 19 12 37 4§ 12 8 b 6 18
3.3 3% 5.5% 2.5% 1.8% 2.9% 2.91 4.37 3.0% 4.7 1.7 2,47 2.2 1.0% 2.2% 3.1%
1869 157 494 689 312 217 1017 454 399 617 334 534 364 533 281 SM

100.07100.1%100.1%100.1%100.17%100.0%100.0%100.1%100.0%100.1%100.0% 99.8% 99.9Z100.0%100.2%100.1%

9.47 5.48 4.14 4.02 6.45 5.22 4.9 5.71 6.50 5.43 5.65 5.46 5.40 5.33 4.75 5.64
4.48574,34733.98324.45455.01144.18834.11074.66724.97144.91774.43864.13214.30174.07953.86024.2694

189 |



JOB HUSEER 521801 CARD HUNBER 01
FREQUENCY AHY KIND OF POULTRY SERVED AT HONE QUESTION 1
EosensosvensREDIONGaanses «»+ o ¥POPULATION DENSITY., HOUSEHOLD INCOME...®*H. H. OCCUPATION#
TOTAL 1003 UHiER 3100 $1SH 4230 SALES/
CAN- ATLAN RUE- ONT- FRAIR AND 1004 UNDER TO 7O Ok PROF/ CLER- BLUE

ADA  TIC BEC ARID IES B.C. OVER UREAN RURAL $10H $14.9 $24.9 OVER 1SR CAL COLLAR

FIVE OF HORE TIHES A 16-1 26 ] 9 B 3 2 15 ] b 14 ] & 3 3 3 b

HEER 1.47 2.9%7 1.87 1.27 9% .8% 1.5% L.44 L.2% 2.2% 1.1X 1.0% .81 .&1 1.9% 1.0Z
THREC OR FOUR TIMES A 16-2 202 19 &3 &R 26 26 114 56 32 71 40 52 39 972 27 &
HEER 10.8% 11.97 12.9% 9.8% 8.5% 11.87 11.27 12.4%7 7.9% 11.5% 11.97 9.3% 10.7% 10.7% 10.5% 10.5%
TUICE A HEEK 16-3 523 40 167 193 41 &3 298 126 9% 173 BZ 159 110 168 ef 141

28.0% 25.6% 33.8% 28.0% 19.0% 28.8% 29.3% 27.7% 24.9% 28.17 24.5% 28.6% 30.1% 31.5% 25.3% 24.7%

ONCE A UEEK 16-4 716 &8 175 273 122 7% 380 173 162 208 127 229 154 213 101 242
38.3% 43.2¢ 35.4% 39.6% 37.1% 34.3% 37.3% 38.6% 40.6%7 33.5% 37.8% 41.47 42.4% 39.9% 38.7% 42.5%

THREE TIHES A MOMTH  16-5 153 13 35 51 27 27 81 41 31 50 26 55 22 43 28 44
B.2% B.3% 7.0% 7.4% 8.7% 12.3% 8.04 9.01 7.7 B.0%1 7.5% 9.9% 6.2% B.i{ 9.9% 7.8%

THICE & HONTH 16-6 117 5 2 % W 13 5% 2 ¥ 4 22 % 17 13 17 4
6.2% 3.4% 424 5.7% 12,20 6.2% 5.6 5.00 9.2% 7.0% 8.21 5.34 4.6% A.3% 6,67 7.0%

OHCE A HONTH 16-7 39 2 y 27 19 2 & g 1 22 13 12 7 1 9 14
3.2% 124 L9 397 6010 8% 3.5% 1.8F 407 4.5 3.9% 2.1% 1.8% 2.0% 341 2.41

LESS OFTEN THAN OHCE A 156-8 39 2 6 15 12 4 17 12 11 17 1 3 4§ -1 2 12

HOKTH 217 120 127 2.0 3.8% 2.00 1.4 2.67 287 277 407 8% 1.2% 2.1% 1.8% 2.1%
NEVER OF RARELY 9 15 1 3 8 2 1 10 2 3 5 2 5 4 4 2 4

8L AL USE L2 7% W% 101 AL 7% 8% W81 LBL LAY LTt 8% L
BON'T KNOY Wl - = = = = = = e & e e e e = e s
NOT STATED %k 19 3 7 7 2 t 0 5 5 41 1 4 4 1 3 8

102 172 130 L7 .80 .50 W92 107 1.3 L7% L3 7% L7 .21 L7 1Y
KUKBER CF RESPGHIENTS 1869 157 494 A9 312 217 1017 456 399 617 334 554 365 5} 281 570

100.0%100.0%100.0%100.17100.1%100.1% 99.9% 99.9%100.1%100.1% 99.9% 99.97100.0%100.1%100.0%100.0%

MEAN 6.09 6.98 6.73 5.93 5.13 6.13 4.21 6.30 5.33 6.27 G.88 5.96 6.17 6.11 4.02 5.8
STD ey 4,21354,68994.33614.08903.96873.99104.25834.28683.96334 .31 64, 28193.87143.88393.75254. 378040094

PAD
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JOB NUARER 521801 CARD HUNBER 01

FREBUENCY ANY KIHD OF FISH/SHELLFISH SERVEL A1 HONE BUESTION 1

FIVE Rk WMGRE TINES &4 17-1
HEEK

THREE OR FOUR TINES & 17-2

EER

THICE A VEEX 17-3

ORCE A WEER - 17-4

THREE TIKES & HONTH  17-5

THICE A HONIH 17-4

ONCE A HONTH 17-7

LESS OFTEN THAH GNCE 4 17-8
HONTH

NEVER OR RARELY 17-9
DOH?T KNOY 17-X
NOT STATED 17-R

NUSEER DF RESFOHIENTS

HEAN
S meY

Foveanen oo v REBIDR. s aee v anaes +FOFULATION LENSITY.,,HOUSEHOLL INCOME...##H. H, CCCUPATION®
. TOTAL 1008 UNLER oA 4104 120 SALES/
CAM- ATLAN GLE- ONT- PRAIR AND  100H- UNDER 10 10 R FROF/ CLER- BLUE

AMA  TIC BEC ARIO IES B.C. OVER URBSN RURAL #1034 414.9 424.9 OQUER HoR  CAL COLLAR

33 2 11 4 § 22 7 g 13 8 9 3 6 3 9
1.8¢ 1.7 2.2% 1.6% 1.9% 1.8% 2.1% 1.51 1.2% 2.2 2.3% 1.64  .BY 1.17 2,07 1.6%

w3} ;w20 14 82 3 18 4 14 o1 W 1B 24
604 904 b.6% 454 6.OL 6,25 LT 6.8L 4.61 6.6% 4.8 5.BL 6.2% 65K 6.9% 43X

20 3 93 5 2% W 134 4 57 8 4 & &m0 W0 N
13.9% 23.8% 18.92 10.8% 9.174 12.4% 13.27 15.3% 14.47 15.47 12.4% 12.5% 15.17 14.8% 11.47 12.8%

512 58 157 243 90 A4 335 151 1064 184 104 202 121 176 78 9
32.8% 37.0% 31.8% 35.2% 29.0% 29.5% 34.9% 33.3% 24.6% 29.9% 31.1% 35.51 33.3¢ 32.9% 29.7% 34.7L

W 2 3% 7 32 98 4 3 4 3 63 42 B 2B b
10.24 13.42 7.3% 11.4% 10,47 10.1% 9.74 9.1% 12.6% 7.5% 11.74 11.4% 11.6% 10.8% 10.9% 10.7%

190 ? & 73 3 29 W03 49 3B T I4 57 4 B 29 49
10,20 561 8.2% 10.6% 12.6% 13.4% 10.27 10.8% 9.5% 8.6% 10.3% 10.3% 12.7Z 12.7% 10.91 8.62

3 0S4 4 3 19 7 R 4 56 1 & 18 I/ N0 4
3.20 1092 6.3% 10.1% 8.9% 7.4 7.0% 11.4% 9.0% 9.9% B.5Z 4.9 6.5% 11.62 B.2%

133 4 25 A3 4 20 77 I 4 80 23 39 2B 42 17 4
B.20 2,51 5.0% 9.2% 12.74 9.7% 7.6% 7.7% 10.2% 9.7% 7.6% 7.1% 7.8% 7.9% 7.3 B.0%

134 4 I 58 2 14 n 3w 32 ¥ N ¥ A W 20 4
7.2 2.64 7.3% 8,44 7.7 6.3% 7.4 6.6% B0 9,20 9.2% 4.7% 5.8L G.6% 7% 7.7

31 3 § 14 2 § 17 8 6 12 3 ? 7 b 4 8
1.72 1.87 1.81 2.07 .6Z 1.77 1.6% 1.9%¢ 1.4% 2,07 .92 1.6 1.9%7 1.7 1.5%7 1.4%

1R4? 157 494 B9 312 27 1017 454 399 417 334 G54 364 533 21 A
100.2%100,0%100,02100.0%100.07100.0% 99.9%100.0% 99.9%100.1%100.2%100.0%100.1% 99.9% 99.9%7100.0%

237 556 4.B2 401 3,98 4.22 4.48 4.54 3.91 4.48 4,18 4.39 4.36 4.39 4.30 4.13
4.,35754.06584.61594.08194.46564,37524.47024.,32464.00714. 46594, 4B414,18583.68404.06214.55874.0448



JOB NUKEER 521801

HUCH HORE OFTEM

A LITILE HORE DFTEN

AEQUT THE SANE

A LITTLE LESS CFTEN

HUCH LESS OFTEN

DORTT KNGY

HOT STATED

KUNEER GF RESPONDEM(S

HEAN

ST [EV

CARD HUHEER 01

COMPARED WITH 3 YRS, AGO, HOW MUCH NORE OF LESS COFTEH SERVED EEEF

18-1

18-2

18-3

18-4

18-5

18-X

18-R

AUESTION 2

Eoronivnanas REBION. s mvananwi ¥POPULATION DEHSITY#.. HOUSEHOLD IMCOHE.,.#sH. H. OCCUPATION#

TOTAL
CAN- ATLAN BUE-
Alh  TIC EEC

78 2 3
4.2 137 .11

93 4 3
9.00 2,584 7.2%

37 79
50.2%

292

30.4% 59.2¢

432 3 82
2317 21,04 16,5

J03 3% 43
16.2% 24,77 8.8

A - 8|
1.4% 2.2
1849

157 494

100.1%100.02106.0%

2,57 2,35 2.55

L9837 9227 9097

100 URDER $10H  315H
AND 100K~ UHDER 70 70
OVER URESM RURAL 3$10H $14.9 $24.9

$20i SALES/
OR FROF/ CLER- BLUE
OVER HGR CAL COLLAR

ONT- PRAIR
ARIOD IES B.C.

2 10 19 12 3
G.8% 277 3.6% 477 5.8

2415 U ¥ 1 % 19
3.07 4.87 5.0% 3.8% 5.9 J.8L 3.9% 5.4%

2B 6 43
3.77, L 274 4.2

L= 28

pl 24 3 19 24 13 21 13 3B
9.7 &A% .1 9.8% 4.3 3.9% AR Sk 6.2%

C

292 144
43.2% 52.6%

130 280
49.7% 49.1%

193 238
53.17 48.4%

307 182
49.87 48.5%

274
49.6%

104 472 286 230
47.9% 46.4% 52.0% 57.4%

196 69 G5 276 50 &5 1
28.1% 22.2% 25.2% 27.2% 19.8% 18.74 19.

2 76 141 92 152 61 115
7 22.9% 25.9% 25,31 28.0% 23.3% 20.1%

[ o

141 41 38 168 73 62 114 52 B4 54 79 41 100
20,97 13.1% 17,67 16,67 16,07 15.5% 18.5% 13.47% 15.1% 14.77 14.7% 13.5% 17.5%

10 1 i 2 3 2 12 7 5 2 4 4 7
1.4 .34 174 2,00 WAL W51 1.90 2,07 9% 6L 7% 1.6 1.2

499 312 217 1017 454 399 617 334 5S4

354 &3 251 570
99.94100.02100.1%700., 0710002100, 0%100.02100. 02160, 0% 99.94100.

0% 99.9% 99.9%

2,50 2,82
.97371.0329

2.40 2,68 2.51 2.30 2.4 2,43 2.54 Z.62 2.57 2.34 2.53
L9955 9534 9817 .94561.0103 .9373 .99211.0031 .9344 .BU28 .9192

PAG
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JOB NUHEER 521801 CARD NUMBER 01 ' F i

COMPARED WITH 3 YRG. AGO. HOU MUCH MORE OK LESS OFTEN SERVE PORK BUZSTION 2

$rsaewnansaoREGIOH, o0 unewso o #POPULATION LEHSITY®.. HOUSEHOLD INCOME...x#H. H. DCCUPATIONs
TOTAL 1004 UALER #1004 4154 25 SALES/
Col- ATLAH GUE- DHI- FRAIR AND 1004~ UNEER 1D 10 (R PRGF/ CLER- BLUE
ADA  TIC BEC ARIC IES EB.C. OUVER UREAN RURAL 310 $14.9 $24,9 OUER H5R CAL COLLAR

HUCH MORE CFTER 191 ? 7 ¢ & 10 13 42 18 15 B 18 17 15 19 § 2
4,27 481 1.8% 5.9% 34X 5.BY 4% 3,91 4.8% 4.4% 5.0 3.2 4.M0 3.6 331 5.6%

A LITTLE #ORE OFTEH  19-2 209 20 &% 134 39 33 183 /4 52 B3 3t 117 S 97 4% 102
16,58 12,67 12.8% 19.4% 19.0% 15.0% 18.0% 14.3%7 12.9% 13.7% 19.3% 21.0% 15.5% 13.2¢ 17.5% 17.9%

e

ABOUT THE SAME 19-3 935 8% 232 A3 148 107 48 234 213 247 179 294 M4 I0n 132 @83
90.0% 54.3% 44.9% 47.8% 53.8X 49.3% 48.1%4 51.57 53.5Y 40.0% 53.5Y 53,47 52.7Z 57.2% 50.4% 49.7%

A LITTLE LESS CFTEN 19-4 2/8 23 8 90 81 28 149 &3 45 118 50 A5 45 &4 37 7€
14.8% 14.3% 17.5% 13.0Z 16.3% 12.9% 14.7% 13.9% 16.47 19.2% 14.8% 11.7% 12.4% 12,07 14.1% 13.82

HUCH LESS OFTEN 195 153 14 3B 4L 15 24 B4 I 30 49 B I} H W 1. 4

8.20 9.1% 11.8% 5.9% 4.8¢ 11.3%7 B.4% 8.20 7.47 1L.31 7.5¢ 4.1% 671 6.12 10.31 8.0%
IONPT KMy T S
NOT STATED 9k 116 8B 45 41§ 1z & B N & 12 2B 10 15 11 9

Z
6.2% 5T 9% 5.97 3.0% G.7% 6.7% 624 G.0% 11.2% 3.5% 4.6% 2.71 2.8% 4.31 5.0%

HUNBER DF RESFOHOENTS 1869 157 494 689 312 2i7 1017 454 399 417 334 554 34 583 261 970
99.7% 99.8% 99.9% 99.97100.07100.07100.02100,0%100.0%100.02100.0%100.02100.1% 99.9% 99.77100.0%

HEAN 2,93 2.88 2.73 3.07 2.99 2.91 2.94 2.93 2.91 2.79 2.94 3.04 2.93 3.01 2.89 2.97
SThr DEV L9254 9134 .9275 .9172 ,83021.0042 9414 .9128 .90291.0196 .9185 .B549 6344 .BA38 .9428 .9321

——

. -'l-:i‘l =



- JOF KUNHER 521801 CARD' HUHRER 01 PAGE ©

COMPARED WITH 3 YRS. AGD. HOY MUCH MORE CR LESS OFTEN SERVE POULTRY BUESTION 2

¥unnroorersREGION. o oocunes o ¥POPULATION TEHSITY#.. HOUSEHOLD ITHCOME...¥¥H. H. OCCUPATION#

fOTAL 1004 UNDER 106 $13H 425 SALES/
CAN- ATLAN GUE- (ONT- FRAIR AND - 100H- URGER 7O 7O Ox PROF/ CLER- BLUE

#BA  TIC EEC ARID IES R.C. OVER URBAN RUFAL 310H $14.9 $24.9 OVER NGR CAL COLLAR

HUCH MORE OFTEN 20-1 206 19 52 8r 24 3 113 &0 34 79 ¥} 6 ¥ 55 35
11,07 12.1% 10.5% 11,97 7.7% 13.6% 11.1% 13.2% 8.5% 12.87 11.1% 11.0¢ 7.9% 10.3% 12.4% 9.7%

A LITTLE HORE OFTENW  20-2 427 32 119

1 159 59 58 248 W7 72 1z 74 12 102 139 57 140
22.8% 20,57 24.2 1

¥ 23.1% 18,77 25.6% 24.4) 23.8% 18.07 19.9% 22.0% 23.2% 28.1% 26.9% 21,87 24.5%

ABOUT THE GAHE 20-3 1024 BA 272 I46 1B7 112 581 241 232 315 1B 314 213 292 147 306
94.8% 35.0% §59.1% 33.1% 40.07 51.6% 54.27 53.17 58.2%1 31.1% 53.8% 57.1% 58.57 55.6% 36.3% 53.8%

A LITTLE LESS OFTEH  20-4 106 12 22 38 24 7 080 28 3N &4 2w B 1 1B 12 ¥
| 5.7 7.7% 451 S.6% BL2Z 3.4% 491 5.51 72.8% 7.2% 7.9% 4.2¢ 32U 5.3% 4.5% 6.1

HUCH LESS OF TEN 205 4 3 10 19 6 5 20 10 13 20 9 10 3 4 8 14
230 2,00 201 2.7% 1.97 230 L.9% 220 331 20 287 1.9% % L% 2.9% 2.5
CIBN'T KO s S e
NOT STATED 20 43 4 18 25 1t 4 3 4 17 3 8 15 5 8 & 18
34T 2.7 3% 360 3.5 2.6% 5L 250 AL 5.81 2.3 270 142 15T 2.1 3.1
MUKEES OF RESPONDENTS 1859 157 494 489 312 217 1017 454 39 417 33 54 34 533 281 570

100.0%100,02100,0%100.0%100.0%100. 17105, 04100.12100.12100.0% §9.92100.1%100.0%100.0%100.0%100.0%

HEAN 3.3 3.34 3,98 3.37 3.23 3.47 3.9 3.4 3.22 3.34 3.32 3.38 3,39 3.40 3.37 3.34
STD DEV .8470 .8(85 .B202 .8744 ,7898 .8074 .8400 ,B720 .B453 .9234 .BEOJ .BI4B .7221 ,7880 .8703 .8421



JOR NUMBER 521501

HUCH NBSE OFTER

A LITILE HORE GFIEN
ABOUT THE SANE

A LITTLE LESS GFIEH
MUCH LESS oFTed
DONTT Khul

HOT STATEL

MUHBER 0F RESPOATENTS

HEAH
STh DEV

CARD NUMEZER 01

COHPARED TO 3 YRS AGGy HOY HUCH HORE/LESS OFTEH SERVE FISH/ SHELLFISH

21-1

21-2

21-3

21-4

21-5

106.02100. 1%

*aunolxa--

TO1AL
CAk-  ATLAN
ATd 1IC

945 B4

90.6% G4.6% 46.04

158 17
8.5% 10.9%

147 4
7.9% 2,84

B84 &
4,34 3.9

1868 157

OVER UREAN RURAL $10H $14.9 $24.9

< co

8.1% B8.74 7.5% 11.8%

&

P

Frd

"
el

9.8% 9,44 10,01 6.4%

6.82 11.51 7.4%

420 7.1 330 3.48%

3.14 3.00 3.07 3.17 3.1
<9964 .92831,05351.01581. 0055

.01 3.0 3,26 3.23
J93191.068F L9551 L9590 9401 .93211.02141.0165

BUESTION 2

2oREGION. ¢vuwvaen. #FOPULATION DENSITY%.. HOUSEHOLD INCOWE...%sH. H. OCCUPATION#
104 4154 £4GH

SHLES/

mn UOF PRCF/ CLER- BLUE

Ay 32

105 89

297 130
3 32
8.7z 8.91

i 2

3.61 5,60 8.3

19 1

354 Jo4

(UER H3R

CAL COLLAR

B B 5
8.9% 10.8% 10,61 9.8X%

122 45 105
14.0% 15.9% 19.6% 19.0% 24.3% 22.5% 17.3% 18.7%

A8 137 287
97.0% 47.4% 52.3% 53.7% 49.4% 50.31 52.6% 50.8%

& 17 48
§.5% 8.5%

23 24 3
9.0 B.7%

i 2

3.0% 3,01 4.1 3.6

281 570

99.9% 99.97100.17%100,92100.02100.0% 99.941060.04160.1%100.17100.12100,27100.17100.1%

3.28 3.15 3.13



JOR HUMBER 521801 CARD NUMBER 01 PAGE §

NUMBER OF TIHES (OUT OF LAST 10 OCCASIONS) ATE FISH/SHELLFISH AT HOME BUESTION 3

¥ovroreanes JREGION....ueus o ¥POPULATION DENSITY®.,. HOUSEHOLD INCOME...¥¥H. H. OCCUPATIONs
TOTAL 1001 UNDER $10H 315K 5234 SALES/
CAN- AILAN OUE- ONT- PRAIR AND  100M-~ URIER TO 7O O0R PROF/ CLER~ BLUE
ADA  TIC EEC ARID IES B.C. OVER UREBAN RURAL $10H 314.9 $24.9 OVER MGR CAL COLLAR

ONCE ' 22-1 25 2 & 10 3 4 15 6 v 10 9 4 7 3 [ 8
1.52 1.2 .94 1.6% 1.77 2,22 1.64 1.5% 1.3%7 1.81 1.5% .8% 2.01 1.1% 2.5% 1.8%
THICE - 22-2 79 4§ 19 28 16 13 4 15 19 3 10 14 18 2 11 2
4,87 2,51 A.27 ASE G.47 647 48Y 37K G.2% 6.5 340 2.8% S.41 411 4.8% 3.8Y
THREE TIHES 22-3 - 14 24 7 6 34 6 14 16 9 1 14 15 8 15
3.2 3.2% 420 2.5% 3.2% 3.6% 1.5% 3.7k 2,80 2.8% 3.04 4.20 3.1 3.1 2.9%
FOUR TIHES 22-4 Y. 2 18 2 8 3 ¥ 12 1 47 4 18 12 14 15 15
3.02 1.3% 4.0% 3.2% 2.4% 2.47 A.2% 2.8% L3 3.7 1.4% 3.5E B.7% .91 6.1T 2.9%
FIVE TIHES 22-5 110 10 32 4 13 12 & 21 2 3 17 B 28 I} 13 W
.80 6.5% 7% 6895 4.7 .07 &.6% S.A% 7.AL 5074 S.7% A.3L B.AK 6.2% S.61 491
SIX TINeS 226 77 g & 3 12 g 4 17 13 2 12 B 13 A4 4 17
4,55 5.7 354 5% A.3% 46K 50X 447 3087 5. 390 A% 3.7h A9 407 321
SEVEM TTHES 22-7 bt 30 10 7 0¥ 13 2 132 12 o1
3.9% 3.8% 3.07 491 3.6% 3.57 407 3.8% 3.71 3.94 AL 4% 3.31 421 ALSL 3.BR
EIGHT TIHES 22-8 281 2@ 50 M5 56 3 155 73 G380 42 %0 49 90 43 89
156.3% 14,97 11.2% 18.8% 19.3% 19.3% 16.7% 17.5% 14,67 14.7% 13.8% 17.4% 20.4% 18.0% 18.0% 17.2%
NTNE TIHES 29 02 B & 8 3 27 106 W A3 49 39 &Y 4 75 2 55
11.9% 15.1% 10,57 11.0% 12.77 13.467 11.5% 12.8% 11.8% 9.0% 13.1% 13.3% 13.1% 15.1% 10.9% 10.62
HONE 22-0 1B = 4 3 3 1 i 1 1 4 1 9 3 7 2 =
77 G W L7 WA v 2 G % WL W9 1,07 1.4% .8X

TEX OR HORE TIHES 22-X 548 63 158 197 93 5% 94 144 128 171 125 173 100 144 71 184
33.3% 42.2% 34.8% 31.9% 32.3% 29.4% 31.9% 34.8% 35.4% 31.17 41.4% 33.37% 29.8% 33.0% 30.0% 35.6%

NOT STATED 2-k 178 11 74 4 28 1@ 82 51 45 8 2B M 17 3N 18
10,54 7.6% 16.5% 7.5% 9.8% 9.2% 8.8% 12.3% 12.5% 15.5% B.3% 9.9%4 S.1% A.2% 7.4% 11.4%

ANALYZED RESFOMLENTS 1706 150 449 618 288 200 928 415 361 548 301 519 336 498 237 518
99.9%100.0% 99.92100,0%100.07100.27100.0%100.17 99.9% 99.9% §9.9%4100.07100.17100.2% 99.9% 99.9X

HEAH 8.0y 8.85 B.14 7.93 8.0% 7.8 7.88 B.42 B.25 7.85 8.40 8.24 7.76 B.12 7.72 B.2%
STh DEV 2.99€82.50993.10572.99283.00673.02233,0/912,77792 . 9309317442, 83002,82033, 05612, 92433.08332.8857



JOB NUMBER 521801
AVERAGE NUMBER OF SERVINGS PER HONTH OF...

¥ivuvwennnnnnREGION o uunanann «¥POPULATION DENSITY*.. HOUSEHOLD INCOHE...#*H. H. OCCUPATION®
TOTAL 1008 UNDER $104 S10H  $25M SALES/
CAN- ATLAN QUE- [NT- PRAIR AND 1008~ UNDER TO 1O ORk PROF/ CLER- BLUE
ADA  TIC BEC ARID IES B.C. OVER URBAN RURAL $10§ $14.9 $24.9 OVER HGR CAL COLLAR

CANMED FISH - HEAN 1,60 1.42 1.34 1.61 1.88 1.B1 1.72 1.55 1.33 1.59 1.63 1.58 1.40 1.62 1.65 1.45
S.D. 2.28181.33051.98252.30622.79272.46582.56002.08491.40351.93592.84422.24952.24002. 35792.78271. 8127

FISH AND CHIPS FROM A MEAN .24 .18 .20 .28 .14 .38 .28 .23 .15 .27 .2 .19 .23 .19 .22 .2
FISH & CHIP SHOP S.D. .9224 .4736 .7976 .754B .46741.87861.0852 .7958 .4833 .B4171.4699 .7008 .6743 .5817 .6918 .7731

FRESH FISH ' HEAN .64 1.38 .92 .33 .27 .95 .67 .51 .70 .81 .48 .52 .69 .57 W62 D6
§.D. 1.62792.89591.6264 .9318 .77192.35021.62991.16082.02431.90861.60121.40251.45411.44631.42331.5177

FROZEN COATED/BATTERED HEAN .76 .98 .66 .B7 .64 .66 .73 .85 .75 .79 .94 .78 .55 .68 .72 .77
FISH §.0. 1.46121.47571.17611.43911.26202.11831.54701.38871.20051.45481.92271.3988 .99051.27131.55911.1727

FROZEN FILLETS/BLOCKS MEMY 1.13 1.38 1.48 1.04 .86 .80 1.19 1.08 1.03 1.13 1.15 113 1.11 1.13 1.12 1.02
S.D. 1.95442.04302.29341.73711.40142.27732.08481.91071.51441.95762.11991.83201.97501.71252.03921 .7948

SHELLFISH MEAN 37 .41 52 .22 .27 W45 43 33 .27 .29 36 W40 L7 A0 A L34
§.D. 1.12221.01531.1546 .7339 .78362.05241.3024 .8517 .B494 .B4161.49851.1923 9921 .BB721.3581 .9476

OTHER FISH/SHELLFISH HEAN .26 .79 .19 .14 .24 .40 .21 .28 .37 .30 .22 .28 .22 .17 .23 .3
§5.D. 1.20762.3024 .8101 .éB56 .B7461.97721.1274 .97331.58481.33271.45861.1425 .7765 .63851.21241.4141

PAG



- JOB NUNBER 521301
AVERAGE HUNHER OF TIHES (DUT OF LAST 10 SERVING OCCASIONS) FOR

$ivensanesa SREGIOM. vucuvaeu. J#FOPULATION DEHSITYS,.

TOfAL
CAN-
ADA

1008 UHBER
ATLAR BUE- ONf- FRAIR AN 100H-
TIC  BEC ARID IES B.C.
BAKED - IN FOIL HEAH

SII“

L0 .5 143 A2 42 1,63 .82

.72

BAKED - NOT IM FOIL  HEAN 1.7 1.73 1.81 2,18 1.87 1.146 1.94 1.47

OVER UREAN RURAL 108 $14.9 $24.9 OVER HOR

1.72021.53662.01721,45131,36551.81681.71471.57711.92

EACH OF FOLLOVING CODKING KETHOLS OF FISH/SHELLFISH

HOUSEHGLD INCOWE...#¥H. H, OCTUPATION#
104 $10H $25H SaLES/

UNl=k T0 70 Ok FROF/ CLER- BLUE

CAL COLLAR

B850 93 BT L5 W88 77 26 W4T
511.88161.78471.64351.55531.74591.59401.5519
2.11 2,03 2.13 2,05 1.83

1.53 1,26 1.B4

5.1 2.64242.36732. 43602 9746249372 15422.73022. 59112, 43492 17252, 77432, 80242, 78972 . B2272.89232.7123
BOILED DR POACHED HEAN .58 L.31 .48 .45 .29 44 53 .38 W4F AT LA .68 .56 L4 .89 LBL
8.0, 1.39242.43421.45451 . 1592 .8E471.03011,31991.40801.54771.57711.41821.17R61.15151. 2544134971, 2440
EROILED OR GRILLED MEAH .79 JA3 109 872 W76 A8 B3 W7 W9 By .72 .82 B3 3Ll LS
5.0, 1.44031.68181.72691.54931.74591.43971.64701 . 46211 ,75791.75161,84231.,44891,54741, 54381, 57601, 6972
LEEP-FRIED HEAH .70 1,23 .45 W89 .89 .57 %9 .91 L7230 W53 8% .81 W81 .54 .45 1.04
5.0, 1.68352.39481.63401.67671.29841.56951.462731.88001 . 55371 . 47632, 04571, 74881, 49501 . 41281.70612.0259
PAN-FRIED HEAH  2.17 2,34 2.55 1.92 2.35 1.71 1,98 2.32 2.47 2.48 2402 1.95 2.5 1.90 1.47 2.24
8.0, 2.60062.69672.78272.56222.54272.14472,52932, 53822, 83432, 75302 . 48252, 54202, 5055250132, 04352, 6758
STEANED HEAH .15 .23 19 10 08 32 19 10 17 L WA 19 7 a7 0% S
S.D. 7150 .BO70 7797 (4341 .44941.2544 7884 .5930 .4360 L6304 (9970 L4087 .6154 L6439 .A131 7373
STEWED OR CASSEROLED HEAN .72 1.00 .38 .76 .48 1.6 .73 .65 .26 71 .59 .79 .74 .B& 1 .62
8.0, 1,48891.45401.02831.58011.47251.70721.57701.31621 . 44041 . 47381, 33721 ,55341.51271,54591.37391 . 4319
RE-HEATED LEFT-OVERS HEAM .33 .43 .32 .29 .31 .26 .34 .33 .30 .33 .35 .14 .22 .21 .25 .30
8.0, 1.00221.76471.0208 8(6& 7959 W71911.0777 LB05A1.004871.23441.0570 544910448 L6142 .71351.1231
OTHER COOKING METHDD MEAH .49 .39 .4? A7 .51 W41 .50 41 .86 LS00 32 L4489 59 L35 L4R
5.0, 1.32181.24701.20551.31941.42351.44221.40481.07141 ., 35981 .4081 .95021.19181.59311.5711 .84991.2970
KOT COGKED AT HONE / MEMH 1.38 .84 .79 1.71 1.41 1.44 1.47 1.32 1,21 1.7 1.48 1.32 1.37 1.38 1.36 1.4l

READY-TO-SERVE

S.I. Z.34971.45261.76112.460992.47672.63282 45107, 29732,

12082,20512,31072. 47942.37112.51682, 47892, 3907

PAGE



JUB NUMEER 521801

AVERAGE MUHRER OF TIHES ( OUT OF LAST 10 GERVING QCCASIONS) FOR EACH OF FOLLDUTHG WAYS OF SERVING FISH/SHELLFISH

BATTERED

EREADED DR COATED

IN A CASSEROLE

IN A SANDUICH

MIXED WITH RICE

FLATH (BITH VEGETABLE

OTHER TH&H S5LATD

UITH A SALCE

UITH DR IN A SALAD

IN SONE OTHER BaY

¥ivenrasvansREBION s voa o FPOFULATION DENSITY#., HOUSEHOLD INCOME...%sH. H. OCCUPATION®
1004 UNBER 104 4157 U5 SALES/

AHIL 100K- UNDER [0 1D OR PROF/ CLER- BLUE
OVER URBAN RURAL $10d ¢14.9 424.9 OVER HGR  CAL COLLAR

TO1AL
CAN- ATLAH
Alp - TIC

RUE-
BEC

OiT- PRAIR
ARID IES ER.C.
HEAN 1,37 1.59 .36 1.77 1,39 1.02 1.30 1.59 1.32 1.3 1.48 1.54 1.22 1.21 L.54 1.49
S 0. 2.17792.38431.49482, 41072.12681.92432.12172.33372 . 11432, 11772, 43212, 20911, 92021 .84082. 16602, 5003

89 1.42 2,07 1.9% 2,05 1.33 1.91 1.94 1.76 1.70 2.21 1,92 1.85 1.77 1.38 2.15

MEAH 1
2.51852,10272.72802.53672. 5417207452, 5479239722 . 5/432 ., 43532, 73522, 58442, 26722, 5L 572.33642.5605

S.0L

MEAR .49 W73 .32 25 8 LY 730 W63 W67 L LA L8972 B2 L7 2
8.0 1.35901.2785 .94301.44001.41121.58741.37221.23601 . 40471 .53141. 24441, 24631.30821. 45841 . 168910744

HEAM  1.70 1.46 A6 1.97 2,38 2.18 1.58 1.74 1.0 1.59 1.44 1.76 1.B2 1.81 1.3 1.83
S.D0. 2.05711,54531.32342. 2174207752, 2516208092 06821 . 9797197121, 9204215422, 11932, 24941 . 93222 .0720
MEAR .30 .17 .8 .20 43 31 W 27 .3 W39 L B 35 L35 LM
S.0. L9293 L45031.2425 .B6AO L4805 .91121.0071 .BB74 7425 .9324 .9660 9080 .92371.0544 9678 .B47S
HEAL 1,78 2,71 2,05 1.5% 1.40 1.77 1.8 1.44 1.97 1.94 1.4% 1.75 1.82 1.95 1.55 1.5
5.0L 2,53383.14852.41122,55842. 18142, 40212.57102.26302., 64412.58792.277562.57342.57792.69752.30472.2881
HEAH .70 1,06 1.04 .58 .42 5% W79 W59 LA LT A0 W77 W65 W73 W84 W60

5.0, 1.37422.14291.43701.3037 .8%B41.07941.45411.20971.32471.38071.271561.48411.246801,302681,58061.3040

MEAN .86 .56 1,22 7L .23 1.0 .94 B 20 B3 .96 L7% .98 L2 W9 M
5.0, 1.50171.1%081.40271.42131.50791.57941 . 59071.37231.39011. 42541 . 69911, 37601 .59171.57721 . 52321. 5242

HEAR .31 .49 W47 .42 38 .54 .48 B3 58 .99 38 L47 LBE 51 AT 44
5.1 1.39461.704881.54631.25901 .12211.51471.40571.28741. 4807155101, 17811, 25131, 50731.48441.22131.,2423



CONSUMPTION (B)

Order of Presentation

Frequency any kind of beef served at home
Frequency any kind of pork served at home

Frequency any kind of poultry served at home

e ° o o

Frequency any kind of fish/seafood served at home

Change in frequency of serving beef
Change in frequency of serving pork

Change in frequency of serving poultry

Change in frequency of serving fish/seafood

5 Number of times (out of last ten occasions) that fish/seafood
eaten at home (versus out-of home)

° Average number of servings per month of each type of fish/
seafood

@ Average number of times (out of last ten occasions) for each
method of cooking fish/seafood

° Average number of times (out of last ten occasions for each
way serving fish/seafood

Each of the above analyzed by:

Age of female head
Household size
Presence of children

Country of education

Proportion of in and out-of-home consumption

Market Facts



% JOB NUWEER 521801 CARD NUHBER 01 . PAGE |

FREQUENCY ANY KIND OF BEEF SERVED A1 HOHE QUESTION 1 ;
PRESERCE OF#%COUNIRY OFx*, FROFORTION OF IN/...¥
¥.....AGE OF FEHALE HEAD..... #%, FANILY STZE...#¥, CHILDREN.¥*EDUCATION. ##.0UT-HOKE CONSUSPTIOM.»

o R 6 0OR
TOTAL A3YR 1-2 34 5t LESS HORE

CAN~ UNDER 25-34 35-44 45-64 NI PER- PER- FPER- HITH- IH- - Ih-
ADA 25 YR YEARS YEARS YEARS OVER  SONS SUNS SONS WITH OUT CANADA OTHER HORE HOKE
FIVE OX HORE TINES A 14-1 208 15 44 49 76 24 70 76 62 144 &4 200 2 35 122
VEEK 1147 7.7 9.4% 1417 12.8% 9.8%7 9.20 9.77 19.1% 12,37 9.2¢7 11.57 1.9% 10.3% 10.2%
THREE OR FOUR TINES A 14-2 746 66 196 166 236 B2 247 337 162 5i7 230 704 7 1y 49
HEEK 39.97 30.9% 42.27 47.4% 39.5% 33.7% 32.8% 42.71 49.8% 44.07 33.1% 40.7% 28.91 35.9% 41.1%
THICE A WEEK 143 531 74 126 92 175 M4 21B 236 76 332 199 486 33 104 357
28.4% 34,57 27.2¢ 26,17 29.3% 26.3% 29.0% 29.97 23.3% 23.3% 28.67 28.1% 35.0% 31,67 29.9%
ONCE A WEER 14~-4 233 8 6 31 42 40 122 94 16 123 107 212 16 47 148
12.4% 17.8% 13.2% 9.0% 10.4% 16,27 16.27 11.9% 5.0% 10.57 15,67 12.27 16,9 14,27 12.4%
- THRZE TIHES A HONTH 145 2010 11 5 14 8 1 12 3 1% 3z 4 2 6 32
2.5 4.7 240 1.9 2,77 3.2% 441 1.5 W9 131 4.6k 5% 1.9% 2.00 2.7%
TVICE A HONWTH 14-6 32 2 b 4 14 7 X 8 5 12 19 2% 4 6 18
.78 1.0% 1.0% 1.4% 2.3z 2.9% 274 1.07 1,28 1% 2.87 1.5% 4.0% 174 1.5%
ONCE A HONTH 14-7 21 2 6 1 b & 12 8 1w 11 19 1 9 9
Lz 9% 1.4 3% 9% 2.5% 141 1.0 W30 9% 1.6 L. 9 .58 74
LESS DETEM THAN OHCE A 14-8 19 3 ] 1 3 o 13 6 - 6 13 17 2 4 8
HONTH .07 1.5% 1.7 3L W51 2.8% 1.1 WBL v 1,84 1,07 2.1% L2 Iz
HEVER DR RARELY 14-9 1B 3 B 1 4 2 9 ¥y = 9 § 1 7 4 b
1.07 1.4¢ .70 3% A% W3 1.2 1% A1 1,37 W8 7.2% 1.1 R

TONTT KNOW 14X - - - - - - - - - - - - - - =

- HOT STATED 14-R 15 - 3 1 3 3 10 3 1 ) 8 13 1 3 1
Y P4 Sy AR - A1 7 WY AR v AR ¥ A Y S T S ) S . 4 B S V1
- HUMBER OF RESPONDENTS 1869 213 485 330 597 24 734 789 326 1175 694 1730 94 332 1194

99.87100.0%100.0%2100.0% 99.8%100.02100.12i00.1% 99.92100.27 99.9% 99.97100.0% 160.0%190.02

HEAN 11.24 9.47 11.05 12,58 11.59 10.20 10.10 11.29 13.73 11.92 10.09 11.41 8.22 10,76 11.23
STI TEY 6.14405.76185.97775.91916.22505.39545.22475.81215.99085. 98345, 24275.13325. 13460 6.12445.9184



JOR MUNBER 521801

FIVE OR HORE TIMES A
HEEK

THREE DR FOUR TINKES A
WEEK

THICE & WEEK

ONCE A BEEK

THREE TIHES A WONTH

THICE A HONTH

ONCE A HONTH

CARD

FREBUE

15-1

15-2

15-5

15-4

LESS OFTEM THAN OACE A 15-8

HONTH

NEVER DR RARELY

ION'T KHOU

NOT STATED

NUHBER OF RESPOHDERIS

MEAN
ST eV

15-9

15-X

15-R

NUMBER 01

HCY ANY KINR OF PORK SERVEDN A1 HOME

TOTAL TR 1-2 34 G+
CAN-  UNDER 25-34 35-44 45-64 AND  PER- PER- PER- HITH-
ADA 25 YR YEARS YEARS YEARS OVER  SONS S0WS GOHS WITH CUT CAMADA OTHER

27 1 2 12 712 g s 1 11 1 -
1.4 .51 4% 1.8% 2,07 2.8Z7 1.7% 1.27 1.6% 1,31 1.67 1.4

98 2/ 51 3 5% 17 63 B8R J7 12% 57 174 8
10.0% 12.7¢ 10.9% 9.4%7 9.8% 7.17 B8.3% 11.1% 11.5¢ 10.97 B.5% 10.21 8.5%

A1 41 115 B3 124 49 135 208 68 290 121 380 2
22.0% 19.3% 24,7% 23.6% 20.7% 20,07 17.9% 26.4% 20.87 24,71 17.4% 22.0% 21.81

oll 74 181 131 191 &4 229 264 11B 399 212 G850
32.7% 34,4 32.5% 37.5% 31.94 26,37 30.3% 33.4¢ 3b6.4% 34,04 30,57 32.71 33.0%

164 B 4 3 4 13 6 5% B 105 5 157 3
8.9% 11,97 10.5% 9.0% 7.8% 5.17 B8.9% 7.3% 11.74 9.0% 8.57 9.1%4 5.8%

14 17 3 27 & 2B & 6 19 B 63 136 9
7.9 1.9% 6.7% 7.9 8. 9.3% B.%L 7.7% G5.BX 7,24 9.0% 7.9% 9.1

77 2 2% g 3 § 3 28 13 42 35 48 6]
.17 LU0 470 2,20 417 3.40 481 3.5% 4.0% 3.1 S.0X 391 5.2

g 1z 11 1 W’ 17 44 2 g 3 4 7 3
4,30 5.4 2.5% 3% 477 7.07 5.91 3.3 2.9% 3.4 6.2% AL 5.8

03 1 2 15 B 20 %% W 14 52 51 9 8
9.9 5.1%1 5.3%1 4.2 5.5% 8.3 7.4 427 A3 441 7.3% 5.4L B.1%

&1 2 8 3 A 2% 4 13 I A 4 57 3
3.34 1.2 1.8% 1.47 3.37 10.67 5.9% 1.7% 1.0% 1.8%7 G5.8% 3.3% 2.9

1869 213 455 350 597 244 754 789 326 1175 694 1730 94
100,02100.0%100.0%100.1%100.0%100.1%100.02100.1%100.0%100. 0% 99.82100.27100.0%

3.47 5.43 5.31 5.3 G5.43 5.27 5.02 5.80 5.57 5.4 5.00 5.33 4.8
4.,48574,23784.07074.34884,71835.07784,57534.35824, 50394, 40204.59134.52813.8400

. QUESTION 1 {
FRESEHCE OF*#COUNTRY CF#x..PROFORTION OF IN,. 1.
¥.....AGE OF FEAALE HEAD..... ¥%. FAKILY SIZE...%% CHILLREN.¥#EDUCATION,##.0UT-HOME CONSUMPTIDA, -

30R 40K
LESS HORE
- I

HOHE HOME

4 19
L20 1.5%

19 126
9.9% 10.467

75 21
22.7% 22.7%

118 397
35,467 33.3%

% 112
B.7% 9.4

13 24
4,04 2.07

332 1194
100.0%100.3%

3.00 35.53
4.04994.4214

1



JOB MUMRER 521801 CARDN NUMEER 01 PAGE

J

' FREQUENCY AMY KIND OF POULTRY SERVED A1 HOUHE BUESTION 1 :
,5 PRESENCE OF #*COUNISY OF#*, .PROFORTION OF Iil/...
¥.....AGE OF FEMALE HEAD..... #x, FARILY SIZE...##,CHILDREN. ¥#EDUCATION. #¥.QUT-HONE CONSUHPTIOH.«

30k 6 R
TOTAL &31R 1-2 -4 O+ LESS HORE

CAN-  UNDER 25-34 35-44 45-64 AND PER- PER- FER- VITH- I~ Ii-
ADA 25 YR YEAKS YEARS YEARS OVER  SONS SONS SOHS UITH CHT CAMNADA OTHER HOHE  HOME
' FIVE 02 WORE TIMES &4 16-1 28 1 4 3 13 3 12 13 1 14 12 26 - 1 16
WEEK 1.4 .30 8% 1.07 2.2% 2.0% 1.60 1.6% 4% 1.2% 1,81 1.9 1 1.3
| THREE OX FOUR TIMES A 16-2 202 14 49 31 26 3¢ 92 77 33 119 831 189 8 I3 1¥
UEEK 10.8% 6.3% 10.57 8.77 12.87 13.37 12,27 9.7% 10.1% 10.1% 11,97 11.0¢ 8.54 10.1% 11.5%
- TWICE A MEEK l6=3 523 52 122 106 165 78 215 225 B3 30 194 485 23 87 359
' 28,07 24,20 26.4% 30.4% 27.4% 32,07 28.5% 28.5% 25.5% 28.0% 27.9% 28.07% 24.8% 26,2% 30.1%
| ONCE A WEEK 16-4 716 B3 1B§ 152 227 A9 D52 33 143 4BZ 214 641 3B 135 444
| 38.3% 40.0% 39.3% 42.47 38.0% 28.2% 33.4% 40.7% 44.0% 41.17 33.61 38.2% 40.0% 40.7% 3%.01%
. THREE TIHES A MONTH 165 133 22 41 256 46 19 61 &0 32 & 9 136 1 32 92
' 8.2¢ 10.1% B.8% 7.0% 7.8% 7.9% B.A%L 7.6% 9.7%4 8,17 8,27 7.9% 10.9% 9.5¢ 7.7
TUICE A HONTH 166 117 18 38 16 27 17 49 45 23 &9 47 109 6] 20 &7
.:' .20 B B.2U 451 ALSK 7.07 6.5% 5.5% 7.0% 5.91 6.8% 6.37 5.8 6.07 5.6%
ONCE & HONTH 16-7 39 9 g 11 21 1 3 2 § 2% W 56 2 12 3
| : 3.2% 440 1.8% 3.07% 3.50 4.0% 420 2,91 1.4% 250 4.3 3.2 1.9 J.6% 2.6T
LESS Q-TEM TH&H OHCE A 164-8 39 yoo1 2 10 g 24 1 2 17 N 4 7 16
- HONTH ; 200 420 270 A0 L7 2.2 B2 L1 LAY 1.4 3.2t 2,07 3.8 2,17 1.44
 MEVER 0k RARELY 16-9 15 4 4 1 3 2 7 & 2 9 LI V. 3 2 4
N7 P SR AN SR A AN 7 S Y SR SR v AL S A .1 Y A

CLON'T KHOW 15X - % - = - = = - = = - = - = =
NOT STATED 16-R 17 = 2 4 7 7 9 8 210 9 18 1 3 6
1.0% A 120 1.1 277 L3 L0E L7 9 1.3 141 W92 7 -
I-‘_, NUNEER DF RESFONIEN(S 1849 213 455 350 597 244 754 789 325 1175 694 1730 94 332 1194

100.0% 99.92100.0%100.1%100.1%100.07 99.9%100.12100.12100.0% 99.92 97.9% 99.9% 100.0%100.0%

HEAN 6.09 5.07 5.84 6.02 4.47 4.62 6.22 6.08 5.79 6.03 4.19 6.14 5.30 3.70 6.29
STD DEV 4.21353.56273. 98483, 7673458554, 61484, 47374.17313. £3894. 032324, 50354.28343.5357 3.69364.1429



JOB MUMBER 521801 CARD MUMEER 01 P

|1

FREQUENCY ANY FINE OF FISH/SHELLFISH SERVED A1 HOME QUESTION 1 .
PRESENCE GF#*COUNIRY OF %, .FROFORTION OF IN/...«
¥.....AGE OF FEAALE HEAD..... ¥, FARILY SIZE...»% CHILDREN, # ¢ECUCATION, ¥».GUT-HOSE CONSUNFTION.»

SO0R 6CR
forsL 851R 1-2 34 O+ LESS MORE
Ca¥- UNDER 25-34 35-44 45-64 AND  PER- FPER- FER- HITH- - IN-
Ald 23 YR YEARS YEARS YEARS CVER  SOWS SUNS SOMS WIMH CUT  CeMADA OTHER HOHE HOKE .,
FIVE 0% HORE TIMES A 17-1 33 2 7 3 14 7 19 1 2 17 17 3 - 8 19
WEEK 1.8% 1% 158 .94 2.47 2,71 251 15K A% 1.4T 2.4Y% 1.8 2.4% 1.61
THREE OR FOUR TINSS & 17-2 118 13 19 22 35 22 &0 34 17 53 58 101 9 13 9
WEER 6.0 4.0 A.21 6.3 5.9 9.07 B.0Y 4.3% 5.3% 4.97 8.4%1 5.81 9.4 3.87 7.6%
THICE A MEEK 17-3 281 24 61 40 92 43 111 104 46 fal 99 241 1 36 205 i
13.97 11,37 13,27 11.5% 15.3% 17.7% 14.8% 13.17 14.0% 13.77 14.3¢ 14.02 13.9¢ 10.97% 17.2¢
ONCE A WEEK 17-4 612 47 152 136 202 76 23 273 117 407 206 566 34 90 472 |
32,81 22,2 32.7¢ 38.7% 33.97 31.0% 29.5% 34.4% 35.87 34.5% 29.6% 32.7% 36.5% 27,20 39.5¢
THREE TIHES A HONTH  17-5 190 24 54 39 62 10 &4 91 34 13 & 172 12 35014
10,22 11,47 10,77 1117 10,58 4.27 8.74 11.57% 10.3% 11,17 8.72 9.91 12.24 10.57 11.8¢
THICE A HONTH 17-6 150 17 57 41 &3 13 &5 9% 31 130 &0 179 7 39 13
10,27 6.2¢ 12.2¢ 11.6% 10.57 5.3% B.4% 11.97 9.6% 11.1% 8.7% 10.4% 7.31 11.8%7 11.04
ONCE A HONTH 177 153 @7 3 26 41 2 5 W I} 98 5 143 4 W
8.2% i2.8% 7.8% 7.4% 6.9% 9.2% 7.8% 7.3% 11.31 B.4%7 7.91 8.27 3.9% 15.% 6.00 |
LESS OFTEW THAH QHCE A 17-8 153 29 3% 26 37 2@ &% &1 23 91 &2 142 8 61 43
HONTH 8.2% 13.5%7 8.3% 7.3% 6.2% 8.%% 9.0 7.7% 7.0 7.7% 9.0% 8.27 8.71 18.2¢ 5.31 ;
HEVER D&k RARELY 17-y 34 2% 32 13 4 1y & 5 15 M 63 1% & - "
7.20 13,44 7.94 3.8% &6.87 7.8%1 B.BL 6.6% 4.7% 6.4% 9.1% 7.30 6.1%
LON'T KHOY 17-x - - - - - - - - - - - = - - -
NOT STATED 17-R i - 6 4 10 10 16 1 4 17 14 28 2 - =
1.7% 1,32 1.2 1.74 437 2.1% 1.4% 1.3% 1.47 2,02 1.47 1.94
NUHEER OF FESPONDENTS 1BAY 213 455 350 G597 244 734 7B® 326 1175 694 1730 94 32 19|

100.22100.0%100.17100.02100.1%100.1% 99.9%100.0Z100.0%100.0%100.1% 97.97 99.9% 100.0%100.0%

HEAH 4,37 3.57 4.06 4.28 4,66 5.13 472 4.15 4.13 4418 471 4,30 4,50 3.32 5.06
STh DEV §.35764.18994.01443.84894.55355.10114,90804.04103. 44233, 98474. 90694, 35703.8079 4.41374.1885



E JOB NUMBER 521801 CARD NUMBER 01 FACE

| COHPARED WITH 3 YRS. AGD, HOY HUCH HORKE OR LESS OFTEM SERVEDL EEEF BUESTICH 2
| FRESENCE CF#*COUNTRY OF##.,FROFORTION OF IM/...
¥.....AGE OF FEMALE HFAD.....*%. FARILY SIZE...#s CHILDREA. #¥EDUCATION. $.0UT-HO4= CONSUSFTION.-

\ 50k 6 O%
T0AL 6SI8 12 34 @+ LESS MOSE
CAN- URDER 25-34 35-44 45-84 AND  PER- FPER- FPER- WITH- ©OIN- IN-
AA 25 YR YEASS YEARS YEARS OVER  SONS SONS SOHS WITH OUT CAMADA OTHER HOHE  HOME
| MUZH HORE GETEN 184 8 2 2B 13 2 7 W ® 19 % % 75 2 14 45
A.20 S.8L 5.51 3.41 3.6% 7% 361 407 6.01 4.6% 3.5 A4 1.81 431 3.8
| A LITILE MORE OFIEM  18-2 93 16 31 15 23 8 45 32 1§ 51 4 g - 19 51
501 7.7% 6.81 3% 3.8% D2 5.9 407 5.0% 4.4% 4.07 S.1% S.J% 4.3%
|
| ABOUT THE SANE 18-3 937 91 216 183 31 127 358 97 182 &03 319 8/6  AC 178 579
' 50.2% 42.8Y 46,57 52.7¢ 53.7% S1.5% 47.4% 50.3% S6.0% S51.8% 47.4% 50.8% 42.9% 53,77 48.4%
| A LITTLE LESS OFTEN  18-4 432 60 104 84 128 52 174 189 &9 270 163 395 27 67 297
} 23.17 2817 22.8% 24.7% 21,57 20.4% 23.1% 23.9% 21.3% 23.0% 23.4% 22.9% 28.4% 20.3% 24.91
' HUCH LESS DFTEH 185 303 B 84 S0 9 46 13 137 3} 18 10 272 B 43 217
| 16,22 15,74 18.1% 14,24 15.2% 18.2¢ 17.8% 17.3%  9.7% 15.5% 17.42 15.7% 26.9% 14,47 18.21
DON’T KHou X - - - - - - - - - .o - -
NOT SIATED 18-k 25 - I3 13 & 16 3 & % 1 B - 5 5
| 1.47 S0 101 2,17 2,67 207 W41 L9% .BT 2.3 L3 1.57 .42
|
MUMSER OF RESFOMDENTS 1849 213 455 350 597 246 756 789 326 1175 494 1730 9% 332 1194
| 100.17100. 14100, 17100.02% 95.97100.0% 99.9% 99.9% 97.9%100.17100.0%100,0%7100.0% 99.92100.0%
MEAN 2.57 2.40 2,38 2.8 2.58 2.49 2.53 2.53 2.76 2,59 2.5 2.59 2.2 2,45 2.50

STD TEV .96371.02651.0341 9145 9238 9203 (9766 9595 .9220 .9396 .9498 .9638 .9044 L9491 9045



JOR NUHBER 521801 CARD' NUHEER 01 ]

T

COHPARED WITH 3 YRS, AGD, HOU WUCH MOGRE O LESS OFTEM SERVE FORK : QUESTION 2
PRESEHCE OF ##COUNTRY OF s+, PROFCRTION OF TW-
.....ﬁEF OF FEMALE HRAD.....%¥  FANILY SIZE...$¥ CHILDREN.*3EDUCATION. ¥#.0UT-HIHE CB?SUH?TID *

JOR 608
TOTAL : 631k 1-2 34 G+ LESS HORE. |
CAN- UNGER 25-34 35-44 45-64 AMD0  PER- PER- PER- WITH- - IN-
ADA 25 YR YEARS YEARS YEARS OVER  SUNS SOHS S0MS WITH QUT  CAMADA OTHER HOAE HOHE }
HUCH HOKE OFTEM 19-1 7% 282 1w A 50 ¥ 12 4 I 75 L] 15 59 l
4.27 10,07 4.87 2.87% 3.37 1.9% 4.0 4.8¢ L7 4010 437 4.3 4.0% 4,20 401
A LITILE hiRE CFTEM  19-2 20y 3» 88 70§ 24 100 155 52 220 By 289 16 a3 219
16.52 17,37 19.0% 20,07 15.0% 9.9% 13.4% 19.7% 146.0% 18.77 12.8¢ 16.7% 15.8% 16.1% 1B.4%
ABOUT THE SAHE 19-3 935 98 233 203 33 ¥7 341 A0S 189 620 316 874 b 169 609 ;
50.07 48.1% 30,37 58.1% 30.8% 39.87 45.27 51.3% 38.1% 32.7% 45.57 50.5% 38.71 90.8% 51.0%
A LITTLE LESS OFTER  19-4 278 35 73 39 @7 44 132 104 42 154 124 247 2 46 181 hT
14.87 15.2% 15.7% 11.0% 14.4% 18.0% 17.5% 13.1%7 12.8% 13.17 17.8 14.37 22.87 13.8¢ 15.21 1
HUCH LESS 077EM 195 18 1% 3 20 W 3 77 & 17 84 &7 142 B RIS LT
8.2% 7.2 7.6% S.8% B.4Z 12,97 9.5% B.1% 9.3 7.3% 9.7¢ 8.2 8.9 9.1% B.47 |
DOHTT KROU 194 = - - = = - - = = = = - = - =
NOT STATES 19-f 116 713 B 4 4 77 A% 13 4 & 103 8 0 3
6.2¢ 3.20 2,71 2.3k 7.6% 17.5% 1031 3.2% 4,07 4,07 10.0% 5.9% B.BY 6.04 2.9% |
NUMBER OF RESPGHLENTS 1849 213 443 330 597 244 754 89 Fé 1175 494 1730 94 332 1194

99.9%100.0%100.1%100.0% 99.92100.0%100.0%100.0% 99.9%4190.0%100.1% 99.9:100.0% 100.0%100.02 )

HEAR 2.93 3,07 2,98 3.03 .90 2.64 2.83 3,00 .00 2.99 2.82 2.94 2.83 2.92 2.%5
STh [V L92641.0246 9296 .8176 9105 .9393 .9597 ,92B3 .BY3T .8Y7S .94634 .9275 9052 L9363 .9267 -



! JOB NUMBER 5218¢1 CARD NUMEER 01 PASE °

| COHPARED UITH 3 YRS, AGD, HOU HUCH MORE OR LESS OFTEM SERVE POULTRY GUESTION 2
] FRESEHCE CF#=COUNTRY OF#%, ,FROFORTION OF TH/...:
¥.... AGE OF FENALE HEAD.....#%. FAMILY SIZE.,.## CHILLREH. ##ELUCATION. ¥, QUT-HOKE CONSUAPTION..

. 508 6 OF
| TOTAL 851 12 34 S LESS HORE
CAN- UNEER 25-34 35-44 45-6% MMC  PER- PER- PER- WITH- - T
AN 25 YR YEARS YEARS YEARS OVER  SONS SONS SOHS WITH OUT CAWAIA OTHER HOUE  HOKE
' WUCH HORE 0FTEM 201 06 MW 4 ¥ 7B ¥ 100 8 27 118 88 188 9 37 141
1,07 1297 9.37 B.3% 13.07 11,87 13.37 10.17 8.2% 10.1% 12.77 10.9% 9.8% 11,07 11.8¢
|ALITILE HORE OFTEH  20-2 42/ 46 113 105 116 47 155 189 682 281 148 3% 20 7% 33
22.8% 21.5% 24.3% 29.9% 19.47 19.4% 20.7% 23.9% 25.2¢ 23.9% 21,17 22.9% 21.4% 22.9% 26,21
?
| ABOUT THE SAME 20-3 1024 107 256 194 351 122 3B 444 197 447 3T 949 54 182 656
54,87 47.70 55.0% 55.4% 53.87 49.87 51.57% 56.3% 50.9% 54.87 51.4% 54.9% 57.0% 54.8% 54.9%
A LIITLE LESS OFTEN  20-4 106 18 35 10 26 16 49 43 14 58 48 104 2 %59
- 5.1 B.5% 7.5% 2.9 AL 847 6.5% 5.42 A.8% 491 6.9%7 6.07 1.9% 7.3 5.01
' HUCH LESS OF TEY W5 4 13 0§ 7 5 9 18 19 5 2@ 14 I} 5 7 18
) 231 5.91 2.00 2.01 .81 3.80 2.4 2.5% 131 .80 247 2.7 4.8 2.0 1.5%
TONYT KHOY WY - - = = = = = e - - .- - -
|
NOT STATED 20k 4 7 8 5 2 M 43 15 & 23 A % 5 6 8
3AY LS50 1.80 1.5 3.6% 8.5% 5% 197 197 1.9% 5.9 3.21 5.0% 1.9% .61
NUSER OF RESFOMOENTS 1849 23 445 330 597 244 )54 89 3% 1175 494 1730 94 32 1194
| 100.02100.0%100.07100..0%100.0% 99.92i00.1%100.12100.02100,07100.17100.1% 99.9% 99.92100.0%
HEAN 3.3 328 3.2 340 3.40 331 3.38 3.3 335 335 338 335 3.3 334 3.42

STD DeV .84701,0059 8257 (7679 .BOGY .9334 .BYR? .B31S .7400 .B248 .B8SD .B8447 .B/49 .8300 .8191



JUR NUMBER 521801 CARD NUMEER 01

COMPARED TO 3 YRS AGT» HOVW HUCH HORE/LESS OFTEM SERVE FI1SH/ SHELLFISH

¥.....AGE OF FENALE HEAL..... ¥

..FAMILY SIZE..

-

QUESTION 2
FRESEMCE OF«#COUNHIRY OF#x, FROFCRTION OF IN/. J
L ¥% CHILDRER. #EDUCATION ##. 0UT-HOHE CGQ:U"TIUH

55

SUR 46 0R
TOAL A3YR 1-2 34 5+ LE3S hORE
CAN-  URDER 25-34 35-44 45-44 ANG  FER- PER- PER- WITH- - IN-
ADA 25 YR YEARS YEARS YEARS OVER  SOMS SUNS SOHS UITH DUT CAMADA DTHER HOWE  HORE )
HUCH HORE OFTEH 21-1 174 20 o 31 b 1é 77 74 23 104 70 158 i1 20 147 !
.41 9.6%7 11.77 B.9% 9.2% 6,47 10207 967 7.17 947 10,17 9.17 11.4% 6.0% 12.3% :
l
A LITTLE HORE OFTEM 21-2 357 3113 70 108 346 110 180 67 252 105 330 i1 20 290 )
19.1% 15.3¢ 24,27 20.0% 13.0% 14,17 14,67 22.8% 20.3¢ 21.4% 15.2% 19.1% 17.21 15.1% 24.3%
ABOUT THE SAHE 21-3 945 108 205 198 3z 114 377 3BS  1BZ 597 348 g@R 42 185 413 ;
S50.67 50.57 44,07 34.46% 33.77 44.4% 50.07 48.8% 35.97 30.8Y S0.1% 51.3% 44.9% 35,487 31,31
A LITTLE LESS OFTEM 21-4 159 24 &5 26 41 24 62 73 24 '100 a9 140 11 40 93 "1
8.5% 11.31 9.7% 7.31 46.91 9.87 8.27 9.27 7.5% 8.37 B.5¢ B.1% 11.7¢ 12.88 785
HUCH LESS OFTEH 21-5 147 22 30 17 48 31 78 49 20 79 68 134 9 29 8 7
7.97 1007 6.8% 4.9% 8.0% 12.87 10.3%1 6&.3% 6.1% 6.7% 9.87 7.9% 9.7 8.47 411 |
DONTT Knou 21=% - - - - -~ - - - - - - - - - - )
NOT STATED 21-R 54 7 19 2 29 23 o0 23 9 40 44 5] 8 4 1
4,50 3,27 4,07 2.3% 4.2% 10.3% 6.6% 3.21 2.8% J.41 6.3% 4,51 5.0% .54 3T |
]
NUMEER OF RESFOHEZENTS 1867 213 445 a0 597 244 734 789 336 1175 A% 173D 24 332 1%
100.02100.0%2100.02100,07100,0%100.0% 97.9% 99.%9% 99.9% 99.92100,0%102,02100.1% 99.9%100.0% |

HEAN 2.91

STI DEV

J.14 3.03 3.26 3.21 3.14

3.07

.99701.04181.0181 .BY43 ,97841.00441.0554 9714 .BY98

2,98 3.33
L9374 L9316

3.21 3.5 3.18 3.08 3.14 3.10

.96521.0448 ,98801.0703



ﬁ JUB MUNEER 521501 CARD MUIBER 01 PAGE -

NUMBER OF TINES (OUT OF LAST 10 OCCASIONS) ATE FISH/SHELLFISH AT HOHE BUESTION 3
| FRESENHCE CF #¥COUNHIRY OFsx. FROFORTION OF IN/...-
Eivass SE OF FEMALE HEADL....¥®. FANILY SIZE,..%» CHILEREN. »*ENUCATION. ##,007-H04z CONSUMPTION,

SR 60K
forst &3k 12 -4 Gt LESS KORE
CAN- UHDER 25-34 35-44 45-64 AND PER- PER- PER- RITH- - TIH-
AlA 25 YR YEARE YEARS YEARS DVER  GONMS GEOHS SOHS WITH OUT CAHADA OTHER HOHE  HOKE
ONCE ' 22-1 5 K 3 6 10 4 14 g 3 13 12 3 i % -
L3 1.9 21 L% 1.84 173 2.0 1.7 1.1% 120 2,07 1.4X% 1.1 7.5%
- THILE 2-2 770013 12 11 27 & 4 1%y 14 3B 41 73 4 o =
4.6k 6,81 2,81 3.4% A% 7.50 AL 2.7 4,57 3.9% b6.6% 4.bL 4.3 23.7%
- TIREE TIMES 22-3 94 7 15 13 12 y 19 2 A A VA 4 % -
3.2 3.4 3. 381 2.7 4057 2.9% .91 3.7 340 2070 .21 4. 16,2
| FOUR TIHES 22-4 5 7 13 12 1 3 27 19 g 28 25 4 1 a2 =
’ 3.0 4,00 3.0% 3.6% 3.17 1,31 441 270 1A% 2,61 3.9% 3.0% 1.0% 18.5%
FIVE TIHES 22-5 110 g 22 21 39 1z 52 40 1B &3 & 9 7 e -
- .87 5,04 6,20 A9 7.0% 5.7% 7.7% 5.5% S.BL 5.B7 7.5% 4.14 B.AL 33.0%
SI¥ TIHES 22-4 77 7w onmooxwn 12 % ¥ 13 45 173 4 = 77
4,30 3% 3.9% 6% 3.87 5.5 5.U 400 420 AL 5,21 4,70 410 6.4%
SEVFH TIHER 2-7 & 12 14 11 24 4§ 3 .21 1w 3 ¥ 4 4 = bb
3.9 6.5% 3.8% 344 4.5% 2.4% 50T 3.0 346 3.01 55K 4.0 43U 9.6%
EIGHT TIHES ' 22-8 281 ¥ 77 4 9% 24 102 13 47 187 94 24 12 = 281
16.57% 20.0% 18,27 12.8% 17.97 11.2% 15.2% 18,1 15.37 172.2% 15.37 16.9% 13.81 23.5%
HIHE TIKHES -9 20 M7t 2 & 18 6B 9% I8 142 &0 185 14 = 202
1197 7.7 16.7% 11.58% 11,07 8.3% 10.2¢ 13.1% 12,5 13.1% 9.77 11.87 15.8% 16.91
HOHE 22-0 13 = ] = 2 L] 9 K 1 ] g 13 - 13 -
I 1.7 A% 1.60 1,31 WAL 3T L3R 2T LB 3.8%
TEM DR HORE TIMES 22-X 548 51 138 131 184 44 185 282 121 3 174 523 028 L 068
33,371 27.8% 32.3% 39.57 33.74 29.8% 27.8% 34.0% 39.48% 36.3% 28.2% 33.2% 32.4% 47.6%
HOT STATED 2R 178 2 3} 22 55 45 8 720 26 103 76 165 9 = =
10,5 11.8% 8.0% 6.7% 10.17 20.87 11.9% 9.9% B.5% 9.47 12,37 10.4% 10.6%
AMALYZED RESFOHDEHTS 1704 183 426 333 GA7 214 &1 726 306 1037 617 1975 87 332 1194
99,97 99.92100.0%100.17100.17% 99.9%100.0%100.6%100.0%160.1%100.12100.12100.1% 99.9%100.0%
HEAH 8.0y 72.70 8.22 8.29 B.14 7.3 7.52 B.43 8.47 B8.36 7.53 B8.09 8.19 3.31 9.41

S DEV 2.99683,03052.63702, 94282, 94693, 42693.19372..77902 .. 8755285593, 18052, 992728472 1.50581.6643



JOB HUMBER 521801
AVERAGE NUMBER OF SERVINGS PER MONTH OF...

PAG

PRESENCE OF ¥*COUNTRY OF #*..PROPORTION OF IN/..
Rosnns AGE OF FEMALE HEAD..... ¥, FANILY SIZE...**.CHILDREN.**EIUCATION.**,0UT-HONE CONSUMPTION. ¢

TOrAL &R 1-2  3-4 5+

CAN- UMDER 25-34 35-44 45-64 AND PER- FER- PER- WITH-

ADA 25 YR YEARS YEARS YEARS OVER  SONS SONS SOHS WITH OUT CANADA OTHER
CAMNED FISH =~ HEAN  1.40 1.45 1.56 1.40 1.55 1.94 1.76 1.52 1.43 1.48 1.80 1.59 1.57
S.0. 2.28182.139/72.44932.15932.07692.68292.58942.18391. 49292, 05162, 62952.24091.8821

FISH AND CHIFS FRCH A
FISH & CHIF SHOP

HEAN .24 .23 14 .25 .26 39 .29 .20 .23 .24 .29 .24 .77
S.0L  .9224 .9722 6226 7497 .62701.83731.1697 .6912 7728 .72621.1924 .9450 .4607
FRESH FISH HEAN .64 .46 .42 .56 .72 112 .7 .;2 .59 .94 .BI .62 .75
S.0. 1.62791.05791.03201.32741.89072.41741.94041.37801.38191.35641,99711.62011.4888

FROZEN COATED/BATTERED HEAN .76 .B4 .77 .77 W67 .91 .72 .79 .80 .78 .73 .76 .78
FISH 5.0, 1.456121.34821.25641.30591.29182.32511.65241.36461.21311.31211. 6928147481 . 3478
FROZEN FILLETS/HLOCKS MEAN 1.13 .79 .99 1.06 1.23 1.55 1.24 1.03 1.12 1.09 1.20 1.11 1.20
S.0. 1.95441,52101.56032.11261.80442.83022.19591.79231.73641.84302.13571.90591.5122
SHELLFISH MEAN .37 .24 35 .40 .34 .04 41 7 .8 W34 43 .38 .22
S.D. 1.1222 .73%5 .B415 .94071.00222.05171.3752 .9782 .7647 .91271.41861.1428 .7204
OTHER FISH/SHELLFISH HEAN .26 .08 .13 .27 .31 .54 .30 .23 .25 .24 .30 .26 .30
§.0. 1.2076 3939 .55856 .90451.308842.13461.35451.1807 .B9091.09901.37921.2334 .9511

JO0R 6 0OR
LESS HORE
N~ IN-

HONE  HOME

1.02 1.77
2.00182.3648

27 .23
.7613 9812

37 .48
1.15821.6516

20 B4
1.23991.5070

27 1.29
1.74871.9873

26 Al
1.00381.1519

A4 .29
.89231.2790



| JOB NUMAER 521801 ' PAGE
| AVERAGE NUMEER OF TINES (OUT OF LAST 10 SERVING OCCASIONS) FUR  EACH OF FOLLOWING COGKING METHOUS OF FISH/SHELLFISH

PHESENCE CF ##CDUNTRY OF#*..FROPORTION OF IM/...-

%uvoo BBE OF FEMALE HEAD.....%%, FANILY SIZE..,.#%.CHILOREN.*ECUCATION. »¥ .OUT-HOKE CONSURPTIOH, -
, 50R 4 0%
| oraL SRR 1-2 34 T LESS KORE.
CAN- UNIER 25-34 35-44 45-84 MWD  PER- FER- PER- WITH- - I

ADA 25 YR YEARS YEARS YEARS OVEK  SUNS SONS SONS WITH OMT CRMADA OTHER HOHE  HOHE
| BAKED - TN FOIL HEAN .80 .48 .77 .74 .85 102 .90 .68 .90 .73 .96 LB 4% Ji.82
8.0, 1.73021.49271.80991.77931.47661. 7885179491, 52412, 0012165891, 84471, 75181, 5192  1.41161.8213
| BAKED - BOT IN FOIL  MEAN 179 1.77 2,19 2,00 1.56 1.3 1.44 2,001 1.99 1.97 1.46 1.81 1.65 1.26 1.94
8.0, 2.64242.29352.95542.84302,51091 87522, 23902.82642. 88352, B1 242, 26182.67962. 3585 2.03352.759%4

|
| BOILED OR POACHED  HEAM .58 .9 L34 &2 40 B4 43 49 4B 50 65 L5 L® 35 .63
S.0. 1.39241.16401.02441.34381.46381. 94501, 45481 18441 . 67441 . 33411 48951, 39701, 3133 885914719
| BROILED OR GRILLED  KEAN .79 .83 .80 .78 .81 .70 .82 .73 .65 .75 .65 .77 L& J7 81
r S.0. 1.54031.73341.41551.53871.70981.57741 69171, 53351 . 76461.58751. 72971, 638415782 1.53511.6940
| DEEP-FRIED WEAR .70 .76 .88 .81 .40 .30 A3 .80 .99 .B& .44 L9 .45 SR,
! 8.0, 1.68351.41451,92501.82141.55581.07491.29151.74842. 13041 84851, 20191,69221. 4407 1.48041.7393
- PAN-FRIED HEAN 2,17 1.58 1.86 2.19 2.45 2.58 2,15 2.02 2.4 2.20 2.11 2.18 2.12 1.73 2.27
} 8.0, 2.40061.9/472.52182.45082.44542. 87432, 49842, 49822..98952. 67412, 45942, 443919918 2.28312.6739
SIEAHTD HERN .16 W08 W12 .18 .17 L3 8 .14 L1 .14 L9 5 LF 40 .18
| | S0, L7130 LA1Y5 L5023 L4985 727911707 L8076 L6139 L7233 L6343 8375 .59581.0755 4875 7522
STEWED OR CASSEROLED MEAH .72 .64 .49 .70 .77 .75 .B) .65 .0 .47 8L .72 LT3 45 .73
| §.0, 1.48891.32111, 46491, 46691, 54541,50321,57101 . 41421 . 47431 43001, 58451, 50101 . 4915 1.44/81.5002
| RE-HEATED LEFT-OVERS KEAN .33 .30 .21 .28 .37 .74 .41 .3 .27 .29 .41 L .3 3531
S.0. 1.0022 .7007 .BI851.0734 .92201.4777 .91851.00541.15441.0363 .93051.0230 7759 9930 .9878
OINER CODKING HETHOD HEAM .49 .49 .59 .51 .48 .27 .40 .62 .37 .53 .41 .50 .42 52 .49

5.D. 1,32121.20491.34071.37491.,38511.05821.12171.56551.. 01861 . 41991, 11801, 33861, 2545 1.26591.323

HOT CODKED AT HOME / HMEAN 1,38 1.63 1.40 1.59 1.14 .89 1.31 1.43 1.37 1.43 1.28 1.38 1.27 1.41 1.41
READY-T0-5ERVE §.0. 2.34972.41042.60502.47212.13921,83732.39042,30072.37342, 33052, 381 42,37421.9859 2.29932.3985



JOB NUHHER 521801

AVERAGE MUNRER OF TIMES ( OUT OF LAST 10 SERVIMG CCCASIONS) FOR

EATTERET

KREADED 0% COATED

IN A C4SSEROLE

Il A SANDWICH

HIXED WITH RICE

PLAIM (HITH VEGETABLE

OTHER THAH 32LAD)

UITH A SAUCE

VITH GR IN 4 S4LAD

IN SOME OTHER way

Fovens AGE OF FEMALE HEAD....

forsL

CAN- UNLER 25-34 35-44 45-64 MR
25 YR YEARS YEARS YEARS DVER

AlA

HEAN  1.37 1.87 1.45

S.0L 2.17792.48302,33312,

HEAN 1.89 1.77 2.01

$378 1-2

PER-

1.46 1.18 .&7

1.91 1.85 1.Bd

3-4
PER-

1.1t 1.52 1.58 1.53
14382,00551.73472,05172, 14082 .. 44722, 23432

1.71 1.99 2.03 1.98 1.72

EACH OF FOLLOWING WAYS OF SERVING FISH/SHELLFISH

1

PRESEHCE OF ##COUNTRY OF«¥..FFOFORTION OF Ti/.. E

5+

PER- HITH-

SONS SUNHS  SOHS WITH CUT CAMADA OTHER

.10 1.39 1.3
L04162,19732.0705

1.689 2.00

5.0, 2.51852.27792, 75952, 41032, 40372, 63732, 626182, 53542 . 46272 . 54642 45722, 347522053

HEAN A% 08 .55
S.0. 1.35901.18251.09981
HEAN  1.70 2,05 1.44
8.0, 2.05711.98422.09472.
HE&N S0 L35 L3
S.0, .9293 .93031.1330
HEAN  1.78 1.54 1.59

5.0, 2.53332,70132.39152

HEAH .70 .48 .72
S.0. 1.3742 .82361.53171,
HeAN  .BS W76 LB

8.0, 1.50171.50831.56091

HEAN 51 .27
S.0L

'%G
1.3945 .75351.11401.

410 .82 L% .82

2.11 1,57 1.23

43

1.6 1.77 1.82

S5 .62 B8 700 LAY

.20331.54831.45421.55781,23141.16201.21511.57501, 36891 . 3460

1.76 1.53 1.73 1.3%

35781.89201.48731.94492.07982.203%2.10081.94852,08101.7273

L2002 .27 W32

7887 .8/78% 7442 9232

1.79 1.87 2.03 1.89
L46172,59472.92702

J5 0 .68 B2 76

*
. i

1.61

A7

.7 S T || B

000 L9941 (9047 L9654 9423 L4732

1.94 1.71 1.90 1.77 1.48

.68392,35872, 50452, 42912,71042, 53982, 5442

L8 .66 79 70 TR

43291.26991.54291,44231., 29451 . 38311, 3031149191, 37151, 4595

94 .78 .%7 .95

.93 W64 5 23
5070154011, 4323

.81

90

80 Bl .95 .87 LBL

.54771.34331. éECEl D151 42441, 47741, 64531, 50031,52751.2093

L8 .50 .53 .50 74

L33851 33351, 54481, 38771, 40451, 37751, 7410

30k 607
LESS HORE
- IM-

HOHE  HORE

1.28 1.42
2.10062.2057

1.28 2.07
1.74792.6867

A5 70
1,255621.3804

1.53 1.75
1.95772.0805

32 .30
B146 9711

1,29 1.93
2.09082.4520

47 T2
1.24971.4178

.83 .84
1.36191.5424

G749
1.50921,3412

Jon,  FARILY STZE...#%,CHILDREN, #EDUCATIOH. #». OUT-FORE CONSUNPTIOH.

1

|

i

1



FISH ATTITUDES AND LIFESTYLE FACTORS

Order of Presentation

® Fish attitude factors by region, population density, household
income and occupation

® Fish attitude factors by age of female head, household size,
presence of children, country of education and proportion
of in/out-of-home consumption

® Lifestyle factors by region, population density, household
income and occupation

® Lifestyle factors by age of female head, household size,
presence of children, country of education and proportion of
in/out-of-home consumption

Market Facts




[I0B NUMBER 521801
FISH ATTITUDES

TFISH NOT A MAIN MEALT HEAN

S.0.

"FISH LIGHT AND EASY H HEAN

EALY

TSHELLFISH POSITIVE?
I'FRESH IS BETTER THAN
[FROZEN’

TKNOMLEIGEARLE  ABOUT
FISH FREPARATION?
TERAMD ORIENTED?
"HALIBUT POSITIVE?
TFISHBOME FEARS?

TANTI-COIY

TCANNED ~ POSITIVE?

S.I"

HEAN
S5.D.

HEAN
SIB.

HEAN
SI BI

KEAN
S-B-

HEAN
SI nl

HEAN

¥uveenessnsoREGION.......... . ¥POPULATION DENSITY#...HOUSEHCLD INCOME...®#H. H. DCCUPATION®

TOTAL
CAN-
ADA

1.77

1001 UNDER $10H 4$15H  $25H SALES/

ATLAN QUE- ONT- PRAIR AND 100H- UNIER T0 T OR PROF/ CLER- BLUE

TIC BEC ARID IES B.C. OVER URBAM RURAL $10H $14.9 $24.9 OVER HGR CAL COLLAR

1.44 1,85 1.82 1.78 1.65 1.77 1.78 1.77 1.91 1.79 1.69 1.64 1.67 1.71

1.74

L9362 .7706 9638 .9852 .8766 .B349 .9328 9660 .90981.0836 .B547 .8573 .B107 .7967 .B43B .9106

4.26
6697

3.19

4.31 A.34 4.26 4.14 4.22 4.27 429 4.20 4.32 4.26 4.23 A.21 4.24 A.23
L7092 5949 L6854 L7038 6716 L6787 .64B6 L6663 .65BL L6467 L6801 L6694 6777 6107

3.50 3.34 3.02 3.00 3.46 3.29 3.20 2.94 3.12 3.07 3.18 3.43 3.32 3.39

4.20
6742

3.08

1.1102 .91481.01871.19191.088%1.04641.10951.10411.07781.14641.08481.07951.083%1.12601.04851.0583

3.50
7738

3.34
-B426

3.34
7153

3-13
.8703

3.17

3.60 3.53 3.38 3.55 3.66 3.4B 3.52 3.54 3.63 .46 3.46 3.42 3.40 3.47
7623 7763 7907 7207 .7551 .7905 .7600 .7532 .7909 .7757 .7733 .7292 .7415 .7374

3.64 3.61 3.20 3.07 3.35 3.33 3.39 331 3.49 3.25 3.27 3.27 3.26 3.29
.8128 .7964 .8307 .7957 .B297 .BS46 L8275 .B209 .B4DO 7435 .8509 .B343 .82B% .BALS

3.27 3.45 3.38 3.22 3.22 3.37 3.40 3.19 3.46 3.23 3.27 3.36 3.23 3.30
.9738 .89 9340 .B777 8490 .9330 .B975 .B767 .9418 .9194 .BP43 .B767 .8927 .9244

3.45 3.00 3.27 3.16 3.1 3.17 3.7 3.41 3.36 3.11 3.06 3.12 3.09 3.14
.9892 9192 .B347 7571 .B367 .8323 .8442 .BOB0 .BB64 .9027 .B163 .B454 .7935 912

3.03 3.27 3.18 3.26 2.B6 3.17 3.27 3.06 3.27 3.12 3.0 3.01 3.02 3.25

3.48
7657

3.29
7995

3.24
23

3.09
8425

3.15

S.D. 1.19131.18431.24471.19741.12031.08731.17161.19821.22321.24541.17441 .16041.14311.14601.18221 . 1885

HEAN
S.D.

HEAN
S.nl

2.4

2.24 2.44 2,39 2.33 2.02 2.34 2,39 2.20 2.46 2.37 2.27 2.21 2.27 2.31

2.30

8759 .9790 .8732 .B743 .B237 .B034 .8915 .B700 .B428 .9435 .B175 .8504 .B278 .B194 .B0BS .BAG4

J.48 3.13 3.43 3.52 3.60 3.59 3.50 3.51 3.40 3.54 3.41 3.48 3.47 J.44 .46 3.40
7429 6994 .7542 7481 .6903 7155 .7248 .7687 .7533 7955 7540 7019 .6938 .6754 .6975 7309

PAGE 1



JOB NUMBER 521801
FISH ATTITUDES

TSOLE - POSITIVE? HEAN
S.D.
TCANNED - EXPENSIVE'  HEAN
S.D.

TFISH EXPENSIVE / HOT HEAN

EETTER VALUE! 5.0
TPOOR SUPERMARKET HEAN
HERCHANDISING' 8.0
YFISH I5 GOOD FOR YOU' HEAN
SI Bl
TFAMILY HOT WANT FISH* MEAN
Sl B-
TCAN KEEP FISH' HEAN
sl BI
'COn - POSITIVE? HEAN
5.D.

T0UT-OF -HOME FISH BEST HEAN
S.D.

THOT LIKE FISH SHELL/ HEAN
APPEARANCE’ S.D.

TOTAL
CAN-  ATLAN
A TIC

3.37 3.17
L7972 8519

4,09 4.30
.9056 8553

.24 2.97
8549 9264

3.5 3.2
7718 7990

3.9 4.12
6813 .4763

2.82 2.44
<7467 9560

2.84 3.05
9066 9734

2.96 2.89
.7838 .9014

2.45 2.24
.9608 .9105

2.1 .27
9433 .9189

QUE- DNT- FRAIR

REC  ARID

3.58 3.37
.7852 7993

3.1
9642

4.24
B474

3.5
.8152

3.14
8278

3.06
.7668

3.18
7631

3.9%5 3.97
6968 6737

2.86 2.92
L9414 .9750

2.81 2.94
.8239 .9089

2.95
.8548

2.97
7460

2.62
.78%0

2.20
9129

2.59
9271

2.87
9619

ItS

3.18
~ 7049

4,14

3.20
7612

3.14
7720

3.86
6576

2.83
8336

2.73
9077

2.92
»6854

2,33
7155

2.78
8816

100K UNDER
AND 100K~

B.CI

3.46
'7963

3.33
.7865

4,24 4.12
.8202 .B49

3.31 3.28
L9193 8393

3.23
7648

3.14
7941

4.02 3.98

.6787

2.65
9213

.6832

2.87
9377

3.32 3.19
7940 7636

4.06 4.04
.8350 9506

3.28 3.1
.8915 .8390

3.19 3.13
7600 .7243

3.96 3.9
4815 L6682

2.80 2.72
9697 9335

UNDER
3.45
.8275

4.15
L9312

3.29
8564

3.1?
.7801

3.%7
7015

2.04
9477

$104 $15H SALES/

T 10

$2M

3.34 3.43
7664 8037

3.29 3.30 3.42
.B427 (7422 .7649

4.06 4.05 4.08 4.02 4.15
9079 .9096 .8482 .8770 .B923

3.3
8033

3.24 3,16 3.45
.B4683 .8224 .B382

3.24
8564

3.16 3.16
7337 .7627

3.10 3.14
7857 7482

3.16
7361
3.97 3.93

3.99 3.99 3.99

REGION. vsvusaees . ¥POPULATION DEWSITY*...HOUSEHOLD INCOME...%#H. H. OCCUPATION®

OR PROF/ CLER- BLUE
OVER URBAN RURAL $108 $14.% 324.9 OUVER KR CAL COLLAR

3.27
« 7631

4.05
9277

3.21
.8840

3.13
W7765

3.90

2.84
9139

2,64
9599

3.08
WERL

2.94
. 7451

2.47
9239

2.46
9913

2,65
.B834

2.79
.9401

2.85
8620

3.01
8430

2.50
L9211

2.49
9448

2.85
9369

2.84
7260

2.98
.B042

3.08
.8378

2.35 2.54
.91771.0332

2,51 2.74
L7189 9691

L6778 6956

2.8 2.76
464 9479

2.93 2.78
8532 L6927

2.93
7639

2.92
7473

2.3
7048

2.39
9364

2,68 2.70
.9057 .9201

.6253 6388

2.82 .79
9390 .94%4

2.8 2.89
9330 .8912

2.86
.7022

2.89
26965

2.44 2.41
9113 8962

2.68 2.70
7639 9406

26732 .6877

2.88
L9334

2.77
9319

2.86
8927

2.89
8824

2,91
6991

2.94
J723

2.43 2.38
.9920 .9361

2.68 2.46
9147 9175
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?ﬂB NUMBER 521801 PAGE 1
FISH ATTITUDES

PRESENCE OF #*COUNTRY OF*¥..PROPORTION OF IN/...%
¥.....AGE OF FEMALE HEAD.....%#..FANILY SIZE...%% CHILDREN.**ELUCATION. %*.0UT-HOKE CONSUKPTION.*

a0R 6 DR

TOTAL 6YR 1-2 3-4 G5+ LESS HORE

CAN- UNDER 25-34 35-44 45-64 AND PER- PER- PER- WITH- M- IN-

ADA 25 YR YEARS YEARS YEARS OVER SONS SONS SONS WITH OUT CANADWA OTHER HOFE  HOME

FISH HOT A HAIN HEAL' HEAN 1.77 1.82 1.68 1.48 1.74 2.11 1.88 1.71 1.68 1.72 1.84 1.77 1.75 .91 1.54
8.0, .9352 .BSS5 .7888 .8478 .93231.26011.0648 .B420 .8020 .B85921.0483 .92981.0357 7494 .46980

/FISH LIGHT AND EASY M HEAN 4.26 4.08 4.17 4.21 4.34 4.48 4.33 4.2 4.23 4.21 4.34 4.25 4.36 4,22 4.30
EAL? 5.0, .6697 .6503 6435 .6772 6725 .4303 6748 .A3B9 6715 .6A96 L6627 L6719 .6372 7032 .6408
}S}ELLFISH FOSITIVE" HeAN 3.19 3.09 3.23 3.17 3.24 3.13 3.29 3.19 2.99 3.13 3.30 3.20 3.04 3.43 3.24
J 5.0, 1.11021.07591.07061.04711.13451.23101.156741.07891.02281.06801.17321.10621.1575 1,13051.0551
' fFRESH IS BETTER THAN HEAN 3.50 3.46 3.42 3.42 3.54 3.76 3.60 3.45 3.41 3.45 3.60 3.51 3.4 3.57 3.44
FROZEN’ S.0. 7758 7117 7053 7637 .B193 .BO%6 7974 7471 7705 7576 7980 .7730 .8000 <7964 7767
TKHOWLEDGEABLE AROUT HEAN 3.34 3.23 3.17 3.25 3.43 3.68 3.48 3.24 3.25 3.26 3.47 3.32 3.49 .31 3.35
~ISH FREPARATION’ S.D. .B426 .B6YS L7767 .B328 .BOFL .8783 .8399 .BO40 .BAS6 ,B8224 8602 .B8405 .B1460 .B239 .7984
YBRARDN ORIENTEDY HEAN  3.34 3.13 3.13 3.25 3.43 3.84 3.49 3.26 3.21 3.26 3.49 3.35 31.23 .42 3.27
S.D. L9163 .B256 ,B673 9180 5504 7644 .9152 .9092 .BBAT 9047 .9172 .9143 .91463 9210 9460

THALTBUT POSITIVE! HEAN  3.18 3.02 3.00 3.01 3.29 3.66 3.32 3.08 3.10 3.11 3.30 3.18 3.24 3.17 3.18
' S.D. .B703 .7640 7511 .B467 .9028 .9153 .9134 .B8337 .8126 .B433 .9020 .B755 .B243 .8571 .B526
TFISHEORE FEARS' HeAN 3,17 3.14 3.1 3.11 3,16 3.45 3.22 3,15 3.10 3.15 3.20 3.18 2.99 3,37 3.02
| S.0. 1.17131,13971.15321.19341.19181.26911. 21561 .16451.19611.17431,21981.19621.0289 1.13751.1763
TANTI-CODY HEAN  2.34 2.35 2.29 2.19 2.34 2.66 2.42 2.29 2.2 2.9 2.43 2.34 2.1 2.44 2.3
S.0. .B749 .B192 .7412 .B425 .92091.0056 .9353 .8423 .B015 .8391 .9327 .8701 .9812 L9134 .8318

JCANNED - POSITIVE'  HEAN 3.48 3.41 3.31 3.41 3.57 3.80 3.8 3.42 3.42 3.43 3.58 3.49 3.49 3.01 3.47

S.D. 7429 .6923 .6704 .7021 .73B8 .BA11 .7759 .7084 .7255 .71B2 7747 .7425 .7598 7325 7350



JOB HUMBER 521801
FISH ATTITULES

TSOLE - POSITIVE" HEAN
S.0.
TCAMNED - EXPENSIVE'  MEAN
S.D.

TFISH EXPENSIVE / HOT HEAN

EETTER VALUE! S.D.
PODR SUPERHARKET HEAN
HERCHANDISING? S.D.
'FISH IS GOOD FOR YOU' HEAM
5.D.
TFAMILY NOT WANT FISH? MEAN
SI BI
TCAN KEEP FISH' HEAN
8.0
TCOD - POSITIVE' HEAN
s' n.

"OUT-OF-HORE FISH BEST MEAN
§.D.

THOT LIKE FISH SHELL/ HEAN
APPEARANCE’ S.D.

TOTAL
CAN-

3.37 3.17
7972 6443

4.09 4.08
<7056 .B443

3.24 3.16
8549 .B516

3.15 3.18
J718 7171

3.9
4813

3.87
7300

2.82
9467

2.84
L9031

2.84
.7056

3.12
7945

2.96
.7838

2.93
L6323

2.45 2.51
9608 .9232

2.1 2.74
L9433 .94/8

AGE OF FEMALE HEAD.....%*. FAILY SIZE...%*.CHILDREN.**EI/CATION, ¥, 0UT-HOWE CONSUNPTION.*

UNDER 25-34 35-44 45-64 AND
ADA 25 YR YEARS YEARS YEARS OVER

3.27 3.30
.7002 ,7662

4.01
9297

4.01
.8886

3.16
.8031

3.20
. 8464

3.20

.7045 ,7829

3.92 1.9
«6333 6648

2.68 2.87
.71241.0387

2.96 2.91
-8092 .9225

2.94 2.83
.6188 7515

2.31 2.34
.8850 .9093

2.65 2.49
L9190 9647

3.12

65YR 1-2
PER-

SONS

3.63 3.46
.8390 .8263

3.45
B769

4.20 4.16
L9015 8959

4.16
.9084

3.26
9098

3.48 3.28
7767 .B4b4

.21 3.17
8571 8049

3.09
7919

4.07 4.00
7159 7104

3.99
6739

2.84
.9282

2.94 2.83
L9231 .9373

2'70
9420

2.64 2.82
L9978 L9474

3.00 3.15 3.01
.85321.0073 8376

2.4y 2.73 2.3
.74861.15631.0148

2.66 2.91 2.78
L9179 98467 9642

PAG

PRESENCE OF %xCOUNTRY OF..PROPORTION OF IN/..

3-4 5+
PER- PER-
SONS  SOHS

3.32 3.28
75993 .7985

4.06
L9197

4.01
.6819

3.21
.B493

3.2
8836

3.17
7370

3.06
.7647

3.97
6590

3.988
6602

2.78 2.89
9945 L9440

2.8 2.89
8615 9148

2.9%5 2.89
.7218 .7973

2.41 2.27
9340 .B630

2,66 2.63
9273 9194

HITH-

WITH OUT CANADA OTHER

3.31
7774

3.47
8204

4.07
- 8964

4.13
- 9203

3.29
. 8559

3.21
8528

3.14
7437

3.16
.8171

3.94
6704

4.00
.6982

2.82
7506

2.82
L9399

2.87
- 8?2&

2.80
.7288

2.94
7915

3.00
B354

2.8 2.5
.92441.0104

2.66 2.77
L9219 9747

3.36
l??42

3.56
.8212

4.09
8991

4.15
L9746

3.24
.8448

3.14
. 9441

3.16
7664

3.07
.8507

3.95
.6B44

4.05
0947

2.83
9470

2.67
9100

2.86 2.66
.69871.0099

2.96 3.09
7816 7949

2.45 2.45
L9989 9246

2.71 2.57
9370 9994

5 DR
LESS
N-

HOKE

3.43
7811

4,05
9023

3.38
+8324

3.19
.7898

3.97
6845

2.99
9102

2.87
L9759

2.93
8012

2.79
1.0232

2-?8
9026

6 OR
HORE
-
HOHE

3.37
.8048

4.12
.8871

3.14
.B562

3.1
7394

3.98
6648

2,66
9251

2.89
8954

2.96
« 7360

2.27
.8833

2.56
.8978



{0B NUMBER 521801

LIFESTYLE ATTITUDES

/INFLATION SUFFERER?

HEAN
sln.

|CAREER-ORTENTED UDHAN HEAM

'HAPPY HOHENAKER?
-~ CONVENTENCE
EECTOR?

THRIFTY SHOPPER’
THEAT REJECTOR’
TDEFENDER OF HI

ZATING STANDARDS’

YCREATIVE COUK
ENTERTATNER?

"I AH KORE AWARE
NUTRITION’

FOOD

GHER

AND

OF

S- Bl

HEAN
.0,

HEAN
S' B.

HEAN
§.0.

HEAN
5.0,

HEAN
SIBI

HEAN
S.D.

HEAN
5.0,

. FA——

TOTAL
CAN-
ALA

ATLAN
TIC

3,50 3.60
8214 .B483

2.93
9733

2.9
.7586

3.35
8146

3.36
.8629

3.87
7632

4.09
7401

3.69
.8272

3.94
7931

4,28
6419

4.3
4548

4.25
26649

4.33
6620

3.26
7903

3.22
.B8B45

4.34 4.47
8743 L7654

ssesoREGION. c0vus

QuE-
REC

OWT- PRAIR
ARID IES

3.47
I35

3.54 3.41
.8347 .B143

2.74
9830

3.03 2.90
7636 9568

3.51
8074

3.2% 3.34
8000 7994

3.%

3.84
6730

3.79
8329

3.42
8080

3.83
.8038

3.65
8110

4.31
6186

4.2%
4353

4.15
L6751

4.15
.6432

4.31 4.24
6355 7026

3.37
.7689

3.23 3.27
.B055 .4837

4,39 4.30 4.28
.8080 .9118 .B724

+«» . ¥POPULATION DENSITY#.,.HOUSEHOLD INCOME...¥¥H. H. OCCUPATION®
100H UNDER $104 $15H  $20M SALES/
AND 100H- UNDER TO 1O OR PROF/ CLER- BLUE
E.C. OVER URBAN RURAL $10M $14.9 $24.9 OVER H6R CAL COLLAR
3,50 3.56
8057

3.45 3.4 3.58
.8344 .B053 .7965

3.57 3.45 3.20 3.31
.8108 .8214 .8144 8470 .8103

3.52
«8371

3.69
7718

2.97
9063

3.09
7823

2.79
9110

2.89 2.95 3.17 3.07
L2822 .99251.00691.0497

3.04
9425

3.00
.9843

2.88 2.80
L9763 9237

3.26
7980

3.33
8035

3.37 3.39
7627 .8327

3.35 3.2% 3.28 3.2
.8226 .8330 .8083 .83%6

3.20
.8038

3.33
.8288

J.48
7775

3.81
7490

3.80 3.8 3.85 3.82
7458 7779 .7899 .7927

3.73
'?811

3.90
8206

3.85 3.89
7928 L7311

3.94
7427

3.86
7834

3.56
7911

3.84
.8404

3.72 3.67
7919 .8042

3.45 3.5
.8140 .B438

3.72
8026

3.76
8472

3.67
.8370

3.73 3.70
.B8114 .B186

4.28
5497

4.31

4.4 4.43
9943 .5973

4.32
0874

4,36
6274

4,35
6264

4.26 4.13
6378 .66A1

4.15
L6611

4.31
6264

4.25 4.28 4.19
6646 L6513 L6775

4.27
.6886

4.19
6619

4.22
56389

4.30 4.26
6603 .6443

4.22
6588

4.21
6756

4.24
6374

3.28
.7883

3.21
7348

3.16
8335

3.21 3.32 3.34
8024 .7730 7675

3.29
8300

3.23
7774

3.29
7967

3.20 3.5
7442 .7631

4,31
.8821

4.5
8732

§.34 4.40 4.25
.8915 .8037 .89%9

4.3
8846

4.30 4,38 4.28 4.35
.8582 .B370 .9219 .8717

4,34
29311

PAGE 1



JOB NUHBER 521801 PAG 11
LIFESTYLE ATTITUDES .

PRESENCE OF%*COUNTRY OFw»,.PROPORTION OF IN/.. |
%.....AGE OF FENALE HEAD.....w%%, FAHILY SIZE...** CHILDREH.**EIUCATION,##.0UT-HONE CONSUNPTION.*

SO0R &60R ]
TOTAL 65YR 1-2  3-4 G+ LESS HORE
CAN- UMDER 25-34 35-44 45-64 AND PER- PER- PER- WITH- IN-  IN-
ADA 25 YR YEARS YEARS YEARS OVER GONS GSONS SONS WITH (T CAMADA OTHER HOKE  HOHE
TINFLATION SUFFERER’ HEAN 3.50 3.53 3.51 3.44 3.45 3.68 3.51 3.49 3.49 3.51 3.48 3.50 3.58 3.37 3.50
S.D. .B214 .7499 .8734 .7878 .8252 .78790 .8416 .B234 .7473 .8110 .83B4 .8210 .7646 .8270 .B043
TCAREER-ORTENTED WOHAN HEAN  2.93 3.26 3.06 2.96 2.B4 2.53 2.93 2.99 2.75 2.92 2.9% 2.93 2.9 2.98 2.95
S.0. .9733 .8902 .97491.0080 .9712 .822% .9799 .9630 .9615 9681 .9815 .9748 .93k4 7898 9711
THAPPY HOHEMAKER® HEAN  3.35 3.28 3.31 3.23 3.40 3.53 3.45 3.28 3.29 3.8 3.48 3.35 3.23 3.28 3.37
5 .81446 .B184 .7879 .B308 .B209 .7795 .BA4Y .7923 .7700 .7849 .B445 .8149 .B372 8229 7967
TCONVENTENCE FOOD HEMN 3.87 3.55 3.81 3.84 3.94 4.0% 3.92 3.82 3.86 3.84 3.91 3.B46 4.05 a3 I
REJECTOR’ S.D. L7652 .B254 7995 .744% 7517 L6780 7942 .7545 7128 .7409 8027 .7704 .b63b 8302 .7451
TTERIFTY GHOPPER? HEAN  3.69 3.57 3.60 3.63 3.74 3.94 3.70 3.68 3.71 3.69 3.49 3.68 3.87 3.59 3.73
5.0, .B272 .8076 .7876 .B213 .B423 .B289 .B471 .BO&S .7774 7972 .8764 .BI03 .7342 8223 .8177
THEAT REJECTOR? HEAN 4.28 4.26 4,36 4.34 4.26 4.13 4.22 434 4.31 4.32 4.23 4.28 4.35 4.27 4.34
S. 0. L6419 .6738 5886 8367 6494 .6672 (6323 6145 6688 .4335 L6520 .4388 7047 .6497 .6311
'DEFENDER OF HIGHER MEAN 4.20 4.26 4.14 4.21 4.30 4,37 4.30 4.22 4.19 4.21 4.31 4.24 4.35 4,27 A.24
EATING STANDARDS’ S.0. L6649 .6392 6689 6447 L6673 L6314 L6710 L6647 (6362 L6566 L6748 L6657 6208 6393 L6669
TCREATIVE CODK  AMD HEAN 3.26 3.41 3.34 3.22 3.19 3.23 3.25 3.26 3.29 3.27 3.25 3.26 3.2 3.29 3.24
ENTERTAINER' §.B. 7903 .7305 .7605 .6844 8196 .9308 .8300 .7643 7595 .7644 .BI33 .7851 ,B221 8210 .7670
'] A1 HORE AMARE OF HEAN 4.34 4.18 4.39 4.22 A.36 4.50 4.38 4.32 4.28 4.31 4.38 4.33 4.45 4.25 4.39

NUTRITION' §.0. .B743 .9070 .7897 .9293 .9137 .7652 .B741 .8769 .B436 .BA11 .B954 .8775 .8579 9339 .8340



DETAILED FISH ATTITUDE DATA (A)

Order of Presentation

The extent of agreement/disagreement with each fish attitude statement
presented in the same order as listed in the questibnnaire appendixed

to this report.

Each statement analyzed by:

@ Region

® Population density

@ Household income

° Occupation of head of household

Market Facts




| 0B HUNBER 521801

"HY FANILY LOVES SHELLFISH’

|

| COMPLETELY ABREE (X5) 15-1
| GOMEWHAT AGREE  (X4) 152
NEITHER ABKEE MOR 15-3
" DISABREE (X3)
1 SOMEWHAT DISASREE (X2) 15-4
| COMPLETELY DISAGREE(1) 15-5
TON'T KNGY 15-X
 NOT STATED 15-R

NUHBER OF RESPONLENTS

HEAR
STD DEV

CARD HUHBER 02

BUESTION 8

¥ovwrnanen oo REGIDN, . uuvuns. o ¥POPULATION DENSITY#., HOUSEHOLD INCOME...®#H. H. OCCUPATION*

TOTAL 1004 UNDER $I0H S P20H SALES/

CAN- AILAN QUE- DHT- FRAIR AND 1004~ UNIER T0 10 Ok PROF/ CLER- BLUE

Alh  TIC BEC ARID IES B.C. OVER URBAN RURAL $10H 3$14.9 $24.9 OVER HGR CAL COLLAR
423 57 125 122 581 67 247 104 73 123 74 122 103 141 &8 117

22,57 36.3% 253,47, 17.77 16.0% 31.0% 24.27 23.07% 18.2% 19.9% 22.3% 22.2% 28.3% 26.4% 26.1% 20.5%
361 30 115 108 54 53 195 102 64 101 63 110 87 118 43 113

19.3% 19.4% 23.4% 15.7% 17.47 24.3% 19.2% 22.47 16.1% 16.4% 18.97 19.8% 23.9% 22.1% 24.3% 19.94

3J3 023 87 124 59 39 176 83 74 113 50 112 5B 82 38 110
17.8% 14.9% 17.7% 18.1% 19.0% 18.0% 17.4% 18.4% 18.5%7 18.47 14.9% 20.2% 15.94 15.4% 14.4% 19.3%

20 29 79 105 48 21 151 56 74 8 36 BY 53 91 44 85
15.1% 18.4% 16,07 15.27 15.27 9.8% 14.9% 12.37 18.46% 13.6% 15.8% 146.0Z 14.57 17.0% 146.7% 15.1%

399 11 4y 200 9 28 208 By 101 151 B4 107 57 93 45 127
21,31 7.2% 14.0% 29.2% 28.7% 12.87% 20.5% 19.7% 25.4% 24.5% 25.1% 19.3% 15.6% 17.5% 17.1% 22.4%

71 6 18 28 10 g 3 19 13 45 7 14 b 9 § 15
3.8% 3.8% 3.67 417 3.27 4.20 3.9% 4.2 3.2% 7.2% 2,01 2.5 17X 1.6% 1.4 2.9

1869 157 494 689 312 217 1017 434 399 617 334 554 IH4 SB 261 570
99.97100.0%100.1%100.0%100.02100.1%190.17100.0%100.0%100.0%100.0%100.0% 99.92100.0%100.0%100.1%

3.07 3.81 3.3 2.77 2.77 3.%3 3.2 3.7 2.82 2.93 2.96 3.10 3.35 3.23 3.26 3.01

1.47691.35051.39381.49171.46641 ,37861.48331.45381. 45921 .49451.51501. 43491 .43341. 45891.44921.4575



JOB NUKBER 521801 CARD

TCANNED FISH IS BETTER VALUE FOR HONEY THAN FRESH Ok FROZEM FISH?

COMPLETELY AGREE (X3) 16-1
SOMEWHAT AGREE  (X4) 14-2

NEITHER AGREE NOR
DISAGREE

16-3
{(X3)
SDMEWHAT DISAGREE (X2) 16-4
COMPLETELY DISAGREE(1) 16-5
NON'T KNOY 156-X
HOT STATED 16-R
NUNBER OF RESPONDERTS

HEAN
STD DEV

NUHBER 02

BUESTION 8

¥.vevvassanoREGION..uunans .. . XPOPULATION DENSITY.. . ROUSEHOLD INCOME...%%H. H. OCCUPATION:

TOTAL 1008 UNDER $10M  $15M 254 SALES/
CAN- ATLAH QUE- ODNT- PRAIR AND 100K~ UHDER 70 1D OR PROF/ CLER- BLUE
ADA  TIC BEC ARID IES B.C. OVER UREAN RURAL $10H $14.9 $24.9 OVER HGoR CAL COLLAR
- 5 30 12 19 3B 2 17 8 10 2A 8 15 & 20
4.1 3% 447 392 9.0% 3% 508 4.2% 6. 20 2.9% 3.91 207 2.7% 2.2% 3.6
231 20 48 B84 &5 34 135 43 83 103 34 A9 45 460 33 &7

13.47 12.47 9.8% 12.27 20.8% 15.97 13.3% 13.9% 13.3% 16.7Z 10.27 12.4% 12.4% 11.2% 12.7% 11.82

68 30 178 273 114 83 397 162 120 189 123 217 151 247 99 A9
36.47% 19.47 36.0% 39.6% 37.3% 38.0% 39.1% 35.8% 30.2% 30.67 34.9% 39.1% 41.6% 40.7% 37.9% 3b.7%

474 48 142 149 &6 50 249 109 116 139 92 145 98 139 73 181
25,44 30.8% 28.7% 24.5% 21.0% 22.BX 24.0% 24.0% 29.2% 22.6% 27.6% 26.1% 26.9% 26.1% 27.7% 28.2%

H2 52 89 104 43 25 183 77 72 104 63 90 T 94 46 92
16.7% 33.2% 18.0% 15.17 13.7Z 10.87 146.0% 17.0% 18.0% 16.8% 18.9% 16.27 15.1% 17.74 17.6% 156.1%

75 7 21 2% 10 7 » 200 20 44 12 13 7 9 a2
400 &4.2% 4.3% 437 3,31 3.4% 347 AL 5.0 7.0% 3.5% 2.4% 1.9% 1.687 1.8Z 3.61

1869 157 494 6BY 312 217 1017 454 399 617 334 554 364 533 260 570
100.0%100.0% 99.94100.1%100.0% 97.97100,0%100.2% 99.97% 99.9%100.,0%100.1%100.0%100.02 99.7%100.0%

2,61 2,12 2.49 2.65 2.79 2.89 2.63 2.64 2.54 2.71 2.4% 2.61 2.59 2.35 2.53 2.57
1.05901.02491.01281.03521.05721.09981.03441.03921.08371.15311.01341.02%4 .96611.0016 .99981.0232



JOB HUMBER 521801 CARD HUHBER 02
T HOULD NEVER SERVE FISH TO "COMPANY"! _ AUESTION B

¥ieavnensas REGION.. ... «o =« ¥POPULATION DEHSITY#.,.HOUSEHOLD INCOHE...¥#H. H. OCCUPATION®
TOTAL 100 UNLER 310 3158 4294 SALES/
CAN- AILAN BQUE- ONT- PRAIR AHD  100H- UNDER T0 1O OR PROF/ CLER- BLUE
ADA  TIC BEC ARI0O IES B.C. OVER URBAM RURAL $10H +$14.9 424.9 OVER HGR CAL COLLAR

| COMPLETELY AGREE (XD) 17-1 153 3 32 8 8 7 8 I W 54 29 M 3% 48 19 3F
8.27 2.0% 4.57 12.07 B.9% 3.41 B.6L 7.74 7.5% B.7% B.7L &AL 9.9% 9.0% 7.2% b.5%

| SOMEUHAT AGREE  (X4) 17-2 199 6 47 93 40 13 118 %0 3 59 27 63 S0 58 29 G54
10.8%2 3.7% 9.47 13.5% 13.0% 6.0Z 11.774 10.91 7.7% 9.6% 8.1% 11.4% 13.47 10.9% 11.2% 9.B%

HEITHER AGREE NOR 173 265 16 72 97 5B 22 140 69 57 8y 50 B4 41 &7 8 93
" DISAGREE (X3 14.27 10.4% 14,57 14.07 18.67 10.2% 13.7% 15.1% 14.2% 14.5% 14.9%7 15.2% 11.4% 12.6% 14.7% 16.3%

| SOMEWHAT DISAGREE (X2) 17-4 424 26 122 141 73 41 223 104 97 117 98 132 76 117 58 143
. 22.7% 16.5% 24.8% 23.47 23.3% 19.0% 21.9% 22.9% 24.4% 19.0% 29.3% 23.9% 20.9% 22.0% 22.1% 25.0%

COMPLETELY DISAGREE(1) 17-5 752 100 201 223 103 126 411 180 161 252 123 226 151 234 112 219
40.2% 83.5% 40.67 32.3% 33.0% GB.0% 40.5% 39.44 40.4% 40.9% 346.6% 40.8% 41.5% 43.8% 43.07 38.4%

DON'T KNOW I S S S
NOT STATED 7k 77 6 20 W/ 0 7 ¥} 17 B 4 B 14 10 9 5 2
417 380 407 A.8% 3.3 B3 341 R8I S 7.31 L3 2.1 7% 1.6% LBL 3.9%

. NUMBER OF RESPCNLENTS 188y 157 494 8% 312 217 1017 454 399 417 334 554 344 533 2861 570
. 100.0%100.0% 99.97100.0%100.17 99.972100.0%2100.0%100.0%100.0% 99.9%100.0%100.0% §9.92100.0% 99.9%

HEAN 2.21 1.59 2,43 2.47 2.39 1.4 2,23 2.21 2.3 2,20 2.21 2.1 2.28 2.18 2.16 2.18
STD DEV 1.3177 .96721.25131.401561.31881.09751.34001.30281 . 27231 .34771.27231. 25721 . 39451 . 34621. 2960 1. 2484

FAGE I



JOB NUMBER 521801 CARD NUMBER 02

"CANNED FISH IS CONVENIENT' GUESTION B
¥eannennonasREGION. uusawana. . ¥POPULATION DENSITY#. .. HOUSEHOLD INCOHE...%*H. H. OCCUPATION®
TOTAL 1004 UNIER $10M $10M  €25H SALES/
CAN- ATLAN QUE- ONT- PRAIR AND 100M- UNIER [0 10 OR PROF/  CLER- BLUE

ADA  TIC BEC ARID IES E.C. OVER URBAN RURAL $10H 414.9 $24.9 OVER MGR CAL COLLAR

COMPLETELY AGREE (X5) 18-1  BSY S8 173 325 182 131 480 210 179 293 142 257 177 251 136 229
46.5% 36.81 35.0% 47.2% 58.3% 60.2% 47.2% 46.3% 44.8% 47.4% 42.3% 46.5% 48.6% 47.1% 51.9% 40.2%

SOMEWHAT AGREE  (X4) 18-2 474 48 199 241 98 48 361 170 143 205 137 197 135 197 90 232
36.07 43.0% 40.3% 35.0% 31.57 31.3% 35.5% 37.5% 35.8% 33.2% 41.0% 35.6% 37.0% 36.9% 34.4% 40.7%

NEITHER AGREE NOR 18-3 177 18 &7 44 17 11 98 B #1523} A 32 T AN 4
DISAGREE (X3) 9.5% 11.6% 13.52 9.3% 5.47 5.1% 9.6% B.3% 10.27 8.5% 9.4% 11.0%7 B8.9% 10.6% B.0% 11.2%

SOMEWHAT DISAGREE (X2) 18-4 44 6 22 13 2 1 2 g8 15 12 10 13 g 13 7 15 ]
2.3% 401 A.4L 1.97 .61 AL 2,072 1.94 37X 2.0%7 2.9 2.4% 2.3% 2.3% 2.BR 2.6% ¢

COMPLETELY DISAGREE() 18-5 28 1 10 14 1 - 18 4 7 13 & & 3 7 2 10
LS W% 241 2.3 W3 L7 W82 L% 247 L8 L% W87 L2 7% L7X

DON'T KNOW 8X - - - - - = - - e e . e e e ..

NOT STATED 18R 78 6 23 30 12 6 4 2B 15 &£ 9 1 9 10 & 2

4,21 3.8%L A% 447 3.91 3.0% 3.9% 5.7 3.8% 6.8Y 2.6 3.4% 2.5% 1.8% 2.2% 3.7%

NUMBER OF RESPOMDENTS 1889 157 494 4B 312 217 1017 454 399 617 334 554 364 53T 261 SN0
100.07 99.92100.0%100.17100.0%100.0% 99.92100.1%100.0%100.0%100.0%100.0%100.1% 99.92100.02100.1%

HEAN 4.29 4.16 4.07 4.29 4.53 4.56 4.30 4.33 4.23 4.31 4.22 4.2B 434 4.29 4.37 4.19
STD [EV .8937 .B450 L9423 .B931 L6585 .6142 .BAS6 7098 L9101 .B714 .B752 .B4BA .7997 .84534 .BOBS 8733



| JOB NUHBER 521801 CARD NUMBER 02
'TF 1 HAD' FRESH FISH STORE MEARBY, I WOULD BUY FISH MORE OFTEN' QUESTICH 8

TN | o1 {1, e *POPULATION DEHSITY®.,.HOUSEHDLD INCOME...®sH. H. OCCUPATION#
TOTAL 1001 UNDER $10H  $1GH 4236 SALES/
CAN- ATLAN BUE- ONT- FRAIR AND  100H- UNIER TO 1O OR PROF/ CLER- BLUE
ADA  TIC BEC ARID IES B.C. OVER URBAN RURAL 3104 $14.9 $24.% OVER MGR CAL COLLAR

! COMPLETELY AGREE (XS) 19-1 581 6B 167 186 B9 50 275 140 145 215 94 146 106 135 73 170
30.0% 43.4% 33.9% 27.1% 28.4% 22.9% 27.1% 30.87% 36.4% 34.8% 28.2% 24.3% 29.1% 25.3% 27.8% 29.8%

f SOMEMHAT AGREE  (X4) 19-2 440 35 113 177 81 54 243 119 93 140 B0 151 87 138 74 134
24,67 22.0% 22.9% 25.7% 26.0% 24.9% 23.9% 26.2% 24.5% 22.8% 23.87 27.3% 24.4% 25.8% 28.2% 23.6%

HEITHER AGREE NOR 19-3 391 25 104 129 78 55 231 95 465 9% 80 122 91 130 S5 1T
- DISAGREE (X3) 20.9% 16.0% 21.1% 18.8% 24.9% 25,270 22.7% 20.9% 146.47 16.0% 23.87 22.1% 24.9% 24.3% 21.5% 22.7%

'i SOMEWHAT DISAGREE (X2) 19-4 1%0 15 34 €8 27 25 103 49 38 55 34 &0 41 & 24 62
) 10.2% 9.4% 7.3% 12.87 8.5% 11.4% 10.2% 10.8% 9.5% 9.0% 10.2% 10.9% 11.2% 12.2% 7.8% 10.9%

| COMPLETELY DISAGREE(1) 19-5 202 9 48 B6 29 3 126 I/ 4 &8 39 0 35 59 32 56
10.8% 5.4% 9.5¢ 12,57 9.3% 13.9% 12.4% 7.87 10.2% 11.0% 11.74 10.9% 9.6% 11.0% 12.37 9.8%

- IOW'T KNOW 9 - - - = & = = = = e = e = - =

NOT STATED 19-R 4 5 25 2 9 4 I} 16 12 40 8 14 3 7 & 18
| 3.50 347 5.7 320 3.0% 1.BY 3% 354 3.07 657 2.3% 2.5% .92 131 2.2 3.
HUNBER OF RESPONDENTS 1849 157 494 489 312 207 1017 454 399 617 334 554 364 533 261 S

100.0Z 99.9% 99.9%100.1%100.1%100.1%100.0%100.02100.0%100.1%4100.02100.0%100.1Z 99.9% 99.92100.07Z

NEAN 3.95 3.91 3.58 3.43 3.57 3.32 3.45 3.44 3.0 356 3.48 3.49 3.53 3.43 353 3.54
STD DEV 1.32351.23661.30271.35621.25651.32751.33921.25581. 33691 . 36661 .32371.29651 . 28161.29471.31651.3024



JOB NUMBER 521801 CARD

TFISH

COMPLETELY AGREE (X3) 20-1

SONEWHAT AGREE  (X4) 20-2

NEITHER AGREE NOR 20-3

DISAGREE (X3)

SOMEWHAT DISAGREE (X2) 20-4

COMPLETELY DISAGREE(1) 20-5

DON'T KNOW 20-X

HOT STATED 20-R

NUMBER OF RESPONDENTS

HEAN
STD DEV

NUHEER 02

SOLD AT THE FISH COUNTER IN SUPERNARKETS LDOKS UNAPPETIZIHG? BUESTIOR B

SR —— {111 { | F— «o-»+¥FOPULATION DENSITY#...HOUSEHCLD INCOHE...%#H. H. DCCUPATION#*
TOTAL 1008 UNDER $104 $15H  #20H SALES/
CAN- ATLAN RQUE- ODHT- PRAIR AND  100H- UNDER TD 1D OR PROF/ CLER- BLUE
ADA  TIC BEC ARID IES B.C. OUVER UREBAN RURAL $108 $14.9 $24.9 OVER MGR CAL COLLAR

245 23 4 100 37 3 146 53 45 B9 44 73 39 6B 30 &
13.1% 14.9% 9.0% 14.57 12.5% 17.6% 14.47% 11.8% 11.4% 14.47 13.32 13.1% 10.8% 12.7% 11.7X 11.6%

53 63 111 213 82 68 294 139 110 159 111 149 104 169 90 154
29.0% 40.1% 22.6% 31.7% 26.2% 31.3% 28.9% 30.5% 27.7% 25.7% 33.1% 30.5% 28.6% 31.6% 34.5% 26.9%

552 27 170 188 115 33 288 138 127 183 110 166 113 148 77 175
29.5% 17.54 34.4% 27.0% 37.0% 24.6% 28.3% 30.4% 31.8% 256.5% 32.8% 30.0% 31.1% 31.67% 29.6% 30.9%

02 25 109 93 44 3 155 76 N 101 4 B8 70 B0 40 112
16.27 16.0% 22.17 13.57 14.2% 14.2% 15.3% 16.8Z 17.8% 16.4% 13.0% 15.9% 19.1%7 15.0% 15.3Z 19.7%

199 14 39 &3 23 20 98 29 3} 59 19 46 3¥ 43 19 44
8.5 9.0Z2 7.8% 9.7 7.3%L 9.3% 9.6% 6.0% 7.8 9.6% 5.8L B.3% 9.4% 8.1 7.2% 7.7%

- - - - - - - - - - - - - - - -

68 i 24 0B 8 7 3 1B 14 4 I d2 3 4 5 18
.50 2,58 A2 4% 2,70 3,07 3.5% 44X 351 7.5% 2,00 2,20 W97 1.7 1.8 3.2%

1B&9 157 494 689 312 217 1017 454 399 617 334 G54 364 533 241 S0
99.92100.0%100.1% 99.9% 99.9%100.0%100.0%100.1%100.0%100.1%100.0%100.0% 99.9%100.1%100.1%100.0%

3.23 3.37 3.03 3.30 3.23 3.35 3.24 3.25 3.18 3.20 3.36 3.25 3.12 3.26 3.29 3.16
1.14581.19101.07951.14911.08611.20621.18131.09071 .11261.20351.05931.13471.13231.11471.09111.1188

i BE



JOB HUMBER 521801 CARD NUMBER 02
™YOU CAN HOT TRUST THE GUALITY OF FROZEN FISH’ BUESTION 8
BovounsnesaoREGIONG. vouiuives ¥POPULATION DEHSITY#., . HOUSEHOLD INCOME...%*H, H. OCCUPATIOH#
TOTAL 100H UNDER $108 4138 4254 SALES/
CAN- ATLAN BUE- OHT- PRAIR AND  100H- UNIER TO 7O OR PROF/ CLER- BLUE

ADA  TIC EEC ARID IES R.C. OVER URBAN RURAL $10H 314.9 424.9 OVER MGR CAL COLLAR

COMPLETELY ABREE (X3) 21-1 182 1B 65 54 25 21 B 4 4 75 28 5 28 3 17 &2
9.7% 11.4% 13.1% 7.8% 7.9% 9.7% B.8% 10.1% 11.7% 12.27% 8.4% 10.0%  8.3% 6.7% 6.3% 10.9%

SOMEUHAT AGREE  (X4) 21-2 480 34 151 139 91 45 242 137 101 143 98 124 95 115 78 133
25.7% 21,64 30.5% 20.27 29.2% 30.0% 23.8% 30.20% 23.3% 26.4% 29.2% 22.5% 26.1% 21.4% 29.9% 26.9)

HEITHER AGREE MOR 21-3 506 47 112 1B 95 43 267 117 122 162 94 153 98 167 70 150
DISAGREE (X3) 27.1% 30.1% 22.7% 27.5% 30.5% 28.9% 26.3% 25.8% 30.7% 26.3% 28.0% 27.6% 26.9% 31.4% 26.9% 26.4%

SOMEMHAT DISAGREE (X2) 21-4 399 35 96 169 &3 35 231 9% 49 104 47 135 93 128 586 1277
21.3% 22.4% 19.5% 24.5% 20.3% 16.3% 22.7% 21.7% 17.3% 16.8% 20.0% 24,47 25.5Z 24.07% 21.5% 22.2%

COHPLETELY DISAGREE(1) 21-5 228 17 48 109 28 26 148 37 42 &4 39 74 51 8 33 &0
12,27 10.87 9.7% 15.8% 8.9% 12.27 14.67 B8.2¢ 10.57 10.3% 11.7%4 13.3% 14.1% 15.1% 12.5% 10.5%

DON'T KNOW 7 R
NOT STATED 2R 4 6 2 0¥ 10 & B 19 17 & 9 12 & 7 7 17

407 3.8% 4.57 420 3.20 2.9% 3.B7 4.7 A4 B.0% 2.61 220 1.2% 131 2.5% 3.0%
NUKBER OF RESPONIENTS 1849 157 494 489 312 217 1017 434 399 617 3 S5 366 533 261 570

100.0%100.1%100.0%100.0%100.0%100.0%100.02100.1%100.0%100.0% 99.9%100.0%7100.1%100.1%100.0% 99.9%

HEAN 2.99 3.00 3.19 2.79 3.07 3.09 2.89 3.13 3.41 3.15 3.03 2.91 2.85 2.81 2.96 3.06
STD TEV 1.18411.17361.20221.18581.09521.16991.20181.13381 .14891.19451. 15431 .19341.15071.14311.14481 .1781



JOB HUNRER 521801

"I BUY THE BRAND OF FROZEN FISH THAT HAS HOST ATTRACTIVE PACKAGE'

COMPLETELY AGREE (X3) 22-1

SOMEWHAT AGREE  (X4) 22-2
NEITHER AGREE NOR 22-3
DISAGREE (X3)

SOMEWHAT DISAGREE (X2) 22-4
COMPLETELY DISAGREE(1) 22-5
DON'T KhOW 22-X
NOT STATED 22-R

NUMBER OF RESPONIENTS

HEAN
STD DEV .

CARD NUNEER 02

QUESTION &

¥oveunus voeuREGION. sawsenss .o ¥POPULATION LDENSITY#. .. HOUSEHCLD INCOME...##H. H. OCCUPATION¢

T0TAL 1004 UHIER $104 ¢$15M €254 SALES/
CAN- ATLAN GUE- ONI- FRAIR AND  100K- UNIER TO 1D OR FRCOF/ CLER- BLUE
ADA  TIC BEC ARID IES B.C. OUER URBAN RURAL $10H $14.9 $24.9 OVER HGR CAL COLLAR

37 1 7 17 6 7 24 8 6 17 b B 7 7 § 12
2,07 .64 1.3 2,47 2,07 3.2% 2.4% 171 1.4 270 1.7% 157 1.8% 1.4% 174 2.0%

79 v 12 3% 18 10 44 19 16 272 1 18 19 23 1 22

.20 3.5% 2.4 5.2% 5.4 451 437 A3 A0 450 4.3 3.3% 5. 4.3 A% 3.9%
332 20 & 128 75 47 181 89 62 11 59 100 &3 93 S0 107

17.8% 12.77 12.7% 18.5% 24.07 21.6Z 17.8% 19.7% 15.5% 17.9% 17.5% 18.17 17.3% 17.4% 19.0Z 18.7%

94 35 103 143 &6 47 A3 97 84 113 74 130 78 126 60
21.17 22.4% 20.8% 20.7% 21.2% 21.8% 21.0% 21.3% 21.2% 18.3% 22.2% 23.5% 21.3% 23.6% 22.8% 18.4%

943 BY 280 334 138 101 510 220 213 297 172 282 192 275 129 304
50.47 56.5% 56.6% 4B.7% 44.2% 46.3% 50.17 4B.4% 53.5% 48.1% 51.4% 50.8% 52.84 51.57% 49.5% 53.4%

- - - - - - - - - - - - - - - -

B84 7 3% 30 U 6 45 A 17 H 10 15 6 10 B 20
4,52 431 6.7 4.4% 3.5 2.61 AL AL AL B.SY 2.9% 2.7% .74 1.8% 2.9% 3.6%

1849 157 494 6BY 312 217 1017 454 399 617 334 554 364 533 261 570
100.0%100.0% 99.9% 99.9%100.0%100.0%100.0%100.1%100.0%100.0%100.0% 99.9%100.1%100.0%100.0%100.0%

1.81 1.63 1.43 1.87 1.96 1.94 1.B3 1.B4 1.73 1.B4 1.79 1.78 1.80 1.78 1.82 1.78
1.0210 .8854 .91031.04411.05121.08241.04111.0123 .97431.07/9 .9973 .96861.0228 .97901.00151.0256

105

. pE



JOB HUKBER 521801 CARD NUHEER 02

T YOULD BUY SHELLFISH HORE OFTEN IF IT HERE LESS EXFENSIVE' RUESTION B8

L JEPR 1111 {11, PRt ¥FOPULATION DEHSITY#...HOUSEHOLD IHCOHE...%¥H. H. OCCUPATION#
TOTAL 1004 UNDER $10H 3156 9254 SALES/
CAN- ATLAN QUE- ONT- PRAIR AND  100H- UNDER TO T Ok PROF/ CLER- BLUE
AlA  TIC BEC ARID IES BE.C. OVER URBAN RURAL 3104 $14.9 3$24.9 OVER HGR CAL COLLAR

COMPLETELY AGREE (X5) 23-1 754 B4 224 241 105 99 427 183 144 226 131 230 167 237 117 231
40.37 33.4% 45.47 35.0% 33.7% 45.8% 42.0% 40.3% 36.2% 38.7% 39.17 41.5% 45.9% 44.5% 44.5% 40.6%

SOMEWHAT AGREE  (X4) 23-2 352 3% 90 117 &0 52 194 100 98 95 40 118 80 111 62 103
18.87 20.8% 18.3% 17.0% 19.3% 23.9% 19.17% 22.07 14,57 15.3% 17.9% 21.3% 21.9% 20.7% 23.5% 1B.0%

NEITHER AGKEE NUR 23-3 259 10 &7 102 57 2@ 140 52 66 B2 4 87 4 N W 902
DISAGREE (X3) 13.8% 6.7% 13.5% 14.8% 18.4% 10.1% 13.8% 11.47 16.7% 13.3% 14.B% 15.7% 10.9% 13.27 11.6% 18.2%

SOHEWHAT DISAGREE (X2) 23-4 112 B 32 4 22 Y § 32 2 42 2 2 18 27 18 I
6.0% 5.31 .47 5.87 7.1Z A4.4% S5.00 6.9 7.4% b6.7% 7.87 4.9% 5.0% 5.7 6.87 5.9

CONPLETELY DISAGREE(1) 23-5 308 15 55 159 57 23 164 64 B0 118 &1 77 52 78 30 89
16.5%  9.4% 11.1% 23.07 18.2% 10.87 14.27% 14.07% 20.2% 19.2% 18.2% 13.9% 14.3Z 14.6% 11.3% 153.7%

TON'T KHOW vk S
NOT STATED 23R8 7 2% 3N 10 1 4 2% 220 S 09 15 7 10 6 2
457 A5 5.1 AL 322 5.00 407 5.2 5.0% 8% 7% 2.7% 2,00 1.9% 2.2% 3.7k

NUNEER OF RESPONDENTS 1889 157 494 439 312 217 1017 454 399 617 334 554 364 53 261 SN0
§9.97100.17100.1%100.0% 99.9%100.0%100.1% 99.8%100.1% 99.9%100.1%100.0%100.0%100.0%100.0%100.1%

HEAN 3.63 4.08 3.85 3.37 3.45 3.94 3.48 371 3.41 348 354 374 3.82 377 3.85 3.4

5TD DEV 1.49631.,31461.38711.59071.49081.33731.48471.. 44591 . 55981 . 54701, 52451 .41621 .43721 . 44311, 36791 .4730

PAGE *



JORB NUMBER 521801 CARD

T AN

COMPLETELY AGREE (X5) 24-1
SOMEWHAT AGREE  (X4) 24-2
NEITHER AGREE KOR 24-3
DISAGREE (X3)

SOMEWHAT DISAGREE (X2) 24-4
COMPLETELY DISAGREE(1) 24-5
DON'T KNOW 24-X
NOT STATED 24-R

HUNBER OF RESPONDENTS

HEAN
STD DEV

NUHBER 02 Pt
AFRAID OF SOHE FISH BECAUSE OF THE PUBLICITY ABOUT HERCURY’ BUESTION B

¥avenoansnesREGION.uussasana ¥POPLULATION DENSITY#...HOUSEHOLD INCOME...#¥H. H. OCCUPATIDN
TOTAL 100/ UNIER $104 $15M  ¢25M SALES/
CAN- ATLAN RQUE- ONT- PRAIR AND  100M- UNIER 10 TO OR FROF/ CLER- BELUE
AlA  TIC BEC ARID IES B.C. OVER URBAN RURAL $#10H ¢14.9 $24.9 OVER MGR CAL COLLAR

145 8 43 & 19 6 82 ¥» 29 N 27 3 15 28 14 4
7.8% 5.0% B8.8% 10.0%2 6.1Z7 2.91 8.1% 7.7% 7.2% 11.5% B.0% 6.01 4.0% 5.31 G.31 7.5%

3% 29 97 151 N 28 18 95 80 134 54 103 N0 97 42 103
19.3% 1B.5% 19.74 22.0% 17.5% 12.7% 18.2% 20.9% 20.1% 21.7%4 16.1% 18.5% 19.1% 18.2% 15.9% 18.1%

934 43 142 181 102 47 299 127 108 142 109 179 104 171 89 173
28.6% 27.3% 28.8% 26.2% 32.5% 30.7% 29.54 27.9%4 27.0% 23.1% 32.5% 32.3% 28.6% 32.0% 34.1% 30.3%

N3 026 91 104 48 43 178 79 %6 B0 &5 97 70 106 46 91

16.7% 16.9% 18.5% 15.1% 15.4% 19.7% 17.5% 17.5% 14.0% 13.0% 19.6% 17.5% 19.2% 19.8% 17.7% 15.9%

454 46 9% 155 B0 &6 242 99 113 151 72 130 102 126 b6 143
24.3% 29.1% 19.5% 24.0% 25.77 30.6% 23.8% 21.9% 28.3%7 24.4% 21.5% 23.5% 27.9% 23.6% 25.1% 25.1%

62 3 2 18 B 7 3 19 13 38 B 12 4 b 17
3.3% 3.0 A7 2.7% 271 3.4% 3.0 A 331 6.20 2.3 2.2% 1.21 1.7 1.8% 3.1%

1869 157 494 6B 312 217 1017 454 399 617 334 554 364 533 261 SN0
100.0%100.0%100.0%100.0% 99.92100.0%100.1%100.0Z 99.9% 99.9%100.0%100.0%100.0%100.0% 99.9%100.0%

2,68 2.52 2.79 2.78 2.62 2.35 2.68 2.74 2.63 2.82 2.69 2.45 2.51 2.61 2.58 2.46
1.26521.24281.24211.31401.22581.14151.23751,25141.29711.36751.21441.20591.20141.18491.18531.2367



JOB NUMBER 521801 CARD NUHMBER 02 FAGE 1!

"THE APPEARANCE OF BOSTON BLUEFISH FUTS HE OFF BUYING IT’ QUESTION 8
L PISe— REGION.crcoasnass ¥POPULATION DENSITY#.. HOUSEHOLD IHCOME.,.#%H. H. OCCUPATION®
TOTAL 100K UNCER 106 $15H  $25H SALES/
CAN- ATLAN QUE- OHT- PRAIR AND - 1004- UNDER TO 1O Ok FROF/ CLER- BLUE

ADA  TIC BEC ARI0O IES B.C. OVER URBAN RUSAL $10M 3$14.9 324.9 OVER MGR CAL COLLAR

COHPLETELY AGREE (X3) 25-1 87 15 20 ¥ 12 9 ¥ 14 2 3B 13 2 12 18 11 24
h7% 9.2 400 5.2 3.8% 2,31 5.2% 3.2% 5.0% 6.1 3.8 4.5 3.21 3.31 A% 420

27 % 2 B 19 32

SOMEUHAT AGREE  (X4) 25-2 138 7 0B & 20 15 71 4 B 5
9% B.0%L 4.3% 5.91 .20 7.4% 5.7%

7% 487 6.5% 9% 657 6.9% 7.0% 9.1 5.7% 6.

HEITHER ASREE HOR 25-3 B3 62 175 304 164 131 459 202 175 242 147 265 182 267 120 238
DISAGREE (X3) 44,77 39.51 35.4% A4.1% 52.67 60.3% 45.2% 44.5% 43.8% 39.3% 44.07 47.8% 49.9% 50.1% 46.0% 45.2%

SOHEWHAT DISAGREE (X2) 25-4 274 23 BY 102 43 25 151 44 59 B4 51 76 43 BL 43 87
14.6% 14,570 16.5% 14.87 13.9% 11.3% 14.8% 14.07% 14.77 13.6% 15.3% 13.7% 17.3% 15.3% 16.4% 15.3%

COMPLETELY DISAGREE(1) 25-5 434 42 152 154 63 26 235 1001 100 135 85 138 79 127 43 138
23.3% 26.8% 30.7% 22.3% 20.17 12.0% 23.1% 22.3% 25.1% 21.9% 25.3% 24.87 21.8% 23.9% 24.1% 24.2%

DON'T KHOW i S R
NOT STATED 2R 99 9 33 3 10 16 48 ¥ 2 64 12 16 7 7 & B

530 5.61 6.81 451 32U 7.20 A7 6.4 5.57 10.47 3.5% 2,97 1.9 1.2 2.2% 5.4%
NUNBER OF RESPONIENTS 1889 157 494 439 312 217 1017 434 399 417 334 554 /4 533 281 570

100.0%100.02100.0%100.0%100.1%100.0%100.0%100.0%100.0%100.2% 99.9%2100.0%100.02100.02100.1%100.0%

HEAN 2.83 2,32 2.32 2.58 2.59 2.74 2.5 2.55 2.48 2.40 2.48 2.51 2.50 2.49 2.50 2.48
STD DEV 1.09191.22581.13031.10801.0124 .88501,09871.06461.10311.15511.08441.08141.00541.02931.06741.0721



J0B NUMBER 521801 CARD NUMEER 02

A WELL BALAHCED DIET SHOULD INCLUDE FISH' BUESTIOH B

CONPLETELY AGREE (X3) 246-1

SOMEWHAT AGREE  (X4) 26-2

NEITHER AGREE NOR 26-3

DISAGREE (X3)

SOMERHAT DISAGREE (X2) 26-4

COMPLETELY DISAGREE(1) 26-5

DON'T KNOW 26-X

NOT STATED 26-R

HUHBER OF RESPONLENTS

HEAN
STD DEV

¥ovanansnnnoREGION.wanesrasn *POPULATION DENSITY#.. HOUSEHOLD INCOHE...%#H. H. DCCUPATION*
TOTAL 1004 UHDER $10d $15M  ¢20M SALES/
CAN- ATLAN BUE- ONf- PRAIR ANDL 100H- UNER 10 10 OR PROF/ CLER- BLUE
AlA  TIC BEC ARID IES B.C. OVER URBAN RURAL 410N $14.9 $24.9 OUVER M6R CAL COLLAR

1285 127 350 433 204 141 708 307 270 412 230 383 288 I74 193 377
68,77 80.7L 73.0Z 65.7% 65.3% 65.0L 69.6% 67.6% 67.7% 66.8% 68.8% 69.5% 70.8% 70.2% 73.7% 6b.1%

05 19 9% 189 77 34 226 104 74 123 46 125 BB 117 52 1%
21.67 12,20 19.3% 23.1% 24.8% 24.77 22.3% 23.0% 18.6% 20.3% 19.97% 22.5% 24.3% 22.0% 19.9% 24.1%

87 3 17 3B 1 11 3 20 3I3I N 24 A U B 7 A
4.6% 3.3% 3.4L 5.5% 5.04 5.04 3.3 4.5% 8.3% 5.0% 7.3 3.7% 3.04 4.7% 2.BL 5.5

17 - - 8 a 9 13 2 3 9 3 2 3 7 4 2
9% 112 1,572 2.3% .22 .40 7% 451 9% .47 Bk 134 1.5% L3R
16 - 3 4 4 2 9 2 9 6 3 i = 4 2 3
92 942 .82 1.3% B W92 52 1.2 L9% W9h 1.31 JE TR 92

- - - - - - - - - - - - - - - -

40 6 17 26 b T 27 19 1 34 B 14 4 b i 17
.27 3.8% 341 3% 2.1 2.2% 2.7% 4% 357 S.4% 2,31 2.5% 1.2 1.1% 1,47 3.0%

1869 157 494 4R9 312 217 1017 454 399 417 334 G54 344 533 281 SN0
99.9%100.0%100.0% 99.9%100.0%100.0%100.0%100.1%100.0% 99.9%100.1% 99.94100.1%100.0%100.0Z 99.9%

4,62 4.80 4.69 4.58 4.55 4.04 A4.63 4.64 4.36 4.59 4.08 4,61 A.67 4.61 A.67 A9
7042 L4743 .6327 7258 7749 L7687 L6976 L6387 L7845 L7308 L7443 .7034 5743 .7066 .6747 .7027

Pl;t.'.



JOB NUABER 521801 CARD NUHBER 02 PAGE 1:

FRESH FISH USUALLY MORE ATTRACTIVELY DISFLAYED IN STORES THAN FROZEN’ QUESTIM B

¥arewsoneasREGION...uuuns oo . ¥POPULATION DENSITY#...HOUSEHOLD INCONE...¥*H. H. OCCUPATION*
TOTAL 1004 UNDER 106 315H  $20H GALES/
CAN- ATLAN QUE- ONT- PRAIR AHD 100K~ UNBER T0 1O OR PROF/ CLER- BLUE
ADA  TIC BEC ARID IES ER.C. OVER URBAN RURAL 310M 3$14.9 $24.9 OVER MGR CAL COLLAR

COMPLETELY AGREE (X5) 27-1 330 34 90 105 46 55 194 &2 74 127 56 82 44 B3 31 101
17.7% 21.4% 18.3% 15,3% 14,77 25.3% 19.0% 13.77 18.A% 20.7% 16.9% 14.8% 17.8% 15.5% 11.8% 17.7%

SOMEWHAT AGREE  (X4) 27-2 417 32 102 144 58 61 220 120 76 140 76 118 B4 129 o1 127
22.3% 20.3% 20.6% 23.9% 18.6% 28.1% 21.7% 26.5% 19.07% 22.6% 22.6% 21.4% 23.07 24.1% 19.4% 22.4%

HEITHER AGREE HOR 27-3 675 50 167 249 143 &5 3585 163 156 198 127 215 136 206 106 209
DISAGREE (X3) 36.17 32.0% 33.9% 35.2% 45.9% 30.0% 35.07 36.04 39.1% 32.1% 37.8% 38.8% 37.3% 38.7% 40.7% 36.6%

SOHEWHAT DISASREE (X2) 27-4 240 25 78 79 3@ 21 130 & 50 70 49 76 44 70 4 75
12.9% 15.74 15.8% 11.5% 12.1% 9.5% 12.87% 13.3% 12.5% 11.47 14,77 13.8% 12.2% 13.0% 16.9% 13.1%

COMPLETELY DISAGREE(1) 27-5 134 12 36 40 1B B B8 27 2 3 19 48 32 3% 2B 4
7.2% 7.3% 7.4% B.7% 5.BX 3.8% 7.9%1 6.0 6.3% 9.5 D.6% B.7% B8.8% 7.3% 9.44 7.2%

ION'T KNOY 7 S R RP
HOT STATED 2R 0B 05 N 309 7 F/ W 17 4 8 14 & 8 5 17

397 3.4% A7 AST 2.9% 3.4% 351 447 431 7.67 2.3 257 117 147 1.8% 3.0
NUNEER OF RESPONDENTS 1869 157 494 489 312 217 1017 454 399 417 334 S54 364 533 261 570

100,17100,07100.1%100,1%100.0% 99.9% 99.9% 99.9%100.0%100.0% 99.9%100.0%100.0%100.0%100.0%100.0%

HEAN 3.32 3,33 3.8 3.27 3.25 3.44 3.32 3.30 3.32 345 331 .20 3.29 3.28 .07 3.1
STD LEV 1.13941.20551.17081.14091.04771.08491,17111.07301. 12971 .14231.09911.13371.15831.10541.10731.1389



JOB NUMBER 521801 CARD NUMBER 02 P}

"1 IO HOT TRUST FROZEN FISH UNLESS IV CARRIES A WELL-KMOWN ERAND HAHE? QUESTION B8

¥evearnaneasREGIMN. .o vuuau e .XPOPULATICH LENSITY#...HOUSEHOLD INCOME...%*H. H. OCCUPATION®*
TOTAL 100 UHIER $106 #1584 4258 SALES/
CAN- ATLAN GQUE- OWT- PRAIR AND  100M- UNDER D TO OR FROF/ CLER- BLLE
ADA  TIC BEC ARID IES B.C. OVER UREAN RURAL $104 $14.9 $24.9 OVER MR CAL COLLAR

COMPLETELY AGREE (X5) 28-1 286 27 81 119 33 26 158 74 54 118 4 75 52 711 312 N
15.3% 17.1% 16.3% 17.2% 10.6% 12.2% 15.5% 16.3% 13.5% 18.8% 12.8% 13.5% 14.4% 13.3% 12.1% 12.3%

SOHEWHAT AGREE  (X4) 28-2 462 40 117 178 72 55 264 115 B3 14y 77 14 95 11B 464 131
24,77 25.4% 23.7% 25.9% 23.1% 25.3% 26.0% 25.3% 20.9% 24.2% 23.1% 25.47 26.0% 22.2% 24.5% 26.5%

NEITHER AGREE ROR 28-3 503 35 117 1/8 107 46 240 123 120 141 95 157 109 144 79 151
DISAGREE (X3) 26.9% 22.47 23.67 25.9% 34.2% 30.4% 25.6% 27.1% 30.1%Z 22.8% 28.5% 28.4% 30.1% 30.7%4 30.0% 26.5%

SOMEWHAT DISAGREE (X2) 28-4 327 31 97 105 57 3 170 77 80 94 &3 107 62 114 19 104
17.5% 19.5% 19.7Z 15.3% 18.3% 16.6% 16.8% 16.9% 20.0% 15.2% 19.07% 19.4% 17.0% 21.3% 15.0% 18.5%

COMPLETELY DISAGREE(1) 28-5 218 19 59 /8 34 28 124 4 47 73 4 37 4 S 41 73
13,67 11.94 12.0% 11.3% 10.8% 12.8% 12,27 10.3% 11.8% 11.8% 14.1% 10.3% 11.1%4 11.0% 15.5% 12.8%

ION'T KNOW L S T
NOT STATED BR 74 & 2B 0 9 6 A 19 15 4 9 1 5 8 B 19

807 3.8% A% AA% 2.9% 2.0 AO1 A4T 3% 7.2 2.6% 2.9% 1A% L1 2.9% 3.2
HUKBER OF RESPONDENTS 1869 157 494 689 312 217 1017 454 399 417 334 554 g4 533 261 570

100.0% 99.9%100.0%100.0% 99.9% 99.92100.1%100.0%100.0%100.02100.1% 99.9%100.0% 99.9%100.0%100.0%

HEAN 3.15 3.17 3.13 3.24 3.05 3.08 3.17 3.21 3.05 3.25 3.02 3.13 3.1 3.06 3.03 3.07
STD DEV - 1.24011.28111.27581.23251.14351.20301.23331.22561.21461.29701.23811.19491.20201.19481 . 24181.2231



JOI HUABRER 521801

'THERE ARE S0 KANY WAYS TO SERVE FISH TO HAKE IT INTERESTING & DIFFERENT

COHPLETELY AGREE (X3) 29-1

SOHEWHAT AGREE  (X4) 29-2
NEITHER AGREE NOR 29-3
[ISAGREE (X3

SOMEUHAT DISAGREE (X2) 29-4
COMPLETELY DISAGREE(1) 29-5
IONTT KNOW 29-%
NOT STATED 29-R

MUNBER OF RESPONDENTS

HEAN
STR DEV

CARD HUHBER 02

BUESTICN B

PR «»-REGIDN....... « v+ #POPULATION DEHSITY#.,.HOUSEHOLR INCOHE,..#sH. H. OCCUPATION®
TOTAL 1008 UNLER $10H  #154 %25 SALES/
CAN- AILAN GUE- ONT- PRAIR AHD  100H- UAIER TO TO O FROF/ CLER~ BLUE
ADA  TIC BEC ARIO IES R.C. OVER UREAM RURAL 310H $14.9 $24.9 OVER HGR CAL COLLAR

830 108 292 275 110 %6 4Bl 214 1B6 327 141 248 163 230 130 264
§7.1% 58.7% 59.2% 39.9% 35.1% 44.0% 47.4% 47.1% 46.5% 33.07 42,37 44.9% 44.9% 43.1% 49.87 46.4%

W4 3 137 208 107 71 304 136 113 194 117 174 W09 175 78 173
29.4% 19.97 27.8% 30.2%7 34.2% 32.5% 29.9% 20.1% 28.4% 25.0% 35.0% 31.5% 29.8% 32.97 29.8% 30.3%

270 9 W 134 & 36 142
14.47 5.6% 6.3% 19.5% 19.3% 16.4% 13.9%

67
14.7%

62 69
15.5% 1117

33 B0 &8 B 33 68
16.0% 14.4% 18.7% 16.1% 12.8% 13.5%

Bl I 1 ¥ 2 6 45
4,30 2.4 2.2% 574 6.9% 2.8% 4.9%

17
3.7%

19
4.7%

22
3.5%

2 3 17 ¥ 13 18
3.9% O.41 A.6% 5.6% S.T 3.2

200 = 3 7 3 3
1.1%

12 2 I b 4 7 3 7 2 B
1.0% 1,07 1.6% 1.6% 1.2% .41 1.3% .91 L.2% .31 .91 1.2t 8% 1.4%

b4 6 18 25 9 A 32 19
3.4% 3.81 3.6% 3.7% 2.9% 2.6% 3.1% 4.1%

14
3.5%

39 7
6.3%

14 4 6 3 18
2.0% 2.6% 1.2¢ 1.1%7 1.8C 3.2

1849 157 494 689 312 217 1017 454 39?617 334 554 364 33 281 570
99.9%100.0%100.1%100.0%100.0% 99.9%100.02100.1% 99.9Z 99.9%100.0%100.17100.1%100.0%100.1%100.0%

422 4.51 A.87 4.07 3.97 4.18 4.22 425 4.18 A.34 416 4.16 415 4.12 4.5 421
L9320 6770 .7966 9683 .9944 9235 .9398 .BR19 .9651 .B79B .9061 .9408 .9418 .94602 .9241 9274



JOR NUMBER 521801 CARD NUMBER 02 ' A |
"I 1D NOT BUY COD BECAUSE IT HAY HAVE WORMS IN IT' BUESTION 8

¥erveonnesnoREGIONL 2o nasens . ¥POPULATION DENSITY#. .. HOUSEHOLD INCOME...#H. H. DCCUPATION®*
TOTAL 1004 UNDER $108 $15H 4258 SALES/
CAN- ATLAN AUE- ONI- FRAIR AND  1008- UNDER TO 10 OR PROF/ CLER- ELUE
ADA  TIC BEC ARI0 IES B.C. OVER UREAN RURAL $10M $14.9 $24.9 OUVER HGR CAL COLLAR

COMPLETELY AGREE (X3) 30-1 111 26 34 33 13 5 62 B 15 45 A 3} 14 24 17 B
5.9%2 16.5% 6.8% 4.8% 4.20 2.2% 6.4% 7.3% 3.BL 7.3% 4.2L S.6L A0 4.4 6.6L 6.24

COHEWHAT AGREE (X&) 30-2 122 22 43 23 14 13 41 40 21 4 0 N 17 3 20 32
6.5% 13.8% B.7%7 4.0% 5.1% 4.12 .07 B.BX 5.4% 7.0% 9.17 5.6% 4.7% 5.9% 7.5% 5.51

NEITHER AGREE NOR 30-3 500 30 134 192 91 54 264 124 112 170 97 151 82 139 73 1582
DISAGREE (X3 26.87% 19.27 27.1% 27.8% 29.1% 24.9% 26.0% 27.4% 28.2% 27.6% 29.1% 27.3% 22.4% 26.0% 28.0% 26.6%

SOMEWHAT DISAGREE (X2) 30~4 336 20 106 117 54 39 175 83 78 97 53 111 75 112 43 112
18.0% 12.5¢ 21.5% 17.0% 17.3% 1B.0Z 17.2% 1B.3% 19.57 15.7X 15.9% 20.07% 20.6% 21.1% 16.3% 19.74

CONPLETELY DISAGREE(1) 30-5 719 54 150 289 129 98 411 151 157 210 125 215 170 220 103 218
38.5% 34.1% 30.4% 42.0% Al.4Z 45.0% 40.57 33.3% 39.4% 34.1% 37.47% 38.8% 446.6% 41.24 39.4% 3B.2%

DON'T KNOW NX - - = = == e e e 4 e e e
HOT STATED Wk 81 6 222 M 9 B 44 23 15 52 8 15 6 8 & 2

437 397 S.4% 4S% 3.07 3.8% A% S5.07 3% B.4% 231 2.8% 1.81 1.7 2,21 371
NUMBER OF RESPONDENTS 1869 157 494 489 312 217 1017 454 399 617 33 554 364 533 261 570

100.0%100.0% 99.97100.1%100.1%100.0%100.1%2100.1%100.0%100.1%100.0%100. 1%100.1%100.12100.9% 99.9%

HEAN 2,20 2.65 2.37 2.09 2.11 1.99 2.16 2.35 2,11 2.32 2.29 2.17 1.97 2.10 2.24 2.19
STD DEV 1.21311.50131.22181.15851.14651.09051.22081. 25511 .12591. 26041, 2350118221 .12051.14581.24331. 2031



JOB HUHBER 521801 CARD NUMBER 02 ; PAGE !

'IF YOU VANT GOOD FISH YOU HAVE [0 PAY BEEF PRICES’ GUESTION 8
. S REGION. cavenes +«-¥POPULATION DEHSITY#...HOUSEHOLD INCOME...®¥H. H. OCCUPATION®
TOTAL 1004 UNDER FI0H  $15H 323 SALES/
CAN- AILAN BUE- ONT- PRAIR AND 100K~ URDER T0 7D OR PROF/ CLER- BLUE

alA  TIC BEC ARIO IES B.C. OVER UREBAN RURAL $10H $14.9 324.9 OUVER MGR CAL COLLAR

COHPLETELY AGREE (X3) 31-1 365 28 168 85 41 42 210 92 &3 138 &6 107 54 B0 57 100
19.5% 17.48% 34.1% 12.4% 13.17 19.6% 20.6% 20.3% 15.8% 22.4% 19.87 19.3% 14.7% 14.9% 22.0% 17.5%

SOHEUHAT AGREE  (X4) 31-2 444 37 147 152 &0 47 245 109 90 132 84 133 9 137 57 142
23.8% 23.97 29.8% 22.1% 19.4% 21.4% 24.1% 24.0% 22.5% 21.5% 25.0% 23.9% 26.2% 25.7% 22.5% 24.9%

NEITHER AGREE MOR -3 41 2 70 183 98 64 219 104 98 134 77 126 85 135 67 122
DISAGREE (X3) 22.5% 16.5% 14,17 23.6% 31.5% 29.6% 21.5% 23.0% 24.87 21.87 23.0% 22.8% 23.2% 25.3% 23.7% 21.3%

SOMEWHAT DISAGREE (X2) 31-4 305 34 57 133 53 26 168 75 62 79 55 103 & 94 48 97
16.3% 21.5% 11.5% 19.5% 17.07 12.1% 16.5% 16.5% 15.7% 12.9% 14.4% 18.6% 18.5% 17.6% 18.4% 17.0%

COWPLETELY DISAGREE(1) 31-5 255 27 27 119 51 31 13 54 &9 83 4 72 55 79 24 89
13.7¢ 17.4% 5.5% 17.3% 16.2% 14.2% 12.9% 12.07% 17.4% 13.4%4 13.7% 13.0% 15.17 14.8% 9.3% 15.6%

DON'T KHOM £ S T
NOT STATED Uk 079 5 2B 35 8 7 4 19 15 S 7 3 8 9 & 2A

421 3.1 5.07 5.00 2.7% 3.0% A3 A3 3.97 B3 200 2.4 2.3 .61 2.2% 3.6%
NUSER OF RESPONDENTS 1849 157 494 489 312 207 1017 454 399 617 334 554 3sk 533 261 570

100.0%100.0%100.0% 79.9% 99.9%100.1% 99.92100.12100.0%100.1% 99.9%100.07100.02 99.94100.0% 99.9%

HEAN 3.20 3.03 3.80 2.92 2.9 3.21 3.24 3.5 3.04 3.29 3.21 3.18 3.07 3.09 3.30 3.12
STD LEV , 1.32801.38311.21151.29781.25681,30161.33021.305681.33391 .36001.32131.31351.29281.28111.26771.3396



JOB NUMBER 521801 CARD NUNBER 02 PE |
'THE TEXTURE OF HADDOCK IS TOD COARSE FOR HE' QUESTION 8

¥oueanessrasREGION. . ovussn o #POPLULATION DENSITY#., HOUSEHDLD INCOHE...##H. H. OCCUPATION#
TOTAL 1004 UNDER ¢10H $10M 254 SALES/
CAN- ATLAN GUE- ONT~- PRAIR AND 100H- UN[ER TD 1D OR PROF/ CLER- BLUE
ADA  TIC BEC ARI0D IES B.C. OVER URFAN RURAL 4104 $14.9 $24.9 OUVER HOR CAL COLLAR

COMPLETELY AGREE (X3) 32-1 46 v 10 17 4 B 26 14 6 18 9 10 8 10 3 14
2.9% 3.5% 2.1% 2.5% 1.4% 3.8% 2.6% 3.1%7 1.4% 2.9% 2.8% 1.9% 2.2% 2.0Z 2.1% 2.5%

COMEWHAT AGREE  (X4) 32-2 128 9 3 43 28 14 M ¥ 24 55 5 ¥ 20 28 19 30
6.81 5.8Y 6.4% 6.3% B8.8% 7.5% 7.0¢ 7.2% 4.0% B.9L 4.8% 6.5% 5.5% 5.24 7.3% 5.2

NEITHER AGREE NOR 32-3 753 38 131 288 183 117 417 172 174 232 131 230 130 234 108 237
NISAGREE (X3) 40.87 24.2% 26.6% 41.8% 60.3% 53.9% A1.0% 37.9% 43.6% 37.6% 45.2% 41.6% 41.21 43.87% 41.2% 41.6%

SOMEWHAT DISAGREE (X2) 32-4 336 23 148 140 40 35 M2 9% 78 111 73 118 B3 120 49 125
20.8% 14.5% 29.9% 20.3% 12.7% 16.5% 20.8% 21.2% 19.4% 18.17 21.7% 21.47 22.8% 22.4% 18.8% 21.9%

COMPLETELY DISAGREE(1) 32-5 459 76 146 146 41 31 244 114 101 142 77 144 97 135 73 140
24,67 48.17 29.5% 24.1% 13.17 14.3% 24.0% 25.2% 25.4% 23.0%Z 23.1% 25.9% 26.5% 25.2% 28.0% 24.5%

DON'T KNOW £ S S S

NOT STATED 32-R 88 6 27 »H 1 9 4 25 17 W 8 15 6 8 7 24
A.7% 3.9% 5.9% S.0% 3.6% A4.0% A.6% D.4% A3 9,57 2.3 2.7% 1.8% L.5%7 2.5% 4.3%

NUKBER OF RESFONDENTS 1869 157 494 4B9 312 217 1017 454 399 A17 334 5G4 364 533 261 570
100.0%100.02100.0%100.0% 99.9%100.0%100.0%100.0Z100.12100.0% 99.9%100.0%100.0%100.1% 99.9%100.0%

HEAN 2,37 1.98 2.17 2.40 2.72 2.69 2.41 2.39 2.36 2.45 2.41 2.35 2.33 2.35 2.35 2.37
§TD DEV 1.02541.14911.01571.0199 .BA43 .95271.02541.0573 .98491.0708 .99331.00571.0048 .781B1.03951.0051



JOB HUMBER 521801 CARD NUMBER 02 PAGE 1
'T UON'T BUY COD BECAUSE IT IS A SCAVENGER FISH’ RUESTIOR 8

¥ewesnnrsanoREGION.caunn .. ¥POPULATION DEHMSITY®.. HOUSEHOLD INCOHE...¥¥H. H. OCTCUPATION#*
TOTAL 1004 UNDER $10H $15H 425 SALES/
CAN- AILAN QUE- ONT- FRAIR AND  100H- UNIER TO 1O Ok FROF/ CLER- BLUE
AlA  TIC BEC ARID IES B.C. OVER URBAN RURAL $10M $14.9 324.9 OVER HGR CAL COLLAR

COMPLETELY AGREE (X3) 33-1 68 8 20 24 9 6 4 17 8 30 15 14 y 12 8 19
3.61 5.1% 427 3.47% 3.07% 2.9%7 4.20 3.8% 2.7 4.81 431 2.6% 2.6% 2.3% 3.4 3K

SOHEUHAT ASREE  (X4) 33-2 noowo27 2% B 3 ¥ B 1 3 1 A 7 1 8 12
' 394 6.1 S.4% 3.BL 2,70 1.31 3.4% 5.5% 3.1 ALBL 471 3.7 2.0% 2,07 2.9% 5.7%

HEITHZR AGREE HOR 33-3 574 3 157 213 120 54 307 138 129 179 109 1R2 104 177 B2 143
DISAGREE (X3) 30.7% 19.4% 31.8% 30.9% 38.5% 24.7% 30.2% 30.4% 32.5% 29.1% 32.5% 32.8% 28.7% 33.2% 31.5% 28.6%

SOMEUHAT DISAGREE (X2) 33-4 361 31 110 131 50 39 195 90 76 115 &5 102 79 119 48 112
19.3% 20.07 22.3% 19.0% 16.0% 17.8% 19.27 19.7% 19.1% 18.4% 19.5% 18.4% 21.7% 22.3% 18.2% 19.7%

COMPLETELY DISAGREE(1) 33-3 705 72 153 258 113 108 394 161 150 209 120 218 1538 206 107 221
37.74 46.0% 31.0% 37.4% 36.3% 49.91 38.77 35.4% 37.7% 33.9% 35.8% 39.4% 43.4% 38.6% 41.0% 38.9%

DON'T KNOW £ S T
NOT STATED ¥R 8 5 2 ¥ U7 4 B A & U 17 & 9 9 2
470 3.20 S5.41 5.4% 360 3.4% A3 5.2 5.2 8.8 3.2% 3.01 172 1.6% 3.3% 3.8%

HUHBER OF RESPONDENTS 1829 157 494 489 312 217 1017 454 399 617 334 554 364 53 281
99.97100.02100.1% 99.9%100.17100.0%100.0%100.0%100.12100.0%100.0% 99.9%100.17100,07%100.0%100.0%

HEAN 212 2,01 2.25 2.12 2.17 1.85 2.1 2.18 2,08 2.21 2.20 2.09 1.97 2.06 2.06 2.12

§TD DEV 1.10041,18511.10451.09341,04631.03511.11521.11861.03691.15421.12381.06421.02371.01011.07351,1113



JOB HUNBER 521801 CARD NUHEER 02 P
TI'D EUY HORE SOLE IF IT WEREN'T SO EXPEMSIVE' QUESTIDN 8

¥oveweneonsoREBION. .00 onee o ¥POPULATION DENSITY#.,. HOUSEHOLD INCOME...%#H. H. OCCUPATION*
TOTAL 1008 UNDER $108 #1594 20 SALES/
CAN- ATLAH QUE- ONT- PRAIR AND 100K~ UNDER 0 IO OR FROF/ CLER- BLUE
ADA  TIC BEC ARID IES BR.C. OVER URBAN RURAL $10M $14.9 $24.9 OVER MGR CAL COLLAR

COMPLETELY AGREE (X5) 34-1 427 29 140 158 47 54 249 8% 49 173 73 110 71 103 &8 112
22.87 18.47 28.3% 22.9% 15.1% 25.0% 28.5% 19.6% 17.3% 28.1% 21.7% 19.97 19.5% 19.3% 25.9% 19.6%

SOMEUHAT AGREE  (X4) 34-2 420 37 125 155 64 39 233 103 B4 125 67 126 100 126 51 136
22.5% 23,47 25.3% 22.5% 20.67 1B.07 22.9% 22.774 21.04 20.4% 20.1% 22.87 27.6% 23.7% 19.4% 23.8%

NEITHER AGREE HOR 34-3 579 45 109 212 140 74 273 154 152 147 114 194 104 176 84 197
DISAGREE (X3) 31.0% 28.8% 22.1X 30.7% 44.7% 33.9% 26.9% 34.0% 3B.0% 27.0% 34.2% 35.1% 28.6% 33.1% 32.2% 34.5%

SOMEUHAT DIGAGREE (X2) 34-4 183 16 S5 45 24 23 95 47 41 & 32 3 ¥ 5 25 48
9.8% 9.9% 11.24 9.5Z 7.6% 10.7% 9.4% 10.3% 10.2% 10.12 9.5% 9.6% 9.8% 10.7% 9.7Z B.4%

COSPLETELY DISAGREE(1) 34-5 193 25 49 72 28 20 111 43 39 45 42 59 48 44 29 41
10.3% 15,724 9.9% 10.47 8.8Z7 9.3%Z 10.9% 9.5%1 9.8%Z 7.3% 12.5% 10.6% 13.17 11.9% 11.0% 10.7%

TON'T KNOW WX = - - = = = = e e e e e e e e .
HOT STATED Wk 4 6 16 W 10 7 I 1B 15 M4 7 U0 5 7 5 7

367 331 32 A 320 347 341 397 7% 7.1 2,00 2,00 1.5% 1.3 197 3.0%
HUKBER OF RESPONDENTS 1869 157 494 489 312 217 1017 454 399 617 334 554 364 533 261 570

100.07100.0%100.0%100.1%100.0%100.0%100.0%100.0%100.0%100.0%100.0%100.0%100.1%100.0%4100.1%100. 0%

HEAN 3.3% 3.20 3.52 3.40 3.26 3.40 3.46 334 3.27 3.56 3.30 3.32 3.31 3.28 3.40 3.34
STD IEV 1.24801.31291.29591.25021.09911.24431.29171.19881 . 17431 .24101.26851.21231.26711.23921.28031.2091



JOB NUHBER 521801 CARD' HUNBER 02 PAGE

'FISH IS NOT FILLIRG ENOUGH FOR A MEAL' QUESTION 8
: A— v oREGION. 2o e er ¥POPULATION DENSITY¥, . HOUSEHOLD TNCOME...#%H. H. OCCUPATION®
TOTAL 100H UNLER $108  $15H 423 SKLES/
CAN- ATLAN BUE- ONT- PRAIR AND  100H- UNIER TO 1O OR PROF/ CLER- BLUE

ADA  TIC BEC ARID IES B.C. OVER URBAN RURAL $10M $14.9 324.9 OVER HGR CAL COLLAR

COMPLETELY AGREE (X3) 35-1 60 3 1 2 7 8 32 13 14 3 3 1 y i 313
.20 L. 320 3.9% 2.2% 3% 3.2 2.9% 35U A9L 1AL 2.9% 2.41 3.0% 1.9 2.4%

SOHEUHAT AGREE  (X4) 33-2 120 7 2 51 26 16 64 26 30 3B 2 4 A ¥ 13 B
b.4% 447 4% 7.6% B.3L 7.47% 6.3% 5.AL 7.5% 5.4 AL 7.4% 5.9% 6.3 5.5% 5.BR

HEITHER AGREE HOR -3 184 10 52 4B 38 16 95 43 46 &9 41 45 W 4 2B N
DISAGREE (X3) 9.97 6.3% 10.47 9.9% 12.17 7.5% 9.4% 9.4%¢ 11.54 11.1% 12,17 8.24 8.1% 8.9%7 9.74 12.3%

SOAEUHAT DISAGREE (X2) 35-4 431 25 118 165 79 44 234 111 86 139 Bl 131 80 123 62 13
23.0% 15.8% 23.9% 23.94 25.4% 20.1%7 23.0% 24.5% 21.5% 22,5% 24.3¢ 23.7% 21.8% 23.1% 23.87 23.0%

COMPLETELY DISAGREE(1) 35-3 1005 108 247 350 153 128 535 242 209 302 177 304 220 311 147 305
93.87% 68.4% 54.0% 50,87 49.07 58.8% 54.4% 53.3% 52.4% 48,97 G3.07 55.21 40.A% 5B.3%¢ 56.2% 33.5%

DON'T KW £ S
HOT STATED Ik &9 5 A B 9 4 3% 19 13 42 8 15 4 7 7 17

371 3.2 AL A7 307 2.61 361 A3 3.4 697 23 2.67 127 131 271 3.0%
BUKEER OF RESPONDENTS 1869 157 494 639 312 217 1017 454 399 617 334 554 3% 53 281 570

100.0%100.07100.07100.0%100.07100.12100.1%100.0£100.02100.0% 99.87100,0%100.02100.0% 77.9%100.0%

HEAN 1.78 1.50 1.73 1.85 1.86 1.74 1.76 1.75 1.84 1.87 1.76 1.76 1.6 1.71 1.70 1.77
STD IEV 1.0842 .92541.03471.13141.07381.12161.07971.04781.13221.16111.00921.07791.01441.0572 .99791.0410



J0B NUMBER 521801

TFRESH FISH IS HORE EXPENSIVE THAN FROZEW FISH’

CONPLETELY AGREE (X3) 36-1

SOMEWHAT AGREE  (X4) 36-2

36-3
(X3)

NEITHER AGREE HOR
DISAGREE

SOMEMHAT DISAGREE (X2) 34-4
COMPLETELY DISAGREE(1) 34-5
[ON'T KNOW 36-X
NOT STATED 36-R
NUMBER DF RESPONDENTS

HEAN
S IEV

CARD NUNBER 02

Pi
QUESTION 8

¥uvensensanoREGION. w2 ueensaa ¥POPULATION DENSITY#.. HOUSEHOLD INCOHE...%*H. H. OCCUPATION*

TOTAL 1004 UNDER $104 $15M 4254 SALES/
CAN- ATLAN RUE- ONI- PRAIR ANDU 1001~ UNIER 0 10 UR PROF/ CLER- BLUE
ADA  TIC BEC ARID IES B.C. OVER URBAN RURAL $104 $14.% $24.9 OVER KGR CAL COLLAR
46 2% 14 171 63 59 266 120 80 166 B 145 20 111 4B 139
24,97 18.4% 29.1% 24.8% 20.2% 27.3% 26.1% 26.3% 20.1% 26.8% 25.4% 26.1% 19.3% 20.8% 26.1% 24.41
old 34 123 199 93 44 291 125 98 181 85 148 129 147 67 156
27.5% 21.7% 25.0% 28.9% 29.9% 29.6% 2B.6% 27.5% 24.5% 24.5% 25.5% 26.7% 35.8% 31.3L 25.6% 27.4%
548 37 133 1M 11y A1 293 120 134 159 108 145 106 173 Bl 144
29.3% 23.2% 27.0% 23.8% 38.1% 27.9% 28.8% 26.5% 33.7% 27.4% 32.4% 29.7% 29.0% 32.5% 31.1% 29.1%
159 2 48 32 14 15 79 4 41 52 29 49 3N 45 24
8.5¢ 18.3% 9.71 7.6% S5.0% 6.9% 7.74 B.8%7 10.2% 8.4% B.4L 8.9% 8.11 8.3 9.4%1 B.1%
109 24 20 40 11 12 48 29 32 38 17 32 A 27 14 44
9.8 15.17 4.3% 5.8L 3.6 5.7% A% 6.3% B.OZ 6.2 5.2 5.7X D8R 5.0X 5.3K 7.7%
74 3% 2 10 6 4 20 14 41 10 1% B 10 6 19
4.0 3,270 5,01 407 3.2% 2.6% 3.9% 456 34N 6.7h 2.9% 27K 2. 1.9% 2.5% 3.3L
1869 157 494 689 312 217 1017 434 399 617 334 554 364 3T 261 570

100.0% 99.92100.1%100.0%100.07100.0% 99.8% 99.9% 99.97100.0%100.0% 99.87100.0%100.0%100.0%100.0%

.40 3.10 3.68 3.62 3.60 3.58 3.66 3.62 3.40 3.61 3.59 3.60 1.5 356 359 A5G
1.14031.33701.14131.1278 .99191.12761.10661.17061.16751.17971.12331.14661.07871.07201.13831.1833

8



JOB HUMBER 521801 CARD NUMBER 02

T HATE FISH THAT HAS A STRONG "FISHY®™ SHELL? AUESTION 8

RosovonraenoREBION.chununasss #FOPULATION DEHSITY#., HOUSEHOLDN INCOME...%#H. H. OCCUPATION®

PAGE 2

TOTAL 1008 UNDER 3100 3154 25H SHLES/

CAN- AILAN BUE- ONT- PRAIR AHD 100K UHDER TO  TO Ok PROF/ CLER- BLUE

ADA  TIC BEC ARID IES B.C. OVER URBAN RURAL 310H $14.9 $24.9 OVER MGR CAL COLLAR
COMPLETELY AGREE (X3) 37-1 621 45 135 244 109 48 373 140 108 206 100 179 136 185 79 176

33.2% 28.7% 27.3% 38.4% 35.07 31.3%7 36.7% 30.9% 27.1% 33.4% 29.9% 32.4% 37.4% 34.6% 30.3% 30.9%
SOHEWHAT AGREE  (X4) 37-2 481 35 115 18RS 99 47 252 127 102 128 87 159 97 154 77 143

23.7% 22.1% 23,27 25.9% 31.8% 21.8% 24.8% 27.9%4 25.51 22.4% 25.0% 28.7% 26.7% 28.9% 29.5% 25.1%
HEITHER AGREE HOR 7.3 35 2/ % 100 49 45 165 74 79 99 5% 101 56 84 38 108
[ITSAGREE (X3) 16.9% 15.67 19.37 14.6% 15.87 20.7% 16.3% 15.77 19.8% 16.1% 17.7% 18.2% 15.4% 15.7% 14.5% 18.9%
SOMEWHAT DISAGREE (X2) 37-4 189 20 41 59 25 24 @R 53 48 72 3% 53 25 4B ¥ 45

10.17 12.8% 12.4% B.5% 8.0% 10.9% 8.6% 11.A7 12.17 11.7% 11.6%7 9.46% 6.9% 8.9% 11.5% 11.5%
COMPLETELY DISAGREE(1) 37-5 184 22 58 53 20 25 93 4 50 55 41 4 41 350 32 W

9.8% 17.9% 11.8% 7.7%4 6.5% 11.4%

DOR'T KHOY 37X - - - - = =

NOT STATED 37-R 79 52 2 9 2
4,20 3.2% 5.8% 4.0% 2.9% 3.9

NUMBER OF RESFOMLENTS 1849 157 494 439 312 217

917 9.0%7 12.7%7 8.8% 12.4%7 B.4% 11.3%7 9.4% 12.4% 10.0%

- - - - - - - - - -

4 211 4 8 15 9 13 3 2
4,50 497 2.BL 7.6k 2.48% 2.7%1 2.4% 2.5% 1.B1 3.6%
1017 454 399 817 334 G554 344 53 241 SN0

99.9% 99.9%2100.0%100.17100.0%100.0%100.0%100.0%100.1%2100.0%2100.02100.0%100. 12100.02100.12100.0%

HEAN
STD DEV

3.45 3.33 3.44 3.83 3.B3 3.53

3.75 3.63 3.4 3.6 3.31 3.49 3.74 3.72 3.5 3.57

1.32211.47151.35701.24421.19341.35701.30781.30091 . 35401, 33381, 35441, 26411, 33881, 29421.36121.3213



JOB NUMBER 521801

TFRESH FISH HAS HORE FLAVOUR THAN FROZEM FISH’

CONPLETELY AGREE (X3) 38-1
SONEWHAT AGREE  (X4) 38-2

38-3
(X3)

REITHER AGREE NOR
DISAGREE

SOMEWHAT DISAGREE (X2) 38-4
COMPLETELY DISAGREE(1) 38-5
ION'T KNOW 38-X
NOT STATED 3B-k
NUKBER OF RESPOMDENTS

HEAN
STD [EV

CARD NUMBER 02

BUESTION 8

¥uouneavnnasREGION..uauaus.. ¥POPULATION DENSITY#, .. HOUSEHCLD INCOME...%*H. H. OCCUPATION®

2 |

TOTAL 100K UNLER $104  §15H  425H SALES/
CAN- ATLAN BUE- DHI- FRAIR AND  100H- UNDER TO 10 OR PROF/ CLER- BLUE

ADA  TIC EEC ARIO IES B.C. OVER URBAN RURAL #10H $14.9 $24.9 OVER MGR CAL COLLAR
M3 75 196 237 108 98 34 177 152 252 114 203 14 189 105 207
3B.17 47.B% 39.77 34.3% 34.6% 45.07 37.8% 39.07 38.17 40.9% 34.7% 36.7% 38.B% 35.4% 40.2% 36.3%
519 49 133 195 87 54 276 123 120 162 84 159 115 160 72 183
27.8% 31.5% 27.07 28.3% 28.0% 25.0% 27.2% 27.1% 30.0% 24.3% 25.0% 28.6% 31.51 29.9% 27.6% 2B.6%
404 16 94 145 B8 42 222 %6 86 104 95 133 72 129 52 140
21.67 10.27 19.0% 23.97 28.27 19.3% 21.9% 21.24 21.57 16.9% 28.3% 24.0% 19.9Z 24.27 19.8% 24.6%

97 s M 3% 12 11 5% 23 14 3 15 I 18 30 14
3.27 3.0% 6.2% 5.7% 3.9% A.9% 5.8% 5.2% 3.6% A.9% 476 6.0% 5.0Z 5.7% b.1% 3.9%
&2 7 19 24 3 6 B I 12 23 15 13 1 1 9 2
3.30 441 3.9% 3.5% 1.8% 270 3.4% 3.3 3.0% 3 74 A.4% 2.3% 3.0Z 3.0% 3.6% 3.6
74 3 2 0 1u 7 40 19 18 4 10 13 6 10 7 17
3.9 3.0 420 447 3.6L 300 3.9% 4,37 370 7.3% 2.9% 2,44 1.7% 1.8% 2.8% 3.0%
1869 157 494 6By 312 217 1017 454 399 417 334 954 364 533 261 SN0

99.9%100.17100.0%100.17100.1% 99.9%100.0%100.1% 99.92100.0%100.0%100.0% 99.9%100,02100.1%100.0%

3.96 4.19 3.96 3.B8 3.93 4.0 3.94 3.98 4.00 4.07 3.83 3.94 4.00 3.91 3.97 3.93
1.07081.04461.11311.0770 .98641.05431.08611.07331.02631.09351.10611,03711.03931.05111.09541.0554



JOB NUMBER 521801 CARD NUMBER 02 PAGE 27
'YOU CAN TRUST THE GUALITY OF CANNED FISH’ BUESTION 8

¥uuenoeaasnoREGION,.uvuus.. . ¥POPULATION DEHSITY#., HOUSEHOLD INCOHE...#xH. H. OCCUPATION*
TOTAL 1004 UNDER $10H 315H 3254 SALES/
CAi- ATLAN DUE- DNT- PRAIR AND 100K~ UNDER TO 7O OX PROF/ CLER- BLUE
ADA  TIC BEC ARIO IES R.C. OUVER URBAN RURAL 3104 $14.9 $24.9 OVER HGR CAL COLLAR

COMPLETELY AGREE (X3) 39-1 287 14 91 107 39 36 173 44 49 102 50 B4 49 44 38 8l
15,37 9.27 18.4% 15.57 12.4% 16.59% 17.0% 14.2% 12.47 16,57 14,87 15.6% 13.5% 12.07% 14.4% 14.2%

SOMEWHAT AGREE  (X4) 39-2 A18 38 184 233 106 55 348 160 110 1B4 111 192 13t 195 93 176
33.1% 24.4% 37.7% 33.9% 33.8% 25.2% 34.2% 35.3% 27.5% 29.8% 33.3% 34.4% 3b.1% 36.5% 35.5% 30.8%

HETTHER AGREE HOR 39-3 587 50 150 210 103 74 30 132 145 183 116 175 113 183 83 185
DISAGREE (X3) 31.47% 31.9% 30.4% 30,57 33.0% 34.0% 30.5% 29.1% 36.4% 29.7% 34.8% 31.7% 30.9% 34.4% J1.5% 32.4%

SOMEWHAT DISAGREE (X2) 39-4 235 39 3% 94 46 37 124 &3 .68 g6 3B 73 & T4 37 89
13.8% 24,80 7.9% 13.6% 14.67 17.2% 12.2% 13.974 17.0% 14.0% 11.27% 13.3% 15.8% 13.9% 14.2% 15.6%

COMPLETELY DISASREE{1) 39-5 61 11 13 17 1 9 3 15 15 2 i1 15 8 10 5 24
3.2% 6.8% 2.8% 2.4%7 3.5% A3Z 3.04 3.3% 3.8% 427 3.3% 2,74 2.2 1.9% 1.87 4.3%

DON'T KHOW S T
NOT STATED ¥R 4 5 15 8 8 & 3 19 12 3B 9 12 5 7 6 15
LI LA 01 AL 2.6% 2.67 307 431 3.0% 5.9 2.4 220 1.4 131 251 2.7

NUHBER OF RESPONLENTS 1269 157 494 489 312 217 1017 454 399 617 334 554 344 53 241 570
99.94100.17100,02100.0% 99.9% 99.9% 99.9%400.1%100.1%100.17100.0%100.1% 99.92100.02100.0%109,0%

HEAN 3.45 3.05 3.43 3.8 3.38 3.33 3.52 3.45 3.9 3.A3 3.46 3.48 3.44 3.43 348 3.3

STh DEV 1.02351.0783 .96661.00431.00351.08771.01881.01941.02111.0776 .99431.0036 .9876 .9424 .97341.0511



JOB NUMBER 521801

TBRANDED FISH IS HORE RELIABLE IN BUALITY THAN UNBRANDED FISH'

COMPLETELY AGREE (X3) 40-1

SOMEMHAT AGREE  (X4) 40-2
NEITHER AGREE MOR 40-3
DISAGREE (X3)

SOMEWHAT DISAGREE (X2) 40-4
COMPLETELY DISAGREE(1) 40-5
DON'T KHoW 40-X
HOT STATED 40-R

NUHBER OF RESPOMDENTS

HEAN
STD DEV

CARD NUHRER 02

AUESTIOH B

¥uvaanannssoREGION. 2 0usuys o #POPULATION DERSITY#., HOUSEHOLD INCOKE...*#H. H. OCCUPATICNH<

TOTAL 1003 UNIER $10H  $10H 4258 SALES/

CAN- ATILAR RBUE- OMI- PRAIR AND 100M- UNDER 0 TO OR PROF/ CLER- BLUE

ADA  TIC BEC ARID IES B.C. OVER URBAN RURAL $104 +$14.9 424.9 OVER HGR CAL COLLAR
42 03 11 13 38 30 189 95 58 1A0 52 B 45 0§ 51 83

18.3% 19.7Z 22.5% 19.0% 12,24 14.07 18.6% 20.9% 14.5Z 26.0Z 15.72 15.3% 12.2% 11.17 19.6% 14.6%

45 A0 125 173 77 0 248 115 102 133 73 148 106 146 67 124
28,90 25.3% 25.3% 25,17 24.8% 22.9% 24.4% 25.6% 29.6% 22.4% 21.77% 26.8% 29.2% 27.3% 25.6% 21.8%

724 56 140 269 143 95 397 161 1%6 200 140 230 155 232 104 249
38.8% 35.8% 32.4% 39.1% 45.7% 44.4% 39.0% 35.51 41.74 32.47 41.8% 41.6% 42.5% 43.5% 40.54 43.6%

167 17 & 53 3 1% 8BS 45 35 49 34 48 36 40 17 38
8.9% 11.0% 9.4%7 7.6% 10.1%7 8.8% 8.57 9.%% 8.%% 7.97% 10.3% 8.6% 9.8% 11.2% 6.5% 10.1%

8y 6 20 3% 13 13 8 % 2 2% W 2 14 23 12 3
4,70 3.9 AL A9 4.77 6.0% 5.2 3.20 S.4% 4.2% 7.00 A.6% 3.8L 4.4 ADR 6.3%

82 7 30 29 8 8 4 23 16 4 12 17 § 13 P 2
AL 431 6.07 A2% 2.6% 3.9% A2% 5.2% A0 7.2% 3.6 3.0 2.5 2.4% 3.3L 3.6%

1869 157 494 6B9 312 217 1017 454 399 617 334 G54 364 533 261 570
100.0%100.0% 99.9% 99.92100.17%100.0% 99.94100.1%100.1%100.1%100.1%100.0%100.0% 99.92100.0%100.0%

3.45 3.48 3.54 3.48 3.31 3.31 3.40 354 3.36 3.62 3,30 3.4 337 3,30 3.51 3.29
1.05581.05561.09441.0548 .97791.03171.04741.04801.02521.11161,08731.0112 9586 .94881.03391.0547

—



JOB NUHBER 521801 CARD

'SUPERMARKET STORE PERSONNEL ARE KNOWLEDGEABLE ABOUT FISH’

COHPLETELY AGREE (X5) 41-1

SONELHAT AGREE  (X4) 41-2
HEITHER ASREE MIR 41-3
DISAGREE (X3)

SOHEWHAT DISAGREE {X2) 41f4
CONPLETELY DISAGREE(1) 41-5
IONTT KHOW 41X
NOT STATED 41-R

NUNEER OF RESFONDENTS

HEAN
510 IEV

HUHBER 02 PAGE 2
QUESTION 8

¥ovovunwnenoREGION...uuunes. XPOPULATION TEHSITY#., HOUSEHOLD INCOME...®#*H. H. OCCUPATION#*

TOTAL 1008 UNDER 108 13N 25 SALES/
CAN- ATLAN GUE- ORT- FRAIR AND 100M- UNIER TO TO OF PROF/ CLER- BLUE
A TIC BEC ARID IES E.C. OVER UREBAW RURAL 3104 +$14.9 $24.9 OUZR USR CAL COLLAR
62 8 2 2 4 7 % 15 12 3% 14 1 4 6 6 2
3,30 5.0% 4.7% 2.9% 117 33K 3.4% 3.4% 297 5.30 4.3 1.9% 1.2 1,07 .21 3R
122 11 4 34 16 14 &8 27 28 5% 1B 28 19 24 2 I3
6.8 7.3% 9.5% 4.9% G.4% b.4% b.7% 5.8% 7.0 9.41 5.4% 5.1% S.4% 4.9% 7.8% 574
&30 A0 164 220 131 74 34 141 146 209 117 190 114 170 7% 200
33.7% 25.5% 33.2% 32.07 41.9% 34.3% 33.6% 31.1% 36.77 33.8% 35.0% 34.2¢ 31.47 31.9% 30.3% 35.2%
360 47 127 217 86 7¢ 782 148 12 153 111 145 116 182 92 1S3
29.4% 30.0% 25.7% 31.6% 27.67 33.4% 27.8% 32.7% 30.0% 25.4% 33.1% 29.9% 32.0% 34.17% 35,3% 26.8%
430 46 107 168 &7 A3 250 103 77 117 65 143 105 143 58 143
23.0% 29.0% 21.A% 24.4% 21.4% 19.6% 24.4% 22.77% 19.2% 18.9% 19.4% 25.8% 28.87 26.9% 22.0% 25.0%
75 3 a2 9 7 ¥ 19 17 4 1 17 3 9 7 2
402 3.20 5.1 AL 2,94 3.0% 3.8 4.3 424 7,04 2.9% 3.1%7 1.5% 1.6% 2,60 3.46%
1869 157 474 6B% 312 217 1017 434 399 617 334 554 36h 533 261 SN0

100.07100.0% 99.9%100.1%100.0Z100.0% 99.9%100.0%100.02100.0%100.1%100.0%100.0%100.0%100.0%100.0Z

2,35 2.7 2.47 2.77 2.35 2.39 2.34 2.32 2.42 2.53 2.40 2.25 2.17 2.17 2.31 2.34
1.02491.12011.0973 9945 .9192 .98921.04391.0126 .98601.09411.0081 .9723 ,9492 .9195 .97771.0455



JOB NUNBER 521801 CARD NUMEER 02 PA
'I HAVE LOTS OF DIFFERENT RECIFES FOR FISH DISHES? GUESTION 8

$oeannrnnsnsREGION, w0 uvaseau  ¥POPULATION DENSITY#,.,.HOUSEHCLD INCOHE...##H. H. OCCUPATION+
TOTAL 100H UNDER 104 4154 420M SALES/
CAN- ATLAN BUE- ONI- FRAIR AHD - 100H- UNDER 10 1D CR PROF/ CLER- BLUE
A0 TIC EEC ARID IES B.C. OVER UREAN RURAL $104 414.9 $24.9 OVER HG6R CAL COLLAR

COMFLETELY AGREE (X3) 42-1 530 720 147 172 & 71 290 139 1214 212 75 132 110 150 70 149
29.47 44,47 33.9% 26.0% 20.04 32.7% 28.5% 30.6% 30.2% 34.47 22.4% 27.5% 30.3% 28.2% 26.9% 26.2%

SOMEWHAT AGREE  (X4) 42-2 510 53 139 183 92 A3 270 131 109 138 110 152 91 153 74 182
27.3% 33,87 28,17 23.7% 29.3% 29.2% 26.6% 2B.87 27.3% 25.5% 32.8% 27.4% 25.0% 28.8%4 28.3% 28.4%

HEITHER AGREE NOR 42-3 273 8 74 104 55 31 148 G6 A9 90 59 &8 % 73 &5 8
IISAGREE (X3) 14,6% 5.1% 15.0% 15.1% 17.7% 14.5% 14.5% 12.3% 17.4% 14,62 17.5% 12,37 15.4% 13.7% 17.1% 15.7%

GONEWHAT DIGAGREE (X2) 42-4 292 11 58 135 40 28 168 73 51 48 51 106 68 99 39 9% |
15.6% 7.1% 11.7% 19.62 19.1% 13.1% 16.6% 16.17 12.7% 11.0% 15.2% 19.17 1B.6% 18.3% 13.0Z 16.52

COMPLETELY DISAGREE(1) 42-3 145 § ¥ M 3H 1 % B M 4 2 5w I 48 27 4
B.8% 5.5% .97 10.3% 11,24 7.5% 9.47 7.7% 8.6% 7.5% B.7% 10.7Z B.4% 8.9% 10.3% B.éX

LON'T KNOU S e S
HOT STATED R 8 7 2 I 8 7 4 A 15 4 10 17 9 10 & 24

8,31 430 4.57 5.3% 2.6% 3.07 4.1 467 3% 7.01 341 3.7 250 1.9% 2.4% 4.2
HUMBER OF RESPONIENTS 1869 157 494 689 312 217 10i7 454 399 617 334 554 364 533 261 SN0

100.0%100.0%100.1%100.0% 99.9%100.0%100.0%100.1% $9.9%100,07100.07%109.1%100.2%100.0%100.0%100.0%

HEAN 3.55 4.09 3.74 3.37 3.29 3.68 3.50 3.61 3.60 3.74 3.47 3.43 351 3,50 3.48 3.49
STD LEV 1.31971.15041.25731.35971.30331,27551.33581.30271 . 29281 , 26381 25271.36451 ., 32921, 32241.31971.2993



JOE NUMBER 521801 CARD NUHHER 02 PAGE %=
'YOU CAN “STRETCH™ FISH SAME WAY YOU CAN "STRETCH™ HAMBURGER’ QUESTION 8

¥oooveensnnoFEBION. oo vvan s . ¥POPULATION DEMSITY#., HOUSEHOLD IHCOME...%¥H, H. OCCUPATION®
fOTAL 1001 UNDER L0 4156 $258 SALES/
CAN- AILAN GQUE- ONi- PRAIR AND 10014~ UNDER TO  TO 0% FROF/ CLER- BLUE
ADA  TIC BEC ARID IES B.C. OVER UREAH RURAL 310H 3$14.9 $24.9 OVER MOR CAL COLLAR

COXPLETELY AGREE (X5) 43-1 399 2 137 123 43§ 215 106 79 153 68 107 70 102 58 103
21,37 26.5% 27.7% 17.9% 13.8% 24.8% 21.1% 23.07% 19.9% 24.9% 20.47% 19.3% 19.2% 19.27 22.17 18.1%

SUMEUHAT AGREE  (X4) 43-2 491 43 151 150 B? 57 23% 141 110 156 92 145 9B 149 &3 153
26.2% 28.7% 30.6% 21.8% 27.8% 26.3% 23.6% 31.07 27.7% 25.3% 27.4% 26.1% 26.9% 27.9% 24.1% 26.9%

HETTHER AGREE HOR 43-3 400 24 99 1%7 B 1% 241 78 86 i14 74 120 99 127 &1 143
NISAGREE (X3) 21,47 15.5% 20.1% 22,74 27.24 18.2% 23.74 17,214 21.5% 18.4% 22.7% 21.7% 26.0% 23.9% 23,31 25.1%

SOEUHAT DISAGREE (X2) 43-4 331 26 53 15 53 38 180 79 71 9% 62 108 65 98 51 97
17.72 16.3% 10.77 22.6% 18.7% 17.4% 17.8% 17.4% 17.9% 15.57 18.5% 19.5% 17.8% 18.3% 19.74 17.0%

COMPLETELY DISAGREE(Y) 43-5 177 15 37 720 32 22 108 33 28 59 27 &1 ¥ 49 24 G54
9.5¢ 9.8% 7.3% 10,21 10.1% 10.37 10.47 7.37 9.5%7 9.3%1 B.17 10.9% 8.3% 9.3%1 9.1% 9.5%

ION'T KNOW L T
NOT STATED -k 8 5 17 ¥ 7 7 % 18 14 ¥ 1M 13 & 8 5 19

4L 32 BAL ATE 237 301 5 AT 35T 631 290 241 L7Z LT 18X 3.4%
NUMEER OF RESPOHENTS 1849 157 495 439 32 27 1017 454 399 617 334 536 354 SIT 261 570

99.94100.0£100.04 99.94 99.9%2100.07100.1%100.0%100.24100.0%£100.0% 99.92 99.92100.1%100.12100.0%

HEAN .34 3.47 3.42 3.5 3.17 3.39 3.28 3.47 3,32 3,43 3,34 3.4 3.31 3,30 3.3 3.28
STD EEV 1.27331.32001.22201.27401.19541.32181,28651. 24371 . 26141 .31011. 23651 . 28471.21581.23891.27181.2329



JOR NUHBER 521801

'FISH IS EASY TO DIGEST'

COMPLETELY AGREE (X3) 44-1

SOMEUHAT ADREE  (X4) 44-2

NEITHER AGREE MOR
DISAGREE

443
(x3)

SOMEWHAT NISAGREE (X2) 444
COMPLETELY DISAGREE(L) 44-5
DON'T KU k4
HOT STATES 44-R

NUABER OF RESFOHDENTS

HEAN
SIIv DEV

CARDH NUNBER 02

Pé

BUESTION 8

¥ovnvanerea dREGION.wovaaunss #POPULATION DENSITY#., HOUSEHOLD INCOME...#%#H. H. OCCUPATICN#

TOTAL 100K UNDER $10H $15H 254 SALES/
CAN- ATLAN WUE- ON[- FRAIR ANDL 100H- UNEER 10 1D OR PROF/ CLER- BLUE
AR TIC BEC ARID IES B.C. OVER URBAN RURAL €10H 414.9 $24.9 OVER HGR CAL COLLAR
837 82 281 275 105 94 4A1 216 140 311 136 229 180 229 111 224
44,87 52.1% 55.9% 19.9% 33.57 43.5%7 45.4% 47.5% 40.17 50.5% 40.6% 41.47 44.0% 43.07 42.6% 39.6%
04 39 152 231 117 &8 332 147 128 171 115 203 118 182 87 205
3247 24.9% 30.7% 33.57 37.4% 31.3% 32.6% 32.3% 32.2% 27.81 34.3% 36.6% 32.3% 34.2% 33.5% 34.0%
307 20 35 133 73 45 186 A3 /8 B8O b4 93 49 99 A5 104
16,42 13,0%2 7.0% 19.4% 23.3% 21.0% 16.3% 13.9% 19.6% 13.1% 19.3% 16.9% 18.8% 18.6% 17.2% 18.72

A7 $ 11 15 8 § 2 13 12 17 1 y 10 13 U
2,9 5,58 2.3% 2.2% 2.5%7 2.07 2.2% 2.8% 3% 2.7% 3.3 177 .97 .41 438 2.0
17 2 4 s g g 2 7 7 1 5 3 5 - 6
7 T Y A O v (R O B4 4% L6E 1% V3 1.7 .81 7% 1.1%
9 NS § S & S 28 14 14 3 8 13 4 6 6 15
3.07% 320 2,30 407 2.7 2.2% 2.7% 3.0% 3.4% A9% 2,30 2.3% 1.0 1.1 2.5% 2.7%
1869 197 494 B9 312 217 1017 4G4 399 617 334 G54 344 533 261 570

100.07 99.9% 99.974100.1%100.0%100.5%100.0% 99.9%100.0%100.1%100.1%150,0%100.0%100.0%7100.17100.1%

4.21 4.25 4.44 4.13 4.02 4.19 4.23 4.28 4,10 4.30 4.14 4.18 4.17 4.17 4.17 414
.8783 .9750 .7877 .8834 8899 .B393 .B526 .BAS1 .9425 .BB39 .B472 .BGA3 L8915 .B/03 .8721 .8729

1



i JOB NUMBER 521801

| SOMEWHAT AGREE

'FISH IS EXTREMELY MUTRITICUS?

COMPLETELY AGREE (X3) 15-1

(X4) 15-2
| NEITHER AGREE KOR 1543
" DIGAGREE (¥3)

SOMEHHAT DISAGREE (X2) 15-4
COMPLETELY DISAGREE(1) 15-3
TOK'T KNOW 15-X
NOT STATED 15-F

NUMBER OF RESPONDENTS

HEAN
STI DEV

CARD NUMEER 03

BUESTION &

¥oovwanenanoREGIDH.wesvuns s HPOPULATION DEHSITY# .. HOUSEHOLD IMCOHE,..##H. H. OCCUPATIOM»
[0fAL 1004 LHDER $10H 315H 425 EnLES/

CAN- ATLAN BUE- OMT- PRAIR AND - 1005- UHLER TO 7O 0% PROF/ CLER~ BLUE

AUA  TIC BEC ARID IES B.C. OVER UREBAM RURAL 310M 314.9 $24.9 OVER HOR CAL COLLAR
1061 113 237 414 164 134 605 247 209 323 195 320 223 319 147 309
36.8% 71.9% 47.97 80,17 52.4% 51,67 59.5% 54.4%7 052.4% 52.4% 5B.24 57.8% 61.3% 39.9% 56.1% 54.2%
604 32 181 214 107 70 31 154 139 195 110 180 11Y 169 91 194
32.3% 20,37 356,77 3117 34.2% 32.2% 30.6% 3.9 34.8% 31,57 33.0% 32.87 32.8% 31.7% 34.9% 34.1%
124 3 4 3 2% 10 % ¥ O}V oL o220 I O W 17 &
6.5 1.9% 9.4% 58.47 9.2 4.7% 5.8%7 7.07 B.3U B.3% 6.01 .87 4.7 5.31 457 B.3%
15 2 1 2 2 = 7 4 4 9 1 3 2 6 1 4
A7 1,00 2,08 VI L6 JLO10% 0 .90 147 3L L6h 6L 1.0% AL LAY

7 1 7 1 - - & 1 1 3 e 6 - 2 1 4

s7 AN Y S LY S 1 1 .y AR S A 7 1.1% AL 4L JBL
34 7 14 21 1 3 28 15 13 I 8 8 6] 9 9 12
3.07 4,31 2.9% 3.0% 3.8% 1.5% 2.7% 3.5 3.3 .71 2.5% 1.4 14X L.6X 1.71 2.1%
1869 157 494 499 312 217 1017 454 399 417 334 554 364 533 281 570

100.02100.0%100.0%100.0%100.0%100.0%. 99.92100.0%100,1% 99.9Z2100.02100,1%100.0Z 99.9Z100.02100.1%

4,49 4,59 4,32 4,55 4.44 4.58 4.52 A.47 4.43 4,42 4.03 447 457 452 4.48 4,43
L2036 (6256 L8359 L6264 L6BF6 LGB21 7004 L6920 L7102 7534 (4268 L7444 L6046 L6838 L6737 7408



J0B KUHBER 521801 CARD NUMBER 03

TFISH HAS HORE FROTEIM THAN HAVE HEAT OR POULTRY!

P |

QUESTION 8

¥ovasnnnwsnoREGION. .00 sue.ns #POPULATION DEHSITY#,, HOUSERDLL THCOME...%#H. H. GCCUPATION#

TOVAL 100N UHDER $105 $154 4250 GALES/
CAN- ATLAN GUE- ONT- PRAIX AND 1001 UNIER TO 10 OR PROF/ CLER- BLUE
A TIC BEC  ARI0 IES B.C. OVER UKEAN FURAL $104 $14.9 $24.9 OVER MGR  CAL COLLAR
CONPLETELY AGREE (XS) 16-1 354 35 96 126 52 45 199 89 & 112 72 108 4 B85 51 114
18.9% 22.0% 19.4% 18,21 16.8% 20.9% 19.6% 19.6% 16.4% 18.1% 21.5% 19,57 17.0% 16.0% 19.7% 20.3%
SUMEWHAT AGREE  (X4) 16-2 596 51 188 240 74 43 321 139 136 205 10§ 173 U3 178 84 175
30.9% 32,20 34,17 34.8% 23.8% 29.0% 31.6% 30.6% 34.2% 33.3% 31.2% 3130 31,11 3347 32.1% 30.8%
NEITHER AGREE NOR  16-3 674 50 177 218 135 76 348 144 14 208 123 201 145 211 9% 28
DISASREE iX3) 36,27 31.9% 35.8% 3457 43.3¢ 35.2% 36,27 38,17 36.2% 33.67 36.7% 36.31 39.87 39.6% 34,61 34,4
SOMEWHAT DISAGREE (42) 16-4 120 5 29 3 30 19 44 28 27 & 16 3 26 34 13 3
647 3.3 5.9% 5.20 9.6% 8.9% 6.3 6.2 6.9 6.8% 491 447 7.20 .81 5.7 6.9
COKPLETELY DISABREE() 1565 52 8 8 20 10 5 30 10 1 10 11 20 10 15 7 18
2.8 497 170 3.0% 320 2.4 3.07 231 2.8% 170 32 371 2.8% 281 2.61 3.
DON'T KNOW L S T R
HOT STATED 6k 72 9 15 B 10 8 34 24 14 4 8 16 7 10 10 14
3B 5.6% 3% 420 340 7% 33 52 3% 651 251 .81 2.0 1.8% 39K 2.4%
HUMBER OF RESFONDENTS 1869 157 494 669 312 207 1047 454 399 617 3 554 344 533 261 57

100.0% 99.9%100.0% $9.94100.17100.12100.0%100.0%100.0%100.1%100.02100.0% 99.92100.0%109.07100.0%

HEAN 3.60 3.67 3.66 3.63 3.43 3.59 361 3.62

STD LEV

.57 3.44 3.85 3.58 3.53 3.54 3.64 3.59

.96911.0340 .9249 .9540 .99391.0042 9793 .9408 .9509 .9328 .98281.0024 .9381 .9350 .9526 .9978

{



| JOB HUSHER 521801 CARD NUBER 03 PAB

'FISH IS LOW [# CHCLESTEROL? RUESTION 8
Ervsunsonans REGI(H...... voee¥POPULATION IEHSITY#. . HOUSEHOLD INCOHE,,.##H, H. OCCU=ATIOH#
TO1AL 1601 UREER 106 315H 4254 SKLES/
CAN-  ATLAN BUE- OHI- PRAIR ANDL 100H- UHBER 10 TO Ok PROF/ CLER- BIUE

Als  TIC BEC ARID IES R.C. OUER URBAN RURAL 310N $14.9 $24.9 CUER MGR CAL COLLAR

! CONPLETELY AGREE (X3) 17-1 714 73 173 264 113 % 409 169 137 231 134 212 137 207 93 214
38.27 45,20 35,17 38.3% 38.1% 42,20 40.27 37,77 34.3% 37.4% 40.0% 38.3% 37.77 38.7% 37.3% 37.5%

| SUMEUHAT AGREE  (X4) 17-2 583 44 149 214 8y 68 326 135 12 182 103 171 127 187 B2 182
31.2% 27.8% 34.1% 31,17 28.4% 31.27 32.17% 29.8% 30.57 29.4% 30.97 30.8%7 35.0% 35.0%4 31.9% 28.50

; HEITHER AGREE HOR 17-3 414 30 9 157 90 42 199 113 102 144 74 126 N 11 62 1N2
- DISKBREE (43) 22,17 19.1% 19.37 22,77 28.9% 19.4% 19.47 24.8% 25.6% 23,37 22.0% 22.7% 19.5% 18.9% 23.5% 28,71

1 SOHEUHAT DISAGREE (X2) 17-4 a2 2 17 2 é 6 29 14 11 14 16 10 19 7 12
! 2.87 131 .80 3.7 1.8% 2.7% 2.8% 3.1% 2.2% 1.8% A% 2.9% 2.9% 3.5% 2.7% 2.1%

| COMPLETELY DISAGREE(1) 17-5 22 1 12 4 4 2 1 3 8 9 1 9 4 3 4 8
2% .80 2,31 5% LU0 W9 .17 G790 2000 147 3% 1.6% 1.07 L9 1.4% 1.4%

!

L DCY'T KiHou 176 - - - - - - - - - - - - e
HOT SIATED 1R 8 8 22 29 12 8 4 N A 4§ 20 1 16 10 2

| 4,50 5.00 5.60 A3% 371 7% AL 447 530 6.6 274 3L 392 3.0 374 3%
MUMEER OF RESFOMIENTS 1849 157 494 689 312 217 1017 4S54 399 417 334 554 366 53281 570

: 100,0%100.0%100.0%100.0%100.02100.1%100.1%100.02100.0% 99.9%100.0%100.0%100.02100.0%100.0%100.1%

HEAN 4,07 4.24 4.02 4.08 4.00 4.15 4.12 4.04 3.98 4.07 4.09 4.05 4.10 4.10 4.04 4.03
5TD DEV .9249 8403 .9778 .5008 .9234 .B993 .9090. .9185 .9429 .9284 .9077 9492 .8957 .8993 .9330 .9392



JOB HUMBER 521801 CARD NUNBER 03 _ Ph |

TRONES ARE A FIG PROBLEN WITH FISH? QUESTIOH 8
 JO— +«REGION,. ... + o+ #POPULATION DENSITY#.. HOUSEHOLD INCOME,..##H. H. OCCUPATION#
TOTAL 1004 UXDER 10 $10H 3254 SALES/
CAM- ATLAH BUE- ONI- FRAIR AT 1001- UNBER 0 1D OR FROF/ CLER- BLUE

AA  TIC BEC ARTID IES B.C. OUVER UREAN RURAL $10M 414.9 424.9 CQUER W58 CAL COLLAR

COMFLETELY AGREE (X3) 18-1 338 47 141 202 100 49 297 134 107 193 93 1% & 131 71 181
208.87 29.8% 28.5% 29.4% J1.9% 22.4% 29.2% 29.6% 24.8% 31.2% 29.4% 29.2% 23.4% 24.8% 27.0% 31.7%

SCHEWHAT ASREE  (X4) 18-2  A%4 50 131 244 119 B9 J44 188 120 179 115 193 146 217 97 1§
33,97 31.6% 24.6% 35.4% 38.3% 41.1% 33.9% 37.1% 30.5% 29.0% 34.6% 34.9% 40.1% 40.6% 37.0% 29.4%

NEITHER AGREE HOR 18-3 265 25 B4 83 34 I 148 & 4L 9 B KB W A B B
DISAGREE (X3 14.2% 15.9Z 17.0% 12.3% 10.9% 16.8% 14.6% 10.9% 16.9% 12.9%4 16.57 13.52 15,17 13.6% 13.5% 16,87

SOMEMHAT DISAGREE (X2) 18-4 246 16 B 95 34 24 130 & 99 /8 3% 79 S0 4H4 34 B9
13.27 10.0% 15.77 13.82 10.9% 10.9% 12.8Z 12.57% 14.9Z 12.72 11.5% 14.2% 13.8% 12.07 13.0% 15.7%

COMPLETELY DISAGREE(L) 18-5 120 13 41 39 14 13 & 27 33 5 19 22 19 36 13 24
6.4% B.AL B.21 574 4.6% 6.0% 5.9 5.9% B.IL 9.04 S.6% 4.97 5.2% 6.8L A.9% A6

LOI'T KNOW 1 S
HOT STATED R 67 7 220 %4 W ¢ B 1 14 I8 18 0§ 13 12 12

LA AL 40T 347 B 8T 7L 401 281 534 250 321 2.3 241 A4 201
HUNBER OF RESPOATFNTS 1869 157 494 489 312 217 1017 454 399 617 IM 554 34 53T 261 570

100.17%100.0%100.0%100.07 99.9%100.07100.174100.0%100.27100.12100.1% 99.9% 99.9%100.0% 99.8%100.1%

HEAN 3.68 3.87 3.54 3.72 3.B5 3.63 3.0 375 3.04 3.6 3,72 3.72 364 3.66 3.71 3.69
S pey 1.21971.25571.29751.20331.14031.13311.20431.19811.27061.312/1.17471,18391 .14431. 17881.16291.2094



i JOR BUABER 521801

COHPLETELY AGREE

| SUHEWAAT AGREE

| NEITHER AGREE HOR

! DISAGREE

-1 BONEWHAY [ISAGREE (X2)

DON'T KMOMW

10T STATED

NUMBER OF RESPONDIENTS

HEAH
STIv DEV

COSPLETELY DISASREE(D)

CARD NUMEER 03

T HAVE A REAL FEAR OF CHOKING ON FISH EOHES! QUESTION 8

Forarnrannes REGION..uuuass <« #POPULATION BEMSITY#., HOUUSEHOLD' THCOHE,..#¥H. H. OCCUPATION®
1001 UNCER $10M  BIGH  $23H SALES/

0T~ PRAIR ANDL 1005~ UHIER TO0 1O Ok FROF/ CLER- BLUZ

ARID IES B.C. OVER URBAH RURAL $10M $14.9 $24.9 OVER HGR CAL COLLAR

TOTAL
CAN- ATLAN  GUE-
AlA  TIC EREC

191 323 23 110 121 4% 20 168 %1 64 124 G 101 40 45 50 106
17.3% 14.8% 22.37% 17.5% 15.4%  9.3% 18.4% 20.0% 16,07 20.1% 17.27% 1B.3% 11.07 12.2% 19.2% 18.7%

19-2 24y 26 94 126 &6 36 195 B 73 g ¥ WS 71 9% W 92
18.74 16.74 19.1% 18.3% 21.37 16.8% 19.2% 17.8% 18.3% 19.1¢ 18.77 18.9% 19.4% 18.57 22.1% 16.20

19-3 226 29 B2 120 4% 4% 1BO B GY i &0 108 &7 97 42 111
17.4% 18.5% 16.7¢ 17.47 15.87 20.5% 17.7% 18.9% 14.9%7 14.87 17.9%4 19.4% 18.4% 18.5% 16.1% 19.4%

19-4 292 20 By 114 44 2Y 162 A3 47 BY 5 BB &Y BY 3 9
15,47 13,504 16.5% 15.5% 14.4% 13.37% 15.9% 13.9% 16,97 13.0% 14,57 15.8% 18.9% 16,4514 14.57 16.31

167 98 135 112 16F &4 132

19-5 &1 80 104 185 90 8) 274 116 12
4% 27.07% 29.2% 24,37 30.91 31.7% 24.4% 26.7%

27.3& 32.17% 21.4% 26.9% 8.8% 35.8% 25.94 25.457% 30,

L O

19-k A8 7 19 3 12 PP VS € 7 3 18 5 12 P 1
.74 4.3% 3.9 3.3% 3.9 3.3% 374 3.BL 3.6% 6.07 2.5% 334 1.4% 2.3% 3.6% 2.8

1859 157 474 639 312 217 1017 454  39% 617 334 G54 3b4 833 281 500
100,07 99.92100.0%Z 99.9%100.0%100,0%100.0%100.0%100.12100.0%100.04100.0%100.0% 99.8%100.0Z4100.1%

2.82 2.47 3.04 2.83 2.79 2.47 2.82 2.92 2.72 2.92 2.6 2.91 2.80 2.52 2.97 2.B4
1.47561.47281.47961.47221.47401.39031. 44201, 49031, 4853152691, 47801.45341,38981. 42031 .48021 .4734



JOE NUMBER 521201 CARD NUMBER 03
'T AM AFRAID TO SERVE FISH TO MY CHILDREM AS IT HAY HAVE BONES IH IT? BUESTION 8

¥oveuvavaenaREGION, c.auuu. . ¥POPULATION DENSITY#., HOUSEHOLD INCOHE...%H. H. OCCUPATION#
TOTAL 1008 UNLER 104 $19M 208 SALES/
CAN- ATLAR GQUE- ONT- PRAIR ARD 1004~ UNDER O 1O OR PROF/ CLER- BLUE
ADA  TIC BEC ARIO ICS B.C. OUVER URBAN RURAL $10¥ $14.9 $24.9 OUER HGR CAL COLLAR

COMPLETELY AGREE (X3) 20-1 248 15 B6 90 42 14 120 76 52 100 53 47 28 44 36 79
13.22 9.6% 17.5% 13.1% 13.5% 6.3% 11.8% 18.7Z 13.0% 16,2% 15.7% 12.0% 7.B% 8.3% 13.8% 13.9Z

SOHEWHAT AGREE (X&) 20-2 430 36 113 154 8% 39 234 104 93 142 40 139 90 134 41 124
23.0% 22,87 22.8% 22.47 28.47 1B.0% 23.0% 22.8% 23.2% 23.0% 17.8% 25.07 24.7% 25.17% 23.3% 21.8%

NEITHER AGREE NOR 20-3 388 20 % 150 79 46 23¢ 82 71 112 82 114 B0 113 44 173
ITSAGRRE (X3)  20.8¢ 13.0% 18,97 21.8% 25.1% 21.2% 23.27 18.0% 17.8% 18.17 24.6% 20.67 22.0% 21.1% 24.6% 21.6%

Pé |

SOMEWHAT DISAGREE (X2) 20-4 203 32 88 103 45 35 148 79 726 /9 &8 97 68 % 37 106

16,27 20.1% 17.8% 15.0% 14.57% 16.0% 14,67 17.57 19.0% 12,87 17.4% 17.6% 18,87 18.1% 14.37 18,41

COMPLETELY DISAGREE(L) 20-3 396 44 90 143 45 74 220 8% 90 117 73 120 86 130 & 119
2027 28.3% 18.2% 20.7% 14.4% 34.1% 21.6% 18.8% 22.7% 18.9% 22,01 21.71 23.57 24.4% 20.2% 20.9%

DON'T KNOY WX - = = = == == e .. - - e -
HOT STATED 08 104 10 24 48 13 10 9 B 17 ¢ 8 17 12 16 10 18

5.7 6,20 481 7.00 420 A.4% S.8% 6.20 AL 10,07 2.47 3.07 3.2 3.07 381 L
HUKBER OF RESPONDENTS 1869 157 494 489 312 207 1017 454 399 417 334 554 364 533 261 570

100.0%100.0%100.0%100.0%100.12100,0%100,0%100,0%100.02100.0% 99.9% 99.97%100.0%4100,07160,0%100.0%

HEAY 2.90 2.63 3.04 2.92 3.13 2.44 2.88 3.01 2.84 3.05 2.85 2.BR 2.74 2.74 2.96 2.87
STD DEV 1,38551.39091,38301.35951.24331.21551,346311.39451. 38161, 60551, 37531,34741,29331 . 31311. 34321, 3584



JOB NUHBER 521801 CARD RUHBER 03 PAGE -

! 'YOU CAR HOT KEEP FISH AS LONG AS NEAT OR POULTRY! RUESTION 6

1

EeverennnsssREGION. cauuusass FFOPULATIOH DEHSITY*, . HOUSEHILD THCOHE,..#xH. H. OCCURATION#
TOfAL 1004 UKDER SLCR HISH 23 SHLES/
CAN-  ATLAN BUE-  ORI- FRAIR ANDL 100%- UNDER TO 1O ORk PEAOF/ CLER- BLUE
ADA  TIC BEC ARIO IES B.C. OVER URBAH RURAL $10i $14.9 $24.9 OVER HGR CAL COLLAR

90 73 27 106 99 166 73 141 B3 167 S8 131

] COMPLETELY AGREE (XS) 2i-1 443 37 110 152
17 28.8% 33.57 25.3% 23.37 24.97 26.9% 21.87 25.5% 22.74 20.1% 22.2% 23.0%

24.7% 23,47 22,47 22,

| GOMEWHAT AGREE  (X4) 21-2 528 45 155 187 RO 41 286 133 109 147 104 143 113 165 77 157
28.27 28,97 31.3% 27.2% 25.57% 27.9% 26.1% 29.3% 27.3%.23.9% 3117 29,47 31,20 31.0% 29.4% 27.6%

| HEITHER AGREE HOR 2.3 I W §7 143 74 3 214 83 72 102 44 129 73 110 59 141
DISAGREE (X3} 19.87 12.5% 19,77 20.7% 23.87% 156.32 21.07 18.3% 18.3% 14.8% 19.4% 23.3% 20.07 20.4% 22.7% 24.7%

”1 SOMEWHAT DISAGREE (X2) 21-4 230 22 &5 102 37 24 128 68 54 B 47 & W & W78
1367 14,30 13.2% 14,77 12.0% 10.97 12.87 15.0% 13,57 13.5% 13,97 12,17 14.5% 15.67 12.47% 13.3%

COMPLETELY DISABREE(L) 21-% 18y 22 4 77 23 2 %6 42 49 76 3% 40 32 55 28 5l
10,07 14,07 9.3 11,20 7.47 9.1% 9.5¢ 9.2% 12.2¢ 12,3¢ 11.77 7.1% 8.9% 10.3% 10.87 B.9%

LON'T KHOW B - = 2 = e m e e e m A = = =

KOT STATED Ak 720 28 8 g B 2 1 4 5 14 ? 12 6 13
1 3.90 7.0%4 4.0% 411 2,57 2,31 3.9% ALBL J7X 6.BE 1.9% 2061 2.8% .28 2.4Z 2.6

MIMBER OF RESFOHDENTS 1859 137 474 489 312 217 1007 434 399 417 334 G34  3AE B33 281 OB
100.0%100,0%100,02100.02100.0%100.0Z2100.0% 99.9% 99.52100.0%100.02100,02100.02100.0% 99.9%100.1%

o 3.45 3,35 3.41 3.44

HEAN 3.46 3.36 3.47 3.36 3.58 3.87 3.4 3.45 T.41 342 3,38 3G
31.20781.25091.248561.27031 .2398

STD TEV 1.29081.39531.25031,30311.23801.29841,27441 . 27041 . 34271 38021 . 295



JOB HUHBER 521801 CARD NUMBER 03 F

TIT IS HAIMLY “NEW CANADIANS® WHO EAT FISH? QUESTION 8
Kosavais veuoREBION casunnasss #POPULATION DENSITY#...HOUSEHOLD IHCOME...%#H. H. OCCUPATION#
TO1AL 100# UNDER $10H $15H 204 SALES/
CAk- ATLAN QUE- OHI- PRAIR AND 1001~ UNDER 0 TD OR PROF/ CLER- BLUE

Ald  TIC BEC ARIO IES E.C. OVER URBAN RURAL $10M $14.9 $24.9 OVER HGR CAL COLLAR

COMPLETELY AGREE (X3} 22-1 72 3 3 0K 4 7 48 13 10 X0 14 A 8 14 10 13
3.87 1.8 4.5% 3.4% 2.1% 3.7% A.BL 2.9% 2.6 A9L 4.0% 3.71 217 2.4% 3.7 2.6%

COHEWMAT RGREE  (X4) 222 182 6 &7 54 18 17y 101 3% 27 52 23 08 3 48 23 42
B.72 3.9% 13.52 7.9% 5.7% 8.0% 10.04 7.5% 6.74 B.5% 7.0% 9.2% 9.9% 9.1% 8.7% 7.4%

NEITHER AZREE NDR 22-3 817 &1 132 234 125 53 336 157 144 192 119 192 114 1726 97 189
DISASREE (X3) 33.0% 26.1% 30.77 34.0Z 39.9% 30.1% 33.17% 345 31.1%7 31,17 35.5% 34.74 31.4% 33.0% 37.21 33.2%

SOMEUMAT DISAGREE (X2) 22-4 329 26 91 125 49 28 188 ®S 75 114 54 94 &7 102 47 100

17.6% 16.6% 1B.5% 18.1% 15.6% 17.6% 16.6% 18.9% 18.8% 1B.5Z 16.1% 17.1% 18.4% 19.2% 17.9% 17.6%

COMPLETELY DISAGREE(1) 22-5  A05 73 123 223 104 82 33 141 141 186 13 178 129 179 80 203
32,47 46,51 24.97 32.4% 33,47 37.4% 31.8¢ .17 35.47 29.94 33.8% 32.27 35.47 33.5% 30.B% 35.6%

LON'T K0y 7y S
HOT STATED 2k 8 8 29 28 10 8 I 2 A 4 12 17 0 ¥ & N

A1 547 590 411 330 347 390 5.7 531 7,07 3.8t 3% 2.8 2.6% L7 3.61
HUHBZR OF RESPONDENTS 1869 157 494 B9 312 247 1017 454 399 417 334 534 34 533 261 570

100.02100.0%160.027 99.97%100.02100,12100,22100.0% 99.94100.07%100.07%100.0%100.07100.0%190.0%100,0%

HEAN 231 1.92 2.56 2.2% 2,25 2.19 2.37 2.2% 2.18 2.35 2.29 2.33 2.23 2.26 2.36 2.21
STD DEV 1.14561.04381.21491.12301.059/71.17251.13231.09511.09541.16981.14141.14341.11131.10711.12151.1037



:

| JOK KUMZER 521801

| TOrAL 160 UHDER
‘ CAN- ATLAN QUE- OM1- PRAIR AND 1004~
, AbA  TIC EEC ARID IES B.C. OVER URBAH RURAL
|
| CONPLETELY AGREE (X5) 23-1 213 36 53 77 24 24 124 4 44
11,47 22.87 1072 10.1% 7.7 11.07 12.2% 10.1% 11.0%
|
| SOMERHAY AGREE  (¥4) 23-2 409 34 93 175 69 38 228 99 82
21.9% 21.8% 18.9% 25,47 22.2% 17.47 22,57 21,81 20.4%
]
| NEITHER AGSEE MOR  23-3 745 4R 08 276 123 90 402 183 140
INISAGREE () 39.9% 30.3% 42,27 40,17 39.4% 41.3% 39.6% 40,21 40.27 .
SOHEWHAT DISAGRES (X) 23-4 287 19 80 96 41 3 153 72 42
15,47 12,20 16.2% 13.9% 19,47 14.12 15.0% 15.9% 15.5Y
| CORPLETELY DISAGREE(D) 23-5 141 12 35 40 25 30 73 35 3
j 740 70 741 5.8 7.9713.8%0 7.1 7.7% 8.3
| TONTT KoY v S
i
~ NOT STATED 23k ;2 8B M 26 9 5 W 19 17

CARD HUHBER 0%

'FISH IS BETIER VALUE FOR MOREY THAN HEAT OR POULTRY!

PAGE :

QUESTION 6

Forvernnan s REGIOH. o unuan.,  #POPULATION DEHSITY#. . HOUSEHOLD IHCOME...%¥H, H. OCCUPATION®

3250 SALES/
Ok PROF/ CLER- BLUE
CAL COLLAR

$108  $15H
0 70
$10H  $14.9 324.9 OVER MGR

UHBER
23 &0 42 68 27 &0
11.77 11.5% 10.97% 11.47 12.74 10.27 10.6%

137
2.2

1 129 82 117 61 122
18.3% 23.37 22,67 21.9% 23.47 21.31

151 223 150 233 107 236
45.27 40.37 41.1% 43.7% 40.87 41.4%

45 92 53 R0 46 87
13.6% 16.77 15.9% 15.1% 17.4¢ 15.27

29 ¥ 23 27 17 48
8.7 A6 6.47 G5.0% 6.8% B.OZ

43 9 13 B 9 4 17

3.94 5% 4,91 3.7% 3.0Z 2,41 3.6L 431 4,21 6.9%

MUNEER OF RESPONDENTS 1369 157 494 &8%  F12 217 1017 454 399

100.1% 99.94100.02100.02100.0%100,02i00.0£100.02100.12100.0%

HEAH
STI LEV

3.15 3.42 3.0 3.3 3.02 2,98 .18 3.1 3.1 3.5

517

2,61 230 2.3% 1.6% 174 3.0%

334 54 354 S35 281 S0
99.94100.1% 99.9%100.0% 99.92100.0Z

3.1 3.16 3.7 3.23 3.14 3.1

1.07511.21181.05251.02851, 03621154635 .07641 . 04051, 08521 . 11411, 07101, 04801, 0505102171, 034110732



JOB NUMBER 521801 CARD PUMEER 03 Fi }

T USUALLY HAKE A SAUCE TO GO WITH FISH? QUESTION 8

Kaiaswvanas REGION.+uuuawve o #¥FOPULATION DENSITY®.. HOUSEHOLD INCOME...##H. H. CCCUPATION*
TOTAL 1004 UHLER 100 10N 3204 SALES/
CAN- ATLAN GLUE- ONI- PRAIR AND 100H- UNDER 10 10 OR PROF/ CLER- BLUE

AR TIC EEC ARI0 IES R.C. OVER USBAN RURAL $10W $14.9 $24.9 OVER HGR CAL COLLAR

COMPLETELY AGREE (X5) 24-1 128 PN T S A § B 72 23 3 8 W % 1 24 13 B
6.8% 5.7% 12,31 5.6% 3.6% 3.7% 7.0% 5.0% B.3L B.6%7 6.7 6.50 451 44K A.9% 6.7R

SOMEMHAT AGREE  (X4) 24-2 299 34 116 88 37 29 155 78 56 102 43 95 59 79 91 B4
16,02 28,72 22.3% 12,87 12,07 13.3% 16,31 17.27 13.9% 16.5% 12.9% 17.1% 15.3% 14.9% 19.6% 14.82

NEITHEF AGREE HOR 24-3 382 24 101 139 65 51 24 93 75 126 &7 112 77 11 &4 112
DISAGREE (X3) 20,47 15.6% 20,57 20,27 21.2% 23.5% 21.07 20.6% 18.77% 20.5% 20.0% 20.2% 21.1% 20.74 24.52 19.46%

SOMEWHAT [IISAGREE (X2) 24-4 430 32 113 159 71 55 237 106 8 113 83 137 98 142 53 137

23.0% 20,47 22.9% 23.1% 22.8% 25.3% 23.4% 23.4% 21.7% 1B.3% 24.77 24.7% 26.9% 26.6% 20.3% 24.1%

COMFLETELY DISASREE(I) 24-5 365 30 92 237 118 A8 295 135 135 183 112 145 106 148 74 184
30.2¢ 31.87 1B.7% 34.47% 37.46% 31.5% 2911 29.7% 34.0% 29.7% 33.47% 29.7% 29.0% 31.5% 28.1% 32.6%

DONT KHOW L S T T S
NOT STATED %% 65 B 1 2 9 6 3} 19 13 4 7 W 8 w0 7 13
L9 5.7 330 387 277 2.8% L2 AL 33T 651 .20 181 2.3 1.8 2.5% 2.

HUMBER OF RESFONLENTS 184y 157 494 489 312 217 1047 454 199 417 334 G54 344 533 261 SN0
99.9%100.0%100.0% 99.9% 99.9%100.17100.0%100.1% 99.9%100.1% 99.9%100.0%100.1% 99.9% 99.9%100.07

HEAN 2.4 2,47 2.86 2,29 2.19 2.31 2.47 2.42 2.39 2.53 2.3 2.4% 2.39 2.33 2.52 2.38
S eV 1.27541.31801.31521.24141.18041.16721.27371.23911.32161.,33721 25821 ,26331.,19971.19851.23801. 2713



| JOE HUNBER 521801

| SOHEWHAT AGREE

REITHER AGREE HOR

! DISAGREE

—1 SOMEVHAT DISAGREE (X2) 25-4 148 7 45 &8 31 17 91 33 45 4y 41 5 2% 44

} COWPLETELY DISAGREE(1) 23-5 81 9 18 39 15 5 & I A 2% 14 N 18 1

. DOWTT KNOH

FGT STATED

NUNSER OF RESPOHDENTS

HEAN
STE TEV

CARD HUMBER 03 PAGE 4.

YFISH IS BETTER FOR YCUR HEALTH THAN MEAT OR POULTRY? GUESTION 8
| (S SREGION. .. unssn o #POPULATICH DENSITY¥., HOUSEHDLD INCOWE...#xH. H. OCCUFATION#
[oTAL 1004 UNDER $10H $1GH 425N SALES/
CaN- ATLAN BUE- OWT- PRAIR AND 1001 UHoER 70 10 0R PROF/ CLER- BLUE

AlA  TIC BEC ARID IES K.C. OVER UREAN RURAL $10M $14.9 324.9 OVER Mok CAL COLLAR

| COHPLETELY AGREE (X% 25-1 340 41 108 111 39 43 206 78 &5 118 46 96 &0 97 48 99

18.27% 26.2%¢ 21.4% 16.07% 12.4% 20.0% 20.2% 17.3% 13.9% 19.17 19.6% 17.3% 16.6% 18,27 18,27 17.4%

(X4) 25-2 534 45 131 1%% 91 oy 283 12 125 &6 96 158 113 1 75 IS0

28.47 28.8% 26,57 28.94 29.2% 30.9% 27.8% 27.9% 31.3% 27.0% 28.8% 28.5% 31.0% 32.0%7 28.37% 26.3%

25-3 684 52 177 243 128 B2 361 184 139 217 111 295 142 153 93 231
36.7% 32.9% 35.8% 36.07% 40,97 37.8% 35.5% 41.1%7 34.9% 33,37 33.3% 28.9% 3B.9% 34.3¢ 34.27 40.6%

REA
9.00 A.5% 920 9.9% 9.94 7.7% B.9L 7.2¢ 14.2% 7.9% 12.4% 9.1 7.2% 8.3% 12,71 9.1

& 28
8,3 3.2% 371 5% AL L% AGE 33T 5.0 4.8% A3 3.AL AT 3.0% 247 A5

s S
XK 8 7 172X 9 4 3 15 15 B s 12 5 U 4 12
LI A 3L L& LTH 200 3% 33 7% 620 L9 2.7 147 2.0% L7 2.1

1289 157 494 &39 312 217 1017 436 399 817 334 554 344 BIT 281 57D
100.1%100,0%100,14100.17 §9.8%100.1%100.0%100.0%100,0%160.17100.0100, 0210004100, 02100.021GD 0%

3.49 3.73 3,35 3.41 3.3% 361 3.32 350 339 3.5 3.4B 3,47 3.48 3,55 .43 344
1.04871.01881.00431.0439 9903 .95141.0423 .98121,02451.059%1.07601.01021,0140 .98331.01401.0318



JOB NUMBER 521801

COMFLETELY ABREE (X3)

SOMEWHAT AGREE (X&)

NEITHER AGREE MOR

DISASREE (X3)

SGHEHHQTIDISABREE (X2)
COKPLETELY DISAGREE(1)
LOR’T KNOY
HOT STATED
NUMBER OF RESFOHDEHTS

HEAN
SID DEV

CARDN NUHBER 03

TWEALTHIER PEOFLE BUY HORE FISH’

Roavanaavoin REGIDH. ..
TOTAL
CAN- ATLAR QUE- ONI-
AlA  TIC BEC ARIO

FRAIR
IES
25-1 14
9.1

117
6,34

g 4 1
.20 9.21 4.7

26-2 /3

34
11.0%

285
12.0¢

10 /8
6,27 15.82 10,61
26-3 828 75 192 33 159
44.3% 47.71 38.97 44,07 49.5%
25-4 368 A 79 131 &2
16.57 13.4% 15.9% 19.0% 15.6%
26-5 3%
17.3% 23.

3% 32 123 4
12 16,67 17.9% 14.8%

26-X

2} b7 7 18 2 9

3.8% 4,51 3.6 3.8% 3.0%

1867 157 494 489 312

[ EE]

F

GUESTIOH 8

«+» #FOPULATION TENSITY#., . HOUSEHOLD INCOME...##H. H. OCCUPATIDN«

1004 UNDER $101 #1598 4254 SALES/
AHD 100K~ UHIER 0 10 OR FRCF/ CLER- ELUE
E.C. OVER UREAN RURAL $30M $14.9 424.9 OQUER HOR CAL COLLAR
15 45 27 25 4 24 3N 14 19 15 ¥
7.0% b.47 594 6.4% 7.5% 7.94 5.5 3.8% 3.5% 5.9% 6.3%
0 128 53 4 A 3 & 57 73 M 58
13.74 12,67 11.7% 10.9Z 10.9% 11.47 11.3% 15,74 14.07% 11.7%4 10.1%
104 438 187 134 257 143 239 139 276 107 24

&7.7% 45.0% 41.1%7 46,17 43.2% 42.77 44.81 43.81 51.71 40.B% 42.9%

25 157 88 &2 114 51 89 53. 75 %0 87
11.92 15.5% 19.5% 15.6% 1B.5% 19.3% 15.1% 14.67 14.1% 19.1% 15.3%

36 172 8 0 80 & 103 722 81 52 13
16.52 16.9% 18.0% 17.7% 13.0% 20.6% 1B.6% 19.8% 15.1% 20.0% 22.8%

7% 1r 14 A& 7 10 8 9 6 13
3.2 360 7% A8 697 2.4% 1,74 230 1AL 2.5% 2.4%
217 1017 454 399 417 334 G54 3e4 533 261 SN0

100.0%100.12100.0%100.02100.07100.0%100.07% 99.9%100.1%100,07120.07100.0%100.072100.0%100.0%100.0%

2,72 2,55 2.85 2.64 .74

2.82 2.75 2.67 2.72 2.B0 2.70 2.68 2.6B 2.76 2.64 2.61

1.09441,08861.17291.05441.01941.09741.09281.09781.09041.07501.14011.07481.0844 .99331.11571.1407

|
—



JOB HUKBER 521801 CARD HUHSER 03 FAGE 4:
TFISH SROULD EE RUALITY GRADED & GRADGE SHOULD BE PRINTED ON PACKAGE’ BUESTION 8

¥ivwrrvena-oREGION. oouennr o J¥POPULATION DEHSITY#., HOUSEHOLD INCOME...#*d. H. OCCUPATION®
TOTAL 1001 UNDER 100 $15H 425 SALES/
CAN- ATLAN BUE- ONT- PRAIR AND  100H- UHDER T8 TO 0% PROF/ CLER- BLUE
AlA  TIC BEC ARI0 IES B.C. OVER URBAN RURAL $10M 314.9 $24.9 OVER NGR CAL COLLAR

COMPLETELY AGREE (X5) 27-1 775 B0 15y 3i@ 130 B7 435 175 165 278 137 224 141 194 99 221
41.5% 31.1% 32.3% 44607 41.8% 40,17 42.8% 38.47 41.37 45.1% 39.51 40.57 38.7%1 36.37 38.0% 38.81

SUMEWHAT ASREE (X&) 27-2 &1 41 18d 2

2 11 125 198 115
33,21 25.9¢ 36.4% 22.9i

; 5 15 169 140 205 B6 195
33.7% 3.7 32.9% 35.8% 31,31 32.07 34.3

o
% 30.57 38.5% 38.2% 32.77 34.2%

HEITHER ASREE NOR -3 M&E 021 BY 98 59 46 13 77 75 7' 44 114 59 107 G694
DISAGREE (%) 16,97 14,77 18.1% 14.3% 18.8% 21.1% 16,17 17.0% 18.7% 12,57 19.21 20.7% 16.27 20.0% 21.4% 15.5%

SOMENHAT IISAGRZE (X2) 27-4 47 4 19 15 J 6 2 1% 8 9 ¥ 18 12 14 6 X
2,57 2.9% 3.9 2.2¢0 1.0 2.5% 2,41 3.2% 1.91 1.41 2.87 3.20 3. 2,71 2,51 3.6%

- COMPLETELY DISAGREE(1) 27-3 34 S 8 1 2 1 9 6 10 K & 4 4 7 18
L7 WAL &80 W8 W34 W9 L7 190 LLSE 1.5% 1,07 2074 1.k T 2,51 3.7

TON'T KHoY 7 S

NOT STATED 27k B 8 W % 1 8 A 17 20 45 1 13 B U 7 20
520 541 471 3% ASU B4 407 387 S5.4Y 7.7 346 2.4% 2.31 247 2.87 3.8

NUMBER OF RESPODERIS 1359 157 A94 489 312 207 1017 456 399 417 33 554 364 533 261 570

100.0% 99.94100.0%100.04100.12100.0% 99.94100.17 99.94100.0%Z100.0%100.0£100.0%100.02 99.92100.1%

HEAHR 4,15 4.31 3.92 4,26 4.21 4.12 418 4.10 4.15 4,27 4.12 4,05 4.13 4.09 405 4.05
S10 DEV L9233 ,B7161,0585 .8520 LBi01 9036 9175 (9367 9201 .B725 .B9041.0031 .BRI9 .BAID .94781.0040



JOBR HUMBER 521801

COMPLETELY AGREE  (X5)

SOREWRAT AGREE (X4)

NEITHER AGREE MOR

ITSAGREE (X3)

SOKEWHAT DITAGREE (X2)

COMFLETELY DISACREE(1)

OON'T KNOY

HOT STAIED

HUHEER OF RESFOYDENTS

HEAN
ST DEV

B

101

CARD HUHBER 03
TYDU C4R KEEP FISH AS LONG A4S HEAT O FOULTRY IH THE FREEZERT QUESTION B
¥ o i REBI M s s #FOPULATION DENSITY#.. HOUSERCLD INCOME...%sH. H. OCCUPATICH*
TOTAL 100N UNDER LI0N $15%  $23M  SALES/
Chdl- ATLAN NUE- ONT- FRAIR AMD  100H- UNDR 10 (0 OR PROF/ CLER- BLUE
DA 1IC EEC  ARIO IES F.C. OVER URGAN RURAL 10 $14.9 424.9 OVER HGR™ CAL COLLAR
B-1 4% 45 14 189 47 28 272 120 83 172 89 124 87 124 &5 138
25.4% 28.4% 33.7% 27.47 15.24 13,02 26.7% 26,62 20.9% 27.9% 26.7% 22.8% 24.0% 23.3% 24.9% 24,32
B2 498 35 152 196 /5 40 296 108 94 150 87 181 101 135 75 163
26.67 22.6% 30.7% 23.4% 23.9% 18.4% 29.1% 23.8% 23.5% 24.3% 26.0% 29.0% 27.6% 29.0% 28.7% 28.4%
%3 3M& 19 &2 135 62 3 18 73 s 98 57 101 4D 160 43 102
16,9% 12.2¢ 12.5% 19.67 20.0% 17.3% 17,57 16,24 16.1% 15.9% 17.0% 18.37 16.4% 18.8% 16.5% 17.9%
B-4 I 2% 6L 107 4 & U7 97 8% 83 4 105 67 101 83
17.7% 16,87 12,47 15.5% 23.8% 28.7% 14,57 20,47 20.7% 14.3% 20.8% 19.2% 18.3% 18.9% 20.3% 17.82
/-5 18 2 3R 39 44 4 8 3 33 6 23 48 3 43 20 47
9.5¢ 13.8% £.57 5.7% 14.1% 18.8% 8.7% B8.1% 13.3% 10.9¢ 7.0% 8.74 10.7% 8.1% 7.B% 8.3%
v G T S
\F 07 W A 2§ 8 I 1B 18 4 8 i 1 10 5 18
LI 6. AIL 3T 301 .67 35T 39L ASL 6% 251 1.9% 291 1.9% 1.8% 3.1%
1869 157 494 689 312 217 1017 454 399 617 334 554 34 533 261 570

99.9%100.0%100.1% 99.97100.07100.0710.07%100.0%100.0%100.0%100.0% 99.9% 99.92100.0%100.02100.0%

J.42 3,37 3.26 3.58 3.02 2.78 3.53 3.4 3.18 3.47 3.46 3.39 3.37 3.41 3.43 .44
1,31701.44341,24541,21041,30351.32541,28141.32141.36821.36211.28531.27581 .32791.26481.28231.2765



JOR NUABER 521801

COMPLETELY AGREE (X5)

SOHEWHAT ABREE

NEITHER AGREE MOR
DISAGREE

GONEVHAT DISASREE (X2)

CulPLETELY DISASREE(1)

LON™T KHOY

NOT STATED

NUHIEER OF RESPOHDENTS

HEAN
STI DEV

CARD HUNEER 03 ' " PAGE -
' FISH MEAL IS BUICK T0 PREPARE’ QUESTION 2

¥ovvraeanns REGIOH. o0 cuay .o J¥POPULATION DEHSITY¥., HOUSEHOLD INCOME,..¥sH. H. OICUPATIONs
TOTAL 1004 UNDER § 3 LU I 3 151 I T SALES/
CAN- ATLAN BUE- ONT- PReIR AND 10GH- UdLER 70 TO 0% FrOF/ CLER- BLUZ
ADA  TIC BEC ARID IES ER.C. OVER URBAH RURAL +10M $14.9 424.% OQVER MGR CAL COLLAR

29-1 634 40 174 232 90 77 357 15r 125 233 110 176 11§ 171 8) 187
33.9% 38.31 35.3% 33.74 29.0% 35.3% 35.17 33.4% 31.31 37.8% 32.97 31.87 31.57 32.0% 10.5% 32.9%°

29-2 718 56 195 4 16 77 39D 176 1h: 20 137 234 137 224 115 21
38.4% 35.47 39.A% 39.77 37.27 35.5% 38.47 38.3% 48.1% 34.17 41.0% 42.27 37.5% 42.0% 43.9% 37.04

B9 1 %4 46 102

29-3 310 18 83y Wy 46 39 17 70 7F 93
1% 15,27 17.1% 19.4% 17,57 17.7% 17.9%

16.6% 11,82 156.9% 15.2% 20.4% 17.9% 14.5% 15.57 18.1% 15,

29-4 119 10 20 44 29 17 41 3 24 36 W 2% 29 ¥ 15 4
b.4% b.4% 4,07 .87 R.24 7.8 A1 7.00 .61 5.9 7.5% 5.3% 7.9% 5.4% S.7% 7.2

29-5 3i b & 12 3 3oou a 1 1z §] 8 3 7 1 14
LA 6,10 137 1.8Y .97 1.4% 1A% 1.970 2.91 2.07 1.7 1.5% 1.3% 1.3% 4% 2.47

27-R 8 715 2 10 4§ 3 1Ix 12
AL 4.3 3.4 3.4 3.4 2.0% 3.07 3.3t 3.1X G

3 e

= FD

512 8 10 i 15
1.9 2,17 2.2¢0 1.8% 1.7%. 2.6%

1849 157 494 489 312 217 1017 456 399 417 334 554 384 333 261 570
100.0%100. 17100, 131¢0.02100.02 99.97%100.12100, 1X100.0%100.1%100.14100,04100.02100.0% §9.9%100.0%

4,00 4.02 4.07 4.00 3.87 3.97 4.03 3.98 3.91 4.05 3.92 4.00 3.92 4.00 4,00 3.93
L96791,0825 9021 L9659 L9791 9963 L9370 JFBO21.0188 .9%45 (9687 .9235 .9793 .9158 .B4971.017%



JOR HUMBER 521801 CARD MUNRER 03 f li

'T LIKE HALIEUT BECAUSE IT IS A HEATY FISH’ BUESTICN 8 !
RovovsraasedRERION. s ennsiness #FOPLLATION DENSITY*.. HOUSEHCLD INCOME...%#H. H. CCCUPATION® |
TOTAL . 1G0H UNDER $10H  $15H 420 SALES/ .

CAH- ATLAN RUE- ONP- FRAIR ARD 100K- UNDR 10 1D OR PROF/ CLER- BLUE

ADA  TIC BEC ARID IES B.C. OVER URBAN RURAL ¢10M $14.9 $24.9 OVER MGk CAL COLLARK )

COMPLETELYT AGREE (X3) 30-1 336 52 58 145 51 23 189 9 37 145 S 79 S Bl 47 81
18.0% 33,47 11.8% 20.27 16.34 1317 18.67 19.7% 14.3% 23.6% 14.6% 14.2% 15.4% 15,37 18.0% 14.24

SOHEWHAT AGREE (X&) 30-2 465 46 98 138 72 41 257 128 490 152 80 128 106 139 72 131
24,97 2007 19,87 27.4% 23.2% 28.3% 25.3% 28.3% 20.1%7 24,67 24.0% 23.0% 29.0% 26.1% 27.5% 23.0%

HEITHER AGREE HOR 30-3 510 41 228 2 130 97 48 184 196 2

25 130 279 155 251 108 284 |
DISABREE (%3 A2.3¢ 25,92 46,32 42,71 4B.07 44,67 42.1% 40.9% 49.2% 34.47%

% 459,01 50.4% 42.7% 47.0% 41.2% 49.82
SOMENHAT DISAGREE (X2) 20-4 114 5 S5 2 1h 16 4 2B M 0} ¥ B W/ ¥ 15 B
617 2,97 11.1% 32X 5.2 7.57 6.4L 5.5 5.9 4,31 7.7% 6.0% 7.9 7.0% 5.8Y 6.7%

COMFLETELY DISAGREE(D) 20-5 73 & 32 15 14 4 4 8 23 24 15 2 10 16 14 2
39% A7 65T 227 A4 2.8% A% L9 5.9% 3.9% 461 4.21 2.8 2.9 5.21 3.9%

DON' T KNOY £ S T

HOT STATET Wk oM e wom9 % 7 18 #4712 8B 9 4 14

et T

3 g
3.8% 5,08 4.6% 3.34 3.0% 3.7% 3.5% 3% A5% 7.1 2.0 217 2.3 1,81 2% 2.4

HUABER OF RESFONDENTS 1869 157 494  GR9 312 Zi7 1017 AB4 399 417 334 G54 344 533 261 GO
100.67100. 0160, 1710007400, 17100, 67109, 02100.07100.0% 99.9/180.0% 99.92100.1% 99.9% 99.97100.0%7 |

HEAH 3.49 3.88 3.20 3.64 3.43 3.43 350 3.61 3.3 344 3.4 3,38 3.47 345 3.48 3.38
SIT DEV 99721, 05741, 0243 9326 9792 .92121.0111 .93741.00451.04161,0109 9519 9456 .93761.0280 .9497 |



iJDB NUHBER 521801 CARD NUMBER 03 PAGE
"I HATE NAME °COD". THEY SHOULD GIVE THE FISH A NEW NAHE' RUESTION 8

EeivrewnnaeoREGION..uueuneo . XPOPULATION TERSITY#.. HOUSEHOLD INCOME...**H. H. OCCUPATION*
TOTAL 1008 UNDER 10N 3154 $25H SALES/
CAN- ATLAN QUE- ONT- PRAIR AND  100H- UNDER TO 7O OR PROF/ CLER- BLUE
ADA  TIC BEC ARID IES B.C. DVER URBAN RURAL $10M 3$14.9 $24.9 OVER KGR CAL COLLAR

' COMPLETELY AGREE (X5) 31-1 81 3 28 31 10 6 44 24 13 40 13 14 13 U B 25
4,31 3.9% 5.4 A% 3.2 2.9% A% 5.3k 3.3 6.3% 3.9 2.5 3.7% 2.0% 3% 4.4

| SUNEWHAT AGREE  (X4) 31-2 112 6 42 4 13 5 &6 2 N & 15 28 24 27 12 7
6.0% 3.8% B.3% 6.8% 434 2.5% 6.4% 5.8% 5.2% 7.1 444 0.1 6.3% 5.1% AAR 4.8

. NEITHER AGREE HOR 31-3 679 45 137 285 141 71 362 147 150 209 124 211 134 217 93 209
DISAGREE (X3) 36,37 28.5% 27.7% 41.4% 45.2% 32.8% 35.6% 36.7%4 37.7% 33.9% 37.2% 38.1% 36.87% 40.9% 35.4% 36.7%

' SOMEWHAT DISAGREE (X2) 31-4 218 18 92 &4 24 20 109 52 & 75 53 5 B W 42 7N
= 11.7%2 11.47 18.7% 9.3% 7.6% 9.4% 10.7% 11.5% 14.47 12.2¢ 156.0% 9.37% 10.5% 9.9% 16.27 12.2%

COMPLETELY DISAGREE(1) 31-5 705 76 175 236 112 106 399 166 140 201 122 237 144 213 102 226
37.7% 48.4% 35.5¢ 34.3% 35.8% 48.7% 39.3% 35.5% 35.1% 32.5% 36.6% 42.9% 39.71 40.0% 39.1% 39.5%

ION’T KNOW Y - = = = = = = = = = = = = =« = =
 NDT STATED R 74 7 0 27 12 8 W/ 19 17 & 4 12 11 12 4 14

A.0% 450 401 407 3.9% 3.7% 3.8% A2 430 7.47 191 247 2.9% 2.20 171 2.4%
NUNBER OF RESPONDENIS 1869 157 494 489 312 217 1017 454 399 417 334 554 34 533 281 570

100.0%100.17100.0£100.17100.0%100.0%100.1%100.02100.0% 99.9%100.0%100.07100.1%100,0% 99.9%100.1%

HEAH 2.25 1.97 2.27 2.35 2.29 1.98 2.23 2.29 2.24 2,39 2.22 2.13 2.22 2.17 2.13 2.2
STD TEV 1.16831.13321.21111.165671.11211.10551.18011.19121 .. 10881 . 23371 .11561.11811.16041.09071.09581 .. 15564



JOB NUMEER 521801

'] LIKE SOLE BECAUSE IT IS A MILD TASTING FISH’

COMPLETELY AGREE (X5) 32-1

SOHEWHAT AGREE  (X4) 32-2
MEITHER AGREE MOR 32-3
DISABREE (X3)

SOMEUHAT DISAGREE (X2) 32-4
COMPLETELY DISAGREE(1) 32-5
DON'T HHOY 32-X
HOT STATED 32-R

HUKBER OF RESPONLENTS

HEAN
STD IEV

CARD HUNBER 03

QUESTION 8

¥uosusnenneoREGIONG .. ae s ¥POPULATION DENSITY#.. HOUSEHOLD INCOME...*#H. H. CCCUPATION#

TO1AL 100 UNDER $108 4154 204 SALES/

CAN- ATLAM GQUE- ONT- PRAIR AND  100M- UKDER 0 1D OR PROF/ CLER- BLUE

AbA  TIC BEC ARI0O IES EK.C. OVER URBAN RURAL $10H #14.9 $24.9 OVER MGR CAL COLLAR
466 27 159 177 44 49 3046 102 5% 173 &6 110 117 125 76 114

24.9% 17.1% 34.3% 25,74 14.07 22.6% 30.1% 22.4% 14.7% 28.1% 19.6% 19.9% 32.17 23.4% 29.0Z 20.0%

934 39 153 202 20 70 I8 140 86 157 94 178 104 182 80 144
28,67 26,97 31.17 29.3% 22.51 32.3% 30.3% 30.9% 21.6% 25.47 28.0% 32.1% 29.1% 34.1% 30.3% 25.3%

887 &7 114 245 164 77 304 14B 195 203 143 207 115 188 84 243
35.7% 42.8% 23.0% 35.6% 52.5% 35.4% 29.91 37.07 49.0% 32.8% 42.6% 37.3% 31.6% 35.21 32.8% 43.4%

12 18 3 &5
J.47 3.4 1,04 A.51

15
3.0

21 15 8
3.1Z2 4.9%

pa
2.4%

19 8 24
344 250 4.3%

A3 4
3.4% 2.3

3 9
3.82 3.3% 1.9%

15
2.5%

15 17 b B 9 2
4.5¢ 3.1% 1617 1.6% 3.6% 3.4

10
b.6%

20
4.17

13 5 3
2.2%7 1.8

15
3.5%

15
3.9%

34
2.9%

18 8 12 8 18
2.3 2,38 2.9% 3.2

20
4.3%

2
9.9%

49 9
8.0% 2.74 3.2

84
4.9%

10
6.2

23
4.6%

2 1
.17 4.2

10 42
4.8% 4.2

1869 157 494 B9 312 217 1017 454 399 617 334 5G4 34§33 261 G0
100.07 99.9%100.1%100.0% 99.97%100.1%100.0%100.0%100.1% 99.9% 99.9% 99.97100.1%100.0% 99.8%100.01

3.73 3.46 3.93 3.76 3.44 3.75 3.86 3.70 3.40 3.80 3.57 3.44 3.8 3.76 3.8 3.56
.98441.04221.0505 .95/8 .8495 9044 9746 9572 .95441.0020 .9892 .9608 .9518 .9102 .9934 .9861



{ JOB NUMBER 521801

CARD HUMBER 03

"THERE ARE SO KANY VARIETIES GF FISH THAT YOU MEVER BET FORED NIrH IT'

COMPLETELY AGREE (X5) 33-1

SOMEHHAT ASREE

- HEITHER AGREE NOR
DISAGREE

(X4)

(X3)

332

33-3

- SOMEWHAT DISAGREE (X2) 33-4

COMPLETELY DISAGREE(1) 33-5

DONTT KNOY

NOT STATED

MUHEER OF RESFCHDENTS

HEAN
STD LEV

33-X

33-R

QUESTION B

RoseanensenREGION. ounvevs. . ¥POPULATION DEHSITY#., HOUSEHOLD IHCOME...e¥d. H. OCCUPATION®

TOTAL
CaN-
AlA

1004 URDER
ATLAN  BUE- AND 109}~

TIC BEC

ONT- PRAIR

ARIO IS  B.C.

391 48 124 138 46 229 87

35

OVER URBAH RURAL $10M

25 SHLES/
Ok FROF/ CLER- BLUE
CAL COLLAR

$1O0H $13N
T 70
$14.9 $24.9 (OVER NGR

UHDER

75 13 72 9% &8 99 G5 112

20.9% 30.67 25.1% 20.17 11.4% 21.1% 22.67 19.7% 18.8% 22,07 21.5% 17.8% 23.31 18.6% 21.8% 19.6%

932 48 155 18 79 52 294 182

107 175 105 140 93 148 87 169

28,57 30.87 31.5% 28.77 23.2% 24.1%7 28.9% 29.1% 25.8% 28.4% 31.3% 28.9% 25.51 27.8% 33.1% 29.64

o94 37 133 23 125 76 317 144

133 149 100 192 126 194 73 193

31.8% 23.8% 26.9% 32.3% 40.0% 35.2% 31.2% 31.6% 23.47 27.5% 30.0% 35.8% 34.7¢ 36.4% 28.97 33.9%

187 24

10.0%

12
7.9%

¥ N 4 9 44

85 § 2 3 A B 4 4
4,57 2.87 411 4.57 6.6 3.97 4X 5.3

- - - - - - - -

79 7
4,20 4.5%

10 39
4.5% 3.9%

23
9. 0%

23 2% 1
4.0 4.2% 3.3%

1869 157 494 689 312 217 1017 454

7.9% 10.1% 13.5% 11.2% 9.4% 9.7% 11.9%

{4y

9z 3 60 3 63 2 59
8.47 11.17 10.8% 10.5% 11.77 10.9% 10.4%

48

1%
4.817

32
9.2

3 2 1 21 13 19
3.9% 4.8% 3.9% 3.9% 5.1 3.4

17
4.3X

a3 7 1 7 9 4 18
B.6% 2.20 2% 2.0% 1.6 1.7% 3.1%

399 617 334 554 34 533 251 570

99.94100.0%100.0%109.0%100.02100.0%100.1% 99.9%100.0%100,17100.0%100.0£100.0%100.0%102.0%100.0%

3.94 3.83 3.59 3.52 3.22 3.50 3.59 3.49

3.45 3.39 3.57 3.4 3.3 3.46 3,57 3.53

1.08591.04751.07841,08021.04691.08301.07771.09371.09051 . 11641.07221.03561.08451. 05121 . 09411.0372

PAGE



JOB HUMEER 521801 CARD NUMEER 03

IF I SERVE FISH TO THE FAMILY I HAVE TO DISSUISE IS TASTE’ BUESTION B

¥uvennsanesoREGION. uuanvua o ¥POPULATION DENSITY#., HOUSEHOLD THCOME...%#H. H. OCCUPATION®
TOMAL 100K UHDER #1004  $#15K €254 SALES/
CAN- ATLAN WUE- ONT- PRAIR ANDL  1COH- UNB=k 0 (0 OR PROF/ CLER- BLUE
ADA  TIC BEC ARID IfS B.C. OVER UREBAN RURAL $10N $14.9 $24.9 QUER HSR CAL COLLAR

COMPLETELY AGREE (X5) 34-1 75 a2 3 10 4 £ 2 10 24 13 2 12 1 10 2
4.0 341 447 ARL 33X 170 AL AL9T 2460 3.94 5.31 3.7% 3.4 2.9% 3.7 ALBR

SOMEMHAT AGREE (X&) 34-2 132 S 48 45 20 15 2 M 2% % N NV B 4 2 34
7.0% 3.% 9.8 6.51 6.3% b.BL 7.5% 6.6% b.6L 461 6.5 9.5%7 8.1 9.20 B.5% 6.1%

NEITHER AGREE NOR 34-3 31 12 9§ 122 53 30 187 40 A4 108 54 B2 &7 92 88 B3
DISAGREE {(X3) 16.67% 7.5% 19.2% 17.7% 17.0Z 13.8% 18.47% 13.2% 16.2% 17.6% 16.17 14.7% 18.4Z 17.3% 22.07% 14.9%

SOMEWHAT DISAGREE (X2) 34-4 380 30 118 128 &7 35 200 103 26 120 81 104 72 115 50 125

20,37 19.2% 24.0Z 18.6% 21.67 16.3% 19.7% 22.6% 19.1% 19.5% 24.9% 18.8% 19.9% 21.6% 19.0Z 22.1%

COMPLETELY DISAGREE(1) 34-5 896 98 189 333 151 124 472 218 206 271 150 282 174 253 114 278
47.9% 62.2% 38.27% 48.31 48.5% 57.9% 44.5% 47.9Z 51.8X 47.1% 44.8% 51.0% 47.7% 47.47% 44.3% 4B.8%

EON'T KN £ T

HOT STATED Wk 075 7 W W W B B 2 15 45 8 139 9 & 19
£.01 451 &A1 A% 347 367 380 AL 381 7,31 .51 2.3 2.5 1.6 2.5 3.3

HUMBER OF RESPOMIENTS 1869 157 494 489 312 247 1017 454 397 617 T4 558 384 533 261 570

99.9% 99.9%100.0%100.9%100.1%100.17%100.0%100.0%10. 12160, 0%190,1%100.0%100.0%100.0%100.07100.0%

HEAN 1.95 1.60 2.14 1.97 1.91 1.74 1.99 1.93 1.85 L.91 2.00 1.94 1.97 1.97 2.06 1.92
STI' DEV 1.15731.01331.18571.18811.11051.05481.17141.17341.09371.12701.17351.18271 . 14881.13891.16751.1409



- JUB HUMBER 521801 CARD HUHBER 03
TSOLE HAS TOD WATERY A TEXTURE FOR MHE' RUESTION &
FoiwnnenonsREGIONG. . uunu oo ¥POPULATION DEMSITY#., HOUSEHOLD IMCOME.,.*#H, H. OCCUPATION#
TOTEL 100M LHDER 10 $15H 250 SALES/
CAY- ATLAH RUE- ON1- PRAIR ART 1003~ UNIER 70 TO 0% FRi¥/ CLER- BLUZ

A TIC BEC ARID IES B.C. OVER URBAN RURAL 310H $14.9 $24.9 OVER G6R  CAL COLLAR

COMFLETELY AGREE (X3) 35-1 44 713 17 b 32 13 10 2 b1 4 6 6 11
2,47 4,31 2.7 2956 1.4 1.2 2.3% 2.8% 2.3 4.1 1.5% 2.4% 1.0%7 L% 2.3% 1.

 SOHEWHAT AGREE  (X4) 35-2 109 g ¥ ¥ 17 w6 ¥ W 220 & 2 3N 1B B 15 B
5.80 4.9% 6.3%1 G.4% 5.1 7.31 5.81 .67 S.X 6.5% 8.5 S.bL 4,31 A.6% 5.4 5.1%

NETTHER AGREE NOR 35-3 B3I 73 153 3 184 95 3§y 215 ZiB 248 159 248 136 238 1¥0 282
- [ISABREE (X3) §4, 4% 4A,87 31.9% 45.5% 59.0% A3.6% 39.1% 47.3%1 54.9% 43.4% 47.5% 48,37 37.4% 44.61 46.17 49.4%

- SOMEWHAT DIS4BREE (X2) 35-4 392 22 124 128 48 29 223 74 55 90 &4 100 98 124 46 101
| 19.8% 13.77 25.2% 18.47 15.57 13.47 21.9% 16.2% 13.8% 14.5% 19.2% 1B.1% 26.9% 23.1% 17.5% 17.8]

COMPLETELY DISABREE(1) 35-5 447 37 147 150 &6 66 2764 96 74 145 72 128 101 130 69 126
23.9% 23.87 29.9% 21.8% 14.87 30.5% 27.2¢ 21.2¢ 18.A% 23.5% 21.5% 23.1% 27.9% 24.4% 26.5% 22.1%

IOA'T KNOU £ S
NOT STATED /RO M A B 0 9 W/ 2 A & 13 15 9 U 5 2
\ 467 6.7 420 5.20 3.3 A0L 387 6.07 5.20 7.9% 387 2.81 2.5 211 2.1% 3.8
NUMEER OF KESPOHLENTS 1869 157 494 439 312 217 1017 434 39 617 34 554 34 53 261 50
99.91100.0£100.17100.07100.071900.0%100.12100. 12100.0% 99.92100.07100.07100.0% 99.9%100.12100.1%

HEAN 241 249 2,24 2.45 2.43 2,33 231 251 257 2.49 2,45 2.44 222 2.33 2.39 2.45

STD DEV 1.00971.06761.0501 .9901 .87521.04011.02041.0096 .95081.0828 .9597 .9828 .9458 .93931.0178 .9646

PAGE -



JOB NUNRER 521801 CARD

THOST

COMFLETELY ABREE (X5) 34-1

SDMEMHAT AGREE  (X4) 34-2

NEITHER AGREE MNCR 34-3

DIBAGKEE (X3)

SONEWHAT DISAGREE (X2) 35-4

COMPLETELY DISAGREE(1) 34-5

[DRTT Koy 35-X

HOT STATETD 3R

NUMBER OF RESPONLEHTS

HEAN
S0 DEV

NUKBER 03
CHILLHEM WILL ONLY EAT FISH IF IT IS BATTERED OR RREADED? GUESTION B
Riseiinynn REBIO0N: sou wvuiuss *FOPULATION DENSITY#...HOUSEHOLD INCOME...¥#H. H. OCCUPATION#
TOTAL 1008 UNDER 104 419M  420% SALES/
CAN- ATLAN GQUE- ONI- FRAIR AND 1004~ LHDER 1D 10 OR FROF/ CLER- BLUE

ADA  TIC BEC ARID IES FB.C. OVER URBAN RURAL $10H $14.% $24.9 OUVER MGR  CAL COLLAR

246 18 72 10 27 17 134 &2 47 93 44 72 35 47 29 B4
13.0% 11.7% 14.5% 16,04 B.&6% 7.7% 13.24 13.6% 11.9% 15.0% 13.1% 12.9% 9.84 8.8% 11.0% 14.8%

S50 50 129 28 9% 4 36 133 101 183 091 177 119 189 8 172
29,47 31.8% 26,27 33.1% 30.7Z 21.6% 31.1% 29.3% 25.4% 24,51 27.3% 31.97 32.6% 31.77 32.4% 30.1%

430 24 108 141 B} 33 249 97 84 149 73 118 88 122 67 124
23,00 15,.5% 21.9% 23.4% 26.77 24,37 24.5% 21.3% 21.1% 24,27 22.5% 21.3% 24.2% 22.9% 25.8% 21.8%

MW A N N S5 43 129 74 15 75 S48 63 93 3 93

15.0% 15.32 16.0% 11,47 17.7% 19.8% 12.7% 16.8% 18.8% 12,24 16.37 15.8% 17.31 17.47 14.4% 16.3%

299 32 8 /9 A 51 150 45 73 90 41 88 49 8 39 68
15,47 20,62 17.27 11.5% 13.2% 23.4% 14.8% 14.47 18.3% 14.7% 18.2% 15.97 13.5% 16.87 14.8% 14.21

77 g 21 32 9 7 38 2 1B 4 9 12 9 13 § 16
.47 5,07 421 A7 3,01 3,27 3.74 AL A% 7,51 2470 2,20 2.5% 2,31 1.7% 2.8%

1869 157 494 4BY 312 217 1017 454 399 617 334 534 364 533 241 GA
99.9% 99.97100.0%100.0% 99.97100,07100.0%100.0%1C0.0%106.1%100.17100.07 99.9% 99.92100.17100.0%

.10 2,99 3.05 3.32 204 2.4% 3.6 311 2,93 316 3.0 3.10 3.08 2.98 3.11 3.15
1.28081.34241.32711.23091.18231.27201.25171.28201.31311.29431.31621. 28451, 20951, 24551, 23041, 2830



~ JORB NUMBER 521801 CAKD NUNBER 034
YFISH IS A NICE CHANGE FRON HEAT AND FOLLTRY? RUESTION 8
Ruassvnunna REBTRE s vuavineus ¥PORULATION DEHSITY*.. HOUSEMOLD TMCOME...%sH. H. OCCUPATION®
TOTAL 100N UNDER $10H $154  $25H SALES/
CAN- AILAY OUE- OHT- PRAIR AND 1003~ UNDEE 70 TO  OK FROF/ CLER- BLUE

ADA  TIC BEC ARTO IES B.C. OVER URPBAN RUPAL #1011 314.9 $24.9 OVER KGR CAL COLLAR

COMPLETELY AGREE (XS) 37-1 1035 107 258 374 174 122 544 256 234 343 185 305 202 290 147 308
99.4% §8.1% 52.3% 54.2% 55.7% 55.3% 55.5% Sé6.4% 53.9% 53,51 35.47 35.1% 55.5% 54.4% 56.3% §3.74

SOHEMHAT AGREE  (X4) 37-2 610 3B 18%Y 225 105 72 I35 148 17 188 |

7 05 190 127 185 87 193
3267 24,27 34.3% 32,77 33.8% F3.3% 33.0% 32.5% 31.57 10,57 31,77

" 34.27 34,97 34,87 33.47 33.81

HEITHER ASREE HOR 37-3 e 5 3 40 13 81 2 2 I Xn ¥ 1B XB 13 42

DISAGREE (XD 5.5 331 7.2 5.9% A7 430 5% 5.0 .81 AL 7.81 6.1 49X 53T 491 7.4%
SOMEWHAT DISAGSEE (X2) 37-4 28 - 5 11 6 1 12 & & 9 5 3 4 10 4 4
1.21 ST LA 2,07 LA 120 .91 L% AL LS W52 LAY 1.8Y LAY LBY
COMPLETELY DISABKEE(D) 37-5 24 - 6 13 4 3 17 4 5 10 4 10 2 § 5 9
1.4% A7 190 121 157 L6790 1.2 1.8% 1.2 181 LW 7% L% 15X
TON'T KHou K7
MOT STATEE Ik 0B 07 A 2216 9 IF 6 W 4 10 139 U5 16

3.9% 4.5% 4.2% 3.7% 3.3% 417 367 3.61 5.0Z 6.6Z 301 .30 2,61 2.0% 2.1% 2.B%

NUNBER OF RESPOHGENTS 1869 157 494 AB9 312 217 1017 454 399 417 334 534  3H4 GBI3 251 570
1000210014100, 02100, 02100, 12 99.9%2100,0% 99.94 97.92108.04100.0%100,02100,0%100.0%100,0%100.0Z

HEAN §.45 4,68 4.42 A.61 4.46 449 445 AR 4,42 4,47 4.6 4.43 A.47 4,41 444 4.4
S1D DEV LJR10 L5350 L7695 JBA72 (774D (7464 (7947 (7322 (79Ba (7976 LBO17 \7927 (7122 (816D .B173 .7945

FAGE



JOB NUHBER 521801 CARD NUMBER 03

'T WILL ONLY RUY FISH THAT HAS A REALLY BHITE COLOUR' GUESTION 8
: T oo REGION. v auauas  FFOPULATION LENSITY#., HOUSZHOLD INCOHE...*«H. H. OCCUPATIONe
TOTAL 100K UNDER $10H €15H 4250 SALES/
CAN- ATLAN AUE- ONI- PRAIR ARD  100H- UNEER 0 1O OR PROF/ CLER- BLUE

COMPLETELY AGREE (X3) 38-1

SOMEWHAT AGREE  (X4) 38-2

NEITHER AGREE MOR 38-3

TITSAGREE (X3)

SOMEWHAT DISAGREE (X2) 38-4

COMFLETELY DISAGREE(1) 38-5

[ON'T KHOY 36-X

HOT STATED 38-R

HUMBER DF RESFOMDEHTS

HEAN
SIh DEV

a4 TIC BEC ARID IES B.C. OVER URBAN RURAL $104 ¢14.9 $24.9 OUVER KGR CAL COLLAR

26 28 97 42 18 12 110 S 48 9?2 W W% ¥ W 2 B
11.6% 17.8% 19.62 8.97 5.8% 5.5% 10.87% 13.0% 11.92 16.1% 9.9% 10.02 7.9% 9.3% 10.9% 9.6%

M 29 94 133 M 18 &7 80 45 108 A1 84 5B 89 45 92
16.72 18.5% 19.0% 19.32 12,27 B.1% 16.4% 17.7% 16.2% 17.4% 1B.42 15.1% 18.0% 16.8Z 17.4% 16.2%

577 41 159 203 129 A5 307 139 131 176 104 191 10/ 146 €0 201
30.9% 25.9% 28.2% 29.5% 41.3% 30.0% 30.24 30.7% 32.9% 28.5% 31.0% 34.5% 29.3% 31.2% 30.4% 33.3%

3 24 4 13 57 S 1% 78 70 % & 104 73 102 5 107

18.17 15.4% 14.9% 19.4% 18.4% 22.8% 18.7% 17.12 17.7% 15.3% 20.1% 18.97 20.0% 19.2% 20.9% 18.7%

344 27 &7 129 56 45 200 B 46 ¥2 54 107 9 15 46 99
18.4% 17.47 13.77 18.7% 17.9% 29.9% 19.74 17.4% 16.7% 14.9% 16.7% 19.3% 24.6% 21.6% 17.54 17.4%

B2 8 23 ¢ | 8 43 20 19 48 13 2 8 10 9 17
4.472 500 4.6% 420 4,51 I.7E ALK AL AT 7.8 AE 2.7 2.3 2,00 3.3 2.9

1849 157 494 &R 332 2i7 1017 434 399 417 334 354 346 D33 261 570
100.1%100.02100.0%100.07%100.17100.0%100.1%100.0%100.12100.27100.1%100,02100. 12100, 1%100.0%100. 1%

2.84 3.04 3.17 2.80 2.68 2.34 2.79 2.92 2.88 3.03 2.8§ 2.77- 2.62 2,72 2.82 2.B1
1.24191.35521.31241.23081.09941.14391,24301,27191.24131.30191.214%1,22201. 24381 .24421.23311.19/8

-



JOB NUHBER 521801

CARD MUNBER 03 PAGE i
TCOD TAKES A LONG TIHE [0 COOR? AUESTION 8
Fosuoese wonsREGION. soi v #POPULATION DEWSITY#., HOUSEHOLD INCOME...#*H. H. OCCUPATION®
forsL 1600 UNDER HOH HIEH 525K SALES/
CAH- ATLAH QUz-  OAT- FRAIR AND - 100H- UHIER T0O 1O 0F FRGF/ CLER- BLUE
AlA  TIC BPEC ARI0D IEE B.C. DUER URBAM RURAL $10H +14.9 $24.9 OVER MGR  CAL COLLAR
B 13 4 LI A R & 3 4 § 5 12

CHFLETELY AGREE (X3) 39-1 34 b

SOHERHAT AGREE

NEITHER AGREE HOR

ITSAGREE

2.4 3.9

(x4 39-2 113 15

b.171 9.4

39-3 L 4

2.0 187 1.4% 1.40 1.7% 2.5% 2.8 4,00 1.97 .90 1.0% .70 L7 2.4%

¥ 0B 17 56 4 16 5220 2 18 W 12 F
7.50 437 .40 58T 5.0% 10,11 407 8,57 41X 407 5.01 3.77 4.3 6.5E
253 38 1yl 70 A%y %7 197 248 173 277 173 278 136 25

§6.6% 25,30 47,17 G1.9% 54.6% 32.4% 4B.9% A3.5% 4441 40.27 51.8%7 50.07 47.57 32.2% 52.2% 44.4%

SOHEWHAT DISAGNEE (X2) 39-4 247 30
18,47 19.1% 15.8% 17.9% 20.7% 23.5% 18.3% 17.1% 20.97 18.7% 17.4% 18.9% 18.9¢ 18.3% 16.0% 20.07

CORPLETELY DISAGREE(1) 39-5 414 40
22,27 38.07 22.0% 18.97 14.57 33.3% 21.87 22.57 23.3% 20.9% 19.4% 23.71 24.9% 22.9% 23.4% 21.6%

DON'T EHOY

NOT STATED

HUMBER OF RESFGHLEMIS

HERR
STO DEV

RV S =

39-R 82 7
A 4% 4,50

1847 157

sl 186 78 B3 115 B 106 63 98 42 114

o~
o

78 124

107 13 & 72 21 102 93 129 6% 131 91 132 &1 1A

B2 2 4 2 13 4 i1 13 10 12 & 19
S A% A.6% 3.3% 37T &AL AAL &.0L 7.8% 3.20 2.47 2.8% 2.2% .11 3.4

474 639 312 217 1017 454 399 417 334 554 3K 533 251 970

100.0%100.12100.0% §9.9% 99.9%100.17100.1%100.1%4100.0%100.172100.02 97.94100.0%100.0% 99.94100.0%

2.65 2.18

290 2,51 2,57 2.15 2.44 2,91 2,40 2.52 2,52 2.38 2,37 2.40 2.44 .44

J96381.17491.0181 9288 .BA351.0128 .95401.0432 .99471.0704 9454 .9257 .9546 .900R .9409 .9785



1

J0& NUMEER 521801 CARD NUMEER 03 Pi é !
T ASSOCIATE COI WITH POVERTY AND THE DEPRESSION’ QUESTION 8

L TR REGION. . uvasv. . ¥POPULATION DENSITY#...HOUSEHOLD INCOME...%sH. H. OCCUPATIDN#
TOTAL 1004 UNDER o1 $15H 425 SALES/
CAR- ATLAN BUE- DNI- FRAIR AHDC 100K- UNEER [0 TD OR FROF/ CLER- BLUE
ADA  TIC BEC ARID IES B.C. OVER URBAN RURAL $104 $14,9 $24.9 OVER HGR  CAL COLLAR

COMFLETELY AGREE (X3) 40-1 38 v 19 A ki a 3318 ? 24 7 14 10 13 6 15
.47 2.9% 3.8% 3.7 2.9% 2.7 3.3 L.AR 2.3 AUSR 2.7 2.5% 2.6% 2,54 2.1% 2.6%

SOMEUHAT AGREE  (X4) 40-2 77 § 24 33 13 I 4 18 14 2 4 2 10 19 10 17
417 2.81 421 5.7 4.1% 1.6% 434 4.7 352 5.2% 43K 3.6% 2.9% 3.6% 4.0% 3.0%

NEITHER AGREE NOR 40-3 87 40 131 221 98 47 294 132 12 177 92 149 99 159 80 153
IT5SAGREE (X33 20,77 25.3% 26.6% 32.1% 31.57 21.7% 28.9% 29.0% 28.1% 28.7%1 27.4% 30.67 27.2% 31.6% 30.4% 26.8%

SOHEWHAT DISAGREE (X2) 40-4 282 17 100 93 48 22 143 /1 48 8 3/ B 56 93 40 92 j
15.1% 11.0% 20.2% 13.8% 15.4% 10.2% 14.1% 15.6% 17.2% 13.9% 17.1% 16.1% 15.34 17.3% 15.4% 16,20

CONPLETELY DISAGREE(1) 40-3  B44 B4 205 290 133 133 445 199 1/9 232 156 255 181 230 121 278
45,24 53.6% 81.5% 42.17 42.5% 61.1% 45.8X 43.9% 45.07 40.9% 44,87 45,07 49.6% 43.1% 46.1% 48.5%

DON'T KO L S T T T
HOT STATEID B 7 7 18 0w 10 7 ¥} 18 1 & 8 13 8 10 4 17

380 A5 B0 AO% 3.6% 32 3% 390 AL 6.8% 2.7 2.3 2.3 181 177 2.9
MUSBER OF RESPOMDENTS 1669 157 A94 689 312 217 1017 454 399 617 33 5S4 384 5R3 261 500

100.0%100.12100.0%100.2£100.0% 99.9%100.1% 99.9%100.1%100.0%100,17100.1% 99.9% 99.9% 99.9%100.0¢

HEAN ‘ 2,01 1.85 2,05 2.10 2.046 1.49 2.02 2.04 1.97 2.12 1.9% 1.99 1.91 2,03 1.99 1.92
STDh DEV 1.10941.09271.11081.12311.09611.01301.12231.11801.,05901 . 17731.05981,07791.04521.,06541 ,04571. 0632



JUB HUEER 521801 CARD NUABER 03 PAGE 1

T GOULD BUY MALIBUT MORE OFfEM IF IT WEFE MORE WILELY AVAILABLE? BUESTICH 8

Eosnamenens REGION..... - ¥POFULATION BERSITY#., . HOUSEHOLD INCOHE...#xH. H, OCCUPATION#
TOTAL 100K UNDER $100 $15H 425K SALES/
CaM-  ATLAN GUE- OM1- PRAIR AND 100~ UHDER 70 1O 0% FROF/ CLER~ RLUE

Als  TIC BEC ARIO I[ES B.C. OVER URBAM RURAL 10M $14.9 $24.9 OVER MGR CAL COLLAR

COMPLETELY ABREE (XS) 41-1 243 - 42 42 87 29 24 131 &4 48 90 43 56 4 56 33 &
13.02 24,5% 12.5% 12,87 9.24 10.97 12.87 14.2% 11.9% 15.9% 12.77 10.1% 12.5% 10.47 12.7% 9.7¢

SOMEHAAT AGREE (%4) 41-2 344 31 B 12 43 42 1%5  BS 66 123 56 93 7m0 W97
18.5% 19.9% 17.2% 1B.2% 20.37 19.3% 19.2% 18.87 14.57 19.9% 14.7% 14.8% 20.5% 19.87 19.07 17.0%

NEITHER AGREE HOR 41-3 788 & 183 3W 15t 87 430 194 144 230 144 265 150 253 116 253
DISAGREE (X3 §2,24 30,17 37107 44,47 48.5% 40.1% 42.3% 42.8%7 41.1% 37.27 43,17 47.8% 41.2¢ 47.37 44,37 44.77

S0AzMHAT DISAGREE (¥2) 41-4 224 13 24 76 32 30 114 5% 56 59 44 74 &7 64 28 79
12,07 B.1% 15.07 11.0% 10.1% 13.9% 11.2% 11.9% 14.4% 9,5% 13.3% 13.3% 12.87 12.0% 10.7% 13.8%

COMPLETELY DISAGREE(I) 41-5 185 16 &0 51 28 27 104 3 43 57 3 5 38 4 30 6
9.8% 10,47 12.2% 7.4% B8.97 12,41 10,20 8.07 10.8% 9.20 11.0% 9.4% 10.4% 8.0% 11.5% 10.9%

TOH'T Koy S

NOT SIATED 4R 85 8 30 M9 7 4 W 2@ s 11 4 9 13 4 2
A6% 54T 601 457 3,07 3.2: A0 A4L 551 821 3.2 2,60 2.67 2.4% 1.7% 3.9%

NIMESR OF RESPOMDENTS 1269 137 494 4S9 312 217 1017 4S§ 399 617 334 554 344 533 281 50

109.1%100, 12100, 0410017100, 0£100. 04100, 02100, 1% 99.5% 99.92100.0%100.0%100.1%100.1%100.02100.0%

HERH 3.04 3.4 3.03 3.8 3.41 3.02 3.4 3.20 3.05 3.26 3.07 3.05 3.12 343 A1 301
87D L2V 1,12051.27721 18141, 00301 . 02391, 1447112341 . 09811, 13311 . 16161 .13251 05241, 1263103311 .13051 .. 0846



JOB NUMBER 521501 CARD NUNBER 03

YI'D RATHEE EAT FISH IN A RESTAURANT THAN COOK I1 A1 HOWE' : BUESTION 8

COMFLETELY AGREE (X3) 42-1

SOMEUHAT AGREE  (X4) 42-2

NEITHER AGREE MOR 42-3

DISAGREE (x5

SOHEVHAT DISAGREE (X2) 42-4

CONFLETELY DISAGREE(1) 42-5

DOR'T KoY 42-X

HOT STATED . 42-§

NUMBER OF RESFONDENTS

HEAN
STh DEV

¥.uvvwseenasREGION..auvnen o #POPULATION DENSITY#.. HOUSERCGLD INCOHE...##H. H. OCCUPATION#
TOIAL 1004 UHDER EANUCINE 3 1 B ¥ SALES/
CAN- ATLAY BUE- ONI- FRAIR AN 1000~ UHIER 10 1D OR FROF/ CLER- BLUE
AlA  1IC BFC  ARTI0 IES F.C. OUVER UREAN RURKAL $104 $14.9 $24.9 OVER HOR  CAL COLLAR

289 18 49 134 33 1A} & 57 104 45 B9 49 B2 41 72
15.44 11,12 9.9% 19.87 17.0Z 15.2% 16.1% 15.0% 14,37 17.3% 13.3% 16.0% 13.47 15.4% 15.6% 12.6%

299 20 A 134 48 3 13 122 N 8% S 8 M4 % 42 B
16.0% 12.7% 12,47 19.5% 15.3% 16.7% 17.0% 15.87% 13.77 14.4% 15.1% 15.52 20.4% 18.1% 14.1% 15.1%

00 2 /1 108 A3 34 181 B0 59 95 48 90 A& 94 A2 87

Fi |

16.0% 14.0% 14.3¢ 15,77 20.8% 15.62% 15.8% 17.5¢7 14.92 15.57 14.5% 16.3% 18.07 17.6% 15.9% 15.4%

Jas 27 104 105 63 44 1B 99 57 98 70 103 76 113 43 115

1B.5% 17.5Z 21.17 15.3% 20.7% 20.4% 17.8L 21.8% 16.7% 15.87% 21.0% 18.5% 20.8% 21.2% 17.21 20.2%

985 61 187 179 74 45 301 120 145 191 110 173 92 138 26 192
30.2% 38.9% 37.9% 25.9% 23.6% 29.8% 29.61 26.3% 36.4% 30.9% 33.0% 31.2% 25.2% 25.9% 33.0% 33.6%

70 Yy 2 8 s 3 16 16 B 10 13 g 10 6 18
3.8%7 5.81 4.4% 3.97 2.5% 2.4% 71 3L 44X 6,21 3% 2,47 231 1.87 2.1% 31X

1867 157 494 6B9 312 207 1017 454 397 617 334 S04 4 SI 261 570
99.92100.0%100.02100. 17 99.9%100.17100.07%100.0%100.1%100. 17100.0% 99.94100.1%100.0% 99.97100.0%

2,47 2,36 2.32 2.92 2.81 2.46 2.71 2.70 2.51 2.49 2,53 2.66 2.75 2.75 2.63 2.5l
1.46491.42491.37431.50181.41471 . 45211, 47441 . 42031 .47991.510461. 43751, 4725139211, 42181, 4B051. 4258

i



JOE MURBER 521801 CARD HUHEER 03 FAGE i
TT HRULD BUY HALIBNT MORE OFTEN IF [T UEREN'T SO EXPENSIVE? QUESTICH 8

¥ovewaensns REGION..usenae. JHPOPULATION DEHSITY®. . HOUSEHOLL INCOME...#sH. H. OCCUPATIONs
[07AL 100 UNDER $10 4134 425 SRLES/
CaN- AILAY OUE- ONI- FRAIR AR 100K- UHLER TO T Or PROF/ CLER- BLUE
ADA  TIC BEC  ARID IES E.C. OVER URDAH RURAL $10H +$14.9 $24.9 OVER WGk CAL COLLAR

COMPLETELY AGREE (X5) 43-1 405 40 8% 136 43 %7 219 107 79 145 66 108 &7 89 58 109
21.7% 28.47 18.1% 19.77 20.2% 26.2% 21.5% 23.5% 19.9% 26.77 19.87 19.47% 18.3% 16.8¢ 22.1% 19.11%

SOMZUMAT AGREE  (X4) 43-2 345 30 94 1% &2 3% 197 90 58 117 ¢ 102 & 91 42 115
18.47 18.9% 19.1% 17.9% 19.8% 14.33% 19.4% 19.87 14.57 18.9% 17.6% 18.4% 18.47 17.1% 16.1% 20.2%

HEITHER AGREE HOR 43-3 675 30 15% 0 132 74 361 196 158 195 118 208 143 223 106 202
DISAGREE (X3) 35,17 19.3% 31.9% 40.77 42.4% 34.1% 35.57 34.47 39.47 31.7% 33.4% 39.3% 39.47 42.9% 40.4% 35.5%

SOMZWHAT DISAGREE (X¥) 43-4  f88 14 & 71 22 24 95 43 48 48 4 5% 42 41 23 45
| 16,07 B.48% 11.47 10.3% 7.0%4 10.92 9.30 9.3% 12.00 7.77 12,57 9.9% 11.47 11.47 B.5% 11.4%

COMFLETELY DISAGREE(D) 43-5 177 14 7¢ 51 21 21 102 42 33 45 37 8 3 51 28 62
| 9.9% 9 AU 14,20 7,41 6.87 9.72 1017 9.2¢ 8.4%7 7.3% 11.17 10.57% 10.2% 9.9% 10.8% 10.8%

FOHPT KNOY L S e T T

|

MDT STATED sk Bl 9 26 ¥ 12 b 4 15 2 4 12 14 8 11 5 17
£30 570 ST A0 3.9% 2.8% AL 351 5.6% 7.7% 351 2,54 2.3t 2.0 1.81 3.0%

MUEST OF RESPCHIENTS 1849 137 494 487 32 217 1017 454 399 417 334 5S4 3s4 53 281 SN0

100.0%109.02100,17100.0% 99.94100.02100.02 99.94100.02100.0Z 97.94100.0%100.021006,12100.02100,0%

KEAR 3,3 3.3 3.6 333 3.2 3.39 3.34 3,40 3.27 354 3.3 3,27 3.4 320 3.0 3.2
SID DeV 1,21731.33021.28811.14541.10051.26501 . 22471.22441 . 18351 . 21121, 2420120181 . 1B691. 15751. 22381, 2212



JOR NUMBER 521801 CARD NUHBER 03
TFISH SOLD BY SUPERHARKETS IS BADLY DISFLAYED! BUESTION 8
LTS 11211111, PYRPIRRRN #FOPULATION DENSI(Yx.,.HOUSEHOLD INCOME...##H. H. CCCUPATION
TO1AL 1004 UKIER 104 $15H 4254 SALES/
CAN- ATLAH QUE- ONM- FRAIR ARD 1008- UNGER 10 1D Ok PROF/ CLER- BLUE
ADA  TIC BEC ARID JES R.C. OVER URBAN RURAL $108 $14,9 $24.9 OVER HGR CAL COLLAR
COMPLETELY AGREE (X3) 44-1 209 20 39 92 29 29 123 4 3% 73 3 & ¥ 33 29 W
11.24 13,02 7.8% 13.3% 9.4% 13.2% 12.1% 10.2% 9.8% 11.9% 10.5% 11.1% 10.77 9.9% 10.9% 10.1%
SOMEWHAT AGREE  (X4) 44-2 380 33 &9 171 &4 & 217 %4 N 97 &3 140 7% 135 40 104
20.47 22.17 14.0% 24.6¢ 20.57 19.3% 21.4% 20.6% 17.5% 15.8¢ 19.3% 25.22 21.482 253.3% 23.1% 18.2%
NEITHER AGREE MOR 4-3 /18 33 183 238 143 93 38 143 177 2446 117 202 143 N% 97 227
DISASREE (X3 38,47 33.7% 37.5% A6 A5.9% 45.0% 37.21 35.BY 44.4% 39.9% 37.9% 36.5% 39.3% 39.1% 37.0% 39.8%

SOMEMHAT DIGAGREE (X2) 44-4
COMFLETELY DISAGREE(1) 44-5
DONTT KROY 44=X
ROT STATED 44-R

HUMRER OF RESPONDENTS

HEAN
SIh EV

M3 O3 114 93 4h 23 O1S9 92 &2 97 bk B &8 S8 47 112
16,72 20,77 23.0% 14.2¢4 14.27 11,37 15.6% 20.37 15.5% 15.8% 19.1% 15.17 18.7Z 16.6% 18.0% 19.7%

94
9.4%

1 to1 4 3 S I/ 4 2 ¥ N
8.1% 9.92 9.1% B.3% 9.46% 10.5%7 9.7% 7.5% 7.3% B.3%

175 10 &3 A3 A
9.4% &.1% 12.8% 9.2% 6.8%

16
2.8¢

75 74 ¥ ? 7 3% 18 18 44 ? 1 8 10 7
.07 451 A9 4.00 3.0% 3.21 3.81 4.00 4.87 7.1% 2,81 2.47 2,31 1.8% 2.5

1869 157 494 4B9 312 217 1017 454 399 417 334 554 364 533 261 S70
100.1%100.12109.0%100.1% 99.82100.17100.071060.0%100.1%160,1%100.1%2100. 02100.1%100.0%100.0%100.07

3.08 3.6 2.80 3.20 3.12 319 3.11 3.03 3.05 3.05 3.00 3.13 3.10 3.14 3.10 3.00
1.11141.10471.10321,14141.00741.074621.13501.10831.05011.12341.12111.11671.04991.05261.09201.0919

Pi | :



' JOB NUMBER 521801 CARD HUHBER 04 PAGE 1.
"IF UNERANDED FISH AVAIL.- AT LOMER PRICE THAN BRANDZD, I BUY UNBRANDEG' AUESTIOK 8

¥ovvennnoanoREGION. ouuuss. . ¥POPULATION DEHMSITY®. .. HOUSEHOLD INCOME,,.¥#4, H. OCCUPATION®
TCTAL 1004 UNDER $10H #1300 525K SALES/
CAN- AILAN GUE- ONT- PRAIR ANDL 100H- UNLER 70 TO 0R PROF/ CLER- BLUE
AbA  TIC BEC ARID IES B.C. OVER URBAN RURAL $10M $14.9 $24.9 OVER HOR CAL COLLAR

COMPLETELY AGREE (XS5) 15-1 156 26 37 54 28 12 70 37 48 & 3% 3B 14 3H 20 5
8.4% 16.47 7.5% 7.9% B.81 5.31 7.0% 8.1% 12,17 11.1% 10.6% 4.9% 3.8¢ 5.9% 7.5% 9.9

SUNEUHAT AGREE  (X4) 15-2 253 23 &y By 41 31 123 55 75 A7 4 BA 50 B4 A4 B4
13.5% 14,87 14,00 12.9% 13.3% 14,17 12.1% 12,07 18.52 10.9% 14,57 15,67 13.87 15.87 16.87 14.8%

NEITHER AGREE NOR 15-3 545 39 120 199 101 B/ 297 130 117 144 83 186 112 167 79 17
DISAGREE (x3) 2917 24,87 24.37 28.8% 32.27 39.9% 29.2% 2B.7% 29.4% 25,4Y 24.7% 33.6% 30.7% 31.3% 30.0% 30.0%

SOMEUHAT DIS&5%EE (X) 15-4 322 24 91 125 81 32 174 B3 44 100 48 B3 M 97 43 93
17,2 15.1% 18,47 18.1% 156,47 14.7% 17.1% 18.2¢ 16.57 16.3% 20.4% 15.0% 19.57 18.2% 16.4% 16.4%

COMPLETELY DISAGREE{D) 15-5 507 40 150 152 79 48 304 127 78 173 & 142 108 141 &6 145
27,20 5.7 30.47 27.9% 25,27 22.0% 29.9% 28.07 19.6% 28.0% 25.9% 25.47 29.71 26,41 25,47 25.5¢

TON'T KNOU S T
NOT STATED 5% 84 6 2 3 13 & 4 23 15 A4 13 18 9% 13 10 19
4,50 3.6% 5.5% 4.47 A% 3.BY 461 5.00 3.6% 7.2 3.8 3.3 251 2.4% 9% 341

NUMBER OF RESPOHEENTS 1269 157 494 689 312 217 1017 4S54 399 617 334 554 366 53 261 570
99.92100.02100,17100.0%100.0% 97.8% 99.92100.0%100.07100.12100.0%100.02100.07100.07100.0%100. 0

HEAH 2.5 2.80 2.47 2,53 2.63 2.45 2.67 2.52 2.87 2.58 2,42 2.62 2.41 .35 2.43 2.4

ST DEV 1.27441.41961.28991.26351.26051.14581,25341.24451 . 28951 . 34171.31931. 23041, 17021.21371 . 25891, 2942



JOR MUMBER 521801

CONFLETELY ASKEE

EOWZUMAT AGREE

HEITHER AGREE HOR
DISASREE

SONEWHAT DISAGREE (X2)

COHPLETELY LISAGREE(L)

[DRYT KHMOY

HOT STATED

NUNBER 0F REEFUNMDENTS
NUNEER OF RESPUNDENTS

MEAN
STh DEV

CART

"FFESH FISH IS BETTER BUALITY THAN FROZEN FISH!

16-1

16-2

14-3

15-4

16-3

16-X

16-R

NUHEER 04

Pt

QUESTICN 8

Fovarnrnnan REGION. 2 0uesavu s SFOFULATION DERSITY#, . HOUSEHOLD INCOME...%#H, H. CCCUPATION®

TO1AL
CAN- ATLAN BUE-
Ak TIC EEC

h44 75 142
J4.4% £8.0% 32.81

42 35 119
24,27 22,11 22,3
8 2 9
20.77 14.07 20.0%

194 10 4l
10.4% 6,77 12.4%

117 3
820 5.8% 7.4%

75 O
"
&

4.07 3.41 5.

— 2

1857 157 494
1869 157 494
99.92100.0%100.0%

3.73 4.04 3.44

1001 UHDER $108 $15M 425 SALES/
OHT- FRALR AND 1004~ UNDER 10 TD OR PROF/ CLER- BLUE
ARI0O IES B.C. OVER UREAN RURAL $108 $14.9 $24.9 OVER M3R  CAL COLLAR
199 116 %2 311 148 145 240 114 179 111 180 90 199
28.8¢ 37.1% 42.3% 30.46% 37.0%Z A1.47 34.9% 34.0%7 32.4% 30.47% 29.9% 34.3% 35.0%
173 82 32 254 105 1 143 A3 147 97 142 88 13
25,14 26.4% 23.8% 25.24 23.1% 22.7% 23.5% 18.94 26.5% 26,687 26,71 22.3% 24.4%

154 &% 39
23.97 20.2% 18.13

29 8 82 118 77
21.6% 18.9% 20.6% 19.2% 23.1%

11y A 122 & 115
21.5% 19.9% 22.9% 22.8% 20.2%

1 25 17 Wk 51 2 4 4 53 48 59 30 &
1L.70 7.9% 7.9% 11.4%2 11.32 6.BL 7.5% 13.9% 9.6% 13.27 11,07 11,57 11.04
4 15 12 70 2% 20 32 19 4 26 3 13 ¥
6.3 A.BL 5.6k 6.9 574 5.4 5.2% 5.7% 7.7 7% b.A% 511 6.61
2% 1 5 43 1B 14 3™ 15 16 10 16 10 16
407 3.61 2.2 A3L 407 3.4% 574 AJ4L 2,81 2.8% 3.0% 3.9 2.7%
689 312 217 1017 4545 399 617 334 554 364 533 261 570
539 312 217 1017 434 399 A17 334 354 344 B3 261 50

99.92100.0% 99.94100.0%100.0%100.0%100.02100.0%100.02100.0% 99.9% 99.9% 99.9%

3.41 3.86 3.91 3.64 3,77 3.92 188 3.4 3.A9 162 3.A5 .72 372

1.23301.20471.28411,21491.16401.20511.24161.23971.17871.18971.26031.23261.25361.21191.21481.2460



| JOB NUMBER 521801 CARD NUWBER 04 PASE 1°
'T HATE TO SEE RAW FISH’ QUESTIOH 8

FrvrensonsooFEGION...uu.nns o #POPULATION DENSITYs. . HOUSEROLD INCOHE...#3H. H. OCCUPATION®
TATAL 1001 UNLER 104 #1354  $20H SHLES/
CAN- ATLAR GUE- OMI- PRAIR AHD 100K~ UNiER 10 10 OR PROF/ CLER- BLUE
ADA  TIC BEC ARID IES E.C. OVER URBAN FURAL $10M $14.9 $24.9 OVER HGR CAL COLLAR

COMFLETELY AGREE (X3) 17-1 130 B 2 A4 1 U0 oK »n A &L B[ W 1B B 17
694 5.7 5.70 9.30 6.1% 4.9% 7.8Z 6,57 5.21 10.07 7.5% 5.0% 4.3% 6.6 6.4 5.8%

SOMEWHAT AGREE (X&) 17-2 172 10 28 82 35 17 105 % 3 4 37 83 4 4 I 32
9.2 628 5.7% 1200 11,27 7.9% 10.8% 7.8% 7.9% 6.7% 11.0% 9.5%¢ 11.3% B.8Y 12.8% %.1%

- NETTHER AGREE MOR 17-3 422 27 83 183 83 85 21 102 %0 132 77 13 72 125 42 138
DISAGREE (X3) 22,61 17,34 17.8% 24.4% 2. 8% 25.5% 22.7% 22.4% 22.5% 20.1% 23.07 24.7% 19.8¢ 23.3% 23.7% 23.8%

 SOMEUHAT DISAGREE (X2) 1/-4 277 19 8 97 49 24 142 5 s9 8 57 715 % 8 37 89
14.8¢ 12.0% 17.9% 14,17 15.7Z 10.9% 14.07% 16.5% 14.9% 14.1% 16.9% 13.87 15.67 15.47% 14.3% 15.71

COMFLETELY DISAGREE(1) 17-5 773 89 227 240 114 104 403 190 130 237 124 242 158 231 103 234
41.3% 5450 45.91 34.8% 34.47 47.8% 37.6% 41.81 45,24 3B.4% 37.8% 43.7% 46.2% 43.4% 19.4% 41.4%

DON’T KHOW T S e
HOT STATED 7.k %% 5 I/ I} 12 7 s W 1 8 1 19 0 13 § B
5.7 2,97 7.01 5.4% 3.9 3.0 S.5% 5.00 420 8.8 AV 3.7 2.87 2.57 3.8% 41X

MUHEER OF RESPOHDENTS 1867 157 494 489 312 217 1017 Aw4 3¢9 617 334 554 344 533 260 500
99.92100.0%100.07100.0% 99.9%100.07%100,0%100.0% 99.9% 99.9%16,17100.17100.02100.0¢100.2% 99.9%

HEAN 2.22 1.88 2.00 2.44 2,32 2.08 2.29 206 2.09 2,30 2.31 2.16 2.09 2.18 2.30 2.19

STDr DEV 1.29371.21421.21741.35011.26201.23521.32541.25101. 23301, 36051, 30121, 24131, 23901, 27421.29901. 2535



JOB NUMBER 521801 CARD

"FROZEN FISH DDESN'T HAVE A "FRESH® TASIE’

COMPLETELY AGREE (X3) 18-1

SOMEURAT AGREE (X4) 18-2

NEITHER ASREE MOR
DISAGREE

18-3
(X3)
SOMEYHAT DISAGSEE (XZ) 18-4
COHPLETELY DIGAGREE(1) 18-5
DONTT KHOY 18-%
NOT STATED 18-R

NUNLER CF RESPOHDENTS

HEAN
STD LEV

HUNEER 04 Pe |

BUESTION 8

. PSR, (1] 11, [—. ¥POPULATION DENSITY*.. HOUSEHOLD IHCOHE...ssH. H. OCCUPATION®

0rAL 1COH UHLER £ 101 I 3 571 I T SALES/
CAN- ATLAN GBUE- ONT- PRAIR AHD 1004~ UNDER 10 TO 0% PROF/ CLER- BLUEZ
AbA  TIC BEC ARID IES B.C. OVER URBAN RURAL $10H $14.9 $24.9 OVER MSR CAL COLLAR
199 23 39 69 3 26 93 A5 ¥4 B W ¥ ¥ 2 A W
10.27 14.5¢ 7.87 10.07 11.27 12.1% 9.1% 9.8¢ 13.4% 11.8% B8.27 10.3%7 9.3%1 9.8% B.1% 8.71
489 45 105 184 94 40 240 120 109 162 B2 154 %0 140 71 153
26.27 28.47 21.2¢ 26.77 30.5% 27.8% 25.67% 26.4% 27.4% 26.3% 24.7% 27.B% 24.9% 26.2% 27.3% 26.9%
485 31 132 1) B3 57 280 10 97 140 107 140 98 145 74 153
26,07 19,597 26.8% 26.2% 27.3% 25.27 27.5% 23.8% 24.47 22.7% 31.97 23.4% 26.9% 27.17 2B.4% 26.%%
98 37 113 148 55 45 204 111 83 127 6 120 85 128 51 124 |
21.3% 23.2¢ 22.9%7 21.3% 17.97 20.5% 20.1% 24.4% 20.57 20.4%7 19.77 21.6% 23.4% 23.97 19.4% 21.7¢
29 19 74 7% 2 24 129 49 40 4B 39 &5 & 57 372
11,72 12.0% 14,97 10.4% 9.27 11.27 12,77 10.8% 10.2% W1.1% 11.74 11.77% 12.87¢ 10,47 12,27 12.7¢
87 i 3 B 12 3008 2 14 44 13 18 10 12 11 18
4.6% 231 6,47 5.07 3,91 2.7% 5.00 4.8% 3.6% 7.5% 3.8L 3.2% 2,71 2.3% AL 3.4%
1859 157 494 48y 312 217 1017 434 399 417 334 554 M4 543 281 570

100.0Z 99.92100.02100.04100,02100.02100.02100.02100.02100.02100.02100.02160.0% 99.9%4100.02100.04

3.02 3.10 2.33 3.04 3.17 3.0% 2.98 3.00 3.14 3.08 2.98 3.04 2.94 3.01 2.79 2.97
1.15081.26571.18%41.17211.15001.19%01,18261. 18321, 21151, 22111 .13531. 19071, 18511. 14221, 15851 .1764



JOB NUHBER 521801 CARD HUMBER 04 PALE .

"THERE IS TOO MUCH FISH IN A FROZEN FISH PACKAGE' QUESTION 8
¥oeavwnsnaaaREBION s oranaan SPOPULATION [EHSITY+, . HOUSEHOLD THCOME...%sH, H, CCCUPATION®
TOTAL. 1008 UADZR RIOR S1GN 25 SALES/
CAN- ATLAN BUE- OH[- FRAIR ARD 100K~ UND=R 10 10 OR FROF/ CLER- BLUE

AlG  TIC BEC ARI0 IES B.C. OVER URBAN RURAL $1CGH $14.9 $24.9 OUER HGE CAL COLLAR

COMFLETELY AGREE (X5) 19-1 75 4 2 A3 14 /7 A 16 1B 33 7028 2 2% 12 14
Gk 2.3% 5,31 6.3% U6 33T 6.0 J.AY 4.6Y 6.2% 2,00 5.0% 6.0% 4.57 ALOT 2.4

SOMEWHAT AGREE  ¥4) 19-2 197 § 5% 88 ¥ 1 123 ¥ ¥ N & 4 I B 4 38
10.6% 2.47 11.6% 12.8% 10.0% 7.6% 12.17% B.17 9.47 11.5% 14.02 7.97 9.8% 9.6% 15.8% 6.6%

REITRER AGREE MOR 19-3 s 3 137 12 %0 73 22 1./ 102 1A3 92 182 95 182 &5 145
ITSHGREE (X3 26.9% 19.8% 27.77 24.8% 26,97 33.8% 26.7% 28.2% 25.7% 26.4% 27.6% 27.4% 26.1% 28.4% 24,87 29.1%

SONEUHAT DISAGREE (X2 19-4 493 37 109 134 &4 43 213 101 /9 119 7 113 87 122 54 134
21.0% 23.6% 22,07 19.57 20.8% 22.2% 21.07 22.2% 19.7% 19.2% 20.8%7 21.3% 23.8% 22.8% 20.6% 23.6%

CONFLETELY DISAGREE(D) 19-3  S97 /8 134 219 100 &% 302 149 146 1753 108 195 114 172 81 198
38,97 4%.5% 27.2% 31.8% 32.0% 30.47% 29.7%4 32.8% 36.7%4 28.9%4 32.3% 35.2% 31,74 32,24 31.4% 34.7%

DONT T KNOY L S e
MOT SIMED 19k 8 4 30 3 12 & 4 U 16 -4 11 18 9 02 8 2

AL 2.3 607 AT 391 287 AL 520 391 7.8% 3.2 2 51 2.3 3% 3.6
HUHEER OF RESFOMIENTS 1869 157 494 K9 302 217 1017 4S54 399 417 34 554 366 53 260 570

100.1% 99.97 99.9%100.1%190.0% 99.97100.1% 99.9%2100.07%100.0% 99.9%100.07 99.9410.0%100.07%100.0%

HEAN 2,33 1.82 2.42 2,39 2.32 2.29 2.41 2.23 2.3 2.42 2.30 2.24 2.33 2.30 2.40 2.15
Srh DV 1.1935 .99541.18831.25401.17411,09051.22201.12101.19241,23321.13311. 17581. 20221, 15941.22081. 0654



JOB HUNBER 521801 CARD HUMEER 04 ' Pa If
YIF I DIDN’T SERVE FISH TO MY FAMILY, THEY'D NEVER ASK FOR IT BUESTION 8

Boiansvivs «REGION. ..o uuesu . J¥POPULATION FEHSITY#., HOUSEHOLD INCOKZ...#¥H. H. OCCUPATION®*
TOraL 1004 UNDER 3 CU T 3 T I SALES/
Cal- AILAN BUE- OH1- PRAIR ARDL  100w- URDER TO 7O 0% PROF/ CLER- BLUE
ADA  TIC BEC ARID IES B.C. OVER UREBAH RURAL 310N $14.9 $24.9 OVER Kok CAL COLLAR

COMPLETELY AGREE (X9) 20-1 418 26 121 185 71 46 23z 9 90 138 88 115 77 108 56 123
22,37 16,34 24.4% 22,57 22.6% 2117 22,87 21.1% 22.5% 22.4% 26.2% 20,82 21.17 20.2¢ 21.46% 21.5%

SDHEUHAT AGREE  (X4) 20-2 393 32 9 151 74 41 205 108 70 107 75 124 87 127 &7 116
21.0% 20.2% 19.57 21.9% 23.67% 18.87 21.17 23.8% 17,87 17.4% 22.5% 22.3% 23.8Y 23.7% 23.57 20.4%

HEITHER AGREE HOR 20-3 238 9 52 90 3 3 14 A 4 9y 3B LY 4 &7 I 63
DISAGREE (X3) 12,70 5.9% 10.48% 13,47 18,27 18.7% 14,467 9.0% 12,37 16.1% 11.2% 10.6% 11.87 12.5¢ 13.6% 11.0%

SORFUHAT DISASREE (X2) 20-4 348 31 111 1% 47 48 18R 95 @4 105 70 113 79 117 45 123 _\
19.74 19.9% 22.57 19.0% 15.0% 22.1% 18.57% 21.0% 21.1% 16.9% 21.0% 20.57% 21.8¢ 21.9% 17.17 21.62

COMPLETELY DISAGREE(1) 20-5 326 54 90 126 62 41 183 96 94 126 93 131 468 103 47 13l
20,17 35.8¢ 18,27 18.3% 19.9% 19.07 18.2% 21.2¢ 23.74 20.2% 15.8% 23.77 1B.4% 19.3% 17.87 22.9%

DON'T KDY S TS T
NOT STATED 0k 7 4 A 3% 8 5 4 18 12 4 1 12 1t 13 10 15

BAT 2.3 490 520 LTL 22 AT 39% 2.9% 7,00 320 220 0% 2.7 A3 2.6

NUREER OF RESFCRTENTS 1859 197 494 489 312 207 1017 434 399 617 3} 554 3k 513 261 50

§9.92100.07100,12300.07%100.0% §9.9% 99.9%100,0%100.12100.0% 99.9%109.17100.1%100.1%100.0%100.0%

HEAN 3.06 2,50 3.0 312 304 3.00 342 3.03 2.94 3.05 3.23 2.98 3.07 3.04 3.17 2.9

STD LEV 1.48031.54581.49041,46261.45761,43551.45721 .49211. 51501 . 48251 . 45571.50111. 44881 .44331 .43721 .5012



JOB NUMEER 321801 CARD NUHEER 04 PAGE
TFISH AND CHIF SHOPS MAKE THE REST FIGH? i QUESTION 8

¥evennannenoREGION. .o ovans s o o #FOPULATION DENSITY. . HOUSEHDLD INCOME...%:H. H. OCCUPATIGN®
TOiAL 1004 UNDER 104 #1540 420K GALES/
CAN- ATLAN QUE- ONM- PRAIR AHD 16G0K- URBER 10 1D Ok FROF/ CLER- BLUE
ADA  TIC BEC ARIO IES B.C. OUVER UREAN RURAL ¢10M $14.9 $24.9 OVER MGk CAL COLLAR

COMPLETELY AGREE (X3) 21-1 135 12 156 90 24 15 84 4 24 59 22 45 29 3 21 48
8.3¢ 7.3% 3.2% 13.0% 7.5% 6.7% B.3% 10.4%7 5.9% 9.6 &.5% B.1% B.0%L 4,57 B8.0Z B.SK

1 79 56 4% 47 88
% 14.27 15.47 12.1% 18.1% 15.4%

1

SOMEMHAT AGREE  (X4) 21-2 272 17 30 138 47 A1 135 70 47 84
14.6% 11.0Z 6.17 19.8% 15.2% 18.87% 15.37% 15.4% 11.8Y 13.6% 15

"
~a

NEITHER AGREE HOR 21-3 346 40 182 171 109 A4 277 144 146 1B 114 184 104 189 76 164
DISAGREE (X3) 30.3% 25,67 36.87 24,97 34.8% 29.3% 27.3% 3.7F 38.2% 29.6% 34.2% 29.7% 2B.5% 31.4% 29.3%1 28.7%

SOMEMHAT DISAGREE (X2) 21-4 346 32 /8 125 A% 44 1B 87 72 110 &2 109 &5 108 33 109
18.5% 20.4% 15.8% 18.2% 2i.27 20.3% 18.3% 19.3% 18.07% 17.8%¢ 18.42 19.7% 17.9% 19.92 20.3% 19.1%

COMPLETELY DISAGREE(D) 21-5 448 33 138 131 S8 49 248 B3 95 132 74 142 100 145 57 143
24.07 33.5¢ 31.97 19.1% 18.5% 22.3% 26.4% 18.6% 23.9% 21.59% 22.17 23.6%7 27.3% 27.1% 21.8% 25.1%

TON'T KNOW I S T R
HOT STATEL 2-k 8 3 XN I/ B 6 46 A 17 48 10 15 10 15 7 18

AAL 2 620 S0 2% 2.8% AU AL A2 7.81 291 2.7% 2.8 291 2.5 3.2
NUMBER OF RESPONLENTS 1869 157 494 489 31z 217 1017 454 399 417 33 554 364 533 240 570

100.17100.0%100,0%100.0% 99.9%4100.0%100.1% 99.9%100.0% 99.921¢0.02100.0% 99.94100.1%100.0%100,0%

HEAN .68 2,37 2.28 2.89 2.71 2.46 2.59 2.79 2.3 2.70 2.65 2.58 2.58 2.49 2.69 2.&2
SID CEY 1.24881.26191.10251.31931.16741.21451.2/801.23921.14481. 26451, 18731.24941.,27161.20741 . 23461. 2634



JOB NUMBER 521801 CARD HUMHER 04 Py i 2

'T UILL EAT FISH DMLY IF IT IS FRIED? QUESTION 8

¥ouvrreraenn REGION, ...y o 0. #POPULATION LEHSITY#.. HDUSERDLD INCOWE...%%H. H. OCCUPATION®
[OTAL 100H UNDER 3104 #1525 SALES/
CAN- AILAM BUE- ON1- FRAIR ARD 1004~ UHBER TO  TO Ok PROF/  CLER- BLUE
ADA  TIC BEC ARIO IES B.C. OVER URBAH RURAL $10H $14.9 $24.9 OVER MGR CAL COLLAR

COHPLETELY AGREE (X%) 22-1 92 I ¥ 2 12 D 4 2 0 3% 18 23 12 18 12
.90 1.9 B.O% 4.7 3.8% 2.3% A% 4.97 5.2 6.3 541 4.7 3.3 2,91 AL 5.3

SOMEMHAY AGREE  (X4) 22-2 108 - s 3 24 6 92 3 23 4 W X 12 B 9 40
9.87 8.97 5.3% 7.7% 2.31 5.21 7.07 5.9% 6.8% 7.7% 5.00 3.4L A% 3.5% 6.9%

NEITHER AGREE MOR 2-3 24 i1 56 94 45 W 126 54 4 79 % 73 32 64 38 N
DISAGREE (X3) 12,50 477 11.47 13.7% 14.4% 12.8% 12.47 11.9% 13.57% 12.7% 15.0% 13.2% 8.87% 12,07 14.5% 12.3%

SOMEWHAT DISAGREE (X2) 22-4 380 14 120 128 &8 40 206 92 82 112 &7 112 8 120 55 12
20,37 9.07 24.3% 20.0%7 21.6% 18.5% 20.3% 20.47% 20.5% 18.2% 20.1% 20.3% 24.4% 22,57 21.0% 21.1%

COMPLETELY DISASREE(1) 22-5 964 123 210 351 148 132 G833 229 203 293 162 301 208 293 137 289
91.47 78.47 42.5% 50.9% 47.4% 60.87 52.4% 50.4% 50.8% 47.4% 48.47 54.37 57.1% 54.97 32.3% 59.7%

DON'T KHOW 2 S e
NOT STATED 2R 6 W B 1 4 StB/ W 2 O12 U 11 1 U A
- 9% 407 S.4% 5.47 5.07 2.6% 5.07 54T A% B.4% 3.5% 3% 3.0% 2.9% 421 372
NUKESR OF RESFONIENTS 1849 157 494 639 312 207 1017 454 399 617 334 554 344 3 261 SN0
100.07100.0% 99.9%100.0% 99.9% 99.5%100.17100.8%100.02100.02100.17100.02100.0% §9.9% 99.9%100.0%

HEAN 1.86 1.31 2.10 1.87 1.94 1.6% 1.84 1.90 1.90 1.97 1.98 1.81 1.67 1.75 1.82 1.9

STD IV 1.1449 .77341.29301.15501.1541 .97471.15201.18721.17974.25391.21581,11751.00821.04511. 10831.1945

——



JOB NUMBER 521801 CARD NUHEER 04 PAGE «
TFISH LOCKS “BLAND® DHEM YOU SERVE IT’ | QUESTION 8

¥ovauwnssnseREDLONGs soas +eaa#FOPULATION GENSITY#,..HCUSEHDLD INCOME...##H. H. CCCUPATION*
TOTAL 1004 UNGER $100 $154 4254 SALES/
CAN- ATLAN RUE- DHI- PRAIR ANDL 1GOH- UNCER TO IO OR FROF/ CLER- ELUE
AlA  TIC BEC ARID IES R.C. OVER UREAH RURAL $10H $14.9 $24.9 OVER MGR CAL COLLAK

COAFLETELY ABREE (X3) 23-1 84 33 3 1 1 4 1 21 & 13 2 10 2 & 13
.61 1.7% 7.3%0 4,07 510 LAK 4.9 3,50 0.2 477 3.9i 3.BL 2.9% 4.0% 2.4% 2.3

SUHEUMAT ACREE (X4 23-2 258 7 47 129 48 27 14 8 49 B 44 74 % N 0¥ N
13.82 4.5%1 9.5% 18,87 i0.5% 12,4% 14.4% 13.8% 12,47 13.8% 13.1% 13.3% 15.4% 14.2% 14.9% 12.41

VEITHER AGRET nOR -3 %W 1 s 124 70 33 190 %0 80 1068 73 109 A4 %6 34 123
[TS46REE o (X3 19.2% 9.41 23.67 1B.0% 22.3% 16.6% 18.7% 19.74 20.0% 17.5% 23.3% 19.77 17.6% 18.1% 20.5% 21.5%

lEUHEUHﬁT OISAGREE (1) 23-4 441 39 102 185 83 52 223 113 100 130 85 148 B8 140 49 139
' ' 23.6% 26.8% 20.7% 23,92 26,54 24,17 22.0% 25,91 25.1% 21.1% 25.4% 25.0% 24.1% 26.3% 26.5% 24.47

CONFLETELY DISACREE(D) 23-5 419 87 135 202 /8 93 446 142 131 191 102 1% 133 183 80 200
3304 55.6% 3217 29.3% 26,17 42.8% 34.0% .47 33.0% 30.9% 30.4% 35.0% 36.57 34.2% 30.7% 35.1%

EONYT KHOY . A T
HOT STATER 23R 14 6 3 OW® 170y & 23 17 61 12 17 13 17 13 24
S.6% 4.00 6.81 5.51 5.4% 4.3% 6.0% S.6% 431 10.0% 377 341 360 3.2 507 431

NUIRER OF RESFONDFHIS 1859 157 494 489 312 217 1017 454 399 617 334 554 364 533 261 SN0
§9.97100.0%100.0%100.0% 99.9%100.0%100.17% 99.9%100.0%100,0%100.0% 99.97%100.1%100.0%100.0%100.0%

HEAA 2.29 1.66 2.35 2.42 2,46 1.99 2,30 2.28 2.29 2.38 2.12 2.24 2.21 2,25 2.28 2.19

SIir DEV 1.2227 .95321.26141.24271.19671.08101.24511.17671.21451.29491.14991.18941.19221 . 19851, 14551.1373



JOB HUMBER 521801 CARD NUHBER 04 P

YT DON'T KNOW HOW FO JUDGE THE QUALITY OF FRESH OR FROZEN FISH' AUESTION 8
Ficaneananes REGEOMN..:cnaencss *POPULATION DEMSITY#...ROUSEHDLD INCOME...%#H. H, OCCUPATIOH®
TOTAL 100K UNDER HOH $15H  $25H SALES/
CAN- ATLAN QUE- ONT- FRAIR AHD 100M- UNDER TO 7O Ok PROF/ CLER- ELUE

AlA  TIC BEC ARID IES B.C. OVER URBAN RURAL $10M 314.9 $24.9 OVER NoR CAL COLLAR

4 By 52 7 ¥ & W B

COKPLETELY AGREE (X5) 24-1 255 12 32 14 &1 26 146 55
1% 13.47 14,52 15.57 13.9% 10.27 13.0% 13.87 14.47

13.67 7.8% 6.A% 18.0% 19.5% 11.8Z 14.47 12.

GOMEUHAT AGREE  (X4) 24-2 494 35 8y 21 %8 57 283 111 102 137 95 156 109 150 78 130
26.57% 22,51 17.7% 31.8% 31.31 26.2% 27.8% 24.57 25,57 22.2% 28.3% 2B.11 29.9% 28.2% 29.8% 26.21

NEITHEE AGREE HOR 24-3  J0 24 94 1272 58 43 178 73 8y M1k &7 99 &1 97 41 110
[ISAGREE (X3) 18.2% 15.0% 1B.8% 17.77 18.74 19.77% 17.5% 16.1% 22,37 18.27 20.1% 17.8% 16.9% 18.17 15.8% 19.31

SOMEWHAT DISAGREE (X2) 24-4 324 27 116 90 47 44 176 B& 42 %5 55 9% 78 105 47 99

17.3% 17,27 23.5% 13.17 15.1% 20.3% 17.3% 19.0% 15.47 15.3% 16.4% 17.4% 21.57 19.6% 17.8% 17.4%

CONPLETELY DISAGREE(1) 24~5 376 55 137 102 38 43 18 108 79 138 57 112 468 102 52 111
20.17 35.2¢ 27.9% 14.87 12.2% 19.82 18.4% 23.7% 19.57 22.4% 17.1% 20.2% 1B.7% 19.2% 19.9% 19.4%

DON'T KNOY T S
NOT STATED 24k 19 4 B 3 10 5 45 A 14 4 9 14 10 10 7 19
4.2 2.3 5.70 461 3.2 220 AL &5 3.1 750 2.4 251 2.87 1.9% 2.8% 3.3

NUHBER OF RESPONDENIS 1869 157 494 489 312 217 1017 454 399 417 334 554 34 333 21 SHO
$9.9%4100.0%100.1%100.0%100.07%100.0%3100.0%100.04100.0%100.12100.0% 99.9%100.0Z100. 0% §9.9%100.0%

HEAM 2.94 2.49 2.49 3.24 3.32 2.90 3.02 2.82 2.97 2.%0 3.09 2.98 2.91 2.%6 3.00 2.99
5TD DEV 1.34571.36281.27721,33261.29961,32571.36031.38721 . 34231 . 41031 . 33821 . 34591, 30751. 34071 .37041 . 3409



JOB NUMEER 521501 CARD NUHBER 04 _ PASE 2.

TFEOPLE BUY COU BECAUSE THERE ARE MANY WAYS IT CAH BE GFRUVED! GUESTION 8
Homnwannwans BRI o0 smanmiue #POPULATION DENSITY#.. HOUSZHOLLY INCOME. ..##H. H. OCCUPATICH*
TOTAL 100M UHDER $10M $15M 4254 SALES/
CAN- ATUAH HUE- OHI- PRATIR AHD 100K~ URDER 10 10 OR PROF/ CLER- BLUE

AlA  TIC BEC ARI0 IES E.C. OVER UNBAN RURAL $108 +$14.9 $24.9 OVER #5% CAL COLLAR

COMFLETELY AGREE (¥3) 25-1 175 81 &7 41 11 25 75 35 4 8 25 44 19 25 16 59
7.4¢ 19.8T 13.67 6.04 3.5% 11.4%7 7.47 12.1% 11.4% 14.2% 7.6% 7.9% 5.3% 4.6% 6.0% 10.4%

SOMEWAAT AGREE (x4) 25-2 375 35 102 14 48 &5 191 18 /3 131 A5 120 57 103 40 111
20,02 22.3% 20.6% 16.6% 21,97 5.4% 19.0% 23.8% 1B.3% 21.3% 19.8% 21.7% 15.6% 19.2¢ 22.8% 19.4%

HEITHER AGREE HOR 25-3  val 36 220 339 1B 104 544 201 2068 282 126 292 221 310 137 298
DISAGREE (X2) a9 30.9% 44,67 55,414 G7.6% AB.BL D3.6X 44.2% 51.71% A2.6% 52.4% 52,77 60.6% 58.0% 52.2% 52,31

SONEMHAT DISRGREE (X2) 25-4 171 7 % & 23 2 8% 4 3 31 I B ¥ 8 B IR
9.1% 10.6% 10.17% 8.94 7.4% 9.22 B.84 10.1%7 B.9% B.3% 9.02 10.0Z 9.4% 9.8% 9.7¢ 9.1%

COMFLETELY DISAGREE(L) 23-5 108 14 30 42 18 5 & 023 19 3 B % »n B 1 U
5.81 9.11 6,20 6.0% 5.1% 2.6% 6.5% 5.1% 4.7% 5.0 7.6% 5.2% 6,30 6.4 6.1% 5.5

BON'T MOY v G
HOT STAIED 2%k 8 4 24 42 14 & 4 2 W 4 12 14 10 10 8 1§

48% 2,31 507 6% AL 247 ASY ATL AYEL 8% 351 251 2481 .11 3.2 3.3
HUSEER 0F RESPOAEENTS 189 157 44 669 32 217 1017 454 39 617 34 554 B4 533 261 570

106.0%100.02105.1%2100,0% 99.97100,02100.12100.0% 99.94100.12150,171060,0%100.0% 99.94100.0%100.0%

HEAN 3.19 3,34 3.27 3.08 3.12 3.35 3.13 329 3.24 3.34 3.1 3,17 3.04 306 3,13 3.2
SIh LEV .95221.18381.0404 8316 2087 8932 .9252 9949 .93221.0217 9556 .9118 .B553 .83/7 .9043 .9334



JOR HUHBER 521801 CARD HUHSER 04 P

TTHERE ARE OMLY A FEW KINDS OF FISH MY FAMILY WILL EAT’ RUESTION 8 .
¥risnnennnnoREGION...0ovnen o #POPULATION DENSITY#, . HOUSEHOLD THCOME...%»¥H. H. OCCUPATION®
TOTAL 1004 UNDER $10H $1GH  $25H SALES/
CAN- ATLAN QUE- ONT- PRAIR AND 1004~ UNDER TO 7O Ok FROF/ CLER- BLUE

ADA  TIC BEC ARID IES R.C. OVER URBAN RURAL 310M 314.9 $24.9 OVER MGR CAL COLLAR

COHPLETELY AGREE (X5) 26-1 408 33 136 139 &0 40 227 100 81 13% B85 122 63 102 &8 121
21.87 20.87 27.4% 20.27 19.24 18.5% 22.3% 22.0% 20.47 22.5% 25.3% 21.9% 17.4% 19.2% 25.8% 21.31

SOHMEWHAT AGREE  (X4) 26-2 552 38 153 201 95 44 312 121 119 148 106 166 112 174 B0 167
29.5% 24,57 31.07% 29.2% 30.6% 29.3% 30.7% 26.48% 29.87 27.3% 31.74 29.97% 30.A% 32.7% 30.7% 29.3%

NEITHER AGREE NOR 26-3 244 9 5 103 2 38 135 & &3 %3 %4 6 ¥ 70 ¥ 8
NITSAGREE (X2) 1417 5.8% 11.8% 15,467 16.6% 17.4% 13.3% 14.4% 15.9% 15.0% 14,17 12.0% 13.9% 13.0% 14.1% 14.0%

SOMEUHAT DISAGREE (X2) 26-4 288 27 65 101 49 24 132 78 %8 74 3 9 73 9 38 | a2
14,3% 17.4% 13.1% 14,77 15.67 12,27 13,07 17.2¢ 14,47 11,67 9.8%7 16.4% 20.1% 17.8% 14.4% 14,47

4 93 & B0 32 100

COMPLETELY DISAGREE(1) 26-5 288 44 54 103 44 42 160 &5 62 95
5% 13,77 16.9% 14,51 15.0% 12,47 17.5%

15.47 28.2% 11.07 15.0% 14.27% 19.27% 15.87 14.47 15.4% 15,

15.47 28.2% 11.0% 15.07 14,27 19.22 15.8% 14.47 15.6% 15.5% 13.74 16.97 14.67 13.0% 12.42 17.5%

DON'T KHOW pL S  E
HOT STATED 20k %0 6 29 % 1z 7 S 24 16 5 12 & 12 12 7 W
680 341 S.81 5.3% 387 34X ASL 54T 394 6.2% LS .90 3.4 2.3 257 3R

NUEER OF RESPOHIENTS 1869 157 A4 689 312 217 1017 AS4 399 617 33 554 384 533 261 520
99.97100.02100.1%100.0%100.0%100. 07100, 07100,0%160.07100.171¢0. 1160 6710007100, 0% 99.97100.0%

HEAN 3.29 2.92 354 3.26 3.26 316 332 26 326 332 3.47 326 307 324 344 323

ST+ [EV 1.39231.54861.,34501.37141.34271.40131,39851.39161.37351 . 40401, 35181, 41 941,34981 . 34361, 35441, 4159



JOB NUMBER 521891

COHLETELY AGREE (X3)

SOHENHA] ABREE (X4)

NEITHER ASREE HOR

DISAGREE (X3}

SDHELHAT DIS4GHEE (X2)
COHPLETELY DISAGREE(1)
DOHTT KHOY
NOT STATED
HUNSER OF RESFCHOENTS

HEAN
§Th DEV

CARTH HUIEER 04

'IT IS THE FRICE 0OF EOSTON BLUEFISH WHICH MAKES PEOPLE BUY IIY

QUESTION 8

FevuressnewsREGIDN. . ennsenn.  ¥POPULATION DEWSITY#., HOUSEHOLD THCOME...%#H. H. OCCUPATIONS
TOTAL 1004 UNDER 10N $15H 254 SALES/
Céd- AILAN BUE- ONT- PRAIR AND 100%- UHIER TO  TO OR PROF/ CLER= BLUE
ADA  TIC BEC ARIO IES B.C. OVER URBAN RURAL 310 $14.9 %24.9 OVER HGR CAL COLLAR
138 9 4 66 14 8 &7 4 25 5S4 23 44 18 29 15 44
7.47 5.7% 8.41 9.8% AL 3.97 6.6% 10020 631 B.2% 6.8% 8.0% 4.9 5.5 5.7% 7.7%
74 43 107 149 54 w0 204 91 &9 112 720 124 71 12 52 107
20.07 27,21 21,47 21.8% 17.87 °.3% 21.0% 20.1% 17.37 18.1% 20.9% 21.8% 19.8% 23.1% 20.0% 18.8%
%39 7% 204 31 180 144 51 2i4 225 29x 149 284 205 283 138 299
90.9% 30.4% 43,37 48.1% 57,77 67.2% S0.3L 47.1% 56.3% 47,37 50.6% 51.3% S6.4% 53.3% 52.7% S2.4%
178 10 4 67 32 18 105 0 4 B O B OB 2R
9.20 6.3% 9.51 9.77 10.1% 8.1% 10.4% 7.9% 7.9% 7.9% 10.4% 9.70 9.7 9.9% 12.40 9.1%
12t 1 &4 ¥ 1. 13w I o ®W W 23 N B 2 15 I
6.531 6,87 B.7% 5.4% 5.AL 5.91 5.41 B.1X .97 B2 677 5.5% 5.0% 5.1X 57K .40
112 5 &2 3 14 12 &2 30 20 A 16 20 18 15 9 3
6.0 3.6%7 B.4% 5.7 4.5% 5.5 6.1% 6.61 5.A% 9.7 4.7% 3.7% 45K 2.9% 3.5% 5.6%

188y 137 494 839 312 217 1017 454 399 617 334 554 344 S83 281 SN0
99.92100.0% 99.9%100.17100.17 99.77100.0%100.0%100.0% 97.92100.0%100.0%100.12109.0%100.02100.0%

3.3 320 312 3.2 3.05 2.97 3.3 3.7 .09 3.3 3.4 3.18 3.0 3.14 3.08 3.13
L9404 ,90901.0359 9570 L8410 7745 .91441.0258 .90291.0108 9394 .9238 .B42B .BL96 .BY58 .9352

PAGE



JOB NUMEER 521801

COMFLETELY AGREE  (X9)
SOMEWHAT AGREE  (X4)
NEITHER AGFEE NOR
DISAGREE (X3)
SONEWHAT DISAGREE (X2)
COMPLETELY DISAGREE(1)
DOHT KHOW

HOT STATER

NUMBER OF RESFONTENTS

HEAN
StIn LEV

CARD MUNEER 04

TCOD HAS A STRONG "FISHY" TASTE' GUESTION 8
| T 1 111, PR *POPLLATION DENSITV+, . HOUSEREOLD INCOME..,##H. H. OCCUPATION#
TOTAL 1004 UHDER 108 +15M 208 SALES/
CAN- ATLAN QUE- DHI- FRAIR ARD 10CiH- UNGER 10 10 Ok FROF/ CLER- ELUE

28-1

28-2

AUA  TIC BEC ARID IES B.C. OVER UREAN RUZAL $104 $14.9 $24.9 OVER HGR CAL COLLAR

A4 12 83 8 2 12 12 % 3 M 4 &2 N 4 15 &3
11,42 7.5% 16.9% 12,37 7.1%0 5.4% 12.07% 12.9% 8.3% 12.07% 13.9% 11.2% 8.57 B.2% 13.2% 11.0%

387 24 100 143 74 45 215 103 20 117 74 113 €3 126 57 101
20.7% 15.1% 20.2% 20.8% 23.9% 21.1% 21.1% 22.6% 17.5%¢ 19.0% 22.2% 20.47 22.7% 23.6% 22.8% 17.7%

A58 4% 158 243 122 A3 47 154 197 195 128 209 126 2010 102 214
35.20 30.97 32.1% 38,57 39.1% 29.1% 34.1% 34.0% 39.4% 31.8% 37.7% 37.8% 34.74 37.6% 38.9% 37.61

f04 29 &8 107 51 4 167 73 45 101 45 BB A9 BB 3§ 97 ';
16.3% 18.87 13.87 15.5% 16.57 22.4% 16.47 16.1% 16.20 16.4% 13.7% 15.87 19.1% 16.6% 13.4% 17.8%

A1 4 4 3% 3 3 114 4 S5 77 W 8 4 &2 22 89
11.4% 25,5 9.5% 8.07 10.27 18.2% 11.24 9.67 13.9% 12.4% 7.6% 12.3% 11.8%7 11.8% 8.5% 12.2%

94 § 3 310 8 5 22 19 51 16 14 11 12 X
9.00 297 7.4% A9% 3.2 3.8% 5.2 A3 451 B.3T 4.91 2.5% 3% 231 A AL

1859 157 494 4BY 342 217 1017 454 299 417 334 G54 J64 533 261 GN0
100.07 99.9% 99.97100.0%100.0%100.02100.0%4100.0% 99.9% 99.9%100.02100.07% 99.9% 99.9%100.0%100.0%

3.05 2,59 3.23 3.1% 3.01 2,72 3.07 3.4 2.9 3.02 3.22 3.02 2.97 3.00 3.20 2.98
1.14141.23901.20721. 10151, 06411, 14761.17071.15541.12971 . 20551, 10971, 15571 .12751 . 10591. 10941 1 541

P |



JOB HUMBER 521801

COMPLETELY AGREE  (X3)
SOREWHAT AGREE  (X4)
NEITHER AGREE HOR
IISAGREE (X3
SOHEUHAT DISASREE (X2)
CONPLETELY DIISAGREE(1)
[ONTT KMOY

NOT STATED

HUHBER OF RESFONDENIS

HEAH
STO DEV

CARD HUSEER 04 | _ M
PWHEN T BUY FISHs T LIKE TO SEE WHAT T AN BUYING' | QUESTION 3
¥uvveesurewoREGIOH, oo sns . SPOFULATION TENSITY#, . ROUSEHILD THCONE...¥sH. H. OCCURATIONS
foraL 1004 UNEER SI0H $1SH 23 SALES/
CiH- ATLAN QUE- ONI- PRAIR AN 100 UIER TO  T0  OK PROF/ CLER- BLUE

Ay TIC BEC ARID I[ES B.C. OVER UREAN FURAL $10W $14.9 $24.9 OVER HGR CAL COLLAR

29-1  B45 114 234 258 192 116 451 213 181 315 150 227 153 208 114 230
§3.27 72.46% 47.7% 37.5% 28.97% 53.37 44.4% 45.97 45,41 51.1% 44.7% 41.1% 42,20 39.0% 43.5% 43.9%

29-2 556 26 1s2 204 9% G4 9% 143 113 156 94 185 118 175 B8 185
29.7% 14,67 32,87 31.4% 31.4% 25.77 29.4% 31.5¢ 28.4¢ 25.4%7 2B.77 33.4% 32.5% 32.8% 33.5% 32.41

29-3 81 7 48 129 45 2 152 % 73 B4 36 B3 36 100 32 8)
15,02 4.4% §.5% 18.8% 20.9% 14.74 15.0% 12.2% 18,37 13.8% 14,774 15.37 15.4% 18.77 12.3% 14.07

29-4 67 2 15 32 14 5 44 211 1 15 n 1 Z 7 19
L.AL 141 3% A87 440 2,10 448 2,74 2.7 L1 A% 4.5% 441 5,00 3.4% 3.8

29=3 i 3 722 4
2.4 207 148 3.5 1.2 1.7 2,07 1.

ra
ra
=
==
—

0 10 7 15 7 12 7 12
oLST 2.4 2077 181 2.3% 2,870 2.2

(na)
E s

9

[}

27-R gl i 3 1 74 2 10 41 w 17 13 12 1 2
4.4¢ 2,94 5.51 4.8 3.2 3.27 481 491 2.6% 6.6% 3.0% 3.0% 3.7% 2.2% 4.4% 3.9

1887 157 494 &89 312 217 1017 454 39% 817 334 554 384 231 251 G979
160,02 9%.92100. 17100, 14100,0%100,.1%100.02100. 0% ¥9.52100.04100,0%100,0%100.0%100.02100,0%100.0%

413 451 4.30 4.00 4.05 4.2 415 4.2% 413 431 4.3 409 4.13 4.04 417 417
L9712 ,Bi39 ,82331.0453 .9029 .BB72 .9R&4 9144 .9876 .90541.00271.0054 .96831.0016 9320 9582



JOB NUMBER 521801 CARD

"IT'S

CONFLETELY AGREE (X3) 30-1

SOHEWHAT AGREE  (X4) 30-2

MEITHER AGREE HOR 30-3

DISAGREE (X3)

SOMEWHAT DISAGREE (X2) 30-4

COMPLETELY DISAGREE(1) 30-5

[DN'T KHOW 30-X

NOT STAIED 30-F

HUNBER OF RESPONDERNTS

HEAN
S CEV

NUNEER 04 . PE |

HORTH PAYING EXTRA HONEY FOR GODD BRAND HAHE WHER BUY FRZIN. FISH’ QUESTION 8

Bovmwainivus REGION. verreaunas ¥POFULATION DENSITY®., . HOUSERGLD INCOKE...%#H. H. OCCUPATION#
To1AL 1003 URDER $10H  $15H  $25H SALES/
CAN- ATLAH BUE- ONI- FRAIR AHD 100K~ UNDER 0 10 Ok FROF/ CLER- BLUE
ADA  TIC BEC ARID IES R.C. OVER URBAN RURAL $+10M $14.9 $24.9 OVER HGR CAL COLLAR

4% 176 185 67 54 287 138 107 209 98 13 By 114 73 142
20,44 31.2% 35,77 26.8% 21,61 24.7% 28,27 30.4% 26.8% 33.97 29.3% 24.9% 23.50 21.3% 28.1% 24.94

%% 35 144 23 87 % J03 132 101 170 94 142 110 182 9 1M
28,74 22.5% 29.1% 31,27 28.07 29.1% 29.BY 29.0% 25.47 27.6% 28.0% 29.3% 30.1% 30.4% 30.3% 29.8%

444 35 103 151 94 A3 245 102 99 105 B4 148 116 140 85 144
23.87 22,74 20.9% 21.9% 30.0% 28.B% 24.1% 22.6% 24.7% 17.0% 25.0% 26.7% 30.1% 30.1% 24.7% 25.3%

195 15 37 7% 3 W 99 4 S5 A I 8 35 6b U A5
10.4% 9.6%7 7.5% 11.07 11.8% 13.8% 9.7% 9.2 13.7% 9.7% 9.5 12,31 9.7Z 12.4%7 9.2% 11.4%

B2 14 12 29 15 10 3 19 2 I 20 2 1R 17 12 3
4,87 10,20 2,50 420 ALBX 407 3.0% AT b6.62 4.BL 6.0% 3.6 33X 3.2 461 5.5

89 6 21 ¥ 12 7 48 20 11 4 7 18 12 14 IV
4,30 3.9% A7 4.9% 3.8% 3.% AL A5 2,81 6.97 2,20 3.3% 3. 2,87 3.2 3.0%

Cl

1869 157 494 4BY 312 297 1017 454 399 17 334 S04 J64 533 281 S
160.0%100.1%100.02100.0%100.0%100.,07100.07100.0%109.07 99.94100.02100.1% 99.9%100.0%100.17 99.9%

3.69 3.57 3.92 3.6% 3.52 3.53 3.73 375 353 3.82 3.67 3.62 363 3.5 370 359
1.13961,31421.06541.12841.11491.15601.10291.13271 . 22041 . 18131.17751,10831 ., 04051 . 04531, 12341 .1335



JOR NUMRER 521801

CARD HUMEER 04
TFIGH HAS FENSR CALORIES THAN HEAT OR POULIRY’ BUESTION 8
FrvrrerrensoREGION vannnnnnnn *POFULATICN DEHSITY®. .. HOUSTHOLD TNCOE...ssH. H. OCCUPATION®

1AL 1004 UNUER S10H $1SH 325K SALES/

CAN- ATLAN QUE- OWT- PRAIR AND 1004~ UAIER TO  T0 Ok PROF/ CLER- BLUE

AlA  TIC BEC ARID IES B.C. OVER UREAH RUSAL $10M $14.9 $24.9 CVER MOR CAL COLLAK
CONPLETELY ASKEE (XS) 31-1 747 83 192 287 111 74 411 192 144 23¢ 141 219 151 226 112 215

§0.07 52.6% 38.9% 41,77 35.8% 34.1% 40.5% 42.24 34,21 38,37 42.17% 39.5% 41.6% 42.4% 42.8% 37.8%
SOMEMRAT ASPES  (XA) 3i-Z 574 33 143 213 102 78 308 135 13 165 W09 185 115 178 72 19

30,71 20.8% 29.07 30.9% 34.5% 35.9% 30.37 29.8% 32.8Y 26.7% 32.4% 33.4% 31,71 33.3% 27.4% 33.8%
NWTIHER AGREE WOX 313 33 27 74 112 &7 43 10 7 Bt 126 4 92 S B4 47 99
[ISAGREE (43) 17.3% 17,12 14.9% 16,24 20,57 19.9% 16.9% 15.4% 20.3% 20.5% 13.97 16.47 16.0% 15.8% 18,07 17,34
SOHEWHAT DISAGREE (X2) 31-4 87 3 31 2 13 12 51 19 17 2 8 25 18 N 15 N

467 201 6.2 401 420 5.5% 5.07 411 A3 AL 520 451 481 3% S.6% 5.2
CONFLETELY DISABREE() 31-5 58 ¢ 28 13 &6 5 3 14 9 19 1z 16 10 10 & 17

307 360 S0 L9L LT A3 32 340 L2 RAL 3% 290 281 LI 234 Y
TOHTT KoY 3 T
MOT STATED -k 8L 6 2 ¥ 7 5 A3 2 14 A 9 17 11 15 10 18

8,30 397 5.1 5.3 2.4 220 420 AL AR 7.0 2.6% 3.0% 3.0% 2.8% 3.9% 3.7
MIMEER OF RESFOIENTS 1369 157 494 439 312 217 1017 456 399 617 334 5S4 346 533 261 SA0

HEAN
STD LEV

100.0%100.0% 97.7:100.04100.1Z 99.92100.1%2100.0% 99.92100.02100.02100.07 99.9% 99.97%100.0%100.1%

4,04 4.22 394 442 4.00 3.7 4.04 4.08 4.01 4,00 4.07 4,05 4.08 4.14 4,07 4.01
1.05961.04681.1713 9726 9627 .99451.00201.0531 .98971.05491.048071.01581.0247 ,95531.03881.0323

PAGE 2



JOB NUMBER 521801 CARD

THALTBUT IS THE BEST KIND OF FISH YOU CAN BUY!

COMFLETELY AEREE (X5 32-1

SOHEMHAT AGRRE (X&) 32-2
NEITHER AGREE MOR 32-3
DISAGREE (X3)

SOMEUHAT DISAGREE (X2) 32-4

COMFLETELY LISAGREE{1) 32-5

DON'T KHOY

32-X

HOT STATED J2-R

HUMBER OF RoGPONDENTS

HEAN
STIr DEV

NUNBER 04 PA |

GUESTION 8

Risinssanane REGIOH, 4uus e SPCPULATION DEMSITY#, . HOUSEHOLD INCOHE...##H. H. DCCUPATION®
TOTAL 1004 UADER #1000 $15M 4204 SALES/
CAN- ATLAN QUE- DNI- PRAIR AHD 100H- UkDER 10 10 GR PROF/  CLER- BLUE
AA  11C  BEC ARID IFS  E.C. OUER URBAN RURAL $104 $14,9 424.9 OVER HOR CAL COLLAR
1 172 02 84 18 11 86 39 27 & 2% 3 2 24 27 3
B.17 10.97 4.47 12.2% 5.7% 5.07 B.401 B.5%7 4.8 11.21 B.77 5.6% 6.11 4.6% 10.5Z 6.3%
295 A0 &2 12 5 23 154 8 57 13 4 82 M 77 B8 99
15.82 25,74 12.6% 16.3% 18.5% 10.4% 15.1% 18.7% 14.2¢ 18,34 14.1% 14,71 14,7 14.57 14.6% 17.3%
B77 43 245 37 183 10 457 243 195 257 176 288 176 289 122 283
46.9% 27.2% 49.5% 46.07 52.2% G0.6% 43.9% 47.57 4B.9% 41.6% 52.5% 48.4% 4B.4% 50.5% 46.6% 49.6%
29 R M 9 B 45 151 S5 73 19 43 8 & 95 I
14,94 20.3%¢ 15.7% 13.24 10.6% 20.8% 14.9%4 1217 18.3% 12,94 12,74 16.0Z 18,74 17.8% 14.1% 14.4%
76 20 57 s & 19 n2 ¥ 27 & 2% 6 32 % 28 D
9.4% 12.6% 11.5%2 7.20 9.6% 8.9% 11.0Z2 B8.1%7 6.94 7.50 B.7% 12.4% 8.774 10.21 10,67 B.7%
91 g 31 W 1 9 44 W 2 N 11 K 12 13 7 2
.90 3.31 6.0 506 3.5% 4037 470 .20 5.0% B.SY 3.3 2.BX 3.3L 2.4% 361 374
186% 157 494  6BY 312 217 1017 454 399 417 334 554 364 533 281 S0

100.0%100.0% 99.9% 99.9%100.1%100.0%100.02100.17%100.1%100.02100.0% 99.9% 99.9%4100.0%100.0%100.0%

2.98 3.02 2.R1 3.14 3.00 2.81 2.9% 3.08 2.%6 3.14 3.01 2.85 2.90 2.85 3.00 2.98
1.02881.2037 973210048 .9463 ,93301,05151.0097 .93511.04670 .99841.0173 .9737 .95591.0830 9754



JOB HUMEER 521801  CARD NUEER 04 O RAGES
'THE HAIN REASOH PEOPLE BUY COD [S EECAUSE IT’S NOT EXPENSIVE’ QUESTION 8

¥uueernnoanoREGION, vuuvaeso JHFOFULATION TERSITY#.. HOUSEHOLD THCOME...##H. H. DCCURATION#
TOTAL 1008 UHDER 100 3134 425K SALES/
CAN- ATLAN BUE- ONT- FRAIR AND 100H- UNDER TO  TO Ok PROF/ CLER- BLUE
ADA  TIC BEC ARID [ES BR.C. OVER URBAH RUZAL 310N $14.9 324.9 OVER MGR CAL COLLAR

COMPLETELY AGREE (X5) 33-1 146 13 4 %4 12 21 72 41 33 70 25 40 12 26 17 43
7,87 B.27 9.3% 7.97% 3.9% 954 7.4% 9.7 8.2¢ 11,31 7.41 2,21 320 5.0% 6.3% 7.5%

SOMEWHAT AGREE  (X4) 33-2 353 34 70 138 9% 53 25 7 M 124 5 109 65 96 52 106
18.97 21.5% 14.1% 20.07 19.0% 24.27% 20.2% 17.0% 17.8% 20,1% 14.3% 19.74 18.0% 18.0% 19.77 13.54

ra

§ 28

HETTHER AGREE NOR 33-3 B33 A4 209 341 174 Be 476 200 177 241 172 249 191 281 1
5% % 47,07

DISAGREE (13) 43.77 27.9% A2.47 49.5% 55.5% 39.4% 45.87 44.17 44.57 39.1% S1.4% 44.9% 52.6% 52.6% 47.

el

SOKEWHAT DISAGREE (X2) 33-4 274 3% B4 B® 32 35 138 70 46 76 4 97 58 8 3 9
14.7% 22,57 17.0% 12.8% 10.1% 18,17 13.6% 15.47 1A.5¢ 12.2% 13.1% 17.4% 16.0% 15.0% 14.5% 1a.0%

COHPLETELY DNISAGREE(1) 33-% 133 24 568 33 2@ 16 75 40 37 & 29 41 2 35 21 43
8.24 1917 1377 4.7% 7.2%0 7.3% 7.4% 8.9% 9.20 9.9% 8.41 7.3% 4. 4.5% B.0% 7.5

DON'T KNOY £ S
HOT STATED B[RO 7 2 1308 S X 15 45 11 19 15 15 112

4.80 A.7% 5.50 5.0% 4.1% 3.5% 5.0%2 550 3.60 2.3 3.2 3.5 4.2 2,81 431 3.4%
NUMEER OF RESFOHDENIS 1849 157 494 489 312 217 1017 454 39§ A1) 3 554 384 SIT 281 570

100.17 99.92100.07 99.9% 99.9%100.02100.1%100.0Z 99.8Z §9.9%100.02100.0%100.02100.C%120.1% 99.9%

HEAN 3.04 2.34 2.92 3.14 3.02 3.13 3.06 3.02 2.99 3.12 3.01 3.02 2.94 3.00 3.02 3.03
STD TEV 1.01131.19051.1032 .9257 ,B7651.0470 .98051.05051.04031.1185 L9815 ,9934 .BAO7 9027 .9763 .9877



JOR NUHBER 521801 CARDI NUHEER 04 P¢ |

TYOU HAVE TD EAT FRESH FISH THE DAY YOU RUY IT” GUESTION B8
¥oasessansne REGIOH. enssvnass *POPULATION DENSTTY#...HCUSEHOLD INCOHE...%#H. H. OCCHPATION®
TOTAL 1004 UNTER $10H #9154  425H SALES/
CAN- ATLAN QUE- ONT- PRAIR AHD 100H- UHEER 10 10 OR PROF/ CLER- ELUE

ADA  TIC BEC ARI0 IES E.C. OVER UREAN RURAL $108 $14.9 $24.9 OVER HGR  CAL COLLAR

COMFLETELY AGREE (X3) 34-1 341 20 149 109 41 32 200 /7% &1 119 5 106 59 79 47 108
18.27 12.8% 28.1%7 15,8Z 13,27 14.7% 19.7% 17.4% 15.4% 19.2% 16.6% 19.5% 14.17 14,82 18.0% 19.0%

COMEWHAT AGREE  (X4) 34-2 S92 43 192 205 94 58 318 130 124 139 108 148 129 181 89 145
31.7% 27.6% 39.8% 29.71 30.3% 26.6% 31.3% 33.0% 31.1% 30.6% 31.74 30.3% 35.8% 33.9% 34.1% 28.5%

NEITHER AGREE HOR -3 32 17 A3 144 63 33 124 75 8y v 72 107 4 10F 47 1O
DISABREE {X3) 17.20 10,74 12,77 20,97 20.2% 18.1% 17.5%¢ 16.5% 17.32 15.2% 21.5% 19.3% 13.5¢ 20.5% 18.07 1B.4%

SOMEWHAT DISAGREE (X2) 34-4 334 47 57 128 43 42 188 89 /9 105 59 108 84 114 40 117

19.1%¢ 29.7% 11.4% 13.5% 20.3% 2B.5% 18.5% 19.67 19.9% 17.0% 17.7% 19.5% 23.1% 21.3% 15.21 20.5%

COMPLETELY DISAGREE(1) 34-5 184 26 24 )0 40 24 BE 43 & 21 3 4 3 B 29 §
9.8% 16.5% 4.9% 10.2% 12,87 10.9% 8.774 9.47 13.3% 11.51 9.5% 8.7%1 9.07% 7.1% 11.3% 10.3%

DOH'T KNOY £ S PR
HOT STATED ¥k 75 4 W 3100 7 4 19 13 & 10 15 10 13 9 16
A0 2.7 4.0% 497 320 30X A3 AL 2T 64T .91 2.7% 2.80 241 351 2.9

HUHEER OF RESFOMIENTS 1Sy 157 494 &B9 312 217 1017 %4 399 417 334 554 364 53 261 570
100.07100.0% 99.9£100.0%100.07 99.97100.02100.0%100.2% 99.9% 99.92100.07100.1%150,0%109. 12100, 0%

HEAN L3290 3.77 326 341 3.06 336 331 316 331 329 3.33 327 3.9 333 324

SID LEV 1.26431,33621.14341.24221,25031,27391.23481.25311.29751 . 21421.22501, 24871, 24751 ..17411, 26911, 2623



JOB HUFBER 521801

CONCLETELY AGREE  (X5)

SOMENHAT AGNEE (X4)

HEITHER AGREE NOR

DISAGREE 5

SOHEUHAT DTSAGREE (X2)

CONPLETELY DISAGREE{1)

DOR'T EHOY

NOT STATED

HUMEER GF RESPOMDIENTS

HRESH
ST ey

CARD MUHEER 04 - PAGE 3.
'FISH KAKES A NICE LIGHT HEAL? | QUESTION 8
SOOI 2 {1 R *FOPULATION DEMSITY#...HOUSEHOLD IMCOHE...#sH. H. OCCUPATION
TOfAL 1004 UNEER 100 $1SH 328 SALES/
CAH- AILAN GUE- ONT- PRAIR AHD 100K~ UNDER TO TO  OK PROF/ CLER- BLUE
ADA  TIC BEC ARID IES E.C. OVER URBAR FURAL $10M $14.9 $24.9 OVER MGR CAL COLLAR
31 498 59 158 2R1 118 B 3%l 176 131 255 122 202 118 190 89 182
37.3% 37.9% 31,91 40.77 37.7% 37.9% 38.47 38.9% 32.8% 41.47 35.5% 36.47 32.57 35.47 33.9% 32,01
I/-2 786 42 194 I 132 93 416 176 173 220 139 23 170 238 115 250
40,9 35,77 39,40 41,07 A2.37 42.7% 40.9% 38.7% 43.8% 35.7% 41.5% 42.57 46.5% 44,67 43.9% 43.8¢
39-3 024 N &2 MW 0I5 3 M4 68 52 75 46 60 45 65 34 75
12,07 12,87 13.5% 10,17 10.3% 14,72 10.3% 14,9 13,01 12.1% 13.22 10.97 12.4% 12.2¢ 12.91 13.21
/A8 7 0 17 175 4 170®» W U W 15 19 11 A
A8 A% BT 247 5.0 2.3% 431 381 64T 3L A2 6.20 407 3.5 A4 7.2
I¥5 ¥ 3 7 09 1t 4 1 & 7 8 B B 10 & 8
L2 1.8 3.1 1.3 W30 .5 241 W2 L% 121 2,31 1LS% 231 191 2.0% 1.5
£ S
IRO4 05 17 B9 4 I} 16 12 % 7 4 8 12 7 13

- 3.0% 3.3 3.51 4.4% 302 1.6 3.7% 3.5 3.0 5.9 2.2t 2.6% 2,21 2,21 2.8% 2.3

1859 137 494 839 312 27 1017 454 399 417 334 G54 364 53 251 570
100.02100.0%100.02 99.92100.0% 99.9%100,02103.02100,17%100.0% 97.94100.1%2100.02100.02100.0%100.0%

4,12 4,11 3.91 4.23 4,15 417 413 416 4.03 4.20 4.08 4.09 4.05 4.11 4.04 4.00
L9193 .97461.0521 8412 ,BLY2 .BOSS L9445 .BA9Y 9345 .8Y3B 9421 9307 .912% .8935 .9247 9440



JOB NUMEER

COMPLETELY

SOMEWHAT &

NEITHER AL
DISAGREE

SOREMHAT DISASREE (X3)

COMPLETELY

[ON'T HHOY

HOT STATFD

HUNBER OF RESFOHDENTSR

521801

AGREE

GREE

REE hOR

DISAGREE(T)

HEAN
STO CEV

CARD NUMEER 04 : P |
'FISH IS GREAT FOX DIETING’ QUESTION 8

¥evnnnranassREGION. oowwousa s #FOPULATION DERSICY#,.,HOUSEHOLD IMCOHE...#:H. H. OCCUPATIDN*

T0TAL 1001 UHDER 0% 15H  $25M S4LES/

CAN- ATLAN 0UE- ONT- FRAIR AND 100K~ UNDER 10 1D OR FROF/ CLER~ BLUE

ADA  TIC BEC ARID IES E.C. OVER UREAN RURAL $10M ¢$14.9 24,9 OUVER HGR CAL COLLAR
-1 1041 B9 305 339 152 106 587 240 194 344 198 301 197 289 156 309

G9.7% 96.87% 61.8Y 54,51 4B,7% 43.6% 57.7% 57.2% 4B.7% 55.81 59.2% G4.47 54.1% 94.1% 59.8%4 54.24

B 49 152 198 113 22 0 137 130 177 101 182 124 181 75 187
31.3% 31.3% 30.7Z 28.7% 37.0% 33.4% 29.5% 30.1% 37.5% E9.0% 30.17% 32.8% 34,27 33.8% 28.5% 32.8%

34-2

-3 154 14 18 40 3 M 75 3 4 %5 A 0 U 44 A WM

B30 B.7% 3% B.X 10.74 14107 7.47 8,30 10.8% B.8% 6.20 9.0% B.57 B.0% 8.1% 9.4
%4 19 1 1 10 3 4 13 5 1 7 & 4 2 B 2 4
YIRS S S 7 AL S 0 3 A0 W S U8 VAN S S TR VS Uy N A SO W S / S/
WS b - 1 4 1 - 5 1 - - 1 3 2 2 - 4
3 R 5L JUL6T S Y B
S e

34-F, 62 § & 2 7 o ¥ 4 11 3 9 1 8 12 8 12
3.3 2.7% 330 44T 2.4% 2.8% 3.7% 3.0% 2.8% 5. 2 2.28 2% 291 2.1%

1869 157 494  &RY 212 207 1017 AM4 399 417 334 554 364 33T 261 570
99.92100.1%100.0%100.0%100.0%100,0%100.0% 99.97100.07 99.9£100.1%150,0%100.0%100.0%100,0%100,0%

4.48 4.37 4.47 450 4.43 4.4% 4,43 452 442
J176 L4859 ,7101 7148 7434 L7183 7345 .6783 7573

h.4L 4.4B 4.59 4.45 4.36 4,32 4.48
L7235 6806 LA070 L7873 L7404 L7725 L7432



JOR HUHBER 521801 CARD NUHBER 04 PA

'FISH IS EASY TD COOK? QUESTIDH B
R oiivnuwisRECTONG G aiv siwiie ¥POPULATION DENSITY#.. HOUSEHOLD INCOME,..##H. H. OCCUPATION®
TOrAL 100N UNLER 04 4138 S25H SALES/
CAN- AILAN BUE- OHT- PRAIR ANLt  100M- UNDER TO 7O OR PROF/ CLER- BLUE

ADA  TIC BEC ARID IES E.C. OVER URBAN RURAL 310 $14.9 $24.9 OVER HOR CAL COLLAR

CONPLETELY AGREE (X5) 37-1  B92 BY 263 303 130 110 478 224 190 315 147 258 152 235 1253 274
47.7% 34.17 33.3% 44.07 51.87 50.70 47.1% 49.41 47.5% 51.0%7 50.0Z 46.6% 41.7% 44.07 48.0% 48.1%

SOHEWHAT AGREE  (X4) 37-2 451 51 149 246 110 74 349 157 145 195 119 201 135 206 88 207
34.8% 32.7% 34.3% 35.57 35.4% 34.2% 34.4% 34.5% 3b6.3% 31.71 33.5% 3b.4% 37.2% 3B.7% 33.7% 36.2%

NEITHER AGREE HOR 37-3 181 y 2 & I 2 9% I 32 42 26 4 4 3 30 42
DISAGREE (X3 8.42 5.61 5.27 1017 11.8% 9.5% 9.41 7.3% B.OL .81 7.7 B.A% 12,67 9.41 11,31 7.4%

SOMEWHAT DISAGREE (X2) 37-4 68 7 g 26 20 3% 17 14 0B $ 23 13 2 9 2
3.6% 450 1.81 3.87 6.5% 2.3% .81 3.8Y 3.8T 377 2.6 A.2% 3.51 3.9% 1AL A

CONPLETELY DISAGKEE(1) 37-5 16 - i 9 2 1 9% 4 3 1 3 & & 5 - 7

8% JUOLAL AL L 9% 9 T AT B LT 1.8 9 1.3
TON'T KHOW 7 S
NDT STATED -k 8 5 23 3% 12 4 4 19 15 M 1l 17 12 17 9 1

.47 3.0 A.7% %.2% 3.9% 2.8% ATL 4.1% 3.BL b.6% 34K 3.1% 3LAT BL2L 36X 297

NUMBER OF RESPOHLENTS 1359 157 474 4839 312 217 1017 454 399 417 334 G34 364 53 251 SN0
99.92100.12100.0%100.12100.0%100.02100.12100.17 99.9Z 99.972100.0%100.0%100.0%100.1%100.0%100.0%

HEAN 4,31 4.41 4.44 A24 418 436 429 A3 4.31 4,39 4.36 4.27 4.1B 425 4.31 4,30
STD IEV 8512 7768 .7470 .8961 ,9285 .7882 .BL84 .B475 .8460 .8001 .B028 .B783 .9074 RSS9 .Bi3S .8767



JOR NUMBER 521801

'I LIKE FISH THAT HAS A FIRHs DRY TEXTURE’

CARD NUMBER 04

Pi !

" !

QUESTION 8
LT -1} (1] PR #POPULATION DENSITY...HOUSSHOLD INCOME...¥#H, H. OCCUPATIONS
TOTAL 1004 UNDER $10M $15H $USH  SALES/
CAN- ATLAN GUE- OHT- PRAIR AND 100K~ UNIER [0 (0 OR PROF/ CLER- BLUE
AIA  TIC BEC AKI0 IES K.C. OVER UREAN KURAL 4104 $14.9 $24.9 OVER MR CAL COLLAR
CONPLETELY AGREE (X5) 38-1 383 46 87 138 72 40 185 113 85 145 75 83 S5 @ 37 98
20.5% 29.6% 17.6% 20.0% 23.17 18.5% 18.2¢ 24.9% 21.5% 24.8% 22.3% 15.9% 15.2% 16.3% 14.3% 17.32
SOMEWHAT AGREE  (X4) 38-2 487 48 114 177 88 58 255 118 114 135 90 140 103 148 62 149
26.1% 30.8% 23.4% 25.7% 28.3% 26.7% 25,17 26.0% 28.7% 25.17 26,91 25.21 28.2% 27.4% 23.74 28.2%
NETTHER AGREE NOR  38-3 557 48 148 210 95 43 318 128 111 152 103 184 119 143 85 204
DISASREE (x3) 29.8% 23.9% 30.07 30.4% 30.3¢ 3112 31.3% 28.2% 27.8% 24,67 30.7% 33.2¢ 32.6% 30.5% 32.7% 38.1%
SOMEUHAT DIGAGREE (X2) 36-4 239 13 82 9 3% 33 150 59 50 71 3 95 S 91 0
13.9% 8.3% 14,57 14.07 11.57 15.0% 14.87 13,17 12,67 11.62 11.7% 17.2% 14.7% 17.07 19.0% 13.5%
CONPLETELY LISAGREE(1) 38-5 87 7 3 31 7 11 S 17 17 23 13 2 2 27 15 2
.60 A.20 620 AL 2,31 531 5.20 370 AL 3.BL A0Z 5.07 6.7 5.0 574 3R
ION' T KNOY £ S
HOT STATED BK 9% 5 3N} ¥ 8 55 19 2w N 15 19 10 20 12 18
547 327 6.3% S.41 451 5% 541 407 5.0 8.2% A% 3.4 3.0% 31 A% 3
NUHEER OF RESPOHDEHTS 1867 157 494 489 312 217 1017 454 399 K17 334 554 364 SR 241 5N

HEAH
570 DEV

100.0%100.0%100.0%100.0%100.07100.1%1¢0.02100.0%100.1%100.1%4100.,0% 99.97 99.9%100.0%100. 17100.0%

J.46 3,76 3.32 3.45 3.61 3.40 3,38 3,58 3.53 3.65 3.54 3,31 3.3 3.34 3.2 3.4
1.12551.10761.15041.11771.05351,12231.12471.12451 . 11031 .14301.10101,09971.10311.11071.11101.0528



JOB HUMBER 521801 CARD

"MY FAMILY PREFERS CANMED FISH D FRESH OR FROZEN FISH’

COAPLETELY AGREE (XS} 3%-1

SOHEWHAT AGREE (X8) 39-2

HEITHER ASREE HOR
DISAGREE

39-3
(X3)
SOHEWHAT DISAGREE (X2) 37-4
COHPLETELY DISAGREE(1) 39-5
IONTT KNOW 39-X
HOT STATED 39-R

NUMEER OF RESPONIENTS

MEAH
STD DEV

HUHRER 04

AUESTICH 8

¥oivimwesa o REBION vowwivunns ¥POPULATION LEMSITY#.. HOUSERDLD THCOME. .. ##H. H, OCCUPATION®

T0TAL 1004 UNGER 3108 $13 $25H SALES/

CA¥- ATLAN HUE- ONT- FRAIR ANLl  100H- UNUER TO  TD Ok PROF/ CLER- BLUE
ADA  TIC EEC ARIO IES EB.C. ODVER URBAM RUSAL $10M #14.% $24.9 OVER HoR CAL COLLAR
15t I 3 & 1| n 8 3 W WM o a2 0 4 15 4
8.17 1.9%7 6.3% 9.3% 9.9% 9.3% B.11 B.0X 8.2% B.BY B.07 7.5% 7.90 7.%% 35.9%1 7.2
214 9 44 100 39 22 124 4% 41 71 40 59 4 69 37 55
11.57 5.9%7 B.9% 14.5% 12,47 10.2% 12,27 10.8% 10.4% 11,47 12.17 10,77 12,07 12.9% 14,27 9.5%
449 22 93 143 82 55 235 10t B3 141 78 115 85 125 56 123
22.8% 13.9% 19.8% 23.77 26.1% 25.2% 23.1% 22.3% 20.8% 22.9% 23.3% 20.8% 23.4% 23.4% 21.4% 21.6%
410 3% 117 133 720 51 24 108 Bf 119 74 130 BA 124 58 138
21.9% 24,77 23.7¢ 19.3% 22,37 23.5% 20.77 23.77 20.4% 19.2% 22.46% 23.4% 23.5% 23.3% 22,31 24.2%
99379 177 193 B2 62 305 141 146 1BA 103 192 111 164 B4 195
31,77 50,07 35.9% 28.1% 26.1% 28.5% 30.07 31.1% 34.77 30.2% 30.8% 34.7% 20.4% 30.77 32.3% 34.2%
82 6 % M4 9 7 &% 19 1§ 4 11 15 10 12 10 18
A.87 4.0% S5.3% 4.94 3.0 3.0% 4.8% 400 374 7.5% 320 2.8% 2.8% 2.2% 4.0% 3.2
1869 157 494 839 312 217 1017 454 399 617 334 G54 3h4 533 261 G0

100.02100.0% 99.92100.02100.0% 99.9% 99.9£i00.0%100.2%100.0%100.02 97.92100.02100.0%100.1%100.0%

2.40 1.80 2.22 2,56 2.57 2.47 2.4 2.38 2.30 2.45 2.42 2,31 2.2 2.2 2.37 2.29
1.28451.01391.23171.32001.28671.27941.28271 ..24821. 30211 .31011.27541.27011.24591.24231 . 25171 .2478

PABE -



JUR NUNBER 521801 CARD

TEHELLFISH MAKES GOOD "COHPANY®™ FARE!

COMPLETELY AGREE (X3) 40-1

SOMEMHAT ACREZ " (X4) 40-2

MEITHER AGREE NOR 50-3

DISAGREE (X3)

COMENHAT DIGAGREE (X2) 40-4
COMPLETELY DISAGREE(1) 40-3
IOR'T KNOY 40-X
HOT STAIER 40-K

NUMBER OF RESFOMIENTS

HEAY
SI0 DEY

NUHEER 04

GUESTION 8

Ko ounpnsnnns REGION. 4ussvaus.#POPHLATION DENSITY#. .. HOUSEHCLD INCOHE...%=H. H, OCCUPATION#
TGTAL 1004 UdDER $10H $15M 425K SALES/
CAN- ATLAM RUE- ONT- FRAIR AND 100H- UNDER 70 (D OR FROF/ CLER- BLUE
Al TIC BEC ARID IES B.C. OVER URBAN RURAL $10W $14.9 $24.9 OVER HGR  CAL COLLAR
435 92 109 134 4 71 271 105 W8 141 &3 128 103 138 77 95
.30 FA0% 22,00 22,31 15.8% 32.97% 26.7% 23,31 14.6% 22.97% 18,81 23,17 28.3% 23.8% 29.5% 16.7%
498 42 143 128 79 38 278 127 93 1346 84 145 113 156 76 183
26.7% 26.7% 29.3% 25.67 25,41 25.9% 27.4% 28.0% 23.3% 22,17 25.2% 29.8% 31.0% 29.3% 29.1% 28.4%
A3 44 141 245 132 A7 310 148 1724 209 139 180 104 172 77 23
33.84 27.8% 28.5% 35.6% 42.47% 31.87 30.5% 32.6% 43.6% 33.9% 41.5% 32.4% 28.5% 32.3% 29.6% 39.1%
104 6 B % 1 ? &5 2 ¥ 3217 W 1F 3 11 3
908 .74 b.oL D.6% 9.8 401 5.3% 4.6% 7.20 5.2% 5.7 b.4% 5.2 63X 431 5B
101 9 B 3 1 A & 28 27 4 15 30 15 20 10 B
9,47 5.9%7 6.87 5.07 .07 2.7% 45X 6,21 6.9% 6.5X 47X 55X AU 37X 3.TE 6.5
7 M 4 15 6 98 24 18 58 1 15 10 14 10 2
3.3 331 6.8 S5.81 A.7% 2,51 B.7% S.41 AA% 9.4% A7L 2.81 2,81 2.6% 3.8% 3.61
188Y 157 494 689 312 217 1017 444 399 417 334 G54 364 533 261 570

100.0%100.0%100.0% 99.9% 99.9Z 99.97100.1%100.0%100.0%100.0%100.0%100.07 99.9%100.0% 99.87100.0%

3.60 3.81 3.57 3.58 3.42 3.84 370 341 333 355 3.51 3.60 376 3.69 3.79 3.45
1.09171.12081.13391.07511.03331.02751 .03331. 10331, 05311.13381. 02451,08821 .05131. 05051, 04911, 0541

Pe |



JOB HUMBER 521801 CARDI

HUHBER 04

"WHITE TUNA IS GETTIMG TOD EXPENSIVE'

COMPLETELY AGREE (X3) 41-1

SONEWHAT AGREE  (X4) 41-2

HEITHER AGREE MOR
NISAGREE

41-3

(X3)

SOHERHAT DISAGREE (X2) 41-4

COMPLETELY DISAGREE(1) 41-5

DON'T Kuoy

NOT STATED

NUMBER OF RESFONDENTS

MEAH
STh DEV

BUESTIOH 8

PAGE -

¥oovrernaea REGION. ...\ oo. . #FOPULATION DEASITY®., HOUSEHILD INCOME...*#H. H. OCCUPATION#

[0TAL
CAR-
ADA

ATLAN  BUE-
TIC EEC

78 82
39.0% 51.94

122
24.7%

98y 4z
31.5% 24.8%

182
42.8%

K372
18.8% 15.8%

127
25.9%

80 4
4,31 2.2

35
?tlz

3 1
1.7 8%

18
3.3

89 4
476 2.7%

3
b 3%

1869 157 494

100.0%100.02100.0% 99.9Z 99.9% 99.9%100.2%100.0%100.0%100.02100.1

ONT- FRAIR
ARID IES E.C.

313 119
45,37 33.2%

g
42,4

203 103 74
20.1% 32.97 34.2%%

a7
17.0%

96 &
13.97 21.1%

% 10 3
4.2 3.3% 1.3%

g 3 K
1LY .91 1.6%

Il 17
5.0% 3.51 3.4%

49 3

100} UNDER
AHD  100M-
OVER URBAN

408 162
40.2% 33.6%

M5 162
3107 35.4%

184 8
18.1% 18.7%

2 1B
4,21 4.01

15 7
1‘5z 1162

2

3.2 4.51 3.9%

1017 454

RURAL 310H

$10H 413H
UHZER TO 10

257 12
41.7% 34,81

165 111
26.8% 33,27 31.6
0 N
16.3% 21.2%

29 9
4,87 2.8

13 8
2.1 2.3%

52
8.5%

12

3.6

A7 134
1

212
38.3%

175
115
20,7%

24
4.4

334 354
99.91100.02100.02100.0%100.02

320

SALES/

OR FROF/ CLER- BLUE

$14.9 424.9 BVER KGR

134
37.37 15

137
1 37.81 34

&5
17.8%7 21

18
5.0% §

10 1
1.8

20

17 7
347 1.9% 2.4%

190

184

113

ad3

CAL COLLAR

113 216
A% 43,47 37.87

73 184
BY 27,37 32,31

56 114
27 19.2% 20.1%
2 1

3%

22
4,17 4.1%

4

4 14
J11.5% 2450

1310

3.9%

18
32

251 570

407 4.31 3.73 420 4.08 4.17 4.10 4.06 4,02 4,11 4,03 4.04 4.09 4.02 4.12 4.02
L9713 .86511.0417 9358 .9110 .8841 .9582 .93941.03441.0146 .9731 .9783 .BR20 .9305 .9777 .9990



JOB NUMEER 521801 CARD NUHEER 04 PL | -

"I DFTEW EA1 SHELLFISH OUT OF THE HOIHE? BUESTIDN 3

$rranensessoREGION.uuusan s o JSPOPULATION DENEITY#, . HOUSEHDLD INCOHE.,.%*H. H. OCCUPATION#
T01AL 1004 UNDEE $104 $10M  $25H S4LES/
CAN- ATLAH GQUE- ONI- PRAIR AR 100K- UMDER 10 1D CK PROF/ CLER- BLUE
Ald  TIC BEC ARID IES B.C. OVER URBAM RURAL $108 $14.9 $24.9 OUCR HG6R  CAL COLLAR

CONPLETELY ABREE (X5) 42-1 260 24 54 100 41 43 120 34 36 40 41 8 77 106 42 73
13.94 15.1% 10.97% 14.5% 13.0% 19.6% 16.77% 12.0F .12 9.72 12.4% 14.9% 21.1% 19.9% 16.1% 12.82

SOMEMHAT AGREE  (X4) 42-2 304 30 8BS 103 48 37 184 73 4 72 43 100 89 108 38 79
16.2% 19.3% 17,24 15.0% 15.3% 17.2% 18.1% 16.0% 11.77 11.6% 13.0% 18.07 24.4% 20.3% 22.2% 13.9%

NEITHER AGREE NOR -3 37 2 8 12 72 3 177 83 17 117 &3 104 54 94 41 111
DISAGREE 8] 18.07 14.94 16.77% 18.07 23.1% 16.2% 17.4% 18.27 19.3% 19.0% 1B.8% 18.7% 14.7% 17.7Z 15.6% 19.4%

SOMEWMAT DISAGREE (X2) 42-4 277 23 91 82 41 41 141 48 48 8 & /8 & 0 & 9
14.87% 14.47 1B.57 11.9% 13.0% 18.8% 13.9% 15.02 17.1% 14.1% 18.9% 14.0% 13.5% 13.24 17.7% 15.8%

COMPLETELY GISAGREE(1) 42-3 573 50 140 235 G4 G2 282 146 145 211 109 148 84 140 63 191
30.62 31.6% 28.4% 34,1 30.9Z 23.9% 27.7% 32.3% 38.3% 34.27 I2.7% J0.47% 23.20 26.24 24.1% 33.6%

ION'T KHGH S S e T
HOT STATEL e 7 A 46 1S9 & 30 2% 700 14 m 1 15 11 23
6.3 AT B3 650 477 A2 621 6.5 6.5% 1141 AT AL IAT 287 A3 441

NUNBER OF RFSPONDENTS 1869 157 494 B9 312 217 1017 454 399 617 33 556 34 533 261 570
99.8% 99,97100.02100. 1710007 §9.9%100,0%100.0%100,0%100,0%160, 17160, 6%160.,07100.1%100.0% 99.97

HEAN 2.46 271 2.61 2.61 2.65 2.89 281 2.58 2.3 2.42 2.5 272 3.07 2.94 2.88 2.5

STh LEV 1.45541.49301.39541.48891.41931.47731.48241.43031,35731.39121. 40421, 46301.48771,49511.44341. 4298



JOB NUMBER 521801 CARD HUHEER 04 PASE &

TCANNED SRLHMON IS GETTING TOO EXPENSIVE' ALESTION 8
Eopneupenion KEGION...vsuwe.. #FOPULATION LENSITY#.. HOUSEHOLD TNCONE...#»H. H. OCCUPATION®
TOTAL 100H UHDER 106 $15H  $25M SALES/
CAN- ATLAN BUE- ONT- FRAIR AND 1004~ UMDER T0O TO 0% PROF/ CLES- ELUE

ADA  TIC BEC ARTO IES E.C. OVER URBAN RURAL $10M #14.9 324.9 OVER NGR CAL COLLAR

CONPLETELY ASREE (X3) 43-1 1045 103 146 447 185 143 G579 243 224 346 178 306 195 276 156 322
99.9% 45.8% 33.7% 64.91 99.47 66.07% 56,91 53.6% S6.1% 59.3% 53,37 55.3% 53.8% 51.8% 39.51 54.51%

SOMEWHAY AGREE  (X4) 43-2 501 33 176 153 90 &1 2720 129 102 3% 100 157 110 159 &3 19
26.8% 20.9% 33.57% 22.2% 28.77 23.47 26.6% 28.5% 25.5% 21.97 29.87 28.3% 30.27% 29.8% 25.17 26.5%

HETTHER AGREE HOR 43-3 149 g et 3 I8 § ® 37 I 42 03 & B} W W 4

DISACGREE (X3 B.04 5.5% 16.87 4.8% 5.97% 4.3% 7.8% 8.1 B.BY 6.3% B.74 B.3L 9.07 10.3X 7.WE B.4R
SOHEMHAT DISASREE (X2) 43-4 &5 § 3 1 9 6 3 0 3 oMW U »n 13 X 6 20
3.30 2.5% 6.47 2,31 2,74 2,57 3.1 456 33X 3.0 3.E 3.9% 3.6 481 234 3.5%

COMPLETELY DISAGRFE{1) 43-5 34 2 17 12 2 3 18 6 12

16 7 9 3 6] v 1z
1.9 1.3% 3.4% L.BL WAL 1.6% 1.87 1.2¢ 3.1%7 2.5%

2,08 1.67% 1.41 9% 1.7% 2.4

DON'T KHOW e
NOT STATED R 07”6 BB/ 85 4 19 13 3 10 14 B 13 7 1%
380 390 A1 420 2.7 2.7% 0% A7 320 6.3 1% 2,60 2.3% 2.4% 2.8% 2.81

MUNEER OF RESPOMLENTS 1849 157 494 639 312 M7 1017 456 399 417 34§54 36 513 261 SN0
99.92100.02100.17100.02100.0%100.07100. 0%100.0%100. 12100. 12100, 14100.,02100.12100. 02160.0%100. 0%

HEAN 437 453 394 453 447 453 AN 434 433 44D A3 4TS A4 AI0 443 43S

STD Tev .9261 .B2481.0025 .8426 (7854 L8293 .904¢ L9111 L9921 (9574 .9219 .9138 .8934 .9031 .8703 .9380



JOB NUMBER 521801 CARD NUMBER 04 ps ;,

TSOLE IS THE BEST FISH YOU CAM EUYY BUZSTION 8

FuovaanoonnasREGIOH w0 auanss o #POPLLATTON DERSITY#., HOUSEHOLD INCOHE...#*H. H, CCCUPATION®
TOTAL 100K UHDER FH0M  S1SM 3254 EALES/
CAN- ATLAN fIE- ONI- FRAIR AND 100K- UNDER 1D 1D Ok PROF/ CLER- BLUE
ADA  TIC BEC ARI0 IES B.C. OVER URBAN RURAL ¢10M $14.9 $24.9 OVER MGR CAL COLLAR

COMPLETELY AGREE (X3) 44-1 179 6 BB 40 12 14 103 40 3 76 M &4 B 3 2 4K

9.6% 3.81 17.81 B.7% 3.9% &.2% 10.6%1 B.9% 7.74 12.2% 9.24 8.0%7 7.8% 7.3% 12.20 7.3%

SOMEWHAT AGREE  (X4) 44-2 324 19 1M 17 30 37 204 73 47 117 43 85 75 102 47 74

17.3% 12,17 24.5¢ 17.0% 9.6% 17,07 20.1% 14.1% 11.8% 19.0% 13.57 15.5¢ 20.8¢ 19.27 18.1% 13.32

NEITHER AGREE NOR 4-3 907 & 177 333 199 111 481 233 213 248 18t 207 172 276 125 U

(X3) 48,90 42.8¢ 35.8Y 51.3% 63.6% 51.1% 45.37% S1.41 53,47 39.9% 54.2% 55.5% 47.21 51.7% 47.8% 54.61

SOHEWHAT DISAGREE (X2) 44-4 191 28 48 &5 29 201 91 4 56 45 27 48 S0 59 24 59 |

10.20 17.9% 9.7% 9.4% 9.20 9.7% 8.9Z 9.67% 14.0% 10.74 8.1% 8.6% 13.7Z 11.01 9.0% 10.3%

COMFLETELY DISACGREE(1) 44-5 181 29 33 59 31 30 103 41 37 &1 37 55 27 4 24 &2

9.74 18,20 4.7% B.54 9.9% 13.7% 10.27 B.9% 9.3% 9.9% 11.20 9.9% 7.5% 8.6% 9.24 10.94

BON'T KW MY - = = = = = e e e s s e e 2 e o=

44-R 83 g 2 3 12 o800 2 15 5 13 14 10 12 7 2
7% 5.2 5.8% S.0% 3.9 2,20 490 507 3.7% 8.2 3.8% 2,61 2.3Y 2,27 3.5% B.AL

NUMRER OF RESPOHLENTS 1869 157 494 4BY 312 217 1017 404 39% 417 334 G54 k4 G513 261 570

100.07%100,02100.1% 99.94100.1% 99.9%100.0% 99.9% 99.9% 99.92109.0%£100.1% 99.87100.0% 99.92100.0%

HEAN 3.07 2.64 3.39 3.03 2.88 2.92 3.13 3.07 2.94 3.14 3.02 3.63 3.08 3.06 3.16 2.96
ST DEV 1.04491.05311.1148 .99/79 .84721.04111.0/821.0091 .98441.12591.0340 9895 9912 .97771.0701 .9987



JOB HUHBER 521801 CARDY HUMBER 04 ' PAGE -
'T DON'T LIKE TO COUK FISH BECRUSE UF THE OLOUR THAT REMAINS IN THE AIR’ BUESTION 8

¥oovnnnenensREGION 2 usvanus  ¥POPULATION [EHSTTY#. . HOUSEHOLD INCOME,..%sH, H. OCCUPATION#
TOTAL 1008 UHDER O BISH 3250 SALES/
CAH- AILAN QUE- ONT- FRAIR AND 1005~ UHDER TO 7O Ok PROF/ CLER- BLUE
ADA  TIC BEC ARID [ES B.C. OVER URBAN FUFAL 310 +$14.9 424.9 OVER MR CAL COLLAR

COMPLETELY AGREE (X3) 45-1 190 4 52 79 ¥ 19 1 4 33 &1 38 57 3 A 27 G4
10.1%  2.4% 10,67 11.97 11.5% 8.57% 10.9% 10.2% 8.2¢ 9.9% 11.52 10.4% 8.91 8.9% 10.2% 9.4%

SOHEWHAY AGREE  (X4) 43-2 394 2v 70 120 74 53 237 95 42 126 5% 114 93 125 61 105
2017 17.4% 14.2% 24,67 23.87 24.5% 23.3% 20.8% 15.7% 20.4% 17.8% 21.0% 25.5% 23.4% 23.3% 18.4%

NEITHER ASREE HOR 45-3 37 13 16 19 72 3 24 ‘W 115 59 119 4 98 36 1277
DISAGREE (X3) 19.47%  8.1% 23.5% 18,77 23,17 16.77 21.1% 18.1% 17.4% 18.7% 17.6% 21.4% 20.3% 18,31 21, 2% 22.2¢

SOMEUHAT DISAGREE (X2) 45-4 381 33 110 132 &% 48 1RX 9% 99 117 77 120 4R 113 52 129
20.4% 20.9% 22,37 19.17 18.87 21.97 18.0% 21.8% 24.87 19.0% 23.07% 21.4% 18.A1 21.1% 20.1% 22.4%

198 93 129 @9 142 56 143

COMPLETELY DISAGREE(1) 45-5 48y 76 122 161 44 57 231 113 12 a9
17 23,57 27.87 23.3% 24.4% 26.7% 21.5% 25.0%

25.1% 47.8Y 24.8% 21.97 20.4% 26.1% 22.8% 23.0% 31.

-z JIn

DON'T KHOW T S
NDT STATED SR 6 S 2B W 7 5 ¥ 19 1 s 8 12 8 1 10 13
391 337 A1 AL 241 227 39 A 2.61 L5125 2.3 2.4 2.0% 342 2.3

NURBER OF RESPCHDENTS 1849 157 494 439 312 217 1017 434 399 617 334 554 344 533 281 570
100,07 99.94100.0% 99.9%4100.0% 99.94100.0%100,1%100.02100.02100.02100.0%100.02100.02 99.9Z 99.52

MEAH 2,70 2.02 2.52 2.84 2.87 2.7 2.81 2.5B 2.44 2.58 2.61 2.73 2.73 2.A5 2.30 2.44
STIr TEV 1.34221.23261 31031, 35061, 31 421, 33431 . 33951 . 34491 . 30871 . 35541 . 36971.31921.32521, 33051 . 31391. 3033



JOBR NUHBER 521801 CARD NUMBER 04

'T B0 KOT EAT FISH BOY BECAUSE T HAD TO EAT I IH THE PAST? GUESTION 8
Eaannaes o REGINR.. ... vees e #POPULATION DENSTTY, . HOUSEMCLD INCOME...##H, H. OCCUPATIONs
TOTAL 1004 UHDER 108 #15H  $25H SALES/
CAN-  ATLAH GUE- ONT- PRAIR ARLE 100M- UHDER 10 1D UR FROF/ CLER- BLUE

COMPLETELY ABREE (X3) 46-1

SOHEMHAT AGREE (X4) 44-2

NEITHER AGREE HOR 45-3

DISAGREE (X3)

SOHEMHAT DISACGREE (X2) 44-4

CORPLETELY DISAGREE(!) 44-3

LON'T KHGY 44X

HOT STAIEL 461

NUHBER OF RESPONDENTS

HERY
SIIv IEV

Aln YT1C EEC ARID IFS E.C. OVER URDBAN RURAL $10H $14.9 $24.9 OVER HGR CAL COLLAR

47 1 1 2% 3 I o 12 7 16 10 14 7 9 3 19
2,90 W6k 3.3 354 W92 1.3% 2074 2.8 1.B% Z.6% 3.1% 2,51 1.BX 1,77 LT 3.3

§2 2 11 17 9 I % U T 14 12 6 7 14 7 10
2.3 1.3 2.3 2.4 .97 1.4% 2,54 2,04 1.3% 2.3L 3.74 1.1 2.5% 2.7% 2.8 LR

241 12 54 98 4% 30 13 55 82 73 48 /5 46 % 37 Bl
12,94 7,92 11,02 14.3% 14,77 13.7% 13.24 12,07 13.0Z 11.8% 14,37 13.5% 12.6% 12.4% 14,07 14.2%

Jog 25 8% 103 &1 3 &1 M M 8y 59 87 71 98 3} M ]

16.4% 16,30 1817 15,20 16,37 16,47 15,80 16.4% 17.97 14.5% 17.64 15.8% 19.4% 18,37 14.3% 16.5%

1147 11 296 409 193 137 422 276 249 324 193 337 222 332 159 14§
61.4% 70.7% 60.07 59.4% 61.8¢ 63.27 61.27 &0.9% 6237 60.72 57.7% 64.5% 61.1% 62.3% &4.6% 61.1%

84 2% 3 10 9 4 2% 15 S 1z 13 7 14 8 183
A.8% 387 S.3% G 3.2% 4.0% 4037 5.47 3.8% B.1M 324 24461 2.5% 2.8% 321 3.2

1267 157 494 4BY 312 217 1017 454 399 617 334 G54 364 533 281 510
160.17100.12100.0%109.0% 99.87100.0% 99.9%100.021C0.1%100.02100.1%100.0% 99.9%100.0%100.02100.0%

1,62 1.39 1.64 1.49 1,60 1.54 1.44 1.62 1.57 1.40 1.72 1.58 1.61 1.539 1.57 1.6
L9815 .74121.01301.0533 9171 .88751.0035 9783 .9010 .97191.0543 .9485 .93/8 .9309 .91941.0151

P |



JOB HUMEER 521801 CARD

HUHRER 04 PAGE -

'FROZER FISH IS LESS SALTY THAR FRESH FISH! QUESTION B8

CONPLETELY AGREE (X3) 47-1

SOHEUHAT AGREE  (X4) 47-2

HEITHER AGREE HOR 47-3

DISAGREE (X3)

SOHEHHAT DISAGREE (X2) 47-4

COSPLETELY DISAGREE(1) 47-3

DOHTT KHOW 47-X

NOT STATED 47-R

HIEER OF RESPORDENTS

HEAN
STI IEV

sivulie diiin REGION,.....uuy . #FOPULATION DEMSITY#,, HOUSEHOLD IMCOME...##H. H. OCCUPATION®
[0TAL 1004 UNDER 08 $15H 3250 SALES/
CAN- AILAN BUE-  DRT- PRAIR AND 100H- UHDER T0 7O 0k PrOF/ CLER- RLUE
ADA  TIC BEC ARID IES K.C. OVER URBAN RURAL $104 $14.9 $24.9 OVER MGR CAL COLLAR

71 6 21 w13
3.8%1 3.97 431 374 4% 2.

¥ 2 11 4 11 13 & & 9 17
.80 5.7¢ 274 6.7 3.2% 2.4% 1.81 LAY 3.5% 3.0%

it
eoen

140 12 32 & 2 8 & 42 30 42 29 43 2% 42 20 39
7.5% 7.9% 6.5% 9.9¢ A.3% 3.3% 6.7% 9.3% 7.5% 6.8% 8.5% 7.8% 7.% 7.B% 7.46% 6.BL

892 47 225 39 164 107 493 215 1B4 273 152 78 179 271 138 280
A7.7% 3617 45,57 49.27 52.7% A9.17 4B.5X 47.41 46.21% 44.27 4B.4% 50.1% 49.2¢ 30.77 52,97 49.1%

5% 78 % 73w 7% B8

27 2 77 %1 3 I 14 ]
114,70 12,77 15.7% 13.2% 15.3% 14.1% 13.5% 15.3%

13.94 13.87% 15,77 13.2% 10.B7 16.2% 14,37 12.

P L

422 56 112 131 70 B4 2@ 95 98 134 48 132 B5 126 52 128
22,57 35.4% 22.5% 19.0% 22.37 24.9% 22.5% 21.0% 24.A% 22.0% 20.4% 23.97% 23.5% 23.6% 19.7% 22.4%

86 o 2 12 8 & 2 17 4 13 15 12 15 7 20
4,67 3.3 530 5.0% 3.9 3.5% A.BY 4.4 430 7.6% 371 2.6% 3.41 2,71 2.8% 3.4%

1847 157 494 489 312 217 1017 454 399 417 E34F 554 364 B33 281 O
100.12100.0% 99.92100.02100.1% 99.92300.2%100,0%100.02100.02100.05100,0£100.12100.04 99.92100,0%

2,54 2,28 2,52 2.44 2.57 2.40 2,52 2,485 2.47 2,40 2.57 2.50 2.4 2.47 2.51 2.51
1.06691. 15421 ,.06731 . 03531, 0454 ,99211.05611.10541. 04321 ,13911.02351.0235 .98%4 .98041.01181.0200



JOB NUMBER 521801 CARD NUMBER 04 _ P

'T SERVE FISH OHLY AS Al APPETIZER’ BUESTION 8
Kisaaivae « o oREGION. 2 v wuvnnn - #FOPLLATION GENSITY#,. HOUSEKGLD INCOME...=#H. H. CCCUPATION#
TO1AL 100K UNDER $10H  #10H 4254 SALES/
CAN- ATLAM BUE- OHI- PRAIR AND  100i- UNpzR 0 10 UK PROF/  CLER- BLUE

AD4  TIC EEC ARIO IES R.C. OVER URBAN RURAL 4104 $14.9 $24.9 OVER HGR  CAL COLLAR

COMPLEFELY ASREE (X3) 48-1 B = - 4 i 2 3 3 1 4 1 1 3 3 1 1
A% S ARy S ¥ S RNy G Sy AR T Sy S . G- 7 S ¥ S )
SOMEMHAT AGREE  (X4) 43-2 7 - 9 3 2 - 8 3 2 4 2 4 3 2 - 4
o 4 1.7 4L W62 o AN 5 SR Y S Y. 1 N v SV A 4 1.1%

NEITHER AGREE MOR 48-3 W04 10 44 91 39 2 W08 48 52 43 44 83 41w 3 N
DISAGREE (X3) 1104 6,58 9.20 13.24 12,57 9.4% 10.47 10,57 13.1% 11,02 13,37 §.67 11.17 9.8% 13.274 12.24

SOMEWHAT DISAGREE (X2) 43-4 277 13 97 83 54 30 18 %7 3% 83 A 76 31 91 41 &
14,80 B.3% 19.6% 12.0% 17.5¢ 13.6% 16,27 12.5% 13.9% 13.08¢ 1917 13,77 14.17 17.02 15.8% 14.41

COMFLETELY DISAGREE(1) 48-3 1279 129 315 472 205 153 455 324 270 405 214 402 256 373 116 391
68,47 B1.B% 63.8% 4B.30L £9.04 72.74 67.44 71.47 £7.6% 65.9% &3.8% 72.6% 70.4% 69.9% &7.4% 68.5%

BON?T KNOY .
HOT STATED -k B 5 2 3 11 7 4 19 19 SO 10 17 10 13 8 19
Ao 330 5.4% 5.0 3.6% 347 A% AT AT BUZ 2.81 307 2.8% 2,47 3.2 3.3

NUNBER G7 RESPONDENTS 1859 157 498 489 312 207 1017 454 399 17 334 554 364 533 261 5
99.9% 99.9% 99.9% ¥9.97%100.02100,07160. 1% 99.97 99.97100.0% 99.94100.07100.04100.02100.07 99.9%

HEAN 1.3 1.22 1.6 1.45 1.47 1.37 1.43 1.40 1.45 1.46 150 1,37 1.43 1.1 1.45 1.4

ST DEY L7593 .5530 7447 (B0 L7639 7338 L7576 L7582 L7839 L7051 L7720 L7077 L7887 L7291 L7509 7481

1
S



DETAILED FISH ATTITUDE DATA (B)

Order of Presentation

The extent of agreement/disagreement with each fish attitude statement
presented in the same order as listed in the questionnaire appendixed

to this report.

Each statement analyzed by:

Age of female head
Household size
Presence of children

Country of education

Proportion of in and out-of-home consumption

Market Facts




JOB NUMBER 521801 CARD' HUHBER 02 PAGE 1

*HY FANMILY LOVES SHELLFISH? BUESTION 8
PRESENCE OF*#COUNTRY OF %, .FROPORTION OF IN/...¥
¥.....AGE OF FEMALE HEAD.....%%,.FAMILY SIZE...#*.CHILLREN.**EDUCATION, #+.0UT-HORE CONSUHPTION.«

308 60R
TOTAL 65YR 1-2  3-4 5+ LESS HMORE
CAN- UMIER 25-34 35-44 45-44 AND  PER- FER- PER- VITH- - IH-
ADA 25 YR YEARS YEARS YEARS GVER  SUNS SUNS SOHS WITH DUT CANADA OTHER HOHE HOHE
COMPLETELY AGREE (X5) 15-1 423 42 115 73 154 38 201 178 45 230 194 394 17 86 392
22,67 19.74 24,97 20.9% 25.9% 15.7% 26,67 22.5% 13.8% 19.3% 27.9% 22.81 17.6% 25.9% 25.3%
SOMEWHAT AGREE  (X4) 15-2 381 45 109 83 91 33 120 176 45 230 111 339 14 72 255
19.37 21.04 23.5% 23.74 15.3% 13.3% 15.9% 22.3% 20.0%1 21.3% 16.07 19.6% 15.1% 21.67 21.41
HEITHER AGREE HOR 15-3 33 45 0 0§ 115 4% W18 126 70 213 121 M2 17 94 210
DISAGREE (X3) 17.8% 21.07 16.1% 15.1% 19.3% 18.6% 18.3% 16.07 21.4% 18.1% 17.47 18.07 13.0% 16.1% 17.61
SOHEUAAT DIS4GREE (X2) 15-4 281 31 72 62 B7 28 92 120 &9 198 B4 255 19 ¥ 1R
15.17 14,567 15.5% 17.8% 14.467 11.77 12.2% 15.2% 21.3% 16.8% 12.07 14.77 19.94 16.3% 146.1%
COSPLETELY DISAGREE(1) 15-5 399 41 89 73 130 &6 153 1723 73 260 139 367 26 94 217
21,37 19.2% 19.1% 21,07 21.87 27.0% 20.2% 21.9% 22.6% 22.1% 20.0% 21.2% 27.7% 16.3% 18.21
DONTT KHOY =% - = - = - = - - - s - - - - =
NOT STATED 15-R 1 4 s 19 3 & 17 3 25 4 & b 3 17
3.87 451 .94 1.5% 317 13.7% 6.8 2.27 1.0% 2.17 6.7% 3.6% b.BX 3.9% 1.4
NUHMBER OF RESFONDEHTS 1869 213 455 330 397 244 754 789 326 1175 694 1730 94 332 1194

99.974100.0% 99.9%100.0%100.0%100.07100.0%100.12190.1% §7.9%100.0% 99.92100.1% 100.0%100.02%

HEAR 3.07 3.08 3.20 3.06 3.09 2.76 3.18 3.08 2.B1 2.99 3.21 3.08 2.73 3.25 3.20
STD IEV 1.47691.41321.,45991.45541.50541. 48641 .50791.48011 . 356031 . 44611.52001 . 47491.4930 1.44321.4508



JOB NUMBER 521801

CARD MUMBER 02 P

YCANNED FISH IS RETTER VALUE FOR HOMEY THAN FRESH DR FROZEN FISH? GUESTION 8

PRESENCE OF#*COUNTRY GF¥, ,FROPORTION OF IN/. | -
¥.....AGE OF FEKALE HEAD..,..##. FANILY STZE... %% CHILIREN. ¥¥ETUCATION, ##,0UT-HONE CONSUSRTIC . -

g UR 6CR
TOTAL &R 12 34 G54 LESS HCSE

CAN- UHEER 25-34 35-44 45-64 AND  PER- PER- FPER- HITH- I IN-
ADA 25 YR YEARS YEARS YEARS OVER SONS SONS S5ONS WITH OUT CANADA OTHER HOHE  HOHE
COMPLETELY AGREE (X3) 16-1 77 3 7 1 32 2 42 29 6 B 3% 7N 4 18 4
4,17 1.5% 1.5% 3.3 53R 9.6% 5,51 374 1.9 3.2 S.AL 4011 3.1 .30 3.41
SONEWHAT AGHEE (X4) 16-2 281 22 37 41 97 54 118 B3 4% 146 105 239 9 42 148
13.47 10.4% 7.97% 11.87 16.2% 22.1% 15.7% 10.7% 14.9% 12.4% 15,27 13.8¢7 9.7% 12.5% 14.17
HEITHER AGREE NOR 16-3 680 B4 187 144 205 W3 264 286 130 431 249 631 13 137 414
DISAGREE (X3 36,47 40,37 40.3% 41.1% 34.3% 23.8% 35.17 36,27 39,81 34.74 35.9% 36.57 35.1% 41,47 34.9%
SDMEUAAT DISAGREE (X2) 16-4 474 57 142 90 142 43 158 234 B2 332 143 439 1B 76 341
25.4% 26.9% 30.5% 25.7% 23.87% 17.8% 21,07 29.6% 25.3% 28,27 20,4% 25.4% 19.0X 22.9% 28.5%
COMPLETELY DISAGREE(1) 14-5 312 31 85 59 102 34 126 135 52 198 114 282 24 7 207
16.7% 14,57 18.4% 16.8% 17.17 14,17 16.5% 17,21 15.8% 14,87 15.4% 16,37 25.5% 14.37% 17,47

ION'T Know 16-¥ - = = = = = = = 8 & = = e . =
HOT STATED 15-R i 14 6 § 20 3t 4 2 B .31 4 & 6 12 2
4,00 647 1.31 1.3% 3. 1270 6.3%L 2.6% 2.4L 2.6% 6.4% 3.9% &.B% 3.4 1.7%
HUMEER OF RESPORDENIS 1847 213 485 350 597 244 734 739 326 1175 694 1730 94 332 1194
160.02100,0%100.02100,02100.0%100.1%100.12100.02100.1% 99.972100.1%100.0710.02 99.94100.0%
HEAR 2.4 2,55 2.4 2,38 2.68 2.9% 2.71 2.53 2,41 2.56 2.71 2.83 2.4% .71 .57
STI IEV 1.0590 .9358 .93591.01031.11161.23961.11461.0242 .99081.02271.11331.05791.1193 1.04591.0451



JOR MUMBER 521301 CARD

TT NOULD HEVER SERVE FISH TD "CONPANY"?

COMPLETELY AGREE (X3) 17-1

SOHEUHAT AGREE  (X4) 17-2

NEITHER AGREE KOR
DISAGREE

17-3
(X3)
SOHERHAT DISAGREE (X2) 17-4
COMPLETELY DISAGREE(1) 17-5
TOHTT KHOW 17-%
NOT STATED 17-K
NUHBER OF RESPORLENTS

MEAN
STD IEV

HUMBER 02 PAGE

GUESTIOH 8
FRESEMCE OF**COUNTRY OF»», .PROFORTION OF IN/...-
¥.....AGE OF FEMALE HFAD.....¥», FAKILY SIZE...¥¥ CHILDREH, ¥*EDUCATION, ¥*.0UT-HOHE CONSUMPTION.+

SOR &4 0OR
TOTAL ANE 1-2 3-4 O+ LESS HDRE
CAN- UNDER 25-34 35-44 45-64 AND  FER- PER- FER- WITH- - IK-
ADA 25 YR YEARS YEARS YEARS OVER  SONS GONS SONS WITH CUT CANADA OTHER HOHE HOME
193 15 22 2% &1 2% 72 %% 27 8% 45 136 1S 28 49
8.2% 7.7 5.8% 7.2% 10.2% 10.1% 9.5% 6.9% B8.20 7.5% 9.4%1 7.9% 15.5% 8.5 5.8%
199 1B 42 48 &9 22 63 B? 42 138 40 188 7 36 128
10,860 8.4¢ 9.0% 13.8% 11.5% 9.07 8.4% 11.27 14.4% 11,87 8.7% 10.92 7.82 10.9% 10,72
265 34 68 49 74 3B 110 109 45 144 101 244 9 al 146
14,27 16.7% 14,77 14.0% 12,47 15.5% 14.67 13.97 13.8¢ 14.0% 14,57 14.2% 10.1% 15,37 12.24
424 & 135 71 12t 51 181 23 70 287 136 - 3% 2 73 2%4
22.7% 21.3% 29.0% 20.3% 20.3% 21.0% 20.0% 25.77 21.5% 24.5% 19.6% 22.8% 20.81 21.97 24,61
752 By 183 150 250 77 307 310 133 445 287 697 W7 133 537
40.2¢ 41.87 39.9% 42.8Y 41.9% 31.7% 41.0% 39.3% 40.9% 39.48% 41,4% 40.3% 39.3% £0.1% 44.9%
77 10 7 72 3 A8 % 4 32 45 A b 1 20
404 4.5% 1.5% 1.9% 3.7% 12.7% 6.4 3.1% 1.3% 2.7% b.4% 3.9L 6.6 3.4 1.7
1849 213 465 330 597 244 754 789 326 1175 494 1730 94 332 1194

169.0% 99.84 99.92100.0%100. 02100, 0% 99.94100.12100.,1%100,1%100,02100,02100.1% 100.1% 99.9%

2.23 2.06
1.32481,2435

2,21 2.14 2.10 2.21 2.25 2.37 2.20 2.18 2.7 2.21

220 .20 2.35
1.31771.27281.20121.32551.38971.34401. 3517127201, 34671, 29741 . 35241

2,20 2
.31051.4939



JOR NUMEER 521801

HEAH
ST0 DEV

CARD NINBER 02 F

TCANRED FISH 15 COMVEWIEWT? GUESTIOY 8

FRESENCE OF#*COUNTRY COF##..FROPORTICH OF IN/. ..

¥.....AGE OF FEMALE HEAD..... #&, FAHILY STZE...¥¥ CHILDREN.»EDUCATION, ¥¥,0UT-HOME CONSUMRTIC

50Uk &6 CR

roreL 451R 12 34 St LESS HORE

CAN- UNGER 25-34 35-44 45-44 AND  PER- PER- PER- WITH- - Id-

A4 25 YR YEARS YEARS YEARS GVER  SONS SONS SOHS WITH GUT CAWADA OTHER HOHE  HONE

COMPLETELY ASREE (¥X5) 18-1 849 93 190 147 303 136 377 30 131 51% 350 815 4 146 589
46,57 43.4% 40.8% 42.0% 50.7% 55.8% 50.07 45.47 40.2% 44.1% 50.5% 47.17 43.4% 43,97 49.3%

SONFUHAT AGKEE  (X4) 18-2 474 83 194 152 187 58 242 303 178 452 222 424 32 120 444
34,07 38.87 41.77 43.5% 31.37% 23.8% 32.2% 38.47 39.3% 38.47 32.07 36,1% 33.7% 36,07 37.2¢

NEITHER AGREE NOK 18-3 177 19 55 2B 41 13 57 8L 39 120 57 157 11 - 40 100
DISASREE 9.5% 9,17 12,07 B8.0% 10.1% 5.4% 7.4% 10.3% 11.9% 10.2¢7 8.21 9.1% 11.4% 12,12 8.4
SOAEMHAT LISAGREE (X2) 18-4 44 4 9 11 16 3 17 9 18 3 13 40 2 10 2
2,31 2.7 2,07 347 2,77 1.20 .20 1,27 S.4% 2087 1.87 2,31 2.0% 347 2,41

COMPLETELY DISAGREE(1) 18-5 28 3 2 s 5 8 15 10 3015 13 24 2 312
1.5 1.47 1.5% 1.7 8% 3.7 2,07 137 .9% 1.3%7 1.9% 1.4% 2.0% 7% 1.0%

DONTT KHOW 18- - - - - - - - - - - - - - - -
HOT SPATED 18-R 73 1 9 7 25 2% &% 25 7003 3 7 13 2
§,770 5,07 1.97 1.92 4.2% 10.97 6.1% 3.27 2.2%1 3.3%L 5.61 4.0% 7.5% 3.97 1.8%

NUNGER OF RESEGNDENIS 1849 213 445 350 S97 244 Sk 789 I 1175 494 1730 94 312 1194

100.0%100.02 99.92100.1% 99.8%100.,02100.12100,07100.0%4 §7.974100.0%100,02100.0% §9.92100.1%

4.2 4,28 4,21 424 4,34 4,43 4,34 430 415 4.26 A5 A0 424 4,24 4.34
8599 (B444 .BASE .BL01 BA23 .9344 .B821 8118 .9010 .8511 .BA92 .B483 .9028 .8387 .B119

—_—



JOB NUMEER 521801

CARD' NUKEER 02

TIF T HAD FRESH FISH STORE NEAREY,» I WOULD BUY FISH HORE OF TEN

PAGE

AUESTION 8
PRESENCE OF#sCOUNTRY OF%%, . FROFORTION OF IN/...-

¥.....AGE OF FEMALE HEADL,...%%, FANILY SIZE...w¥ CHILDREN,»*EQUCATION. ¥*.0UT-HOAZ CONSUHPTION.

TOTAL b3TR
CAN-  UNIER 25-34 35-44 45-64 AilD
ADA 25 YR YEARS YEARS YEARS OVER

COHPLETELY AGREE (X3) 19-1 561 54 132 89 200  Bé

SONEUHAT AGREE

HEITHER AGREE HOR

DISAGREE

SOHEUHAT DISASREE (X2) 19-4 190

30.0% 25.2% 2B.4% 25.5% 33.51 35.1%

(X4) 19-2 460 50 12 82 147 &3

24,67 23,54 27,07 23.4% 25.0% U7

19-3 391 45 101 %5 118 34
20.97 21.0% 21.5% 27.0% 19.7% 13.87%

32 50 &6 4 16
1024 15.1% 10.7% 13,370 7.7% 6.5%

COHPLETELY DISAGREE(1) 19-5 202 22 §2 35 46 1

DONTT KMOY

MOT STATED

NUNBER OF RESFOHLENTS

HEAN
STI TEV

10,82 10,17 11,37 9.9% 10,57 1281

9-x - - - - - -

19k 65 11 4 3 B 25
35 500 L% 107 3.7% 1012

1849 213 445 350 597 244

100,07 99.92 99.94100.1%100.1% §9.9%100.1%100.12109.0%100.0%109.0%100.0%100.0%

3.55 3.40 3.51 342 3,86 3.67

1.32351, 31511, 31281, 27371, 31521, 41221, 30481, 27211 . 3275129701, 3405132951 . 2192

SOR 6 R
-2 3-4 G+ LESS HORE
FER- PER- FER- WITH- - IN-
SONS SUNS GONS UITH OUT CAMADA OTHER HOAE  HOME
260 220 B0 315 245 511 34 110 379
34,5% 27.9% 24.6% 26.8%¢ 35.4% 29.5% 3B.51 33.2% 31.8¢
172 207 79 302 138 426 23 95 307
22.87% 25.4% 24,41 25.7% 22.7% 28.8% 24,07 28.87 25.7%
132 183 76 270 121 361 M & 249

17.6% 23.2¢ 23.2% 23.0% 17.57 20.9% 21.2% 19.1% 20.9%

39 83 48 136 W4 177 & 23 140
7.8% 10.567 14,87 11.67% 7.87 10.37% 6.81 6.8% 11.7¢
8 75 4 123 7% 193 6 32 109
11.67 9.5% 12.3% 10,57 10,30 1117 6.7 9.6% 9.4
4 19 P V A 3 9 10
9.8 2.5 7% 2,41 5.3% 3.6 2.8 2,64 .B%
794 787 326 1175 694 1730 94 32 1194

109.12100.0%

3.1 3.60
1.27171.2917

3.65 3.54 3.34 3.48 3.47 B.53 3.83



JOR NiHEER §21801 CARD HUMBER 02 H =

TEISH SOLD AT THE FISH COUHTER IM SUPERMARKETS LOORS UMAPPETIZING” BUESTION 8 1
. PRESENCE OF##COUNTRY OF%#..PRCFORTION OF T ...
Braens AGE OF FERALE HEAD..,.. %%, FAMILY S1ZE...#*, CHILDREM. #xEDUCATION, ##,0UT-HOME CONSUAPTIG.. -

50R 6 CR ]

TOTAL AR 12 34 G+ LESS MORE

CAN- UNIER 75-34 35-44 45-44 AHD  PER- PEF- PER- PITH- - IN-

AR 25 YR YEARS YEARS YEARS GVER  SONS SONS SONS UITH OUT CAMADA OTHER HOHE HOME

CONPLEIELY AGREE (X5) 20-1 245 28 57 38 74 48 107 104 34 146 99 230 12 54 141
13.1% 12,97 12.37 10.9% 12.37% 19.87 14,27 13.27 10.3% 12.57 14,27 13.37 13.31 16,37 11.80
|
SOMCMHAT AGREE  (X4) 20-2 543 &9 147 102 170 55 243 244 B. 346 197 00 33 99 374 |

29,07 32,17 31.7% 29,17 28.4% 22,47 28.37 30.9% 26.3% 29.4% 22.47 28.9% 35.0% 30.07 31,3%
HEITHER AGREE MOR 20-3 552 5% 153 113 175 S8 24 232 119 30 187 514 2% 9z 345 |

[NISAGREE 3 29.51 24.9% 32.9% 32.2% 29.47 23.9% 26.7% 29.4% 36.5% 31.5% 24.2% 29.8% 21.3% . 27.3% 29.0%
SOMEWHAT DISAGREE (X2) 2¢-4 02 34 B8) &f 98 29 104 13 59 202 100 281 13 47 21 '?
16,27 15,97 17.3% 17.5% 15.4% 11,97 14.07 17.5% 18.1% 17.2% 14,47 16.27 13.9% 14,17 172,72
COMPLETELY DISAGREE(1) 20-5 159 20 23 36 &0 25 79 54 25 B 72 142 1 27 109 )
B.57 9.8%7 4.9% B8.5% 10.17 10.4% 10.5% 6.9% 7.7¢ 7.4% 10,47 8.2¢7 11.8% 8.1% 9.11 |

DON'T KMo 20 - 0~ = - = - -4 - e e e e - - -
HOT STATED 20-R 48 10 4 5 20 28 &8 17 I 024 4 4 4 2 W
347 4,51 9% 1.87 3.4% 11.4T 6,37 2.2 1.0Z2 2.1 431 3.51 4.4 375 L |

NUHEER OF RESFONDENTS 1849 213 &A% 350 597 244 754 789 I26 1175 4% 1730 94 332 1154
99.9% 99.9%100.0% 99.9%100.0%100.02100.0%100.17 99.92100.12 99.9% 99.9%105.0% 100.02100.0% |
| |

MEAN 3.23 324 3,30 3.6 3.7 3.33 3.23 3.27 344 323 3.23 324 3.05 3.34 3.9

STh TIEV 1.14581.17901.04911.11201.14761,28161.20461.11621.07621.11031.20401.14191.2243 1.16551.1417



JO& MUMEER 521801 CARD HUNEER 02 PAGE

'YOU CAN HOT TRUST THE BUALITY OF FROZEN FISH’ RUESTION 8
PRESENCE OF«+COUNTRY OF##..FROFORTION OF IN/...
¥.....AUE OF FEWALE HEAD.....»¥. FAMILY SIZE...¥#,CHILLREN, »EDUCATION. %, 0UT-HOKE CONSUNPTION.»

IOk 60K
TOTAL 63k 1-2 3-4 Ot LESS HORE

C4M- UMBER 25-34 35-44 45-64 MWD  PER- PER- FER- PITH- IH- T~
ADh 25 YR YEARS YEARS YEARS OVER S50HS GONS GONS WITH CUT CANADA OTHER HOHE  HOHE
COMPLETELY AGREE (X5) 21-1 182 15 42 27 &0 37 BA &7 29 107 75 149 3 40 98
9.7¢ 7.0 9.0% 7.9% 10.1% 15.27 11.3% 8.5% B.97 9.1%7 10.8% 9.8% 35.7¢ 12,07 B.2%
SOMEUHAT AGREE  (X4) 21-2 480 48 122 B3 166 61 190 211 RO 304 174 449 1B 81 310
25,70 22.A% 26.3% 23.7% 27.8% 25.2% 25.27 26.7¢ 24.4% 25.9% 25.4% 26.07 18.7% 24.5% 26.0%
HEITHZR AGREE HOR 21-3 506 72 145 109 133 46 192 220 %4 330 176 473 X 97 33
DIGAGREE (X3} 2717 33,70 3010 31T 22,84 19.0% 25,50 27.9% 28.9% 28.1% 25.4% 27.4% 25.9¢ 29.27 26.2%
SOHEEHAT LISAOREE (X2) 21-4 399 50 i1y 78 120 40 141 186 71 244 135 378 15 4 291
2.3 23,40 23.9% 22,27 20.1% 16.4% 18.87 23.6% 21.8% 22.57 19.4% 21.91 16.4% 19,2% 24.4%
COHFLETELY DISAGREE(1) 2i-% 228 17 41 47 97 26 93 B& 49 143 B4 194 25 39 182
12.2% 8.1% B.8% 13.57 16.2% 10,5 12.4% 10.8% 15.0% 12,2% 12.17 11,27 256.7% 11.8% 13.6%

FON?T ENOY 217X - = = = = < — = = 2 - = = - -

HOT STATED 21-R 4 U 4 S 19 I8 19 3 2% 48 A5 4 11 19
4.07 5.2n 91 1.8 3.27 13.7% 6,94 2.4% 1,03 2.2% 6.9 3.81 6.5 3.3% 1.6
RUHBER OF RESPONTEN(S 1849 213 453 330 597 244 j3a /8% 326 1175 494 1730 94 332 1194

100.02100.02100,07100,2¢100.07100. 0210017 99.9%100.04100,02100.02100.1%7 99.9% 100.0%100.0%

HERN 2.99 2,97 3.03 2.90 2.93 3.21 3.05 2.98 2.70 2.97 I.04 3.01 2.58 3.06 2.91
STD DEV 1.18411.056821.10731.15071.25701.27591.21981 .14391.19361 .14311.21071.17071 . 2584 1.19761.1787



JOB MUMBER 521801

CONFLETELY AGREE (XD

SOHEWHAT AGREE (X4)
HEITHER AGREE NOR
[ISAEREE (X3)

SOKEMHAT TISAGREE (X2)

COA=LETELY DISAGREE(1)

O0HTT KAy

HOT STATED

HUMBER OF FESFOWIENTS

MEAH
ST DEV

CARD KUMBER 02

'T BUY THE BRAHD OF FROZEW FISH THAT HAS MOST ATTRACTIVE PACKAGE?
FRESENCE CF ««COUNTRY OF..FRCFORTION OF IN./

BUESTION 8

1.0910 L8676 9635 .95931.06741.20811.1054 .92701.0271 .96621.10431.02081,0%29

1.1737 .9711

Fuveas AGE OF FEMALE HRAL..... ¥x, FANILY STZE...#* CHILLREM, ¢#ETUCATION. #5.0UT-HO5E CONSUART i0n

JOR & CR
FiE A3Y8 1-2 34 5+ LESS HORE

CAM- UNDER 25-34 35-44 45-44 AMD  PER- PER- PER- HITH- Ii- IN-
ABA 25 YR YEARS YEARS YEARS OUER  6ONS GONS SUHS WITH CUT CAMADA OTHER FOAE  HOPE
221 37 1 4 iy 1 125 7 b R . 3 16 19
207 .9 W8 LAY 2.8 480 3.0 JBL L9 L.2% 3.3E 2,08 % 4,87 1.6%
22-2 79 31 2% 14 X" le & 3N 5 19 4
4. .40 4.01 4.3% 4,97 5.8L 4.9% 3.2 S.% 3.81 4.9% 4.2 3% 3.9% 3.9%
2-3 3 4 100 53 100 38 134 13% 57 205 123 310 14 67 189
17.8% 19,54 20.5% \5.1% 16,74 15.7% 18.1% 17,67 17.5% 17,47 18.4% 17,97 14.5% 20.2% 15.9%
-4 34 B4 104 73 124 39 148 1B1 65 257 138 34T 1é 04 274
2117 25.5% 22.4% 20.77% 20,774 16,2% 19.6% 23.0% 20.0% 21.8% 19.87 21.27 17.0% 19.2% 23.0%
22-5 943 102 231 200 303 105 352 412 179 621 321 86 B2 157 b4s
30.41 47.8% 30.0% 57.2% 50.81 42.97 44.8% 52.2% 34.9% 32.9% 46.3% 90.2% 53.20 47.3% 54.1%

22 = - & = & % = - % & E % e - N
22-R 8 1 b S 23 3 % 5 2 3 s 77 4 9 19
.00 5,20 1.3 1.6% 426 1AWBL 7.5% 3.3 7% 2.81 7.3% 4.5L 471 2,82 1.6%
1249 213 445 350 597 284 754 /B9 326 1175 A%A 1730 94 332 1194
100.0%100.07100., 05100, 02160, 02190,02100.0%2100,02100.1% 99.92100.0%100.072100.1% 100.1%100.1%
1.80 1.75 1.32 1.49 1.83 1.8 1.90 1.73 1.8 1./5 1.91 1.81 1.78 1.99 1.74



JOB NUMEER 521801 CARTI NUMEER 02 FAGE

'T YOULD BUY SHELLFISH HORE OFTEN IF IT WERE LESS EXFEMSIVE? GUESTION B
PRESENCE CF##COUNTRY OF#x..FROPOSTION OF IN/...¢
¥.....AGE OF FEAALE HEAD.....#¥, FAMILY SIZE.,.¥% CHILDREM.»*EDUCATION.*#,00T-HOHE CONSUHPTION.

SO0R 608
TOTAL &51R 1-2 3-4 5+ LESS HORE
CAN- UNDER 25-34 35-44 45-64 ANE  PER- PER- PER- HITH- IN- IN-
AR 25 YR YEARS YEARS YEARS GVER  GONS SUKS SONS WIfH CUT CAMADA QTHER HOHE  HOHE
COMPLETELY AGREE (X5) 23-1 754 72 198 150 262 72 297 322 135 478 276 &9 37 150 531
40,37 33.8% 42.77 42,97 43.81 29,47 39.3% 40.87 41.46% £0.77 39.8Y 40.2% 39.41 45,30 44,47
SUHEWHAT AGHEE (X4) 23-2 352 4 104 70 101 32 135 108 58 29 13 3 15 35 258
18.87% 21.4% 22.3% 19.9% 15.68% 13,37 18,07 20.07 17.9% 19.5% 17.87 19.2% 15.4% 16.7% 21,61
NEITHER AGREE NOR -3 XNy % &7 53 8L 29 ¥4 117 48 17% 88 237 13 41 147
DISABREE (X3) 13.8% 13.8% 14.57 15.1% 13.57 11.9% 12.47 14.87 14.92 14,5% 12,77 13.7% 14.0% 13.1% 12,37
SOMEMHAT DISAGREE (X2) 23-4 112 18 26 19 37 16 41 47 24 77 38 107 ] X469
6,00 8.3%7 5.5% 5.9% 5.47 b.6K G.4% G.9% 7.4% 6.3% 5,50 4.21 3.9 7.8% 5.8%
COKFLETELY DISAGREE(1) 23-5 308 3% &3 52 100 55 133 12 55 1689 119 280 2 45 172
16.5% 18,28 13,67 14.8% 16,74 22.6% 17,67 15.2% 17.0% 18.1% 17.1% 16.2% 22.58 14.0% 14.4%
TONTT HHOY 2= - % - = = = = - = = = = - = e
HOT STATED 23R 8 10 4 6 23 A0 34 2% 4 3 4 718 4 11 18
4.5 4.5% 1.3% 1.8%7 3.8% 16.31 7.2¢ 3.3 1.31 3.0% 7.1% A5 A% 3.3% 1.5%
NUNEER OF RESFONLENTS 1849 213 455 350 597 244 754 /B9 326 1175 A9 1730 94 3352 1194

97.92100.0%100,07100.0%100. 07100, 1% 97.9%100,0%100.14100.1%109.02100,02100.1% 104,0%100.0%

KEAH .83 3.46 3.76 3,72 3.88 3,24 3.80 3,48 3,81 3.64 0 3.A2 344 3.48 3.74 3.77
STD BEV 1.49631.50901.41081.44571.50951. 63121, 53151 . 45891 .50381 . 4R121.52241, 49021, 6042 1.44741.4405



JOR MUNBER 521801 CARD MUSEBER 02 e

'I AN AFRAID 0 SOHE FISH BECAUSE OF THE PUBLICITY ABOUT HERCURY” BUESTION 8
PRESENCE OF#+COUNTRY OF*%. ,PROFORTION CF Th:..
¥.....AGE OF FEMALE Hrﬁﬁ... Sk, FARILY BIZE...#¥, CHILIREN.»»EDUCATION, ##,0UT-HOAS CG&%U14T:U¢ ‘

9Ok 46 O]
TOTAL 631R 1-2 34 Of LESS HORE
CaN- UHDER 25-34 35-44 45-464 AN PER- PER- FER- WITH- I~ IH-
AA 25 YR YEARS YEARS YEARS OVZR  BONS SIHS GONS UITH OUT CANADA OTHER HOHE EOBE -
COMPLETELY AGREE (X&) 24-1 145 12 21 15 53 40 B% 44 14 44 B2 129 15 2 80
7.80 5.50 4.5% 4.3 9.7% 16.3% 11.74 5.5% 4.2% 5.4% 11,77 7.5% 14.4% B.5% .70
SOMEURAT AGREE  (X4) 24-2 340 28 91 &6 117 57 140 147 73 234 126 I 19 g6 245
19.37 13,27 19.5% 1%.0% 19.74 23.5% 18.4% 18,57 22.5% 19.9% 18.1% 19,3¢ 20.1¢ 17.0% 20,5%
|
HEITHER AGREE MR 24-3 B3 a7 15% 107 1460 4B 192§ 103 354 f@d 501 if 95 340
[ITEAGREE (X3 28,47 31,37 32.7¢ 30047 26,87 19.8% 25,67 30,37 31,47 30,17 24.0% 29.0% 20.0% 28.5% 28.4%
SOMERHAT DISAGREE- (X¥) 24-4 313 4+ 84 &1 92 27 125 13 52 198 115 284 17 59 225 _1
16.7% 21.7% 1B.1% 17.47 15.5% 11.8% 146.6% 17.2% 15.87 14.87 16,47 18.57 18.4% 17.9% 18.87
COMPLETELY DISAGREE(L) 24-5 454 51 113 95 152 44 148 206 81 302 153 423 i 85 277 ?
28,30 23.8% 24,3% 27.2% 25,47 17.97 22,24 26,17 24.87 25.7% 22.0% 24,50 22.3% 20.56% 4.8,
TONTT KHOY 25X - = - = = = - & - = = - = A = }
|
NOT STATED 24-R 82 10 4 5 17 2% 4 17 I % ¥ W 3 8 8 ]
L3 A5 9T 1.6% 2097 10.6% 55K 2.2 1.0% 2.0 S.e% 3.3% 2.BY 2.6% 7%
HUHEER OF RESPOHIENTS 1849 213 8AS 330 597 244 754 89 326 1175 694 1730 94 332 1194
100.02100.0%100. 0100, 12100, 0% 97.92100.02100.0% 99.9% 97.94100.0%100.12100.0% 100.0% 95.9% |
i
HEAN .48 2,53 2.61 2,35 2.72 3.0 2,80 2.59 2.45 2,42 2.0 2,48 2,50 2,54 2.45
STD DRV 1.26521.146991.18021.20311.31561.38311.32881,22331.19871.22471., 32381, 23961 . 4055 1,27431.2426



JOB MUNBER §21601 CARD NUHRER 02 ' PACE 1

"THE APPEARANCE OF RKOSTON BLUEFISH FUIS HE OFF BUYIHG I BUESTION 8
PRESENCE OF#*CCUNTRY COF##,.FROPORTION OF IN/...+
L - AGE OF FEHALE HEAD.....#¥.. FAMILY SIZE...%*.CHILDREN.¥#EDUCATION. #¥.0UT-HOHE CONSUMPTION.»

S0k 460K
TOTAL 831k 1-2 34 W LESS MORE

CAN- UHDER 23-34 35-44 45-64 AND  FER- FPER- FER- WITH- - IN-
ADA 25 YR YEARS YEARS YEARS OVER  SONS SONS SOHS RITH GUT CeMADA OTHER HOHE HOHE
COMPLETELY ABREE (X5) 25-1 87 I 16 3 2 & B 15 4 42 80 é 16 43
7% 1.87% 2,17 487 400 9.07 6.2% 3.21 477 3.BL 6.07 4.6% 6.0 4,70 3.6%
SOMERHAT AGREE (X4 25-2 18 1z 1% 22 Wi 32 & 8t 2 77 & 11U 3 210
7.4% 541 4.00 5.2% B.97 13.27 B.BY .31 6.2 LAY B.7L 7.6L 503 6.7% 8.4
NEITHER AGREE 1O 25-3 B36 112 255 140 25 74 37 I 148 Wdé W/ 17 B 161 520
DISAGREE {55 44,77 52.5% 54.8%7 40.1% 42,770 30,20 £2.0% 47.0% 45.3% £3.7% 43,17 45.0% 41.8% 48,37 43.51
SOHENHAT DISSDSEE (X2) 25-4 274 26 75 64 B6 23 BR 129 57 192 BRI 234 14 39 207
14,67 12,32 16,20 18.2% 14.3%  9.4% 11.6% 16.37% 17.5% 16.4% 11,77 14.77 14.3L 11.9% 17.3¢
COMPLETELY DISAGREE(D) 25-5 434 47 102 101 134 52 149 18R 79 285 151 396 24 77 304
23.37 21.9% 22.0% 28,97 22.5% 21.2% 22.47 23.97 24.4% 24.37 21.87 22.9% 25.5% 23,17 25.9

DUNTT KHOQ A S - % = < - = - = = = = = - -
HOT STATED 25-R 29 13 g 7 3 & 48 35 5 39 4 9 b 16 19
.30 63T 9% 2,07 5.5% 17.0% 9.0% 3.0%7 1.92 3.31 B.74 5.21 b.6% 4,94 1.6%
MIM3ER OF RESFOROERIS 184 213 453 850 097 244 754 /By 326 1175 694 1730 94 352 1194

100.02100.0%100.07100.0% 99.92100,0%100.04100.02100.02100.1%100.0%100,02100.0% 100.0% 99.9%

HEAH 2,53 2,49 2,48 2,38 2.5 2,75 2,81 2.47 2.48 2.48 2.62 2.54 2.0 2.3 2.47
STD TEY 1.0917 .9671 .95091.11041.13401,29001,15331.03501.07711.06081 .13961,08771 . 1554 1.08371.0770



JOB NUMBER 521801 CARD HUMEER 02 - P: i

T WELL BALANCED DIET SKOULD INCLURE FISH? GUESTIOY 8 i
; FRESERCE CF*#COUNTRY CFu#, .FROPORTION OF TH,.!.
¥.... AGE OF FEWALE HEAD. ... %  FANILY SIZE...#¥ CHILDREN, $»EDUCATION. ##.0UT-HOHE CONSUNPTIOH. »

508 4CR |
ToieL &51R 1-2 34 5 LESS MORE |
Cl- UHLER 25-34 35-44 45-&4 NI FER- PER- FER- WITH- - In-
AUA 25 VR YEASS YEARS YEARS OVER SUHS OSUNS SONS WITH CUT CANabd DIHER HOE HONE
CONPLETELY ASREE (X9) 26-1 1285 131 313 241 442 {57 516 551 218 Q07 478 1188 &7 213 912 l
88.77 61.87 57,57 4B.8Y 74.0% 64.5% A8.4% 49.BY 66.9% 88.71 48.8% £5.77 73.31 44,31 76.4% I
§ I 13 g7 225 .|

SOHEWHAT ASREE  (X4) 28-2 400 &4 107 8 106 50 130 178 77 265 14
- 21L8% 25,47 23.1% 25.00 12,77 20,57 19.97 22.5¢ 23,47 22.5% 20.1

¥
L

. 21.9% 13.4 26.1% 18.87

sy

NETTHER AGKEE MOR 263 & 41 3 11 25 § 3 35 2 0 2 79 5 TR
IISAGREE ) 067 SAY 880 TAY 417 387 A% AT 647 5.7 3.8 4.6Y 5.0 497 B3
SOMEWMAT DISASREE (X0 26-5 17 3 4 5 4 2 16 5 2 8 9 1i 1 i 71
91 LA LY LAY WS L% LA AT W L LI W9 9 4% .61
COMPLETELY RISABREE(D) 24-5 14 2 5 1 &6 2 8 4 4 9 7 13 3 15
9127 L7 3 9 8 LT WS L L% L0L WBY B TR
IOR'T KiGH SE M & = oS B m OB o3 om o= W B % s =
3
NOT STAIED dE & 1 4 05 14 2 B 17 4 2 3 54 4 07 .
320 S.07 L9 LSL D76 .60 5.7 220 L3 220 A8 3.0% 3.8% VRIS
HUNBER OF RESFOATENTS 1859 203 ES5 350 597 244 75k /89 3% 115 494 1730 94 2 1194

99.92100.0%100.1%2100.12100.0% 99.9%4100.0%100.0%100.0Z 99.92 99.82100.07100.0% 100.17100.17%

HEAH 4,42 453 456 4,83 408 4,83 461 BLAE 4,58 4,61 4,52 4,42 459 4,58 4.71
STh LEV 042 (7732 L7304 L6433 L6752 L6872 (7407 G446 L7491 LGB94 L7292 L6942 .898Y 6799 5935




JOB NUMEER 521801 CARD NUNBER 02 PAGE

TFRESH FISH USUALLY HORE ATTRACTIVELY DISPLAYED IM SICORES TH4H FROZEW' BUESTION B
FRESENCE CF #%COUNIRY OF#x..PROFORTION OF IN/...
¥.....AGE OF FEMALE HEAD.....®*. FAMILY SIZE...%# CHILUREN. »*ENUCATION. »#.0UT-HOHE CONSUMPTIC.

J0R & OR
TOTAL h3YR 12 34 5+ LESS MHORE

CAN- UMDER 25-34 35-44 45-64 AN PER- PER- PER- WITH- - IN-
ADA 25 YR YEARS YEARS YEARS QVER  SONS SUNS SOMS UITH CUT CANADA OTHER HOHE HOHE
COMPLEVELY AGREE (XS) 27-1 330 28 52 & 138 &1 173 103 54 166 164 299 2i 89 209
17.77% 13,07 11.2% 15.7% 22.57 25.07% 22.9% 13.0% 16.77 14.1% 23,67 17.3% 21.8% 20,7¢ 17.5%
SOHEWHS1 AGREE  (X4) 27-2 417 44 102 74 138 &0 157 1B 71 273 144 395 1t 73270
22.3% 20.5% 21.9% 21,27 23.07 24.5% 20,97 23.97 21.7% 23.2% 20.8% 22.87 16.7¢ 21,9% 22.61
HETTHER AGREE HOR 27-3 675 78 212 124 191 61 243 300 127 451 222 4% 35 124 435
DISAGREE (£3) 3647 16.5¢ 45,77 28,27 31.9% 24.8% 32.2% 3B.6% 39.1% 38.3% 12.0% 34,01 35.81 37.4% 36.4%
SOMEWHAT DISAGREE (X2) 27-4 240 39 61 54 &8 18 B 113 43 164 76 221 13 3 175
12.97 18.5% 13,17 15.37 11,44 7.3% 11.2% 14.47 13.4% 13.97 11,07 12.87 14.2 10,97 14.61
COMPLETELY DISAGREE(1) 27-5 134 14 33 28 47 11 45 &0 28 93 41 125 H] 20 52
.20 6.5% 720 B.OT 7.97 4,51 607 72.7% B.7L 7.1 S.9% 7.2% 5.9% 6.0% 7.71

TONTT KiOW 7<% - = = = = = = = = 7 » = - “ =
HOT STATED 27-k 771 4 5 19 3 51 19 27 4 kb 4 11 14
3.9 5,04 .9% 1.5% 3.1% 13.8% 6,81 2.1 L7% 2.3% 6.6% 3.BY 4.7% 330 11X
NUNBZR OF RESFONDENTS 1867 213 455 350 597 244 754 /BF 36 1175 494 1730 94 332 1194
100.1%100.1%100.0% 99.9% 99.8% 99.9%100.02100.02100.0% 97.9% 97.92 99.94100.0% 100.1% 99.9X
MEAN 3.32 3,16 3.17 3.22 3.42 3,57 3.47 321 3.5 3.22 3.48 3.3 3.3 3.42 3.28

§TD TEV 1.13941.09941.03221,13411. 17681 ,13331 . 1482109361, 14631, 10991 . 17121 13701 . 1620 1.12451,1487



——

JOR NUMEER 521801 CARD NUMBER 02 _ Fi

'1 DO NOT TRUST FROZEN FISH UNLESS I0 CASRIES A WELL-KHOUN ERAND HAHE! BUESTION 8 JE
FRESENCE CF#*COUNTRY OF##..FROFORTION OF IH. %
¥.....AGE OF FEMALE HEADL..,.»%, FANILY SIZE...*¥,CHILDREN, ¥kxEDUCATION, #%,0UT-KIHS CONSUNATIGY.

SOR &0R |
TOTEL 4arh: 1-2 34 GF LESS MHORE |
CAN~ UHLER 25-34 35-44 45-&4 AND  PER- PER- FER- WITH- I~ M-

ADA 25 YR YEARS YEARS YEARS GVek  SONS OORS SONS UWIMH OUT CAMADA OTHER HOAE  HOHE |

COHPLETELY AGREE (X5) 28-1 284 16 49 43 116 &2 142 99 18 145 140 262 15 84 167
15.37  7.4% 10.8% 12.1% 17.4% 25,55 19.7% 12.6% 11.7% 12.4% 20.2% 15,27 15.9% - 19.22 13.9%

SOMEMHAL ASREE  (X4) 28-2 442 45 114 B3 i5 &3 187 207 74 293 Q&4 434 A - 82 314 ]
24,70 21,20 24467 23.2% 25.3% 27.9% 26.1% 26.2% 22.B% 25.4% 23.7% 25.1% 24.9% 24,97 26.3%

1

NETTHER AGREE MNOR 28-3 W3 68 141 13t 14 43 178 224 101 337 145 AMB 22 8s W7 |
DISAGREE (X3} 25,97 31.87 30.4Y 31.4% 23.4% 17.75 23.4% 28.4% 10.9% 28.7% 23.9% 27.1% 23.B% 25.9% 20.7%

SOMENHAT DIBAGREE (X2) 29-4 327 47 100 58 98 24 113 148 46 2:4 1062 295 2 a3 242 _l
17.5¢ 22.27% 21.5% 14.4% 1430 9.7% 15.07 18.77 20.3% 19.1% 14.8% 17.17 20.9% 15,07 20.3%

COMPLETELY DISAGREE(L) 28-3 218 26 5 % 70 i& 8% 8% 43 140 77 20 i B 143 |

11,47 12.2% 12.0% 14.37 11,74 A.6% 11.2% 11.3% 13,37 10.9% 117 1L.77 1.2 11.4% 12,67 -1

DONTT KHOY X - 2 - = = = - = = = = = = = = ]

NOT STATED 28-R 4 1 4 3 231 i 4 2 3 W 4 & 4 7 18
4.08 5.07 LK 1.0% 3.BZ 12.7% 6.0% 2.BL 1.0% 2,50 6.3% 4.07 3.9 2.84 1.9%

| |
NUNMBER OF RESFONLENIS 18458 213 453 330 GBY7 24s 54 B9 T8 M5 8%4 1730 332 1194

100, 0210004100, 0% 99,94 95.924100, 15100, 17100, 04100, 04100, 02100, 02100, 21100, 1% 109.0%100. 1% }

HEAN 3.15 2,89 .00 3.03 3.25 3.44 3.28 310 2.99 3.07 .29 3.1 313 L% 3.09
STD DEV 1.24011.13131.17321,21771.28871,21%41 . 2887119801 . 20241.20341, 29031, 237312324 1.27061.237%



JOR NUMRER 521801 CARD MUMBER 02 ' PAGE il

TTHERE ARE SO HAMY WAYS TO SERVE FISH 70 HAKE IT INTERESTIHG & DIFFERENT HUESTION @
PRESENCE CF##CCUNTRY OF##, .FROFORTION OF IN/...
¥.....AGE OF FEHALE HEAD,....%%. FAMILY SIZE...¥*% CHILGREN. ##ENUCATION, %%.0UT-H0SE CONSUSPTIOH.

SOR 6CR
TOTAL AR 12 3-4 5+t LESS HORE

CAN- UHDER 25-34 35-44 45-84 AN PER- PER- FER- VITH- It- I~
ADA 25 YR YEARS YEASS YEARS OVER  GONS SOHS GONS WITH DUT CAMALA OTHER HORE HONE

COMPLETELY AGREE (X5) 29-1 880 80 207 149 320 125 388 345 148 520 3s0 897 50 141 815
4780 T7.4% 44,457 42,47, 53.A% G1.1% S1.47 &3.7% 45,57 44.3% 51.97 46,87 53.1% 42.9% S51.9%

SUHZWHAT AGREE  (X4) 29-2 G534 85 14 122 142 54 208 242 106 345 18R 52 1Y 109 340
29,47 40.0% 32.0% 34.7% 23.7% 2317 27.67 30.6% T1.9% 31.1% 27.1% 30.0% 20.3% 32.8% 30.2%
HEITHEP AGREE MOR 29-3 270 26 7% 48 95 26 Bl 135 G4 194 24 247 19 55 144
[ISAGREE (X3) 14.47 12,17 16.2¢ 13.87 15.9% 10.5% 10.77 17.1% 16.5% 16,54 11.0% 14.3%7 19.97 16.4% 12.24
SOHEHHAT LISASREE (X2) 29-4 iH § 24 24 17 7 0w & 1 58 n N 1 16 52
4,37 420 5.2 6.81 2.BL 3.0% 3.AT 5.41 3,31 4.97 3.3% 4.6L WA 4.9% 4.3%

COHPLETELY DISAGREE(1) 29-9 20 3 3 3 ] 1 7 7 6 13 7 18 1 2 1
LU L3 LA 9% 1.3 AL 9% 9% 18T LR W97 1,07 1.0% YA ¥ 4

DON'T KHOY /=X = = - - - - - = - - - g - = -

HOT SIafen 29-R S U 4 4 1 2% 44 1B 22 % 98 9 9 10
3.8 5,02 W94 13X 2.7% 1197 5.BK .30 W% 2.1% S5.61 3.3% 4.9 2.8% .81

NUEER OF RESPONZENIS 1By 213 A8 350 597 244 754 My 326 1173 694 1730 94 332 1194

§9.9%100.0%100.0% §9.92100.0%100.02190.04100.0% 99.9%100.0% 99.82100.02100.0% 100.0% 99.9%

HEAN 4,22 414 4,15 4.2 4.29 436 4,33 4.13 4.17 4,10 4,33 4,21 4.30 4.15 4.28
STD LEV L9320 (8932 L9510 9549 L9287 B30 .BH77 .9530 .9511 9479 .8875 9343 .8797 .9181 9070



¥

JOB KUMBER 521801 CARDN RUHRER 02 P f i

3

'1 00 HOT RUY COD BECAUSE IT HAY HAVE WORMS IM IT? GUESTION 8
PRECENCE OF«»COUNTRY OF##,,PROPORTION OF IH, \..
¥.....hGE OF FEMALE HEAL..... ¥, FOMILY BIZE...¥».CHILDREN, #*EDUCATION. ¥¥.0UT-HOME CONSUAPTISN. -
_ 508 6CR ]
TOTAL ASTR 1-2  3-4 S+ LESS NORE |
CAN- UHDER 25-34 35-44 45-64 AML  FER- PER- PER- BITH- N~ IN-
ADG 25 YR YEASS YEARS YEARS GUSER SUNS SONMS SOHS VITH CUT CAMADG OTHSR POHE  HONE ?
& |
COMPLETELY AGREE {XS) 30-1 11} & 19 22 & W 49 43 IR 65 4 100 6 9 W™
5.9% 1.4% &% &0 7.7 BT 6.5% 5.30 5.4% 5.3 457 S.87 4.8% 5.8%7 6.1% .
)
SOMEWHAT AGRZE (&) 30-2 122 13 24 19 41 23 5% I 27 73 48 {13 7 %5 83 )
6.5 5.9% 5.37 5.57 8.8% 9.6% 7.4% 5.01 8.2 .21 7.0% 6.3% 7.M 7.5 6.9
MEITHER AGREE NOK -3 509 70 145 72 138 &9 2R 207 70 295 205 473 15 87 2§7
DISAGREE (¥3; 25,87 33.07 31.1% 22.3% 23.27 23.4% 29.4% 26.2¢ 21.4% 35.17 29.5% 27.3% 16.07 26.3% 24,97
SOHFUHAT DISASREE (X2) 30-4 336 42 99 4B 98 28 105 157 73 234 101 39 20 57 223 !
18.0% 19,57 21.4% 19.57 16.4% 11.4% 13.97 20.07 22.5% 20.0¢ 14.6% 17.97 21.61 17.37 18,91 °
COPLETELY DISAGREE(I) 30-5 7219 75 172 155 232 44 248 321 130 474 244 HAD 41 128 502 ,
18.5¢ 35,07 34.9% 44.2% 42.2% 27.%% 35.51 40.7% 40.0C 40.3% 35.4% 33.1% 43.9% 3847 42,07 |
DONST WO WY - - - - - - - - - e e .- - =
".
NOT STATED I0-K g U 4 g8 2 17 s A 7 34 4 75 4 b 14
§,30 5.0 .97 2.3% 3.7 15.0% 7.1% 270 2.1% 2.9% 46.97 4.31 4.7 4.7% 1.1 |
&
NUKEER OF RESFOMBERIS 1849 213 483 350 597 244 754 739 F26 1173 694 1730 94 332 1194 ;
100.02100.0%100,02100. 07100, 02100, 1%100.0%100.17100.02100.02100.0% 99.9210.0% 100,02 99.91 |
HEAH 2,20 2,15 2.18 2.08 2.18 2.5 2.31 2.12 245 2.14 2,10 2.1 2.07 2.1 2.15
81D LEY C1.21311.04621.12051 . 21251, 28351, 15741, 24731.17621.20701 191461, 24371.20861.2510 1.21931.2218

—



JOB MUMBER 521501

COHPLETELY AGREE

SOHEMHAT AGREE

HEITHER AGREZE NOR
DISAGREE

SOHEWHAT DISARREE (X2) 31-4

COMPLETELY DISAGREE(1) 31-5

DOHTT KMOY

KT STATED

HUMBER GF RESFCGHIENIS

HEAN
STIv TEV

(%5 31-1

(X4) 31-2

CARD NUMEER 02

TIF YOU VANT GDOD FISH YOU HAVE TO FAY BEEF FRICES'

PAGE |

QUESTION 8
PRESENCE OF¥#COUNTRY OF#..FROFORTION OF IN/...

¥.....AGE OF FEMALE HEAD.,... ¥%. FANILY SIZE,..%x CHILDREH.#+EDUCATION. %%, 0UT-HOHE CONSURPTION. -

SO0R 60R
TOTAL 631k 1-2 34 & LESS MORE
CiN- UNUER 25-34 35-44 45-44 AND  PER- FPER~ PER- P1TH- - IH-
ADA 25 YR YEARS YEARS YEARS OVER' SONS GSONS GONS WITH OUT CAMADA OTHER HOHE HOHE
5 15 & 20155 4% 185 134 &6 213 152 330 20 72 219
1952 7.37 13.5% 17.7% 25.0% 28.5% 21.9% 17.0% 20.1% 18.1% 21,97 19,10 21,43 21,77 18,31
444 4B 122 By 127 &0 173 1%R 73 281 1Md 412 2 65 285
23.81 22.4% 26.4% 24.7% 21,37 24.7% 22.9% 25.1% 22.5% 23.9%¢ 23,51 23.8% 2.2 25.14 23.9%
-3 420 58 129y 78 16 40 1462 1BL 79 23 148 39F 1S 86 246
2254 27.4% 20,70 2.4% 1941 14.5% .47 22.9% 2427 23.2% 21.4% 23,04 16.3% 25.91 20.67
305 %0 78 &1 9% 20 109 14 47 20 103 279 A 45 213
15,34 23.4% 16,77 17.5% 15.9% B.4% 14.47 1B.9% 14.3% 17.24 14.87 16.17 22.1% 13,77 19,52
255 29 & 5% 81 2 93 164 58 173 B W 12 4192
13.7% 13.47% 14.48Y 18,17 13,61 B.77 12.31 13.2¢ 17.81 14.7% 11.87 13.81 13.31 10,37 15.1%

£ S

31-K %13 3 3 43 1B B 23 3 34 & 73 3 10 19
4.4 6.0% 1.3 1.6% 3.8C 13.27 7,04 2.97 1.0% 2.9¢ &.5% 4.2% 5.8T J.1% 1.6%

1889 213 445 330 597 244 154 /89 325 1175 694 1710 94 332 1194
100.07100.0%100.0%100.0%100, ¢Z100.1% 99,94100,0% 99.9£100.0% 99.92100.0%100.1% 100.0%100.0%

3.0 2.8 3.07 3.10 3.32 3.44 3.0 314 343 314 331 .19 3.4 3.35 3.09
1.32801. 1613125211 .33831 39041 . 29271 . 3357129551 . 37451 . 32491 . 32651 . 324113794 1.26381,3528



JOB NUHBER 521801

TTHE TEXTURE DF HADDOCK IS TOO COARSE FOR HE’

COHFLETELY AGREE (X3) 32-1

SOMEMEAT ABREE  (R4) 32-2

HEITHER AGREE HOR
[TSAGREE

32-3

3

SOHEWHAT DISAGREE (X2) 32-4

COMPLETELY DISAGREE(1) 32-5

DONTT KNOY

3e-%

NOT STATED 32-R

NUNBER OF RESPOMIENTS

HERH
STDh DEV

TOTAL
Cam-
ADA

44
2.5

128
6.97

763
40.8%

384
20,487

439
24, 4%

g8
4.7

1849

2.39

CARD HUMBER 02

«»eaohSE OF FEMALE HEAD,

631K

UHDER 25-34 35-44 45-44 AN
23 YR YEARS YEARS YEARS OVER
3 1 g 2 g
1,30 W2 2.3% 4,31 3.4
g 20 2 5 I
3,71 4.37 5.7% B.9% 11.3%
102 221 148 215 B
47.8% 47.6% 42,24 36.0% 31.92
45 9% 74 1345 43
20,97 2,37 2.2 .07 17,57
4 117 92 157 48
21.4% 35.2% 26,37 26.27 19.5%
1 b 7 % B
5.04 1,30 2.1% 4.07 16.2%
203 455 330 597 244

160,02 99.9% 99.92100. 04100, 0%100.12100.0%100.14100.07100. 1% 99.92100.02100.1%

2,39 2,82 2,35 2.41 2.54

1.0254 .9208 .91071.01411. 11211, 11011.0460 ,99461.05181.01821.02791.01951.1138

BUESTION 8

FRESENCE CFx#COUNTRY OF»%,.FROPORTION OF IK
voo 8L FAMILY SIZE., %% CHILDREM.»*EDUCATION, #%.0UT-HOME COHSURPT:

50k & OR

1-2 34 5 LESS MORE
PER- FER- PER- HITH- - IN-
SOMS SONS SONS UITH OUT CAHADA GIHER HOHE  HOHE
2 1609 22 19 40 & 19 2

2,87 2,07 2.4%1 2,31 2.7% 2.3% 3.81 5.3%7 1.8%
54 50 24 80 48 11§ 4 %77

7.1 8.4% 7.27 6.9% 6.9% 4.9% 5.9% 7.37 &.4%
9533 135 491 2 07 126 473
39.1% 42.27% 41,47 41,87 39.17 40.92 36.1% 38,17 40.0%
147 177 &2 246 139 32 15 70 242
19.57 22,47 18.97 21.07 20.1% 20.9% 15.4% 21,27 22.0%
177 192 50 297 141 411 029 77 334
23,570 26.4% 27,77 25.31 23.47 24.3% 3.2 23,77 28.2%
8 A 6 3% 56 8 5 13 19

8.07 2.7¢ 2.07 2.9% 7.7% 4.7% 5.7% 3.9% 1.2
756 199 326 1175 494 1730 94 332 1194

100.02100.0%

2,40 2,38 2.37 2.48 2.41 2.39 2.1 2,50 2.31
1.12211.6133
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